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We know that business travel is carbon intensive 
and often accounts for a large percentage of an 
organization’s Scope 3 emissions. At ALTOUR, we’re 
committed to providing solutions which support 
our clients’ sustainability goals, enabling you to 
grow your business while reducing emissions.

Meaningful Data
The first step in managing your organization’s 
carbon footprint is to accurately measure your 
emissions. ALTOUR’s partnership with Thrust 
Carbon, allows our clients to have access to 
market leading calculations covering all elements 
of a trip including air, hotel and ancillaries. The 
scheduled carbon impact reports are crucial for 
improving employee engagement and persuading 
your business to take action.  

Offsetting
In addition to detailed reports, our clients have access 
to high quality, engaging and relevant offsets that 
can be purchased from around the world, enabling 
your organization to reach carbon neutrality.

Consultation
But we know that’s not enough to curb the 
catastrophic impacts of climate change. 
Thousands of companies are leading the zero 
carbon transition by setting reduction targets 
grounded in climate science through the Science 
Based Targets initiative (SBTi). Our SBT alignment 
strategy details the reductions required per year 
to achieve your organization’s targets, as well as 
specific travel policy changes your business can 
make to deliver against the targets.

Creating a climate-secure world is essential for 
successful business operations. Contact your 
ALTOUR Representative for further information 
on how our subscriptions can assist you on your 
journey to sustainable business travel.

 

THE ALTOUR DIFFERENCE

Sustainability

Climate Crisis Response
• Nearly 71% of travel managers are personally

concerned with their organization's carbon
footprint from travel (BTN’s Sustainable
Business Travel Survey 2021).

• As with the climate change debate, there is
now a growing need to adopt more science
based targets and build the business case
for sustainable travel policy based more on
actionable intelligence than good intentions
alone. It is time for sustainability to get real
(SAP Corporate Travel Sustainability Index
2020).


