
Visit www.dt.com today to see how we can serve as your true strategic partner.

Members of OMNIA Partners have experienced 
time and money savings after switching to Direct Travel.  

Check out the results from our recent survey.

agree Direct Travel is a responsive 
and respectable partner and would 
recommend Direct Travel to other 
members of OMNIA Partners. 

Contact Us

Contact your 
OMNIA Partners 
representative to  

get started!

100% 

MEMBER RESULTS

surveyed believe that Direct Travel 
customized their program to meet 
their company’s needs 

100%
surveyed strongly agree or agree that 
their service offerings improved 

Direct Travel has streamlined our corporate travel process and has 
provided a means to easy and efficient self-service travel reservations.

-  SANDY HABECKER Invacare Corporation “ 

100% 
AFTER SWITCHING TO DIRECT TRAVEL
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CUSTOMER SERVICE

YEARS OF EXPERIENCE

Our agents have an average of

surveyed report better traveler 
experiences through their 
partnership with Direct Travel 

18 100%

“ Customer Service and Agents are exceptional. I have received comments from 

travelers that agents are very helpful and follow through is quick. [My account 

manager is] so responsive and quick to reply or connect me with the correct person 

at DT or a supplier to discuss any travel matter.

-  SUE ANNE MARIOTTI,  Curtiss Wright 

provides toll-free emergency 
assistance and support: 24 hours a 
day, 7 days a week, 365 days a year 

24 • 7 • 365
TOLL-FREE SUPPORT

Flight cancellations

Rescheduled meetings

Emergency situations 

We help with:
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Survey Results Show 
members of OMNIA Partners 

Save Money & Time 
with

surveyed feel confident they are 
paying a lower cost for their 
overall program with Direct Travel 

strongly agree or agree that 
Direct Travel is adding value 
to their travel program 

OUR PROVEN PROCESS: 

Analyze spend Develop strategic 
negotiations

Optimize over time to 
develop deep discounts

100% 100%

Working with [my account manager] has brought a better traveler 
experience and cost savings to the enterprise.

-  GREG ZIFCAK, Marsden Services “ 

DECREASE
in travel spend 

Clients see 
on average a 15% 

MAXIMIZE TRAVEL PROGRAM SAVINGS2

+

http://www.dt.com
https://www.omniapartners.com/privatesector/contact-us?hsCtaTracking=137aae3d-fa4f-4581-8b06-a78f27f8f315%7C35c056f3-f98d-4f28-ac93-6f85aab6919d

