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Notice to Bidders
Notice is hereby given that sealed responses will be received by

Region 4 Education Service Center located at
7145 West Tidwell Road, Houston, TX 77092 until:

Wednesday, December 10, 2014 @ 2:00 PM CST

The Cooperative Purchasing Network (TCPN) Request for Proposal (RFP) for
RFP # 14-21: Maintenance, Repair and Operation (MRO) Supplies

RFP # 14-22: Furniture and Installation
RFP # 14-23: Photography Services

RFP # 14-25: Disaster Restoration of Operation Services
RFP # 14-26: Claims Recovery and Related Professional Services

All proposals duly delivered and submitted will be publicly opened and recorded on the date and time regected
above.

Any proposal received after the stated closing time will not be considered and returned unopened. If proposals
are sent by mail, the Offeror shall be responsible for ensuring delivery of the proposal to Region 4 Education
Service Center before the advertised date and hour for the opening. Proposals must be signed, sealed, clearly
identihed with the solicitation number, title, name and address of the company responding.

Specihcations and details of this RFP can be found at www.esc4.net or www.tcpn.org under Current Solicita-
tions. General inquiries may be directed to Robert Zingelmann at questions@esc4.net

Until hnal award, Region 4 Education Service Center reserves the right to reject any and/or all proposals, to
waive any technicalities, to re-advertise, and to otherwise proceed when in the best interest of Region 4 Educa-
tion Service Center.

Private Bank Loan Deposits
(72 hours cash deposit approvals)
$100,000.00 up to $1,000,000.00
Serious Inquiries 800-361-0908

MEET HOT LOCAL SINGLES
Browse Ads & Reply FREE,18+

Call for Your Local Number
888-634-2628, Code 3268

Real Estate
NEW Los Angeles Investment Project
Learn to Turn 10K into $1M in 5yrs

FREE Property Portfolio!

818-305-6120 Ext. 1

Sell Discount Gift Cards!
Make Cash Selling Major Discount
Gift Cards from Wal-Mart, Shell. Up

to 80% off. 1-800-446-2562

INVESTMENTS

INVEST IN OIL WELLS DIRECTLY
NORTHWEST PETROLEUM INC
DRILLING PROVEN RESERVES
ACCREDITED INVESTORS ONLY

1-800-884-6459

MARKETPLACE

HEALTH/FITNESS

AIR AWARDS
BUY/SELL UP TO

50% SAVINGS!
BUSINESS, FIRST CLASS,
INTERNATIONAL TRAVEL.

(800) 859-8695 • (952) 461-5050

BUSINESS CONNECTIONS

NOTICES

PUBLIC NOTICE

1-800-THE-LOST

MISSING

KRISTOPHER LEWIS

From: Boston, MA

NATIONAL CENTER FOR MISSING & EXPLOITED CHILDREN

Sex: Male

Race:
Biracial

Hair: Brown

Eyes: Brown

DOB:
Jul 20, 2000

Missing:
Feb 4, 2014

Age Now: 14
Looking to sell 90 day accounts

Huge returns, all B2B transactions.
Fully insured, you’re listed on ins.

vspnorthamerica@gmail.com 616-559-0101

Visit us online at: usatoday.com

Send your sales through
the roof with an ad in
Marketplace Today.

For more information on
how to place your ad call:

1-800-397-0070

Advertise in
USA TODAY!

(800) 397-0070
sales@russelljohns.com
Place your advertisement in
USA TODAY’s Marketplace

Classihed section today!BUSINESS CAPITAL
Private Banking / Credit Lines

855-227-4462

Voters in four states and two cities
authorized minimum wage hikes
Tuesday. Current hourly wages
and scheduled increases:
State/city Current New rate
Alaska $7.75 $9.75 

by 2016 
Arkansas $6.25 $8.50 

by 2017
Nebraska $7.25 $9.00 

by 2016
South Dakota $7.25 $8.50 

by 2015
Oakland $9.00 $12.25 

by 2015
San Francisco $10.74 $15.00 

by 2018
SOURCE NATIONAL EMPLOYMENT LAW PROJECT

HIGHER MINIMUM WAGES

Chrysler’s all-new 2015 200 se-
dan is beginning to gain ground
even though industry sales in the
midsize segment have slowed
down and a number of competi-
tors have aggressive incentives on
their better-selling models.

Sales of the 200 rose 40% in
October after Chrysler launched
a new national marketing cam-
paign at the end of the month and
boosted its incentives.

Most other automakers report-
ed sales increases for midsize se-
dans that were largely in line with
expectations for overall industry
sales increases.

Sales increased 13.8% for the
Toyota Camry, 8.1% for the Nis-
san Altima, 7.8% for the Honda
Accord and 5.1% for the Ford Fu-
sion. Sales of the Chevrolet Mali-
bu fell 5.1%.

Chrysler sold 11,675 Chrysler
200s for the month, but that is
still only about one-third of the
33,164 Camrys sold in October.

“This house has very high ex-
pectations for this car. We are not
there yet,” Al Gardner, CEO of the
Chrysler brand said last month.
“We knew it would take longer
than we would like. But selling
10,500 to 11,000 a month at this
stage is exactly on plan.”

In October, Toyota, Honda and
Ford were all running aggressive
incentives on their midsize se-
dans, Gardner said.

Toyota, which was trying to
clear out 2014 inventory, was of-
fering 0% financing for 72
months with a $500 cash rebate,
while Honda Accord was o�ering
0% financing for 60 months with
a $1,500 rebate for 2014 models.

“It’s an incredibly aggressive
marketplace,” Gardner said. “And
no one has an interest in giving
up market share and customers
to the new Chrysler 200.”

Chrysler also launched a new
national advertising campaign on
Oct. 24 for the 200 that touts the
reliability and performance of the
car.

Chrysler’s new ad campaign
also drives home the tagline,

“America’s Import,” which re-
placed “Imported from Detroit”
as the brand’s tagline earlier this
year. The novel ads are a language
mash-up of English and rivals
commenting in German, Japa-
nese or Swedish.

“We are very aware that we,
unlike others, have an obligation
to conquest new customers,” said
Olivier Francois, Chrysler’s chief
marketing o�cer. “Because of
this, we wanted to make our
product pitch stand out. The
twist, the unique twist, is to do it
in another language.”

The launch of the 200 also
comes during a di�cult year
overall for the midsize car seg-
ment as consumers migrate more
and more to small crossovers.

So far this year, sales of midsize
cars now account for about 22%
of U.S. auto sales, down 1.6% for
the first 10 months of 2013, ac-
cording to Autodata Corp.

“We don’t care (about the seg-
ment decrease) because it is stag-
gering, the sheer size of that
market,” Gardner said. “There is a
huge opportunity for us.”

CHRYSLER
Aggressive incentives and a new ad campaign have boosted the new Chrysler 200 in the eyes of buyers. 

Chrysler 200 claws
its way into fight
40% higher sales in Oct. throws it into midsize contention
Brent Snavely
Detroit Free Press

Voters soundly rejected Demo-
crats in Tuesday’s election but
embraced perhaps the most visi-
ble plank in the party’s platform
as they backed minimum wage
hikes in four Republican-leaning
states and two cities.

By January, more than half the
states will have higher pay floors
than the federal government. But
the implications for the 2016
presidential election are unclear,
with both Democratic and Re-
publican advocates seizing on the
results to buttress their case. 

Voters in Alaska, Arkansas, Ne-
vada and South Dakota passed
ballot initiatives raising the mini-
mum wage as high as $9.75 an
hour even as they swept Republi-
can Senate and gubernatorial
candidates into o�ce.

“Even in red states the mini-
mum wage is popular,” says Arun
Ivatury, senior campaign strate-
gist for the National Employment
Law Project’s Action Fund.

Two California cities, Oakland
and San Francisco, also support-
ed proposals to raise their pay
floors. All told, the initiatives will
raise minimum hourly earnings
for 609,000 low-wage workers,
according to the National Em-
ployment Law Project. Voters in
Illinois and several localities in
Wisconsin backed non-binding
proposals to raise minimum pay.

A bill, backed by President
Obama, to raise the federal hour-
ly minimum from $7.25 to $10.10
by late 2016 is stalled in Congress.

States are responding. By Jan-
uary, 29 states will have higher
minimum wages than the USA,
up from 23.

Ivatury notes that several Re-
publican candidates in Alaska,
Arkansas and Illinois were forced
to back state initiatives to raise
minimum wages after initially
opposing the measures or declin-
ing to take a position. 

The political pressure, he says,
will be more intense in 2016,
when minority voters will turn
out in greater numbers and refer-
endums to raise pay floors could
pull Democrats to victory.

VOTERS
BACK
WAGE
HIKES 

Paul Davidson
USA TODAY

Support for proposals
defies party politics

Electric-car maker Tesla,
which has been one of Wall
Street’s highest fliers, reported
Wednesday that it beat analysts’
expectations with an adjusted
profit of 2 cents a share in the
third quarter. Analysts had ex-
pected it to break even.

The earnings are down from a
12-cent-a-share gain a year ago.

Tesla said its adjusted gain for
the quarter was $3 million on rev-
enue of $932 million, up from
$852 million last year and beating
analysts’ expectations for $893.8
million.

On a GAAP basis, Tesla lost $75
million, or 60 cents a share,
which the company said is consis-

tent with past guidance.
The results came after the

market had closed, and the stock
jumped in after-hours trading.
Tesla shares, which had risen to
$260 at the start of October,
closed Wednesday at $239.97,
down $7.96 or 3.33% for the day. 

Tesla says it plans to deliver
33,000 cars this year, down from
the 35,000 it had forecast earlier.
It blamed the complexity of the
new features, including all-wheel
drive, that it unveiled recently. It
says it expects to make 50% more
cars next year. It also said, howev-
er, that it was postponing the sale
of its coming Model X crossover
from the first quarter to the third
quarter of next year.

“We’re adding some very new
stu� that’s not out there,” Musk
said in a conference call after the

results were released. As a result,
it’s taking longer to bring the
Model X to market.

Tesla has been pushing hard to
increase overseas sales, especially
in China. It recently introduced
enhanced versions of its only
model, the Model S luxury elec-
tric sedan. A new performance
version is billed by the Palo Alto,
Calif.-based company as the
quickest accelerating sedan, at ze-
ro to 60 miles per hour in 3.2
seconds.

Despite falling gas prices,
Musk says he’s far more worried
about maintaining Tesla’s pro-
duction pace than enticing new
customers. “Demand is not our
issue,” Musk said. “We have more
demand than we can address.”

Contributing: Matt Krantz

Tesla beats break-even
expectations in 3rd quarter
Chris Woodyard
USA TODAY

Starbucks has eggnog on its
face. 

The co�ee kingpin will bring
back its seasonal Eggnog Latte
nationwide this month after a
customer revolt spread from let-
ters to phone calls to social
media. It had dropped the bever-
age, a seasonal o�ering since
1986, to try to simplify its ex-
panding menu. “We made a mis-
take,” says spokeswoman Linda
Mills. “We are very sorry.” 

How sorry? 
Well, they’re not handing out

free Eggnog Lattes. But Starbucks
hopes to have the drink back in
all stores by the week of Nov. 17,
says Mills. Because it has always
been so popular in the Pacific
Northwest, it was re-introduced
there Nov. 1. The problem, she
says, is quickly getting enough
eggnog from suppliers.

The move to very rapidly re-
spond to consumer complaints
isn’t unusual. Last spring, after
the company began selling its

lemon cake and
pumpkin bread
in miniature
loaves instead of
slices, it got
complaints and
quickly changed
back to the
slices. 

For retailers
in the social
media era, in-
stantly respon-

ding to consumer gripes is
critical. Quick action is especially
critical for Starbucks in the holi-
day season, by far its most profit-
able period.

Starbucks started hearing egg-
nog complaints Nov. 1 when it be-
gan its holiday push at U.S. stores
by switching to red cups from its
usual. The consumer blowback
began with complaints to baristas
who had to explain that the bev-
erage had been discontinued, says
Mills. It evolved into complaints
to its customer call center, e-
mails, letters and social media
posts on Facebook, Twitter and to
its MyStarbucksIdea.com site.

Shannon McMullen tweeted:
“Seriously heartbroken this A.M.
Just found out Starbucks is not
bringing back the eggnog latte. It
was the only thing keeping me
going.”

Starbucks has learned its les-
son, says Mills. 

Meanwhile, the chain also is
bringing back the Gingerbread
Latte to the Pacific Northwest re-
gion — though it still was served
in the rest of the country. And
next week it will roll out national-
ly a new Chestnut Praline Latte.

One corporate branding expert
says that Starbucks knows what
many companies still need to
learn.

“All companies need to become
more nimble to respond to this
kind of feedback,” says Tracey
Riese, author of Making Brands
Work.

Starbucks’
Eggnog
Latte back
on menu 
Customers balked
after it dropped drink 

Bruce Horovitz
USA TODAY

STARBUCKS
Drink will re-
turn by Nov. 17. 


