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Region XIV Education Service Center 
1850 Highway 351 

Abilene, TX   79601-4750 
325-675-8600 

FAX 325-675-8659 
 

Thursday, December 14th, 2023 
 
D&H Distributing Co. 
ATTN:  Brett Schwab 
100 Tech Drive 
Harrisburg, PA 17112 
 
 
Dear Brett: 
 
Region XIV Education Service Center is happy to announce that D&H Distributing Co. 
has been awarded an annual contract for Advanced Technology Solutions 
Aggregator based on the proposal submitted to Region XIV ESC. 
 
The contract is effective immediately and will expire on December 31st, 2026. The 
contract can then be renewed annually for an additional two years, if mutually 
agreed on by Region XIV ESC and D&H Distributing Co. 
 
We look forward to a long and successful partnership underneath this contract.   
 
If you have any questions or concerns, feel free to contact me at 325-675-8600. 
 
 
Sincerely,  
 
 
Shane Fields 
Region XIV, Executive Director  
 

 
 
 

DocuSign Envelope ID: F0D8D989-479D-424C-AAF5-4D879B30C0C4



   
 
 

Region 14 Education 
Service Center 
1850 Highway 351 
Abilene, Texas 79601 
 

RE:  SOLICITATION NUMBER 14-23 – REQUEST FOR PROPOSAL (RFP) 
FOR ADVANCED TECHNOLOGY SOLUTIONS AGGREGATOR 

 
Region 14 Team: 
 

Thank you for the opportunity to become an Advanced Technology 
Solutions Aggregator partner. We are thrilled to participate in this RFP 
highlighting our company’s culture and commitment to assisting NCPA with 
its mission of using innovation to help organizations streamline their 
procurement process. As the fastest growing technology distribution partner 
of advanced solutions, we know how critical buying power, efficiency, and 
expertise are to public sector entities. 

To that end, D&H intends to help NCPA and Region 14 with the following 
goals: 

· Streamline the procurement process by driving down the administrative 
costs that burden public agencies with acquiring technology solutions 

· Develop an automation led plan that will allow NCPA members to access 
technology through rapid, cost-effective and efficient processes. 

· Execute a plan to exponentially grow partner usage and sales via the 
NCPA contract 

Lastly, D&H will help NCPA expand its business model to improve the 
customer experience needed in this competitive market. To do this, our 
team has outlined a proposed set of technology solutions, pricing, 
deliverables, order of operations and a willingness to ensure the partnership 
between D&H, NCPA, and Region 14 is extraordinarily successful. 

 
All the best, 
 
Dan Schwab and Michael Schwab 

           
 
 
 
 
 

 



   
 

 
 

 
 
 

REQUEST FOR PROPOSAL (RFP) FOR 
Advanced Technology Solutions Aggregator 

 
SOLICITATION NUMBER 

14-23 
 

PUBLICATION DATE 
October 10th, 2023 

 
 
 
 

 

 
Competitive Solicitation by 

Region 14 Education Service Center 
for 

Advanced Technology Solutions Aggregator on 
behalf of itself and other Government Agencies 

and made available through the 
National Cooperative Purchasing Alliance 

RFP # 14-23



   
 

   
 

 

NOTICE TO RESPONDENT: 
 
 
Submittal Deadline: 
Thursday, November 16th, 2023, 2:00pm CT 

 
Questions regarding this solicitation must be submitted to questions@ncpa.us no later than 
Thursday November 2nd, 2023. All questions and answers will be posted to  
https://info.omniapartners.com/solicitations. 

 

It is the intention of Region 14 Education Service Center (herein “Region 14 ESC”) to establish a 
Master Agreement for Advanced Technology Solutions Aggregator for use by Region 14 ESC 
and other public agencies supported under this contract. This Request for Proposal is issued on 
behalf of the National Cooperative Purchasing Alliance through a public agency clause, which 
provides that any county, city, special district, local government, school district, private K-12 
school, higher education institution, state, other government agency, healthcare organization or 
nonprofit organization may purchase Products and Services through this contract. Respondents 
will be required to execute the NCPA Administration Agreement upon award. 

 
This contract will allow agencies to purchase on an “as needed” basis from a competitively 
awarded contract. Respondents are requested to submit their total line of available products and 
services. While this solicitation specifically covers Advanced Technology Solutions Aggregator, 
respondents are encouraged to submit an offering on any or and all products and services 
available that they currently perform in their normal course of business. 

 
Responses shall be received electronically no later than the submittal deadline via our online 
Bonfire portal at ncpa.bonfirehub.com 

 

Immediately following the deadline, all responses will be publicly opened and the respondents 
recorded. Any response received later than the specified deadline will be disqualified. 

 
Responses will remain sealed by our online Bonfire portal until the bid opening time specified. 
Responses received outside our online Bonfire portal will not be accepted. Sealed responses 
may be submitted on any or all items, unless stated otherwise. 

 
Proposal may be rejected for failure to comply with the requirements set forth in this invitation. 

mailto:questions@ncpa.us
https://info.omniapartners.com/solicitations
https://info.omniapartners.com/solicitations
http://ncpa.bonfirehub.com/


   
 

 

INTRODUCTION/SCOPE 
 

 
 

Region 14 ESC on behalf of itself and all states, local governments, school districts, and higher 
education institutions in the United States of America, and other government agencies and non- 
profit organizations (herein “Public Agency” or collectively “Public Agencies”) is soliciting 
proposals from qualified vendors to enter into a Master Agreement for a complete line of 
Advanced Technology Solutions Aggregator. 

 
Region 14 ESC, as the lead public agency, has partnered with NCPA to make the resultant 
contract available to all participating agencies in the United States. NCPA provides marketing 
and administrative support for the awarded vendor that promotes the successful vendor’s 
products and services to Public Agencies nationwide. The Vendor will execute the NCPA 
Administration Agreement (Tab 2) upon award. Vendors should thoroughly review all 
documents and note any exceptions to NCPA terms and conditions in their proposal. 

 
Awarded vendor(s) shall perform covered product or services under the terms of this 
agreement. Respondents shall provide pricing based on a discount from their standard pricing 
schedules for products and/or services offered. Electronic Catalog and/or price lists must 
accompany the proposal. A multiple percentage discount structure is also acceptable. Please 
specify where different percentage discounts apply. Additional pricing and/or discounts may be 
included. 

 
Each product or service proposed is to be priced separately with all ineligible items identified. 
Services may be awarded to multiple vendors. Respondents may elect to limit their proposals to 
a single product or service within any category, or multiple products or services within any and 
all categories. 

 
The National Cooperative Purchasing Alliance (herein “NCPA”) assists public agencies to 
increase their efficiency and reduce their costs when procuring goods and services. This is 
accomplished by awarding competitively solicited contracts that are leveraged nationally by 
combining the volumes and purchasing power of entities nationwide. Our contracts are available 
for use by any entity that complies with procurement laws and regulations. 

 
It is the intention of Region 14 ESC and NCPA to achieve the following objectives through this 
RFP. 

• Provide a comprehensive competitively solicited Master Agreement offering Products 
and Services to Public Agencies; 

• Achieve cost savings of Vendors and Public Agencies through a single competitive 
solicitation process that eliminates the need for multiple proposals; 

• Combine the purchasing power of Public Agencies to achieve cost effective pricing; 
• Reduce the administrative and overhead costs of Vendors and Public Agencies through 

state of the art purchasing procedures. 



   
 

   
 

INSTRUCTIONS TO RESPONDENTS 
 

 
 

Submission of Response 
• Only responses received via our online Bonfire portal will be accepted. Faxed or mailed 

responses will not be accepted. 
• Responses may be submitted on any or all items, unless stated otherwise. Region 14 

ESC reserves the right to reject or accept any response. 
• Deviations to the terms, conditions and/or specifications shall be conspicuously noted in 

writing by the respondent and shall be included with the response. 
• Withdrawal of response will not be allowed for a period of 120 days following the 

opening. Pricing will remain firm for 120 days from submittal. 
 
 
 

Public Bid Opening 
The public bid opening will be held via Zoom meeting. Interested parties who wish to attend the 
bid opening should email contracts@ncpa.us by 4:00 pm the day before the bid opening date to 
receive an invitation. 

 
 

Required Proposal Format 
Responses shall be provided electronically via our online Bonfire portal. Tabs should be used to 
separate the proposal into sections, as identified below. Respondents failing to organize in the 
manner listed may be considered non-responsive and may not be evaluated. It’s recommended 
that all tabs, with the exception of Tab 7 (Pricing), be submitted in Portable Document Format 
(PDF). Please note pricing can be submitted separately in a alternate format (e.g. xlsx, xls, csv). 

 
 

Tabs 
Tab 1 – Master Agreement / Signature Form 
Tab 2 – NCPA Administration Agreement 
Tab 3 – Vendor Questionnaire 
Tab 4 – Vendor Profile 
Tab 5 – Products and Services / Scope 
Tab 6 – References 
Tab 7 – Pricing 
Tab 8 – Value Added Products and Services 
Tab 9 – Required Documents 

mailto:japplegate@ncpa.us


   
 

   
 

TAB 1 
MASTER AGREEMENT - GENERAL TERMS AND CONDITIONS 

 

 
 

Customer Support 
The vendor shall provide timely and accurate technical advice and sales support. The vendor 
shall respond to such requests within one (1) working day after receipt of the request. 
 
Acknowledged. 

 
 

Disclosures 
Respondent affirms that he/she has not given, offered to give, nor intends to give at any time 
hereafter any economic opportunity, future employment, gift, loan, gratuity, special discount, 
trip, favor or service to a public servant in connection with this contract. 

 
The respondent affirms that, to the best of his/her knowledge, the offer has been arrived at 
independently, and is submitted without collusion with anyone to obtain information or gain any 
favoritism that would in any way limit competition or give an unfair advantage over other 
vendors in the award of this contract. 
 
Acknowledged. 
 

 
Renewal of Contract 
Unless otherwise stated, all contracts are for a period of three (3) years with an option to renew 
for up to two (2) additional one-year terms or any combination of time equally not more than 2 
years if agreed to by Region 14 ESC and the vendor. 
 
Acknowledged. 

 
 

Funding Out Clause 
Any/all contracts exceeding one (1) year shall include a standard “funding out” clause. A 
contract for the acquisition, including lease, of real or personal property is a commitment of the 
entity’s current revenue only, provided the contract contains either or both of the following 
provisions: 

 
Retains to the entity the continuing right to terminate the contract at the expiration of each 
budget period during the term of the contract and is conditioned on a best efforts attempt by the 
entity to obtain appropriate funds for payment of the contract. 
 
Acknowledged. 

 
 

Shipments (if applicable) 
The awarded vendor shall ship ordered products within seven (7) working days for goods 
available and within four (4) to six (6) weeks for specialty items after the receipt of the order 



   
 

   
 

unless modified. If a product cannot be shipped within that time, the awarded vendor shall notify 
the entity placing the order as to why the product has not shipped and shall provide an 
estimated shipping date. At this point the participating entity may cancel the order if the 
estimated shipping time is not acceptable. 
 
D&H acknowledges and will do its best to comply with this timeline.  If original equipment 
manufacturer (“OEM”) delays are experienced above these time limits, we will give the entity 
the option to cancel or change the order. 
 

 
Tax Exempt Status 
Since this is a national contract, knowing the tax laws in each state is the sole responsibility of 
the vendor. 

 
Acknowledged. 

 
Payments 
The entity using the contract will make payments directly to the awarded vendor or their 
affiliates (distributors/business partners/resellers) as long as written request and approval by 
NCPA is provided to the awarded vendor. 
 
Acknowledged. 
 
Adding Authorized Distributors/Dealers 
Awarded vendors may submit a list of distributors/partners/resellers to sell under their contract 
throughout the life of the contract. Vendor must receive written approval from NCPA before such 
distributors/partners/resellers are considered authorized. 

 
Purchase orders and payment can only be made to awarded vendor or distributors/ business 
partners/resellers previously approved by NCPA. 

 
Pricing provided to members by added distributors or dealers must also be less than or equal to 
the pricing offered by the awarded contract holder. 

 
All distributors/partners/resellers are required to abide by the Terms and Conditions of the 
vendor's agreement with NCPA. 
 
Acknowledged. 
 

 
Pricing 
All pricing submitted shall include the administrative fee to be remitted to NCPA by the awarded 
vendor. It is the awarded vendor’s responsibility to keep all pricing up to date and on file with 
NCPA. 

 
All deliveries shall be freight prepaid, F.O.B. destination and shall be included in all pricing 
offered unless otherwise clearly stated in writing 
 



   
 

   
 

D&H acknowledges and will put into writing any additional charges that would be passed on 
directly from the carriers.  These include, for example, oversized products (such as large 
format TVs), heavy weight products (such as printers or power supplies), and any accessorial 
charges.  
 
Warranty 
Proposal should address the following warranty information: 

• Applicable warranty and/or guarantees of equipment and installations including any 
conditions and response time for repair and/or replacement of any components during 
the warranty period. 

• Availability of replacement parts 
• Life expectancy of equipment under normal use 
• Detailed information as to proposed return policy on all equipment 

 
Products: Vendor shall provide equipment, materials and products that are new unless 
otherwise specified, of good quality and free of defects 
Construction: Vendor shall perform services in a good and workmanlike manner and in 
accordance with industry standards for the service provided. 
 
D&H will pass through OEMs’ warranty terms and conditions as an authorized distributor. 

 
 
Safety 
Vendors performing services shall comply with occupational safety and health rules and 
regulations. Also, all vendors and subcontractors shall be held responsible for the safety of their 
employees and any conditions that may cause injury or damage to persons or property. 

 
Acknowledged. 

 
 

Permits 
Since this is a national contract, knowing the permit laws in each state is the sole responsibility 
of the vendor. 
 
Acknowledged. 

 
 
Indemnity 
The awarded vendor shall protect, indemnify, and hold harmless Region 14 ESC and its 
participants, administrators, employees and agents against all claims, damages, losses and 
expenses arising out of or resulting from the actions of the vendor, vendor employees or vendor 
subcontractors in the preparation of the solicitation and the later execution of the contract. 
 
 
D&H will pass through OEMs’ indemnity terms and conditions as an authorized distributor. 

  



   
 

   
 

 
Franchise Tax 
The respondent hereby certifies that he/she is not currently delinquent in the payment of any 
franchise taxes. 
 
Acknowledged. 

 
 
Supplemental Agreements 
The entity participating in this contract and awarded vendor may enter into a separate 
supplemental agreement to further define the level of service requirements over and above the 
minimum defined in this contract i.e. invoice requirements, ordering requirements, specialized 
delivery, etc. Any supplemental agreement developed as a result of this contract is exclusively 
between the participating entity and awarded vendor. 
 
Acknowledged. 
 

 
Additional Agreements 
If an awarded vendor requires additional agreements, i.e., master service agreement, end user 
licensing agreement, etc. a copy of the proposed agreement must be included with the 
proposal. Any additional agreements provided by the vendor are complementary to the terms 
and conditions stated herein or for the use of participating entities and shall not replace the 
entirety of the Master Agreement. 
 
Acknowledged. 
 

 
Certificates of Insurance 
Certificates of insurance shall be delivered to the Public Agency prior to commencement of 
work. The insurance company shall be licensed in the applicable state in which work is being 
conducted. The awarded vendor shall give the participating entity a minimum of ten (10) days 
notice prior to any modifications or cancellation of policies. The awarded vendor shall require all 
subcontractors performing any work to maintain coverage as specified. 
 
Acknowledged. 

 
Legal Obligations 
It is the Respondent’s responsibility to be aware of and comply with all local, state, and federal 
laws governing the sale of products/services identified in this RFP and any awarded contract 
and shall comply with all while fulfilling the RFP. Applicable laws and regulation must be 
followed even if not specifically identified herein. 
 
Acknowledged. 

 
Protest 
A protest of an award or proposed award must be filed in writing within ten (10) days from the 
date of the official award notification and must be received by 5:00 pm CST. Protests shall be 
filed with Region 14 ESC and shall include the following: 



   
 

   
 

• Name, address and telephone number of protester 
• Original signature of protester or its representative 
• Identification of the solicitation by RFP number 
• Detailed statement of legal and factual grounds including copies of relevant documents 

and the form of relief requested 
 
Any protest review and action shall be considered final with no further formalities being 
considered. 
 
Acknowledged. 

 
Force Majeure 
If by reason of Force Majeure, either party hereto shall be rendered unable wholly or in part to 
carry out its obligations under this Agreement then such party shall give notice and full particulars 
of Force Majeure in writing to the other party within a reasonable time after occurrence of the 
event or cause relied upon, and the obligation of the party giving such notice, so far as it is 
affected by such Force Majeure, shall be suspended during the continuance of the inability then 
claimed, except as hereinafter provided, but for no longer period, and such party shall endeavor 
to remove or overcome such inability with all reasonable dispatch. 

 
The term Force Majeure as employed herein, shall mean acts of God, strikes, lockouts, or other 
industrial disturbances, act of public enemy, orders and regulation of any kind of government of 
the United States or any civil or military authority; insurrections; riots; epidemics; pandemic; 
landslides; lighting; earthquake; fires; hurricanes; storms; floods; washouts; droughts; arrests; 
restraint of government and people; civil disturbances; explosions, breakage or accidents to 
machinery, pipelines or canals, or other causes not reasonably within the control of the party 
claiming such inability. It is understood and agreed that the settlement of strikes and lockouts 
shall be entirely within the discretion of the party having the difficulty, and that the above 
requirement that any Force Majeure shall be remedied with all reasonable dispatch shall not 
require the settlement of strikes and lockouts by acceding to the demands of the opposing party 
or parties when such settlement is unfavorable in the judgment of the party having the difficulty 
 
Acknowledged. 

 
 
Prevailing Wage 
It shall be the responsibility of the Vendor to comply, when applicable, with the prevailing wage 
legislation in effect in the jurisdiction of the purchaser. It shall further be the responsibility of the 
Vendor to monitor the prevailing wage rates as established by the appropriate department of 
labor for any increase in rates during the term of this contract and adjust wage rates accordingly. 
 
Acknowledged. 

 
 
  



   
 

   
 

Termination 
Either party may cancel this contract in whole or in part by providing written notice. The 
cancellation will take effect 30 business days after the other party receives the notice of 
cancellation. After the 30th business day all work will cease following completion of final 
purchase order. 
 
Acknowledged. 

 
Open Records Policy 
Because Region 14 ESC is a governmental entity responses submitted are subject to release as 
public information after contracts are executed. If a vendor believes that its response, or parts of 
its response, may be exempted from disclosure, the vendor must specify page-by-page and line-
by-line the parts of the response, which it believes, are exempt. In addition, the respondent must 
specify which exception(s) are applicable and provide detailed reasons to substantiate the 
exception(s). 

 
The determination of whether information is confidential and not subject to disclosure is the duty 
of the Office of Attorney General (OAG).  Region 14 ESC must provide the OAG sufficient 
information to render an opinion and therefore, vague and general claims to confidentiality by  the 
respondent are not acceptable.  Region 14 ESC must comply with the opinions of the OAG. 
Region14 ESC assumes no responsibility for asserting legal arguments on behalf of any vendor. 
Respondent are advised to consult with their legal counsel concerning disclosure issues resulting 
from this procurement process and to take precautions to safeguard trade secrets and other 
proprietary information. 
 
Acknowledged. 

 

PROCESS 
 

 
 

Region 14 ESC will evaluate proposals in accordance with, and subject to, the relevant statutes, 
ordinances, rules, and regulations that govern its procurement practices. NCPA will assist 
Region 14 ESC in evaluating proposals. Award(s) will be made to the prospective vendor whose 
response is determined to be the most advantageous to Region 14 ESC, NCPA, and its 
participating agencies. To qualify for evaluation, response must have been submitted on time, 
and satisfy all mandatory requirements identified in this document. 

 
 

Contract Administration 
The contract will be administered by Region 14 ESC. The National Program will be administered 
by NCPA on behalf of Region 14 ESC. 

 
 

Contract Term 
The contract term will be for three (3) year starting from the date of the award. The contract may 
be renewed for up to two (2) additional one-year terms or any combination of time equally not 
more than 2 years. 

 



   
 

   
 

It should be noted that maintenance/service agreements may be issued for up to (5) years under 
this contract even if the contract only lasts for the initial term of the contract. NCPA will monitor 
any maintenance agreements for the term of the agreement provided they are signed prior to the 
termination or expiration of this contract. 

 
Contract Waiver 
Any waiver of any provision of this contract shall be in writing and shall be signed by the duly 
authorized agent of Region 14 ESC. The waiver by either party of any term or condition of this 
contract shall not be deemed to constitute waiver thereof nor a waiver of any further or 
additional right that such party may hold under this contract. 

 
Price Increases 
Should it become necessary, price increase requests may be submitted at any point during the 
term of the contract by written amendment. Included with the request must be documentation 
and/or formal cost justification for these changes. Requests will be formally reviewed, and if 
justified, the amendment will be approved. 

 
Products and Services Additions 
New Products and/or Services may be added to the resulting contract at any time during the 
term by written amendment, to the extent that those products and/or services are within the 
scope of this RFP. 

 
Competitive Range 
It may be necessary for Region 14 ESC to establish a competitive range. Responses not in the 
competitive range are unacceptable and do not receive further award consideration. 
 
Deviations and Exceptions 
Deviations or exceptions stipulated in response may result in disqualification. It is the intent of 
Region 14 ESC to award a vendor’s complete line of products and/or services, when possible. 

 
Estimated Quantities 
While no minimum volume is guaranteed, the estimated (but not limited to) annual volume for 
Products and Services purchased under the proposed Master Agreement is 250 million dollars 
annually. This estimate is based on the anticipated volume of Region 14 ESC and current sales 
within the NCPA program. 

 
Evaluation 
Region 14 ESC will review and evaluate all responses in accordance with, and subject to, the 
relevant statutes, ordinances, rules and regulations that govern its procurement practices. 
NCPA will assist the lead agency in evaluating proposals. Recommendations for contract 
awards will be based on multiple factors, each factor being assigned a point value based on its 
importance. 

 
Formation of Contract 
A response to this solicitation is an offer to contract with Region 14 ESC based upon the terms, 
conditions, scope of work, and specifications contained in this request. A solicitation does not 
become a contract until it is accepted by Region 14 ESC. The prospective vendor must submit a 
signed Signature Form with the response thus, eliminating the need for a formal signing  



   
 

   
 

process. Contract award letter issued by Region 14 ESC is the counter-signature document 
establishing acceptance of the contract. 

 
NCPA Administrative Agreement 
The vendor will be required to enter and execute the National Cooperative Purchasing Alliance 
Administration Agreement with NCPA upon award with Region 14 ESC. The agreement 
establishes the requirements of the vendor with respect to a nationwide contract effort. 

 
Clarifications/Discussions 
Region 14 ESC may request additional information or clarification from any of the respondents 
after review of the proposals received for the sole purpose of elimination minor irregularities, 
informalities, or apparent clerical mistakes in the proposal. Clarification does not give respondent 
an opportunity to revise or modify its proposal, except to the extent that correction of      apparent 
clerical mistakes results in a revision. After the initial receipt of proposals, Region 14 ESC 
reserves the right to conduct discussions with those respondent’s whose proposals are 
determined to be reasonably susceptible of being selected for award. Discussions occur when 
oral or written communications between Region 14 ESC and respondent’s are conducted for the 
purpose clarifications involving information essential for determining the acceptability of a 
proposal or that provides respondent an opportunity to revise or modify its proposal. Region 14 
ESC will not assist respondent bring its proposal up to the level of other proposals through 
discussions. Region 14 ESC will not indicate to respondent a cost or price that it must meet to 
neither obtain further consideration nor will it provide any information about other respondents’ 
proposals or prices. 

 
Multiple Awards 
Multiple Contracts may be awarded as a result of the solicitation. Multiple Awards will ensure 
that any ensuing contracts fulfill current and future requirements of the diverse and large 
number of participating public agencies. 

 
Past Performance 
Past performance is relevant information regarding a vendor’s actions under previously awarded 
contracts; including the administrative aspects of performance; the vendor’s history of reasonable 
and cooperative behavior and commitment to customer satisfaction; and generally, the vendor’s 
businesslike concern for the interests of the customer. 
 
D&H acknowledges the NCPA proposal evaluation process. 

  



   
 

   
 

 
 

EVALUATION CRITERIA 
 

 
 

Pricing (40 points) 
Electronic Price Lists 

• Products, Services, Warranties, etc. price list 
• Prices listed will be used to establish both the extent of a vendor’s product lines, 

services, warranties, etc. available from a particular bidder and the pricing per item. 
 
 

Ability to Provide and Perform the Required Services for the Contract (25 points) 
• Product Delivery within participating entities specified parameters 
• Number of line items delivered complete within the normal delivery time as a percentage 

of line items ordered. 
• Vendor’s ability to perform towards above requirements and desired specifications. 
• Past Cooperative Program Performance. Quantity of line items available that are 

commonly purchased by the entity. 
• Quantity of line items available that are commonly purchased by the entity. 
• Quality of line items available compared to normal participating entity standards. 

 
 

References and Experience (20 points) 
• A minimum of ten (10) customer references for product and/or services of similar scope 

dating within past 3 years 
• Respondent Reputation in marketplace 
• Past Experience working with public sector. 
• Exhibited understanding of cooperative purchasing 

 
 

Value Added Products/Services Description, (8 points) 
• Additional Products/Services related to the scope of RFP 
• Marketing and Training 
• Programs and practices that may be advantageous to Public Agencies 
• Customer Service 

 
 

Technology for Supporting the Program (7 points) 
• Electronic on-line catalog, order entry use by and suitability for the entity’s needs 
• Quality of vendor’s on-line resources for NCPA members. 
• Specifications and features offered by respondent’s products and/or services 

 
 
D&H acknowledges the NCPA proposal evaluation criteria as outlined above. 
 
 
  



 

 
SIGNATURE FORM 
 
 
The undersigned hereby proposes and agrees to furnish goods and/or services in strict 
compliance with the terms, specifications and conditions at the prices proposed within response 
unless noted in writing. The undersigned further certifies that he/she is an officer of the company 
and has authority to negotiate and bind the company named below and has not prepared this bid 
in collusion with any other Respondent and that the contents of this proposal as to prices, terms 
or conditions of said bid have not been communicated by the undersigned nor by any employee 
or agent to any person engaged in this type of business prior to the official opening of this 
proposal. 
 
Prices are guaranteed: 120 days  
 
 
 
____________________________________________________________________________ 
Company Name 
 
 
 
____________________________________________________________________________ 
Address 
 
 
 
____________________________________________________________________________ 
City       State    Zip 
 
 
 
___________________________________  ___________________________________ 
Telephone Number     Fax Number 
 
 
 
____________________________________________________________________________ 
Email Address 
 
 
 
___________________________________  ___________________________________ 
Printed Name      Position 
 
 
 
____________________________________________________________________________ 
Authorized Signature 
 

D&H Distributing Co.

100 Tech Drive

Harrisburg PA 17112

DocuSign Envelope ID: BA25684E-A1D3-402A-A080-FD33AE6D05BE

N/A

brettschwab@dandh.com

Corporate Counsel

1-800-877-1200

Brett Schwab



 

TAB 3 
VENDOR QUESTIONAIRE 

 

 
 

Please provide responses to the following questions that address your company’s operations, 
organization, structure, and processes for providing products and services. 

 
Locations Covered 

 Bidder must indicate any and all locations where products and services can be offered. 
 

 

All 50 States & District of Columbia 
(Selecting this box is equal to checking all boxes below) 

            
  Alabama   Illinois   Montana   Rhode Island 

            
  Alaska   Indiana   Nebraska   South Carolina 

            
  Arizona   Iowa   Nevada   South Dakota 

            
  Arkansas   Kansas   New Hampshire   Tennessee 

            
  California   Massachusetts   New Jersey   Texas 

            
  Colorado   Michigan   New Mexico   Utah 

            
  Connecticut   Minnesota   New York   Vermont 

            
  Delaware   Mississippi   North Carolina   Virginia 

            
  D.C.   Missouri   North Dakota   Washington 

            
  Florida   Kentucky   Ohio   West Virginia 

            
  Georgia   Louisiana   Oklahoma   Wisconsin 

            
  Hawaii   Maine   Oregon   Wyoming 

            
  Idaho   Maryland   Pennsylvania    

 

 

All U.S. Territories and Outlying Areas 
(Selecting this box is equal to checking all boxes below) 

      
  American Samoa   Northern Marina Island 

      
  Federated States of Micrones   Puerto Rico 

      
  Guam   U.S. Virgin Islands 

  Midway Islands    

X

X



 

 

 

All Canada Provinces and Territories 
(Selecting this box is equal to checking all boxes below) 

      
  Alberta   Prince Edward Island 

      
  British Columbia   Quebec 

      
  Manitoba   Saskatchewan 

      
  New Brunswick   Northwest Territories 

      
  Newfoundland and Labrador   Nunavut 

      
  Nova Scotia   Yukon 

  Ontario    

 
 

If awarded a Master Agreement, will your company extend the terms offered in your Proposal to 
public agencies in Canada? If no or maybe, please explain. 

 

Yes Maybe No 
 
 

If awarded a Master Agreement, will your company extend the terms offered in your Proposal to 
private sector customers? 

 

Yes Maybe No 
 
 

Minority and Women Business Enterprise (MWBE) and (HUB) Participation 
It is the policy of some entities participating in NCPA to involve minority and women business 
enterprises (MWBE) and historically underutilized businesses (HUB) in the purchase of goods 
and services. Respondents shall indicate below whether or not they are an M/WBE or HUB 
certified. 

 

Minority/Women Business Enterprise Historically Underutilized Business 
Respondent Certifies that this firm Respondent Certifies that this firm is a 
a Minority / Women Business Enterprise Historically Underutilized Business 

 
 

Small Business, MWBE and HUB Growth 
If Proposer is a Large, National or Multinational Organization/Corporation, what programs are in 
place that partners or supports the growth of small and MWEB and HUB business? If yes, 
please describe. 

 

N/A, we are a recognized small, MWEB or HUB organization 
 

No, we do not have any programs in place. 
 

Yes, we have programs in place. 

X

X

X

X



 

 

Residency 
Responding Company’s principal place of business is in the city of Harrisburg, State of 
Pennsylvania. 

 
 

Felony Conviction Notice 

Please Check Applicable Box (If the 3rd box is checked, a detailed explanation of the names and 
convictions must be attached): 

 
 

A publicly held corporation; therefore, this reporting requirement is not applicable. 
 

Is not owned or operated by anyone who has been convicted of a felony. 
 

Is owned or operated by the following individual(s) who has/have been convicted of a felony 
 
 

Distribution Channel 
Which best describes your company’s position in the distribution channel: 

 

Manufacturer Direct Certified education/government reseller 
 

Authorized Distributor Manufacturer marketing through reseller 
 

Value-added reseller Other:     
 
 

Processing Contact Information 

 

 

Contact Person Sara Gormally 

Title Director of Sales 

Company D&H Distributing 

Address 100 Tech Drive 

City/State/Zip Harrisburg, PA  17112 

Phone 513-410-3427 

Email Sgormally@dandh.com 

 
 

Pricing Information 
In addition to the current typical unit pricing furnished herein, the Vendor agrees to offer all 
future product introductions at prices that are proportionate to Contract Pricing. If answer is no, 
attach a statement detailing how pricing for NCPA participants would be calculated for future 
product introductions. 

 

Yes No 
 

X

X

X



 

 

Pricing submitted includes the required NCPA administrative fee. The NCPA fee is calculated 
based on the invoice price to the customer. 

 

Yes No 
 
 

Cooperatives 
List any other cooperative or state contracts currently held or in the process of securing. 

 

Cooperative/State Agency Discount 
Offered 

Expires Annual Sales 
Volume 

    
    
    
    
    

 

X



 

   
 

TAB 4 
VENDOR PROFILE 

 

 
 

Please provide the following information about your company: 
• Company’s official registered name. 

 
D&H Distributing Company 

 
• Brief history of your company, including the year it was established. 

 
D&H Corporate Overview 
 
D&H Distributing, founded in 1918, has delivered innovation and excellence over the last 
105 years as a leader in the North American distribution market, supporting many 
technology-led industries. Through its powerful culture of trust, as well as its combined 
private and employee ownership structure, D&H has delivered record-setting growth. 
D&H’s annual revenues have recently exceeded over six (6) billion dollars.  With 
corporate offices/logistics centers in Pennsylvania, Atlanta, Chicago, California, Tampa, 
Vancouver, and Toronto, D&H supports over 20,000 channel partners, including 
corporate resellers, national service providers, the largest consumer retail and etail 
partners, federal and SLED solution providers, and managed services partners. D&H’s 
key indirect markets include consumer, SMB, Fortune 500, Federal and SLED 
organizations, healthcare, and manufacturing. 
 
What sets D&H apart from the market? 
 
• Private corporate structure, allowing for long-term investment. 
• ESOP or “employee” ownership enabling a culture of trust and care. 
• 100% North American based operations providing safe and secure support. 
• An agile culture that strives to exceed customer expectations every day. 
• The industry’s best SLAs and quality to support partner needs. 

 
In alignment to its North American partner base, D&H’s leadership position supports a 
growing portfolio of over 400 vendors and services manufacturers/OEMs. Key 
technology product categories supported include client devices (endpoints), peripherals, 
Pro AV, and advanced technologies such as data center, cloud, networking, and 
professional services. D&H has delivered record-setting growth through its agile planning 
and support for the industry’s leading manufacturers including Microsoft, HPI, HPE, 
Cisco, Samsung, Google, Viewsonic and Extreme. A key differentiator is its Modern 
Solutions business unit that simplifies selling advanced solutions delivered through its 
industry leading Cloud Marketplace. 
 
A key contributor to D&H’s record-setting growth includes providing a wealth of industry 
leading enablement services to its partners.  These include training, dedicated 
technology solution specialists, certifications, flexible finance options, technical support, 
impactful events, marketing, diversity buying vehicles, industry communities and 



 

   
 

competitive pricing. Specifically, through its best-in-class training, D&H improves partner 
competencies in key solution areas including hybrid cloud, collaboration, UCC, mobility, 
esports, digital displays, smart home automation, video surveillance, digital imaging, 
networking, and edge computing. 
 
While technologies and products change through the decades, our commitment to 
servicing our customers and vendors will be forever a part of our history and future. 
D&H’s OEMs and partners can be confident in its ability to provide rapid and accurate 
support to the needs of its partners. D&H has demonstrated resilience through decades 
of industry mergers and market disruption, overcoming everything from wars and 
recessions, to pandemics. 
 
D&H is headquartered in Harrisburg, PA with additional an sales office in Tampa, FL in 
the U.S. and Brampton, Ontario, in Canada with warehouses in Atlanta, GA; Chicago, IL; 
Fresno, CA; and Vancouver, BC, Canada. Call D&H at (800) 877-1200, visit 
www.dandh.com, or follow D&H’s Facebook, LinkedIn, and Twitter 
feeds, https://www.facebook.com/DandHDistributing/, https://www.linkedin.com/company/dan
dhdistributing/, and @dandh 
 
 
D&H Growth Trends 
 

 
 
 
 
 
 
 
 
 
 

http://www.dandh.com/
https://www.linkedin.com/company/dandhdistributing/
https://www.linkedin.com/company/dandhdistributing/


 

   
 

 
D&H North American Logistic Centers 
 

 
 
 

 
• Company’s Dun & Bradstreet (D&B) number.   

 
00-791-1209 

  



 

   
 

 
 

• Company’s organizational chart of those individuals that would be involved 
in the contract. 

 

 
 
 
 
 
 
 
 
 
 

  

Sara Gormally 
NCPA Sales Leader 

D&H Contract 
Support Team 

Sales Support 
D&H Focused Public 

Sector 
Team 

Brooke Shaffer 
NCPA Program 

Manager 

Tina Kim 

D&H  
Vendor Teams 

Sr. National Acct Manager 
Public Sector 

Amber Shumaker 
Bus Mgr 

Contracts 

D&H 
Sales Teams 

Casey Bartow 
Marketing Director 

Communities 

Authorized Resellers 



 

   
 

• Corporate office location. 
o List the number of sales and services offices for states being bid in solicitation. 

 
D&H provides North American geographic coverage across the United States and 
Canada and will be supporting this contract within North America. 
 

 
 

  



 

   
 

 
 

o List the names of key contacts at each with title, address, phone and 
e-mail address. 

 

Title Name Phone Email 

D&H Program Team 
NCPA Program 

 
Brooke Shaffer 717-514-3060 Bshaffer@dandh.com 

Bus Mgr 
Contracts 

Amber 
Shumaker 

717-327-5766 Ashumaker@dandh.com 

D&H Public Sector Focused Team 
Sr. National Acct 
Manager 

Tina Kim 626-806-9820 Tkim@dandh.com 

Director, Communities 
Marketing 

Casey Bartow 813-406-3241 Cbartow@dandh.com 

D&H Executive Team 
CCO Marty Bauerlein 813-523-3294 Mbauerlein@dandh.com 

SVP, Commercial Sales Peter DiMarco 717-255-7862 Pdimarco@dandh.com 
Exec Dir Finance Jonna Noe 727-403-0569 Jnoe@dandh.com 
Director, Commercial 

 
Sara Gormally 513-410-3427 Sgormally@dandh.com 

 
 

• Define your standard terms of payment. 
 

D&H’s standard payment terms are Net 30. We also offer several alternative 
financing options to our partners including ACE end-user financing, multiple channel-
friendly leasing and flooring options, and escrow accounts. 
 

 
• Who is your competition in the marketplace? 

 
D&H competes against broadline and specialty IT (Information Technology) 
distributors including Ingram Micro, Tech Data SYNNEX (TDS), Exertis/Almo, ADI, 
Pax8, Arrow, Jenne, and ScanSource.   
 
D&H differentiates itself and wins market share gains every day through its rapid 
response to a variety of business / vertical partner needs including those of 
enterprise, SMB, consumer, healthcare, federal, state & local and education 
resellers.   

  



 

   
 

 
 

 
• Provide Annual Sales for last 3 years broken out into the following categories: 

o Cities / Counties  $521M 
o K-12    $1.23B 
o Higher Education  $797M 
o Other government agencies or nonprofit organizations $654M 

 
• Provide the revenue that your organization anticipates each year for the first 

three (3) years of this agreement. 
$30M in year one 
$45M in year two 
$60M in year three 

 
• What differentiates your company from competitors? 

 
D&H’s strengths (and differences) lie in its strong and agile culture, private corporate 
structure, exclusive North American operations and employee ownership (ESOP). 
These strengths allow D&H to aggressively invest in its people, systems, and 
customer support for the long term. As an example, during the recent pandemic and 
uncertain market conditions, D&H invested in 200+ market facing resources, 
innovative programs, and toolsets to assist its customers. These investments have 
led to above market growth of 30%+ in key areas including SMB, Mid-Market, K12 
and National Solution Providers.   
  
D&H Key Areas of Investment  
  

  

  
  
  
  
  



 

   
 

A key area of focus and investment has been the creation of the Modern Solutions 
Business unit. By combining all our advanced solutions within a single team, partners 
have easy access to programs and products in highly interdependent areas including 
networking, wireless, security, data center, cloud and professional services. The 
partner can build “total solutions” from a single set of technical and sales resources 
versus having to access “multiple business units” at our competitors. This saves the 
partner valuable time in key areas including architecting solutions, bill of materials 
creation, and training. As a result, the Modern Solution business unit has grown +40% 
over the last (4) years with Cloud solutions delivering +100% growth year on year. All 
of this is delivered through the industry's most flexible and customized Cloud 
Marketplace.  
  
D&H’s Modern Solutions Approach   

  

   
  
  
Furthermore, D&H’s leadership team has deep experience across distribution, the 
partner channel, and operations. Through its broad product portfolio, economies of scale, 
strong business partner relationships, 20,000+ active partners, and a wide geographical 
reach, D&H has been awarded the ASCII distribution partner of the year for the last 14 
years. In addition, D&H has regularly won “fastest growing distributor of the year” awards 
from leading vendors including Samsung, HPI, Microsoft, and Lenovo.   

  
Comprehensive List of Key Differentiators   

   
• D&H’s private ESOP employee-ownership structure offers a personal 
approach to helping its partners every day. This includes intimate executive level 
relationships, mentoring, greater flexibility, and faster execution.   

  
• We are the only broad line distribution partner that supports 100% of its 
transactions and partners within North America.   

  



 

   
 

• D&H does not have any IT infrastructure, IT resources, servers, customer 
support staff, or any operations outside of the United States and Canada. Many 
D&H partners view D&H’s commitment to data sovereignty as an advantage given the 
ongoing global data security concerns.  By way of comparison, other organizations 
utilize IT infrastructure in other regions across the globe in an effort to reduce payroll 
and other costs.  We view that as an unacceptable risk, particularly when we serve 
the public sector.  Due to recent data protection legislation since the last RFP cycle 
and an industry-wide focus on cybersecurity protocols, we believe our North American 
data integrity focus to be worthy of significant consideration.  
 

• While cybersecurity risk certainly exists within the United States & Canada as well, 
D&H’s data sovereignty and complete separation from these higher risk regions 
across the globe is a competitive advantage in our public sector business. 
 

• D&H’s credits program, including its ACE end user-based financing tools are 
considered the most flexible across distribution.   
  

• Our woman owned diversity arm, DSC, is a separate entity aligned to core D&H 
partners focused on meeting requirements in this area eclipsing 500M+ annually.   
  

• For the last eight (8) years, D&H has exclusively led a K12 Advisory Council 
comprised of the top 20 highest revenue and strategic partners with annual 
sales of $1B+. This group acts as advisors on SLED/ K12 industry trends, funding 
patterns, key programs including e-Rate, solution building and contract support. 
OMNIA partners would have exclusive access to this partner group.   
  

• Our K12 advisory council also leads a broader community of 200+ K12 partners 
across the U.S. D&H brings the K12 community together through its unique partner 
offerings focused on training, marketing campaigns and peer to peer networking. No 
other distribution partner has a community focused on K12.   
  

• D&H’s exclusive Modern Solutions Business Unit efficiently combines on-premise 
hardware, applications, licensing, Cloud and XaaS offerings within a single go to 
market team. As SLED / K12 entities expand their solution sets to include a range of 
delivery models from on-premise to full Cloud, partners claim that our consolidated 
approach is the most effective across distribution. Key vendor partners include 
Microsoft, Cisco, HP Enterprise, Sophos and Google.  
 

• D&H provides its partners with the most flexible / user friendly Cloud 
Marketplace across distribution. Partners and vendors can create custom white 
label marketplaces for each client including public sector entities at the organizational, 
agency and departmental levels. Key features include flexible subscription models, 
simplified billing, rapid provisioning, multi-tenant catalog features, service bundling 
and simplified reporting. Currently, D&H supports 1M+ seats / units across its partner 
base. Leading vendors include Microsoft 365 & Azure, Acronis, Cisco, Connectwise, 
SonicWALL and Sophos.   
 



 

   
 

• D&H’s Esports go to market offerings are considered the most comprehensive 
across distribution. Key services include league/program structure, room design, full 
infrastructure solution building, marketing support, consulting, and wide range of 
device / gaming offerings.  
 

 
• Describe how your company will market this contract if awarded. 

 
D&H staffs a focused and experienced marketing team responsible for our go-to-
market strategy within the K12, higher education, state & local and federal markets. 
Our sales and marketing teams have an extensive understanding of technological 
trends within the public sector market and have a successful track record of reaching 
key technology influencers.  Our mission is to build on that success to develop the 
best mix of leading product brands, lead generation, and collaborative sales 
education programs to encourage NCPA’s contract participation with D&H’s 
ecosystem of reseller partners.    
  
D&H has created a customized OMNIA/NCPA go to market plan leveraging its entire 
go to market team. Key areas of focus will include:   

  
• Aggressive NCPA revenue goals   
• Focused sales motions within all customer segments  
• Specific campaigns into SLED/K12 partners   
• Dedicated NCPA contract and sales team   
• Embedded NCPA SMEs in all business units  
• Custom marketing and demand generation programs   
• High profile positioning within our 300+ member Partnerfi Community   
• Access to leading public sector (including K12) partners   

  



 

   
 

 
  

  
D&H Will Take Its Current Go to Market Approach....   
 

   
  
And Customize It To Deliver An Unique OMNIA / NCPA Plan  
  
  

  
  
  

  



 

   
 

 
The Pursuit Of NCPA Business Will Be Executed Across All Segments   

  
D&H will leverage its 20,000+ partner base to drive NCPA based growth by training 
teams and executing key sales motions across each customer segment which 
includes:    

  
• National Solutions Providers (NSPs) - Dedicated Sales Team supporting the 
largest national solution providers (CDW, Connection, Dell, Insight, SHI, 
Softchoice, Staples, Zones with sales of 2B to 40B+).  

  
• Mid-Market VAR Partners – Dedicated Sales & Ops Team supporting 1000+ 
high growth VARs with revenues ranging from10M to 1B annually and a strong 
focus on education including K12 (Computacenter, Compucom, Eplus, World Wide 
Technologies, Howard, Bluum, NWN)   

  
• SMB – Exclusive North American Support for 20,000+ VARs and MSPs 
supporting SMBs and local governments of 5 to 999 seats. Key buying groups 
include ASCII, CMIT and Team Logic.   

  
We Will Leverage Our Strength In Education  

  
Additionally, D&H’s strong focus on the Education market through its strategic 
alignment with leading OEM partners has contributed heavily to its market share gains. 
Education VARs and College Bookstores look to D&H as their #1 trusted advisor for 
technology training and direct engagement with schools. D&H regularly competes for 
the #1 market share and growth positions across leading OEMs including Acer, HPI, 
Google and Viewsonic.   
  
A key driver of D&H’s strength in Education is its intense focus on custom service and 
solutions across K12 and Higher Education. Leading solutions include 
Chrome/Windows student & teacher devices, applications, remote & hybrid learning 
infrastructure, STEM/STEAM technologies, Esports, power, security, collaboration, and 
interactive ProAV displays.   
  
D&H’s expertise across the education market also drives the delivery of key services 
including White Glove, Microsoft Autopilot, Google Zero Touch, Cloud Based Security 
and Collaboration. All of D&H’s services can be bundled with Cloud applications and 
hardware into a true Everything-as-a-Service (XaaS) payment / billing model. The 
flexibility here allows our partners to keep educational clients connected, secure, and 
efficiently running while creating new revenue streams for their businesses. D&H has 
supported some of the leading school districts across the U.S., including Clark County, 
New York City, Boston Public, and LA County.   
  
 
 

  



 

   
 

D&H Education Go to Market  
  

  
  

  

  
  
  



 

   
 

  
  

OMNIA / NCPA Marketing Strategy   
  

D&H will incorporate a multi-faceted marketing strategy centered on brand awareness, 
community engagement, sales enablement, and lead generation.  

  
• Promotion of NCPA as our flagship contract  
• Active channel communication plans including press releases and social media  
• Positioning of NCPA (and logo) including a “mini site” as part of our website  
• Digital marketing campaign (email, social media, videos, webinars)   
• Defined recruitment motion leveraging our 300+ member Partnerfi community  
• Customized demand generation events and trainings   
• Promoting enablement by offering grant writing services to agencies where 

applicable  
 

 
• Describe how you intend to introduce NCPA to your company. 

 
Our designated team will design a set of standards around rules of engagement, 
quoting, and ordering through this contract.  Additionally, we will provide a 
customized onboarding process to be inclusive of in-person and virtual training for 
the sales organization and product management teams. This includes: 

 
• Comprehensive sales trainings across all teams both initially and ongoing 

monthly.  
• Companywide executive reviews.  
• Our contracts team will be subject matter experts and trusted advisors for our 

entire sales organization to enable them to promote NCPA contract utilization to 
the reseller partners and facilitate industry leading technology solutions to 
public sector agencies and entities across the nation.  



 

   
 

• D&H will develop an authorization process for resellers interested in offering the 
NCPA contract to their public sector customers. The process will include on-site 
meetings for key partners and online training webinars that will introduce the 
NCPA contract and provide guidance for internal functionality as it relates to 
marketing, quoting, and ordering through this contract.  

 
 

• Describe your firm’s capabilities and functionality of your on-line catalog / 
ordering website. 

 
We understand how critical real time access is to a partner’s business. This 
includes 24/7 availability of pre & post sales data, quote and ordering, product 
catalog and solutions information. Our partners need easy and intuitive data 
access to support thousands of end user needs. D&H has used direct 
feedback from our reseller partners to build tools they can easily access and 
implement into their go-to-market strategies.  Our resellers rely on this type of 
support from D&H to provide indispensable support to their end users. Key 
areas of focus include our Website, e-Commerce Integration and Aggregator 
Platforms.   
  
D&H Website  
  
D&H offers the most comprehensive website in the industry! With our online platform, 
we pair important data (D&H, vendor partner, and 3rd party) with flexible and powerful 
product searching, an easy-to-use interface, real-time pricing and inventory levels to 
provide a premier experience. Here are just a few of the online resources available to 
you:  

• Advanced Search Capabilities with refinement options  
• Convenient ordering features (e-mail alerts, watch list, quick order)  
• D&H Solutions Lab - Ongoing, in-depth technical video & webcast trainings  
• Partner Services - Free, customizable marketing templates and manufacturer 
resources  
• Get Authorized - Get approval to purchase in just a few clicks - sometimes 
instantly  

  
Tutorials are available at:  https://dandh.com/v4/view?pageReq=help-site_tutorial  
  
e-Commerce Integration  
 
D&H provides e-Commerce integration and automation opportunities for every 
customer through a variety of integration methods including API, XML, EDI, FTP file 
sharing, and 3rd party integrations. Integrations are in place across the partner channel 
ranging from multi-billion dollar global partners to the smallest of SMB resellers.  in 
addition, D&H partners with the leading partner aggregation platforms including 
QuoteWerks, W3, World Sync and VARStreet. Above all, automation is at the forefront 
of partner engagement.  

  

https://dandh.com/v4/view?pageReq=solutions&int_cid=LP23&utm_campaign=SupportLab
https://dandh.com/v4/view?pageReq=partner_svc&int_cid=LP23&utm_campaign=SupportPS
https://dandh.com/v4/view?pageReq=help-site_tutorial


 

   
 

  
 
Focused on Automation 
 

 

 



 

   
 

 

 
  



 

   
 

Aggregation Platform Partners 

 

 

 
 

o Describe your company’s Customer Service Department (hours of 
operation, number of service centers, etc.) 
 

D&H Sales Support and Customer Service teams provide coverage from 9:00AM to 
8:00PM EST Monday – Friday and for resellers that includes 24x7 access to order 
information via www.dandh.com.  The team is North American based and includes 116 
associates based out of Harrisburg, PA and Tampa, FL. 

 
  

http://www.dandh.com/


 

   
 

The support team includes 400+ sales, customer support and sales operations 
resources staffed within our Harrisburg, PA, Tampa, FL, and Toronto CA offices, as 
well as remote locations across the U.S. and Canada. Critical areas of focus include:  

 
 

• Quote/Order support  
• Problem solving  
• Order tracking  
• Incoming/Outbound calls  
• Email, chat and messaging support    
• Inventory management   
• Returns / RMAs  
• Bid and pricing support  
• Tech support  
• Reporting  
• Quality reviews  

 
 

D&H is also committed to delivering Operational Excellence ahead of its industry 
peers. Key components include:  

 
• Delivering the industry’s fastest quote / order response SLAs set at 2 hour 

(basic) and 4 hour (complex) response times. D&H measures and enforces 
SLAs through automated tools, KPIs, and managerial oversight. As a result, 
D&H regularly beats SLA expectations 98% of the time.  

 
• Ensuring the highest quality (or accuracy) standards is of the utmost 

importance across all market-facing teams. This includes daily coaching, quality 
control checks, peer reviews and team support structures to ensure 
redundancy and oversight.  

 
• Deployment of Six Sigma/Lean certifications and methodologies.  With 

over 50 Lean experts (change agents and/or Greenbelts) deployed across go to 
market teams, D&H has a robust process to drive continuous improvement on 
behalf of customers, vendors and its people.  

 
• Agile Operational Improvement Projects. A team of “Continuous 

Improvement Specialists” focus on the problem solving and rapid deployment of 
solutions. A big focus is placed on root cause analysis.  

 
• People First. A companywide career development program that requires 

leaders to assess, engage, train and develop all associates on a quarterly 
basis. 

 
 

• Green Initiatives (if applicable) 
 



 

   
 

o As our business grows, we want to make sure we minimize our impact on the 
Earth’s climate. We are taking every step we can to implement innovative and 
responsible environmental practices throughout NCPA to reduce our carbon 
footprint, reduce waste, energy conservation, ensure efficient computing and 
much more. To that effort we ask respondents to provide their companies 
environmental policy and/or green initiative. 
 

D&H is committed to investing in environmentally conscious and sustainable 
business practices.  By sourcing and identifying available green-certified 
technologies on our e-commerce site and integrating and utilizing energy-
efficient solutions and methods at our corporate offices and distribution hubs, 
D&H Distributing enables the long-term success of our partners and 
sustainability for our environment for future generations. 
 
The total number of D&H green products ordered since January 2010 is over 
135,041,593.  Our Fresno distribution center has a 201,000-square-foot rooftop 
solar farm, our main campus office utilizes energy efficiencies including LED 
lighting, and our distribution centers practice green methodologies in packaging.  
For more information on D&H Go Green initiatives, visit us at 
www.dandh.com/gogreen 

 
 

 
• Anti-Discrimination Policy (if applicable) 

o Describe your organization’s anti-discrimination policy. 
 

D&H is an equal opportunity employer. D&H is committed to providing a work 
environment free of harassment, discrimination, retaliation and disrespectful or other 
unprofessional conduct based on sex (including pregnancy, childbirth, breastfeeding or 
related medical conditions), race, religion (including religious dress and grooming 
practices), color, gender (including gender identity and gender expression), national 

http://www.dandh.com/gogreen


 

   
 

origin (including language use restrictions), ancestry, physical or mental disability, 
medical condition, genetic information, marital status, registered domestic partner 
status, age, sexual orientation, military and veteran status or any other basis protected 
by federal, state or local law or ordinance or regulation (collectively, the “protected 
classes.”)  
 
D&H also prohibits discrimination, harassment, disrespectful or unprofessional conduct 
based on the perception that anyone has any of those characteristics or is associated 
with a person who has or is perceived as having any of those characteristics.  
 
In addition, D&H prohibits retaliation against individuals who raise complaints of 
discrimination or harassment or who participate in workplace investigations. All such 
conduct violates company policy and constitutes unacceptable conduct, which is not 
tolerated.   

 
 
• Vendor Certifications (if applicable) 

o Provide a copy of all current licenses, registrations and certifications issued by 
federal, state and local agencies, and any other licenses, registrations or 
certifications from any other governmental entity with jurisdiction, allowing 
respondent to perform the covered services including, but not limited to, licenses, 
registrations, or certifications. Certifications can include M/WBE, HUB, and 
manufacturer certifications for sales and service. 

 
N/A 

 
• Additional Agreements (if applicable) 

o Provide a copy of additional agreements 
 

N/A



 

   
 

TAB 5 
PRODUCTS AND SERVICES 

 

 
 

Respondent shall perform and provide these products and/or services under the terms of this 
agreement. The supplier shall assist the end user with making a determination of their individual 
needs. 
 
D&H will perform and provide the required products and/or services under the terms of the 
agreement. D&H will assist the reseller by determining their individual needs and prescribing 
the appropriate technological solutions. 

 
 
Warranty 
Proposal should address the following warranty information: 

• Applicable warranty and/or guarantees of equipment and installations including any 
conditions and response time for repair and/or replacement of any components during 
the warranty period. 

• Availability of replacement parts 
• Life expectancy of equipment under normal use 
• Detailed information as to proposed return policy on all equipment 

 
As D&H is a distributor and not the original equipment manufacturer (“OEM”) of the products 
offered within this RFP, the OEM’s warranty on all products purchased through D&H will be 
passed through to the NCPA participating entities. D&H warrants that the products it sells are 
new, that it has good title to the products, and that it has proper authority to license the software 
products it distributes. Response times for repair and/or replacement of any components, as well 
as return policies, will vary by product and OEM. The life expectancy of equipment under normal 
use also varies by product and OEM. The NCPA participating entities should feel free to contact 
their account manager(s) at D&H regarding any specific return or warranty conditions either 
before or after purchase.    

 
Products 

• Vendor shall provide equipment, materials and products that are new unless otherwise 
specified, of good quality and free of defects 

 
Construction 

• Vendor shall perform services in a good and workmanlike manner and in accordance 
with industry standards for the service provided. 

 
 

The following is a list of suggested (but not limited to) Advanced Technology Solutions 
Aggregator categories. List all categories along with manufacturer that you are responding with: 

 
• Data Center 
• Data Storage 



 

   
 

• Cyber Security 
• Cloud Services 
• Networking 
• Telecommunication 
• Mobility 
• IOT 
• Laptops / Notebooks / PDA’s 
• Desktop Computers 
• Servers 
• Software 
• Accessories 
• Battery Back-up / Power / Surge 
• Cables 
• Data Storage / Drives 
• Digital Imaging – Cameras / Scanner 
• Keyboard / Mice / Input Devices  
• Memory / System Components  
• Office Equipment  
• Printers  
• Sound / Multimedia  
• Telecommunications Products  
• Video – Monitors / Cards / Projector  
• Interactive Whiteboards  
• DVD / Books / Music / Video  
• Services  
• Installs  
• Asset Management  
• Managed Services  
• Telecommunications  
• Product Configurations  
• Product Support  
• Warranty  
• Insurance 

 
D&H’s full line card of manufacturers with products and solutions that cover the RFP’s list of 
suggested (but not limited to) Advanced Technology Solutions Aggregator categories. 
 
• Manufacturer’s Authorized Distributor letters should accompany each manufacturer’s 

products submitted on the proposal. 
 
D&H is submitting a Letter of Supply/Authorization warranting an uninterrupted source of supply 
directly from the manufacturers listed.  This Letter is attached to Tab 7.  If NCPA and Region 14 
desire individual Manufacturer Letters from any particular original equipment manufacturer 
(“OEM”), such letters can be made available upon request. 
 
 



 

   
 

Please review D&H’s technology categories (alphabetical order) listed below that cover the scope of 
technology solutions in this Solicitation Number 14-23 – Request for Proposal (RFP) for Advanced 
Technology Solutions Aggregator. 
 
Within this response, D&H is offering its full catalog of products and sku’d services. These products 
have been separated into the following categories: 
 

• Bags and Carry Cases 
• Cloud Solutions 
• Computer and AV Cables 
• Computer Accessories 
• Computer Components 
• Computers 
• Consumer Electronics 
• Cybersecurity 
• Data Storage Products 
• Digital Display 
• Home and Outdoor 
• Networking 
• Office and School Supplies 
• Power, Protection, and Batteries 
• Printing and Scanning 
• Pro Audio 
• Server Products 
• Software 
• Sports and Recreation 
• Video Gaming/eSports 

 
  



 

   
 

Please refer to the full line card of manufacturers for which D&H is an authorized distributor. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
   

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

   
 

D&H partners with industry-leading vendors to support the following technology categories: 
Cloud Devices, Cloud Solutions, Components, Data Centers, Digital Signage & ProAV, 
Printers & Document Management, Networking & Data Security, Surveillance & Physical 
Security, Unified Communications (UC) & Collaboration 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
With the demand for multi-cloud and hybrid cloud architecture soaring, reports predict cloud 
spending to increase by 19% in 2022, based on research conducted in 2021 by Gartner Research. 
The demand for integration services tied to work-from-anywhere is significant. To top it off, 
traditional leasing models are transitioning to as-a-service. As we embrace this transformative time, 
D&H’s Modern Solutions Business Unit will help you develop and execute dynamic technology 
solutions with flexible delivery models to meet your clients’ business needs. 
 
 

 
 
  



 

   
 

TAB 6 
REFERENCES 

 

 
 

Provide at least ten (10) customer references for products and/or services of similar scope 
dating within the past three (3) years. Please provide a range of references across all eligible 
government entity groups including K-12, higher education, city, county, or non-profit entities. 

 
 

All references should include the following information from the entity: 
• Entity Name 
• Contact Name and Title 
• City and State 
• Phone 
• Email 
• Years Serviced 
• Description of Services 
• Annual Volume 

 
D&H Customer References 

 
 
 
   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

   
 

The slides below highlight the reach D&H has in the SLED space with supporting large 
educational institutions and resellers that serve the SLED space. 
 
 
 
 
 
 
 
 
 
 
 
 
 
  



 

   
 

 
 
Customer Success Stories: 
 
Clark County School District/Bluum – Over 300,000 devices deployed  
 
D&H has worked extensively with Rick Allen, CIO, who leads the technology needs of one of the top 
5 largest school districts in the country (based on number of students). The D&H teams helped with 
their technology plan leveraging our pre-sales technical team to develop comprehensive classroom 
solutions and manage the complexities of the project to deliver product to 300 locations.  We were 
able to drive out costs and add efficiencies by leveraging the D&H integration center to enroll 
devices into the Google management console, asset tag, etch the school logo on each device, and 
customize to each school site.  
 
West Palm Beach School District/WWT – Over 150,000 devices deployed  
 
D&H was instrumental in the large rollout of devices on an annual basis while also helping the 
school leaders with implementing a seamless solution to repair student devices that saved the 
school district over $250,000 annually. This allowed their technical team to focus on more 
impactful areas of student learning and empower their educators to effectively teach in a hybrid 
environment. 
 
LAUSD/Arey Jones/Bluum – Over 100,000 devices deployed and built an Esports strategy 
 
D&H’s involvement with the LAUSD technology team has been extensive over the last year 
deploying devices, servers and infrastructure to over 120 schools.  Our most substantial work has 
been working with the IT leaders at LAUSD to design a comprehensive Esports strategy to be 
deployed across the entire school district with lab design, creation of technical specs, and building a 
cutting-edge lab that will be a nationwide showcase for other schools districts to emulate.  The D&H 
technical and sales team worked hand in hand with the CTO and other key leaders at LAUSD to 
bring this to reality with a comprehensive strategy and plan.   
 
State of NY/CB20  - Deployed $3M Complex Cisco Enterprise Agreement 
 
D&H’s Cisco Business Unit was instrumental in assisting CB20’s sales team in technical 
specifications working with State of NY and Cisco to deploy Meraki to over 125 state sites that 
enabled the state to provide state employees with a cohesive and user friendly experience while 
maintaining high security standards. 
 
Syracuse University/Fusion Digital – Large Samsung Digital Wall 
 
D&H played a significant role in a large Samsung dvLED video wall project with Syracuse 
University. When Fusion Digital had this opportunity at hand, they immediately turned to D&H for 
assistance. They instantly jumped in and hit the ground running. They engaged us with their 
Samsung Specialists who helped us start the planning process and the design of the video wall. 
They stood by us as a valued partner through procurement and implementation. The University 
was extremely pleased with the final product. The video wall has had a significant impact and has 
been featured in many articles and press around the community.  
 



 

   
 

 

TAB 7 
PRICING 

 

 
 

Please submit the price list electronically via our online Bonfire portal (pricing can be submitted 
as Discount off MSRP, cost plus, etc). Products, services, warranties, etc. should be included in 
the price list. Prices submitted will be used to establish the extent of a respondent’s products 
and services (Tab 5) that are available and also establish pricing per item. 
 
Please refer to OEM line card document attached. 

 
Price lists must contain the following: 

• Product name and part number (include both manufacturer part number and respondent 
part number if different from manufacturers). 

• Description 
• Vendor’s List Price 
• Percent Discount to NCPA participating entities 

 
 

Not To Exceed Pricing 
• NCPA requests pricing be submitted as “not to exceed pricing” for any participating 

entity. 
• The awarded vendor can adjust submitted pricing lower but cannot exceed original 

pricing submitted for solicitation. 
• NCPA requests that vendor honor lower pricing for similar size and scope purchases to 

other members. 
 
D&H Not-to-Exceed (NTE) Contract Pricing 

• 5% Discount from MSRP applicable to all manufacturing lines, (unless noted in Exceptions 
below). 

• 2% Discount from MSRP for the following: 
o Chromebooks 
o OEMs: Cisco, Google, Microsoft, *Modern Solutions Catalog 

• Services: 
o Please refer to the Services line card for specific pricing. 

• D&H pricing is contract ceiling price or NTE (Not-To-Exceed).  D&H authorized resellers are 
encouraged to offer additional discounts on the established contract price when possible.



 

November 9, 2023  
 
 
 
 
From: D & H Distributing Co. 
  100 Tech Drive 

Harrisburg, PA  17112-4054 
          
 
To: OMNIA/NCPA 
 Region 14 Education  
 Service Center 
 1850 Highway 351 
 Abilene, TX 79601  
  
            
Subject: Letter of Supply of D&H Distributing Co. to OMNIA/NCPA  
                   
To the extent that D&H maintains its authorizations from the vendors listed below as an 

authorized Distributor and to the extent OMNIA/NCPA’s members/participants maintain 

credit facilities with D&H and qualifies for any authorizations required by the listed vendors, 

D&H hereby certifies that it will provide OMNIA/NCPA’s members/participants with a 

continuing source of supply of the vendors for the duration of the contract. 

Vendors:  See attached vendor list. 
 

Authorized Signature 

 
 
 
Brett Schwab 
Corporate Counsel 
D&H Distributing Company 
 

 

DocuSign Envelope ID: 55F551AF-68A1-4A35-9AA3-BE18EA0E80DA



Computer 
Components

Acer America Corp.

Airtame

AMD

ASUS

AVer Information

AVermedia 
Technology

Black Box 
Corporation

Buffalo Americas
Cisco Meraki
Coolermaster
Corsair
Creative Labs
Dell Commercial
DigiPower
Eaton Corporation
EVGA

Fractal Design
Gefen
Gigabyte 

Technology
Harman 

Professional 
Solutions

HP Business
HP Commercial
HPE ISS BTO
HTC

Intel Corp.
Inwin Development
IOGear
Kingston Technology
Kingston Value Ram
Lenovo
Manhattan
Merlyn Mind
Micron
Microsoft

MSI
NETGEAR
NVIDIA Corp
Patriot Memory
Peerless AV
PNY Technologies
QNAP
Razer USA
Samsung IT
ScreenBeam Inc.

Sharp/NEC Display 
Solutions

Siig
Startech.com
Targus
Thermaltake
Tripp Lite
Ubiquiti Inc.
Vertiv
ViewSonic
Visiontek

1123

Bags & Carry 
Cases
Acer
Belkin
Case Logic

Dell Commercial
Higher Ground Gear
HP Business
HP Consumer
Kensington

Lenovo
Logitech
Manhattan
Max Cases
Microsoft Surface

Microsoft Surface 
Commercial

Mobile Edge

Rakuten Kobo

Samsung Consumer

Samsung Mobile
Speck Products
Startech.com
STM Goods
Swissdigital

Targus
Thule
TRENDnet
Tripp Lite
Wacom Tech Corp.

Computer & 
AV Cables

Adesso

APC by Schneider 
Electric

AVer Information

AVermedia 
Technology

Belkin
Black Box 

Corporation
C2G
Cisco Meraki
Cisco Systems
Datacolor
Dell Commercial
DigiPower

Dynabook
Eaton Corporation
Ergotron Inc. 
Gefen
Harman 

Professional 
Solutions

HP Business
IOGear

Kensington
Lenovo
Logitech
Manhattan
Micron
Microsoft Surface
Microsoft Surface 

Commercial
Mobile Pixels

NETGEAR

Samsung Mobile

Siig

SMK-Link

Startech.com

Targus

TRENDnet

Tripp Lite

Ubiquiti Networks 
Commercial

Vertiv
ViewSonic
Wacom Tech Corp.
Wilson Electronics

Cloud 
Solutions

Acronis
AT&T
AvePoint
Axcient
BitTitan

Call2Teams
Cameyo
Carbonite
CharTec
Cisco Systems
CloudCheckr
Comcast Business
ConnectWise

COX Business

Dropbox Business

Dropsuite

ESET

Extreme 
Networks

Google Inc.

Hewlett Packard 
Enterprise

Intermedia
Lenovo
Liongard
Microsoft 
Microsoft Azure
Nerdio

Nextiva
Nimble
Password Boss
Perch
ProofPoint
ReadyNetworks
Ring Central
SignNow

Skill Me UP
SkyKick
SonicWall
Sophos
Spectrum Business
Vade Secure 
Verizon
Webroot

Computer 
Accessories

3Dconnexion
Acer America Corp.
Acer Consumer
Adesso Inc.
APC by Schneider 

Electric
ASUS
ASUS Notebooks
AVer Information
AVermedia 

Technology

Azulle
Belkin
BIO-Key 

International
Black Box 

Corporation
C2G
Cisco Systems
Coolermaster
Corsair
Creative Labs
Cyber Acoustics
DataLocker

Dell Commercial
DigiPower
Dynabook
Ergotron Inc.
EVGA
Gefen
HP Business
HP Commercial 
HP Consumer
HPE ISS BTO
IOGear
Jlab Audio
Kensington

Lenovo
Logitech
Manhattan
Max Cases
Microsoft
Microsoft Surface
Microsoft Surface 

Commercial
Mobile Edge
Mobile Pixels
Mount-It!
MSI
Naxa

Patriot Memory
Razer USA
Samsung Mobile
Sandisk 

Professional
Sharp NEC Display 

Solutions
Siig
SMK-Link
Startech.com
Supersonic
Targus
Thermaltake

TP-Link
TRENDnet
Tripp Lite
Verbatim
Vertiv
ViewSonic
Visiontek
Wacom Tech Corp.
YeaLink

Computers

203 Trading

Acer America Corp.

Acer Consumer

Amazon Devices

ASUS
ASUS Notebooks
Azulle
CLX
Corsair
Dell Commercial

Dynabook
HP Business
HP CarePack
HP CarePack 

Consumer
HP Commercial

HP Consumer
Intel Corp.
Joy Systems, Inc.
Lenovo
LG Commercial
LG Consumer

Microsoft Surface
Microsoft Surface 

Commercial
MSI
PlanIT ROI
Razer USA

Rakuten Kobo
Samsung Consumer
Samsung Mobile
Supersonic

Atlanta, GA 

Chicago, IL 

Fresno, CA 

Harrisburg, PA

Toronto, ON   

Vancouver, BC

www.dandh.com 
800.877.1200

IT Resellers:  
800.340.1001

Consumer Retailers: 
800.877.1200

College Stores:  
800.340.1003

linkedin.com/ 
company/dandhdistributing

@dandh

fb.com/dandhdistributing

youtube.com/c/ 
DHDistributing

D&H Distributing proudly 
supports members of 

these organizations

Manufacturers in blue have been added recently



Data Storage 
Products

Adesso Inc.
ASUS
Belkin
Biwin Technology LLC

Buffalo Americas
Corsair
DataLocker
G-Technology
HP Business
HP Commercial 

HPE CTO Compute
HPE ISS BTO
HPE Storage
Icy Dock
IOGear
KeySmart

Kingston Technology
Lenovo
LG Commercial
LG Consumer
Manhattan
Micron

MSI
Patriot Memory
PNY Technologies
QNAP
Samsung SSD
SanDisk

Sandisk Professional
Seagate Bulk
Seagate Retail
Siig
Startech.com
Thermaltake

Tripp Lite
Verbatim
Visiontek
Western Digital

Digital Display

3M Company
Acer America Corp.
Acer Consumer
Adesso Inc.
ASUS
AVer Information
Belkin

Chief Mfg.
Cisco Systems
Coolermaster
Corsair
DaLite
Datacolor
Dell Commercial
Elitescreens

Epson America
Ergotron Inc.
HP Business
HP CarePack
HP Commercial
HP Consumer
Joy Systems, Inc.
Kanto Living Inc.

Kensington
Lenovo
LG Commercial
LG Consumer
Logitech
Manhattan
MantelMount
Merlyn Mind

Microsoft Surface
Mobile Pixels
Mount-It!
MSI
Naxa
Neat
Peerless AV
Philips TPV

Poly UC
Razer USA
Samsung Consumer
Samsung IT
Sharp/NEC Display 

Solutions
Siig
SMK-Link
Sonos, Inc.

Startech.com
Steelcase, Inc.
Supersonic
Targus
Tripp Lite
Vaddio
ViewSonic

Consumer 
Electronics

Acer America Corp. 
Adesso Inc.
Amazon Devices
Antop Antenna Inc.
Arlo Technologies Inc.
ASUS
AVer Information
AVermedia 

Technology
AVID

Belkin
C2G
Casio
Cisco Meraki
Cisco Systems
Creative Labs
Cyber Acoustics
Cyberpower
D-Link Systems
DataLocker
Dell Commercial
DigiPower

Dish Wireless
Facebook 

Technologies LLC
Fuji Film USA
Garmin USA
Harman Professional 

Solutions
HP Consumer
HTC
Intel Corp.
IOGear
Jabra
JLab Audio

JVC America
Kensington
KeySmart
Kodak Pix Pro
Koss
Lenovo
LG Consumer
Logitech
Max Cases
Manhattan
Microsoft Surface
Microsoft Surface 

Commercial

Mobile Pixels
Naxa
NETGEAR
OM Digital Solutions
Panasonic Consumer
Phillips Audio TPV 

USA
Philips Speech 

Processing Solution
Poly UC
Razer USA
Roku
Samsung Consumer

Samsung Mobile
Siig
SMK-Link
Sonos, Inc.
Sony Audio/Video
Southwire
Startech.com
STM Goods
Supersonic
Swissdigital
Targus
TCL

Thermaltake
Tile Inc.
TP-Link
TRENDnet
Tripp Lite
Ubiquiti Networks 

Commercial
ViewSonic
Visiontek
Warm Audio
Wicked Audio Inc.
Wilson Electronics
YeaLink

Power 
Protection & 
Batteries

APC by Schneider 
Electric

Belkin

C2G
Cyberpower
Eaton Corporation

HPE ISS BTO
Kensington
Southwire

Startech.com
Tripp Lite
Vertiv

Western Digital

Networking

Arris Solutions
ASUS
Belkin
Black Box Corporation
Buffalo Americas
C2G

Cisco Annuity

Cisco Meraki

Cisco SMARTnet

Cisco Systems

D-Link Business

D-Link Consumer

Eaton Corporation

Ergotron Inc.
Extreme Networks, 

Inc.
HP CarePack
HPE Ent Aruba 

CarePack
HPE Aruba
HPE ISS Carepack

HPE Storage

HTC

Intel Corp.

IOGear

KeySmart

Lenovo

Linksys

Manhattan

MSI

NETGEAR

Poly UC

QNAP

Siig

SonicWALL

SonicWALL Licensing
Sophos UTM
Startech.com
TP-Link
TRENDnet
Tripp Lite
Ubiquiti Networks 

Commercial

Wilson Electronics
YeaLink
ZyXEL 

Communications

Home & Outdoor

Acer Consumer
Adesso Inc.
Andis Company
Atrix

Aura Air

Brentwood

Brother International

Brother Sewing

Cleva

Commercial Cool

Cricut

Dyson Inc. 

Ecovacs Robotics Inc.

Hamilton Beach

Hoover

Instant Brands

Kaz Inc.

KitchenAid

Lasko Products

Logitech

Magic Chef

Molekule

Omron Healthcare

P3 International

Panasonic Consumer
Positec
Presto
Remington
Salton
SharkNinja

Singer Sewing Co
Spectrum Brands
Stanley Black & 

Decker
Whitmor
World Marketing

Cybersecurity Carbonite
Cisco

ConnectWise
ESET

Microsoft
OpenText

Proofpoint
SonicWall

Sophos
Vade Secure

Webroot

Office & School 
Supplies

3M Company
Adesso Inc.
AVer Information

Belkin
Brother International
C2G
Casio
Cisco Systems

EPOS

Harman Professional 
Solutions

Jabra

Kensington

Lenovo
Lipper
Logitech
Metropolitan Vacuum
Mobile Pixels

Mount-It!
Neat
Panasonic Consumer
Royal Consumer
Samsill

Startech.com
Targus
Texas Instruments
Vaddio
ViewSonic

Wilson Electronics
YeaLink



Printing & 
Scanning

3Doodler

Adesso Inc.

Brother International

Brother Mobile 
Solutions

Canon Computer 
Systems

Canon USA
Dell Commercial
Elevate Imaging
Epson America

HP CarePack 
Consumer

HP Commercial Print
HP Hardware

Lexmark

Manhattan

Royal Consumer

Software

Carbonite

Check Point 
Software 
Technologies

Corel Corporation
DataLocker
Dynabook
ESET
Essintial Enterprise 

Solutions

Extreme Networks
Google Inc.

Lenovo

LG Commercial

Logitech

Microsoft
Microsoft OEM 

Software
Microsoft Open Value 

2.0
Neat

NortonLifeLock Inc.

Quicken, Inc.

Safeware

Samsung Mobile Knox

Samsung Software

SonicWALL Licensing
Sophos
Sophos UTM
Sophos UTM 

Licensing
TI License

Vertiv

WebRoot

Sports & 
Recreation

Acer

Amazon Devices

Body Flex Sports

Bounty Hunter

Garrett Metal 
Detectors

Google

Huami North America 
Inc.

Intex

OM Digital Solutions

Samsung Consumer

Samsung Mobile

Video Gaming

Acer
Adesso Inc.
ASUS

Coolermaster

Corsair

Creative Labs

Cyber Acoustics

HP Consumer

JLab Audio

JVC America

Koss

Lenovo

Logitech

Manhattan

Microsoft Xbox

MSI

NVIDIA Corp

Panasonic Consumer

Patriot Memory

Phillips Audio TPV 
USA

Poly UC
Razer USA
Supersonic

Thermaltake

Turtle Beach ROCCAT

Verbatim

Wicked Audio Inc.

Server Products

APC by Schneider 
Electric

ASUS

Black Box Corporation
Cisco Systems
Cyberpower
Eaton Corporation
HP CarePack

HPE Aruba
HPE Aruba CarePack
HPE CTO Compute
HPE ISS
HPE ISS BTO

HPE ISS Carepack
HPE Storage
Intel Corp.
Kingston Technology
Kingston Value Ram

Legrand
Lenovo
Micron
Seagate Bulk
Startech.com

Supermicro
Thermaltake
Tripp Lite
Vertiv
WD Bulk

Western Digital

Pro Audio Adesso Inc.
AKG
AMX

Black Box Corporation
BSS Audio
Crown

DBX

Dyson Inc.

Harman Professional 
Solutions

HP Consumer

JBL
Logitech
Siig

Soundcraft 



 

   
 

TAB 8 
VALUE ADDED PRODUCTS AND SERVICES 

 

 
 

Include any additional products and/or services available that vendor currently performs in their 
normal course of business that is not included in the scope of the solicitation that you think will 
enhance and add value to this contract for Region 14 ESC and all NCPA participating entities. 

 
D&H offers a wide variety of channel enablement and value-added services to our resellers.  
Through our deep industry expertise, scalability, and on-demand resources, we feel that the 
following value-added services will enhance our ability to service Region 14 ESC and all NCPA 
entities.  Region 14 ESC and all NCPA participating entities will have access to D&H’s portfolio of 
end-to-end technology solutions and leading brands for any applications or market: 

 
D&H Professional and Managed Services 
 
Our Professional Services and Managed Services Practices, built on our proprietary AIM solution 
architecture, are the “GLUE” between all things Modern Solutions, which can be acquired, when 
desired, through a XaaS monthly consumption model. 
 
This methodology is followed as we iteratively scope and operationalize solutions for our partners 
to co-deliver with D&H: 
 
• Assess 

o We recognize that every single hardware and software acquisition starts with an 
assessment.  

o This is the phase where the technology options are reviewed and validated to 
ensure alignment with the end user’s needs, goals, and expected outcomes. 

• Implement 
o From there, every single hardware and software acquisition needs to be 

implemented.  
o This phase is where the technology is installed, activated, migrated and/or tested in 

the end user’s environment. 
• Manage 

o Every single piece of hardware and software residing in the end user’s environment 
needs to be managed. 

o This phase is where the technology and its users are monitored, supported, 
protected, and issues are remediated. 

 
Our team of experts will support, design, and execute solutions based on how the reseller partner 
wants to deliver and the public sector customer wants to consume the solution. 
 
• On-Premises 



 

   
 

• Cloud 
• Hybrid 
• Professional Services – Device-based, Tech Refresh  

o Hardware + Software + Lifecycle Services 
• Managed Services - User Based, Existing Devices 

o User Support Services 
o Support, Monitor, Protect, Secure 

• XaaS (Everything As A Service) 
 
The D&H Modern Solutions Business Unit aligns resources to simplify complexity, increase 
profitability and optimize the customer’s experience. 
 
Service Delivery Models 
• Physical 

o Configuration & Field 
• Virtual 

o Managed Support Services (MSS) 
 
 

D&H's proprietary AIM Solution Architecture Model was created to help resellers offer 
solutions using a consultative approach to managed services in a straightforward way that 
was easy to understand for end users.  The following slides will illustrate how the AIM 
model provides the structure and process for our reseller partners to wrap professional and 
managed services around hardware and provide a consumption model that is the right fit for 
the customer.  

  

  
  



 

   
 

  
  
  

Customers that want to take advantage of flexible consumption-based payments in an 
Infrastructure-as-a-Service (IaaS) model are demanding hybrid cloud data center 
solutions.  The D&H Modern Infrastructure Solutions team helps design, implement and 
manage these complex solutions with leading technology from Hewlett Packard Enterprise 
and Microsoft Azure.  
 

  
 
 
  



 

   
 

Modern workers are now accustomed to working from hybrid environments: office, home office, and 
other remote locations.  Therefore, they have an expectation to have the same optimal experience 
across their PCs, mobile devices and conference rooms.  D&H’s Modern Collaboration Solutions 
equip customers with the devices, peripherals, and video conferencing solutions deployed with a 
single software platform to keep their employees connected.    
 

 
 

The flood of flexible work models has invited a tidal wave of cyber-attacks!  The common trend has 
shifted the complex responsibility of protecting IT infrastructure, devices and data to managed 
service providers (MSPs).  D&H security experts are helping to design the right combination of 
hardware, cloud and as-a-service solutions to make it easier to get the job done and protect IT data 
and devices.  Resellers leverage our Modern Security team to deliver a robust portfolio of vendors 
including Microsoft, Cisco, DataLocker, Acronis, SonicWall, Sophos and Vade.  
 

 



 

   
 

 
The D&H Cloud Marketplace makes it easy for partners to purchase, provision, manage, and 
invoice multi-vendor cloud solutions. This partner-inspired platform is feature-rich, easily branded 
with your logos, purpose-built for MSPs (Managed Service Providers), with the ability to integrate 
into popular 3rd party billing platforms (such as ConnectWise and Datto), and allows for bundling of 
hardware and built-in services. This automation improves operations and cash flow.   
 

 
 
  



 

   
 

Data Solutions Central 
 
D&H has a strategic relationship with DSC (women-owned company) and this relationship enables 
our resellers to leverage a diversity vehicle seamlessly. Many companies requiring supplier 
diversity in procurement refer to a supply chain that includes businesses possessed by diverse 
entities or groups. D&H offers this diversity vehicle to help our resellers differentiate themselves in 
a competitive marketplace.   
 

 
 

 
D&H Marketing – TechDrive Creative Studios 
 

D&H has a full in-house agency, TechDrive Creative Studios that offers a comprehensive portfolio 
of creative and marketing services as well as our MKT+SHIFT turnkey marketing automation 
platform. Services include: 

Brand Development• Media Planning • Content Marketing • Web Marketing • Email Marketing • 
Websites • Graphic Design & Print • Event Planning & Management • SEO • Social Media 
Management • Video & Animation • Reporting & Analytics • Sales & Client Training • Lead 
Generation • Pre- & Post-Event Strategy 
  



 

   
 

D&H Partnerfi Community 
 

 
 

 
 
 

 
 
  



 

   
 

D&H Pre-Sales Technical Engineering Support 
 

 
 
 
 
D&H’s Commitment to Diversity, Equity, and Inclusion 

Our Diversity, Equity, Inclusion & Belonging (DEIB) initiative is paramount at D&H and is driven by 
a learning and development team and focused DEIB committee made up of passionate co-owners 
and leaders across D&H. 

D&H DEIB Committee Purpose: 

D&H recognizes that to be considered a great place to work there must be a commitment to 
diversity, equity, inclusion, and belonging in all aspects of what we do. The DEIB committee assists 
the company with embracing human diversity and helping to transform the organization and teams 
into a more inclusive workplace where all individuals feel respected, are treated fairly,  
are provided a work-life balance and an opportunity to excel in their chosen careers.  



 

   
 

The committee helps nurture and sustain a company-wide culture where human differences and a 
culture of belonging drive innovative business solutions that assist in the achievement of our 
companywide mission and vision.  

The committee is organized around 3 key pillars: Awareness, Outreach & Action and has 
implemented the following ongoing focuses: 

• Drives ongoing trainings/education for D&H leadership and teams of co-owners 
• Launched a Floating Holiday to be used to celebrate, recognize, volunteer during an 

observance that has meaning for co-owners. It could be a religious holiday, national 
holiday like MLK Jr Day, or during an observance such as AAPIH month, etc.  

• Ensures that the organizations that D&H Cares charity helps to support also embrace a 
DE&I mission/vision  

• Partners with local organizations focused on DEIB efforts like annual Juneteenth 
celebrations 

• Develops regular communications around diverse observances and holidays 



 

   
 

TAB 9 
REQUIRED DOCUMENTS 

 

 
 

• Federal Funds Certifications 
 

• Clean Air and Water Act & Debarment Notice 
 

• Contractors Requirements 
 

• Required Clauses for Federal Assistance by FTA 
 

• Federal Required Signatures 
 

• Antitrust Certification Statements Texas Government Code § 2155.005 
 

• State Notice Addendum 



 

 

 

FEDERAL FUNDS CERTIFICATIONS 
 

 
 

Participating Agencies may elect to use federal funds to purchase under the Master 
Agreement. The following certifications and provisions may be required and apply when a 
Participating Agency expends federal funds for any purchase resulting from this procurement 
process. 
Pursuant to 2 C.F.R. § 200.326, all contracts, including small purchases, awarded by the 
Participating Agency and the Participating Agency’s subcontractors shall contain the 
procurement provisions of Appendix II to Part 200, as applicable. 

 
APPENDIX II TO 2 CFR PART 200 

 
(A) Contracts for more than the simplified acquisition threshold currently set at $250,000, 
which is the inflation adjusted amount determined by the Civilian Agency Acquisition Council 
and the Defense Acquisition Regulations Council (Councils) as authorized by 41 U.S.C. 1908, 
must address administrative, contractual, or legal remedies in instances where contractors 
violate or breach contract terms, and provide for such sanctions and penalties as appropriate. 

 Pursuant to Federal Rule (A) above, when a Participating Agency expends federal 
funds, the Participating Agency and Offeror reserves all rights and privileges under 
the applicable laws and regulations with respect to this procurement in the event of 
breach of contract by either party. 

 
(B) Termination for cause and for convenience by the grantee or subgrantee including the 
manner by which it will be effected and the basis for settlement. (All contracts in excess 
of 
$10,000) 

 Pursuant to Federal Rule (B) above, when a Participating Agency expends federal 
funds, the Participating Agency reserves the right to terminate any agreement in excess 
of $10,000 resulting from this procurement process in the event of a breach or default 
of the agreement by Offeror as detailed in the terms of the contract 

 
(C) Equal Employment Opportunity. Except as otherwise provided under 41 CFR Part 60, all 
contracts that meet the definition of “federally assisted construction contract” in 41 CFR Part 
60- 
1.3 must include the equal opportunity clause provided under 41 CFR 60-1.4(b), in 
accordance with Executive Order 11246, “Equal Employment Opportunity” (30 CFR 12319, 
12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, 
“Amending Executive Order 11246 Relating to Equal Employment Opportunity,” and 
implementing regulations at 41 CFR part 60, “Office of Federal Contract Compliance 
Programs, Equal Employment Opportunity, Department of Labor.” 

 Pursuant to Federal Rule (C) above, when a Participating Agency expends federal 
funds on any federally assisted construction contract, the equal opportunity clause is 
incorporated by reference herein. 

 

(D) Davis-Bacon Act, as amended (40 U.S.C. 3141-3148). When required by Federal program 
legislation, all prime construction contracts in excess of $2,000 awarded by non-Federal entities 
must include a provision for compliance with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 



 

 

 

3146-3148) as supplemented by Department of Labor regulations (29 CFR Part 5, “Labor 
Standards Provisions Applicable to Contracts Covering Federally Financed and Assisted 
Construction”). In accordance with the statute, contractors must be required to pay wages to 
laborers and mechanics at a rate not less than the prevailing wages specified in a wage 
determination made by the Secretary of Labor. In addition, contractors must be required to pay 
wages not less than once a week. The non-Federal entity must place a copy of the current 
prevailing wage determination issued by the Department of Labor in each solicitation. The 
decision to award a contract or subcontract must be conditioned upon the acceptance of the 
wage determination. The non- Federal entity must report all suspected or reported violations to 
the Federal awarding agency. The contracts must also include a provision for compliance with 
the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as supplemented by Department of Labor 
regulations (29 CFR Part 3, “Contractors and Subcontractors on Public Building or Public Work 
Financed in Whole or in Part by Loans or Grants from the United States”). The Act provides that 
each contractor or subrecipient must be prohibited from inducing, by any means, any person 
employed in the construction, completion, or repair of public work, to give up any part of the 
compensation to which he or she is otherwise entitled. The non-Federal entity must report all 
suspected or reported violations to the Federal awarding agency. 

 
 Pursuant to Federal Rule (D) above, when a Participating Agency expends federal funds 

during the term of an award for all contracts and subgrants for construction or repair, 
offeror will be in compliance with all applicable Davis-Bacon Act provisions 

 Any Participating Agency will include any current and applicable prevailing wage 
determination in each issued solicitation and provide Offeror with any required 
documentation and/or forms that must be completed by Offeror to remain in compliance 
the applicable Davis-Bacon Act provisions. 

 
(E) Contract Work Hours and Safety Standards Act (40 U.S.C. 3701-3708). Where applicable, all 
contracts awarded by the non-Federal entity in excess of $100,000 that involve the employment 
of mechanics or laborers must include a provision for compliance with 40 U.S.C.                   
3702 and 3704, as supplemented by Department of Labor regulations (29 CFR Part 5). Under 40 
U.S.C. 3702 of the Act, each contractor must be required to compute the wages of every 
mechanic and laborer on the basis of a standard work week of 40 hours. Work in excess of the 
standard work week is permissible provided that the worker is compensated at a rate of not less 
than one and a half times the basic rate of pay for all hours worked in excess of 40 hours in the 
work week. The requirements of 40 U.S.C. 3704 are applicable to construction work and provide 
that no laborer or mechanic must be required to work in surroundings or under working 
conditions which are unsanitary, hazardous or dangerous. These requirements do not apply to 
the purchases of supplies or materials or articles ordinarily available on the open market, or 
contracts for transportation or transmission of intelligence. 

 
 Pursuant to Federal Rule (E) above, when a Participating Agency expends federal 

funds, offeror certifies that offeror will be in compliance with all applicable provisions of 
the Contract Work Hours and Safety Standards Act during the term of an award for all 
contracts by Participating Agency resulting from this procurement process. 

 
(F) Rights to Inventions Made Under a Contract or Agreement. If the Federal award meets the 
definition of “funding agreement” under 37 CFR §401.2 (a) and the recipient or subrecipient 
wishes to enter into a contract with a small business firm or nonprofit organization regarding the 
substitution of parties, assignment or performance of experimental, developmental, or research 



 

 

 

work under that “funding agreement,” the recipient or subrecipient must comply with the 
requirements of 37 CFR Part 401, “Rights to Inventions Made by Nonprofit Organizations and 
Small Business Firms Under Government Grants, Contracts and Cooperative Agreements,” and 
any implementing regulations issued by the awarding agency. 
 

  Pursuant to Federal Rule (F) above, when federal funds are expended by Participating 
Agency, the offeror certifies that during the term of an award for all contracts by 
Participating Agency resulting from this procurement process, the offeror agrees to 
comply with all applicable requirements as referenced in Federal Rule (F) above 

 
(G) Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 
U.S.C. 1251-1387), as amended— Contracts and subgrants of amounts in excess of $150,000 
must contain a provision that requires the non- Federal award to agree to comply with all 
applicable standards, orders or regulations issued pursuant to the Clean Air Act (42 U.S.C. 
7401- 7671q) and the Federal Water Pollution Control Act as amended (33 U.S.C. 1251- 1387). 
Violations must be reported to the Federal awarding agency and the Regional Office of the 
Environmental Protection Agency (EPA). 

 
 Pursuant to Federal Rule (G) above, when federal funds are expended by Participating 

Agency, the offeror certifies that during the term of an award for all contracts by 
Participating Agency member resulting from this procurement process, the offeror 
agrees to comply with all applicable requirements as referenced in Federal Rule (G) 
above 

 
(H) Debarment and Suspension (Executive Orders 12549 and 12689)—A contract award (see 2 
CFR 180.220) must not be made to parties listed on the government wide exclusions in the 
System for Award Management (SAM), in accordance with the OMB guidelines at 2 CFR 180 
that implement Executive Orders 12549 (3 CFR part 1986 Comp., p. 189) and 12689 (3 CFR 
part 1989 Comp., p. 235), “Debarment and Suspension.” SAM Exclusions contains the names of 
parties debarred, suspended, or otherwise excluded by agencies, as well as parties declared 
ineligible under statutory or regulatory authority other than Executive Order 12549. 

 
 Pursuant to Federal Rule (H) above, when federal funds are expended by Participating 

Agency, the offeror certifies that during the term of an award for all contracts by 
Participating Agency resulting from this procurement process, the offeror certifies that 
neither it nor its principals is presently debarred, suspended, proposed for debarment, 
declared ineligible, or voluntarily excluded from participation by any federal department 
or agency. If at any time during the term of an award the offeror or its principals 
becomes debarred, suspended, proposed for debarment, declared ineligible, or 
voluntarily excluded from participation by any federal department or agency, the offeror 
will notify the Participating Agency 

 
(I) Byrd Anti-Lobbying Amendment (31 U.S.C. 1352)—Contractors that apply or bid for an award 
exceeding $100,000 must file the required certification. Each tier certifies to the tier above that it 
will not and has not used Federal appropriated funds to pay any person or organization for 
influencing or attempting to influence an officer or employee of any agency, a member of 
Congress, officer or employee of Congress, or an employee of a member of Congress in 
connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 
1352. Each tier must also disclose any lobbying with non-Federal funds that takes place in 



 

 

 

connection with obtaining any Federal award. Such disclosures are forwarded from tier to tier up 
to the non-Federal award. 

 

 Pursuant to Federal Rule (I) above, when federal funds are expended by Participating 
Agency, the offeror certifies that during the term and after the awarded term of an 
award for all contracts by Participating Agency resulting from this procurement 
process, the offeror certifies that it is in compliance with all applicable provisions of the 
Byrd Anti- Lobbying Amendment (31 U.S.C. 1352). The undersigned further certifies 
that: 

o No Federal appropriated funds have been paid or will be paid for on behalf of the 
undersigned, to any person for influencing or attempting to influence an officer or 
employee of any agency, a Member of Congress, an officer or employee of 
congress, or an employee of a Member of Congress in connection with the 
awarding of a Federal contract, the making of a Federal grant, the making of a 
Federal loan, the entering into a cooperative agreement, and the extension, 
continuation, renewal, amendment, or modification of a Federal contract, grant, 
loan, or cooperative agreement. 

o If any funds other than Federal appropriated funds have been paid or will be paid 
to any person for influencing or attempting to influence an officer or employee of 
any agency, a Member of Congress, an officer or employee of congress, or an 
employee of a Member of Congress in connection with this Federal grant or 
cooperative agreement, the undersigned shall complete and submit Standard 
Form-LLL, “Disclosure Form to Report Lobbying”, in accordance with its 
instructions. 

o The undersigned shall require that the language of this certification be included in 
the award documents for all covered sub-awards exceeding $100,000 in Federal 
funds at all appropriate tiers and all subrecipients shall certify and disclose 
accordingly. 

 
 

RECORD RETENTION REQUIREMENTS FOR CONTRACTS 
INVOLVING FEDERAL FUNDS 

When federal funds are expended by Participating Agency for any contract resulting from this 
procurement process, offeror certifies that it will comply with the record retention requirements 
detailed in 2 CFR § 200.334. The offeror further certifies that offeror will retain all records as 
required by 2 CFR § 200.334 for a period of three years after grantees or subgrantees submit 
final expenditure reports or quarterly or annual financial reports, as applicable, and all other 
pending matters are closed. 

 
 

CERTIFICATION OF COMPLIANCE WITH THE ENERGY POLICY 
AND CONSERVATION ACT 

When Participating Agency expends federal funds for any contract resulting from this 
procurement process, offeror certifies that it will comply with the mandatory standards and 
policies relating to energy efficiency which are contained in the state energy conservation plan 
issued in compliance with the Energy Policy and Conservation Act (42 U.S.C. 6321 et seq.; 49 
C.F.R. Part 18). 

 
 



 

 

 

CERTIFICATION OF COMPLIANCE WITH BUY AMERICA PROVISIONS 
To the extent purchases are made with Federal Highway Administration, Federal Railroad 
Administration, or Federal Transit Administration funds, offeror certifies that its products comply 
with all applicable provisions of the Buy America Act and agrees to provide such certification or 
applicable waiver with respect to specific products to any Participating Agency upon request. 
Participating Agencies will clearly identify whether Buy America Provisions apply in any issued 
solicitation. Purchases made in accordance with the Buy America Act must still follow the 
applicable procurement rules calling for free and open competition. 



 

 

 

CERTIFICATION OF ACCESS TO RECORDS 
Offeror agrees that the Inspector General of the Agency or any of their duly authorized 
representatives shall have access to any non-financial documents, papers, or other records of 
offeror that are pertinent to offeror’s discharge of its obligations under the Contract for the 
purpose of making audits, examinations, excerpts, and transcriptions. The right also includes 
timely and reasonable access to offeror’s personnel for the purpose of interview and discussion 
relating to such documents. This right of access will last only as long as the records are 
retained. 

 
 

CERTIFICATION OF APPLICABILITY TO SUBCONTRACTORS 
Offeror agrees that all contracts it awards pursuant to the Contract shall be bound by the 
foregoing terms and conditions. 



 

 

 

CLEAN AIR AND WATER ACT AND DEBARMENT NOTICE 
 

 
 

By the signature below (Under Federal Required Signatures), I, the Vendor, am in compliance 
with all applicable standards, orders or regulations issued pursuant to the Clean Air Act of 1970, 
as Amended (42 U.S. C. 1857 (h), Section 508 of the Clean Water Act, as amended (33 U.S.C. 
1368), Executive Order 117389 and Environmental Protection Agency Regulation, 40 CFR Part 
15 as required under OMB Circular A-102, Attachment O, Paragraph 14 (1) regarding reporting 
violations to the grantor agency and to the United States Environment Protection Agency 
Assistant Administrator for the Enforcement. 
I hereby further certify that my company has not been debarred, suspended or otherwise 
ineligible for participation in Federal Assistance programs under Executive Order 12549, 
“Debarment and Suspension”, as described in the Federal Register and Rules and Regulations. 



 

 

 

CONTRACTOR REQUIRMENTS 
 

 
 

Contractor Certification 
Contractor’s Employment Eligibility 
By entering the contract, Contractor warrants compliance with the Federal Immigration and 
Nationality Act (FINA), and all other federal and state immigration laws and regulations. The 
Contractor further warrants that it is in compliance with the various state statues of the states it 
is will operate this contract in. 

 
Participating Government Entities including School Districts may request verification of 
compliance from any Contractor or subcontractor performing work under this Contract. These 
Entities reserve the right to confirm compliance in accordance with applicable laws. 

 
Should the Participating Entities suspect or find that the Contractor or any of its subcontractors 
are not in compliance, they may pursue any and all remedies allowed by law, including, but not 
limited to:  suspension of work, termination of the Contract for default, and suspension and/or 
debarment of the Contractor. All costs necessary to verify compliance are the responsibility of 
the Contractor. 

 
The offeror complies and maintains compliance with the appropriate statutes which requires 
compliance with federal immigration laws by State employers, State contractors and State 
subcontractors in accordance with the E-Verify Employee Eligibility Verification Program. 

 
Contractor shall comply with governing board policy of the NCPA Participating entities in which 
work is being performed. 

 
 

Fingerprint & Background Checks 
If required to provide services on school district property at least five (5) times during a month, 
contractor shall submit a full set of fingerprints to the school district if requested of each person 
or employee who may provide such service. Alternately, the school district may fingerprint those 
persons or employees. An exception to this requirement may be made as authorized in 
Governing Board policy.  The district shall conduct a fingerprint check in accordance with the 
appropriate state and federal laws of all contractors, subcontractors or vendors and their 
employees for which fingerprints are submitted to the district. Contractor, subcontractors, 
vendors and their employees shall not provide services on school district properties until 
authorized by the District. 

 
The offeror shall comply with fingerprinting requirements in accordance with appropriate 
statutes in the state in which the work is being performed unless otherwise exempted. 

 
Contractor shall comply with governing board policy in the school district or Participating Entity 
in which work is being performed. 

 
Business Operations in Sudan, Iran 
In accordance with A.R.S. 35-391 and A.R.S. 35-393, the Contractor hereby certifies that the 
contractor does not have scrutinized business operations in Sudan and/or Iran. 



 

 

 

REQUIRED CLAUSES FOR FEDERAL ASSISTANCE 
PROVIDED BY FTA 

 

 
 

ACCESS TO RECORDS AND REPORTS 
 

Contractor agrees to: 
a) Maintain all non-financial books, records, accounts and reports required under 

this Contract for a period of not less than two (2) years after the date of 
termination or expiration of this Contract or any extensions thereof except in the 
event of litigation or settlement of claims arising from the performance of this 
Contract, in which case Contractor agrees to maintain same until the FTA 
Administrator, the U.S. DOT Office of the Inspector General, the Comptroller 
General, or any of their duly authorized representatives, have disposed of all 
such litigation, appeals, claims or exceptions related thereto. 

 
b) Permit any of the foregoing parties to inspect all non-financial work, materials,  

and other data and records that pertain to the Project, and to audit the non-
financial books, records, and accounts that pertain to the Project and to 
reproduce by any means whatsoever or to copy excerpts and transcriptions as 
reasonably needed  for the purpose of audit and examination. The right of access 
detailed in this section continues only as long as the records are retained. 

 
FTA does not require the inclusion of these requirements of Article 1.01 in subcontracts. 

 
 

CIVIL RIGHTS / TITLE VI REQUIREMENTS 
 

1) Non-discrimination. In accordance with Title VI of the Civil Rights Act of 1964, as 
amended, 42 U.S.C. § 2000d, Section 303 of the Age Discrimination Act of 1975, 
as amended, 42 U.S.C. § 6102, Section 202 of the Americans with Disabilities Act 
of 1990, as amended, 42 U.S.C. § 12132, and Federal Transit Law at 49 U.S.C. § 
5332, Contractor or subcontractor agrees that it will not discriminate against any 
employee or applicant for employment because of race, color, creed, national 
origin, sex, marital status age, or disability. In addition, Contractor agrees to 
comply with applicable Federal implementing regulations and other applicable 
implementing requirements FTA may issue that are flowed to Contractor from 
Awarding Participating Agency. 

 
2) Equal Employment Opportunity. The following Equal Employment 

Opportunity requirements apply to this Contract: 
 

a. Race, Color, Creed, National Origin, Sex. In accordance with Title VII of the 
Civil Rights Act, as amended, 42 U.S.C. § 2000e, and Federal Transit Law at 
49 
U.S.C. § 5332, the Contractor agrees to comply with all applicable Equal 
Employment Opportunity requirements of U.S. Dept. of Labor regulations, 
“Office of Federal Contract Compliance Programs, Equal Employment 



 

 

 

Opportunity, Department of Labor, 41 CFR, Parts 60 et seq., and with any 
applicable Federal statutes, executive orders, regulations, and Federal policies 
that may affect construction activities undertaken in the course of this Project. 
Contractor agrees to take affirmative action to ensure that applicants are 
employed, and that employees are treated during employment, without regard 
to their race, color, creed, national origin, sex, marital status, or age. Such 
action shall include, but not be limited to, the following: employment, 
upgrading, demotion or transfer, recruitment or recruitment advertising, layoff or 
termination, rates of pay or other forms of compensation; and selection for 
training, including apprenticeship. In addition, Contractor agrees to comply with 
any implementing requirements FTA may issue that are flowed to Contractor 
from Awarding Participating Agency. 

 
b. Age. In accordance with the Age Discrimination in Employment Act (ADEA) of 1967, 

as amended, 29 U.S.C. Sections 621 through 634, and Equal Employment 
Opportunity Commission (EEOC) implementing regulations, “Age Discrimination in 
Employment Act”, 29 CFR Part 1625, prohibit employment discrimination by 
Contractor against individuals on the basis of age, including present and prospective 
employees. In addition, Contractor agrees to comply with any implementing 
requirements FTA may issue that are flowed to Contractor from Awarding 
Participating Agency. 

 
c. Disabilities. In accordance with Section 102 of the Americans with Disabilities Act of 

1990, as amended (ADA), 42 U.S.C. Sections 12101 et seq., prohibits discrimination 
against qualified individuals with disabilities in programs, activities, and services, and 
imposes specific requirements on public and private entities. Contractor agrees that 
it will comply with the requirements of the Equal Employment Opportunity 
Commission (EEOC), “Regulations to Implement the Equal Employment Provisions 
of the Americans with Disabilities Act,” 29 CFR, Part 1630, pertaining to employment 
of persons with disabilities and with their responsibilities under Titles I through V of 
the ADA in employment, public services, public accommodations, 
telecommunications, and other provisions. 

 
d. Segregated Facilities. Contractor certifies that their company does not and will not 

maintain or provide for their employees any segregated facilities at any of their 
establishments, and that they do not and will not permit their employees to perform 
their services at any location under the Contractor’s control where segregated 
facilities are maintained. As used in this certification the term “segregated facilities” 
means any waiting rooms, work areas, restrooms and washrooms, restaurants and 
other eating areas, parking lots, drinking fountains, recreation or entertainment areas, 
transportation, and housing facilities provided for employees which are segregated by 
explicit directive or are in fact segregated on the basis of race, color, religion or 
national origin because of habit, local custom, or otherwise. Contractor agrees that a 
breach of this certification will be a violation of this Civil Rights clause. 

 
3) Solicitations for Subcontracts, Including Procurements of Materials and Equipment. In 

all solicitations, either by competitive bidding or negotiation, made by Contractor for work 
to be performed under a subcontract, including procurements of materials or leases of 
equipment, each potential subcontractor or supplier shall be notified by Contractor of 



 

 

 

Contractor's obligations under this Contract and the regulations relative to non-
discrimination on the grounds of race, color, creed, sex, disability, age or national origin. 
 

4)  Sanctions of Non-Compliance. In the event of Contractor's non-compliance with the 
non-discrimination provisions of this Contract, Public Agency shall impose such 
Contract sanctions as it or the FTA may determine to be appropriate, including, but not 
limited to: 1) Withholding of payments to Contractor under the Contract until Contractor 
complies, and/or; 2) Cancellation, termination or suspension of the Contract, in whole 
or in part. 

 
Contractor agrees to include the requirements of this clause in each subcontract financed in whole 
or in part with Federal assistance provided by FTA, modified only if necessary to identify the 
affected parties. 

 
 

DISADVANTAGED BUSINESS PARTICIPATION 
 
This Contract is subject to the requirements of Title 49, Code of Federal Regulations, Part 26, 
“Participation by Disadvantaged Business Enterprises in Department of Transportation Financial 
Assistance Programs”, therefore, it is the policy of the Department of Transportation (DOT) to 
ensure that Disadvantaged Business Enterprises (DBEs), as defined in 49 CFR Part 26, have an 
equal opportunity to receive and participate in the performance of DOT-assisted contracts. 

 
1) Non-Discrimination Assurances. Contractor or subcontractor shall not discriminate 

on the basis of race, color, national origin, or sex in the performance of this Contract. 
Contractor shall carry out all applicable requirements of 49 CFR Part 26 in the award 
and administration of DOT-assisted contracts. Failure by Contractor to carry out 
these requirements is a material breach of this Contract, which may result in the 
termination of this Contract or other such remedy as public agency deems 
appropriate. Each subcontract Contractor signs with a subcontractor must include 
the assurance in this paragraph. (See 49 CFR 26.13(b)). 

 
2) Prompt Payment. Contractor is required to pay each subcontractor performing Work 

under this prime Contract for satisfactory performance of that work no later than  
thirty (30) days after Contractor’s receipt of payment for that Work from public 
agency. In addition, Contractor is required to return any retainage payments to those 
subcontractors within thirty (30) days after the subcontractor’s work related to this 
Contract is satisfactorily completed and any liens have been secured. Any delay or 
postponement of payment from the above time frames may occur only for good 
cause following written approval of public agency. This clause applies to both DBE 
and non-DBE subcontractors. Contractor must promptly notify public agency 
whenever a DBE subcontractor performing Work related to this Contract is 
terminated or fails to complete its Work, and must make good faith efforts to engage 
another DBE subcontractor to perform at least the same amount of work. Contractor 
may not terminate any DBE subcontractor and perform that Work through its own 
forces, or those of an affiliate, without prior written consent of public agency. 

 
3) DBE Program. In connection with the performance of this Contract, Contractor will 

cooperate with public agency in meeting its commitments and goals to ensure that 



 

 

 

DBEs shall have the maximum practicable opportunity to compete for subcontract 
work, regardless of whether a contract goal is set for this Contract. Contractor agrees 
to use good faith efforts to carry out a policy in the award of its subcontracts,    
agent agreements, and procurement contracts which will, to the fullest extent,  
utilize DBEs consistent with the efficient performance of the Contract. 



 

 

 

 

ENERGY CONSERVATION REQUIREMENTS 
 
Contractor agrees to comply with mandatory standards and policies relating to energy efficiency 
which are contained in the State energy conservation plans issued under the Energy Policy and 
Conservation Act, as amended, 42 U.S.C. Sections 6321 et seq. and 41 CFR Part 301-10. 

 
 

FEDERAL CHANGES 
 
Contractor shall at all times comply with all applicable FTA regulations, policies, procedures 
and directives, listed directly or by reference in the Contract between Public Agency and the 
FTA, and those applicable regulatory and procedural updates that are communicated to 
Contractor by Public Agency, as they may be amended or promulgated from time to time 
during the term of  this contract. Contractor’s failure to so comply shall constitute a material 
breach of this Contract. 

 
 

INCORPORATION OF FEDERAL TRANSIT ADMINISTRATION (FTA) 
TERMS 

 
The provisions include, in part, certain Standard Terms and Conditions required by the U.S. 
Department of Transportation (DOT), whether or not expressly set forth in the preceding 
Contract provisions. All contractual provisions required by the DOT and applicable to the scope 
of a particular Contract awarded to Contractor by a Public Agency as a result of solicitation, as 
set forth in the most current FTA Circular 4220.1F, published February 8th, 2016, are hereby 
incorporated by reference. Anything to the contrary herein notwithstanding, all FTA mandated 
terms shall be deemed to control in the event of a conflict with other provisions contained in 
this Contract. Contractor agrees not to knowingly perform any act, knowingly fail to perform 
any act, or refuse to comply with any reasonable public agency requests that would directly 
cause public agency to be in violation of the FTA terms and conditions. 

 
 

NO FEDERAL GOVERNMENT OBLIGATIONS TO THIRD PARTIES 
 
Agency and Contractor acknowledge and agree that, absent the Federal Government’s 
express written consent and notwithstanding any concurrence by the Federal Government in 
or approval of the solicitation or award of the underlying Contract, the Federal Government is 
not a party to this Contract and shall not be subject to any obligations or liabilities to agency, 
Contractor, or any other party (whether or not a party to that contract) pertaining to any matter 
resulting from the underlying Contract. 
Contractor agrees to include the above clause in each subcontract financed in whole or in part 
with federal assistance provided by the FTA. It is further agreed that the clause shall not be 
modified, except to identify the subcontractor who will be subject to its provisions. 

 
 

PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS 
 
Contractor acknowledges that the provisions of the Program Fraud Civil Remedies Act of 1986, 



 

 

 

as amended, 31 U.S.C. §§ 3801 et seq. and U.S. DOT regulations, “Program Fraud Civil 
Remedies,” 49 CFR Part 31, apply to its actions pertaining to this Contract. Upon execution of 
the underlying Contract, Contractor certifies or affirms, to the best of its knowledge, the 
truthfulness and accuracy of any statement it has made, it makes, it may make, or causes to 
me made, pertaining to the underlying Contract or the FTA assisted project for which this 
Contract Work is being performed. 

 
In addition to other penalties that may be applicable, Contractor further acknowledges that if it 
makes, or causes to be made, a false, fictitious, or fraudulent claim, statement, submission, or 
certification, the Federal Government reserves the right to impose the penalties of the Program 
Fraud Civil Remedies Act of 1986 on Contractor to the extent the Federal Government deems 
appropriate. 

 
Contractor also acknowledges that if it makes, or causes to me made, a false, fictitious, or 
fraudulent claim, statement, submission, or certification to the Federal Government under a 
contract connected with a project that is financed in whole or in part with Federal assistance 
originally awarded by FTA under the authority of 49 U.S.C. § 5307, the Government reserves the 
right to impose the penalties of 18 U.S.C. § 1001 and 49 U.S.C. § 5307 (n)(1) on the Contractor, 
to the extent the Federal Government deems appropriate. 

 
Contractor agrees to include the above clauses in each subcontract financed in whole or in part 
with Federal assistance provided by FTA. It is further agreed that the clauses shall not be 
modified, except to identify the subcontractor who will be subject to the provisions. 



 

FEDERAL REQUIRED SIGNATURES 
 
Offeror certifies compliance with all provisions, laws, acts, regulations, etc. as specifically noted 
in the pages above.  It is further acknowledged that offeror agrees to comply with all federal, 
state, and local laws, rules, regulations and ordinances as applicable. 
 
 
 
Offeror   __________________________________________________________ 
 
 
Address  __________________________________________________________ 
 
 
City/State/Zip  __________________________________________________________ 
 
 
Authorized Signature __________________________________________________________ 
 
 
Date   __________________________________________________________ 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

D&H Distributing Co.

100 Tech Drive
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DocuSign Envelope ID: BA25684E-A1D3-402A-A080-FD33AE6D05BE

11/7/2023



 

ANTITRUST CERTIFICATION STATEMENTS 
TEXAS GOVERNMENT CODE § 2155.005 
 
 
I affirm under penalty of perjury of the laws of the State of Texas that: 
 
(1) I am duly authorized to execute this contract on my own behalf or on behalf of the company, 
corporation, firm, partnership or individual (Company) listed below; 
 
(2) In connection with this bid, neither I nor any representative of the Company has violated any 
provision of the Texas Free Enterprise and Antitrust Act, Tex. Bus. & Comm. Code Chapter 15; 
 
(3) In connection with this bid, neither I nor any representative of the Company has violated any 
federal antitrust law; and 
 
(4) Neither I nor any representative of the Company has directly or indirectly communicated any 
of the contents of this bid to a competitor of the Company or any other company, corporation, 
firm, partnership or individual engaged in the same line of business as the Company. 
 
 
 
 
Company Name __________________________________________________________ 
 
 
Address  __________________________________________________________ 
 
 
City/State/Zip  __________________________________________________________ 
 
 
Telephone Number __________________________________________________________ 
 
 
Fax Number  __________________________________________________________ 
 
 
Email Address  __________________________________________________________ 
 
 
Printed Name  __________________________________________________________ 
 
 
Title   __________________________________________________________ 
 
 
Authorized Signature __________________________________________________________ 
 
 

D&H Distributing Co.

100 Tech Drive

Harrisburg, PA 17112

DocuSign Envelope ID: BA25684E-A1D3-402A-A080-FD33AE6D05BE

Corporate Counsel

N/A

brettschwab@dandh.com

1-800-877-1200

Brett Schwab



 

 

 

STATE NOTICE ADDENDUM 
 

 
 

The National Cooperative Purchasing Alliance (NCPA), on behalf of NCPA and its current and 
potential participants to include all county, city, special district, local government, school district, 
private K-12 school, higher education institution, state, tribal government, other government 
agency, healthcare organization, nonprofit organization and all other Public Agencies located 
nationally in all fifty states, issues this Request for Proposal (RFP) to result in a national 
contract. 

 
For your reference, the links below include some, but not all, of the entities included in this 
proposal: 

 
http://www.usa.gov/Agencies/State_and_Territories.shtml 

 

https://www.usa.gov/local-governments 

http://www.usa.gov/Agencies/State_and_Territories.shtml
https://www.usa.gov/local-governments
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RECEIPT OF ADDENDUM NO. 1 ACKNOWLEDGEMENT 
 

Offeror shall acknowledge this addendum by signing below and include it in their response. 
 

Company Name ______________________________________ 
 

Contact Person _______________________________________ 
 

Signature ____________________________________________ 
 

Date ________________________________________________ 

DocuSign Envelope ID: 84D7BCAF-C566-4C52-B7B0-A7F0EA199BDF

D & H Distributing Co

Brett Schwab

11/9/2023
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