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Furniture as fashion tells a different story – 

it’s a narrative of ideas and identity, emotion 

and aspiration. A suit is forever, a shirt is for  

a season, a bow tie is for a moment.

Bow Tie highlights the element of fashion  

in furniture design. It invites you to see 

Teknion furniture in a new light, to explore 

unexpected creative possibilities and to 

create a workplace that looks good, feels 

good and functions beautifully. Fashion 

excites because it speaks to our dreams. 

Season to season, fashion reinvents the 

boundaries of style, quoting from the  

past or mirroring the present. Our Bow Tie 

collection reimagines the concept of  

“office furniture” in the same way – we  

need furniture that fits the way we work,  

but also gives us pleasure and kindles 

creativity. Fashion photography works  

in just that way. It is not only descriptive, 

allowing us to see, it is also provocative, 

inviting one to imagine.
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Teknion photographed the Bow Tie 02 

Collection at the iconic Stahl House in Los 

Angeles, also known as Case Study House 

#22. The Case Study project, sponsored by 

Arts & Architecture magazine, resulted in 

36 structures designed by eight influential 

architects, including Charles and Ray Eames,  

Craig Ellwood, Richard Neutra and Pierre  

Koenig. Created to apply modernist principles — 

economy, practicality, material innovation —  

to residential architecture, the program 

remains an emblem of mid-century innovation.

Modernist architecture flourished in Los 

Angeles where homes with a crisp glass  

and steel structure made sense in terms  

of southern California’s relaxed lifestyle and 

mild weather. Open and airy, these homes 

seemed to embody a breezy optimism and 

encouraged a connection to nature, which 

architect Pierre Koenig, designer of the Stahl 

House, believed fundamental to human well-

being. A model of daring minimalism the Stahl 

House reveals what can be achieved by 

innovation that is grounded in human needs 

and aspirations.  

“What is fashion but a creative response  

to change?”

For the debut of the Bow Tie 02 Collection, 

the Stahl House provides an elevated space 

enclosed only by twenty-foot modules of 

glass – a clean, uncluttered backdrop that 

effectively displays a mix of sofas, chairs 

and ottomans. Textiles add a layer of rich 
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materiality that balances the architecture’s 

strict geometry. Simple tables and lamps 

maintain a warm residential tone. The feeling  

is calm, yet energized, purposeful yet congenial. 

As the fabric of our working lives changes 

once again, Teknion continues to pursue a 

deeper understanding of the relationships 

among people, the spaces they occupy,  

and the work tools they use. We look  

forward to working with industry colleagues 

and customers to respond to social , 

environmental and economic realities, to 

create workspaces that are truly welcoming, 

inspiring and empowering for all who visit  

or inhabit the space. 

This presentation of the Bow Tie Collection 

is a creative collaboration of diverse talents, 

including Art Direction by Michael Vanderbyl, 

photography by David Peterson, textiles by 

Luum’s Creative Director, Suzanne Tick, and 

contributions across the Teknion family.

Our sincere thanks to the Stahl Family for 

making the Stahl House available as a setting 

that speaks of its time and place — as well  

as the timeless ideals of modernism.





Our Bow Tie photo shoot took place in an 

iconic Case Study house in the hills above 

Los Angeles. In part, our rationale for using 

the Stahl House was to remove the brackets 

that separate office and residential furniture, 

allowing people to look at furniture with 

fresh eyes, to see the breadth of the Teknion 

offering, and how seamlessly pieces pulled 

from different categories work together. 

We viewed the first Bow Tie through an 

opposing lens, placing work chairs and 

meeting tables in a formal setting with the 

look of an elegant French apartment. The 

juxtaposition was edgy and effective. The 

furniture, the fabrics and finishes, stood 

out against matte black and white walls 

embellished with carved moldings and 

a rococo mantelpiece. The contrast with 

textiles, wood finishes and simple organic 

forms was marked. 

While architect Pierre Koenig designed the 

Stahl House in the 1950’s, we chose to use 

it as a site for reasons other than nostalgia. 

As California emerged from postwar years, 

its design community made one of America’s 

most significant contributions to architecture. 

The radical simplicity of the Stahl House re-

affirms the principles of modernism. It’s my 

belief that those ideals still hold.

Of course, before arriving in southern 

California, modern architecture emerged in 

northern Europe as the International Style, 

which designers like Mies van der Rohe  
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and Eero Saarinen translated into an 

American idiom. Like the Stahl House,  

Mies’ Farnsworth House ties the residence 

to its surroundings. In southern California, 

the modernist impulse found a true home, 

with a landscape, a climate and a culture 

well suited to its aesthetic, as well as its 

humanistic ideals.

A cliff-edge pavilion of glass, concrete  

and steel, the Stahl House is entirely  

open and full of light, creating a feeling  

of buoyancy and a sense of flow between 

shelter and nature. Barriers between  

indoors and outdoors are minimal. The  

urban panorama breaching to the horizon 

has an aspirational energy. Simple, yet 

sophisticated, clean without being austere, 

the aesthetic is 180 degrees from the 

formality of our first Bow Tie photo shoot. 

The furniture works in both environments. 



Teknion premiered the  

first Bow Tie Collection  

by taking a fresh approach  

to photography that  

captures the element  

of fashion in furniture.





The Stahl House is stunning, especially  

at night as the lights come up across  

Los Angeles. Chances are, neither Stahl nor 

architect Pierre Koenig knew the house would 

become a symbol of a particular time and 

place — or that it would inspire designers  

and artists decades later. 

For a photographer, the interplay of structure 

and landscape is astonishing. The house sits 

at the end of a narrow road, at the edge of a 

cliff, hanging out over space. And it’s almost 

all glass. How do I light the space? How will  

I work with glare, reflection and shadows?

I found it interesting that the house feels  

wide open and yet sheltered. You can see 

across the Los Angeles basin all the way  

to the mountains and infinity. Birds hover  

at eye level. If you slide open the walls,  

you can smell the grasses and everything 

in the air. You are immersed in weather — 

sunlight or storm. And yet it’s calming. It’s  

a sanctuary away from the noise and hustle 

of the city.

Recently, I’ve done several photo shoots 

for companies that are essentially creating 

spaces that feel much more like a living  

room, a space where people feel as 

comfortable as they do at home. Likewise, 

Teknion is taking a softer approach to 

office furniture. And given everything we’ve 

experienced working from home, or alone  

in a studio, it makes perfect sense. 
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We were able to be creative in framing the 

furniture to show how beautifully the pieces 

work together and how the softer shapes, 

the colors and textures, warm up the space. 

We could create images that tell a story to 

which viewers can relate, that create a look 

to which one can aspire. 

In essence, we took a fashion approach to 

photography. In one image, I shot from the 

side of the chair as the model looks around 

the edge. The shot could have been an ad  

in Harper’s Bazaar or Vogue in 1955 or 2022. 

The image has an aesthetic we experience  

as very modern. It illustrates a trend, but  

also ideas about basic needs like comfort  

and well-being. Those things mattered then 

and matter now.
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As a textile designer, my work is greatly 

influenced by painting and the other arts, 

which offer a rich visual language that we 

can borrow for our own purposes. Recently, 

I was struck by the work of Alice Neel in 

the “People Come First” exhibition presented 

at the Metropolitan Museum of Art. Neel’s 

honest portraits provide an aesthetic language 

of painterly brush strokes and vivid color 

combinations that influenced the tone of 

materials selected for the Stahl House  

photo shoot. 

In keeping with the mood of the moment, 

we wanted to create a material environment 

with an honest, natural quality, emphasizing 

texture rather than pattern. We did not want 

to use textiles that look or feel slick or 

synthetic. The Stahl House itself is all glass 

and steel. By employing fabrics that invite 

us to touch, we could create a more relaxed 

and comforting space, echoing the visual and 

tactile complexity of the natural world. 

  

The color palette is upbeat and optimistic.  

We used soft, nurturing tones, as well as 

neutrals and some earthy hues reminiscent 

of colors used by mid-century designers 

and architects. Bright pillows bring in pops 

of color. The intent was to give each piece 

of furniture its own independent personality, 

while coordinating hues to create an 

environment that is both vibrant and natural ,  

a look that’s modern and dynamic but also 

with a bit of whimsy.

The material vernacular plays well with  

the architecture of the Stahl House —  

its bold simplicity and the openness to the 

outdoors that seems to encourage a healthy 

way of living in the open air and sunshine.  

At the same time, all those sleek, hard 

surfaces could feel cold and austere.  

Layers of color — and especially, texture 

— help bring a more organic feeling to the 

house. Whether texture is perceived or  

actual, it creates a more comforting space, 

one that’s grounding and reassuring. 

Design inspiration comes from users as 

well as the context of architecture. Our 

choices were not just about beauty, a pretty 

fabric for a sofa, but also simple utility and 

the multiple needs of people who inhabit 

a space that often serves dual functions. 

We chose heavy wools for its wonderful 

natural texture and its durability. We also 

used textiles with significant recyclable and 

biodegradable content. We’ve learned that 

prioritizing nature and the environment is 

more than just a good idea.  

Textiles certainly serve a fashion function, 

an aesthetic function, but they must also 

address real human needs for comfort, 

warmth, and honest utility, allowing everyone 

to do what they do, whoever they are and  

in whatever space they occupy. We want  

to create spaces that people feel good in.
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For generations of architects and designers, 

the Stahl House has been an embodiment of 

modernism, or as Sir Norman Foster enthused, 

“the whole spirit of 20th century architecture.” 

Like other houses in the Case Study program, 

the Stahl House was intended to be an 

affordable structure, built with basic, readily 

available materials to create a simple form —  

a modest, modern home. 

We knew it was right for our Bow Tie 02  

photo shoot. 

Our Bow Tie “fashion” photo shoots are 

conceived as something more than a simple 

display of furniture. After all , the point of fashion 

is to create a “vibe” that captures the designer’s 

vision. The Stahl House has a free and easy  

vibe that we felt immediately. We allowed 

ourselves to be more spontaneous, to flow  

with the slipstream of familiar ideas bumping  

up against the edge of new ideas.

During the shoot, we found that we used the 

word “vibe” often. Was it because we were 

shooting on the West Coast or because the 

meaning of the word actually applies? Certainly, 

the spirit of the house — and the drama of its 

perch high above Sunset Boulevard — makes  

it a spectacular setting for Valentino and  

Miu Miu photo shoots, as well as for movies, 

television and new media.

Given the anxieties of the last year or two,  

the aspirations exemplified by the Stahl House 

—and Buck Stahl’s resolve to build a home on 

an “impossible” site — seems a perfect antidote 

to our collective jitters. Recently, we’ve all had 

to confront uncertainty. We’ve had to ask what 

really matters. How can we be better? How do 

we untangle all the threads that compete for 

attention and get back to basics?

On set, we had many conversations about  

the pace of societal change. Choosing models, 

we were aware of various attempts at inclusion 

in advertising that read as an attempt to 

pander. We knew we didn’t want models to 

act as signifiers of age or ethnicity. We simply 

looked for the right model — someone with an 

authentic spark, an interesting look and natural 

body language.  

In the pivotal year just past, we’ve learned  

that work is not tied to a location or a clock.  

It’s an activity. And it’s possible at any time, 

in any place. Including an L-shaped house 

that seems to be hanging in air. Our Teknion 

products need to make sure that “any/every 

space” feels good, enabling creative, productive 

work without dictating its form. What do people  

need to be happy and productive? How can 

spaces and furniture support the natural 

rhythms of work?

Ultimately, discussions at the Stahl House 

went beyond the familiar intersections of 

residential , hospitality, and office. The Stahl 

House seemed to blur those familiar lines. 

The upshot? Be simple and multi-use. Be 

welcoming and beautiful . Anticipate what 

people need to be creative and inspired.  

Quite often, we know when things feel right.

Things felt right.





The collectible Keith Haring 

Bearbrick figure acts as an 

engaging detail , translating 

a simple, iconic form into 

the visual language of 

modern pop culture.  

A dynamic “stabile” 

inspired by the mid-century 

work of Alexander Calder, 

this piece adds an element 

of playfulness to the 

environment.  





Digital artist John Hersey 

was commissioned to create 

original artworks that balance 

the forms and materiality of 

the Stahl House setting and 

the Teknion product selection. 
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