
 

Tab 1 – Master Agreement 
General Terms and Conditions 

 Customer Support 

 The vendor shall provide timely and accurate technical advice and sales support.  The 

vendor shall respond to such requests within one (1) working day after receipt of the 

request. 

 

 Disclosures 

 Respondent affirms that he/she has not given, offered to give, nor intends to give at any 

time hereafter any economic opportunity, future employment, gift, loan, gratuity, special 

discount, trip, favor or service to a public servant in connection with this contract.   

 The respondent affirms that, to the best of his/her knowledge, the offer has been arrived at 

independently, and is submitted without collusion with anyone to obtain information or 

gain any favoritism that would in any way limit competition or give an unfair advantage 

over other vendors in the award of this contract. 

 

 Renewal of Contract 

 Unless otherwise stated, all contracts are for a period of one (1) year with an option to 

renew annually for an additional four (4) years if agreed to by Region 14 ESC and the 

vendor or any combination of time equally not more than four (4) years if agreed to by 

Region 14 ESC and the vendor. 

 

 Funding Out Clause 

 Any/all contracts exceeding one (1) year shall include a standard “funding out” clause.  A 

contract for the acquisition, including lease, of real or personal property is a commitment 

of the entity’s current revenue only, provided the contract contains either or both of the 

following provisions: 

 Retains to the entity the continuing right to terminate the contract at the expiration of each 

budget period during the term of the contract and is conditioned on a best efforts attempt 

by the entity to obtain appropriate funds for payment of the contract. 

 

 Shipments (if applicable) 

 The awarded vendor shall ship ordered products within the written estimate of delivery 

time by the vendor to the entity after the receipt of the order unless modified.  If a product 

cannot be shipped within that time, the awarded vendor shall notify the entity placing the 

order as to why the product has not shipped and shall provide an estimated shipping date.  

At this point the participating entity may cancel the order if estimated shipping time is not 

acceptable.  All deliveries shall be freight prepaid, F.O.B. destination. 

 

 Tax Exempt Status 

 Since this is a national contract, knowing the tax laws in each state is the sole responsibility 

of the vendor. 



 

 

 Payments 

 The entity using the contract will make payments directly to the awarded vendor or their 

affiliates as long as written request and approval by NCPA is provided to the awarded 

vendor. 

 Adding authorized distributors/dealers  

 Awarded vendors may submit a list of distributors/partners/resellers to sell under their 

contract throughout the life of the contract.   Vendor must receive written approval from 

NCPA before such distributors/partners/resellers considered authorized.  

 Purchase orders and payment can only be made to awarded vendor or 

distributors/business partners/resellers previously approved by NCPA.  

 Pricing provided to members by added distributors or dealers must also be less than or 

equal to the pricing offered by the awarded contract holder.  

 All distributors/partners/resellers are required to abide by the Terms and Conditions of 

the vendor's agreement with NCPA. 

 

 Pricing 

 All pricing submitted to shall include, as a cost of sale to the awarded vendor, the 

administrative fee to be remitted to NCPA by the awarded vendor.  It is the awarded 

vendor’s responsibility to keep all pricing up to date and on file with NCPA. For those 

pricing requiring annual or periodic pricing updates, awarded vendors are expected to 

provide these changes as submitted. 

 All deliveries shall be freight prepaid, F.O.B. destination and shall be included in all pricing 

offered unless otherwise clearly stated in writing 

 

 Warranty 

 Proposals should address each of the following: 

 Applicable warranty and/or guarantees of equipment and installations including 

any conditions and response time for repair and/or replacement of any components 

during the warranty period. 

 Availability of replacement parts 

 Life expectancy of equipment under normal use 

 Detailed information as to proposed return policy on all equipment  

 All supplies, equipment and services shall include manufacturer's minimum standard 
warranty and one (1) year labor warranty unless otherwise agreed to in writing. 

 

 Audit rights  
 Vendor shall, at Vendor’s sole expense, maintain appropriate due diligence of all purchases 

made by any entity that utilizes this Agreement. NCPA and Region 14 ESC each reserve the 
right to audit the accounting for a period of three (3) years from the time such purchases 
are made. This audit right shall survive termination of this Agreement for a period of one 
(1) year from the effective date of termination. In the State of New Jersey, this audit right 



 

shall survive termination of this Agreement for a period of five (5) years from the date of 
final payment. Such records shall be made available to the New Jersey Office of the State 
Comptroller upon request.  
 

 Region 14 ESC shall have the authority to conduct random audits of Vendor’s pricing that is 
offered to eligible entities at Region 14 ESC's sole cost and expense. Notwithstanding the 
foregoing, in the event that Region 14 ESC is made aware of any pricing being offered to 
eligible agencies that is materially inconsistent with the pricing under this agreement, 
Region 4 ESC shall have the ability to conduct an extensive audit of Vendor’s pricing at 
Vendor’s sole cost and expense. Region 14 ESC may conduct the audit internally or may 
engage a third-party auditing firm. In the event of an audit, the requested materials shall be 
provided in the format and at the location designated by Region 14 ESC or NCPA. 

 

 Indemnity 

 The awarded vendor shall protect, indemnify, and hold harmless Region 14 ESC and its 

participants, administrators, employees and agents against all claims, damages, losses and 

expenses arising out of or resulting from the actions of the vendor, vendor employees or 

vendor subcontractors in the preparation of the solicitation and the later execution of the 

contract.  

 Licenses and Duty to keep current licenses 

 

  Vendor shall maintain in current status all federal, state and local licenses, bonds and 
permits required for the operation of the business conducted by vendor.  Vendor shall 
remain fully informed of and in compliance with all ordinances and regulations pertaining 
to the lawful provision of services under the contract. Region 14 ESC reserves the right to 
stop work and/or cancel the contract of any vendor whose license(s) expire, lapse, are 
suspended or terminated. Vendor is expected to provide all required license(s) with this RFP 
response. 

 

 Franchise Tax 

 The respondent hereby certifies that he/she is not currently delinquent in the payment of 

any franchise taxes. 

 

 Supplemental Agreements 

 The entity participating in this contract and awarded vendor may enter into a separate 

supplemental agreement to further define the level of service requirements over and above 

the minimum defined in this contract i.e. invoice requirements, ordering requirements, 

specialized delivery, etc. Any supplemental agreement developed as a result of this contract 

is exclusively between the participating entity and awarded vendor.  

 

 Certificates of Insurance  

 Certificates of insurance shall be delivered to the Public Agency prior to commencement of 

work.  The insurance company shall be licensed in the applicable state in which work is 

being conducted.  The awarded vendor shall give the participating entity a minimum of ten 

(10) days notice prior to any modifications or cancellation of policies. The awarded vendor 

shall require all subcontractors performing any work to maintain coverage as specified. 

 



 

 Legal Obligations 

 It is the Respondent’s responsibility to be aware of and comply with all local, state, and 

federal laws governing the sale of products/services identified in this RFP and any 

awarded contract and shall comply with all while fulfilling the RFP.  Applicable laws and 

regulation must be followed even if not specifically identified herein. 

 Protest 

 A protest of an award or proposed award must be filed in writing within ten (10) days from 

the date of the official award notification and must be received by 5:00 pm CST.  No protest 

shall lie for a claim that the selected Vendor is not a responsible Bidder.  Protests shall be 

filed with Region 14 ESC and shall include the following: 

 Name, address and telephone number of protester 

 Original signature of protester or its representative 

 Identification of the solicitation by RFP number 

 Detailed statement of legal and factual grounds including copies of relevant 

documents and the form of relief requested 

 Any protest review and action shall be considered final with no further formalities being 

considered. 

 

 Force Majeure 

 If by reason of Force Majeure, either party hereto shall be rendered unable wholly or in 

part to carry out its obligations under this Agreement then such party shall give notice and 

full particulars of Force Majeure in writing to the other party within a reasonable time after 

occurrence of the event or cause relied upon, and the obligation of the party giving such 

notice, so far as it is affected by such Force Majeure, shall be suspended during the 

continuance of the inability then claimed, except as hereinafter provided, but for no longer 

period, and such party shall endeavor to remove or overcome such inability with all 

reasonable dispatch.  

 The term Force Majeure as employed herein, shall mean acts of God, strikes, lockouts, or 

other industrial disturbances, act of public enemy, orders of any kind of government of the 

United States or any civil or military authority; insurrections; riots; epidemics; landslides; 

lighting; earthquake; fires; hurricanes; storms; floods; washouts; droughts; arrests; 

restraint of government and people; civil disturbances; explosions, breakage or accidents 

to machinery, pipelines or canals, or other causes not reasonably within the control of the 

party claiming such inability. It is understood and agreed that the settlement of strikes and 

lockouts shall be entirely within the discretion of the party having the difficulty, and that 

the above requirement that any Force Majeure shall be remedied with all reasonable 

dispatch shall not require the settlement of strikes and lockouts by acceding to the 

demands of the opposing party or parties when such settlement is unfavorable in the 

judgment of the party having the difficulty. 

 



 

 Prevailing Wage 

 It shall be the responsibility of the Vendor to comply, when applicable, with the prevailing 

wage legislation in effect in the jurisdiction of the purchaser.  It shall further be the 

responsibility of the Vendor to monitor the prevailing wage rates as established by the 

appropriate department of labor for any increase in rates during the term of this contract 

and adjust wage rates accordingly. 

 Miscellaneous 

 Either party may cancel this contract in whole or in part by providing written notice.  The 

cancellation will take effect 30 business days after the other party receives the notice of 

cancellation.  After the 30th business day all work will cease following completion of final 

purchase order. 

 Cancellation for Non-Performance or Contractor Deficiency  
 

 Region 14 ESC may terminate any contract if awarded vendor has not used the contract, or 
if purchase volume is determined to be low volume in any 12-month period.   

 Region 14 ESC reserves the right to cancel the whole or any part of this contract due to failure 
by contractor to carry out any obligation, term or condition of the contract.   

 Region 14 ESC may issue a written deficiency notice to contractor for acting or failing to act 
in any of the following:  

 
 Providing material that does not meet the specifications of the contract; 
 Providing work and/or material that was not awarded under the contract; 
 Failing to adequately perform the services set forth in the scope of work and 

specifications;  
 Failing to complete required work or furnish required materials within a reasonable 

amount of time;  
 Failing to make progress in performance of the contract and/or giving Region 14 ESC 

reason to believe that contractor will not or cannot perform the requirements of the 
contract;  

 
 Upon receipt of a written deficiency notice, contractor shall have ten (10) days to provide a 

satisfactory response to Region 14 ESC. Failure to adequately address all issues of concern 
may result in contract cancellation.  Upon cancellation under this paragraph, all goods, 
materials, work, documents, data and reports prepared by contractor under the contract shall 
become the property of Region 14 ESC on demand. 

 Open Records Policy 

 Because Region 14 ESC is a governmental entity responses submitted are subject to release 

as public information after contracts are executed.  If a vendor believes that its response, or 

parts of its response, may be exempted from disclosure, the vendor must specify page-by-

page and line-by-line the parts of the response, which it believes, are exempt. In addition, 

the respondent must specify which exception(s) are applicable and provide detailed 

reasons to substantiate the exception(s).  

 The determination of whether information is confidential and not subject to disclosure is 

the duty of the Office of Attorney General (OAG).   Region 14 ESC must provide the OAG 

sufficient information to render an opinion and therefore, vague and general claims to 

confidentiality by the respondent are not acceptable.   Region 14 ESC must comply with the 

opinions of the OAG.  Region14 ESC assumes no responsibility for asserting legal 

arguments on behalf of any vendor.  Respondent are advised to consult with their legal 



 

counsel concerning disclosure issues resulting from this procurement process and to take 

precautions to safeguard trade secrets and other proprietary information. 

If awarded vendor is going to do business in the State of Arizona, the following terms and 
conditions shall apply 
 
 Cancellation for Conflict of Interest 

 
  Per A.R.S. 38-511 a School District/public entity may cancel this Contract within three (3) 

years after Contract execution without penalty or further obligation if any person 
significantly involved in initiating, negotiating, securing, drafting, or creating the Contract 
on behalf of the School District/public entity is, or becomes at any time while the Contract 
or an extension the Contract is in effect, an employee of or a consultant to any other party 
to this Contract with respect to the subject matter of the Contract. The cancellation shall be 
effective when the awarded vendor receives written notice of the cancellation unless the 
notice specifies a later time.  

 

 Registered Sex Offender Restriction   
 

 Pursuant to this order, the awarded vendor agrees by acceptance of this order that no 
employee of the awarded vendor or a subcontractor of the awarded vendor, who has been 
adjudicated to be a registered sex offender, will perform work on any School District’s 
premises or equipment at any time when District students are, or are reasonably expected 
to be, present.  The awarded vendor further agrees by acceptance of this order that a 
violation of this condition shall be considered a material breach and may result in a 
cancellation of the order at the District's discretion. 

 

 Contract’s Employment Eligibility   
 

 By entering the contract, awarded vendor warrants compliance with A.R.S. 41-4401, A.R.S. 
23-214, the Federal Immigration and Nationality Act (FINA), and all other federal 
immigration laws and regulations.  A School District/public entity may request verification 
of compliance from any contractor or subcontractor performing work under this contract.  
A School District/public entity reserves the right to confirm compliance in accordance with 
applicable laws.  Should the School District/public entity suspect or find that the awarded 
vendor or any of its subcontractors are not in compliance, the School District/public entity 
may pursue any and all remedies allowed by law, including, but not limited to:  suspension 
of work, termination of the contract for default, and suspension and/or debarment of the 
awarded vendor.  All costs necessary to verify compliance are the responsibility of the 
award vendor. 

 
 Terrorism Country Divestments   
 

 Per A.R.S. 35-392, a School District/public entity is prohibited from purchasing from a 
company that is in violation of the Export Administration Act. 
 

 Fingerprint Checks 
 

 If required to provide services on School District/public entity’s property, awarded vendor 
shall comply with A.R.S. 15-511(h).    



 

 Indemnification   
 

 Notwithstanding all other provisions of this agreement, School District/public entity does 
not agree to accept responsibility, waive liability, or indemnify the awarded vendor, in 
whole or in part, for the errors, negligence, hazards, liabilities, contract breach and/or 
omissions of the awarded vendor, its employees and/or agents. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

Process 

Region 14 ESC will evaluate proposals in accordance with, and subject to, the relevant statutes, 

ordinances, rules, and regulations that govern its procurement practices.  NCPA will assist Region 14 ESC 

in evaluating proposals.  Award(s) will be made to the prospective vendor(s) whose response is 

determined to be the most advantageous to Region 14 ESC, NCPA, and its participating agencies.  To 

qualify for evaluation, response must have been submitted on time, and satisfy all mandatory 

requirements identified in this document. 

 

 Contract Administration 

 The contract will be administered by Region 14 ESC.  The National Program will be 

administered by NCPA on behalf of Region 14 ESC. 

 Contract Term 

 The contract term will be for one (1) year starting from the date of the award.  The contract 

may be renewed for up to two (4) additional one-year terms or any combination of time 

equally not more than 4 years.  

 It should be noted that maintenance/service agreements may be issued for up to (5) years 

under this contract even if the contract only lasts for the initial term of the contract. NCPA 

will monitor any maintenance agreements for the term of the agreement provided they are 

signed prior to the termination or expiration of this contract. 

 Contract Waiver 

 Any waiver of any provision of this contract shall be in writing and shall be signed by the 

duly authorized agent of Region 14 ESC.  The waiver by either party of any term or 

condition of this contract shall not be deemed to constitute waiver thereof nor a waiver of 

any further or additional right that such party may hold under this contract. 

 Products and Services additions 

 Products and Services may be added to the resulting contract during the term of the 

contract by written amendment, to the extent that those products and services are within 

the scope of this RFP and has written approval of NCPA and Region 14 ESC. 

 Competitive Range 

 It may be necessary for Region 14 ESC to establish a competitive range.  Responses not in 

the competitive range are unacceptable and do not receive further award consideration. 

 Deviations and Exceptions 

 Deviations or exceptions stipulated in response may result in disqualification.  It is the 

intent of Region 14 ESC to award a vendor’s complete line of products and/or services, 

when possible. 

 Estimated Quantities 

 The estimated dollar volume of Products and Services purchased under the proposed 

Master Agreement is $30 million dollars annually.  This estimate is based on the anticipated 

volume of Region 14 ESC and current sales within the NCPA program.  There is no 

guarantee or commitment of any kind regarding usage of any contracts resulting from this 

solicitation 

 



 

 Evaluation 

 Region 14 ESC will review and evaluate all responses in accordance with, and subject to, 

the relevant statutes, ordinances, rules and regulations that govern its procurement 

practices.  NCPA will assist the lead agency in evaluating proposals.  Recommendations for 

contract awards will be based on multiple factors, each factor being assigned a point value 

based on its importance. 

 Formation of Contract 

 A response to this solicitation is an offer to contract with Region 14 ESC based upon the 

terms, conditions, scope of work, and specifications contained in this request. A solicitation 

does not become a contract until it is accepted by Region 14 ESC. The prospective vendor 

must submit a signed Signature Form with the response thus, eliminating the need for a 

formal signing process. 

 NCPA Administrative Agreement 

 The vendor will be required to enter and execute the National Cooperative Purchasing 

Alliance Administration Agreement with NCPA upon award with Region 14 ESC.  The 

agreement establishes the requirements of the vendor with respect to a nationwide 

contract effort.  

 Clarifications / Discussions 

 Region 14 ESC may request additional information or clarification from any of the 

respondents after review of the proposals received for the sole purpose of elimination 

minor irregularities, informalities, or apparent clerical mistakes in the proposal.  

Clarification does not give respondent an opportunity to revise or modify its proposal, 

except to the extent that correction of apparent clerical mistakes results in a revision.  After 

the initial receipt of proposals, Region 14 ESC reserves the right to conduct discussions 

with those respondent’s whose proposals are determined to be reasonably susceptible of 

being selected for award.  Discussions occur when oral or written communications 

between Region 14 ESC and respondents are conducted for the purpose clarifications 

involving information essential for determining the acceptability of a proposal or that 

provides respondent an opportunity to revise or modify its proposal.  Region 14 ESC will 

not assist respondent bring its proposal up to the level of other proposals through 

discussions.  Region 14 ESC will not indicate to respondent a cost or price that it must meet 

to neither obtain further consideration nor will it provide any information about other 

respondents’ proposals or prices. 

 Multiple Awards 

 Multiple Contracts may be awarded as a result of the solicitation. Multiple Awards will 

ensure that any ensuing contracts fulfill current and future requirements of the diverse and 

large number of participating public agencies.  

 Past Performance 

 Past performance is relevant information regarding a vendor’s actions under previously 

awarded contracts; including the administrative aspects of performance; the vendor’s 

history of reasonable and cooperative behavior and commitment to customer satisfaction; 

and generally, the vendor’s businesslike concern for the interests of the customer. 



 

Evaluation Criteria 

 Product & Services/Pricing (40 points) 

 Respondent(s)’ products and services (e.g.; quality and breadth of product(s)/service(s), 

description(s) quality, reputation in the marketplace, average on time delivery rate and 

historical shipping timelines, return and restocking policies and applicable fees,  average Fill 

Rate, shipping charges and other) 

 Competitive Level of Pricing for vendor’s available products and services  

 Warranties on Respondent(s)’ products and services (e.g.; availability of standard/extended 

warranties, pricing, detailed descriptions, ease of process and others)  

 Evidence of the ability of Respondent(s)’ products and services to save members time and 

money (e.g.; breadth of service departments, technological advances, personnel experience, 

product(s) efficiencies, and others)  

 Other factors relevant to this section as submitted by the responder(s) 

 

 Ability to Provide and Perform the Required Services for the Contract (25 points) 

 Response to emergency orders & service (e.g.; response time, breadth of service coverage, 

strength of meeting service and warranty needs of members) 

 Customer service/problem resolution (e.g.; technical abilities of service personnel; quality 

of processes,)  

 Invoicing process (e.g.; ease of use; transparency, billing resolutions)  

 Respondent(s)’ processes, and quality of organizational structure 

 Contract implementation/Customer transition 

 Financial condition of vendor 

 Offeror’s safety record (e.g.; benchmarks, lost hours, reporting) 

 Instructional materials and training  (e.g.; administrative documentation, internal technical 

training, training of agencies) 

 Other factors relevant to this section as submitted by the proposer 

 

 References (10 points) 

 A minimum of ten (10) customer references for product and/or services of similar scope 

dating within past 3 years 

 

 Qualification and Experience (15 points) 

 Respondent(s)’ reputation in the marketplace 

 Past relationship with Region 14 ESC and/or NCPA members 

 Experience with cooperative selling (e.g.; number of other cooperatives, Exhibited 

understanding of cooperative purchasing) 

 Experience and qualification of key employees 

 Location and number of sales persons who will work on this contract 

 Marketing plan and capability 

 Past experience working with the government sector 

 Past litigation, bankruptcy, reorganization, state investigations of entity or current officers 

and directors 



 

 Completeness of response (e.g.; filled out all sections, answered all questions, provided 

pricing)  

 Other factors relevant to this section as submitted by the proposer 

 

 Value Added Services Description, Products and/or Services (10 points) 

 Marketing and agency Training 

 Customer Service 

 Sales force training (e.g.; internal training plan, corporate officer involvement, orientation 

commitment) 

 Marketing plan and capability (e.g.; contract rollout plan, benchmarks, goals) 

 Green initiative(s) (e.g.; philosophy, certificates, awards) 

 Quality and breadth of value add(s) 

 Other factors relevant to this section as submitted by the proposer 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Signature Form 

 

The undersigned hereby proposes and agrees to furnish goods and/or services in strict compliance with 

the terms, specifications and conditions at the prices proposed within response unless noted in writing.  

The undersigned further certifies that he/she is an officer of the company and has authority to negotiate 

and bind the company named below and has not prepared this bid in collusion with any other Respondent 

and that the contents of this proposal as to prices, terms or conditions of said bid have not been 

communicated by the undersigned nor by any employee or agent to any person engaged in this type of 

business prior to the official opening of this proposal. 

 

Prices are guaranteed: 120 days  

 

                  Company name  

                              Address  

                     City/State/Zip  

                   Telephone No.  

                              Fax No.  

                   Email address  

                   Printed name  

       Position with company   

          Authorized signature  

 

 

 

 

 

 

 

 

 

FieldTurf USA, Inc.

175 N. Industrial Blvd. NE

CALHOUN, GA  30701

514-340-9374

Eric Daliere

President

eric.daliere@tarkett.com

440-903-4536



Tab 2 – NCPA Administration Agreement 

This Administration Agreement is made as of __________________________________, by and between National 

Cooperative Purchasing Alliance (“NCPA”) and ____________________________________ (“Vendor”).

Recitals 

WHEREAS, Region 14 ESC has entered into a certain Master Agreement dated _______________________, 

referenced as Contract Number _______________________, by and between Region 14 ESC and Vendor, as may

be amended from time to time in accordance with the terms thereof (the “Master Agreement”), for the 

purchase of Artificial Sport Surfaces, Installation and Related Materials; 

WHEREAS, said Master Agreement provides that any state, city, special district, local government, 

school district, private K-12 school, technical or vocational school, higher education institution, other 

government agency or nonprofit organization (hereinafter referred to as “public agency” or collectively, 

“public agencies”) may purchase products and services at the prices indicated in the Master Agreement; 

WHEREAS, NCPA has the administrative and legal capacity to administer purchases under the 

Master Agreement to public agencies; 

WHEREAS, NCPA serves as the administrative agent for Region 14 ESC in connection with other 

master agreements offered by NCPA 

WHEREAS, Region 14 ESC desires NCPA to proceed with administration of the Master Agreement; 

WHEREAS, NCPA and Vendor desire to enter into this Agreement to make available the Master 

Agreement to public agencies on a national basis; 

NOW, THEREFORE, in consideration of the payments to be made hereunder and the mutual 

covenants contained in this Agreement, NCPA and Vendor hereby agree as follows: 

 General Terms and Conditions 

 The Master Agreement, attached hereto as Tab 1 and incorporated herein by reference as
though fully set forth herein, and the terms and conditions contained therein shall apply to
this Agreement except as expressly changed or modified by this Agreement.

 NCPA shall be afforded all of the rights, privileges and indemnifications afforded to Region
14 ESC under the Master Agreement, and such rights, privileges and indemnifications shall
accrue and apply with equal effect to NCPA under this Agreement including, but not limited
to, the Vendor’s obligation to provide appropriate insurance and certain indemnifications
to Region 14 ESC.

 Vendor shall perform all duties, responsibilities and obligations required under the Master
Agreement in the time and manner specified by the Master Agreement.

 NCPA shall perform all of its duties, responsibilities, and obligations as administrator of
purchases under the Master Agreement as set forth herein, and Vendor acknowledges that
NCPA shall act in the capacity of administrator of purchases under the Master Agreement.

 With respect to any purchases made by Region 14 ESC or any Public Agency pursuant to
the Master Agreement, NCPA (a) shall not be construed as a dealer, re-marketer,
representative, partner, or agent of any type of Vendor, Region 14 ESC, or such Public
Agency, (b) shall not be obligated, liable or responsible (i) for any orders made by Region
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14 ESC, any Public Agency or any employee of Region 14 ESC or Public Agency under the 
Master Agreement, or (ii) for any payments required to be made with respect to such 
order, and (c) shall not be obligated, liable or responsible for any failure by the Public 
Agency to (i) comply with procedures or requirements of applicable law, or (ii) obtain the 
due authorization and approval necessary to purchase under the Master Agreement.  NCPA 
makes no representations or guaranties with respect to any minimum purchases required 
to be made by Region 14 ESC, any Public Agency, or any employee of Region 14 ESC or 
Public Agency under this Agreement or the Master Agreement. 

 The Public Agency participating in the NCPA contract and Vendor may enter into a separate 
supplemental agreement to further define the level of service requirements over and above 
the minimum defined in this contract i.e. invoice requirements, ordering requirements, 
specialized delivery, etc. Any supplemental agreement developed as a result of this contract 
is exclusively between the Public Agency and Vendor. NCPA, its agents, members and 
employees shall not be made party to any claim for breach of such agreement. 

 Term of Agreement 

  This Agreement shall be in effect so long as the Master Agreement remains in effect, 
provided, however, that the obligation to pay all amounts owed by Vendor to NCPA through 
the termination of this Agreement and all indemnifications afforded by Vendor to NCPA 
shall survive the term of this Agreement. 
 

 Fees and Reporting 

 The awarded vendor shall electronically provide NCPA with a detailed monthly or 

quarterly report showing the dollar volume of all sales under the contract for the previous 

month or quarter.  Reports shall be sent via e-mail to NCPA offices at reporting@ncpa.us.  

Reports are due on the fifteenth (15th) day after the close of the previous month or quarter.  

It is the responsibility of the awarded vendor to collect and compile all sales under the 

contract from participating members and submit one (1) report.  The report shall include 

at least the following information as listed in the example below: 

Agency 
Name State 

Zip 
Code Date 

PO or 
Job # RQN Number 

 Sale 
Amount  

 Admin 
Fee 

                Total  ________________ 

 
 Each month NCPA will invoice the vendor based on the total of sale amount(s) reported. 

From the invoice the vendor shall pay to NCPA an administrative fee of three (3%) for the 

amount of the agency’s purchase order less any applicable sales tax and Performance 

and/or Payment bond cost.   Vendor’s annual sales shall be measured on a calendar year 

basis.  Deadline for term of payment will be included in the invoice NCPA provides. 

 

 Supplier shall maintain an accounting of all purchases made by Public Agencies under the 
Master Agreement.  NCPA and Region 14 ESC reserve the right to audit the accounting for a 
period of five (5) years from the date NCPA receives the accounting.  In the event of such an 
audit, the requested materials shall be provided at the location designated by Region 14 
ESC or NCPA.  In the event such audit reveals an underreporting of Contract Sales and a 
resulting underpayment of administrative fees, Vendor shall promptly pay NCPA the 
amount of such underpayment, together with interest on such amount and shall be 
obligated to reimburse NCPA’s costs and expenses for such audit.  

 General Provisions 



 

  This Agreement supersedes any and all other agreements, either oral or in writing, 
between the parties hereto with respect to the subject matter hereof, and no other 
agreement, statement, or promise relating to the subject matter of this Agreement which is 
not contained herein shall be valid or binding. 

 Awarded vendor agrees to allow NCPA to use their name and logo within website, 
marketing materials and advertisement.  Any use of NCPA name and logo or any form of 
publicity regarding this contract by awarded vendor must have prior approval from NCPA. 

 If any action at law or in equity is brought to enforce or interpret the provisions of this 
Agreement or to recover any administrative fee and accrued interest, the prevailing party 
shall be entitled to reasonable attorney’s fees and costs in addition to any other relief to 
which such party may be entitled. 

 Neither this Agreement nor any rights or obligations hereunder shall be assignable by 
Vendor without prior written consent of NCPA, provided, however, that the Vendor may, 
without such written consent, assign this Agreement and its rights and delegate its 
obligations hereunder in connection with the transfer or sale of all or substantially all of its 
assets or business related to this Agreement, or in the event of its merger, consolidation, 
change in control or similar transaction.  Any permitted assignee shall assume all assigned 
obligations of its assignor under this Agreement. 

 This Agreement and NCPA’s rights and obligations hereunder may be assigned at NCPA’s 
sole discretion, to an existing or newly established legal entity that has the authority and 
capacity to perform NCPA’s obligations hereunder 

 All written communications given hereunder shall be delivered to the addresses as set 
forth below.

 

National Cooperative Purchasing Alliance: 

Name:   ________________________________________ 

Title:    ________________________________________ 

Address: ________________________________________ 

   ________________________________________ 

Signature: ________________________________________ 

Date:  ________________________________________ 

Vendor: ________________________________________ 

Name:   ________________________________________ 

Title:    ________________________________________ 

Address: ________________________________________ 

    ________________________________________ 

Signature: ________________________________________ 
 
Date:  ________________________________________ 

 

 

 

 

 

FieldTurf USA, Inc.

Eric Daliere

President

175 N. Industrial Blvd. NE

CALHOUN, GA  30701

October 30, 2020

Director, Business Development

Matthew Mackel

PO Box 701273

Houston, TX 77270

December 8, 2020



 

NCPA Registered Vendor Quotation Number  

RFP responders are requested to agree to a quotation number registration program to provide consistency and 

faster service for our facility awarded vendors, agency members and participants. The process will require Facility 

Contract holders to register and receive a NCPA Vendor Registered Quotation Number that must be prominently 

displayed on each proposal(s) that you present to the agencies. The system will track Facility transactions from the 

initial proposal stage to the completion of each project.  NCPA has assembled an experienced Facilities 

Management Team that stands ready and willing to assist its vendors in providing quality services to the awarded 

vendor’s organization.  Failure to receive the Vendor Registered Quotation Number can result in potential delays to 

your services and the only acceptable proposals need to have a NCPA Vendor Registered Quotation Number. 

NCPA Registered Vendor Quotation Number Process 

Fill out the form on the Facilities page at www.NCPA.us   

(Direct link is http://www.ncpa.us/Facilities/Register) 

* Fill out and submit. 

 

 All registered vendor quotation number requests must be submitted and a proposal number received before 

you present it to your potential customer. 

 

 You will have a response with a NCPA Vendor Registered Quotation Number within 4 hours. 

 

 If you have an emergency and need a quotation number sooner, call any member of the Facility Management 

team and we will help you.  

 

 Include the quotation number on all proposals.   

This document acknowledges that you have received and agree to the details, directions and expectations of the 

NCPA Vendor Registered Quotation Number process. 

 

                  Date  

                     RFP Number  

                   Company Name  

                   Printed Name  

                   Signature  
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October 30, 2020

FieldTurf USA, Inc.

Eric Daliere









 

Tab 4 – Vendor Profile 

Please provide answers to the following questions in a clear and concise manner.  Provide the 
question number in your response: 
 
      GENERAL: 
 

1. Company’s official registered name. 
 
FieldTurf USA, Inc. 
 

2. Brief history of your company, including the year it was established. 
 
Incorporated in 1996 in the state of Florida 
 
 

About FieldTurf USA, Inc. 

 

When it comes to artificial turf sports fields, FieldTurf is the most trusted brand in the industry. 

Whether its football, soccer, baseball or any other sport, FieldTurf fields provide athletes with the safety and performance 

they need to perform at their best, while giving field owners the durability they want to maximize the value of their 

investment. 

 

FieldTurf was developed and engineered for athletes, by athletes. Before we came along, artificial turf was 

something to be avoided. The very phrase conjured up images of carpet and concrete, non-contact injuries, and careers 

ended prematurely. Natural grass was considered the only solution – even though it required constant maintenance and 

care. This was the environment in which we asked ourselves one question: 

 

“Can we make synthetic turf that is equal to or better than the best natural grass?” 

 

In seeking the answer to this question, we worked closely with athletes, former players, coaches, trainers, and 

doctors. Development included years of trials, tests, samples, equipment innovations and advanced formulas – all with 

the goal of developing an artificial turf system that combined the performance properties of natural grass with the benefits 

of a synthetic solution. It worked. 

 

· The first company in the synthetic turf industry to own and operate its own manufacturing plant 

· The only artificial turf manufacturing operation in North America and Canada to have received three specific ISO 

certifications 



 

· 450,000+ square-foot facility in Calhoun, Georgia 

· World Headquarters in Montreal, Quebec, Canada 

· Over 40 employees at the plant with a combined 300+ years of experience in the artificial turf industry 

· Annual production capacity that exceeds the worldwide yearly demand for artificial turf 

· Rigorous quality control and inspection 

· In-house fiber manufacturing 

· In-house coating line 

· In-house tufting operation 

· Fully dedicated cooperative purchasing team 

 
 
As FieldTurf‘s development and innovation teams are committed to creating the world’s leading turf product, our sales 

force is committed to delivering the best surfacing solution for our clients.  

Whether its football, soccer, baseball or any other sport, FieldTurf fields provide athletes with the safety and 

performance they need to perform at their best, while giving field owners the durability they want to maximize the 

value of their investment. FieldTurf is a world leader in artificial turf with over 20,000 installations worldwide. 

 

FieldTurf & Beynon Company Background 

 

Headquartered in Montreal, Quebec, Canada - FieldTurf USA, Inc. comes from humble beginnings. Its debut in 

the sport surfacing industry was in 1988 with the introduction of a synthetic grass system for tennis courts and a 

synthetic grass surface used to minimize wear and tear around golf practice tees. The company then began developing 

synthetic turf surfaces for other sports installations including soccer, lacrosse, football and baseball. FieldTurf focused on 

perfecting a sports field system with a sand and rubber infill, which provided superior athlete safety, high performance 

and extreme durability. The infilled artificial turf industry was born when, in 1994, FieldTurf USA, Inc. installed its first 

full size indoor soccer field. 

 

About Beynon: 

Over 40 years ago, our founder, John T. Beynon, set out to revolutionize the sport surfacing industry. Since then, we 

have over 2500 installations worldwide and built an industry leading reputation for unmatched quality, durability, 

performance and most importantly, service. 

 

Beynon surfaces are found in North America and Canada’s most prestigious track and field facilities, reputed collegiate 

campuses, high schools, and city parks. 

 



 

Not only do we strive to make you fast, but we help keep you safe. Our specialized, high performance synthetic athletic 

surfaces are designed for speed, competition, and most importantly, daily training. Should it be one of our thousands of 

outdoor tracks, indoor fieldhouses or multipurpose gymnasiums, you will feel the difference a Beynon surface makes. 

In the spring of 2008, Beynon Sports joined the Tarkett Sports family, which combined the most recognized and 

prestigious name in the artificial turf market in FieldTurf with Beynon 

Sports’ track and field, fieldhouse and gymnasium surfacing systems and a dedication to innovation, customer service, 

and excellence. 

 

 

Tarkett Sports: 

Tarkett Sports covers all types of sports surfaces. It boasts a dominant position on its market, a full product line and key 

expertise at every level of sports. Tarkett Sports is a sports subsidiary of the Tarkett Group. Both FieldTurf and Beynon 

are part of the Tarkett Sports Division. 

 

 

Years in Business: Tarkett Sports: 10 years 

Years in Business: FieldTurf: 30 Years 

Years in Business: Beynon: 40 Years 

 
 

3. Company’s Dun & Bradstreet (D&B) number. 
 
      13-186-2364 
 

4. Corporate office location.   
 
FieldTurf USA, Inc. 
175 N. Industrial Blvd 
Calhoun, GA 30701 
 

 
5. List number of employees either nationally or regionally (if your response is not all states) with 

breakdown of direct sales, sales support, service technicians, engineering support and 
administration. 

 
Direct Sales – 75 
Indirect Sales - 25 
Sales Support – 75 
Service – 25 
Admin. – 30 
Accounting - 20 



 

Marketing – 20 
Operations (Plant) – 100 
Construction/ Estimating – 50 
Installations (Internal/ External) – 45 
Executive Team – 5 
HR – 5 
IT – 10 
Legal – 10 
R & D - 5 
~ 500 employee’s total 

 
 
 

6. List the number and location of offices, or service centers for all states being offered in solicitation. 
Additionally, list the names of key contacts at each location with title, address, phone and e-mail 
address. 

 
FOR ALL PURPOSES OF THIS CONTRACT, CONTACT IS ERIC FISHER & SARAH MOREHEAD 

 
COMPANY HEADQUARTER LOCATION 
 
Company Address: 7445 Cote’ de leisse Rd STE 200 
City: Montreal Province: Quebec Zip: H4T 1G2 
Main Phone Number: 1-800-724-2969  

 Contact: Darren Gill – VP of Global Marketing Tel: +1 514 375 2584 darren.gill@fieldturf.com  
 

COMPANY BRANCH LOCATIONS 
 
SMARTBUY 
Branch Address: 19600 SW 129th Ave 
City: Tualatin State: OR Zip: 97062 
Contact:Eric Fisher Dir.of Sales SmartBuy 1-888-209-0065 eric.fisher@smartbuycooperative.com  
 
FIELDTURF OPS CENTRAL 
Branch Address: 903 N Opdyke Rd STE A1 
City: Auburn Hills State: MI Zip: 48326 
Contact: Charles Cook VP of design/ construction 248-860-2550 charles.cook@fieldturf.com  

FIELDTURF OPS EAST 
Branch Address: 2559 Washington Rd STE 530 
City: Pittsburgh State: PA Zip: 15241 
Contact: Jeff Yoos – Regional Dir. Of Ops Tel: +1 412-835-7060 jeff.yoos@fieldturf.com   
 
FIELDTURF US OFFICES/ PLANT 
Branch Address: 175 N Industrial Blvd NE 
City: Calhoun State: GA Zip: 30701 
Contact:Harold McNeil Snr. VP of Ops +1 706 383 5848 harold.mcneil@fieldturf.com  
 
BEYNON SPORTS SOUTH 
Branch Address: 350 CR 355 
City: Georgetown State: TX Zip: 78633 
Contact: Rick Ediger – VP of Operations Tel: +1 (512) 778-6170 rediger@beynonsports.com  
 



 

 
BEYNON SPORTS CALIFORNIA 
Branch Address: 4668 N. Sonora Ave STE 101 
City: Fresno State: CA Zip: 93772 
Contact: Karol Fair - Tel: +1 559 237 2590 kfair@beynonsports.com 
 
BEYNON SPORTS HEADQUARTERS 
Branch Address: 16 Alt Road 
City: Hunt Valley State: MD Zip: 21030 
Contact: Drew Beynon COO Tel: +1 410 771-9473 dbeynon@beynonsports.com  
 
BEYNON SPORTS WEST 
Branch Address: 19600 SW 129th Ave Suite A 
City: Tualatin State: OR Zip: 97062 
Contact: Rob Gloeckner – VP of Operations Tel: +1 503 563 6396 rgloeckner@beynonsports.com  
 
RENNER SPORTS 
Branch Address: 775 Canosa Court 
City: Denver State: CO Zip: 80204 

 Contact: Greg McKenna – Vice President Phone:  303.825.3435 gmckenna@rennersports.com  
 

 
FieldTurf and Beynon are both Manufacturers. Below is the list of FieldTurf and Beynon sales teams that are 
employees of FieldTurf/Beynon companies.  A list of the approved subcontractor dealer network team and 
subcontractor installation teams are provide as well. 

 

All teams are dedicated to ensuring FieldTurf and Beynon sale of our products and services that are proposed 
in this RFP. 

Sales Force 

Turf Sales Representative 

 

STATE REPRESENTATIVE/DISTRIBUTOR 
REGIONAL 

VP 
INSTALLER 

Alabama Josh Keown 

Jamie 

MacDonald RS Global 

Alaska Donny Jones Beyond The Turf 

Arizona Donny Jones RS Global 

Arkansas David Ross Chuck Bailey RS Global 

California Tim Coury/Andrew Rowley FieldTurf Construction 

Colorado Jed Easterbrook Chuck Bailey RS Global 

Connecticut Andrew Dyjak 

Perry 

DiPiazza Beyond The Turf 



 

Delaware John McShane 

Jim 

Shanahan LandTek 

Florida Chris Wedge 

Jamie 

MacDonald RS Global 

Georgia Josh Keown 

Jamie 

MacDonald Turf Dogs 

Hawaii Donny Jones/Andrew Rowley FieldTurf Construction 

Idaho Jed Easterbrook Chuck Bailey FieldTurf Construction 

Illinois Jonathan Huard 

Jim Knazek International Sports 

Surfaces 

Indiana Blake Centers Jim Knazek Beyond The Turf 

Iowa Brian Kramer Jim Knazek MidWest FieldTurf 

Kansas David Ross Jim Knazek Kerr Athletics 

Kentucky Bill Bamber/Patrick Zeni 

Jim 

Shanahan RS Global 

Louisiana Bryan Cox Chuck Bailey RS Global 

Maine Northeast Turf 

Perry 

DiPiazza Beyond The Turf 

Maryland John McShane 

Jim 

Shanahan Beyond The Turf 

Massachusetts Andrew Dyjak 

Perry 

DiPiazza Beyond The Turf 

Michigan Blake Centers Jim Knazek Beyond The Turf 

Minnesota Brian Kramer Jim Knazek FT Install Group 

Mississippi Josh Keown 

Jamie 

MacDonald RS Global 

Missouri David Ross  Jim Knazek Kerr Athletics 

Montana Jed Easterbrook Chuck Bailey RS Global 

Nebraska Brian Kramer Jim Knazek MidWest FieldTurf 

Nevada Tim Coury/Andrew Rowley FieldTurf Construction 

New Hampshire Northeast Turf 

Perry 

DiPiazza Northeast Turf 

New Jersey Perry DiPiazza LandTek 

New Mexico Jed Easterbrook Chuck Bailey RS Global 

New York LandTek/Chenango 

Perry 

DiPiazza LandTek/Chenango 



 

North Carolina Donnie Suttles 

Jamie 

MacDonald Turf Dogs 

North Dakota Brian Kramer Jim Knazek RS Global 

Ohio JC Field Jim Knazek Northeast Turf 

Oklahoma David Ross Chuck Bailey RS Global 

Oregon Steve Coury FieldTurf Construction 

Pennsylvania Patrick Zeni/Bill Bamber 

Jim 

Shanahan LandTek 

Rhode Island Northeast Turf 

Perry 

DiPiazza Northeast Turf 

South Carolina Donnie Suttles 

Jamie 

MacDonald Turf Dogs 

South Dakota Brian Kramer 

Jim 

Shanahan MidWest FieldTurf 

Tennessee Neil O’Donnell Jim Knazek RS Global 

Texas Bryan Cox Chuck Bailey RS Global 

Utah Jed Easterbrook Chuck Bailey RS Global 

Vermont Andrew Dyjak 

Perry 

DiPiazza Beyond The Turf 

Virginia John McShane 

Jim 

Shanahan Beyond The Turf 

Washington Donny Jones FieldTurf Construction 

West Virginia Patrick Zeni 

Jim 

Shanahan Northeast Turf 

Wisconsin Blake Centers Jim Knazek FT Install Group 

Wyoming Jed Easterbrook Chuck Bailey RS Global 

 

Track Sales Representatives 

 

STATE REPRESENTATIVE/DISTRIBUTOR   

Alabama Mike Smoak   

Alaska                                                          Gary Logsdon  

Arizona                                                             Greg Hull  

Arkansas Dennis Regan   



 

California                                                            Jeff Dickey  

Colorado Dennis Regan   

Connecticut Tom Mitchell   

Delaware Drew Beynon   

Florida Mike Smoak   

Georgia Mike Smoak   

Hawaii                                                         Gary Logsdon  

Idaho Gary Logsdon   

Illinois Bill Teten   

Indiana Jim Dotson/ Archie Golas   

Iowa Bill Teten   

Kansas Dennis Regan   

Kentucky Jim Dotson/ Archie Golas   

Louisiana Bob Strano   

Maine Tom Mitchell   

Maryland Drew Beynon   

Massachusetts Drew Beynon   

Michigan Jim Dotson/ Archie Golas   

Minnesota Bill Teten   

Mississippi Bob Strano   

Missouri Dennis Regan   

Montana Gary Logsdon   

Nebraska Bill Teten   

Nevada                                                             Greg Hull  

New Hampshire Tom Mitchell   

New Jersey                                                         Tom Mitchell  

New Mexico Greg Hull   



 

New York Tom Mitchell   

North Carolina Mike Smoak   

North Dakota Bill Teten   

Ohio Jim Dotson/ Archie Golas   

Oklahoma Dennis Regan   

Oregon                                                         Gary Logsdon  

Pennsylvania Tom Mitchell   

Rhode Island Tom Mitchell   

South Carolina Mike Smoak   

South Dakota Bill Teten   

Tennessee Mike Smoak   

Texas Bob Strano/ Doug Wilson   

Utah Greg Hull   

Vermont Tom Mitchell   

Virginia Drew Beynon   

Washington                                                         Gary Logsdon  

West Virginia Jim Dotson/Archie Golas   

Wisconsin Bill Teten   

Wyoming Gary Logsdon   

 

 

 

List of approved subcontractors/dealer network: 

 

FieldTurf Authorized Turf Distributors: 

 

 FieldTurf USA, Inc.  
 The Landtek Group, Inc.  



 

 Chenango Contracting, Inc 
 MidWest FieldTurf 
 Deluxe Athletics  
 FieldTurf Northwest  

FieldTurf Authorized Subcontractors/Installers include but are not limited to:  

 

 Beynon Sports Surfaces  
 Tarkett Indoor 
 EasyTurf 
 Sportsfield Specialties  
 Brock Industries  
 Renner Sports Surfaces 
 American Athletic Court Inc 
 The Landtek Group  
 Clark Companies  
 Chenango Contracting  
 ELA Group, Inc 
 Hinding Tennis 
 Halecon,   
 FieldTurf Northwest  
 Deluxe Athletics 
 King Sports 
 Ace Tennis 
 Maser Consulting  
 Sports 
 NIDY 
 Vasco 
 Shaker Flats  
 Cape and Island   
 Midwest FieldTurf 
 Mountain West 
 RS Global 
 Beyond the Turf 
 Kerr Athletics  
 Desso 
 Crafco 

 

 

Turf Installers by State 

STATE INSTALLER 

Alabama RS Global 



 

Alaska Beyond The Turf 

Arizona RS Global 

Arkansas RS Global 

California FieldTurf Construction 

Colorado RS Global 

Connecticut Beyond The Turf 

Delaware LandTek 

Florida RS Global 

Georgia Turf Dogs 

Hawaii FieldTurf Construction 

Idaho FieldTurf Construction 

Illinois ISS 

Indiana Beyond The Turf 

Iowa MidWest FieldTurf 

Kansas Kerr Athletics 

Kansas Mammoth Turf 

Kentucky RS Global 

Louisiana RS Global 

Maine Beyond The Turf 

Maryland Beyond The Turf 

Massachusetts Beyond The Turf 

Michigan Beyond The Turf 

Minnesota FT Install Group 

Mississippi RS Global 

Missouri Kerr Athletics 

Montana RS Global 

Nebraska MidWest FieldTurf 



 

Nevada FieldTurf Construction 

New Hampshire Northeast Turf 

New Jersey LandTek 

New Mexico RS Global 

New York LandTek/Chenango 

North Carolina Turf Dogs 

North Dakota RS Global 

Ohio Northeast Turf 

Oklahoma RS Global 

Oregon FieldTurf Construction 

Pennsylvania LandTek 

Rhode Island Northeast Turf 

South Carolina Turf Dogs 

South Dakota MidWest FieldTurf 

Tennessee RS Global 

Texas RS Global 

Utah RS Global 

Vermont Beyond The Turf 

Virginia Beyond The Turf 

Washington FieldTurf Construction 

West Virginia Northeast Turf 

Wisconsin FT Install Group 

Wyoming RS Global 

 

 

 

 
 



 

 
 
7. Please provide contact information for the person(s) who will be responsible for the following 

areas, including resumes: 
a. Sales 
b. Sales Support 
c. Marketing 
d. Financial Reporting 
e. Executive Support 

 
 
Contacts for this contract will be Eric Fisher and Sarah Morehead who co-manage the program.  
We will utilize all aspects/ divisions/ resources of the corporation to support it 100% 

Eric Fisher 

Director of Sales- SmartBuy 

 

19600 SW 129th Avenue Suite A 

Tualatin OR 97062 
United States 

Tel: +1 503 563 6395 

Other: +1 888-209-0065 
Mobile: +1 503-708-6548 

Fax: +1 503-692-8659 
Email: Eric.Fisher@smartbuycooperative.com 

www.smartbuycooperative.com 
 

Sarah Morehead 

Director of Operations- SmartBuy 

 

19600 SW 129th Avenue 
Tualatin OR 97062 

United States 

Tel: +1 503 563 6390 
Other: +1 888-209-0065 

Mobile: +1 503-267-0165 
Fax: +1 503-692-8659 

Email: Sarah.Morehead@smartbuycooperative.com 

www.smartbuycooperative.com 
 
 
 

8. Define your standard terms of payment. 
 
 



i)   Thirty-five percent (35%) of the Purchase Price due upon Customer’s execution of the Supplier’s Sales Agreement; 

ii)  Thirty-five percent (35%) of the Purchase Price on delivery and receipt of the components of the Product to the Site; 

iii) Twenty-five percent (25%) of the Purchase Price upon Substantial completion of the work; 

iv) Remaining balance Five percent (5%) upon the signing of the Certificate of Completion. 

Or Net 30 
 
 

9. Who is your competition in the public marketplace? 
 
Astroturf   
A-turf 
Hellas 
Greenfields 
Sprint turf 
Motz Group 
Prograss 
UBU 
 

 
 



 

 
12. What is your strategy to increase market share in the public space? 

 
 Current 50% market share in U.S. 
 Over 7,000 fields internationally 
 Pursue every job in every U.S. marketplace (including Canada) 
 Pursue design build projects that incorporate site work 
 Hire the best people and pay them above market rates 
 Continue to vertically integrate 
 Acquire major competitors and regional players 
 Leverage the power and financial stability of our parent company Tarkett (3.0 billion 

annual sales) 
 Product & service innovation 
 Take calculated risks in R & D, manufacturing and other critical areas 
 Create the best service team in the industry 
 Continue to leverage Co-op volume which exceeded $ 225 MM in 2020. 
 Pursue legal action related to violation of patents and other proprietary information.   

 
13. What differentiates your company from your competitors? 

 
1. FieldTurf has a patented infill system for the highest performance that layers silica sand with 

cryogenic rubber. The rubber and sand particles are a similar size to stay in suspension.  Total 
infill exceeds 9 lbs. per sq. foot on a typical FieldTurf field. The FieldTurf infill allow for optimal 
safety and playability.  Testing proves that all rubber fields like our competitors tend to migrate 
easily in the rain creating divots and changes in the infill levels.  This infill variation that can be 
found in our competitor’s all rubber infill fields impacts the safety of the turf system.  

 

2. PROVEN SAFETY:  FieldTurf’s focus on Safety has led to numerous injury reducing innovations 
and improvements.  The main reason FieldTurf continues to outperform all other turf companies 
in reducing injury is our patented san/rubber layered infill system. The findings of long-term 
testing programs show that FieldTurf is safer than any other synthetic turf system and equal to – if 
not better than- natural grass in most critical areas of player safety.  No other company can make 
this claim 

 

3. FieldTurf fiber innovation also stands out from our competitors.  Our fibers are produced at our 
very own facility in Germany.  This state of the art facility was opened in 2010 and as a result has 
turned FieldTurf into one of the most vertically integrated companies in the world.  The quality 
control process at the facility includes stringent testing of the yarn properties (tensile strength, 
uniformity, color verification.) 
 

4. SURELOCK COATING- for maximum drainage.  FieldTurf’s patented backing offers drainage 
performance unequaled by any artificial turf product in the industry.  A FieldTurf field is designed 
for all weather playability. Unlike the rest of the industry, the innovators at FieldTurf came up 
with a superior drainage solution for its Elite system. It’s call SureLock coating.  This patented 
system coats only the rows of fiber, leaving the rest of the carpet untouched and naturally porous.  
 

 



 

5. MULTI-SPORT SOLUTIONS – for all sports and all levels.  FieldTurf has long been the #1 choice for 
all sports and all levels.  FieldTurf’s safety, performance, and durability levels are far superior to 
any other system.  As the world’s largest synthetic turf company, you will find FieldTurf in many 
major stadiums, colleges, and high schools.  Over 7500 fields installed. 
 

6. SINGLE SOURCE RESPONSIBILITY- for customer security and satisfaction.  FieldTurf has brought 
“single source responsibility” and quality to the forefront with its own manufacturing plants and 
quality control standards.  Integrated, vertical manufacturing has paved the road toward true 
innovative and customer security, with fiber manufacturing, turfting, coating and testing all done 
in house in FieldTurf plants.   

Please see exhibit 4: FieldTurf Trusted Partners. Pdf 

Please see exhibit 5: Top 10 Reasons Why 

Please see exhibit 6: SmartBuy Purchasing Brochure 

Please see exhibit 7: Organizational Flow Chart 

 

FieldTurf is the only artificial turf company on the mar et to meet the most rigorous and 
comprehensive uality control standards: 

 ISO Certified manufacturing Plants 
 In-house fiber manufacturing 
 In-house coating of all turf products 
 In-house testing of each turf roll and its tuft bind 
 Testing of infill and the verification of its grade 
 Installation by FieldTurf certified installation crews. 

 

7. INSURED WARRANTY- for complete peace of mind.  FieldTurf was the first company in the industry to 
offer a third-party insured warranty.  And while you’ll probably never need to use it, you can rest easy 
knowing that you are protected by the industry’s best warranty. It’s peace of mind that sets FieldTurf 
apart from the competition.  
 

8. INSTALLATION METHOD – for a stronger field.  FieldTurf does not cut corners when it comes to 
installation of artificial turf fields.  In order to lower their prices, many competing companies will cut 
corners on important installation procedures.  This severely compromises the durability of the entire 
field.   
 
 

 FieldTurf has Sewn seams not glued like our competitors. 
 FieldTurf meticulously shears the fiber for inlaid sports markings- competitors cut the turf backing. 
 Precision infill layering = a safe surface 
 Experienced installation crews = quality assurance. 
9. PROVEN DURABILITY- for a better investment.  Since its inception, FieldTurf has proven to be the 

most durable and longest –lasting synthetic turf system in the marketplace having installed more fields 
that are currently 8 years or older than all other competitor installations combined. 
 

10. FIRST-CLASS SERVICE – for your FieldTurf Experience.  FieldTurf does not sever its customer 
relations once the contract has been signed.  We take the time to follow up with each and every one of 
our customers in order to ensure complete and consistent customer satisfaction.  Customer satisfaction 
remains FieldTurf’s number one priority. 
 



 

Please See Exhibit 8:  FieldTurf Safety Manual 

Please See Exhibit 9:  FieldTurf Safety Studies 

Please see Exhibit 10: FieldTurf IOS Certifications 

 

 
 

14. Briefly summarize your company’s Quality control/Quality assurance program. 
 
FieldTurf is vertically integrated for complete control 

FieldTurf controls all aspects of the manufacturing value chain.  From start to finish, we are in control of 

your field.  FieldTurf has steered a high-growth industry in the proper direction with first-class 

manufacturing facilities, and a carefully engineered product.  FieldTurf has brought “single source 

responsibility” and quality to the forefront with its manufacturing plant. 

FieldTurf is the first company in the synthetic industry to own and operate its own manufacturing plant.   

FieldTurf is the only artificial turf manufacturing operation in North America and Canada to have 

received three specific ISO certifications.  ISO 9001, ISO 14001 and ISO 45001-2018 certified for 

leadership in quality, environment and safety management systems.  Our Calhoun, GA facility represents 

one of the only artificial turf manufacturing operations in North America to have receive these ISO 

certifications. 

FIBER PRODUCTION: FieldTurf fibers are produced at Tarkett’s very own facility in Germany.  The 

quality control process at the facility includes stringent testing of the yarn properties (tensile strength, 

uniformity, color verification) 

TUFTING AND COATING: Once the fiber is produced, it is ready for tufting and coating which takes place 

at our 500,000 square foot facility in Calhoun, Georgia.  The Calhoun facility employs over 40 employees, 

with hundreds of years of experience combined in the artificial turf industry.  Facility is over 11 years old. 

· Annual production capacity that exceeds the worldwide yearly demand for artificial turf 

· Rigorous quality control and inspection 

· In-house fiber manufacturing 

· In-house coating line 

· In-house tufting operation 

From tufting, to coating, to full QC inspections, right on to shipping and installation, the equipment and 

space available in the Calhoun plant work together to further ensure that FieldTurf is the market leader 

in quality product.  The plant features 10 tufting machines with an annual production capacity of 

630,000,000square feet of turf – enough to supply over 7800 football fields per year.  The new coating 

line that is at the heart of the Calhoun plant allows FieldTurf to set a new standard for turf quality and 



 

durability.  It is an innovative coating process that has been developed by the industry leader in order to 

continue to focus on quality control and customer satisfaction. 

To ensure FieldTurf’s standards are unmatched, a rigorous quality control process (based on extensive 

testing and inspections) is undertaken with every field that is put into production.  First, yarn testing is 

performed, which includes tensile strength, elongation, tenacity, denier, shrinkage, and twist (turns per 

inch).  The primary backing is inspected and the “pick count” or yarn density in relation to the backing- is 

verified to ensure the right amount of face yarn per square inch.  Each tufting operator verifies the pile 

weight and pile height of the yarn to make sure that quality requirements are met every step of the way.  

If the pile weight is off by even the slightest amount, then it does not meet FieldTurf’s stringent standards 

and the turf is reproduced to exact measurements.  Testing continues throughout the entire tufting 

process until all rolls for a field are complete.   

Once the rolls are complete, the fiber rows on the backing of each roll are carefully coated with 
polyurethane to complete Fieldturf’s patented finger-unit backing design for enhanced fiber strength and 
optimal drainage efficiency.  FieldTurf has full-time experienced coating inspectors at their facility in 
Calhoun, GA to ensure that the coasting is applied properly.  Once small error and the roll is pulled from 
the line and reproduced.  Once the coating process is complete, every component of the finished carpet 
undergoes final inspection before it is packaged and loaded onto the trucks for transportation to the job 
site.  Each roll of carpet is numbered and positioned in the exact order that it will be loaded onto the 
transporters.  Once on site, the rolls are unloaded and laid on the field in the specific order that was planned 
and designed by the head office engineering department. For every 5 rolls that are produced at the plant, 
a 2 ft by 15ft sample of turf is retained by the FieldTurf Research & Development department in Calhoun.  
These samples are carefully filed under the name of the corresponding field.  This way the project can be 
verified through completion and beyond while the turf samples are analyzed on a regular basis.  The state-
of-the-art plan located in Calhoun is a big reason why FieldTurf is the number one choice of professional 
teams, high schools, colleges, and facility managers around the world.  FieldTurf’s ability to ensure the 
quality of its raw materials and its manufacturing from start to finish is the reason why it enjoys the best 
record for on-time delivery of its projects. 
 
 

 
15. Provide information regarding whether your firm, either presently or in the past, has been involved 

in any litigation, bankruptcy, or reorganization.  
 

As with any large company engaged in multiple construction markets throughout the United States, 

FieldTurf USA, Inc. occasionally is a party to legal proceedings from time to time. Additional information 

can be provided upon request. Further, FieldTurf USA, Inc. has not been party to any bankruptcy 

proceedings or reorganization. 

 
 
 
16. Provide evidence of your company’s ability to continuously lower the customer’s costs. Provide 

examples of any documented cost reduction results that your company has engaged in with your 
customers. 

 
 



 

FieldTurf is the largest turf producer in North America, we have taken significant steps to provide 

additional cost reduction to our clients through vertical integration and supply chain management – 

without sacrificing product quality. For example, in the last 10 years FieldTurf has integrated our tufting 

and coating operations, invested in our own yarn extrusion facility as well as manufacturing all logos and 

graphics internally. 

Through the integration of systems, manufacturing and other aspects of our business, costs have 

dramatically reduced (up to 20% in certain parts of the supply chain) resulting in millions of dollars in 

savings over time.  Large percentages of these savings are passed on to customers. 

 
 

PRODUCTS: 
 

17. What is the reputation of your company’s products in the public marketplace? 
 
FieldTurf is the oldest, largest and most respected synthetic turf company in the U.S.   
 

 Perform over 400 installations per year. 
 50% N.A. market share. 
 2/3 of NFL fields (over 20 fields) 
 2/3 of NCAA fields (over 100 fields) 
 Tuft, back and ship our own fields (vertically integrated supply chain). 
 Design and manufacture our own logos. 
 Holds various patents for fiber stitch gauge, pile height, pile weight and safety. 
 Backed by the $ 3.0 BB Tarkett Flooring company. 
 Proven safety backed by 3rd party, peer reviewed studies. 
 Leaders in innovation. 
 Multiple sites across US and Canada. 
 500,000 triple ISO certified plant – Only one of its kind in NA.  Capacity can satisfy the 

worlds demand for artificial turf. 
 Longevity – more fields over 10 years old in the ground than any other company (300+) 
 Environmental impact – turf re-use/ infill re-use/ water savings 
 Bonding capacity > $ 75 MM 

 
 

18. What equipment/system support documents will your company provide? 
 Specifications. 
 Testing (turf bind, g max, ear test etc.) 
 Various studies. 
 Certificate of Completion 
 Training (on site and manuals). 
 Extended maintenance options. 
 Grooming equipment (various proprietary models) 

 

19. Identify the process of receiving a purchase order to the ordering of equipment. 
 



 

Whether they request a standard FieldTurf sales agreement, AIA contract, a contract of their own, or a 
purchase order.  The contract process can take a few days and it ultimately determined upon the 
customer’s time table which may depend on board meeting and their approval process. FieldTurf sales 
teams and SmartBuy both work with the customer and the FieldTurf legal team to ensure the customer’s 
project specific details and incorporated into the contract process that has been selected.  The duration of 
a project can take anywhere from 30-120 days but could be shorter or longer based on the scope of work 
and design details. 
 

20. Describe your company’s shipping schedule notification procedures. 
 

FieldTurf has advanced tracking and coding systems that greatly reduce shipping errors and delays.  
Managed out of our Calhoun Plant by a team of experts using Six Sigma practices, FieldTurf had a 98% on-
time delivery rate and a < 5% error rate. 
 

21. Describe how your company deals with shipping delays.  How do you notify your customer of 
delays? 

 
FieldTurf will both notify in writing and through the proper sales channels to ensure that the client is 
notified and that their expectations are properly managed.  Should the issue cause substantial damages, 
FieldTurf will make concessions and/ or other measures to ensure the client is happy. 
 

22. Provide your shipping schedule reporting form. How many times do you update? 
 
The shipping schedule reporting form is integrated into our accounting system Syspro and Six Sigma 
practices.  This system indicates and tracks the Turf Delivery Date, the manufacturing date, the time frame 
for shipping, and material allocation.  It is updated daily as project managers insert purchase order or 
estimate anticipated turf delivery dates based on project pipeline projections. 
 
 
 

23. How many products do you stock?  Where? 
 

 All turf products are stocked and stored in our 500,000 SF facility in Calhoun Georgia.  Turf in 

every color and variety and can customize (stitch gauge, infill with, infill mix, alternative 

infills…) to any specification that owner or architect desires. 

 Plant can satisfy the world demand for artificial turf. 

 At any given moment, there are millions of square feet of turf on hand. 

 The first step is for the FieldTurf to complete a site evaluation, then a project proposal is created with 

scope of work and pricing.  Once the customer is comfortable with the scope and price then they proceed 

to the Purchase Order or contract stage. 

 

A Member becomes a customer once they issue FieldTurf a PO or sign a sales agreement/AIA contract for 

the scope of work and price based on the FieldTurf Proposal for Services.   FieldTurf is flexible and willing 

to work with a customer to determine the best contractual vehicle possible for their specific project . 

 



 

 All logos are made in house with a state of the art waterjet machine. 

Beynon and Tarkett Sports Indoor Products are manufactured and stored in Hunt Valley, MD. 

Beynon Sports Surfaces (a Tarkett Sports Company) running track surfaces are built to last.  They are 

manufactured and installed with the highest attention to detail.  Beynon systems showcase proven 

durability.  Numerous Beynon surfaces have seen over 20 years of use.  

Beynon controls all aspects of the manufacturing chain, which allows us to create the right product, 

regardless of the facility.  Because our founder’s name stands behind each track that we make, we take 

special care throughout the entire installation process.  We do this by only using certified Beynon track 

installers, specialized equipment, and skilled craftsmen, which ensures impeccable results. Every Beynon 

track is manufactured in our ISO 9001 certified headquarters in Hunt Valley, Maryland, USA. 

 

Beynon chemists create the world’s most refined running track surfaces.   Quality and attention to detail 

are the utmost importance.  To Beynon Sports, that means overseeing every surface from raw material 

selection, to manufacturing the system for the specific needs of the coaches and student-athletes, all the 

way through installation.  It also means having our track and field systems tested and certified according 

to IAAF and DIN standards to ensure that your athletes receive a superior product.  We guarantee the 

finest raw materials, tireless research and development, and outstanding workmanship go into each 

system.   

 

Our team is made up of the finest and most experienced in the industry, from world-famous track coaches 

to the leading polyurethane research chemists and the most experienced installation personnel.  With 

them, and through vigorously researching and developing new environmentally sustainable technologies, 

we are able to bring your athletes the latest track and field surfacing innovations. 

Please see exhibit 11: FieldTurf Product Offering 

Please see exhibit 12: FieldTurf Turf Specs 

Please see exhibit 13: Beynon Track Specs 

 

Where are Our Operational Centers Located? 

• 350 CR 255, Georgetown, 

Texas 78633 

(512) 778-6170 

Main Contact: Rick Ediger 

 

• 19600 SW 129th Avenue, 

Tualatin, Oregon 97062 

(503) 563-6396 

Main Contact: Rob Gloeckner 



 

• 4263 N Selland Ave, 

Fresno, California 93722 

(559) 840-1585 

Main Contact: Mason Farnsworth 

 

• 775 Canosa Ct., 

Denver, Colorado 80204 (Renner Sports) 

(303) 825-3435 

Main Contact: Greg McKenna 

 
How Many Installation Teams Do We Have? 

Twenty-four (24) Installation Teams 

 

How Many Regional Sales Offices Do We Have? 

Fourteen (14) Regional Sales Offices Across the United States 

 

How Many Tracks and Fieldhouses Do We Build Each Year? 

Between 180 and 225 facilities each Year across North 

America at close to 10.0M square feet of surfacing. • Including our Partners in the Northeast, close to 275 

clients select a Beynon surface each year 

 See here for our full product line:  

 http://www.fieldturf.com/en/products  

 www.beynonsports.com 

www.tarkettsportsindoor.com 

 

24. Describe any direct order entry system or capabilities your organization has such as internet 
capabilities. 

 
Due to the nature of our business, online ordering is not possible.  Please contact Eric Fisher directly for 

quotes. 

25. If your product is defective, what is the replacement process and turnaround? 
 
There is an assessment made based on a set criteria and if deemed necessary, FieldTurf will replace the 
field for no cost.  Often times, negotiations for partial costs are deemed prudent on a case-by-case basis. 
 

26. What is the capability of your company to respond to emergency/rush orders? 
 



 

 
FieldTurf can respond to emergency orders quicker than any of our competition.  We prefer 21 days to 
manufacture a field (standard) but can rush orders in approximately a week by altering the production 
schedule. 
 

 
27. State whether your company provides a quality guarantee on your products. If so, please describe. 

 

 Yes.  We offer an 8 yr, 3rd party insured warranty on all of our products and stand by our 

installation 100%. 

Please see Exhibit 14:  sample Warranties 

28. Describe your procedures to monitor the quality of your products. 
 
 

To ensure quality at the highest level, we have invested heavily in modernizing our plants with the 

latest fiber manufacturing, coating and tufting technologies along with top manufacturing talent. This 

allows us to make your field the best field.  

We are ISO 9001, ISO 14001 and OHSAS 18001 certified for leadership in quality, environment and 

safety management systems. Our Calhoun facility represents one of the only artificial turf 

manufacturing operation in North America to have received these ISO certifications.  

To view a short video on our manufacturing plant in Calhoun, Georgia, click on the following link - 

Redefining Product Quality.  

While our market share is greater than all of our competitors combined, we know that means nothing 

if your project isn’t on target and on time. That’s why we’ve worked hard to maintain the best record 

for on-time completion in the industry.  

MANUFACTURING EXCELLENCE  

During the manufacturing process there are three aspects to turf construction – Fiber Production, 

Tufting, and Coating. What’s important to know is that we control all three aspects of the value chain. 

Nothing is left to a third party. Nothing is left to chance. This provides you with a level of quality 

assurance that simply cannot be matched. 

Fiber Production:  

Our fibers are produced at our very own facility in Germany. This state-of-the art facility was opened 

in 2010 and as a result has turned FieldTurf into one of the most vertically integrated companies in the 

world. The quality control process at the facility includes stringent testing of the yarn properties 

(tensile strength, uniformity, color verification). 

Tufting and Coating:  



 

Once the fiber is produced it is ready for tufting and coating which takes place at our 500,000 square-

foot facility in Calhoun, Georgia. The Calhoun facility employs over 40 employees with a combined 300+ 

years of experience in the artificial turf industry. 

 
 

29. Do you offer extended parts and labor warranties?  If yes, state length of warranty. 
 

 FieldTurf’s Standard Multi-Field 8-year warranty is our standard warranty. 

 FieldTurf provides the following warranty options as well: 

 FieldTurf Court Warranty – 1 Year 

 FieldTurf Full Depth Track Warranty – 5 year 

 FieldTurf Warranty – 8 year  

 FieldTurf Warranty – 5 year  

 EasyField Warranty 

 FieldTurf CORE 10 Year Warranty Standard 

 FieldTurf Warranty– Baseball 5 Years 

 FieldTurf Warranty – Baseball 8 Years 

 FieldTurf Maintenance Track Warranty – 1 year 

Please see Exhibit 14:  sample Warranties 

 

30. Please give examples of state and local agencies where your company has extended labor 
warranties.  Include length of these warranties. 

 
 

 FieldTurf’s Standard Multi-Field 8-year warranty is our standard warranty. 

 FieldTurf provides the following warranty options as well: 
 FieldTurf Court Warranty – 1 Year 

 FieldTurf Full Depth Track Warranty – 5 year 

 FieldTurf Warranty – 8 year  

 FieldTurf Warranty – 5 year  

 EasyField Warranty 

 FieldTurf CORE 10 Year Warranty Standard 

 FieldTurf Warranty– Baseball 5 Years 

 FieldTurf Warranty – Baseball 8 Years 

 FieldTurf Maintenance Track Warranty – 1 year 

Please see Exhibit 14:  sample Warranties 

 



 

 

31. What states would your company not honor pricing on your supplied equipment for this contract, 
in the event that this contract is made available to all states. 
 

None.  Contract available in all continental US States.  Alaska, Hawaii, Canada can be serviced but would 

include additional shipping and service fees. 

SERVICES: 
 

32. Describe your company’s Customer Service Department (hours of operation, number of service 
centers, parts outlets, number of technicians, etc.) Clarify if the service centers are owned by your 
company of if they are a network of subcontractors. 

 
FieldTurf Customer Service consists of coordinators dedicated to specific regions that cover all States and 
Provinces in North America.  Currently a 10 person team. 

 
http://www.fieldturf.com/en/service/customer-commitment 

Please see exhibit 15: Customer Service Regional Service Map 

33. Discuss your organization’s capability and historical flexibility in completing timely service calls 
and problem resolution. 

 
Service calls are answered and/or return calls made within 24 hours of receipt. Service Technicians are 
assigned to repairs within 48 hours. Repairs are triaged as per customer needs.  The customer is #1. 
 

 

34. Please describe the quality program(s) within your company which measures your service work. 
 

FIELDTURF’S QUALITY CONTROL IN MANUFACTURING 

A. FieldTurf owns and operates its own manufacturing plant in North America. Both tufting of the field 
fibers into the backing materials and coating of the turf system are be done in-house. Outsourcing of 
either is unacceptable. 

FieldTurf has full-time certified in-house inspectors at our manufacturing plant that are experts with 
industry standards. 

B. FieldTurf’s full-time in-house certified inspectors shall perform pre-tufting fiber testing on tensile 
strength, elongation, tenacity, denier, shrinkage, and twist i.e., turns per inch, upon receipt of fiber spools 
from fiber manufacturer. 

C. Primary backing shall be inspected by the FieldTurf’s full-time certified in-house inspectors before 
tufting begins. 

D. FieldTurf’s in-house certified inspectors shall verify “pick count”, yarn density in relation to the 
backing, to ensure the accurate amount of face yarn per square inch. 

E. FieldTurf’s full-time, in-house, certified inspectors shall perform turf inspections at all levels of 
production including during the tufting process and at the final stages before the turf is loaded 



 

onto the truck for delivery. 

F. FieldTurf shall have its own, in-house laboratory where samples of turf are retained and analyzed, 
based on standard industry tests, performed by full-time, in-house, certified inspectors.  

G. FieldTurf has ISO 9001, ISO 14001, and ISO 45001-2018 certifications demonstrating its 
manufacturing efficiency with regards to quality, environment and safety management systems. 

 

FieldTurf is the only artificial turf company on the market to meet Q6, the most rigorous and 

comprehensive of quality control standards.  The Q6 standard encompasses the six essential elements of 

quality control in relation to artificial turf; the ownership and management of a manufacturing plant, the 

testing of each roll fiber, the testing and grade of the infill, the success of certified in-house installation 

crews, the issuing of a 3rd Party insured warranty, and the accessibility and responsiveness of the 

customer service department.  By conforming to Q6 standards, FieldTurf is able to ensure the success, 

safety and durability of every one of its FieldTurf fields. 

SINGLE SOURCE RESPONSIBILITY- for customer security and satisfaction.  FieldTurf has brought “single 

source responsibility” and quality to the forefront with its own manufacturing plants and quality control 

standards.  Integrated, vertical manufacturing has paved the road toward true innovative and customer 

security, with fiber manufacturing, tufting, coating and testing all done in house in FieldTurf plants.   

 
35. List your company’s standard scope of work performed for preventative maintenance visits. 

 
Our FieldCare network offers Maintenance in categories known as Advanced Care and Standard care 
depending on the customer’s needs.  Maintenance could include grooming, equipment repair, training and 
other services to ensure the field reaches its full life expectancy. 
 

Please see exhibit 16: FieldTurf Maintenance Guidelines 

36. Describe your call center organization. 
 

Our 1-800 Service number services all North American locations. 
1-800-724-2969 
service@fieldturf.com 
 
Providing a high quality product and outstanding customer service has been a part of FieldTurf’s successful 
business model since day ONE.  Our customers are our number one priority, which is why we have taken 
the time to assemble an experienced and dedicated customer service department.  We proactively follow 
up with each and every one of our customers to ensure complete and continuous satisfaction.  

 

 
37. Does your company offer a dedicated, 800 number for all locations to place phone and fax orders? 

Is the call center available 24 hours/7 days week? 
 
Yes, as above 

 
38. List the steps taken from start to finish in receiving a service call through to completion of repair 

and invoicing.  Include time frames associated with each step. 



 

 

Call received from Customer, work needed is assessed, Proposal sent to customer (if non-warranty), Repair 
team scheduled, follow-up call done by C/S coordinator, Invoice sent (if applicable). 
 

39. What is the reputation of your company’s service in the public marketplace? 
 
FieldTurf is the recognized World leader in Sales and Service in the Synthetic Turf industry.  We use in 
house services (10 dedicated employees) coupled with a network of installers to service every possible 
client regardless of geographical location. 

 
 

40. Identify the process of receiving a purchase order to the providing of a service contract. 
 

 Client/ owner/ owner’s representative makes contact with FieldTurf or Beynon Sports. 

 FieldTurf or Beynon Sports Representative (or authorized representative) sets up a site visit. 

 A FieldTurf/ Beynon Sports/ NCPA proposal is produced for review by the 

client/owner/owner’s representative. 

 Proposal is reviewed and if changes or additions are needed, they are completed. 

 Once approved the client/ owner/ owner’s representative sends FieldTurf a P.O. 

 A sales agreement, AIA contract or similar form of agreement is entered into (owner’s choice if 

they want a contract at all or if they only want to issue a PO.) 

 Construction begins with progress payments throughout. 

 Construction is substantially complete and 100% of the contract price (including any retention) 

is acquired. 

 NCPA is remitted their fee for the project. 

 Project is closed. 

 
 
 

41. Describe your company’s post-installation and warranty support 
 
Certificate of Completion 

The certificate of completion is a document issued by the manufacturer and presented to the 
customer as soon as the installation of the field is complete. It is the responsibility of the customer 
to insert all the information required on the document including his or her signature in order to 
validate the warranty. By signing the document the customer acknowledges that all the work 
performed has been completed to their standards. Once the certificate is received by either the 
distributor, sales rep or manufacturer the official warranty will be sent to the customer for their 
records. 

 
 

42. Explain how your company qualifies/certifies its service centers and what types of checks are 
performed to ensure standards are upheld. 

 



 

Repair technicians are certified sub-contractors that handle repairs. Customer Service coordinators follow 
up with customers following repairs. 
 

43. Explain how your company would propose a planned turf replacement program including how you 
would identify replacement and how pricing would be addressed. 

 

A site (field) evaluation may be performed. Costing is calculated, approved and forwarded. 

FieldTurf TotalCare 

With over 7,000 fields in the ground customers can benefit from FieldTurf’s unmatched expertise and 

advanced technology to find the most economical method to replace their existing turf system. Let our 

experts evaluate your field and give you economic options you can live with. FieldCare is the complete 

package. Our comprehensive program helps you save money and ensure maximum performance on your 

field replacement. 

Here’s how it works: 

Field Removal 

Our objective is simple - remove the maximum amount of infill at the lowest cost to you. 

Base Remediation 

Our team of experts will help determine if any base remediation is necessary. 

Field Replacement 

Only the best materials go back in to the field. Our assessment will help determine how much of the 

existing infill can be reused and how much, if any, cleaning of the infill is necessary. To find out more 

about this program, check out the FieldTurf Infill Renewal guidelines. 

Comprehensive Maintenance 

The TotalCare program includes an 8-year service plan of 2 visits per year from our FieldCare team. This 

maintenance includes deep grooming and field rejuvenation 

 

44. Describe what project scheduling tools your company use to track projects during construction. 
 

In house system; Syspro, SFDC and Gantt charts/ Construction Scheduled by Project Managers 
 

Please see exhibit 17: FieldTurf Sample Gantt Chart 

Please see exhibit 18: FieldTurf Installation SOP Manual 

 



 

45. Describe how your company handles site development and project permitting process. 
 

See Attached “FieldTurf Construction” exhibit 8. for Sunset High School that describes the steps 

FieldTurf took to ensure all elements of construction including team, history, safety, project approach 

summary, detailed construction schedule, installation reference list, and construction management 

resumes. 

Below is an example of the scope and permitting process for a > $ 10 MM project in WA in which 

FieldTurf acted as GC responsible for all aspects of the project.  In general, FieldTurf can perform as 

little or as much of the work as required by the client.  Each project is different.  Regardless, FieldTurf 

conducts basic site analysis which includes soil borings, various tests and develops GANTT charts and 

other documents to ensure all details are captured. 

 Mobilize. 

 TESC/Site Security. 

 Watering dust control. 

 Demolish and dispose of asphalt/concrete. 

 Strip and dispose of vegetation to an approved dump site. 

 Excavate and dispose of unsuitable soils. 

 Clean vegetation, fill and compact footing trenches. 

 Cut and fill site. 

 Establish subgrade with laser guided equipment. 

 Excavate building footings, compact and backfill. 

 Excavate bio drainage swales. 

 Excavate and backfill electrical, sewer and water trenches. 

 Supply and install storm drainage. 

 Supply and install storm infiltration systems. 

 Infiltration below Zepfel stadium  

 Infiltration trench at baseball field  

 Storm Pipe  

 New Sewer Line  

 New 1.5" Water Line  

 Dry well next to softball field  

 Dry well next to practice field  

 Type 1 Catch Basins  

 Type 2 Manholes 



 

 Form, pour and finish concrete walks. 

 Form, pour and finish concrete dugouts. 

 Form, pour and finish a 12”x12” concrete curbs at baseball, softball and practice fields. 

 Form, pour and finish concrete stairs. 

 Form, pour and finish concrete site concrete curbs (bus loop and parking lot). 

 Supply, fine grade and compact crushed rock for asphalt pathways, bus loop, parking lot, fire lane, storage bin area, 

and concrete. 

 Supply and install “Cornerstone” block walls. Backfill, supply drain rock and pipe. 

 Salvage and set ecology blocks for storage bin area at batting cages. 

 Furnish, fine grade and compact permeable aggregate for batting cages. 

 Supply and install synthetic turf anchors 

 Furnish, fine grade and compact sand and infield mix for baseball and softball fields. 

 Furnish, fine grade and compact sand organic top soil for baseball, softball and practice fields. 

 Supply and install big roll natural turf for baseball, softball and practice fields. 

 Provide and plant landscaping (trees and shrubs). 

 Supply fine grade basalt rock to specified landscape areas. 

 Provide hydro-seeding. 

 Provide turf maintenance. 

 Supply and install baseball pitcher’s and dugout mounds. 

 Supply and install field markers. 

 Supply and install (6) new tennis courts including 
o Weed Kill 
o Fence 
o 3.5” AC 
o Court Surfacing 
o Court Equipment per plans and specifications 

 Build Track Events, Shot Put and Discuss including: 
o Excavate and dispose of all spoils and compact subgrade form the javelin, shot put, discus practice 

and discus competition areas  
o Form, pour and finish concrete curbs for tennis courts and shot put areas 
o Form, pour and finish concrete for the javelin runway, shot put, discus practice and discus 

competition pads 
o Furnish, fine grade and compact crushed rock for tennis court and field events 
o Furnish, fine grade and compact crushed red cinders for the shot put 



 

o Supply and install discus cage and throw ring 
o Supply and install seven (7) shot put toe boards 
o Supply and install javelin toe boards 
o Excavate and pour concrete footings for tennis court posts 

o Supply and install baseball field and softball field backstops, field fence, tennis courts, dugouts, batting cages, foul 
poles and all fence related to the athletic fields. 

 Construction of the 6 buildings and the dugouts ( dug out footings and slabs are included) and the stairs on the 
exterior of Building S100 along with the following: 

o Cold weather protection is included for the structural CMU (we would plan to do the majority of the 
veneer in the spring in order to insure quality of the product.  Some would be done in the fall as well 
though. 

o DIVISION 3: CONCRETE 
o 03 30 00 Concrete Work  As it pertains to the Field buildings 
o 03 45 00 Architectural Precast Concrete (Plant Cast)  As it pertains to the Field buildings 
o DIVISION 4: MASONRY 
o 04 20 00 Unit Masonry As it pertains to the Field buildings 
o DIVISION 5: METALS 
o 05 12 00 Structural Steel  As it pertains to the Field buildings 
o 05 30 00 Steel Decking  As it pertains to the Field buildings 
o 05 40 00 Cold-Formed Metal Framing  As it pertains to the Field buildings 
o 05 50 00 Metal Fabrications As it pertains to the Field buildings, No Handrails included 
o DIVISION 6: WOOD, PLASTICS AND COMPOSITES 
o 06 10 00 Carpentry  As it pertains to the Field buildings 
o 06 41 00 Architectural Casework  As it pertains to the field buildings   
o DIVISION 7: THERMAL AND MOISTURE PROTECTION 
o 07 11 13 Bituminous  Dampproofing As it pertains to the Field buildings 
o 07 21 00 Thermal Insulation  As it pertains to the Field buildings 
o 07 60 00 Flashing and Sheet Metal  As it pertains to the Field buildings 
o 07 61 13 Sheet Metal Roofing  As it pertains to the Field buildings 
o 07 84 13 Firestopping  As it pertains to the Field buildings 
o 07 91 00 Masonry Sealer As it pertains to the Field buildings 
o 07 92 00 Joint Sealer As it pertains to the Field buildings 
o DIVISION 8: OPENINGS 
o 08 11 13 Hollow Metal Doors and Frames As it pertains to the Field buildings-using owner 

provided HM frames 
o 08 33 23 Overhead Doors & Grilles As it pertains to the Field buildings 
o 08 41 00 Aluminum Storefront and Curtainwall Systems As it pertains to the Field buildings Using 

owner supplied materials 
o 08 71 00 Door Hardware As it pertains to the Field buildings 
o 08 80 00 Glass and Glazing As it pertains to the Field buildings 
o 08 90 00 Louvers and Vents As it pertains to the Field buildings 
o DIVISION 9: FINISHES 
o 09 25 00 Gypsum Drywall As it pertains to the Field buildings 
o 09 51 13 Acoustical Ceilings As it pertains to the Field buildings 
o 09 65 00 Resilient Flooring As it pertains to the Field buildings 
o 09 91 00 Painting As it pertains to the Field buildings 
o DIVISION 10: SPECIALTIES 
o 10 11 00 Visual Display Devices As it pertains to the Field buildings 
o 10 14 00 Signage As it pertains to the Field buildings 
o 10 28 00 Toilet Accessories As it pertains to the Field buildings 
o 10 51 13 Metal Lockers As it pertains to the Field buildings 
o DIVISION 11: EQUIPMENT 



 

o 11 40 10 Stainless Steel Fabrications As it pertains to the Field buildings 
o DIVISION 20: COMMON REQUIREMENTS FOR FIRE SUPPRESSION, PLUMBING, AND HVAC 
o 20 05 00 General Provisions AS it pertains to the field drawings 
o 20 05 05 Project Closeout and System Start-Up AS it pertains to the field drawings 
o 20 05 10 Basic Materials and Methods AS it pertains to the field drawings 
o 20 05 13 Electrical Provisions for Mechanical Work AS it pertains to the field drawings 
o 20 05 23 Valves AS it pertains to the field drawings 
o 20 05 48 Vibration Isolation AS it pertains to the field drawings 
o 20 05 50 Seismic Control AS it pertains to the field drawings 
o 20 05 93 Testing, Adjusting, and Balancing AS it pertains to the field drawings 
o 20 07 00 Mechanical Insulation AS it pertains to the field drawings 
o 20 08 00 Commissioning of Common Mechanical Requirements AS it pertains to the field 

drawings 
o 20 08 10 Systems Training AS it pertains to the field drawings 
o 20 08 20 Systems Operations and Maintenance Manual AS it pertains to the field drawings s 
o 20 21 10 Piping AS it pertains to the field drawings 
o 20 21 15 Piping Specialties AS it pertains to the field drawings 
o DIVISION 22: PLUMBING 
o 22 08 00 Commissioning of Plumbing AS it pertains to the field drawings 
o 22 11 16 Domestic Water System AS it pertains to the field drawings 
o 22 13 16 Soil, Waste, Vent, and Storm Drain Piping Systems AS it pertains to the field drawings 
o 22 40 00 Plumbing Fixtures AS it pertains to the field drawings 
o 22 40 10 Plumbing Equipment AS it pertains to the field drawings 
o DIVISION 23:  HEATING, VENTILATING AND AIR CONDITIONING 
o 23 08 00 Commissioning of HVAC AS it pertains to the field drawings 
o 23 09 00 Automatic Temperature Controls AS it pertains to the field drawings 
o 23 31 13 Air DistributionAS it pertains to the field drawings ns to the field drawings 
o 23 33 00 Air Distribution Accessories AS it pertains to the field drawings 
o 23 34 10 Air Distribution Equipment AS it pertains to the field drawings 
o 23 37 13 Outlets and Inlets AS it pertains to the field drawings 
o 23 41 00 Filters AS it pertains to the field drawings 
o 23 81 00 Packaged HVAC Equipment AS it pertains to the field drawings 
o 23 82 25 Terminal Heat Transfer Equipment AS it pertains to the field drawings 

 Section 240500 General Provisions, complete, no exclusions. 

 Section 240510 Basic Materials, complete, no exclusions. 

 Section 240513 Electrical connections for equipment, complete, no exclusions. 

 Section 240522 Wire and Cable, complete, no exclusions. 

 Section 240524 Metal clad cabling, complete no exclusions. 

 Section 240526 grounding, complete, no exclusions. 

 Section 240529 Supporting devices, complete, no exclusions. 

 Section 240533 Raceway systems, complete, no exclusions. 

 Section 240534 Outlet boxes, complete, no exclusions. 

 Section 240553 Identification, complete, no exclusions. 

 Section 240800  Commissioning, complete, no exclusions. 

 Section 260800 Commissioning of electrical systems, complete no exclusions. 

 Section 260923Lighting controls, complete no exclusions 

 Section 262200 Transformers, complete no exclusions. 

 Section 262416 Panelboards, complete, no exclusions. 

 Section 262726 Wiring Devices, complete no exclusions. 

 Section 265100 Lighting complete no exclusions. 

 Section 265668 Sports lighting, complete, no exclusions. 



 

 Section 265670 Sports lighting, complete, no exclusions. 

 Section 271500 Telecommunications distribution systems. 

 Section 275113 Intercom clock system, complete no exclusions. 

 Section 281300 Security intrusion system, complete no exclusions. 

 Section 282300 IP CCTV, complete no exclusions. 

 Section 283111 Fire alarm system, complete no exclusions. 
o Installation Drawings, Submittals and Permits for all listed systems. 
o As Built Drawings and O&M Manuals for all listed systems. 
o Provide and install required cable for fire alarm and security systems. 
o Provide, install and trim all system field devices for all listed systems. 
o Provide and install head end equipment and panel trim for all listed systems. 
o Provide system programming and testing for fire alarm, security and CCTV. 
o Provide aiming and adjustments of cameras in coordination with the owner.  

 

 

46. Describe you company’s design-build quality control guidelines for design, construction and review 
on a turnkey contract project. 

 

GRADING: 

Depending on the site, additional excavation might be required in order to obtain proper planarity.  The 

fill tends to be a locally available material such as stone or soil that is free of organic material  Once the 

subgrade is in place, the contractor will roll and compact the subgrade to a 95% compaction.  In certain 

cases where the subbase prevents the proper flow of drainage and cannot be fully corrected, an 

impermeable geotextile separation fabric can be installed.  The amount of excavation to subgrade is 

determined by the topo survey.  This is critical in conjunction with Soil Boring and Test Pits in order to 

determine the amount of Topsoil to remove and calculate the amount of subgrade soils necessary to 

remove to achieve the designed subgrade. 

 

Nailer or curbing- Usually before the construction of the base, a concrete curb w/notch or nailer 

attachment is installed around the perimeter of the field in order to attach the turf. 

Base Drainage- There are two main types of subsurface drainage. One type consists of a flat drain 6” -12” 

wide and 1’-2” thick. Because of their unique shape, these drains allow for the proper movement of water.  

A more expensive and more efficient system uses perforated pipes 4”-10” in diameter.  These pipes are 

laid in trenches, surrounded by filter and clean stone.  Both types of pipes are sloped to the edges of the 

field where water is deposited in perimeter drains then pipes move the water to a disposal site such as a 

storm drain or catch basin.   Each base is unique to the location and environment and is critical for proper 

drainage.  A traditional aggregate base will vary from 6”-12” thick with a specified slope.  FieldTurf base 

will demonstrate percolation values conforming to required standards of approximately 10”-15” per 

hour. 

Traditional Base construction:  The aggregate base commonly will vary from 6”-12” think, but may be up 

to 36” think depending on the project.  It is very important that the base be designed and installed with 



 

the turf manufacturer’s requirements in mind so as not to void the turf warranty.  The subsurface grade is 

usually 2” think and features a smaller open graded stone that can be compacted to 95% proctor.  The 

surface grade is typically .5%-1.5% depending on the intended use.  Frequently the grade must be at 

lease .5% to meet FIFA preferred soccer standards.  The flatter grade has also been appreciated in 

football.  The sub grade is typically composed of larger open graded stone and can once again be 

compacted for stability.  The sub grade is typically greater than the surface grade to accommodate 

drainage.  The base should be installed in several stages in order to ensure proper compaction.  It is 

recommended that the aggregate be installed while damp with a laser-guided grader or dozer.  Checking 

the base for any deficiencies prior to proceeding with the turf construction is crucial to the success of the 

field.  FieldTurf will confirm grade and planarity of the bases we construct.  A percolation test should be 

run on the base before the artificial turf surface is installed on top of it.  The base should demonstrate 

percolation values confirming to required standards of approximately 10’-15” per hour.  FieldTurf also 

performs a string-line test which is basically a 100-300 foot string that is tightly stretched across the top 

of our finish aggregate.  This is the test to confirm that the grade is perfect before installing the turf.  Our 

meticulous technique allows us to look forward to the day that this exacting test is completed allowing 

FieldTurf to being their turf installation. 

CONSTRUCTION TIMETABLE: 

The construction timeline for a synthetic turf facility will vary depending on the permit requirements, 

conditions of the site, the size of the surface being installed, the resources of the contractor and the 

weather.  Usually 6-7 weeks depending on weather.  

FieldTurf works with various subcontractors to perform base construction depending on location of field.  

These are subcontractors who are experts in sports surface base construction and are approved by 

FieldTurf.   

Please refer back to exhibit 18: FieldTurf SOP Installation Manual 

Please see exhibit 19: Base Design Guidelines 

Please see exhibit 20: Field Building handbook 

Please see exhibit 21: SOP Inlay Installation 

 

47. What is your company’s design approach and philosophy for a turnkey or retrofit contract project? 
 

New Construction – Sq. foot/yard pricing is for supply and installation of sports surfacing only. 

FieldTurf is prepared to offer turn-key solutions for the construction of the base of running tracks, courts, 

indoor flooring projects and fields through use of RS Means.  The best value pricing for base or civil work 

is obtained through this costing method.   

 

Site work or new construction may include but is not limited to:  removal and disposal of existing 

sports surface, lighting, demolition, excavation, rock base aggregate, top rock, asphalt, concrete, 

sidewalks, turf shock absorption underlayment such as e-layer or padding, tie in to existing drainage, 



 

drainage systems, conduits, fencing, crack repair, asphalt repair, etc. which can be purchased through RS 

MEANS. 

 

RS MEANS is self-contained and consists of a turn-key solution that includes a complete line-item 

listing of all the products, supplies, material, equipment, services, accessories and options with their 

description, specification, terms, conditions and associated pricing for each item, sub-assemblies  and/or 

assemblies.  FieldTurf reserves the right to offer a discount or "adjustment down" to the RS MEANS 

calculation to account for volume discounts or to stay within standard market pricing. 

 

 FieldTurf has the ability to perform all scopes of work.  We can perform but are not limited to: 
 

a) Design Services and construction documentation including: 
a. Topographic survey of proposed turf limits 
b. Geotechnical investigation of proposed turf limits  
c. Review existing Geotechnical information and Stormwater Calculations prepared by others 
d. Erosion Control Plan 
e. Layout Plan 
f. Grading Plan 
g. Utility Plan 
h. Field Marking Plan 
i. Detail Plans to include curbs, piping systems, base section, irrigation details, and additional 

details as required to complete the installation of the field  
j. Furnish Sealed Drawings 
k. Attend up to one (1) coordination meeting with the Local Permitting Authority 

b) Mobilization 

c) Survey & layout of our work 

d) Mass excavation to an average of 6” to 8” profile 

e) Laser grade and compact subgrade 

f) Furnish and install 6” x 12” concrete curb at perimeter limits of turf 

g) Furnish and install geotextile fabric at the limits of turf 

h) Supply and Install 2” x 4”  nailer board on curb for turf attachment 

i) Furnish and install perforated collector drain and tie into existing storm system 

j) Furnish and install 12” wide flat panel drains 20’ O.C. in a herringbone pattern that will gravity 

feed into the collector drain 

k) Install (4) nyloplast basins within drainage system 

l) Furnish and install 5” base stone 

m) Furnish and install 1” base stone 

n) Lasergrade and compact finish stone to FieldTurf tolerance 

o) Site restoration 

p) Furnish and install (1) set of regulation goal posts with 20’ uprights and 8’ goose-neck with 

foundations 

 



 

 

48. Describe your company’s construction management plan. 
 

FieldTurf employs (6) full time construction managers (CM’s) and often hires support based staff to assist 
in managing projects. 
As GC, we oversee all functions on site including but not limited to: 
 

 On site meetings 
 Permitting 
 Design oversight/ Design Assist 
 Management of construction staff 
 Paperwork (progress reports, COC’s, change orders, change management…) 
 Coordination of subcontractors 
 GAANT charts 
 Project flow charts 

 

Please refer back to exhibit 17: Sample Gaant Chart 

Please refer back to exhibit 18: FieldTurf SOP Installation Manual 

Please refer back to exhibit 19: Base Design Guidelines 

Please refer back to exhibit 20: Field Building handbook 

Please see exhibit 21: SOP Inlay Installation  

Please see exhibit 22: Design Schedule 

 

49. What is your standard warranty on installation? 
 

Please refer back to Exhibit 14: Sample warranties for details. 

TURF 
 

8 r 3rd party insured on > 40,000 SF 
5 yr 3rd party insured on < 40,000 SF 

 

TRACK 

5 yr full depth 

1 yr resurface 

TENNIS 

1 yr 

Please refer back to exhibit 14: FieldTurf Sample Warranty 



 

50. State whether your company provides a quality guarantee on your service. If so, please describe. 
 

Yes, see individual sport surface warranties for details. 

FieldTurf’s Standard Multi-Field 8-year warranty is our standard warranty. 

 

FieldTurf provides the following warranty options as well: 

 

 FieldTurf Court Warranty – 1 Year 

 FieldTurf Full Depth Track Warranty – 5 year 

 FieldTurf Warranty – 8 year 

 FieldTurf Warranty – 5 year 

 EasyField Warranty 

 FieldTurf CORE 10 Year Warranty Standard 

 FieldTurf Warranty– Baseball 5 Years 

 FieldTurf Warranty – Baseball 8 Years 

 FieldT FieldTurf Standard MULTI-SPORT 8 Year Warranty 

Please See Exhibit 14: Sample Warranties 

 

51. What states would your company not honor pricing on services for this contract, in the event that 
this contract is made available to all states? 

 

Contract available in all states 

 

SAFETY: 

52. Describe your company’s safety program during service/repair work. 
 

Please refer back to exhibit 8: FieldTurf Safety Manual 

 

53. Describe your company’s safety program during construction. 
 

Please refer back to exhibit 8: FieldTurf Safety Manual 

54. Indicate number of lost hours or other benchmarks to verify your company’s effectiveness of their 
safety record. 

 



 

FieldTurf EMR for 2019: 0.53 

Please see exhibit 23: FieldTurf ERM Letter 

55. What reporting mechanism does your company provided to the customer upon completion of any 
project? 
 

Certificate of Completion 

The certificate of completion is a document issued by the manufacturer and presented to the customer as 
soon as the installation of the field is complete. It is the responsibility of the customer to insert all the 
information required on the document including his or her signature in order to validate the warranty. By 
signing the document the customer acknowledges that all the work performed has been completed to their 
standards. Once the certificate is received by either the distributor, sales rep or manufacturer the official 
warranty will be sent to the customer for their records. 

 

 

MARKETING/ SALES  
 
56. Detail how your organization plans to market this contract within the first 90 days of the award 

date. This should include, but not be limited to: 
 

 
 

a. A co-branded press release within first 30 days 
We have a template set up and ready.  Marketing will assist. 
 

b. Announcement of award through any applicable social media sites 
Marketing will assist with SmartBuy direction. 
 

c. Direct mail campaigns 
Although not used often, they’re available.  We prefer digital campaigns. 
 

d. Co-branded collateral pieces 
SmartBuy will work with NCPA, as needed. 
 

e. Advertisement of contract in regional or national publications 
Marketing will assist with listing in select periodicals. 
 

f. Participation in trade shows 
Please send us a list.  We actively participate in trade shows. 
 

g. Dedicated NCPA and Region 14 ESC internet web-based homepage with: 
i. NCPA and Region 14 ESC Logo 

ii. Link to NCPA and Region 14 ESC website 
iii. Summary of contract and services offered 
iv. Due Diligence Documents including; copy of solicitation, copy of contract and any  
v. amendments, marketing materials 



 

 
   Marketing can assist and has vast experience doing this. 
 

Please see exhibit 24: NCPA Marketing Plan 
Please see exhibit 25: Trade Show list 

Please see exhibit 26: NCPA Flier 
 

57. Describe how your company will demonstrate the benefits of this contract to eligible entities if 
awarded.  
 

Upon award, FieldTurf (under the management of SmartBuy) will inform the internal/ external sales 
staff, senior management and others on how to position the contract in the marketplace.  This includes 
opportunities in K-12, parks, federal government, higher education and other public sector institutions. 

 
SmartBuy is ideally set up to drive NCPA’s business in a variety of markets.  With our aggressive sales 
force, marketing support, operational expertise and most importantly, the endorsement and mandate 
of senior leadership, we will succeed. 

 

58. Explain how your company plans to market this agreement to existing government customers. 
 

The sales force relies on SmartBuy for how/when/where to position cooperative agreements.  NCPA 
will be brought to market via fliers, P2P marketing, social media etc. but most importantly, adopted by 
our sales team.  The “boots on the ground” sales team drives the business with our direction, oversight 
and assistance.  In a way, SmartBuy is “selling” NCPA to the sales team.  The model has been proven to 
be effective and will continue to be successful for SmartBuy, FieldTurf and our co-op partner, NCPA. 

 

59. Provide a detailed 90-day plan describing how the contract will be implemented within your 
company. 

 
1- Announce the NCPA award company wide. 
2- Assemble award letters and other co-op documents to give to sales. 
3- Create Powerpoints, marketing fliers, website, social media etc. campaigns with NCPA. 
4- Actively promote the contract at trade shows and seminars. 
5- Hold private meetings with sales to further develop how to best position the NCPA contract. 
6- Aggressively position the contract in markets where NCPA has the most success (as our lead 

contract) 
7- Ensure accounting, operations, IT and other divisions have the billing/ project information required 

to make the contract successful. 
 

60. Describe how you intend on train your national and/or regional sales force on the Region 14 ESC 
agreement. 

 
1- SmartBuy will mass e-mail directives. 
2- SmartBuy will follow-up individually, regionally to discuss the contract. 
3- Marketing etc. will produce various pieces to promote the contract. 
4- SmartBuy will provide contract support for the sales team. 



 

5- SmartBuy will attend meetings, webinars, conference calls etc. to help facilitate the FieldTurf/ NCPA 
sale. 

6- SmartBuy is dedicated to making the co-op sale. 
7- Trade shows. 
8- Lunch & learns. 

 

61. Acknowledge that your organization agrees to provide its company logo(s) to Region 14 ESC and 
agrees to provide permission for reproduction of such logo in marketing communications and 
promotions.  

 

Absolutely. 

 

ADMINISTRATION 

63. Describe your company’s implementation and success with existing cooperative purchasing 
programs, if any, and provide the cooperative’s name(s), contact person(s) and contact information 
as reference(s). 

 

“SmartBuy” is arguably the best equipped division in the industry to promote, manage and execute co-op 
based contracts.  Over the past 16 years, we have captured > $500,000,000.00 in co-op contracts in 48 
states.  SmartBuy averages $200 MM in co-op volume per year with very little overhead.  We do so by 
leveraging all that FieldTurf (and Tarkett) have to offer.  Sales, marketing, legal, operations etc.  These allow 
us to go after every project in every market with very high success rates.  Additionally, SmartBuy drives 
business to our co-op partners.   We have the leads, the software the infrastructure, the locations, the 
leading brand name and most importantly, a very aggressive sales team that has access to the experts – 
“SmartBuy”.   

 
FieldTurf has the ability to perform “turn-key” co-op projects.  Projects have exceeded $ 7 MM on one 
contract.  We have the personnel, resources, licensing, bonding capacity to perform any scope of work 
imaginable in any environment. 

 



 

 Corporate Top Down Instruction to incorporate NCPA into sales presentations 
 Continued Education for the nationwide Beynon and FieldTurf sales teams and regional Vice 

President Team 
 SmartBuy-Dedicated Team to Market and Manage NCPA Contract 

 Promoting NCPA Contract to Municipalities 
 Print Advertising and direct mailing  

Electronic, Web, and Social Media site advertising 
 

Contact Eric Fisher or Sarah Morehead 
 

Contact Person:  Eric Fisher 

Title:  Director of Sales - SmartBuy 

Company:  FieldTurf USA, Inc. 

Address:  19600 SW 129th Ave Suite A 

City:  Tualatin State:  Oregon Zip:  97062 

Phone:  1-888-209-0065 ext. 246   

Email:  eric.fisher@smartbuycooperative.com 

 
Contact Person:  Sarah Morehead 

Title:  Director of Operations - SmartBuy 

Company:  FieldTurf USA, Inc. 

Address:  19600 SW 129th Ave Suite A 

City:  Tualatin State:  Oregon Zip:  97062 

Phone:  503-267-0165   

Email:  sarah.morehead@smartbuycooperative.com 

 

64. Describe the capacity of your company to report monthly sales through this agreement. 
 

SmartBuy has a dedicated person to address monthly/quarterly reports and an accounting system SysPro 
that provides current information.  We can report in any format, any cycle but our preference is quarterly 
since the projects usually take 30-120 days to complete. 
 

65. Describe the capacity of your company to provide management reports, i.e. consolidated billing by 
location, time and attendance reports, etc. for each eligible agency. 

 

We can provide reports/ updates as needed including but not limited to Schedule of Values, Certified Pay 
Roll, Intents, Affidavits, sales reports, etc.  In addition to the SmartBuy team, FieldTurf and Beynon have an 
entire accounting division. 
 

 

 

 Trade Show attendance 

 



 

66. Please provide any suggested improvements and alternatives for doing business with your 
company that will make this arrangement more cost effective for your company and Participating 
Public Agencies. 

 
 Make orders early to prioritize position in the production queue. 
 Communicate expectations on timeline, schedule and budgeted costs. 
 Do research to determine what’s most important for the district/ agency (safety?  Playability? 

Longevity?) 
 Appoint one person in charge of making decisions and approvals conveyed by the group. 
 Fundraising for logos and other artwork can reduce overall production costs. 
 Reduce possible change orders by defining and communicating all aspects of the project upfront. 
 Utilizing a 2% NCPA admin fee rate. 
 Flexibility from NCPA on product adds, equal product substitution  allowance, and quick decision 

making. 
 
 

Green Initiatives 

We are committed to helping to build a cleaner future! As our business grows, we want to make sure 
we minimize our impact on the Earth's climate. So we are taking every step we can to implement 
innovative and responsible environmental practices throughout Region 14 ESC to reduce our carbon 
footprint, reduce waste, promote energy conservation, ensure efficient computing, and much more. We 
would like vendors to partner with us in this enterprise. To that effort, we ask respondents to provide 
their companies environmental policy and/or green initiative. 

 

67. Please provide your company’s environmental policy and/or green initiative. 

FIELDTURF ENVIRONMENTAL LEADERSHIP 

At FieldTurf we take our role as environmental stewards seriously. Our focus is creating safer playing 
fields for future generations and that goes beyond player injuries. It also means conserving our natural 
resources and reducing our carbon footprint.  

Installing a FieldTurf field in your community can save up to 1,000,000 gallons of water a year. The 
impact of a FieldTurf field is felt in America. Consider this: With over 4,000 playing fields saving an 
average of 1,000,000 gallons of water per year, FieldTurf is helping Americans save 4 billion gallons of 
water per year. 

Each of those 4,000 playing fields uses approximately 20,000 recycled tires, which is used to make up 

FieldTurf’s performance infill layer. That’s a total of 80 million tires recycled to date, diverted from 
landfills and turned in to safe playing fields. 

A POSITIVE CONTRIBUTION TO THE ENVIRONMENT  



 

When it comes to carbon footprints, there’s simply no comparison between natural grass and FieldTurf 
fields. By choosing FieldTurf, you’re becoming part of an environmental movement that not only saves 
clean drinking water, but also: 

o Eliminates impact on water resources, saving billions of gallons of water each year 

o Eliminates the use of billions of pounds of chemicals 

o Removes millions of tires from landfill sites each year 

o Significantly lowers the use of natural gas and other fossil fuels 

o Eliminates fuel-powered mowing, aerating, and re-seeding 

o Eliminates grass clippings 

o Can contribute toward numerous Leadership in Energy and Environmental Design (LEED) credits 

FIELDTURF RECYCLING  

FieldTurf is 100% recyclable. When a FieldTurf installation finally comes to the end of its long life – it 
continues to help our planet. FieldTurf was the first company in the industry to remove entire turf 
systems and recycle them.  

After removal, old turf fields can now be turned into new turf infill and backing, as well as other products, 
such as crude oil, custom bi-products and artificial lumber. 

PROVEN SAFE FOR THE ENVIRONMENT 

The environmental benefits of artificial grass have been well documented for years. Hundreds of studies 
have been completed to discover the truth about any potential risks of artificial turf.  

Government health ministries and environmental bodies around the world have commissioned extensive 
research. So have world health organizations, leading universities and independent scientific committees. 
Elected officials have reacted to the concerns of their constituents by commissioning studies to get the 
facts – and each time artificial turf has been found to be safe. 

 
Please see exhibit 27: FieldTurf LEED Certification 

Please see exhibit 28: FieldTurf Sustainability Brochure 

 

Vendor Certifications (if applicable) 

68. Provide a copy of all current licenses, registrations and certifications issued by federal, state and 
local agencies, and any other licenses, registrations or certifications from any other governmental 
entity with jurisdiction, allowing respondent to perform the covered services including, but not 
limited to licenses, registrations or certifications. M/WBE, HUB, DVBE, small and disadvantaged 
business certifications and other diverse business certifications, as well as manufacturer 
certifications for sales and service must be included if applicable. 

 



 

Please see exhibit 29: FieldTurf Contractors Licenses 

 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 

 



 

 

Tab 5 – Products and Services 

Respondents are requested to provide detailed description of your product offerings.  
It is the intention of NCPA to establish a contract with vendor(s) for Sport Surfaces, Installation and 
Related Materials. Awarded vendor(s) shall perform covered services under the terms of this RFP and the 
contract terms and conditions.  
 
NCPA is seeking a service provider that has the depth, breadth and quality of resources necessary to 
complete all phases of Sport Surfaces, Installation and Related Materials. Contractors specializing in one 
or more of the athletic surfaces may clearly indicate and propose on those items only.  
 
NCPA members are seeking contractors, who possess licenses in their states, where required to provide 
and perform the work as outlined in the following categories: 
 
1. Athletic Facility Seating 

To assist its members in dealing and resolving potential problems, NCPA is seeking vendor(s)who 
possess the knowledge, background, experience and capabilities to assess, design, manufacture, 
obtain, deliver and install athletic seating systems found within educational institutions. 

a. Categorical Definitions 
i. AA – Aluminum Association 

ii. ADA – American Disability Act 
iii. AISC – American Institute of Steel Construction 
iv. AISI – American Iron and Steel Institute 
v. AISI – American Iron and Steel Institute 

vi. ANSI – American National Standards Institute 
vii. ISO 9000/9001 – International Standards Organization Quality Standards 

viii. OSHA – Occupational Safety Hazard Administration 
ix. SPIB – Southern Pine Inspection Bureau 
x. UL – Underwriters Laboratories, Inc. 

b. General 
i. The offeror must be willing and able to demonstrate its knowledge, understanding and 

experience in providing and working with athletic seating drawings, specifications and 
general provisions of designing, installing, renovating, inspecting and repairing seating 
systems which may be covered within the categorical scope of work. 

ii. The offeror must provide all labor, materials and equipment required to design 
services, complete site inspections, perform services and installs the proposed seating 
system. These services may be provided by the Offeror’s own crews and staff or by 
subcontractors contracted and supervised by the offeror. 

iii. The offeror is responsible for ensuring that all work is performed by licensed and 
factory trained technicians. 

iv. The offeror must be willing and able to demonstrate that they either possess or have 
the capability to develop knowledge and understanding of all federal, state and local 
government codes, regulations and requirements for the states where work is to be 
provided. 

1. Item 1 Telescopic Gym Seats 
2. Item 2 Permanent Grandstands and Portable Bleachers 
3. Item 3 Installation, Renovation and Repair of Athletic Seating 



 

c. Categorical Responses 
i. Offerors must, through written narrative, clearly identify the type, kind, level of 

products and services they are proposing to provide NCPA members under the various 
lot(s) of this category. For each lot this shall include: 

1. The manufacturer’s name. 
2. The various levels of products offered from each. 
3. Services offered and provided by each manufacturer. 
4. The products and services to be offered by subcontractors. 

ii.  Offers must through written documentation, demonstrate their ability to perform those 
services offered herein by providing prior experience with educational institutions. For 
each lot documentation shall include: 

1. List five (5) previous projects relating to this lot. 
2. The general scope of work for each project. 
3. The manufacturer’s product used for each project listed. 
4. The total cost of each project. 
5. The institution’s name, address, phone number, contact person’s name and title 

for each project. 
6. Provide the time line for each project listed and provide a brief narrative of the 

presale and follow-up consulting services offered to ensure institution’s 
satisfaction. 

7. Provide a brief narrative of three (3) projects that you have done for educational 
institutions, which through your evaluation of existing conditions and your input 
into the design, development and installation of the final solution, resulted in a 
high quality, cost 

       efficient and better facility. For each project provide a brief    
       narrative why you feel your input was most advantages to the final   
       outcome. 
8. Provide a narrative of your company’s policies, procedures and strategies to 

ensure quality control, response to concerns before, during and after the project. 
Indicate what follow-up, review and oversight process your management team 
has in place to ensure 

       member satisfaction. 
d. Categorical Cost Considerations 

i. The offeror must provide a complete listing of all products and services that they are 
proposing to offer under this category. 

ii. Offeror must base material and equipment prices submitted on a fixed discount off an 
MSRP or published list price. If a list price or MSRP is not available, provide an 
established method and describe herein  

iii. For labor costs, not covered by other methods, offerors must provide hourly rates. It is 
recommended that the offeror establish a base labor rate for each labor category in 
each responder’s location 

iv. Price sheets, catalogs and other pricing forms must clearly identify and describe the 
supplies or material, its unit of measure offered and its stated price. Within the terms of 
this solicitation, the response documents must indicate the NCPA discount off the price 
sheet, catalog, etc. 

 
2. Athletic/Multipurpose Facilities Floor Installation, Maintenance, and 
       Refinishing Products and Services 

NCPA is seeking vendor(s) to provide all types and kinds of athletic and multi-purpose flooring 
systems and the necessary labor. Also included are equipment, materials, supplies and accessories 



 

needed to install, refinish, repair and maintain such flooring systems. These products and services 
may include as little as providing the products and materials with the NCPA Member’s Agency 
performing the work themselves, to the vendor providing a turnkey solution, to anything in between. 
Likewise, the flooring systems may include, but are not limited to hardwood playing surfaces to 
synthetic multipurpose flooring surfaces installed over or existing on concrete or wood sub-flooring 
systems. 

a. Categorical Definitions 
i. ANSI – American National Standards Institute 

ii. ISO – 9000/9001 International Standards Organization Quality Standards 
iii. MFMA – Maple Flooring Manufacturer’s Association 
iv. OHSA – Occupational Safety and Health Administration 
v. UL – Underwriters Laboratories, Inc. 

b. Categorical Terms and Conditions 
i. The offeror must be willing and able to demonstrate its knowledge, understanding and 

experience with providing and working with athletic systems drawings, specifications 
and general provisions of proposing, installing, renovating, inspecting and repairing 
new and existing athletic flooring systems which may be covered within the categorical 
scope of 
work. 

ii. The offeror must be willing, able and have the ability and capacity to provide all labor, 
materials and equipment required to provide design services, site inspections and 
preparation services and installation of the proposed athletic flooring products. These 
services may be provided by the Offeror’s own crews and staff or by subcontractors 
contracted and supervised by the offeror. It should be noted that the level of the 
Offeror’s 
involvement will depend on the individual project’s requirements. 

iii. The offeror is responsible for ensuring that all work is performed by licensed and 
factory trained technicians/labors. 

iv. The offeror must be willing and able to demonstrate that it either possesses or has the 
capability to develop knowledge and understanding of all federal, state and local 
government codes, regulations and requirements which may exist in the states in which 
work is to be provided. 

 
3. Athletic Tracks, Fields and Courts 

NCPA is seeking vendor(s) who possess the knowledge, background, and experience along with a 
good track record in constructing, maintaining, repairing and renovating these types of facilities. 
a. Categorical Definitions 

i. AAU – Amateur Athletic Union 
ii. ANSI – American National Standards Institute 

iii. EPA – Environmental Protection Agency 
iv. ISO – 9000/9001 International Standards Organization Quality Standards 
v. NCAA – National Collegiate Athletic Association 

vi. NFSHSA – National Federation of State High School Associations 
vii. NTBA – National Track Builder’s Association 

viii. OSHA – Occupational Safety and Health Administration 
ix. TCBA – Tennis Court Builder’s Association 
x. UL – Underwriters Laboratories, Inc. 

b. Categorical Terms and Conditions 
i. The offeror must be willing and able to demonstrate its’ knowledge, understanding and 

experience with dealing and working with drawings, specifications and general 



 

provisions of athletic field design, construction and related trades and utilities work 
which may be part of any athletic facility project. 

ii. The Offeror must be willing, able and have the ability and capacity to provide all labor, 
materials and equipment required to provide design services, site inspection and 
preparation services and track and field construction. These services may be provided 
by the Offeror’s own crews and staff or by subcontractors contracted and supervised by 
the Offeror. It should be noted that the level of the Offeror’s involvement will depend on 
the member’s requirements. 

iii. The Offeror is responsible for ensuring that the design and construction of the site 
preparation, public utilities, track/field sub-base-works, drainage systems and asphalt 
base works, track/field surfaces are in accordance and comply with /NCAA/NFHSA 
requirements. 

iv. The Offeror must possess a knowledge and understanding of all federal, state and local 
government codes, regulations and requirements. 

v. If the Offeror is only providing the track and/or field surface, the offeror must provide 
the member with construction guidelines, requirements and recommendations for the 
site preparation,  sub-base and asphalt pavement. 

vi. If any part of the design or construction work is to be performed by the member, 
member’s architect and/or a third party not associated with the Offeror, the Offeror, 
prior to proceeding, must provide a signed affidavit stating that it has inspected and has 
accepted the work completed as meeting and/or exceeding manufacturer, industry and 
governmental standards and requirements. If work is not acceptable, the offeror must 
notify the member immediately in writing stating what is not acceptable and on what 
this determination was made. 

vii. . Documentation signed by an authorized representative of the manufacturer will be 
provided to the member stating that the track and field surfacing has no measurable 
traces of heavy metals, leachable mercury or any other hazardous materials identified 
by the EPA.  

 
 

c. Quality Assurance 
i. Offeror must demonstrate through documentation that it has completed at least 10 

track and field facilities that were completed and accepted by the owner as meeting and 
complying with the governing bodies’ (NCAA/NFSHS) requirements and rules 
governing their level  of athletic of competition. The products offered shall meet or 
exceed the National Track Builders Association’s (NTBA) guidelines and all 
requirements of the NTBA performance specification for synthetic surfaced athletics 
tracks and fields. 

ii. The Offeror will only utilize factory certified and/or licensed tradesman to perform all 
work performed under this solicitation. 

iii. The offeror shall make its’ own site visit to fully acquaint themselves with the 
construction site, existing facilities and utilities and shall fully understand the 
difficulties and restrictions attending the execution of the work under this solicitation.  

iv. All offerors shall advise the member in writing and receive its’ acceptance of any 
restrictions and/or anticipated difficulties prior to accepting a contract to do the 
individual project. 

v. All material shall be guaranteed to the extent that the surfacing: 
1. Has been manufactured and applied in accordance with these and the 

manufacturer's Specifications. 



 

2. Will hold fast and/or adhere to the asphalt, concrete, edging, filler and patches 
or overlay materials. 

3. Will perform as specified in these specifications and the specifications of the 
product manufacturer in the current standard product information literature 
and specification sheets. 

4. Is ultra-violet resistant and will not de-laminate, bubble, blister, fade, crack or 
wear excessively during the guarantee period, as determined by the member. 

5. All machinery and materials used must be only those approved by the track and 
field manufacturer. 

 
4. Outdoor Running and Jogging Tracks 

a. Concrete curbs and drains 
i. Furnish all required labor, materials, equipment implements, parts and supplies 

necessary to prepare the site and install curbs and drainage systems. 
ii. Cement shall conform to one of the standard specifications for Portland Cements, ASTM 

C- 150, pr specification for blending hydraulic cements, ASTM C-595, excluding slag 
cements types S and SA. 

iii. Aggregate shall conform to standard specifications for concrete aggregates ASTM C-33.  
iv. Steel reinforcement bars shall conform to standard specifications for deformed and 

plain billet-steel bard for concrete reinforcement ASTM A-615, grade 60 or 40.  
v. Concrete shall be spread, consolidated, screened, bull-floated and finished in 

accordance with Section 7.2 of ACT Standard 302, recommended practice for concrete 
floor and slab construction. 

vi. Concrete cCuring time shall be in accordance with surfacing systems manufacturer’s 
recommendations, but in not less than 28 days. 

vii. Drainage systems shall utilize a perimeter drain tile system, catch basin, curb and gutter 
drainage system, permeable system or continuous trench drains. 

b. Track Surfacing Systems 
i. Categorical Scope of Work 

1. The offeror must willing, able and have the capacity to manufacture, obtain and 
deliver all supplies, materials and equipment necessary to prepare the site and 
install a synthetic turf field to meet the individual member’s needs. The offeror 
will furnish all labor, materials, tools and equipment necessary to develop a 
project proposal, project engineering, shop drawings, project supervision, site 
preparation and the construction of the proposed synthetic turf field. The range 
of NCPA member’s site conditions, needs and requirements will vary. Therefore, 
NCPA is seeking vendor(s) who can provide a range of products and services to 
meet the individual NCPA member’s needs. 

2. All products and services offered in response to this category must meet or 
exceed the manufacturer’s standards and specifications and be performed in 
strict accordance with federal, state, local and industry standards governing 
such facilities. 

ii. Categorical Definitions 
1. AAU – Amateur Athletic Union 
2. ANSI – American National Standards Institute 
3. EPA – Environmental Protection Agency 
4. ISO – 9000/9001 International Standards Organization Quality Standards 
5. NCAA – National Collegiate Athletic Association 
6. NFSHSA – National Federation of State High School Associations 
7. NTBA – National Track Builder’s Association 



 

8. OSHA – Occupational Safety and Health Administration 
9. TCBA – Tennis Court Builder’s Association 
10. UL – Underwriters Laboratories, Inc. 

iii. Categorical Terms and Conditions 
1. The offeror must be willing and able to demonstrate its past experience on at 

least acceptable installations of full-size football, soccer or other 
athletic/recreational fields (minimum of 70,000 square feet) in the United States 
within the past five (5) years. 

2. The offeror shall use subcontractors and/or employ only qualified, experienced 
supervisors and technicians skilled in the installation of the proposed system(s). 

3. The offeror must meet the following criteria: 
4.  Guarantees the usability and playability of the synthetic turf system for its 

intended uses for an eight (8) year period commencing with the date of 
substantial completion and acceptance by the member. The warranty coverage 
shall not be limited to the amount of usage.  

5. Prior to order of materials, the contractor shall submit the following: 
i. Sample warranty. 

ii. Seam layout of the field and striping plans. 
iii. Details on construction, especially any details that may deviate from 

plans and specifications. 
6. Prior to the beginning of installation, the manufacturer/installer of the synthetic 

turf shall inspect the sub-base and supply a Certificate of Sub-Base Acceptance 
for the purpose of obtaining manufacturer's warranty for the finished synthetic 
playing surface. 

7. Work to include: 
i. Assess and determine existing site conditions and member’s expectations 

for the project. 
ii. Develop a proposed solution to conform to and meet the member’s 

expectations while considering and ensuring the following: 
1. The solution proposed is adequate and functional within the 

existing site conditions and will comply with all codes. 
2. Provide labor, materials, equipment and supervision necessary 

to complete installation of synthetic turf, including the following: 
a. Site inspection and investigation. 
b. Site preparation and sub base. 
c. Inspection and approval of sub base. 
d. Installation of proposed synthetic turf system with 

accessories, striping and equipment. 
3. Provide cost estimates and information relating to after-the-

sale ongoing inspection and maintenance services to ensure 
proper operation and upkeep of the synthetic field. 

8. Construction and installation services to prepare and install proposed synthetic 
turf system on the designated site in accordance with the shop drawings, 
stripping plan and manufacturer’s instructions and specifications. 

9. Quality Assurance 
i. Manufacturer – Proposed solutions must be equal to or better than those 

available from nationally recognized manufacturers specializing in outdoor 
synthetic turf products for athletic and recreational facilities. 



 

ii. Manufacturer Qualifications – Manufacturer must have 10 years of 
experience in the manufacture of synthetic turf systems which meet and/or 
exceed the standards and guidelines presented herein. 

iii. Engineering Qualifications – The offeror must have on staff a registered, 
licensed in the state they reside a professional engineer to review and 
certify that the proposed site, site conditions and synthetic turf system 
being supplied and installed meets or exceeds the design criteria of the 
specification, and the site condition exceeds the minimum requirements of 
the system’s design performance standards set by the manufacturer. It 
should be note that in some states there is a requirement that require that 
all construction projects have an architect’s or engineer’s seal on the plans 
who is registered within that state. If this is a requirement the owner of the 
individual project will bare any/all cost associated with obtaining this 
required seal. 

iv. Installer Qualifications – Factory-trained and certified with a minimum of 
three (3) years of experienced of successfully installing synthetic turf 
systems. 

10. Project Submittals 
i. Shop drawings – Show all site preparation, materials, supplies and 

fixtures to be furnished even if provided by others. 
ii. Samples – Samples of materials and colors as requested by the owner or 

owner’s architect. 
iii. Detail information on all items and work to be provided by and/or 

performed by the member and stipulate minimum requirements. 
iv. Maintenance instructions – Instructions on how to inspect and maintain 

turf system on an ongoing basis to obtain maximum performance. 
v.  Warranty – Written warranty to the member upon completion. 

vi.  Cost proposal – Detail breakdown of all costs associated with the design 
of, manufacture of, delivery of, installation of and warranty of the 
proposed solution. 

11. Design 
i. The type, kinds and sizes of athletic and recreational facilities found in 

the K-12 and higher educational institutions will vary greatly. Because of 
this a variety of products are requested. 

ii. Shall be a tufted, polyethylene grass-like fabric coated with a backing of 
high-grade polyurethane.  

iii. All components and their installation method shall be designed and 
manufactured for use on outdoor athletic fields. The materials as 
hereinafter specified must be able to withstand full climatic exposure, be 
resistant to insect infestation, rot, fungus and mildew; to ultraviolet light 
and heat degradation, and shall have the basic characteristic of flow 
through drainage allowing free movement of surface run-off through the 
turf fabric where such water may flow to the existing sub-base and into 
the field drainage system. 

iv. The finished playing surface shall appear as mowed grass with no 
irregularities and shall afford excellent traction for conventional athletic 
shoes of all types. The finished surface shall resist abrasion and cutting 
from normal use. The installed system shall be ideal for football, soccer, 
lacrosse, baseball, softball, PE classes, intramurals and recreational use. 



 

v. Polyethylene pile yarn shall be a proven athletic caliber yarn designed 
specifically for outdoor use and stabilized to resist the effect of ultraviolet 
degradation, heat, foot traffic, water and airborne pollutants.  

vi. Perimeter and interior edge details, underground storm sewer piping and 
connections, and goal post foundations required for the system shall be as 
detailed and recommended by the manufacturer, and as approved by the 
member. The costs for these embedded items shall be included in the site 
work price along with the compacted, porous sub base. 

vii. All components and their installation method shall be designed and 
manufactured for use on outdoor athletic fields. The materials, as 
hereinafter specified, should be able to withstand full climatic exposure, 
be resistant to insect infestation, rot, fungus and mildew; to ultra-violet 
light and heat degradation, and shall have the basic characteristic of flow 
through-drainage allowing free movement of surface run-off through the 
turf fabric where such water may flow to the existing sub-base and into 
the field drainage system. 

vii. The finished playing surface shall appear as mowed grass with no 
irregularities and shall afford excellent traction for conventional athletic 
shoes of all types. The finished surface shall resist abrasion and cutting 
from normal use. The installed system shall be ideal for football, soccer, 
lacrosse, baseball, softball, PE classes, intramurals and recreational use. 

viii. Pile yarn (Polyethylene) shall be a proven athletic caliber yarn designed 
specifically for outdoor use and stabilized to resist the effect of ultraviolet 
degradation, heat, foot traffic, water and airborne pollutants.  

ix. Perimeter and interior edge details, underground storm sewer piping and 
connections, and goal post foundations required for the system shall be as 
detailed and recommended by the manufacturer, and as approved by the 
member. The synthetic turf and all components shall be of national 
reputation with previous acceptance at all levels of competition, including 
professional and collegiate levels of baseball, football, soccer, field 
hockey, lacrosse, etc. 

x.  All components and their installation method shall be designed and 
manufactured for use on outdoor athletic fields. The materials as 
hereinafter specified, should be able to withstand full climatic exposure, 
be resistant to insect infestation, rot, fungus and mildew; to ultra-violet 
light and heat degradation, and shall have the basic characteristic of flow 
through-drainage (both turf and foam pad) allowing free movement of 
surface run-off through turf and foam pad where such water may flow to 
the existing sub-base and into the field drainage system. 

xi. The finished playing surface shall appear as mowed grass with no 
irregularities and shall afford excellent traction for conventional athletic 
shoes of all types. The finished surface shall resist abrasion and cutting 
from normal use. 

xii. Pile fiber shall possess the following physical characteristics, based on 
ASTM test designations listed: 

a. Ribbon filament denier; ASTM D 1577; average 550 denier 
per filament. 

b. Fiber density; ASTM D782; 1.14 gms/cu.cm. 
c. Ribbon tenacity; ASTM D 2256; 2.3 gms/denier. 
d. Melting point; ASTM D789; 492EF. 



 

viii. Fabric shall possess the following physical characteristics, based on ASTM 
test designations listed: 

1. Flammability, Critical Radiant Flux Text; Method  
          E 648; 0.3 watts per square centimeter  
          minimum. 
2. Grab strength; ASTM D 1682; 350 lbs/inch. 
3. Tuft bind; ASTM D 1335; 25 lbs. 

ix. Adhesives for bonding knitted synthetic turf appropriately to the pad 
options shall be as recommended by the synthetic turf manufacturer. 
Adhesives shall be one part moisture cured polyurethane. 

xii. Cord for sewing seams of the turf shall be as recommended by the 
synthetic turf manufacturer. 

xiii. Perimeter edge details required for the system shall be as detailed and 
recommended by the manufacturer, and as approved by the member.  

xiv. Materials – Shock Absorbing Underpad.  The pad is an elastomeric 
synthetic foam cushion and shall have demonstrated resistance to rot, 
mildew, water, freeze-thaw and compression set associated with normal 
athletic field use.  

12. Existing Conditions 
i. If the surface on which the new synthetic turf system is to be placed is an 

existing asphaltic/concrete base, the offeror will be responsible for any 
damage to the concrete during removal/installation of the synthetic turf 
system. The football goal posts, if any, are to be removed and reinstalled 
by the offeror unless otherwise specified by the member or 

       member’s representative. 
ii. b. If the surface on which the new synthetic turf system is to be placed is a 

new asphaltic concrete base or a new base of porous aggregate, the 
synthetic turf contractor will be responsible for any damage to the sub-
base during removal/installation of the synthetic turf system after the 
deficiencies (if any) have been corrected as noted on the Certificate of 
Sub-Base Acceptability. New football goal posts (if any) and/or infield dirt 
mix backfill within the contiguous turf limits or immediately adjacent 
thereto are not to be installed by the member/prime contractor until 
after the new synthetic turf system has been completed. 

iii. The offeror shall work with and coordinate any work that needs to be 
done relating to utilities and communications systems. 

13. Execution   
i. The sub-base and curbs shall be inspected by the engineer or installer by 

means of a laser level and plotted on a 10-foot grid. Based upon the 
inspection of the topological 

       survey, the installer shall proceed accordingly.  
ii. The installer shall not proceed with the surface unless the sub-base has 

been accepted by the manufacturer’s representative. 
iii. The installer shall thoroughly inspect all materials delivered to the site, 

both for quality and quantity, to insure that the entire installation will 
have sufficient materials for proper completion of the project. 

iv. The installation shall be performed in full compliance with approved 
shop drawings and manufacturer’s written instructions. 



 

v.  All installation operations shall be performed by personnel directly 
employed by the manufacturer, fully familiar with the materials and their 
application, under the full time 

       direction and supervision of a qualified technical  
       supervisor employed by the manufacturer of the synthetic   
       turf. Installation supervisors shall have a minimum of five 
       (5) years’ experience. 

vi. The surface to receive the synthetic turf shall be inspected and certified 
by the manufacturer as ready for the installation of the synthetic turf 
system and must be perfectly clean as installation commences and shall 
be maintained in that condition throughout the process. 

14. Removal (if necessary) 
i.  Contractor shall remove existing synthetic turf and underpad in 15' wide 

sections from field. 
ii. After removal from the stadium surface, the existing turf and pad 

materials shall be rolled up and placed at a location designated by the 
member. 

15. Installation 
i. The sub-base shall be inspected by the engineer or civil contractor by 

means of a laser level with a minimum 500 shots noted. Based on 
contractor's inspection of the topographical survey, the civil contractor 
shall fine grade the sub-base suitably, including properly rolling and 
compacting the base. The turf contractor shall not approve the subbase 
for tolerance to grade without obtaining the topographical survey. 

ii. Synthetic turf shall be adhered over the existing elastic layer with no 
wrinkles, ripples or bubbles. Slits in the fabric to relieve such defects are 
not permitted. 

iii. Synthetic turf shall be installed across the field and attached to the 
perimeter edge detail. 

iv. Turf shall be of sufficient length to permit full cross-field installation. No 
head or cross seams will be allowed except as needed for inlaid markings. 

v. Seams shall be sewn. All turf seams shall be sewn with high strength 
thread as stated above. All seams shall be transverse to the field direction 
that is, run perpendicularly 

       across the field. Seams shall be flat, tight, and permanent  
       with no separation or fraying. 

16. Field Layout 
       Field markings will be installed per approved shop  
       drawings. 

17. Clean up 
a. Contractor shall provide the labor, supplies and equipment as necessary 

for final cleaning of surfaces and installed items. 
b. All usable remnants of new material shall become the property of the 

member. 
c. The contractor shall keep the area clean throughout the project and clear 

of debris. 
d. Surfaces, recesses, enclosures, etc., shall be cleaned as necessary to leave 

the work area in a clean, immaculate condition ready for immediate 
occupancy and use by the member. 

18. Execution  



 

i. The installation shall be performed in full compliance with approved 
shop drawings, project proposal and manufacturer’s instructions. 

ii. Only factory-trained and certified technicians, skilled in the installation of 
athletic caliber synthetic turf systems working under the direct 
supervision of the synthetic turf 

       manufacturer’s designated representative, shall perform   
       installation services under this solicitation. 

iii. The surface to receive the synthetic turf shall be inspected and certified 
by the turf manufacturer as ready for the installation of the synthetic turf 
system and must be 

iv. perfectly clean as installation commences and shall be maintained in that 
condition throughout the process. 

19. Installation 
i. The sub-base and curbs shall be inspected by the engineer or site work 

contractor by means of a laser level and plotted on a 10-foot grid. Based 
upon the contractor’s inspection of the topological survey, the site work 
contractor shall fine grade the sub-base suitably, including properly 
rolling and compacting the base. Member, engineer or prime contractor 
shall not approve the sub-base for tolerance to grade without obtaining 
the topological survey. 

ii. The installer shall thoroughly inspect all materials delivered to the site, 
both for quality and quantity, to insure that the entire installation shall 
have sufficient materials to maintain the schedule and proper mixing 
ratios. 

iii. Synthetic turf shall be loose-laid across the field, stretched and attached 
to the perimeter edge detail. Turf shall be of sufficient length to permit 
full cross-field installation. No head or cross seams will be allowed, except 
as required for inlaid fabric striping or to accommodate programmed 
cutouts. 

iv. All seams shall be flat, tight and permanent with no separation or fraying. 
Inlaid markings shall be adhered to a special tape with a two-part, high 
strength polyurethane adhesive applied per the manufacturer’s standard 
procedures for outdoor applications. 

20. Field Markings and Decorations 
      Field markings are to be installed in accordance with  
      approved project shop drawings and marking plan. 

21. Clean-Up 
i. Turf contractor shall provide the labor, supplies and equipment as 

necessary for final cleaning of surfaces and installed items. 
ii. All usable remnants of new material shall become the property of the 

member. The turf contractor shall keep the area clean throughout the 
project and clear of debris. 

iii. Surfaces, recesses, enclosures, etc., shall be cleaned, as necessary, to leave 
the work area in a clean, immaculate condition ready for immediate 
occupancy and use by the 

       member. 
22. In-Ground Equipment and Accessories 

i. The offeror must be willing and able to obtain, deliver and install in-
ground equipment and accessories. In ground equipment offered under 
this solicitation may include but is not limited to the following 



 

ii. Pole Vault Boxes – Provide cast aluminum vault boxes. The offeror shall 
provide synthetic surfacing material plugs, which are to be installed level 
to the surfacing of the respective runway and be of similar texture as the 
surrounding synthetic surfacing. 

iii. Take-Off Boards 
iv. Shot Put Toe Boards  
v. Shot Put Rings  

vi. Discus Rings 
vii. Combination Hammer/Discus Cage with ground sleeves. Cage must meet 

IAAF rules. 
viii. Hammer/Discus Conversion Ring -hammer/ discus conversion ring. 

ix. Water Jump Hurdle- adjustable water jump hurdle with sleeves. 
x. Water Jump Cover –aluminum water jump cover. The offeror is to install 

track surfacing onto the cover. The cover, when installed with synthetic 
surfacing on it, shall be flush with the surrounding area. The offeror must 
have existing contracts with in-ground equipment manufacturer prior to 
constructing steeplechase water jump, for proper building instructions 
for water pit and construction of cover. 

xi. Other accessories that may be required to conduct and/or perform 
athletic events held within the athletic facility, which is a semi-permanent 
part of the structure may be provided if required by the owner. 

xii. Removable Track Curbing: Removable track curbing shall consist of 
extruded anodized gold aluminum section constructed to allow portable 
installation. The curb shall meet the requirements of the IAAF. The curb 
will run the length of the 400mtracks with a section to run alongside the 
water jump inside of lane one on the second bend. The sections indicated 
on the drawings shall be removable when the curb is fully installed to 
allow passage of athletes. 

xiii. Long Jump Sandpits and Traps: The sandpits shall be constructed using 
the ACO border and sand trap system, installed to manufacturer’s 
instructions. 

xiv. Sand – All sand for the long/triple jumps sand pits shall be clean, washed, 
white sand, containing not more than five percent (5%) clay and shall be 
free of trash, organic matter, and rock. Installed sand to meet all 
specifications of the IAAF – washed river sand, 0 to 2mm graining, no 
organic components, max 5% of weight up to 0.2mm.Prior to installation 
the offeror shall provide the member with a one (1) gallon sample for 
approval. 

 
 
5. Athletic Tracks, Fields, and Courts 

a. Furnish all required labor, materials, equipment implements, parts and supplies necessary for, 
or appurtenant to, the surfacing of running tracks. 

b. Quality Assurance – The work shall conform to the USTC & TBA’s standards for track 
construction. The track surface will be applied by a licensed firm, which has been installing the 
material for the past five (5) years. 

c. Guarantee – The contractor is to provide a written guarantee against defective  
       materials or faulty workmanship for a period of one year. 
d. Job Conditions – Surfacing shall not be done if a threat of freezing exists within the next 
24hours, rain is imminent or gusting winds are forecasted. While surfacing and striping are being 



 

done, sprinkler systems must be curtailed, shut off or controlled so that no waterfalls on the track 
or event area surfaces. Other trades, school district personnel and students must stay off the wet 
or curing surfaces. 

i. Track systems shall be asphalt, latex, polyurethane systems or per manufactured 
rubber. Installed depth of all systems, depending on the NCPA member requirements, 
will be 3/8”to 1/2”. 

ii. Asphalt track surfacing systems shall be either a SAR or asphalt emulsion and rubber 
system. 

iii. Latex track surfacing systems shall be available in black or use a colored binder, color 
sandwich or full-depth color system. It shall be mixed and installed on-site. 

iv. Polyurethane track surfacing systems shall be available in either permeable or 
impermeable forms. They will utilize a base mat, structural spray, sandwich or full-pour 
application process. The polyurethane system shall be mixed and installed onsite or per 
manufacturer’s specifications and instructions. 

v. The asphalt or concrete base must be properly cured in accordance with all general 
specifications referenced above prior to the application of the synthetic surface. 

vi. The area to be surfaced shall be clean and free of any loose or foreign particles prior to 
the synthetic surface installation. 

vii. The track surface shall be installed in strict compliance with the manufacturer’s 
specifications. All equipment is to be kept clean. All daily work shall be finished in a 
uniform manner. All cured joints are to be properly prepared prior to commencement 
of new work. All layers are to be properly cured prior to subsequent applications. 

viii. Delaminating surfaces – Any surfaces not adhered to the concrete or asphalt substrate 
need to be removed. If only a few small areas are involved, they can be patched with an 
appropriate compatible material. If large sections are loose and adjacent areas can be 
easily pulled loose, the entire surface should be removed. 

ix. Leveling Course(s) – Contractor shall flood track, mark and fill all water-holding 
depressions with the leveling course mixture. 

x. Striping – NCPA member personnel will be consulted to determine the placement of the 
finish line(s), events to be run, location of lane numbers and any other painted 
markings. A computerized set of calculations will be created to enable accurate layout 
of the selected markings. Layout of kings will be done with a steel tape calibrated to 
.01”. The markings on the curve will be sighted-in with a theodolite capable of direct 
reading to 20 seconds of arc. Markings shall conform to NFSHSA, NCAA or AAU 
regulations. The paint shall be semi-gloss urethane compatible with the surface. The 
offeror will supply a scaled drawing of all markings. All calculations, measurements and 
markings will be done by qualified and experienced specialists with a minimum of three 
(3) years of experience in this field.  

 
6. Post-Tension Concrete Tennis and/or Basketball Courts 

a. The contract work to be performed under this section consists of furnishing all required labor, 
materials, equipment, implements, parts and supplies necessary for, or appurtenant to, the 
construction of a four-inch (5”) thick post-tensioned concrete slab. 

b. Guaranty – The contractor shall guaranty the work against defective material or faulty 
workmanship for a period of one year from the date of completion. 

c. Quality Assurance – Work is to be performed by contractor with a minimum of six (6) similar, 
successfully completed projects within the past three (3) years.  Contractor will be a member 
of the American Sports Builders Association, and will have a Certified Tennis Court Builder on 
staff.  Contractor shall be a member of the Post-tensioning Institute (PTI). Installing foreman 



 

shall be a certified by the Post-Tensioning Institute (PTI) as a Level 1 installer and all work to 
be supervised by a PTI Certified Level 2 Inspector. 

d. References 
i. A. ASTM A – 416 – Unbonded post-tensioning tendons 

ii. ASTM C – 95 – Portland Cement 
e. Contractor to provide the following documentation: 

i. Concrete mix design. 
ii. Cable elongation records following final stress operations. 

f. Warranty- Contractor shall guaranty that all materials and workmanship incorporated into the 
project will be of new quality and free from defects, and that all work will be installed as 
specified and drawn, and in conformance with the project documents.  Any material or 
workmanship found to be defective or out of specification will be replaced, at the sole cost of 
the contractor, for a period of one (1) year from date of acceptance. 

g. To eliminate potential liabilities of construction, the contractor or subcontractor for the post-
tension slab shall assure single-source responsibility by completing all work with his own 
forces, to include fine grading, construction, tendon fabrication and placing, concrete 
placement and tendon stressing. 

h. Fine Grading Materials- Fine grading material to be a free draining, loosely compactable 
material, such as Structural Fill or Crusher Fines. 

i. Tensioning Cables and Anchoring- Post-tensioning strands and anchorages shall conform to 
the "PTI Guide specifications for Post-tensioning Materials." 

i. The tensioning strands shall consist of one-half inch (1/2") diameter, 7-wire, stress 
relieved strands, having a guaranteed ultimate tensile strength of 270,000 psi (270 
Kips).  Strands shall conform to ASTM-416.   

ii. Cables shall be fabricated to proper length for each slab, coated with a permanent 
rust preventative lubricant and encased in slippage sheathing.   

iii. All breaks in the sheathing shall be repaired with tape prior to concrete placement.  
A maximum of twelve inches (12") exposed strands is permitted at the dead-end 
anchor. 

 

iv. A maximum horizontal deviation of +/- 6” at each cable is allowed, and a 
maximum vertical deviation of +/- ½” is allowed. 

j. Concrete Mix Design- The concrete shall have a compressive strength of not less than 4000 psi 
after twenty-eight (28) days.  Ready-mixed concrete shall be mixed and delivered according to 
ASTM C-94 specifications for ready-mixed concrete with a five-inch (5") maximum slump.  Mix 
design as follows: cement - type I/II, six sack unit weight - 142.3 lbs. per cubic foot, air 
entrainment - 6.0% (+/- 1%), water/cement ratio - 0.49/1. 

k. Site preparation may include removing trees, bushes and a minimum of 4” of topsoil if existing 
conditions require such action. The area will be graded to the required depth to accommodate 
the base and concrete thickness.  The site preparation will be done so as to provide positive 
drainage away from the play courts and, if needed, to provide intercepting swales to prevent 
drainage on to the court. The final grade base material shall be placed with automatic laser-
regulated equipment capable of providing a true accurate plane to a 1/4”.The depth of the fine 
grade base material shall be sufficient to develop a 1/4” accuracy. 

l. From a prepared subgrade, fine grading will be accomplished with the use of laser-guided 
machinery, capable of providing a true plane to a tolerance of +/- 3/8”.  Average depth of fine 
grade material to be approximately 0.1’.    



 

m. Forms shall be accurately set to the lines and to plus or minus one-quarter inch (+ 1/4") of 
finished grades indicated on drawings and be securely staked to prevent settlement or 
movement during placement of concrete.  Forms shall remain until concrete has taken final set. 

n. All cables shall be supported on chairs and loosely tied two inches (2") high at all intersections 
(too tightly tied, tendon friction will increase when tensioning) to prevent vertical and 
horizontal movement during concrete placement.   

i. Strands shall be placed with no greater spacing than two foot six inches (2' 6") on 
center, +/- 12”, for lengths over 100' and three foot four inches (3’ 4") on center, +/- 
12”, for lengths under 100'.  Tendon spacing design to achieve a minimum of 125 psi 
(P/A). 

ii. The perimeter beam cross section is to be 12" x l2".  Cable ends are to be anchored 
approximately 4" below surface of the slab.  One continuous #4 grade 60 bar lies 
longitudinally around the court beam directly inside the cable anchor on the top of 
the cables.  Overlapping should be @ a minimum of 30 bar diameters. 

o. A full court shall be placed in one (1) continuous operation without intervening joints of any 
kind.  The four and a half inch (4.5") thick slab will be placed either with a laser-screed device 
capable of providing a surface tolerance to within +/- 1/4" when measured under a 10' 
straightedge or by the use of a mechanical screed capable of spanning a minimum of 62’ width.  
Contractor to provide sufficient manpower to ensure the uniform distribution of concrete 
ahead of the screed, and will not allow substantial build-up of concrete on leading edge of 
screed.   

p. Concrete to be placed in accordance with ACI specifications for Hot Weather and Cold Weather 
placement.  Concrete reaching 90 minutes past batching time prior to placement will be 
rejected. 

q. Following dissipation of bleed water from surface of concrete, finishing operations can begin.  
Concrete to be finished by any means to provide for a planar surface, free from ridges and 
depressions.  Concrete shall be textured with a light to medium broom finish.  Edges shall be 
finished with ½” radius edger. 

r. After the forms are removed and the concrete has set to a minimum of 1,700 psi (typically 24 
hours) a partial tensioning may be applied to restrict movement and cracking.   

s. Following one (1) week of curing, when concrete has attained a minimum strength of 2,700 
psi, the final stress procedure may begin.  Each tendon shall be tensioned to a maximum of 
eighty percent (80%) ultimate breaking strength, and anchored at a minimum of seventy 
percent (70%) ultimate breaking strength. 

Ultimate Breaking Strength              80%                       70% 
      41,300 psi                         33,000 psi                 28,900 psi 

t. Cable elongation records shall be accurately kept by the contractor and provided to the owner.  
         

u. Measured elongation shall be compared to calculated elongation to assure specified tension.  
Cable elongation to be within +/- 10% of calculated elongation. 

v. Following confirmation of elongation, the cable ends shall be cut off and cone holes grouted 
flush with edge of slab.  Grout shall be non-shrink grout. 

w. Immediately after finishing, the concrete shall be kept moist by covering with polyethylene, by 
sprinkling, by ponding or by curing compound (must be compatible with acrylic tennis 
surfacing material). 

x. If requested by the owner, the offeror must be willing and able to obtain, deliver and install 
appropriate fencing to meet the owner’s needs and requirements. 

 
7. Athletic and Recreational Field Surfaces 



 

a. Categorical Scope of Work 
The offeror must willing, able and have the capacity to manufacture, obtain and deliver all 
supplies, materials and equipment necessary to prepare the site and install a synthetic turf 
field to meet the individual member’s needs. The offeror will furnish all labor, materials, 
tools and equipment necessary to develop a project proposal, project engineering, shop 
drawings, project supervision, site preparation and the construction of the proposed 
synthetic turf field. The range of NCPA member’s site conditions, needs and requirements 
will vary. Therefore, NCPA is seeking vendor(s) who can provide a range of products and 
services to meet the individual NCPA member’s needs. All products and services offered in 
response to this category must meet or exceed the manufacturer’s standards and 
specifications and be performed in strict accordance with federal, state, local and industry 
standards governing such facilities. 

b. Categorical Definitions 
AAU – Amateur Athletic Union 
ANSI – American National Standards Institute 
EPA – Environmental Protection Agency 
ISO – 9000/9001 International Standards Organization Quality Standards 
NCAA – National Collegiate Athletic Association 
NFSHSA – National Federation of State High School Associations 
NTBA – National Track Builder’s Association 
OSHA – Occupational Safety and Health Administration 
TCBA – Tennis Court Builder’s Association 
UL – Underwriters Laboratories, Inc. 

c. Categorical Terms and Conditions 
i. The offeror must be willing and able to demonstrate its past experience on at least 

acceptable installations of full-size football, soccer or other athletic/recreational fields 
(minimum of 70,000square feet) in the United States within the past five (5) years. 

ii. The offeror shall use subcontractors and/or employ only qualified, experienced 
supervisors and technicians skilled in the installation of the proposed system(s). 

iii. The offeror must meet the following criteria: The Contractor shall provide a warranty 
to the Owner that covers defects in materials and workmanship of the turf for a 
period of eight (8) years from the date of substantial completion. The turf 
manufacturer must verify that their representative has inspected the installation and 
that the work conforms to the manufacturer's requirements.  The manufacturer's 
warranty shall include general wear and damage caused from UV degradation.  The 
warranty shall specifically exclude vandalism, and acts of God beyond the control of 
the Owner or the manufacturer. The warranty shall be fully third party insured; pre-
paid for the entire 8 year term and be non-prorated. The Contractor shall provide a 
warranty to the Owner that covers defects in the installation workmanship, and 
further warrant that the installation was done in accordance with both the 
manufacturer's recommendations and any written directives of the manufacturer's 
representative.  Prior to final payment for the synthetic turf, the Contractor shall 
submit to owner notification in writing that the field is officially added to the annual 
policy coverage, guaranteeing the warranty to the Owner. The insurance policy must 
be underwritten by an “AM Best” A rated carrier and must have a minimum of thirty-
two million dollar ($32,000,000) annual aggregate. 

iv. Prior to order of materials, the contractor shall submit the following: 
a. Sample warranty. 
b. Seam layout of the field and striping plans. 



 

c. Details on construction, especially any details that may deviate from plans and 
specifications. 

v. Prior to the beginning of installation, the manufacturer/installer of the synthetic turf 
shall inspect the sub-base and supply a Certificate of Sub-Base Acceptance for the 
purpose of obtaining manufacturer's warranty for the finished synthetic playing 
surface. 

vi. Work to include: 
a. Assess and determine existing site conditions and member’s expectations for the 

project. Develop a proposed solution to conform to and meet the member’s 
expectations while considering and ensuring the following: The solution 
proposed is adequate and functional within the existing site conditions and will 
comply with all codes. 

b. Provide labor, materials, equipment and supervision necessary to complete 
installation of synthetic turf, including the following: 

1. Site inspection and investigation. 
2. Site preparation and sub base. 
3. Inspection and approval of sub base. Installation of proposed synthetic 

turf system with accessories, striping and equipment. 
c. Provide cost estimates and information relating to after-the-sale ongoing 

inspection and maintenance services to ensure proper operation and upkeep of 
the synthetic field. 

d. Construction and installation services to prepare and install proposed synthetic 
turf system on the designated site in accordance with the shop drawings, 
stripping plan and manufacturer’s instructions and specifications. 

d. Quality Assurance 
i. Manufacturer – Proposed solutions must be equal to or better than those available from 

nationally recognized manufacturers specializing in outdoor synthetic turf products for 
athletic and recreational facilities. 

ii. Manufacturer Qualifications 
a. Manufacturer must have 10 years of experience in the manufacture of synthetic turf 

systems which meet and/or exceed the standards and guidelines presented herein. 
Manufacturer must self perform the fiber production, tufting and coating. 

b. The manufacturer must be licensed by all of the following major international 
governing bodies: FIFA, International Rugby Board (IRB), International Hockey 
Federation (FIH). 

c. The manufacturer must have ISO 9001, ISO 14001 and OHSAS 18001 certifications 
demonstrating its manufacturing efficiency with regards to quality, environment 
and safety management systems. 

iii. Engineering Qualifications – The offeror must have on staff a registered, licensed in the 
state they reside a professional engineer to review and certify that the proposed site, 
site conditions and synthetic turf system being supplied and installed meets or exceeds 
the design criteria of the specification, and the site condition exceeds the minimum 
requirements of the system’s design performance standards set by the manufacturer. It 
should be note that in some states there is a requirement that require that all 
construction projects have an architect’s or engineer’s seal on the plans who is 
registered within that state. If this is a requirement the owner of the individual project 
will bear any/all cost associated with obtaining this required seal. 

iv. Installer Qualifications – Factory-trained and certified with a minimum of three (3) 
years of experienced of successfully installing synthetic turf systems. 

e. Project Submittals 



 

v. Shop drawings – Show all site preparation, materials, supplies and fixtures to be 
furnished even if provided by others. 

vi. Samples – Samples of materials and colors as requested by the owner or owner’s 
architect. 

vii. Detail information on all items and work to be provided by and/or performed by the 
member and stipulate minimum requirements. 

viii. Maintenance instructions – Instructions on how to inspect and maintain turf system on 
an ongoing basis to obtain maximum performance. 

ix. Warranty – Written warranty to the member upon completion. 
x. Cost proposal – Detail breakdown of all costs associated with the design of, 

manufacture of, delivery of, installation of and warranty of the proposed solution. 
f. Design 

i. Materials –Shall be a tufted, polyethylene grass-like fabric coated with a backing of 
high-grade polyurethane.  

ii. All components and their installation method shall be designed and manufactured for 
use on outdoor athletic fields. The materials as hereinafter specified must be able to 
withstand full climatic exposure, be resistant to insect infestation, rot, fungus and 
mildew; to ultraviolet light and heat degradation, and shall have the basic characteristic 
of flow through drainage allowing free movement of surface run-off through the turf 
fabric where such water may flow to the existing sub-base and into the field drainage 
system. 

iii. The finished playing surface shall appear as mowed grass with no irregularities and 
shall afford excellent traction for conventional athletic shoes of all types. The finished 
surface shall resist abrasion and cutting from normal use. The installed system shall be 
ideal for football, soccer, lacrosse, baseball, softball, PE classes, intramurals and 
recreational use. 

iv. Polyethylene pile yarn shall be a proven athletic caliber yarn designed specifically for 
outdoor use and stabilized to resist the effect of ultraviolet degradation, heat, foot 
traffic, water and airborne pollutants. Perimeter and interior edge details, underground 
storm sewer piping and connections, and goal post foundations required for the system 
shall be as detailed and recommended by the manufacturer, and as approved by the 
member. The costs for these embedded items shall be included in the site work price 
along with the compacted, porous sub base. 

v. All components and their installation method shall be designed and manufactured for 
use on outdoor athletic fields. The materials, as hereinafter specified, should be able to 
withstand full climatic exposure, be resistant to insect infestation, rot, fungus and 
mildew; to ultra-violet light and heat degradation, and shall have the basic 
characteristic of flow through-drainage allowing free movement of surface run-off 
through the turf fabric where such water may flow to the existing sub-base and into the 
field drainage system. 

vi. The finished playing surface shall appear as mowed grass with no irregularities and 
shall afford excellent traction for conventional athletic shoes of all types. The finished 
surface shall resist abrasion and cutting from normal use. The installed system shall be 
ideal for football, soccer, lacrosse, baseball, softball, PE classes, intramurals and 
recreational use. 

vii. Infill materials shall be installed to fill the voids between the fibers and allow the fibers 
to remain vertical and non-directional.  The Infill shall be placed so that there is a void 
of ¾” to the top of the fibers. 

viii. Pile yarn (Polyethylene) shall be a proven athletic caliber yarn designed specifically for 
outdoor use and stabilized to resist the effect of ultraviolet degradation, heat, foot 



 

traffic, water and airborne pollutants. Synthetic turf fiber must perform in a uniform 
manner or manufacturer quality control issues in the extrusion processes will be 
suspected. Linear Low Density Polyethylene Polymer ("LLDPE") and batch additives 
obtained from a reputable manufacturer are required to manufacture superior quality 
monofilament yarn. The master batch formula must include a UV stabilizer package 
added to its polymer base. The LLDPE used to make the artificial grass fiber needs to be 
a "C6" LLDPE which contains 6 carbon atoms and 13 hydrogen atoms; A C6-based 
LLDPE produces strong and resilient artificial grass fibers over prolonged periods and 
thus should provide the basis for long term performance of the system. 

ix. Perimeter and interior edge details, underground storm sewer piping and connections, 
and goal post foundations required for the system shall be as detailed and 
recommended by the manufacturer, and as approved by the member.  

x. The synthetic turf and all components shall be of national reputation with previous 
acceptance at all levels of competition, including professional and collegiate levels of 
baseball, football, soccer, field hockey, lacrosse, etc. All components and their 
installation method shall be designed and manufactured for use on outdoor athletic 
fields. The materials as hereinafter specified, should be able to withstand full climatic 
exposure, be resistant to insect infestation, rot, fungus and mildew; to ultra-violet light 
and heat degradation, and shall have the basic characteristic of flow through-drainage 
(both turf and foam pad) allowing free movement of surface run-off through turf and 
foam pad where such water may flow to the existing sub-base and into the field 
drainage system. 

xi. The finished playing surface shall appear as mowed grass with no irregularities and 
shall afford excellent traction for conventional athletic shoes of all types. The finished 
surface shall resist abrasion and cutting from normal use. 

xii. Adhesives for bonding knitted synthetic turf appropriately to the pad options shall be 
as recommended by the synthetic turf manufacturer. 

xiii. Cord for sewing seams of the turf shall be as recommended by the synthetic turf 
manufacturer. 

xiv. Perimeter edge details required for the system shall be as detailed and recommended 
by the manufacturer, and as approved by the member.  

xv. Materials – Shock Absorbing Underpad is an elastomeric synthetic foam cushion and 
shall have demonstrated resistance to rot, mildew, water, freeze-thaw and compression 
set associated with normal athletic field use. 

g. Existing Conditions 
i. If the surface on which the new synthetic turf system is to be placed is an existing 

asphaltic/concrete base, the offeror will be responsible for any damage to the concrete 
during removal/installation of the synthetic turf system. The football goal posts, if any, 
are to be removed and reinstalled by the offeror unless otherwise specified by the 
member or member’s representative. 

ii. If the surface on which the new synthetic turf system is to be placed is a new asphalt 
concrete base or a new base of porous aggregate, the synthetic turf contractor will be 
responsible for any damage to the sub-base during removal/installation of the synthetic 
turf system after the deficiencies (if any) have been corrected as noted on the 
Certificate of Sub-Base Acceptability. New football goal posts (if any) and/or infield dirt 
mix backfill within the contiguous turf limits or immediately adjacent thereto are not to 
be installed by the member/prime contractor until after the new synthetic turf system 
has been completed. The offeror shall work with and coordinate any work that needs to 
be done relating to utilities and communications systems. 

h. Execution  



 

     i.     The sub-base and curbs shall be inspected by the engineer or installer by    
             means of a laser level and plotted on a 10-foot grid. Based upon the  
             inspection of the topological survey, the installer shall proceed  
             accordingly. The installer shall  not proceed with the surface unless the  
             sub-base has been accepted by the manufacturer’s representative. 

ii. The installer shall thoroughly inspect all materials delivered to the site, both for quality 
and quantity, to insure that the entire installation will have sufficient materials for 
proper completion of the project. 

iii. The installation shall be performed in full compliance with approved shop drawings 
and manufacturer’s written instructions. 

iv. All installation operations shall be performed by personnel directly employed by the 
manufacturer, fully familiar with the materials and their application, under the full time 
direction and supervision of a qualified technical supervisor employed by the 
Manufacturer of the synthetic turf. Installation supervisors shall have a minimum of five 
years’ experience. 

v. The surface to receive the synthetic turf shall be inspected and certified by the 
manufacturer as ready for the installation of the synthetic turf system and must be 
perfectly clean as installation commences and shall be maintained in that condition 
throughout the process. 

i.  Removal (if necessary) 
i. Contractor shall remove existing synthetic turf and underpad in 15' wide sections from 

field. 
ii. After removal from the stadium surface, the existing turf and pad materials shall be 

rolled up and placed at a location designated by the member. 
j. Installation 

i. The sub-base shall be inspected by the engineer or civil contractor by  
              means of a laser level with a minimum 500 shots noted. Based on  
              contractor's inspection of the topographical survey, the civil contractor   
              shall fine grade the sub-base suitably, including properly rolling and  
              compacting the base. The turf contractor shall not  approve the subbase  
              for tolerance to grade without obtaining the topographical survey. 

ii. Elastic layer to be repaired (separate unit price) as indicated by contractor and agreed 
by member. 

iii. Synthetic turf shall be adhered over the existing elastic layer with no wrinkles, ripples 
or bubbles. Slits in the fabric to relieve such defects are not permitted. 

iv. Synthetic turf shall be installed across the field and attached to the perimeter edge 
detail. Turf shall be of sufficient length to permit full cross-field installation. No head or 
cross seams will be allowed except as needed for inlaid markings. 

v. Seams shall be sewn. All turf seams shall be sewn with high strength thread as stated 
above. All seams shall be transverse to the field direction that is, run perpendicularly 
across the field. Seams shall be flat, tight, and permanent with no separation or fraying. 

k. Field Layout 
        Field markings will be installed per approved shop drawings. 

l. Clean up 
i.  Contractor shall provide the labor, supplies and equipment as necessary  

              for final cleaning of surfaces and installed items. 
ii.  All usable remnants of new material shall become the property of the    

       member. 
iii. The contractor shall keep the area clean throughout the project and clear    

       of debris. 



 

iv. Surfaces, recesses, enclosures, etc., shall be cleaned as necessary to leave  
       the work area in a clean, immaculate condition ready for immediate  
       occupancy and use by the member. 

m. Execution  
i. The installation shall be performed in full compliance with approved shop drawings, 

project proposal and manufacturer’s instructions. 
ii. Only factory-trained and certified technicians, skilled in the installation of athletic caliber 

synthetic turf systems working under the direct supervision of the synthetic turf 
manufacturer’s designated representative, shall perform installation services under this 
solicitation. 

iii. The surface to receive the synthetic turf shall be inspected and certified by the turf 
manufacturer as ready for the installation of the synthetic turf system and must be 
perfectly clean as installation commences and shall be maintained in that condition 
throughout the process. 

n. Installation 
i. The sub-base and curbs shall be inspected by the engineer or site  

       work contractor  by means of a laser level and plotted on a 10-foot  
       grid. Based upon the contractor’s inspection of the topological survey,  
       the site work contractor shall fine grade the sub-base suitably,  
       including properly rolling and compacting the base. Member,  

              engineer or prime contractor shall not approve the sub-base for  
              tolerance to grade without obtaining the topological survey. 

ii. The installer shall thoroughly inspect all materials delivered to the site, both for Quality 
and quantity, to insure that the entire installation shall have sufficient materials to 
maintain the schedule and proper mixing ratios. 

iii. Synthetic turf shall be loose-laid across the field, stretched and attached to the perimeter 
edge detail. Turf shall be of sufficient length to permit full cross-field installation. No head 
or cross seams will be allowed, except as required for inlaid fabric striping or to 
accommodate programmed cutouts. 

iv. All seams shall be flat, tight and permanent with no separation or fraying. Inlaid 
markings shall be adhered to a special tape with a two-part, high strength 
polyurethane adhesive applied per the manufacturer’s standard procedures for 
outdoor applications. 

v. Infill materials shall be properly applied in numerous thin lifts using special 
broadcasting equipment to produce a layered system of recycled SBR rubber 
particles. The turf shall be raked and brushed properly as the mixture is applied. 
The infill material shall be installed to a depth of about 1.75 inches in order to 
achieve specified Gmax requirements. The infill materials can only be applied when 
the turf fabric is bone dry. 

o. Field Markings and Decorations 
                                 Field markings are to be installed in accordance with approved project  
                                 shop drawings and marking plan. 

p. Clean-Up 
i. Turf contractor shall provide the labor, supplies and equipment as necessary for 

final cleaning of surfaces and installed items. 
ii. All usable remnants of new material shall become the property of the member. 

iii. The turf contractor shall keep the area clean throughout the project and clear of 
debris. 



 

iv. Surfaces, recesses, enclosures, etc., shall be cleaned, as necessary, to leave the work 
area in a clean, immaculate condition ready for immediate occupancy and use by the 
member. 

 
8. Repairs, Alterations and Maintenance  

a. Work to be performed by the NCPA member institution must be clearly described and the 
Offeror’s standards for acceptance stated. 

b. The condition of the site prior to start of work by the offeror will be established and agreed 
upon prior to contract execution. 

c. The party responsible for obtaining, providing and paying for temporary utility service such 
as power, water and other related items must be identified and agreed upon by all parties 
prior to contract execution. 

d. If construction space is directly under, above, in or near NCPA member institution’s used 
space, the offeror must agree to receive written approval from the contact person prior to 
interrupting any ongoing activity or program. 

e. Access to the construction space will be limited to the way agreed upon by the parties. 
f. When loading, unloading or operating equipment near an unprotected owner used area, the 

offeror will keep a crewman as a guard to prevent students and adults from entering. 
g. Change orders are to be avoided, if possible, since they often indicate poor planning. A 

mutually agreed upon system for establishing changes must be identified, including changes 
in scope and changes in compensation for the offeror. Because of cost, safety and scheduling 
considerations, the ability to make field change orders needs to be permitted, and mutually 
agreed upon paper work to document these changes, must be allowed. 

h. As applicable, in accordance with Texas Education Code section 44.0411(a), if a change in 
plans or specifications is necessary after the performance of a contract is begun or if it is 
necessary to decrease or increase the quantity of work to be performed or of materials, 
equipment, or supplies 

                        to be furnished, a NCPA member school district may approve change orders  
                        making the changes. The total contract price may not be increased because of   
                        the changes unless additional money for increased costs is approved for that  
                        purpose from available money or is provided for by the authorization of the  
                        issuance of time warrants. In accordance with Texas Education Code section 
                        44.0411(d), a contract with an original contract price of $1 million or more  
                        may not be increased under section 44.0411 by more than 25 percent. If a   
                       change order for a contract with an original contract price of less than $1  
                       million increases the contract amount to $1 million or more, the total of 
                       the subsequent change orders may not increase the revised contract amount by  
                       more than 25 percent of the original contract price. 

i. Contractor's License 
Each of the states covered by this solicitation has its own state licensing qualifications, 
requirements and processes. The offeror is responsible for knowing each state’s 
requirements and codes. At the time of response, offeror must be able to comply with all 
licensing requirements. For those states where licenses are required a copy of the 
appropriate licenses authorizing the offeror to undertake or purports to undertake, 
supervise, subcontract others, to construct or to provide services and materials described 
herein, shall be included with its response. If the offeror intends to subcontract with other 
qualified distributors, dealers or firms, the subcontractors must be listed and copies of their 
licenses shall be submitted by the offeror with its response. All required licenses will be kept 
current and in compliance with the rules and regulations of each state’s regulatory agency. 

j. Federal Requirements 



 

Contractor agrees, when working on any federally funded or assisted projects in excess of 
$2,000 for the construction, alteration, or repair (including painting and decorating) of 
public buildings or public works, to comply with the Davis-Bacon Act (Section 29, CFR Part 5) 
and related acts. In such projects, the contractor agrees to post wage rates at the work site, 
and comply with all reporting requirements. The contractor shall provide NCPA with a copy 
of any required report filed. Additionally, Contractor agrees, when working on any federal 
and federally assisted construction contracts over $100,000 to comply with the Contract 
Work Hours and Safety Standards Act, which requires contractors and subcontractors on 
covered contracts to pay laborers and mechanics employed in the performance of the 
contracts one and one-half times their basic rate of pay for all hours worked over 40 in a 
workweek; this Act also prohibits unsanitary, hazardous, or dangerous working conditions 
on federal and federally financed and assisted construction projects. Contractor also agrees 
to comply with all applicable the recordkeeping and other requirements of the Copeland Act 
and/or the McNamara-O'Hara Service Contract Act. In projects that are not federally funded, 
offeror must agree to meet any federal, state or local requirements, as applicable. In addition, 
if compliance with the federal regulations increases the contract costs beyond the agreed 
upon costs in this solicitation, the additional costs may only apply to the portion of the work 
paid by the federal grantee, as applicable. On all other projects, the prices must agree with 
this contract. 

k. Special Terms and Conditions-Labor and materials 
i. The Vendor (Contractor) shall furnish all supervision, labor, special tools and test 

equipment, permits, professional services including transportation, insurance, 
material and supplies necessary to complete the project. Vendor shall use skilled, 
trained personnel, supervised and directly employed by the Vendor or 
subcontractor, no temporary, contract or day labor permitted. 

ii. All discount percentages shall remain firm for the duration of the contract. In the 
event of price decreases, such price decreases shall be allowed for all products. 
Catalog/pricelist must be submitted with proposal response. 

Contract prices shall include all transportation charges (FOB Destination). Separate or 

additional transportation charges will not be paid by cooperative member entities. 

 
Please refer back to exhibit 11: Product offering 

Please refer back to exhibit 12: Turf Specs 
Please refer back to exhibit 13: Track Specs 

Please refer back to Exhibit 14: Sample Warranties 
 
 
 
 
 
 



 

Tab 8 – Value Added Products and Services 

 Include any additional products and/or services available that vendor currently performs in their 

normal course of business that is not included in the scope of the solicitation that you think will 

enhance and add value to this contract for Region 14 ESC and all NCPA participating entities.   

Executive Summary 

 Describe the product and/or service in an outline format 
 Various offerings.  See attachments.  See us for pricing specifics. 

 
Please refer back to exhibit 11: FieldTurf Product Offering 

 
 Describe the value to participating agencies 

 
 FieldTurf is the leading manufacturing, installer, producer, and innovator in North America.   
 Consistent product offerings that outpace and push the boundaries of the industry.   
 Products like FieldTurf Vertex CORE, Genius, and alternative infills are some of many 

innovative technologies. 
 Recycling/ reuse technology leader. 

 
 Describe the value to NCPA 

 
 In addition to our core offerings, our “Value Adds” offer more to your members.  We can satisfy 

any need, any budget, any trend. 
 At the end of the day, this means greater reach for NCPA and greater admin fee revenue. 

 
 Describe how your company would market this product and/or service through this contract 

 
 The same way we market all other products including but not limited to: 

 
 Fliers 
 Website 
 E-mail blasts 
 Social media (twitter, facebook, Instagram) 
 Videos 
 Webinars 
 Direct marketing 
 Trade shows 
 Industry events 
 Face-to-face marketing 
 Through specifications and architects/ engineers 

 
Please refer back to exhibit 24: Marketing Plan 
Please refer back to exhibit 25: Trade Show List 

Please refer back to exhibit 26: NCPA Flier 
 



 

 
 

 Provide an anticipated size of the market for this product and/or service in the public arena 
 
FieldTurf had over $16 Million dollars in contract value through the current NCPA contract.  It is reasonable 
to anticipate equal to and or greater volume in a new contract award as FieldTurf’s cooperative purchasing 
program continues to accelerate.  
 
 

Detail Description 

 Where is the product manufactured? 
 

 TURF: Calhoun, GA in FieldTurf’s 500,000 SF facility. 
 TRACK/INDOOR Courts:  Hunt Valley, MD (Beynon Sports Surfaces) 

 
 

 Any certifications provided? 
 

To ensure quality at the highest level, we have invested heavily in modernizing our plants with the 

latest fiber manufacturing, coating and tufting technologies along with top manufacturing talent. This 

allows us to make your field the best field.  

We are ISO 9001, ISO 14001 and OHSAS 18001 certified for leadership in quality, environment and 

safety management systems. Our Calhoun facility represents one of the only artificial turf 

manufacturing operation in North America to have received these ISO certifications.  

Please refer back to exhibit 10: FieldTurf IOS Certifications 
 

 Where is the service performed? 
FieldTurf and Beynon install sports surfacing solutions anywhere in the US.  

 
 Who performs the service and what is their expertise? 

 
FieldTurf and Beynon employ certified installers as per ASBA standards (American Sports Builders 
Association).  Beynon has 24 installation teams in the US. 
 
If FieldTurf/Beynon use a sub installation team, the criteria for selection and approval is as 

follows: 

1. Each installer must complete a minimum of 2 supervised projects, in which an internal 
FieldTurf installer will work with the crew for the entirety of the project. If after 2 projects, 
FieldTurf feels the quality meets the standard we have set forth, these installers will be 
utilized for additional projects with supervision via periodic site visits and stop ins.  

2. FieldTurf install partners such as LandTek, RSG, Beyond the Turf, Kerr Athletics and ISS 
have all been installing for FieldTurf exclusively for a minimum of the past 5 years.  

3. Other FieldTurf install partners such as Vasco, STS and Condor have been working 
exclusively with FieldTurf between 1-3 years.  

4. FieldTurf selects between employed installers by using designated territories. 



 

 
Please see exhibit 39: FieldTurf Installers/Dealers/Distributors List 

 
 Is this a proprietary product and, if not, who is your competition? 

 
FieldTurf has a patented infill system for the highest performance that layers silica sand with 
cryogenic rubber. The rubber and sand particles are a similar size to stay in suspension.  Total infill 
exceeds 9 lbs. per sq. foot on a typical FieldTurf field. The FieldTurf infill allow for optimal safety and 
playability.  Testing proves that all rubber fields like our competitors tend to migrate easily in the rain 
creating divots and changes in the infill levels.  This infill variation that can be found in our 
competitor’s all rubber infill fields impacts the safety of the turf system.  
 

PROVEN SAFETY:  FieldTurf’s focus on Safety has led to numerous injury reducing innovations and 
improvements.  The main reason FieldTurf continues to outperform all other turf companies in 
reducing injury is our patented san/rubber layered infill system. The findings of long-term testing 
programs show that FieldTurf is safer than any other synthetic turf system and equal to – if not better 
than- natural grass in most critical areas of player safety.  No other company can make this claim 

 

FieldTurf fiber innovation also stands out from our competitors.  Our fibers are produced at our 
very own facility in Germany.  This state of the art facility was opened in 2010 and as a result has 
turned FieldTurf into one of the most vertically integrated companies in the world.  The quality 
control process at the facility includes stringent testing of the yarn properties (tensile strength, 
uniformity, color verification.) 
 

SURELOCK COATING- for maximum drainage.  FieldTurf’s patented backing offers drainage 
performance unequaled by any artificial turf product in the industry.  A FieldTurf field is designed 
for all weather playability. Unlike the rest of the industry, the innovators at FieldTurf came up 
with a superior drainage solution for its Elite system. It’s call SureLock coating.  This patented 
system coats only the rows of fiber, leaving the rest of the carpet untouched and naturally porous.  
 
MULTI-SPORT SOLUTIONS – for all sports and all levels.  FieldTurf has long been the #1 choice for 
all sports and all levels.  FieldTurf’s safety, performance, and durability levels are far superior to 
any other system.  As the world’s largest synthetic turf company, you will find FieldTurf in many 
major stadiums, colleges, and high schools.  Over 7500 fields installed. 
 

SINGLE SOURCE RESPONSIBILITY- for customer security and satisfaction.  FieldTurf has brought 
“single source responsibility” and quality to the forefront with its own manufacturing plants and 
quality control standards.  Integrated, vertical manufacturing has paved the road toward true 
innovative and customer security, with fiber manufacturing, turfting, coating and testing all done 
in house in FieldTurf plants.   
 

Please refer back to exhibit 12: FieldTurf Turf Specs 
Please refer back to exhibit 13: Beynon Specs 

 

FieldTurf is the only artificial turf company on the market to meet the most rigorous and 

comprehensive quality control standards: 



 

 ISO Certified manufacturing Plants 

 In-house fiber manufacturing 

 In-house coating of all turf products 

 In-house testing of each turf roll and its tuft bind 

 Testing of infill and the verification of its grade 

 Installation by FieldTurf certified installation crews. 

 

INSURED WARRANTY- for complete peace of mind.  FieldTurf was the first company in the 
industry to offer a third-party insured warranty.  And while you’ll probably never need to use it, 
you can rest easy knowing that you are protected by the industry’s best warranty. It’s peace of 
mind that sets FieldTurf apart from the competition.  
 

INSTALLATION METHOD – for a stronger field.  FieldTurf does not cut corners when it comes to 
installation of artificial turf fields.  In order to lower their prices, many competing companies will 
cut corners on important installation procedures.  This severely compromises the durability of the 
entire field.   

 FieldTurf has Sewn seams not glued like our competitors. 

 FieldTurf meticulously shears the fiber for inlaid sports markings- competitors cut the turf 
backing. 

 Precision infill layering = a safe surface 

 Experienced installation crews = quality assurance. 
PROVEN DURABILITY- for a better investment.  Since its inception, FieldTurf has proven to be the 
most durable and longest –lasting synthetic turf system in the marketplace having installed more 
fields that are currently 8 years or older than all other competitor installations combined. 
 

FIRST-CLASS SERVICE – for your FieldTurf Experience.  FieldTurf does not sever its customer relations once 
the contract has been signed.  We take the time to follow up with each and every one of our customers in 
order to ensure complete and consistent customer satisfaction.  Customer satisfaction remains FieldTurf’s 
number one priority. 
 
 
Beynon controls all aspects of the manufacturing chain, which allows us to create the right product, 

regardless of the facility.  Because our founder’s name stands behind each track that we make, we take 

special care throughout the entire installation process.  We do this by only using certified Beynon track 

installers, specialized equipment, and skilled craftsmen, which ensures impeccable results. Every Beynon 

track is manufactured in our ISO 9001 certified headquarters in Hunt Valley, Maryland, USA. 

Beynon chemists create the world’s most refined running track surfaces.   Quality and attention to detail 

are the utmost importance.  To Beynon Sports, that means overseeing every surface from raw material 

selection, to manufacturing the system for the specific needs of the coaches and student-athletes, all the 

way through installation.  It also means having our track and field systems tested and certified according 

to IAAF and DIN standards to ensure that your athletes receive a superior product.  We guarantee the 

finest raw materials, tireless research and development, and outstanding workmanship go into each 

system.   



 

Our team is made up of the finest and most experienced in the industry, from world-famous track coaches 

to the leading polyurethane research chemists and the most experienced installation personnel.  With 

them, and through vigorously researching and developing new environmentally sustainable technologies, 

we are able to bring your athletes the latest track and field surfacing innovations. 

 

Beynon is the only sports surfacing company that offers customized track and field surfaces with our 

TUNED Systems.  Your track can be tuned to match the desired feel under foot and force reduction range 

within IAAF parameters.  Beynon can adjust the durometer of the track and field surface to make it more 

forgiving for training or more ideal for competition.  We can even modify the force reduction in various 

areas of the track to accommodate the needs of specific events. 

Key Separators from competition: 

 Industry leader in the design, formulation, production and installation of outdoor track and field, 

and indoor fieldhouses and gymnasium polyurethane surfaces for high schools, universities and 

international arenas. 

 Over 40 years’ experience in the renovation and new construction of sports facilities.  

 Manufacture over 37 unique polyurethane components for the indoor and outdoor sports 

surfacing market. 

 Ability to tune track to owner’s specification. 

Key Competitive Advantages of Beynon: 

 Manufacturer and Installer – Single Source Provider and Warranty.  
 Third-Party Insured Warranty on All Projects (Only Track Manufacturer and Installer who can 

provide this).  
 Bonding Capacity. 
 Ability to bond a single project up to $20,000,000 
 Aggregate bonding capacity at $75,000,000 • Seven (7) IAAF Certified Systems – Solution to Meet 

Any Budget  
 Customization. 
 All surfaces are designed, manufactured and installed to the precise durometer and force 

reduction desired 
 All polyurethane products are made in Hunt Valley, Maryland, USA • Leading Builder in North 

America with >50% Market Share.  
 Access to SmartBuy Cooperative Purchasing. 

 

 
 

 Provide references 
 

Please refer back to exhibit 30: FieldTurf National Reference List 

Please refer back to exhibit 31: FieldTurf 2019-2020 National Reference List 

Please refer back to exhibit 32: Beynon Reference List 
 



 

 
 Provide case studies 

 

Please refer back to exhibit 30: FieldTurf National Reference List 

Please refer back to exhibit 31: FieldTurf 2019-2020 National Reference List 

Please refer back to exhibit 32: Beynon Reference List 
 
 
 

 Provide any pricing that is different than the pricing in Tab 7 in this solicitation. 
 

See tab 7 FieldTurf pricing spreadsheet and 

See exhibit 38: FieldTurf General pricing notes. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Tab 9 – Required Documents 

 Clean Air and Water Act / Debarment Notice 

 

 Contractors Requirements 

 

 Antitrust Certification Statements 

 

 Required Clauses for Federal Funds Certifications 

 

 Required Clauses for Federal Assistance by FTA 

 

 State Notice Addendum 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Clean Air and Water Act & Debarment Notice 

I, the Vendor, am in compliance with all applicable standards, orders or regulations issued pursuant to 

the Clean Air Act of 1970, as Amended (42 U.S. C. 1857 (h), Section 508 of the Clean Water Act, as 

amended (33 U.S.C. 1368), Executive Order 117389 and Environmental Protection Agency Regulation, 40 

CFR Part 15 as required under OMB Circular A-102, Attachment O, Paragraph 14 (1) regarding reporting 

violations to the grantor agency and to the United States Environment Protection Agency Assistant 

Administrator for the Enforcement. 

I hereby further certify that my company has not been debarred, suspended or otherwise ineligible for 

participation in Federal Assistance programs under Executive Order 12549, “Debarment and 

Suspension”, as described in the Federal Register and Rules and Regulations 

 

          Potential Vendor  

          Print Name  

          Address  

          City, Sate, Zip  

          Authorized signature  

          Date  

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FieldTurf USA, Inc.

Eric Daliere

175 N. Industrial Blvd. NE

CALHOUN, GA  30701

October 30, 2020



 

Contractor Requirements 

Contractor Certification 

Contractor’s Employment Eligibility 

By entering the contract, Contractor warrants compliance with the Federal Immigration and Nationality 

Act (FINA), and all other federal and state immigration laws and regulations. The Contractor further 

warrants that it is in compliance with the various state statues of the states it is will operate this contract 

in. 

Participating Government Entities including School Districts may request verification of compliance from 

any Contractor or subcontractor performing work under this Contract.  These Entities reserve the right to 

confirm compliance in accordance with applicable laws. 

Should the Participating Entities suspect or find that the Contractor or any of its subcontractors are not in 

compliance, they may pursue any and all remedies allowed by law, including, but not limited to:  

suspension of work, termination of the Contract for default, and suspension and/or debarment of the 

Contractor.  All costs necessary to verify compliance are the responsibility of the Contractor. 

The offeror complies and maintains compliance with the appropriate statutes which requires compliance 

with federal immigration laws by State employers, State contractors and State subcontractors in 

accordance with the E-Verify Employee Eligibility Verification Program. 

Contractor shall comply with governing board policy of the NCPA Participating entities in which work is being performed 

Fingerprint & Background Checks 

If required to provide services on school district property at least five (5) times during a month, contractor shall submit a 

full set of fingerprints to the school district if requested of each person or employee who may provide such service. 

Alternately, the school district may fingerprint those persons or employees. An exception to this requirement may be 

made as authorized in Governing Board policy.   The district shall conduct a fingerprint check in accordance with the 

appropriate state and federal laws of all contractors, subcontractors or vendors and their employees for which 

fingerprints are submitted to the district.  Contractor, subcontractors, vendors and their employees shall not provide 

services on school district properties until authorized by the District. 

The offeror shall comply with fingerprinting requirements in accordance with appropriate statutes in the state in which 

the work is being performed unless otherwise exempted. 

Contractor shall comply with governing board policy in the school district or Participating Entity in which work is being 

performed 

Business Operations in Sudan, Iran 

In accordance with A.R.S. 35-391 and A.R.S. 35-393, the Contractor hereby certifies that the contractor does not have 

scrutinized business operations in Sudan and/or Iran. 

          Authorized signature  

          Date  October 30, 2020



 

Antitrust Certification Statements (Tex. Government Code § 2155.005) 

I affirm under penalty of perjury of the laws of the State of Texas that: 

(1) I am duly authorized to execute this contract on my own behalf or on behalf of the company, corporation, firm, 

partnership or individual (Company) listed below; 

(2) In connection with this bid, neither I nor any representative of the Company has violated any provision of the Texas 

Free Enterprise and Antitrust Act, Tex. Bus. & Comm. Code Chapter 15; 

(3) In connection with this bid, neither I nor any representative of the Company has violated any federal antitrust law; 

and 

(4) Neither I nor any representative of the Company has directly or indirectly communicated any of the contents of this 

bid to a competitor of the Company or any other company, corporation, firm, partnership or individual engaged in the 

same line of business as the Company. 

 

 

 

                  Company name  

                              Address  

                     City/State/Zip  

                   Telephone No.  

                              Fax No.  

                   Email address  

                   Printed name  

       Position with company   

          Authorized signature  

 

 

 

 

 

 

FieldTurf USA, Inc.

175 N. Industrial Blvd. NE

CALHOUN, GA  30701

440-903-4536

514-340-9374

eric.daliere@tarkett.com

Eric Daliere

President



 

Required Clauses for Federal Funds Certifications 

 

 

Participating Agencies may elect to use federal funds to purchase under the Master Agreement. The following 

certifications and provisions may be required and apply when a Participating Agency expends federal funds for any 

purchase resulting from this procurement process. Pursuant to 2 C.F.R. § 200.326, all contracts, including small 

purchases, awarded by the Participating Agency and the Participating Agency’s subcontractors shall contain the 

procurement provisions of Appendix II to Part 200, as applicable.  

 

APPENDIX II TO 2 CFR PART 200 

 

(A) Contracts for more than the simplified acquisition threshold currently set at $150,000, which is the inflation adjusted 

amount determined by the Civilian Agency Acquisition Council and the Defense Acquisition Regulations Council 

(Councils) as authorized by 41 U.S.C. 1908, must address administrative, contractual, or legal remedies in instances 

where contractors violate or breach contract terms, and provide for such sanctions and penalties as appropriate. 

 

(B) Termination for cause and for convenience by the grantee or subgrantee including the manner by which it will be 

effected and the basis for settlement. (All contracts in excess of $10,000)  

 

(C) Equal Employment Opportunity. Except as otherwise provided under 41 CFR Part 60, all contracts that meet the 

definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 must include the equal opportunity clause 

provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal Employment Opportunity” (30 CFR 

12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, “Amending Executive Order 

11246 Relating to Equal Employment Opportunity,” and implementing regulations at 41 CFR part 60, “Office of Federal 

Contract Compliance Programs, Equal Employment Opportunity, Department of Labor.”  

Pursuant to Federal Rule (C) above, when a Participating Agency expends federal funds on any federally assisted 

construction contract, the equal opportunity clause is incorporated by reference herein.  

 

(D) Davis-Bacon Act, as amended (40 U.S.C. 3141-3148). When required by Federal program legislation, all prime 

construction contracts in excess of $2,000 awarded by non-Federal entities must include a provision for compliance with 

the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented by Department of Labor regulations (29 CFR 

Part 5, “Labor Standards Provisions Applicable to Contracts Covering Federally Financed and Assisted Construction”). In 

accordance with the statute, contractors must be required to pay wages to laborers and mechanics at a rate not less 

than the prevailing wages specified in a wage determination made by the Secretary of Labor. In addition, contractors 

must be required to pay wages not less than once a week. The non-Federal entity must place a copy of the current 

prevailing wage determination issued by the Department of Labor in each solicitation. The decision to award a contract 

or subcontract must be conditioned upon the acceptance of the wage determination. The non- Federal entity must 

report all suspected or reported violations to the Federal awarding agency. The contracts must also include a provision 



 

for compliance with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as supplemented by Department of Labor 

regulations (29 CFR Part 3, “Contractors and Subcontractors on Public Building or Public Work Financed in Whole or in 

Part by Loans or Grants from the United States”). The Act provides that each contractor or subrecipient must be 

prohibited from inducing, by any means, any person employed in the construction, completion, or repair of public work, 

to give up any part of the compensation to which he or she is otherwise entitled. The non-Federal entity must report all 

suspected or reported violations to the Federal awarding agency.  

 

(E) Contract Work Hours and Safety Standards Act (40 U.S.C. 3701-3708). Where applicable, all contracts awarded by the 

non-Federal entity in excess of $100,000 that involve the employment of mechanics or laborers must include a provision 

for compliance with 40 U.S.C. 3702 and 3704, as supplemented by Department of Labor regulations (29 CFR Part 5). 

Under 40 U.S.C. 3702 of the Act, each contractor must be required to compute the wages of every mechanic and laborer 

on the basis of a standard work week of 40 hours. Work in excess of the standard work week is permissible provided 

that the worker is compensated at a rate of not less than one and a half times the basic rate of pay for all hours worked 

in excess of 40 hours in the work week. The requirements of 40 U.S.C. 3704 are applicable to construction work and 

provide that no laborer or mechanic must be required to work in surroundings or under working conditions which are 

unsanitary, hazardous or dangerous. These requirements do not apply to the purchases of supplies or materials or 

articles ordinarily available on the open market, or contracts for transportation or transmission of intelligence.  

 

(F) Rights to Inventions Made Under a Contract or Agreement. If the Federal award meets the definition of “funding 

agreement” under 37 CFR §401.2 (a) and the recipient or subrecipient wishes to enter into a contract with a small 

business firm or nonprofit organization regarding the substitution of parties, assignment or performance of 

experimental, developmental, or research work under that “funding agreement,” the recipient or subrecipient must 

comply with the requirements of 37 CFR Part 401, “Rights to Inventions Made by Nonprofit Organizations and Small 

Business Firms Under Government Grants, Contracts and Cooperative Agreements,” and any implementing regulations 

issued by the awarding agency.  

 

(G) Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as 

amended— Contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the non- 

Federal award to agree to comply with all applicable standards, orders or regulations issued pursuant to the Clean Air 

Act (42 U.S.C. 7401- 7671q) and the Federal Water Pollution Control Act as amended (33 U.S.C. 1251- 1387). Violations 

must be reported to the Federal awarding agency and the Regional Office of the Environmental Protection Agency (EPA).  

 

(H) Debarment and Suspension (Executive Orders 12549 and 12689)—A contract award (see 2 CFR 180.220) must not be 

made to parties listed on the government wide exclusions in the System for Award Management (SAM), in accordance 

with the OMB guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR part 1986 Comp., p. 189) and 

12689 (3 CFR part 1989 Comp., p. 235), “Debarment and Suspension.” SAM Exclusions contains the names of parties 

debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under statutory or 

regulatory authority other than Executive Order 12549.  

 

(I) Byrd Anti-Lobbying Amendment (31 U.S.C. 1352)—Contractors that apply or bid for an award exceeding $100,000 

must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal 

appropriated funds to pay any person or organization for influencing or attempting to influence an officer or employee 



 

of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of Congress in 

connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352. Each tier must also 

disclose any lobbying with non-Federal funds that takes place in connection with obtaining any Federal award. Such 

disclosures are forwarded from tier to tier up to the non-Federal award.  

 

RECORD RETENTION REQUIREMENTS FOR CONTRACTS INVOLVING FEDERAL FUNDS 

 

When federal funds are expended by Participating Agency for any contract resulting from this procurement process, 

offeror certifies that it will comply with the record retention requirements detailed in 2 CFR § 200.333. The offeror 

further certifies that offeror will retain all records as required by 2 CFR § 200.333 for a period of three years after 

grantees or subgrantees submit final expenditure reports or quarterly or annual financial reports, as applicable, and all 

other pending matters are closed.  

 

CERTIFICATION OF COMPLIANCE WITH THE ENERGY POLICY AND CONSERVATION ACT 

 

When Participating Agency expends federal funds for any contract resulting from this procurement process, offeror 

certifies that it will comply with the mandatory standards and policies relating to energy efficiency which are contained 

in the state energy conservation plan issued in compliance with the Energy Policy and Conservation Act (42 U.S.C. 6321 

et seq.; 49 C.F.R. Part 18).  

 

CERTIFICATION OF COMPLIANCE WITH BUY AMERICA PROVISIONS 

 

To the extent purchases are made with Federal Highway Administration, Federal Railroad Administration, or Federal 

Transit Administration funds, offeror certifies that its products comply with all applicable provisions of the Buy America 

Act and agrees to provide such certification or applicable waiver with respect to specific products to any Participating 

Agency upon request. Purchases made in accordance with the Buy America Act must still follow the applicable 

procurement rules calling for free and open competition. 

 

 
 
 
 
 
 
 
 
 

 



 

 

 

Required Clauses for Federal Assistance provided by FTA 

ACCESS TO RECORDS AND REPORTS 

Contractor agrees to: 

a)  Maintain all books, records, accounts and reports required under this Contract for a period of not less 

than three (3) years after the date of termination or expiration of this Contract or any extensions thereof 

except in the event of litigation or settlement of claims arising from the performance of this Contract, in 

which case Contractor agrees to maintain same until Public Agency, the FTA Administrator, the 

Comptroller General, or any of their duly authorized representatives, have disposed of all such litigation, 

appeals, claims or exceptions related thereto. 

b) Permit any of the foregoing parties to inspect all work, materials, payrolls, and other data and records 

with regard to the Project, and to audit the books, records, and accounts with regard to the Project and to 

reproduce by any means whatsoever or to copy excerpts and transcriptions as reasonably needed for the 

purpose of audit and examination. 

FTA does not require the inclusion of these requirements of Article 1.01 in subcontracts.  Reference 49 CFR 18.39 (i)(11). 

CIVIL RIGHTS / TITLE VI REQUIREMENTS 

1) Non-discrimination.  In accordance with Title VI of the Civil Rights Act of 1964, as amended, 42 U.S.C. § 
2000d, Section 303 of the Age Discrimination Act of 1975, as amended, 42 U.S.C. § 6102, Section 202 of the 
Americans with Disabilities Act of 1990, as amended, 42 U.S.C. § 12132, and Federal Transit Law at 49 U.S.C. 
§ 5332, Contractor or subcontractor agrees that it will not discriminate against any employee or applicant for 
employment because of race, color, creed, national origin, sex, marital status age, or disability.  In addition, 
Contractor agrees to comply with applicable Federal implementing regulations and other implementing 
requirements FTA may issue. 

2) Equal Employment Opportunity.  The following Equal Employment Opportunity requirements apply to this 
Contract: 

a. Race, Color, Creed, National Origin, Sex.  In accordance with Title VII of the Civil Rights Act, as amended, 
42 U.S.C. § 2000e, and Federal Transit Law at 49 U.S.C. § 5332, the Contractor agrees to comply with all 
applicable Equal Employment Opportunity requirements of U.S. Dept. of Labor regulations, “Office of 
Federal Contract Compliance Programs, Equal Employment Opportunity, Department of Labor, 41 CFR, 
Parts 60 et seq., and with any applicable Federal statutes, executive orders, regulations, and Federal 
policies that may in the future affect construction activities undertaken in the course of this Project.  
Contractor agrees to take affirmative action to ensure that applicants are employed, and that employees 
are treated during employment, without regard to their race, color, creed, national origin, sex, marital 
status, or age.  Such action shall include, but not be limited to, the following:  employment, upgrading, 
demotion or transfer, recruitment or recruitment advertising, layoff or termination, rates of pay or other 
forms of compensation; and selection for training, including apprenticeship.  In addition, Contractor 
agrees to comply with any implementing requirements FTA may issue. 



 

b. Age.  In accordance with the Age Discrimination in Employment Act (ADEA) of 1967, as amended, 29 
U.S.C. Sections 621 through 634, and Equal Employment Opportunity Commission (EEOC) implementing 
regulations, “Age Discrimination in Employment Act”, 29 CFR Part 1625, prohibit employment 
discrimination by Contractor against individuals on the basis of age, including present and prospective 
employees.  In addition, Contractor agrees to comply with any implementing requirements FTA may 
issue. 

c. Disabilities.  In accordance with Section 102 of the Americans with Disabilities Act of 1990, as amended 
(ADA), 42 U.S.C. Sections 12101 et seq., prohibits discrimination against qualified individuals with 
disabilities in programs, activities, and services, and imposes specific requirements on public and private 
entities.  Contractor agrees that it will comply with the requirements of the Equal Employment 
Opportunity Commission (EEOC), “Regulations to Implement the Equal Employment Provisions of the 
Americans with Disabilities Act,” 29 CFR, Part 1630, pertaining to employment of persons with 
disabilities and with their responsibilities under Titles I through V of the ADA in employment, public 
services, public accommodations, telecommunications, and other provisions. 

d. Segregated Facilities.  Contractor certifies that their company does not and will not maintain or provide 
for their employees any segregated facilities at any of their establishments, and that they do not and will 
not permit their employees to perform their services at any location under the Contractor’s control 
where segregated facilities are maintained.  As used in this certification the term “segregated facilities” 
means any waiting rooms, work areas, restrooms and washrooms, restaurants and other eating areas, 
parking lots, drinking fountains, recreation or entertainment areas, transportation, and housing facilities 
provided for employees which are segregated by explicit directive or are in fact segregated on the basis 
of race, color, religion or national origin because of habit, local custom, or otherwise.  Contractor agrees 
that a breach of this certification will be a violation of this Civil Rights clause. 

3) Solicitations for Subcontracts, Including Procurements of Materials and Equipment.  In all solicitations, 
either by competitive bidding or negotiation, made by Contractor for work to be performed under a 
subcontract, including procurements of materials or leases of equipment, each potential subcontractor or 
supplier shall be notified by Contractor of Contractor's obligations under this Contract and the regulations 
relative to non-discrimination on the grounds of race, color, creed, sex, disability, age or national origin. 

4) Sanctions of Non-Compliance.  In the event of Contractor's non-compliance with the non-discrimination 
provisions of this Contract, Public Agency shall impose such Contract sanctions as it or the FTA may 
determine to be appropriate, including, but not limited to:  1) Withholding of payments to Contractor under 
the Contract until Contractor complies, and/or; 2) Cancellation, termination or suspension of the Contract, in 
whole or in part. 

Contractor agrees to include the requirements of this clause in each subcontract financed in whole or in part with Federal 

assistance provided by FTA, modified only if necessary to identify the affected parties. 

DISADVANTAGED BUSINESS PARTICIPATION 

This Contract is subject to the requirements of Title 49, Code of Federal Regulations, Part 26, “Participation by 

Disadvantaged Business Enterprises in Department of Transportation Financial Assistance Programs”, therefore, it is the 

policy of the Department of Transportation (DOT) to ensure that Disadvantaged Business Enterprises (DBEs), as defined in 

49 CFR Part 26, have an equal opportunity to receive and participate in the performance of DOT-assisted contracts. 

1) Non-Discrimination Assurances.  Contractor or subcontractor shall not discriminate on the basis of race, 
color, national origin, or sex in the performance of this Contract.  Contractor shall carry out all 
applicablerequirements of 49 CFR Part 26 in the award and administration of DOT-assisted contracts.  Failure 
by Contractor to carry out these requirements is a material breach of this Contract, which may result in the 



 

termination of this Contract or other such remedy as public agency deems appropriate.  Each subcontract 
Contractor signs with a subcontractor must include the assurance in this paragraph. (See 49 CFR 26.13(b)). 

2) Prompt Payment.  Contractor is required to pay each subcontractor performing Work under this prime 
Contract for satisfactory performance of that work no later than thirty (30) days after Contractor’s receipt of 
payment for that Work from public agency.  In addition, Contractor is required to return any retainage 
payments to those subcontractors within thirty (30) days after the subcontractor’s work related to this 
Contract is satisfactorily completed and any liens have been secured.  Any delay or postponement of 
payment from the above time frames may occur only for good cause following written approval of public 
agency.  This clause applies to both DBE and non-DBE subcontractors.  Contractor must promptly notify 
public agency whenever a DBE subcontractor performing Work related to this Contract is terminated or fails 
to complete its Work, and must make good faith efforts to engage another DBE subcontractor to perform at 
least the same amount of work.  Contractor may not terminate any DBE subcontractor and perform that 
Work through its own forces, or those of an affiliate, without prior written consent of public agency. 

3) DBE Program.  In connection with the performance of this Contract, Contractor will cooperate with public 
agency in meeting its commitments and goals to ensure that DBEs shall have the maximum practicable 
opportunity to compete for subcontract work, regardless of whether a contract goal is set for this Contract.  
Contractor agrees to use good faith efforts to carry out a policy in the award of its subcontracts, agent 
agreements, and procurement contracts which will, to the fullest extent, utilize DBEs consistent with the 
efficient performance of the Contract. 

ENERGY CONSERVATION REQUIREMENTS 

Contractor agrees to comply with mandatory standards and policies relating to energy efficiency which are contained in 

the State energy conservation plans issued under the Energy Policy and Conservation Act, as amended, 42 U.S.C. 

Sections 6321 et seq. and 41 CFR Part 301-10. 

FEDERAL CHANGES 

Contractor shall at all times comply with all applicable FTA regulations, policies, procedures and directives, including 

without limitation those listed directly or by reference in the Contract between public agency and the FTA, as they may 

be amended or promulgated from time to time during the term of this contract.  Contractor’s failure to so comply shall 

constitute a material breach of this Contract. 

INCORPORATION OF FEDERAL TRANSIT ADMINISTRATION (FTA) TERMS 

The provisions include, in part, certain Standard Terms and Conditions required by the U.S. Department of 

Transportation (DOT), whether or not expressly set forth in the preceding Contract provisions.  All contractual provisions 

required by the DOT, as set forth in the most current FTA Circular 4220.1F, dated November 1, 2008, are hereby 

incorporated by reference.  Anything to the contrary herein notwithstanding, all FTA mandated terms shall be deemed 

to control in the event of a conflict with other provisions contained in this Contract.  Contractor agrees not to perform 

any act, fail to perform any act, or refuse to comply with any public agency requests that would cause public agency to 

be in violation of the FTA terms and conditions. 

NO FEDERAL GOVERNMENT OBLIGATIONS TO THIRD PARTIES 

Agency and Contractor acknowledge and agree that, absent the Federal Government’s express written consent and 

notwithstanding any concurrence by the Federal Government in or approval of the solicitation or award of the 

underlying Contract, the Federal Government is not a party to this Contract and shall not be subject to any obligations or 



 

liabilities to agency, Contractor, or any other party (whether or not a party to that contract) pertaining to any matter 

resulting from the underlying Contract. 

Contractor agrees to include the above clause in each subcontract financed in whole or in part with federal assistance 

provided by the FTA.  It is further agreed that the clause shall not be modified, except to identify the subcontractor who 

will be subject to its provisions. 

PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS 

Contractor acknowledges that the provisions of the Program Fraud Civil Remedies Act of 1986, as amended, 31 U.S.C. §§ 

3801 et seq. and U.S. DOT regulations, “Program Fraud Civil Remedies,” 49 CFR Part 31, apply to its actions pertaining to 

this Contract.  Upon execution of the underlying Contract, Contractor certifies or affirms the truthfulness and accuracy of 

any statement it has made, it makes, it may make, or causes to me made, pertaining to the underlying Contract or the 

FTA assisted project for which this Contract Work is being performed. 

In addition to other penalties that may be applicable, Contractor further acknowledges that if it makes, or causes to be 

made, a false, fictitious, or fraudulent claim, statement, submission, or certification, the Federal Government reserves the 

right to impose the penalties of the Program Fraud Civil Remedies Act of 1986 on Contractor to the extent the Federal 

Government deems appropriate. 

Contractor also acknowledges that if it makes, or causes to me made, a false, fictitious, or fraudulent claim, statement, 
submission, or certification to the Federal Government under a contract connected with a project that is financed in whole 
or in part with Federal assistance originally awarded by FTA under the authority of 49 U.S.C. § 5307, the Government 
reserves the right to impose the penalties of 18 U.S.C. § 1001 and 49 U.S.C. § 5307 (n)(1) on the Contractor, to the extent 
the Federal Government deems appropriate. 

Contractor agrees to include the above clauses in each subcontract financed in whole or in part with Federal assistance 

provided by FTA.  It is further agreed that the clauses shall not be modified, except to identify the subcontractor who will 

be subject to the provisions. 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

State Notice Addendum 

The National Cooperative Purchasing Alliance (NCPA), on behalf of NCPA and its current and potential participants to 

include all county, city, special district, local government, school district, private K-12 school, higher education 

institution, state, tribal government, other government agency, healthcare organization, nonprofit organization and all 

other Public Agencies located nationally in all fifty states, issues this Request for Proposal (RFP) to result in a national 

contract.   

For your reference, the links below include some, but not all, of the entities included in this proposal: 

http://www.usa.gov/Agencies/State and Territories.shtml 

https://www.usa.gov/local-governments 

 




