REGIONS

25-04 Addendum 1
Key Code Media, Inc.
Supplier Response

Event Information

Number: 25-04 Addendum 1

Title: Audio Visual Solutions and Services

Type: Request for Proposal - Region 4 ESC

Issue Date: 4/16/2025

Deadline: 5/29/2025 02:00 PM (CT)

Notes: Oral communications concerning this RFP shall not be binding and
shall in no way excuse an Offeror of the obligations set forth in this
proposal.

Only online proposals will be accepted. Proposals must be submitted
via Region 4 ESC's online procurement system:
regiondesc.ionwave.net.

No manual, emailed, or faxed proposals will be accepted.

Contact Information

Address: Procurement
7145 West Tidwell Road
TX 77092

Email: guestions@esc4.net
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Key Code Media, Inc. Information

Contact: Grace Najera Pinto

Address: 270 S. Flower Street
Burbank, CA 91502

Phone: (818) 303-3900

Email: gpinto@keycodemedia.com

Web Address: www.keycodemedia.com

By submitting your response, you certify that you are authorized to represent and bind your company.

Grace Najera gpinto@Keycodemedia.com
Signature Emalil

Submitted at 5/29/2025 01:57:52 PM (CT)

Supplier Note

Thank you for this opportunity. Looking forward to hearing from you soon

Requested Attachments

Offer and Contract Signature
Form - Filled out.pdf

Please complete, sign and upload the Offer and Contract Signature Form, located on the Attachments tab.
(REQUIRED)

Offer and Contract Signature Form

25-04 Deviation Form - Filled
out.pdf

Please complete and upload the Deviation Form, located on the Attachments tab. *NOTE: Any and add Deviations to
any term or condition found in this RFP must be noted on this form. (REQUIRED)

W-9 Upload Form W-9 2025.pdf

Deviation Form

Interested offerors must upload an updated Form W-9 prior to submitting a proposal.
Products and Pricing Region 4 Product Pricing.xIsx

Each offeror awarded an item under this solicitation may offer their complete product and service offering/a balance of
line. Describe the full line of products and services offered by supplier.

Disclosure of Interested
Parties.png

If you are required under statute to submit a Disclosure of Interested Parties form (1295 form), you must do so here.
Section 6 must be completed in its entirety. Alternatively, if you are exempt under the statute, you must provide
documentation affirming your exemption. (REQUIRED, see Attribute titled "DISCLOSURE OF INTERESTED PARTIES")

Conflict of Interest Questionnaire No response

If a conflict exists that requires the submission of a Conflict of Interest Questionnaire (CIQ), complete and upload the
document here. (REQUIRED ONLY IF A CONFLICT EXISTS, see Attribute titled "CONFLICT OF INTEREST
QUESTIONNAIRE" for additional information.)

Diversity, HUB Certifications No response

If your firm holds a certification from certifying agencies related to M/WBE, DBE, HUB, or other diverse business
designations, you may upload the certificate here. (OPTIONAL)

Value Added Services No response

Provide any additional information related to products and services the Offeror proposes to enhance and add value to
the Contract. For example, a proposal for furniture may include additional value-added selections such as installation,
white glove delivery options, setup/cleaning, classroom design/layout, special orders, etc. (OPTIONAL)

Disclosure of Interested Parties form or Evidence of Exemption
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OMNIA Partners - Exhibit A - Response for National Cooperative Omnia Partners Response
Contract 5.29.25 - File Ready.docx

Complete and upload your response to Exhibit A - Response for National Cooperative Contract. This upload shall
consist of a single document of the Proposer's own design that addresses the information in Exhibit A.

OMNIA Partners - Exhibit F
OMNIA Partners - Exhibit F Federal Funds Certifications Federal Funds Certifications Form
- Filled out.pdf

Complete and upload your response to Exhibit F - Federal Funds Certification. This upload should consist of a single
document completed with all checkboxes, initials, signatures, and information fields filled in as appropriate.

OMNIA Partners - Exhibit G New
OMNIA Partners - Exhibit G New Jersey Business Compliance Jersey Business Compliance -

Filled out.pdf

Complete and upload your response to Exhibit G - New Jersey Business Compliance. This upload should consist of a
single document that is comprised of DOC #1 through DOC #10, with all checkboxes, initials, signature, and
information fields completed as appropriate.

Additional Agreements Offeror will require Participating Agencies to No response
sign.

If the Offeror will require individual agencies to complete any additional requirements or agreements outside of what is
proposed and agreed to during this proposal solicitation, Offeror must submit such requirements or agreements as an
uploaded file here. If uploading more than one file, select "New" under the "Other Response Attachments" section
found lower on this webpage, and upload as many documents as is necessary to submit all additional requirements for
participating agencies.

Key Code Media Inc.-
Dunn & Bradstreet Report DUNS050495345 05-21-2025
(1).pdf

Response Attachments

Labor Pricing - Region 4.xlIsx
Labor rates and services

Key Code Total Care - Support Offering Pricing.xIsx
Key Code Support Pricing Offering

Bid Attributes

1 | CONTRACT DURATION

The initial term of the Contract is for a period of three (3) years unless terminated, canceled, or extended as
otherwise provided herein. Region 4 ESC shall have the right in its sole discretion to renew the Contract for
additional terms up to two (2) years after the end of the initial term or for a lesser period of time as determined by
Region 4 ESC by providing written notice to the Contractor of Region 4 ESC'’s intent to renew thirty (30) days prior
to the expiration of the original term. Contractor acknowledges and understands Region 4 ESC is under no
obligation whatsoever to extend the term of this Contract. In the event the proposal term, including renewals, ends
before another proposal is executed, proposal prices and discounts may be extended on a month-to-month basis
by mutual consent. Extensions are limited to the lesser of: a) six (6) additional monthly terms, or b) the time which is
required to complete a new solicitation for the goods and services provided for in this solicitation. Notwithstanding
the foregoing paragraph, the term of the Contract, including any extension of the original term, shall be further
extended until the expiration of any Purchase Order issued within the Contract term for a period of up to one year
beyond the Contract term.

| certify compliance with this attribute.

2 | NAME OF INDIVIDUAL COMPLETING THIS PROPOSAL
|Grace Najera
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3 [ HOW MANY YEARS HAS YOUR BUSINESS OPERATED UNDER ITS PRESENT NAME

| 24]

4 [ WHAT IS YOUR CURRENT NUMBER OF CUSTOMER ACCOUNTS?

| 22743

S5 [ WHAT ARE YOUR BUSINESS HOURS?

|8am—5pm

6 | 1S 30 DAYS AFTER RECEIPT OF INVOICE AN ACCEPTABLE PAYMENT SCHEDULE FOR YOUR
BUSINESS?

If Yes, type "YES".

If No, describe your payment schedule in the field provided.

|YES

7 | WHAT IS THE STANDARD LEAD TIME FOR RECEIPT OF PRODUCTS AFTER ORDER IS RECIEVED
(ARO), IN DAYS?

Provide your answer in number of DAYS after receipt of order (ARO).

5

8 | ACCOUNT MANAGER NAME

Please indicate the name of the account manager we should speak to with concerns about the products and/or
services in this proposal.

|James Page

9 | ACCOUNT MANAGER EMAIL

|jpage@keycodemedia.com |

1 | ACCOUNT MANAGER PHONE

|(206) 249-4057|

1 | PAYMENT REMITTANCE ADDRESS

|270 S. Flower Street Burbank CA 91502

1 | PAYMENT REMITTANCE PHONE

[(818) 303-3900|

1 | CONTRACT/PURCHASE ORDER/QUOTE EMAIL

Vendors may choose to have purchase orders emailed to them in PDF format in lieu of having them faxed or mailed.
To elect this option, please offer the preferred email address in the accompanying field. This email address will
apply to any purchases from your company, so the use of a generic email address is suggested, such as
bids@companyname.com or purchaseorders@businessname.com.

| orders@keycodemedia.com |

1 | CONTRACT/PURCHASE ORDER/QUOTE FAX NUMBER, IF APPLICABLE
If applicable, please provide a fax number to send orders and quote requests.
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1 | REQUIRED REFERENCE QUOTE OR CONTRACT NUMBER, IF APPLICABLE

Enter your quote or contract number and/or any other information our staff would need provide on the face of
purchase orders in order to receive discount percentages and contract pricing.

[No response

1 | COMPANY WEBSITE ADDRESS, IF APPLICABLE

| www.keycodemedia.com |

1 | HOW WERE YOU NOTIFIED OF THIS BID OPPORTUNITY?

In order to verify the efficiency of communication tools used to notify vendors of bidding opportunities, we ask that
you provide us with the manner in which you received notification of this request for bid/proposal.

|Through our Omnia

1 | REFERENCE 1

Please provide the reference of a school and/or business who have utilized the same equipment/products within the
last two years. Include:

Entity Name

Contact name and title

Contact phone number and email address

Contact city and state

Years of service provided

Description of services/products provided

Annual volume of business handled for the customer

Austin PBS 6101 Highland Campus Dr Austin, TX, 78752-6000 Chris Ostertag CTO costertag@klru.org 512-475-
9072 5+ years Complete TV station rebuild https://www.youtube.com/watch?v=dxJmZPC4EWM $6m

1 | REFERENCE 2

Please provide the reference of a school and/or business who have utilized the same equipment/products within the
last two years. Include:

Entity Name

Contact name and title

Contact phone number and email address

Contact city and state

Years of service provided

Description of services/products provided

Annual volume of business handled for the customer

Blue Star Operations Services (Dallas Cowboys) AT&T Stadium Arlington, TX, 76011 Dwin Towell, Director of
Broadcast Engineering dtowell@dallascowboys.net 214-679-8332 10+ years Various broadcast and video
production projects $1m/year
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REFERENCE 3

0 Please provide the reference of a school and/or business who have utilized the same equipment/products within the
last two years. Include:
e Entity Name
e Contact name and title
e Contact phone number and email address
e Contact city and state
e Years of service provided
e Description of services/products provided
e Annual volume of business handled for the customer
El Paso Community College 9050 Viscount Blvd Bldg B El Paso, TX, 79925-6507 Jorge Hernandez
jher1037@epcc.edu 915-831-6350 Since 2020 Broadstream OASYS System (broadcast playout, captioning,
subtitling) $200k
% THE U.S. STATE YOUR PRINCIPAL PLACE OF BUSINESS IS LOCATED.
|California |
2 | RECIPROCITY
2 For Businesses not located in Texas: Does your state of residence or incorporation require out-of-state bidders to
underbid vendors residing in your state by a prescribed amount or percentage to receive a comparable contract? If
Yes, please input that percentage; If No, please leave the adjacent field blank.
| No response|
2 | PARTIAL AWARD ACCEPTANCE
3 REGION 4 ESC retains the right to award this contract in such a manner that it receives the best overall value for
the goods and/or services requested in this request for proposal or bid, which may include awarding to multiple
vendors.
[ | understand.
2 | PURCHASE ORDER POLICY
4 REGION 4 ESC purchases tangible goods and services through the use of approved Purchase Orders. Vendors
are highly discouraged from sending products, and/or performing services without prior receipt of an approved
District Purchase Order. While campuses and departments may call for quotes and information, please be advised
the District is not obligated to pay for any services and/or products ordered via telephone or email in without the
presence of a properly executed Purchase Order.
V11 understand.
% ADDENDA NOTIFICATIONS

Any addenda to this proposal will be issued electronically through this system. It is vendor's responsibility to review
addenda upon e-mailed notice and retract/amend their submission as deemed necessary. REGION 4 ESC may
choose to mark a proposal received prior to the issuance of an addendum as non-responsive should REGION 4
ESC, in its sole determination, finds the addendum to be of such material change that it warrants such
determination. If such proposal is found non-responsive, REGION 4 ESC will not consider the proposal for
evaluation or further consideration.

| understand.
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2 | How does the Offeror handle returns and restocking? Describe the return policy, restocking fees, and
6 | how these processes are managed.

Key Code Media processes returns in accordance with manufacturer policies and within 30 days of delivery,
subject to approval. Restocking fees may apply and typically range from 10-25%, depending on the product and
condition. All returned items must be unopened and in original packaging unless defective. For defective products,
we facilitate RMA processing with the manufacturer and provide replacement or credit. Our support team ensures
prompt communication, RMA tracking, and resolution updates throughout the return process.

2 [ How does the Offeror respond to emergencies? Please outline the emergency response process for
7 urgent orders.

Key Code Media has a dedicated support team trained to handle emergency and time-sensitive orders. We
prioritize urgent requests with same-day processing and coordinate expedited shipping where applicable. Our
project and service teams are available 24/7 for critical media infrastructure support. Clients can reach us through
direct phone lines, emergency email channels, or our customer portal to initiate immediate assistance.

2 | What is Offeror's average Fill Rate?

Key Code Media maintains an average fill rate of over 95%, supported by robust inventory systems, strong
distributor relationships, and proactive sourcing strategies. For custom or specialty items, we communicate lead
times at the time of order and provide real-time updates to ensure transparency and fulfillment efficiency.

2 [ What is the Offeror's history of meeting delivery timelines? Provide the vendor's average on-time
9 delivery and fill rates.

Key Code Media has a strong track record of on-time delivery, averaging 94-98% across standard orders over the
past 3 years. Our project coordination team uses order management software to monitor shipping, coordinate
drop-shipments, and resolve supply chain issues proactively. Our high fill and on-time delivery rates reflect our
commitment to operational excellence and client satisfaction.

3 | How does the Offeror ensure product/service quality? Describe the quality standards and warranty
0 options for products/services.

We partner with leading manufacturers and authorized distributors to ensure all products meet industry standards.
Quality is ensured through thorough vendor vetting, pre-shipment checks, and post-installation support. Our
service technicians are certified and follow strict QA protocols. Warranty options vary by product and
manufacturer, but Key Code Media supports all applicable warranties and assists clients with claim processing.
Client feedback and satisfaction surveys are used to continuously improve our service delivery.

3 [ Describe Offeror's customer service/problem resolution process. Include hours of operation, number
1] of services, etc.

Key Code Media offers a multi-tiered customer service model, available Monday through Friday, 8:00 AM — 5:00
PM PT, with 24/7 emergency support available for qualifying service agreements. Clients may submit tickets via
phone, email, or our service portal. Our escalation path involves initial triage, technical support, and project
management or vendor coordination as needed. Response time goals range from same-day for critical issues to
1-2 business days for standard inquiries.

3 | Describe Offeror's invoicing process. Include payment terms and acceptable methods of payments.
2 | Offerors shall describe any associated fees pertaining to credit cards/p-cards.

Invoices are issued upon product shipment or project milestone completion. Accepted payment terms are Net 30,
with credit card payments also accepted (processing fee may apply, typically 3%). ACH and wire transfers are
preferred for larger purchases. Invoicing details are clearly itemized and can be sent electronically for ease of
tracking and reconciliation.
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How will the Offeror ensure smooth contract implementation? Describe the transition plan for
customers adopting the Offeror's goods/services.

Key Code Media initiates all new contracts with a dedicated onboarding team. The process includes a kickoff
meeting, detailed implementation plan, system configurations (if applicable), and customer training. Our operations
team coordinates with procurement and finance to ensure seamless integration with the customer’s workflow and
ERP systems. Dedicated account managers provide ongoing support.

~W

Describe the financial condition of Offeror.

Key Code Media is a privately held, financially stable company with over two decades of sustained growth. We
maintain strong vendor relationships, positive credit standings, and consistent revenue across our sales,

integration, and support divisions. Financial references or statements can be provided upon request under NDA.

Provide a website link in order to review website ease of use, availability, and capabilities related to
ordering, returns and reporting. Describe the website’s capabilities and functionality.

Visit www.keycodemedia.com to access product information, service offerings, support ticketing, and project case
studies. The website features a responsive interface, detailed product pages, training/event registration, and
customer support access. Clients can easily request quotes, submit returns, or download warranty forms directly
through the portal.

Describe the Offeror’s safety record.

Key Code Media adheres to OSHA safety standards and maintains a clean safety record. All integration and field
service staff are trained in jobsite safety protocols, including equipment handling, electrical safety, and
ladder/rigging practices. Safety audits are periodically conducted on-site, and incident reports are reviewed for
corrective action.

Provide a brief history of the Offeror, including year it was established and corporate office location.
Please also provide experience providing similar products and services.

Key Code Media was established in 2001 and is headquartered in Burbank, California, with additional offices
across the U.S. We specialize in media technology sales, integration, and support for broadcast, post-production,
corporate, and education clients. With over 20 years of experience, we’ve executed thousands of installations and
service engagements with a reputation for reliability and innovation.

What is the Offeror's reputation in the industry? Provide a brief description of the vendor's standing
and reliability in the market.

Key Code Media is regarded as a leading systems integrator and reseller in the professional media and AV
industry. We are trusted by organizations such as Netflix, ABC, USC, and major school districts nationwide. Our
reputation is built on technical expertise, project success, and long-term client partnerships. We've been
recognized by Avid, NewTek, and others for outstanding channel performance.

Are the Offeror's products/services well regarded? Please describe how the Offeror's products and
services are perceived by customers. You are welcome to include any customer reviews or feedback to
illustrate your response.

Yes. Client testimonials consistently highlight our responsiveness, knowledgeable support, and seamless
integration. Our Net Promoter Score (NPS) is above industry average. Product quality is reinforced by working only
with certified manufacturers, and our services are regularly rated highly in post-project surveys.
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oh

Describe if distributors/dealers/resellers/subsidiaries/partners ("affiliates") will be used to fulfill the
contract. Submit a list of those affiliates authorized to sell under the proposed contract.

Where and how does Offeror propose to maintain an authorized affiliate list so it may be accessed by Participating
Agencies? How often does the supplier propose to update the affiliate list? Confirm the Offeror reviews the financial
health, debarment status and overall general capacity of authorized affiliates. Offerors who us authorized affiliates
are responsible for ensuring authorized affiliates are performing in accordance with the contract.

Key Code Media primarily fulfills contracts directly; however, we also procure products from a network of
authorized distributors, dealers, and resellers to meet availability, lead time, and pricing requirements. This flexible
procurement strategy ensures we can offer the best possible value and delivery timelines to our clients. In select
cases, we may also engage trusted affiliates or regional partners for local delivery or installation support. All third-
party partners are vetted for financial health, industry reputation, and compliance with Key Code Media’s
standards of service and quality. Our affiliate list is reviewed quarterly and updated at least annually, and a current
version can be submitted upon request.

YN

Describe the experience and qualifications of key employees.

Key Code Media employs a team of certified professionals with decades of combined experience in media
technology, AV integration, and IT systems. Our technical staff hold certifications from Avid, NewTek, Dante,
Crestron, and others. Key leadership includes seasoned professionals with backgrounds in engineering, project
management, and procurement, several with experience supporting large public and educational institutions.
Continuous training ensures we stay current with evolving technologies and industry best practices.

N

Describe Offeror's experience working with the government sector.

Key Code Media has extensive experience providing technology solutions to government agencies, school
districts, and higher education institutions across multiple states. We understand the regulatory, budgetary, and
operational requirements of public sector clients. We’ve delivered compliant solutions through CMAS, NASPO, and
PEPPM contracts, ensuring transparency, competitive pricing, and audit readiness throughout the procurement
and implementation process.

Describe any past or present litigation, bankruptcy, reorganization involving supplier.

Key Code Media has no history of bankruptcy, reorganization, or litigation that would impact our ability to perform
or fulfill contractual obligations. The company maintains a strong financial and legal standing with a clean
corporate record.

NN

Provide Offeror's expertise in working with public sector and understanding of the unique technical
regulatory requirements.

We are well-versed in FERPA, E-Rate, and accessibility standards (ADA, WCAG 2.1), and we offer solutions that
meet or exceed state procurement requirements. Our team proactively addresses data security, user access
control, and long-term support planning. We have deployed media labs, broadcast studios, and digital signage
systems tailored to the public education and government sectors, including training and documentation aligned
with public agency protocols.

o1

Indicate if Offeror is licensed to do business in all 50 states.

Yes
LINo

Value Add - Provide any additional information related to products and services Offeror proposes to
enhance and add value to the Contract.

Key Code Media offers added value through pre-sales consulting, system design, training, and post-installation
support. We provide custom documentation, product lifecycle planning, and staff training tailored to the client’s
needs. Our responsive technical support and proactive inventory sourcing ensure smooth delivery and minimal
downtime. We also offer educational webinars and product demos for Participating Agencies.
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~N b

For Non-Normal Working Hours, indicate if there is a minimum charge of hours and what the number of
hours is.

For services requested outside of standard business hours (Monday—Friday, 8:00 AM-5:00 PM PT), Key Code
Media may apply a two-hour minimum service charge depending on contract terms and resource availability. Rates
and terms can be negotiated in advance for after-hours coverage, especially for critical systems or emergency

support.

oo

How does the Offeror price their products or services?

e |s pricing based on a discount from a manufacturer's price list, catalog, or a fixed price?

¢ Include price and product, service, and/or solutions lists with the following information, if applicable:
manufacturer or other part number, product/service description, manufacturers suggested or another list
price, and net price.

Pricing is based on a discount from manufacturer price lists or catalogs. We offer competitive fixed pricing or
project-based pricing depending on scope. Each quote clearly outlines manufacturer name, product part number,
list price, and net price. Key Code Media leverages volume purchasing and direct vendor relationships to pass on
cost savings to clients while ensuring availability and supportability of all solutions offered.

[(oJF N

Describe any shipping charges (where applicable).

Shipping charges vary based on order size, weight, destination, and vendor shipping policies. For most orders,
Key Code Media passes through actual freight charges without markup. We work to consolidate shipments and
use ground shipping where possible to minimize costs. Expedited or special handling fees are communicated in
advance.

Provide pricing for warranties on all products and services.

Product warranties are typically included by the manufacturer and range from 1-5 years depending on the
product. Extended warranties or support plans are available for purchase on many items. For services, Key Code
Media offers a 30-day workmanship warranty on all labor, with optional ongoing service agreements available at
additional cost.

Describe any return or restocking fees.

Returns are subject to manufacturer approval and must typically occur within 30 days of delivery. Restocking fees
may apply and generally range from 10-25%, depending on manufacturer policy and item condition. Defective
items are replaced or refunded per manufacturer warranty guidelines with no restocking fee.

Are there additional discounts or rebates for larger orders or other factors? Please describe any
potential savings based on volume, annual spending, or other incentives.

Yes. Volume-based discounts are available for large purchases, repeat orders, or bundled services. Agencies
placing high-volume or recurring orders may qualify for additional rebates or tiered pricing structures. Key Code
Media evaluates all large quotes to apply maximum allowable discounts based on spend and scope

How can the Offeror ensure contract pricing? How can customers verify that they are getting the
agreed-upon contract prices?

Contract pricing is maintained in our quoting and order processing systems. Quotes reference contract identifiers
and pricing is cross-checked by procurement and finance teams. Customers can verify pricing against the
published contract catalog, and Key Code Media will provide audit support or documentation upon request.

Ot

How will price updates be handled? Describe the frequency and method for price adjustments during
the contract term.

Price updates are typically reviewed and submitted annually, or as manufacturer price lists change. Any
adjustments are communicated in advance and require approval by the contract administrator. Updated price lists
are submitted in the agreed-upon format and posted for participating agencies as required.
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5 | How are future product introductions priced? Explain how new products or services introduced during
S [ the contract will align with current pricing?

New products or services introduced during the contract term will be priced consistent with existing discount
structures, using the same percentage off MSRP or vendor catalog. New items are submitted with manufacturer
pricing and documentation, and added to the contract catalog upon approval.

5 | Describe any diversity programs or partners supplier does business with and how Participating
6 Agencies may use diverse partners through the Master Agreement.

Indicate how, if at all, pricing changes when using the diversity program. If there are any diversity programs, provide
a list of diversity alliances and a copy of their certifications.

Key Code Media supports diversity and supplier inclusion initiatives. While not a certified MWBE or DBE, we
frequently partner with diverse subcontractors and regional affiliates, including women- and minority-owned
businesses, particularly for onsite work or specialty services. We are committed to expanding our diverse vendor
partnerships and will support Participating Agencies in meeting their diversity goals by collaborating with eligible
partners where appropriate.

S [ Minority Women Business Enterprise Certification
If yes, list certifying agency.

|Key Code Media is not currently certified as a MWBE.

9 [ Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (DBE) Certification
If yes, list certifying agency.

|Key Code Media is not currently certified as an SBE or DBE.

S [ Historically Underutilized Business (HUB) Certification
If yes, list certifying agency.

|Key Code Media is not currently certified as a HUB.

6 | Historically Underutilized Business Zone Enterprise (HUBZone) Certification
If yes, list certifying agency.

|Key Code Media is not currently certified as a HUBZone enterprise.

6 | Other recognized diversity certificate holder
If yes, list certifying agency

|Ecovadis, UN Global Contract

6 | Describe how Supplier will transition any existing Public Agency customers’ accounts to the Master
2 Agreement available nationally through OMNIA Partners.

Include a list of current cooperative contracts (regional and national) Offeror holds and describe how the Master
Agreement will be positioned among the other cooperative agreements.

Key Code Media will proactively transition existing public sector clients to the OMNIA Partners Master Agreement
where applicable, upon contract execution. We will notify eligible customers via email campaigns, direct outreach
by account managers, and through our website, highlighting the advantages of the cooperative purchasing model.
The OMNIA contract will be positioned as our preferred procurement method for eligible agencies due to its
competitive pricing, ease of use, and national accessibility. We will also update existing cooperative agreements
with references to OMNIA and provide client-specific transition support where needed.
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Acknowledge Supplier agrees to provide its logo(s) to OMNIA Partners and agrees to provide
permission for reproduction of such logo in marketing communications and promotions.

Acknowledge that use of OMNIA Partners logo will require permission for reproduction, as well.
Yes
O No

Confirm Supplier will be proactive in direct sales of Supplier’s goods and services to Public Agencies
nationwide and the timely follow up to leads established by OMNIA Partners.

All sales materials are to use the OMNIA Partners logo. At a minimum, the Offeror's sales initiatives should
communicate:

Master Agreement was competitively solicited and publicly awarded by a Principal Procurement Agency
Best government pricing

No cost to participate

Non-exclusive

Yes
CINo

Confirm Offeror will train its national sales force on the Master Agreement. At a minimum, sales training
should include:

Key features of Master Agreement

Working knowledge of the solicitation process

Awareness of the range of Public Agencies that can utilize the Master Agreement through OMNIA Partners
Knowledge of benefits of the use of cooperative contracts

Yes
LINo

Provide the name, title, email and phone number for the person(s), who will be responsible for:

Executive Support
Marketing

Sales

Sales Support
Financial Reporting
Accounts Payable
Contracts

» Executive Support - Mike Cavanagh, President, mcavanagh@keycodemedia.com, 818-303-3900 « Marketing -
Matt McClain, VP Marketing, mmcclain@keycodemedia.com, 818-303-3934 - Sales - James Page, VP Sales,
jpage@@keycodemedia.com, 206-249-4057 « Sales Support - Lindsay Dentico, Director Sales Support,
Identico@keycodemedia.com, 929-999-5356 - Financial Reporting - Grace Najera, VP Business Operations,
gpinto@keycodemedia.com, 818-303-3909 « Accounts Payable — Christina Powell, Controller,
invoicing@keycodemedia.com ¢ Contracts - Grace Najera, VP Business Operations, gpinto@keycodemedia.com,
818-303-3909

Describe in detail how Supplier’s national sales force is structured, including contact information for
the highest-level executive in charge of the sales team.

The national sales force is ultimately managed by Mike Cavanagh (mcavanagh@keycodemedia.com, 818-303-
3900), president and owner of Key Code Media. The local sales representatives are managed by regional Sales
Vice Presidents: James Page (California & Desert, Mountain, Texas, New England), Mark Seigel (PNW), John
Connolly (Mid-West & New York).
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6 [ Explain in detail how the sales teams will work with the OMNIA Partners team to implement, grow and
8 | service the national program.

to implement, grow and service the national program. Key Code Media — National Program Strategy for OMNIA
Partners 1. Partnership Alignment and Enablement Key Code Media works hand-in-hand with OMNIA Partners to
ensure that eligible agencies nationwide understand the value and ease of procuring through the contract. We
conduct quarterly alignment meetings with OMNIA to coordinate outreach strategies, update marketing materials,
and share performance metrics. Additionally, we provide training and onboarding sessions for OMNIA’s internal
sales and support staff so they can confidently represent the contract’s scope and value proposition. 2. Dedicated
National Program Team We have assigned a dedicated program management team to oversee OMNIA contracts,
including VP Sales, regional account managers, and pre-sales solution architects. This team is specifically tasked
with serving public agencies, educational institutions, and municipalities across the U.S. They are trained to
support contract-specific pricing, compliance, scope of work development, and needs assessments. 3. Localized
Sales and Service Network Key Code Media has regional offices and field staff across the country, including Texas,
California, lllinois, and New York, allowing us to provide local account management, rapid deployment services,
and boots-on-the-ground support. For Texas specifically, we have experienced sales engineers, project managers,
and certified technicians ready to respond to site visits, live demonstrations, and system installations with a deep
understanding of regional school district and municipal workflows. 4. Streamlined Procurement and Pricing
Compliance Our internal sales operations team is fluent in OMNIA cooperative purchasing guidelines. They ensure
that all quotes, bids, and contracts are fully compliant with state and local requirements. We maintain transparent
pricing models and pre-approved scopes to make the purchasing process frictionless for agencies seeking fast-
track procurement. 5. Marketing and Growth Strategy We invest in ongoing marketing campaigns co-branded with
OMNIA to raise awareness of the contract. This includes webinars, in-person roadshows, digital advertising, and
targeted outreach to technology leaders in education and government. 6. Lifecycle Support and Customer
Retention Beyond the sale, we emphasize customer satisfaction and long-term success. Our service team
provides warranty support, training, preventive maintenance, and upgrade planning. We assign post-sale
customer success managers to ensure each agency’s system continues to meet evolving needs, driving high
renewal and retention rates within the cooperative purchasing ecosystem. Conclusion By combining national
program discipline with localized service excellence, Key Code Media is uniquely positioned to scale the OMNIA
contract into Texas and beyond—delivering professional AV, broadcast, and media technology solutions with
speed, compliance, and expert care.

6 [ Explain in detail how Offeror will manage the overall national program throughout the term of the
9 | Master Agreement, including ongoing coordination of marketing and sales efforts, timely new
Participating Public Agency account set-up, timely contract

administration, etc.

The program will be centrally managed by the VP of Business Operations, Grace Pinto in collaboration with our
Sales and Marketing teams. OMNIA account setup, marketing alignment, training, and agency onboarding will be
coordinated nationally and reviewed quarterly for performance and compliance.

{ | State the amount of Supplier’s Public Agency sales for the previous fiscal year. Provide a list of
0 Supplier's top 10 Public Agency customers, the total purchases for each for the previous fiscal year
along with a key contact for each.

University of California Berkeley $ 1,195,686 City Of Los Angeles $ 895,370 San Francisco State University $
760,893 California Polytechnic State University, San Luis Obispo $ 746,071 The Palmdale Aerospace Academy $
731,333 University of California, Office of the President $ 651,870 University of California, Davis $ 496,878
Nebraska Public Media $ 436,637 New Mexico PBS $ 403,503 Pierce County TV $ 324,963

7 | Year 1 - Provide the Contract Sales (as defined in Section 12 of OMNIA Partners Administration
1 Agreement) that Supplier will guarantee each year under the Master Agreement for the initial three
years of the Master Agreement ("Guaranteed Contract Sales").

To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee shall be calculated based on the
greater of the actual Contract Sales and the Guaranteed Contract Sales.

| $100000]
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Year 2 - Provide the Contract Sales (as defined in Section 12 of OMNIA Partners Administration
Agreement) that Supplier will guarantee each year under the Master Agreement for the initial three
years of the Master Agreement

To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee shall be calculated based on the
greater of the actual Contract Sales and the Guaranteed Contract Sales.

[ $100000]

7 | Year 3 - Provide the Contract Sales (as defined in Section 12 of OMNIA Partners Administration

3 Agreement) that Supplier will guarantee each year under the Master Agreement for the initial three
years of the Master Agreement
To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee shall be calculated based on the
greater of the actual Contract Sales and the Guaranteed Contract Sales.
[ $100000]

7 | Please download and thoroughly review the Scope of Work, located on the Attachments Tab. Indicate

4 your review and acceptance.
Yes

7 | Oral Communications concerning this RFP shall not be binding and shall in no way excuse an Offeror of

3 [ the obligations set forth in this proposal.
Yes

7 | Please download and thoroughly review the Terms and Conditions, located on the Attachments Tab.

6 | Indicate your review and acceptance.
Yes

7 | Not to Exceed Pricing

7 Region 4 ESC requests pricing be submitted as not to exceed pricing. Unlike fixed pricing, the Contractor can adjust
submitted pricing lower if needed but, cannot exceed original pricing submitted. Contractor must allow for lower
pricing to be available for similar product and service purchases. Cost plus pricing as a primary pricing structure is
not acceptable.

g Provide the number, size and location of Supplier’s distribution facilities, warehouses and retail

network as applicable.

Key Code Media operates out of its corporate headquarters in Burbank, CA, with additional regional offices and
warehousing capabilities in key markets including Seattle (WA), Chicago (IL), Dallas (TX), and New York (NY).
These locations serve as distribution hubs for staging, fulfillment, and service support. We also leverage a
nationwide network of authorized distributors and OEM partners to facilitate direct shipments and drop-ship
logistics to public agencies across the U.S., ensuring rapid and cost-effective delivery.
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7 | Provide a detailed ninety-day plan beginning from award date of the Master Agreement describing the
9 strategy to immediately implement the Master Agreement as supplier’s primary go to market strategy for
Public Agencies to supplier’s teams nationwide,

to include, but not limited to:

i. Executive leadership endorsement and sponsorship of the award as the public sector go-to-market strategy
within first 10 days

ii. Training and education of Supplier’s national sales force with participation from the Supplier's executive
leadership, along with the OMNIA Partners team within first 90 days

Key Code Media’s 90-day post-award implementation plan includes: Days 1-10: Executive Alignment and Internal
Launch Executive leadership will formally endorse the OMNIA contract as our national go-to-market strategy for
public sector clients. A company-wide internal announcement will communicate contract benefits, key terms, and
training timelines. Days 11-30: Sales Force Training and Enablement Conduct mandatory training sessions for all
sales and support teams on OMNIA contract terms, eligibility, pricing, and benefits. Equip staff with updated sales
collateral, FAQs, case studies, and talking points tailored to public agencies. Distribute branded email templates
and proposals highlighting OMNIA as the preferred contract vehicle. Days 31-60: Customer Communication and
Transition Notify existing public agency clients of OMNIA availability and assist with migration as applicable.
Launch an email campaign targeting K—12, higher education, and government contacts, communicating how to
utilize the Master Agreement. Update CRM tagging to track OMNIA-driven opportunities and contract-specific
activity. Days 61-90: National Promotion and Visibility Add OMNIA logo and contract access portal on Key Code
Media’s website. Publish a co-branded press release and blog post announcing the award and value to public
agencies. Launch digital advertising and LinkedIn promotions highlighting contract availability. Begin participation
planning for key public sector trade shows and OMNIA Partner events, including booth scheduling and
sponsorship opportunities.
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8 [ Provide a detailed ninety-day plan beginning from award date of the Master Agreement describing the
0 strategy to market the Master Agreement to current Participating Public Agencies, existing Public
Agency customers of Supplier, as well as to prospective

Public Agencies nationwide immediately upon award, to include, but not limited to:

i. Creation and distribution of a co-branded press release to trade publications

ii. Announcement, Master Agreement details and contact information published on the Supplier's website within first
90 days

iii. Design, publication and distribution of co-branded marketing materials within first 90 days

iv. Commitment to attendance and participation with OMNIA Partners at national (i.e. NIGP Annual Forum, NPI
Conference, etc.), regional (i.e. Regional NIGP Chapter Meetings, Regional Cooperative Summits, etc.) and
supplier-specific trade shows, conferences and meetings throughout the term of the Master Agreement

v. Commitment to attend, exhibit and participate at the NIGP Annual Forum in an area reserved by OMNIA Partners
for partner suppliers. Booth space will be purchased and staffed by Supplier. In addition, Supplier commits to
provide reasonable assistance to the overall promotion and marketing efforts for the NIGP Annual Forum, as
directed by OMNIA Partners.

vi. Design and publication of national and regional advertising in trade publications throughout the term of the
Master Agreement

vii. Ongoing marketing and promotion of the Master Agreement throughout its term (case studies, collateral pieces,
presentations, promotions, etc.)

viii. Dedicated OMNIA Partners internet web-based homepage on Supplier's website with:

* OMNIA Partners standard logo;

» Copy of original Request for Proposal;

* Copy of Master Agreement and amendments between Principal Procurement Agency and Supplier;

* Summary of Products and pricing;

* Marketing Materials

* Electronic link to OMNIA Partners’ website including the online registration page;

* A dedicated toll-free number and email address for OMNIA Partners

Key Code Media’s 90-day marketing strategy includes: Phase 1 (Days 1-30): Marketing Asset Development &
Strategic Messaging Collaborate with OMNIA Partners to co-develop branded collateral, FAQs, and
product/service brochures. Publish OMNIA contract landing page on Key Code Media’s website with contract
number, eligibility details, contact form, and downloadable PDFs. Finalize digital banner assets and insertions for
scheduled industry newsletter campaigns. Phase 2 (Days 31-60): Targeted Customer Outreach Launch email
campaigns segmented by vertical (education, local government, higher ed) introducing the Master Agreement.
Use account managers to conduct outbound outreach to existing customers, encouraging use of OMNIA for
streamlined procurement. Provide public agencies with prewritten procurement justification letters and supporting
documentation. Phase 3 (Days 61-90): Event Activation & Public Launch Confirm participation in the NIGP
Annual Forum and regional chapter events. Engage in co-marketing efforts with OMNIA, including shared
webinars or case study showcases. Coordinate with local resellers and distributors to promote contract visibility
and assist with public bids. Monitor performance metrics such as open rates, lead conversion, and inquiry volume
tied to OMNIA campaigns.

8 | GENERAL TERMS AND CONDITIONS

Respondent agrees to comply with the Contract and General Terms and Conditions provided as an attachment to
this online bid event. Any deviations to the Contract and General Terms and Conditions may be provided using the
procedures set forth in the attribute pertaining to deviations.

| certify compliance with this attribute.

8 | DEVIATIONS TO TERMS AND CONDITIONS

Any Deviation from the RFP documents, including the General Terms and Conditions, Notice to Offeror, or any other
document presented with terms for consideration by the proposer MUST be documented and presented on the
Deviation Form and attached to this electronic bid event via an electronic upload to the "Response Attachments"
tab. In addition to indicating the requested deviations on the form, additional pages may be provided to more
thoroughly explain each deviation listed on the Deviation Form.

| certify compliance with this attribute.
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FELONY CONVICTION NOTIFICATION

State of Texas Legislative Senate Bill No. 1 Section 44.034, Notification of Criminal History, Subsection (a), states “a
person or business entity that enters into an agreement with a school district must give advance notice to the
district if the person or an owner or operator of the business entity has been convicted of a felony. The notice must
include a general description of the conduct resulting in the conviction of a felony”.

Subsection (b) states “a school district may terminate the agreement with a person or business entity if the district
determines that the person or business entity failed to give notice as required by Subsection (a), or misrepresented
the conduct resulting in the conviction. The district must compensate the person or business entity for services
performed before the termination of the contract”.

Subsection (c) states “this section does not apply to a publicly held corporation”.

Use the list of values associated with this item to identify your status as it relates to this legal requirement.

|Non-FeIon - person/owner IS NOT a convicted feIon|

oo

NAME OF FELON AND NATURE OF FELONY, IF APPLICABLE

If response to previous attribute was "Felon - person/owner IS a convicted felon"”, vendor shall give the name of the
felon and details of conviction.

If you did not answer "Felon - person/owner IS a convicted felon" in the previous question, type "N/A" in the
respective field.

[N/A |

CRIMINAL HISTORY RECORDS REVIEW OF CERTAIN CONTRACT EMPLOYEES

Texas Education Code Chapter §22.0834 requires that criminal history records be obtained regarding covered
employees of entities that contract with a school entity in Texas to provide services for that school entity
(“Contractors”) and entities that contract with school entity contractors (“Subcontractors”). Covered employees with
disqualifying criminal histories are prohibited from serving at a school entity. Contractors/Subcontractors contracting
with a school entity shall (1) maintain compliance with the requirements of Texas Education Code Chapter 22 to the
school entity; and (2) require that each of their subcontractors complies with the requirements of Texas Education
Code Chapter 22. Contractors performing work at a school entity in Texas must comply with these statutes.
Compliance includes providing or causing employees and sub-contractor employees to provide
requested information and fingerprinting upon request.

Covered employees: Employees of a Contractor/Subcontractor who have or will have continuing duties related to

the service to be performed at a school entity and have or will have direct contact with students. The school entity
will be the final arbiter of what constitutes continuing duties and direct contact with students at their school.

| certify compliance with this attribute.

HISTORICALLY UNDERUTILIZED BUSINESS (HUB) CERTIFICATION

Businesses that have been certified by the Texas Building and Procurement Commission (TBPC) or other qualified
agency as Historically Underutilized Business (HUB) entities are encouraged to indicate their HUB status when
responding to this proposal invitation. The electronic catalogs will indicate HUB certifications for vendors that
properly indicate and document their HUB certification on this form.

Select one of the available options:

OPTION A: My business has NOT been certified as HUB.

OPTION B: I certify that my business has been certified as a Historically Underutilized Business (HUB), and |
have/will upload the certification information into the "Response Attachments" Tab located in this online bidding
event.

|OPTION A - Not HUB|
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8 | DISCLOSURE OF INTERESTED PARTIES

Texas state law requires the Disclosure of Interested Parties be filed with a public entity, including regional service
centers and school districts, for any contract which:

(1) requires an action or vote by the governing body; or

(2) has a value of $1 million or more; or

(3) for any services provided that would require an individual to register as a lobbyist under TX Gov’t Code Chapter
305.

NOTE: This form is not required if the vendor is a publicly-traded business entity, including a wholly-owned
subsidiary of the business entity (a company in which ownership is dispersed among the general public via shares
of stock which are traded via at least one stock exchange or over-the-counter market).

If you are required by law to submit this form, it must be completed online at the Texas Ethics Commission website.
Obtain a numbered certificate and click the link below to access the instructions and to complete this required form.
Upon completion, vendors required to submit the form must attach it to the proposal via the "Response
Attachments” Tab.

Click here to complete the form on the Texas Ethic Commission's 1295 Form webpage.

Please note: The District must verify receipt of all required 1295 forms received within 30 days on the Texas Ethics
Commission website. This verification does not indicate a contract award. Contract awards will be issued via direct
communication from the AISD Purchasing Department. A contract requiring a Disclosure of Interested Parties form is
voidable at any time if:

(1) the governmental entity or state agency submits to the business entity written notice of the business entity's
failure to provide the required disclosure; and

(2) the business entity fails to submit to the governmental entity or state agency the required disclosure on or
before the 10th business day after the date the business entity receives the written notice.

IF UNDER LAW YOU ARE EXEMPT FROM SUBMITTING THIS 1295 FORM, PROPOSERS MUST SUBMIT A
DOCUMENT THAT SHOWS PROOF OR PROVIDES EXPLANATION OF THIS EXEMPTION.

THE FOLLOWING CONTRACTS ARE EXEMPT FROM THE REQUIREMENTS OF TEXAS DISCLOSURE OF
INTERESTED PARTIES LAWS:
* a sponsored research contract of an institution of higher education;
* an interagency contract of a state agency or an institution of higher education;
* a contract related to health and human services if:
* the value of the contract cannot be determined at the time the contract is executed; and
* any qualified vendor is eligible for the contract;
* a contract with a publicly traded business entity, including a wholly owned subsidiary of the business entity;
* a contract with an electric utility, as that term is defined by Section 31.002, Utilities Code; or
* a contract with a gas utility, as that term is defined by Section 121.001, Utilities Code.

| certify compliance with this attribute.
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https://www.ethics.state.tx.us/whatsnew/elf_info_form1295.htm

8 [ CONFLICT OF INTEREST QUESTIONNAIRE

Region 4 Education Service Center (Region 4) is required to comply with Texas Local Government Code Chapter
176, Disclosure of Certain Relationships with Local Government Officers. House Bill 23 significantly changed
Chapter 176 as well as the required disclosures and the corresponding forms. As of September 1, 2015, any
vendor who does business with Region 4 or who seeks to do business with Region 4 must fill out the new Conflict of
Interest Questionnaire (CIQ) if a conflict of interest exists. A conflict of interest exists in the following situations:

1) If the vendor has an employment or other business relationship with a local government officer of Region 4 or a
family member of the officer, as described by section 176.003(a)(2)(A) of the Texas Local Government Code; or

2) If the vendor has given a local government officer of Region 4, or a family member of the officer, one or more
gifts with the aggregate value of $100, excluding any gift accepted by the officer or a family member of the officer if
the gift is: (a) a political contribution as defined by Title 15 of the Election Code; or (b) a gift of food accepted as a
guest; or

3) If the vendor has a family relationship with a local government officer of Region 4.

“Vendor” means a person who enters or seeks to enter into a contract with a local governmental entity. The term includes an agent of a vendor. The term
includes an officer or employee of a state agency when that individual is acting in a private capacity to enter into a contract. The term does not include a
state agency except for Texas Correctional Industries. Texas Local Government Code 176.001(7).

“Business relationship” means a connection between two or more parties based on commercial activity of one of the parties. The term does not include a
connection based on: (A) a transaction that is subject to rate or fee regulation by a federal, state, or local governmental entity or an agency of a federal,
state, or local governmental entity; (B) a transaction conducted at a price and subject to terms available to the public; or (C) a purchase or lease of goods or
services from a person that is chartered by a state or federal agency and that is subject to regular examination by, and reporting to, that agency. Texas Local
Government Code 176.001(3).

“Family relationship” means a relationship between a person and another person within the third degree by consanguinity or the second degree by affinity,
as those terms are defined by Subchapter B, Chapter 573, Government Code. Texas Local Government Code 176.001(2-a).

“Local government officer” means: (A) a member of the governing body of a local governmental entity; (B) a director, superintendent, administrator,
president, or other person designated as the executive officer of a local governmental entity; or (C) an agent of a local governmental entity who exercises
discretion in the planning, recommending, selecting, or contracting of a vendor. Texas Local Government Code 176.001(4).

Individuals serving as a Member of the Board of Directors, the Executive Director, Cabinet Members,
and other local government officers may be found at: https://www.esc4.net/about/about-region-4.

For additional information on Conflict of Interest Questionnaire, and the statutes that mandate it, please visit the
following links:

Texas Local Government Code, Section 176

Texas House Bill 23

A blank Conflict of Interest Questionnaire is available by clicking:
https://www.ethics.state.tx.us/data/forms/conflict/CIQ.pdf.

If your firm is required to return a completed Conflict of Interest Questionnaire with your proposal submission, use
the "Response Attachments” Tab to upload the completed document.

| certify compliance with this attribute.
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ENTITITES THAT BOYCOTT ISRAEL

Pursuant to Chapter 2271 of the Texas Government Code, the Respondent hereby certifies and verifies that neither
the Respondent , nor any affiliate, subsidiary, or parent company of the Respondent , if any (the “Respondent
Companies”), boycotts Israel, and the Respondent agrees that the Respondent and Respondent Companies will not
boycott Israel during the term of this Agreement. For purposes of this Agreement, the term “boycott” shall mean and
include refusing to deal with, terminating business activities with, or otherwise taking any action that is intended to
penalize, inflict economic harm on, or limit commercial relations with Israel, or with a person or entity doing business
in Israel or in an Israeli-controlled territory, but does not include an action made for ordinary business purposes.

EXCEPTIONS: Clause only applies to contracts and contractors that meet the following criteria: (i) Respondent is not a sole proprietorship; (ii) with 10 or
more full-time employees; and (iii) with a contract to be paid a value of $100,000 or more wholly or partially from public funds of the governmental entity.

| certify compliance with this attribute.

FOREIGN TERRORIST ORGANIZATIONS

Section 2252.152 of the Texas Government Code prohibits Region 4 ESC from awarding a contract to any person
who does business with Iran, Sudan, or a foreign terrorist organization as defined in Section 2252.151 of the Texas
Government Code. Respondent certifies that it not ineligible to receive the contract.

| certify compliance with this attribute.

FIREARMS ENTITIES AND TRADE ASSOCIATIONS DISCRIMINATION

Respondent verifies that: (1) it does not, and will not for the duration of the contract, have a practice, policy,
guidance, or directive that discriminates against a firearm entity or firearm trade association or (2) the verification
required by Section 2274.002 of the Texas Government Code does not apply to the contract. If circumstances
relevant to this provision change during the course of the contract, Respondent shall promptly notify Region 4 ESC.

APPLICABILITY: This clause applies only to a contract that: (1) is between a governmental entity and a company with at least 10 full-time employees; and
(2) has a value of at least $100,000 that is paid wholly or partly from public funds of the governmental entity.

EXCEPTIONS: This clause is not required when a state Agency: (1) contracts with a sole-source provider; or (2) does not receive any bids from a company
that is able to provide the written verification required by Section 2274.002(b) of the Texas Government Code.

| certify compliance with this attribute.

ENERGY COMPANY BOYCOTT PROHIBITED

Respondent represents and warrants that: (1) it does not, and will not for the duration of the contract, boycott
energy companies or (2) the verification required by Section 2274.002 of the Texas Government Code does not
apply to the contract. If circumstances relevant to this provision change during the course of the contract,
Respondent shall promptly notify Region 4 ESC.

EXCEPTIONS: Clause only applies to contracts and contractors that meet the following criteria: (i) a “company” within the definitions of Section
2274.001(2) of the Tex. Gov'’t Code; (ii) with 10 or more full-time employees; and (iii) with a contract to be paid a value of $100,000 or more wholly or
partially from public funds of the governmental entity.

| certify compliance with this attribute.

CRITICAL INFRASTRUCTURE AFFIRMATION

Pursuant to Government Code Section 2274.0102, Respondent certifies that neither it nor its parent company, nor
any affiliate of Respondent or its parent company, is: (1) majority owned or controlled by citizens or governmental
entities of China, Iran, North Korea, Russia, or any other country designated by the Governor under Government
Code Section 2274.0103, or (2) headquartered in any of those countries.

EXCEPTION: Clause only applies to solicitations and contracts in which the contractor would be granted direct or remote access to or control of critical
infrastructure, as defined by Section 2274.0101 of the Texas Government Code, in this state, other than access specifically allowed for product warranty
and support purposes.

The Governor of the State of Texas may designate countries as a threat to critical infrastructure under Section 2274.0103 of the Texas Government Code.
Agencies should promptly add any country that is designated by the Governor to this clause.”

| certify compliance with this attribute.
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~O

OPEN RECORDS POLICY

All proposals, information and documents submitted are subject to the Public Information Act requirements
governed by the State of Texas once a Contract(s) is executed. If an Offeror believes its response, or parts of its
response, may be exempted from disclosure, the Offeror must specify page-by-page and line-by-line the parts of
the response, which it believes, are exempt and include detailed reasons to substantiate the exemption. Price is not
confidential and will not be withheld. Any unmarked information will be considered public information and released, if
requested under the Public Information Act.

The determination of whether information is confidential and not subject to disclosure is the duty of the Office of
Attorney General (OAG). Region 4 ESC must provide the OAG sufficient information to render an opinion and
therefore, vague and general claims to confidentiality by the Offeror are not acceptable. Region 4 ESC must comply
with the opinions of the OAG. Region 4 ESC assumes no responsibility for asserting legal arguments on behalf of
any Offeror. Offeror is advised to consult with their legal counsel concerning disclosure issues resulting from this
procurement process and to take precautions to safeguard trade secrets and other proprietary information.

Check one of the following responses to the Acknowledgment and Acceptance of Region 4 ESC’s Open Records
Policy below:

OPTION A: We acknowledge Region 4 ESC’s Open Records Policy and declare that no information submitted with
this proposal, or any part of our proposal, is exempt from disclosure under the Public Information Act.

OPTION B: We declare the following information to be a trade secret or proprietary and exempt from disclosure
under the Public Information Act and these requested exemptions are uploaded into the "Response Attachments"
Tab located in this online bidding event.

(Note: Offeror must specify page-by-page and line-by-line the parts of the response, which it believes, are exempt.
In addition, Offeror must include detailed reasons to substantiate the exemption(s). Price is not confidential and will
not be withheld. All information believed to be a trade secret or proprietary must be listed. It is further understood
that failure to identify such information, in strict accordance with the instructions, will result in that information being
considered public information and released, if requested under the Public Information Act.)

|OPTION A - No proprietary information|

CONSENT TO RELEASE PROPOSAL TABULATION

Notwithstanding anything explicitly and properly declared as Confidential or Proprietary Information to the contrary,
by submitting a Proposal, Vendor consents and agrees that, upon Contract award, the District may publicly release,
including posting on the public Region 4 ESC and/or OMNIA Partners website(s), a copy of the proposal tabulation
for the Contract including Vendor name; proposed catalog/pricelist name(s); proposed percentage discount(s), unit
price(s), hourly labor rate(s), or other specified pricing; and Vendor award notice information.

| certify compliance with this attribute.
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9 | CONTRACTING INFORMATION

If Vendor is not a governmental body and
(a) this Agreement has a stated expenditure of at least $1 million in public funds for the purchase of goods or
services by REGION 4 ESC; or
(b) this Agreement results in the expenditure of at least $1 million in public funds for the purchase of goods or
services by REGION 4 ESC in a fiscal year of REGION 4 ESC, the following certification shall apply;
otherwise, this certification is not required.

As required by Tex. Gov’'t Code § 552.374(b), the following statement is included in the RFP and the Agreement
(unless the Agreement is

(1) related to the purchase or underwriting of a public security;

(2) is or may be used as collateral on a loan; or

(3) proceeds from which are used to pay debt service of a public security of loan):
“The requirements of Subchapter J, Chapter 552, Government Code, may apply to this RFP and Agreement and
the contractor or vendor agrees that the contract can be terminated if the contractor or vendor knowingly or
intentionally fails to comply with a requirement of that subchapter.”

Pursuant to Subchapter J, Chapter 552, Texas Government Code, the Vendor hereby certifies and agrees to
(1) preserve all contracting information related to this Agreement as provided by the records retention
requirements applicable to REGION 4 ESC for the duration of the Agreement;
(2) promptly provide to REGION 4 ESC any contracting information related to the Agreement that is in the
custody or possession of the Vendor on request of REGION 4 ESC; and
(3) on completion of the Agreement, either
(a) provide at no cost to AISD all contracting information related to the Agreement that is in the custody
or possession of Vendor, or
(b) preserve the contracting information related to the Agreement as provided by the records retention
requirements applicable to REGION 4 ESC.

| certify compliance with this attribute.

9 | ANTI-TRUST CERTIFICATION STATEMENT

Vendor affirms under penalty of perjury of the laws of the State of Texas that:
(1) I am duly authorized to execute this contract on my own behalf or on behalf of the company, corporation,
firm, partnership or individual (Company) listed below;
(2) In connection with this bid, neither | nor any representative of the Company have violated any provision of
the Texas Free Enterprise and Antitrust Act, Tex. Bus. & Comm. Code Chapter 15;
(3) In connection with this bid, neither | nor any representative of the Company have violated any federal
antitrust law; and
(4) Neither | nor any representative of the Company have directly or indirectly communicated any of the
contents of this bid to a competitor of the Company or any other company, corporation, firm, partnership or
individual engaged in the same line of business as the Company.

| certify compliance with this attribute.

9 | FEDERAL RULE (A) - CONTRACT TERM VIOLATIONS

(A) Contracts for more than the simplified acquisition threshold currently set at $250,000 (2 CFR §200.320), which
is the inflation adjusted amount determined by the Civilian Agency Acquisition Council and the Defense Acquisition
Regulations Council (Councils) as authorized by 41 U.S.C. 1908, must address administrative, contractual, or legal
remedies in instances where contractors violate or breach contract terms, and provide for such sanctions and
penalties as appropriate.

Pursuant to Federal Rule (A) above, when federal funds are expended by Region 4 ESC, Region 4 ESC reserves
all rights and privileges under the applicable laws and regulations with respect to this procurement in the event of
breach of contract by either party.

| certify compliance with this attribute.
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FEDERAL RULE (B) - TERMINATION CONDITIONS

(B) Termination for cause and for convenience by the grantee or subgrantee including the manner by which it will
be effected and the basis for settlement. (All contracts in excess of $10,000)

Pursuant to Federal Rule (B) above, when federal funds are expended by REGION 4 ESC, REGION 4
ESC reserves the right to immediately terminate any agreement in excess of $10,000 resulting from this
procurement process in the event of a breach or default of the agreement by Vendor, in the event vendor fails to:
(1) meet schedules, deadlines, and/or delivery dates within the time specified in the procurement solicitation,
contract, and/or a purchase order; (2) make any payments owed; or (3) otherwise perform in accordance with the
contract and/or the procurement solicitation; (4) to the greatest extent authorized by law, if an award no longer
effectuates the program goals or priorities of the Federal awarding agency or REGION 4 ESC. REGION 4 ESC also
reserves the right to terminate the contract immediately, with written notice to vendor, for convenience, if REGION 4
ESC believes, in its sole discretion that it is in the best interest of REGION 4 ESC to do so. The vendor will be
compensated for work performed and accepted and goods accepted by REGION 4 ESC as of the termination date
if the contract is terminated for convenience of REGION 4 ESC. Any award under this procurement process is not
exclusive and REGION 4 ESC reserves the right to purchase goods and services from other vendors when it is in
the best interest of REGION 4 ESC.

| certify compliance with this attribute.

ook

FEDERAL RULE (C) - EQUAL EMPLOYMENT OPPORTUNITY

(C) Except as otherwise provided under 41 CFR Part 60, all contracts that meet the definition of “federally assisted
construction contract” in 41 CFR Part 60-1.3 must include the equal opportunity clause provided under 41 CFR 60-
1.4(b), in accordance with Executive Order 11246, “Equal Employment Opportunity” (30 FR 12319, 12935, 3 CFR
Part, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, “Amending Executive Order 11246
Relating to Equal Employment Opportunity,” and implementing regulations at 41 CFR part 60, “Office of Federal
Contract Compliance Programs, Equal Employment Opportunity, Department of Labor.”

It is the policy of REGION 4 ESC not to discriminate on the basis of race, color, national origin, gender, limited
English proficiency or disabling conditions in its programs. Vendor agrees not to discriminate against any employee
or applicant for employment to be employed in the performance of this Contract, with respect to hire, tenure, terms,
conditions and privileges of employment, or a matter directly or indirectly related to employment, because of age
(except where based on a bona fide occupational qualification), sex (except where based on a bona fide
occupational qualification) or race, color, religion, national origin, or ancestry. Vendor further agrees that every
subcontract entered into for the performance of this Contract shall contain a provision requiring non-discrimination
in employment herein specified binding upon each subcontractor. Breach of this covenant may be regarded as a
material breach of the Contract.

Pursuant to Federal Rule (C) and the requirements stated above, when federal funds are expended by REGION 4
ESC on any federally assisted construction contract, the equal opportunity clause is incorporated by reference
herein.

| certify compliance with this attribute.
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FEDERAL RULE (D) - DAVIS BACON ACT/COPELAND ACT

(D) Davis-Bacon Act, as amended (40 U.S.C. 3141-3148). When required by Federal program legislation, all prime
construction contracts in excess of $2,000 awarded by non-Federal entities must include a provision for compliance
with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146- 3148) as supplemented by Department of Labor
regulations (29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering Federally Financed and
Assisted Construction”). In accordance with the statute, contractors must be required to pay wages to laborers and
mechanics at a rate not less than the prevailing wages specified in a wage determination made by the Secretary of
Labor. In addition, contractors must be required to pay wages not less than once a week. The non-Federal entity
must place a copy of the current prevailing wage determination issued by the Department of Labor in each
solicitation. The decision to award a contract or subcontract must be conditioned upon the acceptance of the wage
determination. The non-Federal entity must report all suspected or reported violations to the Federal awarding
agency. The contracts must also include a provision for compliance with the Copeland “Anti-Kickback” Act (40
U.S.C. 3145), as supplemented by Department of Labor regulations (29 CFR Part 3, “Contractors and
Subcontractors on Public Building or Public Work Financed in Whole or in Part by Loans or Grants from the United
States”). The Act provides that each contractor or subrecipient must be prohibited from inducing, by any means,
any person employed in the construction, completion, or repair of public work, to give up any part of the
compensation to which he or she is otherwise entitled. The non-Federal entity must report all suspected or reported
violations to the Federal awarding agency.

Pursuant to Federal Rule (D) above, when federal funds are expended by REGION4 ESC, during the term of an
award for all contracts and subgrants for construction or repair, the vendor will be in compliance with all applicable
Davis-Bacon Act provisions.

| certify compliance with this attribute.

NOPF

FEDERAL RULE (E) - CONTRACT WORK HOURS AND SAFETY STANDARDS ACT

(E) (40 U.S.C. 3701-3708). Where applicable, all contracts awarded by the non-Federal entity in excess of
$100,000 that involve the employment of mechanics or laborers must include a provision for compliance with 40
U.S.C. 3702 and 3704, as supplemented by Department of Labor regulations (29 CFR Part 5). Under 40 U.S.C.
3702 of the Act, each contractor must be required to compute the wages of every mechanic and laborer on the
basis of a standard work week of 40 hours. Work in excess of the standard work week is permissible provided that
the worker is compensated at a rate of not less than one and a half times the basic rate of pay for all hours worked
in excess of 40 hours in the work week. The requirements of 40 U.S.C. 3704 are applicable to construction work
and provide that no laborer or mechanic must be required to work in surroundings or under working conditions
which are unsanitary, hazardous or dangerous. These requirements do not apply to the purchases of supplies or
materials or articles ordinarily available on the open market, or contracts for transportation or transmission of
intelligence.

Pursuant to Federal Rule (E) above, when federal funds are expended by REGION 4 ESC, the vendor certifies that
during the term of an award for all contracts by REGION 4 ESC resulting from this procurement process, the vendor
will be in compliance with all applicable provisions of the Contract Work Hours and Safety Standards Act.

| certify compliance with this attribute.

woRr

FEDERAL RULE (F) - RIGHTS TO INVENTIONS MADE UNDER A CONTRACT OR AGREEMENT

(F)If the Federal award meets the definition of “funding agreement” under 37 CFR §401.2 (a) and the recipient or
subrecipient wishes to enter into a contract with a small business firm or nonprofit organization regarding the
substitution of parties, assignment or performance of experimental, developmental, or research work under that
“funding agreement,” the recipient or subrecipient must comply with the requirements of 37 CFR Part 401, “Rights
to Inventions Made by Nonprofit Organizations and Small Business Firms Under Government Grants, Contracts and
Cooperative Agreements,” and any implementing regulations issued by the awarding agency.

Pursuant to Federal Rule (F) above, when federal funds are expended by REGION 4 ESC, the vendor certifies that
during the term of an award for all contracts by REGION 4 ESC resulting from this procurement process, the vendor
agrees to comply with all applicable requirements as referenced in Federal Rule (F) above.

| certify compliance with this attribute.
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FEDERAL RULE (G) - CLEAN AIR ACT/FEDERAL WATER POLLUTION CONTROL ACT

(G) The Clean Air Act (42 U.S.C. 7401-7671q9.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-
1387), as amended—Contracts and subgrants of amounts in excess of $150,000 must contain a provision that
requires the non-Federal award to agree to comply with all applicable standards, orders or regulations issued
pursuant to the Clean Air Act (42 U.S.C. 7401-7671q) and the Federal Water Pollution Control Act as amended (33
U.S.C. 1251- 1387). Violations must be reported to the Federal awarding agency and the Regional Office of the
Environmental Protection Agency (EPA).

When federal funds are expended by REGION 4 ESC for any contract resulting from this procurement process, the
vendor certifies that the vendor will be in compliance with mandatory standards and policies relating to energy
efficiency which are contained in the state energy conservation plan issued in compliance with the Energy Policy
and Conservation Act (Pub. L. 94-163, 89 Stat. 871).

When federal funds are expended by REGION 4 ESC for any contract resulting from this procurement process in
excess of $100,000, the vendor certifies that the vendor is in compliance with all applicable standards, orders,
regulations, and/or requirements issued pursuant to the Clean Air Act of 1970, as amended (42 U.S.C. 1857(h)),
Section 508 of the Clean Water Act, as amended (33 U.S.C. 1368), Executive Order 117389 and Environmental
Protection Agency Regulation, 40 CFR Part 15.

Pursuant to Federal Rule (G) above, when federal funds are expended by REGION 4 ESC, the vendor certifies that
during the term of an award for all contracts by REGION 4 ESC resulting from this procurement process, the vendor
agrees to comply with all applicable requirements as referenced in Federal Rule (G) above.

| certify compliance with this attribute.

(2] ]

FEDERAL RULE (H) - DEBARMENT AND SUSPENSION

(H) (Executive Orders 12549 and 12689)—A contract award (see 2 CFR 180.220) must not be made to parties
listed on the governmentwide exclusions in the System for Award Management (SAM), in accordance with the OMB
guidelines at 2 CFR 180 that implement Executive Orders 12549 (3 CFR part 1986 Comp., p. 189) and 12689 (3
CFR part 1989 Comp., p. 235), “Debarment and Suspension.” SAM Exclusions contains the names of parties
debarred, suspended, or otherwise excluded by agencies, as well as parties declared ineligible under statutory or
regulatory authority other than Executive Order 12549.

Pursuant to Federal Rule (H) above, when federal funds are expended by REGION 4 ESC, the vendor certifies that
during the term of an award for all contracts by REGION 4 ESC resulting from this procurement process, the vendor
certifies that neither it nor its principals is presently debarred, suspended, proposed for debarment, declared
ineligible, or voluntarily excluded from participation by any federal department or agency or by the State of Texas.
Vendor shall immediately provide written notice to REGION 4 ESC if at any time the vendor learns that this
certification was erroneous when submitted or has become erroneous by reason of changed circumstances.
REGION 4 ESC may rely upon a certification of a vendor that the vendor is not debarred, suspended, ineligible, or
voluntarily excluded from the covered contract, unless REGION 4 ESC knows the certification is erroneous.

| certify compliance with this attribute.
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FEDERAL RULE (I) - BYRD ANTI-LOBBYING AMENDMENT

() (31 U.S.C. 1352)—Contractors that apply or bid for an award exceeding $100,000 must file the required
certification. Each tier certifies to the tier above that it will not and has not used Federal appropriated funds to pay
any person or organization for influencing or attempting to influence an officer or employee of any agency, a
member of Congress, officer or employee of Congress, or an employee of a member of Congress in connection with
obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352. Each tier must also disclose
any lobbying with non-Federal funds that takes place in connection with obtaining any Federal award. Such
disclosures are forwarded from tier to tier up to the non-Federal award.

Pursuant to Federal Rule (l) above, when federal funds are expended by REGION 4 ESC, the vendor certifies that
during the term and after the awarded term of an award for all contracts by REGION 4 ESC resulting from this
procurement process, the vendor certifies that it is in compliance with all applicable provisions of the Byrd Anti-
Lobbying Amendment (31 U.S.C. 1352). The undersigned further certifies that:

(1) No Federal appropriated funds have been paid or will be paid by or on behalf of the undersigned, to any person
for influencing or attempting to influence an officer or employee of any agency, a Member of Congress, an officer or
employee of Congress, or an employee of a Member of Congress in connection with the awarding of a Federal
contract, the making of a Federal grant, the making of a Federal loan, the entering into a cooperative agreement,
and the extension, continuation, renewal, amendment, or modification of a Federal contract, grant, loan, or
cooperative agreement.

(2) If any funds other than Federal appropriated funds have been paid or will be paid to any person for influencing
or attempting to influence an officer or employee of any agency, a Member of Congress, an officer or employee of
Congress, or an employee of a Member of Congress in connection with this Federal contract, grant, loan, or
cooperative agreement, the undersigned shall complete and submit Standard Form-LLL, “Disclosure Form to
Report Lobbying”, in accordance with its instructions.

(3) The undersigned shall require that the language of this certification be included in the award documents for all
subawards at all tiers (including subcontracts, subgrants, and contracts under grants, loans, and cooperative
agreements) and that all subrecipients shall certify and disclose accordingly.

This certification is a material representation of fact upon which reliance was placed when this transaction was
made or entered into. Submission of this certificate is a prerequisite for making or entering into this transaction
imposed by Section 1352, title 31, U.S. Code. Any person who fails to file the required certification shall be subject
to a civil penalty of not less than $10,000 and not more than $100,000 for each such failure.

| certify compliance with this attribute.

~NOor

FEDERAL RULE (J) - PROCUREMENT OF RECOVERED MATERIALS

(J) When federal funds are expended by REGION 4 ESC, REGION 4 ESC and its contractors must comply with
section 6002 of the Solid Waste Disposal Act, as amended by the Resource Conservation and Recovery Act. The
requirements of Section 6002 include: (1) procuring only items designated in guidelines of the Environmental
Protection Agency (EPA) at 40 CFR part 247 that contain the highest percentage of recovered materials
practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of the item
exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceeded $10,000; (2)
procuring solid waste management services in a manner that maximizes energy and resource recovery; and (3)
establishing an affirmative procurement program for procurement of recovered materials identified in the EPA
guidelines.

Pursuant to Federal Rule (J) above, when federal funds are expended REGION 4 ESC, as required by the
Resource Conservation and Recovery Act of 1976 (42 U.S.C. § 6962(c)(3)(A)(i)), the vendor cetrtifies, by signing
this document, that the percentage of recovered materials content for EPA-designated items to be delivered or used
in the performance of the contract will be at least the amount required by the applicable contract specifications or
other contractual requirements.

| certify compliance with this attribute.
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FEDERAL RULE (K) - PROHIBITION ON CERTAIN TELECOM AND SURVEILLANCE SERVICE AND
EQUIPMENT

(K) Region 4 ESC, as a non-federal entity, is prohibited from obligating or expending Federal financial assistance,
to include loan or grant funds, to: (1) procure or obtain,

(2) extend or renew a contract to procure or obtain, or

(3) enter into a contract (or extend or renew a contract) to procure or obtain, equipment, services, or systems that
uses covered telecommunications equipment or services as a substantial or essential component of any system, or
as a critical technology as part of any system. Covered telecommunications equipment is telecommunications
equipment produced Huawei Technologies Company or ZTE Corporation (or any subsidiary or affiliate of such
entities) and physical security surveillance of critical infrastructure and other national security purposes, and video
surveillance and telecommunications equipment produced by Hytera Communications Corporation, Hangzhou
Hikvision Digital Technology Company, or Dahua Technology Company (or any subsidiary or affiliate of such
entities) for the purpose of public safety, security of government facilities, physical security surveillance of critical
infrastructure, and other national security purposes detailed in 2 CFR § 200.216.

The Respondent certifies that it will not purchase equipment, services, or systems that use covered
telecommunications, as defined herein, as a substantial or essential component of any system, or as critical
technology as part of any system.

| certify compliance with this attribute.

o

FEDERAL RULE (L) - BUY AMERICAN PROVISIONS

(L) As appropriate and to the extent consistent with law, REGION 4 ESC has a preference for the purchase,
acquisition, or use of goods, products, or materials produced in the United States, including but not limited to iron,
aluminum, steel, cement, and other manufactured products, when spending federal funds. Vendor agrees that the
requirements of this section will be included in all subawards including all contracts and purchase orders for work or
products under this award, to the greatest extent practicable under a Federal award. Purchases that are made with
non-federal funds or grants are excluded from the Buy American Act.

Vendor certifies that it is in compliance with all applicable provisions of the Buy American Act. Purchases made in
accordance with the Buy American Act must still follow the applicable procurement rules calling for free and open
competition.

“Produced in the United States” means, for iron and steel products, that all manufacturing processes, from the initial melting stage through the application
of coatings, occurred in the United States. “Manufactured products” means items and construction materials composed in whole or in part of non-ferrous
metals such as aluminum; plastics and polymer-based products such as polyvinyl chloride pipe; aggregates such as concrete; glass, including optical fiber;
and lumber.

| certify compliance with this attribute.

ork

FEDERAL RULE - REQUIRED AFFIRMATIVE STEPES FOR SMALL, MINORITY, AND WOMEN-OWNED
FIRMS FOR CONTRACTS PAID FOR WITH FEDERAL FUNDS

When federal funds are expended by REGION 4 ESC, Vendor is required to take all affirmative steps set forth in 2
CFR 200.321 to solicit and reach out to small, minority and women owned firms for any subcontracting opportunities
on the project, including:
1) Placing qualified small and minority businesses and women's business enterprises on solicitation lists;
2) Assuring that small and minority businesses, and women's business enterprises are solicited whenever
they are potential sources;
3) Dividing total requirements, when economically feasible, into smaller tasks or quantities to permit maximum
participation by small and minority businesses, and women's business enterprises;
4) Establishing delivery schedules, where the requirement permits, which encourage participation by small
and minority businesses, and women's business enterprises; and
5) Using the services and assistance, as appropriate, of such organizations as the Small Business
Administration and the Minority Business Development Agency of the Department of Commerce.

| certify compliance with this attribute.
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FEDERAL RULE - FEDERAL RECORD RETENTION

When federal funds are expended by REGION 4 ESC for any contract resulting from this procurement process, the
vendor certifies that it will comply with the record retention requirements detailed in 2 CFR §200.334. The vendor
further certifies that vendor will retain all records as required by 2 CFR §200.334 for a period of five (5) years after
grantees or subgrantees submit final expenditure reports or quarterly or annual financial reports, as applicable, and
all other pending matters are closed.

Vendor agrees that REGION 4 ESC, Inspector General, Department of Homeland Security, FEMA, the Comptroller
General of the United States, or any of their duly authorized representatives shall have access to any books,
documents, papers and records of Vendor, and its successors, transferees, assignees, and subcontractors that are
directly pertinent to the Contract for the purpose of making audits, examinations, excerpts, and transcriptions. The
right also includes timely and reasonable access to Vendor’s personnel for the purpose of interview and discussion
relating to such documents. Vendor agrees to permit any of the foregoing parties to reproduce by any means
whatsoever or to copy excerpts and transcriptions as reasonably needed. Vendor agrees to provide the FEMA
Administrator or his authorized representative access to construction or other work sites pertaining to the work
being completed under the Contract.

| certify compliance with this attribute.

1 | FEDERAL RULE - PROFIT NEGOTIATION

% For purchases using Federal funds in excess of $250,000, REGION 4 ESC may be required to negotiate profit as a
separate element of the price. (See 2 CFR 200.324(b)).
When required by REGION 4 ESC, Vendor agrees to provide information relating to profitability of the given
transaction and itemize the profit margin as a separate element of the price.

certify compliance with this attribute.

| certi l ith this attrib

1 | FEDERAL RULE - SOLID WASTE DISPOSAL ACT

% A non-Federal entity that is a state agency or agency of a political subdivision of a state and its contractors must
comply with section 6002 of the Sold Waste Disposal Act, as amended by the Resource Conservation and Recovery
Act. The requirements of Section 6002 include procuring only items designated in guidelines of the Environmental
Protection Agency (EPA) at 40 CFR Part 247 that contain the highest percentage of recovered materials
practicable, consistent with maintaining a satisfactory level of competition, where the purchase price of the item
exceeds $10,000 or the value of the quantity acquired during the preceding fiscal year exceed $10,000; procuring
sold waste management services in a manner that maximizes energy and resource recovery; and establishing an
affirmative procurement program for procurement of recovered materials identified in the EPA guidelines. (78 FR
78608, Dec. 26, 2013, as amended at 79 FR 75885, Dec. 19, 2014.)
Pursuant to this federal rule, when federal funds are expended by REGION 4 ESC, the vendor certifies that during
the term of all contracts resulting from this procurement process, the vendor agrees to comply with all applicable
requirements as referenced in this paragraph.

certify compliance with this attribute.

| certif l ith this attrib

1 | APPLICABLITY TO SUBCONTRACTORS

:ALf Vendor agrees that all contracts it awards pursuant to this procurement action shall be bound by the terms and
conditions of this procurement action.
| certify compliance with this attribute.

1 | COMPLIANCE WITH THE ENERGY POLICY AND CONSERVATION ACT

% When REGION 4 ESC expends federal funds for any contract resulting from this procurement process, Vendor

certifies that it will comply with the mandatory standards and policies relating to energy efficiency which are
contained in the state energy conservation plan issued in compliance with the Energy Policy and Conservation Act
(42 U.S.C. 6321 et seq.; 49 C.F.R. Part 18).

| certify compliance with this attribute.
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INDEMNIFICATION
Acts or Omissions

Vendor shall indemnify and hold harmless Region 4, AND/OR THEIR OFFICERS, AGENTS, EMPLOYEES,
REPRESENTATIVES, CONTRACTORS, ASSIGNEES, AND/OR DESIGNEES FROM ANY AND ALL LIABILITY,
ACTIONS, CLAIMS, DEMANDS, OR SUITS, AND ALL RELATED COSTS, ATTORNEY FEES, AND EXPENSES arising
out of, or resulting from any acts or omissions of the Vendor or its agents, employees, subcontractors, Order
Fulfillers, or suppliers of subcontractors in the execution or performance of the Contract and any Purchase Orders
issued under the Contract.

Infringements

a) Vendor shall indemnify and hold harmless Region 4 and Customers, AND/OR THEIR EMPLOYEES, AGENTS,
REPRESENTATIVES, CONTRACTORS, ASSIGNEES, AND/OR DESIGNEES from any and all third party claims
involving infringement of United States patents, copyrights, trade and service marks, and any other intellectual or
intangible property rights in connection with the PERFORMANCES OR ACTIONS OF VENDOR PURSUANT TO THIS
CONTRACT. VENDOR AND THE CUSTOMER AGREE TO FURNISH TIMELY WRITTEN NOTICE TO EACH OTHER
OF ANY SUCH CLAIM. VENDOR SHALL BE LIABLE TO PAY ALL COSTS OF DEFENSE INCLUDING ATTORNEYS’
FEES.

b) Vendor shall have no liability under this section if the alleged infringement is caused in whole or in part by: (i) use
of the product or service for a purpose or in a manner for which the product or service was not designed, (ii) any
modification made to the product without Vendor’s written approval, (iii) any modifications made to the product by
the Vendor pursuant to Customer’s specific instructions, (iv) any intellectual property right owned by or licensed to
Customer, or (v) any use of the product or service by Customer that is not in conformity with the terms of any
applicable license agreement.

c) If Vendor becomes aware of an actual or potential claim, or Customer provides Vendor with notice of an actual or
potential claim, Vendor may (or in the case of an injunction against Customer, shall), at Vendor’s sole option and
expense; (i) procure for the Customer the right to continue to use the affected portion of the product or service, or
(i) modify or replace the affected portion of the product or service with functionally equivalent or superior product or
service so that Customer’s use is non-infringing.

Taxes/Workers’ Compensation/Unemployment Insurance — Including Indemnity

a) VENDOR AGREES AND ACKNOWLEDGES THAT DURING THE EXISTENCE OF THIS CONTRACT, VENDOR
SHALL BE ENTIRELY RESPONSIBLE FOR THE LIABILITY AND PAYMENT OF VENDOR’S AND VENDOR'’S
EMPLOYEES’ TAXES OF WHATEVER KIND, ARISING OUT OF THE PERFORMANCES IN THIS CONTRACT.
VENDOR AGREES TO COMPLY WITH ALL STATE AND FEDERAL LAWS APPLICABLE TO ANY SUCH PERSONS,
INCLUDING LAWS REGARDING WAGES, TAXES, INSURANCE, AND WORKERS’ COMPENSATION. THE
CUSTOMER AND/OR REGION 4 SHALL NOT BE LIABLE TO THE VENDOR, ITS EMPLOYEES, AGENTS, OR
OTHERS FOR THE PAYMENT OF TAXES OR THE PROVISION OF UNEMPLOYMENT INSURANCE AND/OR
WORKERS’ COMPENSATION OR ANY BENEFIT AVAILABLE TO A STATE EMPLOYEE OR EMPLOYEE OF
ANOTHER GOVERNMENTAL ENTITY CUSTOMER.

b) VENDOR AGREES TO INDEMNIFY AND HOLD HARMLESS CUSTOMERS, REGION 4 AND/OR THEIR
EMPLOYEES, AGENTS, REPRESENTATIVES, CONTRACTORS, AND/OR ASSIGNEES FROM ANY AND ALL
LIABILITY, ACTIONS, CLAIMS, DEMANDS, OR SUITS, AND ALL RELATED COSTS, ATTORNEYS’ FEES, AND
EXPENSES, RELATING TO TAX LIABILITY, UNEMPLOYMENT INSURANCE AND/OR WORKERS' COMPENSATION IN
ITS PERFORMANCE UNDER THIS CONTRACT, VENDOR SHALL BE LIABLE TO PAY ALL COSTS OF DEFENSE
INCLUDING ATTORNEYS’ FEES.

| certify compliance with this attribute.

NP

EXCESS OBLIGATIONS PROHIBITED

Proposer understands that all obligations of Region 4 ESC under the contract are subject to the availability of state
funds. If such funds are not appropriated or become unavailable, the contract may be terminated by Region 4 ESC.

| certify compliance with this attribute.

(e ]S

SUSPENSION AND DEBARMENT

Respondent certifies that neither it nor its principals are debarred, suspended, proposed for debarment, declared
ineligible, or otherwise excluded from participation in the contract by any state or federal agency.

| certify compliance with this attribute.
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CHANGE IN LAW AND COMPLIANCE WITH LAWS

Proposer shall comply with all laws, regulations, requirements and guidelines applicable to a vendor providing
services and products required by the contract to the Region 4 ESC, as these laws, regulations, requirements and
guidelines currently exist and as amended throughout the term of the contract. Region 4 ESC reserves the right, in
its sole discretion, to unilaterally amend the contract prior to award and throughout the term of the contract to
incorporate any modifications necessary for compliance with all applicable state and federal laws, regulations,
requirements and guidelines.

| certify compliance with this attribute.
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Does the Offerors offer provide a percentage discount for different categories of products/services? If
yes, please describe the discounts for each category. The discount shall remain the same throughout
the term of the contract and at the renewal options

|We will provide a volume discount of a total puchases of a manfuactuer over 100k - 2% additional discount

RPN

Has the Offeror had a previous business relationship with Region 4? Briefly describe any past
contracts or interactions.

Key Code Media has not had a direct contractual relationship with Region 4 ESC to date. However, we have
successfully supported numerous public agencies across the U.S. through cooperative purchasing agreements
such as the University of California Omnia Contract and are familiar with Region 4’s procurement standards and
expectations.

NN

Does the Offeror have any conflicts of interest with any employees of Region 4 ESC? Please explain
any potential conflicts that may exist and submit the proper documentation required under Texas law if
a conflict does exist.

No known conflicts of interest exist between Key Code Media and any employees of Region 4 ESC. Key Code
Media maintains a strict internal code of ethics and complies with all conflict of interest disclosure requirements
under Texas law.

WNF-

Total number and location of salespersons employed by Supplier.

Total: 22 « Seattle: 2 « Portland: 1 « San Francisco: 1 « Burbank: 6 * Denver:1 « Dallas: 1 « Chicago: 2 * Detroit: 1 *
New Hampshire 2 « New York: 3 * Texas: 2

ANBR

Please provide the number and location of support centers (if applicable) and location of corporate
office.

11 Locations - California: « 270 S. Flower Street, Burbank, CA. 91502 (Corporate) Phone: 818-303-3900 « 29630
Union City Blvd, Union City, CA 94587 Washington: « 6632 S 191st Place, E102 Kent WA 98032 Phone: 206-870-
0244 Portland: « 1501 SW Jefferson St. Portland, OR 97201 lllinois: « 1201 Wiley Road, Suite 100, Schaumburg,
IL. 60173 Phone: 224-231-4866 Detroit: « 26075 Woodward Ave, Suite 100, Huntington Woods, M|l 48070 Phone:
866-539-2633 Colorado: * 8200 South Akron Street, Suite 111, Centennial, CO 80112 Phone: 303-649-9600
Texas: » 4278 Kellway Circle, Addison, TX 75001 Phone: 972-248-7905 New York: « 600 3rd Avenue, 2nd Floor,
New York, NY 10016 Phone: 212-697-1002 New Hampshire « 10 Commerce Park North, Unit#6 Bedford, NH 03110
New Jersey * 50 S Center St. Suite #19 City of Orange, NJ 07050

OINE

Please provide the annual sales for the three previous fiscal years. Please submit FEIN and Dunn &
Bradstreet report.

12022 - $69.1 Million 2023 - $88.5 Million 2024 - $87.1 Million
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List any relationships with subcontractors or affiliates intended to be used when providing services
and identify if subcontractors meet minority-owned standards.

If any, list which certifications subcontractors hold and certifying agency.

Key Code Media partners with a network of subcontractors and regional affiliates for specialized services such as
cabling, onsite installation, and commissioning. Where possible, we prioritize engagement with certified minority-,
women-, and veteran-owned businesses. A list of authorized subcontractors and their certifications can be
provided upon request or included as a bid attachment.

~NNe

Describe how supplier differentiates itself from its competitors.

Key Code Media stands out through our deep vertical expertise in media, broadcast, and AV integration. We offer
end-to-end support—from system design and procurement to integration and long-term service. Our staff includes
certified engineers, and we maintain elite partnerships with top-tier manufacturers. Our consultative sales process
and custom training programs provide a tailored experience for every client.

ON-

Describe any green or environmental initiatives or policies.

Key Code Media is committed to sustainability and environmentally responsible practices throughout our
operations. We are proud to be EcoVadis certified, reflecting our alignment with globally recognized environmental,
social, and ethical standards. In addition, we are a signatory to the United Nations Global Compact, affirming our
commitment to sustainable practices and corporate responsibility. Our green initiatives include: Promoting
energy-efficient and EPEAT/ENERGY STAR-certified products Implementing paperless workflows and digital
invoicing Partnering with vendors who follow RoHS and WEEE compliance Recycling electronic waste in
accordance with EPA guidelines Reducing carbon emissions through optimized logistics and remote service
capabilities when feasible These practices are embedded in our procurement, project execution, and operational
policies to help our clients meet their own sustainability goals.

ONPF-

Describe how supplier proposes to distribute the products/service nationwide. Include any states
where products and services will not be offered under the Master Agreement, including U.S.
Territories and Outlying Areas.

Key Code Media leverages a centralized procurement team, regional offices, and strategic vendor relationships to
support distribution across all 50 states, including U.S. territories. We use drop-ship models, direct delivery from
manufacturers, and regional warehousing to ensure timely and cost-effective fulfillment. There are no anticipated
limitations on where we can offer our services or products under the Master Agreement.

owr

Identify all other companies that will be involved in processing, handling or shipping the
products/service to the end user.

Depending on the product and location, Key Code Media may use OEMs or authorized distributors for direct
fulfillment. Common partners include: Ingram Micro Exertis Almo D&H Distributing Broadfield Distributing
Manufacturer Direct (e.g., Avid, Sony, Panasonic, NewTek) We coordinate with these partners to ensure accurate
and timely delivery and remain the single point of contact for the customer throughout the process.

RPWe

Provide ordering methods, online ordering, order tracking, search options, order history.

Key Code Media supports multiple ordering methods: Online: Customers may request quotes and place orders via
our website or customer portal. Email or Phone: Orders can also be placed directly with account representatives
via email or phone. Order Tracking: Shipment tracking is provided for all physical deliveries, with tracking numbers
issued once shipped. Order History: Order records are maintained internally and can be retrieved upon request.
For repeat agency clients, purchase history reporting can be generated periodically for budgeting and audit
purposes.

NWEF

Can the vendor provide all requested goods and services? Explain how the Offeror's
products/services fulfill Region 4's needs. Include whether specific categories or items are excluded.

Yes. Key Code Media is well-equipped to fulfill all requested goods and services under this contract. We maintain
direct manufacturer relationships and authorized distribution channels, and we have a track record of successfully
serving education, government, and nonprofit sectors. Whether the need is for hardware, software, integration, or
ongoing support, we are fully capable of fulfilling Region 4's needs.
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WwWr

What standard price adjustments can be anticipated? Identify any standard increases related to cost-of-
living adjustments or other factors that may impact pricing throughout the duration of the contract.

Standard price adjustments may occur on an annual basis or as manufacturer price lists are updated. Adjustments
may be driven by several factors including: Cost-of-living increases Raw material cost fluctuations Supply chain
constraints Tariffs and customs charges on imported goods Changes to vendor MSRP or discontinued product
lines All pricing adjustments will be reviewed and submitted through proper Region 4 and OMNIA Partners approval
processes. Key Code Media will not implement pricing changes without prior notice and approval, ensuring
transparency and compliance with contract terms. Customers will be informed in advance, and historical pricing
documentation can be provided upon request.

PRI

What is the Offeror's capability to meet service and warranty needs? Detail how service requests and
warranty claims will be handled.

Key Code Media offers both manufacturer-authorized warranty support and internal service capabilities. Warranty
claims are initiated through our customer service team, who assist with RMA processing and tracking. For services,
we offer a 30-day workmanship guarantee and optional extended service agreements. Onsite support is available
nationwide through our regional teams and affiliate partners.

gIwRE

What is the Offeror's capability to comply with laws and rules relating to historically underutilized
businesses, if any? Confirm compliance and include any relevant details.

Key Code Media fully complies with all laws and regulations relating to Historically Underutilized Businesses (HUBS)
and supplier diversity programs. While not currently HUB-certified, we engage and subcontract with certified
minority-, women-, and veteran-owned businesses where appropriate. We are prepared to track and report
diverse spend metrics in compliance with Region 4 requirements.

WK

Are there any additional factors identified in the request for proposal that are relevant to the decision
for award?

Key Code Media’s value proposition is reinforced by our nationwide coverage, competitive pricing, certified
technical team, and deep experience in serving public sector clients. Additionally, we are well-versed in
cooperative contract administration and marketing, having previously held the University of California Audio Visual
Goods and Services Contract (Agreement No. 2019.001407)—awarded in 2019 and renewed for an additional
three years in 2024. This contract was made available through OMNIA Partners, giving us direct experience in
aligning our systems and outreach efforts with OMNIA’s national cooperative model. Our familiarity with OMNIA
ensures a smooth transition, faster implementation, and stronger long-term value delivery to Region 4 and
participating agencies.

~Nwe

What is the long-term cost impact of the Offeror's products/services? Describe how the pricing and
services offered affect Region 4's long-term costs.

Key Code Media’s products and services are designed to reduce long-term costs for Region 4 through:
Competitive, pre-negotiated cooperative pricing Reduced procurement burden via contract streamlining Lifecycle
planning and support to extend the longevity of purchased equipment Lower total cost of ownership via bundled
services, training, and post-installation support Standardization and scalability to reduce future upgrades or
system incompatibilities Our approach maximizes upfront value while minimizing long-term operational,
maintenance, and procurement costs.
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DEVIATION FORM for Region 4 ESC Terms ONLY
(Deviations for OMNIA Partners should be submitted by redlining the document)

Signature on the Offer and Contract Signature form certifies complete acceptance of the terms and
conditions in this solicitation and draft Contract except as noted below with proposed substitute
language (additional pages may be attached, if necessary). The provisions of the RFP cannot be
modified without the express written approval of Region 4 ESC. If a proposal is returned with
modifications to the draft Contract provisions that are not expressly approved in writing by Region 4
ESC, the Contract provisions contained in the RFP shall prevail.

Check one of the following responses:

X Offeror takes no exceptions to the terms and conditions of the RFP and draft Contract.
(Note: If none are listed below, it is understood that no exceptions/deviations are taken.)

(1 Offeror takes the following exceptions to the RFP and draft Contract. All exceptions must be
clearly explained, reference the corresponding term to which Offeror is taking exception and
clearly state any proposed modified language, proposed additional terms to the RFP and draft
Contract must be included:

(Note: Unacceptable exceptions may remove Offeror’s proposal from consideration for award. Region 4
ESC shall be the sole judge on the acceptance of exceptions and modifications and the decision shall be
final.)

If an offer is made with modifications to the contract provisions that are not expressly approved in
writing, the contract provisions contained in the RFP shall prevail.)

Section/Page/Line | Term, Condition, or Exception/Proposed Modification Accepted

Specification (Deviation should be submitted in (For Region

detail by redlining the document 4 ESC’s use)
when possible)




OFFER AND CONTRACT SIGNATURE FORM

The undersigned hereby offers and, if awarded, agrees to furnish goods and/or services in strict
compliance with the terms, specifications and conditions at the prices proposed within response unless
noted in writing on the Deviation Form submitted with the request for proposal.

Company Name

Address

City/State/Zip
Telephone No.
Email Address

Printed Name

Title
Authorized signature

Accepted by Region 4 ESC:

Contract No.

Key Code Media, Inc.

270 S. Flower Street

Burbank CA 91502

818-303-3900

gpinto@keycodemedia.com

Grace Najera

VP of Business Operations

Al

Initial Contract Term

to

Region 4 ESC Authorized Board Member Date
Print Name
Region 4 ESC Authorized Board Member Date

Print Name
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3.0 SUPPLIER RESPONSE

Supplier must supply the following information in order for the Principal Procurement Agency to
determine Supplier’s qualifications to extend the resulting Master Agreement to Participating Public
Agencies through OMNIA Partners.

3.1 Company
A. Brief history and description of Supplier to include experience providing similar
products and services.

Founded in 2001, Key Code Media is a leading value-added reseller and systems integrator specializing
in audio-visual, broadcast, and post-production technology solutions. Headquartered in Burbank,
California, with regional offices in key U.S. markets including Seattle, Chicago, Dallas, and New York, Key
Code Media serves a diverse client base across education, government, corporate, and entertainment
sectors.

Over the past two decades, Key Code Media has built a reputation for delivering end-to-end solutions—
spanning product sales, system design, installation, integration, training, and ongoing technical support.
Our team includes certified engineers, project managers, and support technicians with deep domain
expertise and manufacturer training across top-tier brands such as Sony, Avid, Crestron, Shure,
Panasonic, and NewTek.

Key Code Media has extensive experience supporting public agencies, K—12 schools, colleges, and
universities nationwide. Notably, we were awarded the University of California Audio Visual Goods and
Services Contract (Agreement No. 2019.001407), initially in 2019 and renewed for an additional three
years in 2024, available through OMNIA Partners. In addition, we have been awarded the MHEC
(Midwestern Higher Education Compact) contract, which will begin in July 2025, expanding our reach
and capability to serve higher education institutions across multiple states.

Our commitment to service, innovation, and client satisfaction positions Key Code Media as a trusted
technology partner capable of supporting Region 4 ESC and its participating agencies across the nation.

B. Total number and location of sales persons employed by Supplier.
Total: 22
e Seattle: 2
e Portland: 1
e San Francisco: 1

e Burbank: 6
e Denver:1

e Dallas: 1

e Chicago: 2
e Detroit: 1

e New Hampshire 2
e New York:3
e Texas:2

C. Number and location of support centers (if applicable) and location of corporate office.
California:
e 270S. Flower Street, Burbank, CA. 91502 (Corporate)
Phone: 818-303-3900
e 29630 Union City Blvd, Union City, CA 94587
Washington:
e 66325 191% Place, E102 Kent WA 98032



Phone: 206-870-0244
Portland:
e 1501 SW Jefferson St. Portland, OR 97201
lllinois:
e 1201 Wiley Road, Suite 100, Schaumburg, IL. 60173
Phone: 224-231-4866
Detroit:
e 26075 Woodward Ave, Suite 100, Huntington Woods, Ml 48070
Phone: 866-539-2633
Colorado:
e 8200 South Akron Street, Suite 111, Centennial, CO 80112
Phone: 303-649-9600
Texas:
e 4278 Kellway Circle, Addison, TX 75001
Phone: 972-248-7905
New York:
e 6003 Avenue, 2™ Floor, New York, NY 10016
Phone: 212-697-1002
New Hampshire
e 10 Commerce Park North, Unit#6 Bedford, NH 03110
New Jersey
e 50 S Center St. Suite #19 City of Orange, NJ 07050

D. Annual sales for the three previous fiscal years.

2022 - $69.1 Million
2023 - $88.5 Million
2024 - $87.1 Million

a. Submit FEIN and Dunn & Bradstreet report.
Federal ID#: 95-4880310
D&B: 05-049-5345

E. Describe any green or environmental initiatives or policies.

Key Code Media is committed to sustainable business practices and environmental responsibility
across all areas of our operations. We take an active role in reducing our environmental impact
and supporting the sustainability goals of our clients and partners.

As part of this commitment, Key Code Media is EcoVadis certified, reflecting our alignment with
internationally recognized standards in environmental, labor, ethics, and sustainable
procurement practices. This third-party certification affirms our continuous efforts to improve
our environmental performance and corporate social responsibility.

In addition, we are a proud signatory of the United Nations Global Compact, supporting its ten
principles related to human rights, labor, environment, and anti-corruption. This global initiative
reinforces our dedication to operating responsibly and transparently in every aspect of our
business.

Our specific green initiatives include:
e Promoting and sourcing energy-efficient and EPEAT/ENERGY STAR-certified
technologies
e Partnering with vendors who follow RoHS and WEEE compliance standards
o Recycling electronic waste and minimizing landfill contributions through certified
partners



e Reducing carbon footprint through optimized logistics and remote service options

¢ Implementing paperless workflows, digital invoicing, and virtual training solutions
Sustainability is not only a part of our operational practices but also a key factor in our product
recommendations and system designs, helping public agencies meet their own environmental
and procurement goals.

F. Describe any diversity programs or partners supplier does business with and how
Participating Agencies may use diverse partners through the Master Agreement. Indicate how,
if at all, pricing changes when using the diversity program. If there are any diversity programs,
provide a list of diversity alliances and a copy of their

certifications.

Key Code Media is committed to advancing supplier diversity and fostering inclusive business
practices. While Key Code Media is not currently certified as a minority-, woman-, or veteran-
owned business, we actively partner with a network of certified diverse subcontractors and
vendors, including MBE, WBE, DVBE, and HUB-certified partners.

These partnerships are leveraged particularly for regional service delivery, onsite labor, and
specialized support services. Participating Agencies utilizing the Master Agreement will have the
opportunity to access and engage these diverse partners through coordinated efforts led by Key
Code Media. Upon request, we can provide a list of prequalified diverse subcontractors by region
or service type.

Pricing remains consistent and compliant with the Master Agreement when using diverse
partners. We do not impose any surcharge or markup for utilizing subcontractors or vendors
certified under a diversity program. In some cases, where regional subcontractor rates are
involved, pricing may be negotiated in advance and disclosed transparently as part of a project
guote—but always within the not-to-exceed parameters of the contract.

Through this model, Participating Agencies can support supplier diversity goals without
compromising pricing integrity or contract compliance.

G. Indicate if supplier holds any of the below certifications in any classified areas and
include proof of such certification in the response:

a. Minority Women Business Enterprise

Yes No

If yes, list certifying agency:
b. Small Business Enterprise (SBE) or Disadvantaged Business Enterprise
(DBE)

Yes No

If yes, list certifying agency:
c. Historically Underutilized Business (HUB)
Yes No

If yes, list certifying agency:
d. Historically Underutilized Business Zone Enterprise (HUBZone)
Yes No

If yes, list certifying agency:
e. Other recognized diversity certificate holder
Yes No

If yes, list certifying agency:

H. List any relationships with subcontractors or affiliates intended to be used when
providing services and identify if subcontractors meet minority-owned standards.
If any, list which certifications subcontractors hold and certifying agency.

Professional Telecommunication Services, Inc.

DVBE and Small Business DGS Certification # 1229280

Phone: (925) 447-5100


tel:%28925%29%20447-5100

I. Describe how supplier differentiates itself from its competitors.

Philosophy

It is our philosophy at Key Code Media that technology is a tool for improving the
capabilities and efficiencies of a creative team. As far as possible, it should be invisible to
team members. The administration and maintenance of the systems should be as simple
as possible with clear system documentation and quality training for technical staff. Key
Code Media offers a proven selection of integrated hardware and software tools designed
to meet a variety of needs and preferences. We provide award winning creation and
editorial tools, the latest technological advances in storage and media management
solutions, as well as data distribution systems from the leading manufacturers in the
industry.

Integration

All Key Code Media projects, regardless of size, follow a detailed project design,
engineering and planning, install, build, test, and training phases. Each set of project
design phase deliverables builds upon the previous one, adding definition and detail.
Within each project phase, we follow good engineering practices and standards that meet
all required International, local, state, and federal codes and laws.

Over the past 15 years of doing Systems Integration, we have clearly determined a proven
method to take your project from start to finish, within your budget and with a fiduciary
responsibility. We look after every budget dollar to get you the most purchasing power,
on-time and within all design specifications. Our goal is to follow the parameters set out
in design and to fulfil of your vision.

Analyze

The first and most important step towards realizing the vision you have for your project
is to analyze every aspect of your existing Workflow and Process. We identify everything
that works and does not work to insure we maximize the effectiveness of all solutions
without damaging those aspects that are most important to you.

Design

Final Engineering brings together all aspects of the project into a detailed execution plan.
Every piece of equipment, cable, connector, and cable path for the project is planned out
in a series of CAD drawing. In addition to CAD drawings, this engineering phase will also
determine routing, patch bay, network mappings and actual storage required to support
both production and post requirements that are part of the overall system. We generate
a detailed Gantt chart outlining every step to completing the project on time. During this
engineering process, our team will select the required ancillary equipment that supports
the workflow and key pieces of equipment. From this data we then calculate the services
costs necessary to execute the project, from initial installation through final
commissioning and go-live support.

Final Design package includes:

e Project Gantt Chart for an on-schedule completion

e Scope of Work Documentation

e CAD Diagrams for Audio, Video, Control, Comms, Network, and Storage
e Rack Elevations for all Racks

e Internal Network mapping chart

e Router mapping and salvo chart



e Storage requirements and mapping chart
¢ Room Layouts

e Power and HVAC requirements

e Equipment List

e Materials Cost

e Integration Cost

e System training and support package cost

Project Management

A highly skilled project manager with the right staff and tools is paramount to a smooth
and successful project. Your project will be assigned a Project Manager who will serve as
the main point of contact for the project. The entire process will be managed using a
sophisticated Project management tools that tightly integrate with our internal systems
to ensure no detail is missed throughout the lifecycle of your project and beyond.

Our cloud based project management tools allow us to build an in-depth schedule that
outlines every task and resource required to successfully complete the project on time
and within budget. Typically, there are regular progress meetings and reports with the
client and the entire team assigned to the project.

Installation

We build upon strong design and engineering principles and take great pride in
performing the highest quality work. Every cable is labelled properly, crimped and
soldered using industry standard tools. At completion of the install, every cable and
connector are tested to assure quality and reliability.

Commissioning and Testing

Typically, other integrators use different staff for configuring and testing your systems
(completely different from the staff that designed and engineered your system). Our team
leaders for design and engineering are also the ones that work on configuration and
testing. The team understands the workflow, the engineering, the cabling path and all the
specified equipment. The result is a fully tested and configured system, as planned for in
the master design.

Training

The integrator needs to be the coach when training your staff. The Key Code Media
training teams do just that. They understand the workflow and how each step in the
workflow affects the next step(s). We coach your team to master the systems we
integrate.

Launch (Go-Live)

At Key Code Media we understand that no amount of planning can completely prepare
your staff for that first week of going live with your new workflow. That is why we provide
Launch Support to ensure that the engineers who designed and installed your systems
are standing right next to your staff during the initial days of live use.

Service & Support

Key Code Media is there for you to provide long-term support for your system. Depending
upon the support package you choose, we offer a range of options for you. We
understand that your business relies on this infrastructure continuously and our goal is to
make sure that it is operating smoothly.

J. Describe any present or past litigation, bankruptcy or reorganization involving supplier.

None



K. Felony Conviction Notice: Indicate if the supplier
a. is a publicly held corporation and this reporting requirement is not applicable;
None
b. is not owned or operated by anyone who has been convicted of a felony; or
None
c. is owned or operated by and individual(s) who has been convicted of a felony and provide the
names and convictions.
None
L. Describe any debarment or suspension actions taken against supplier
None

3.2 Distribution, Logistics
A. Describe the full line of products and services offered by supplier.

Line Card

Live Production # Collaborative Editorial # Automation & Management # Storage/Archive

Key Code Media provides comprehensive workflow solutions that address the specific needs of
professional editing, special effects, animation, audio production, video encoding and video
servers. We offer a wide range of products from many manufacturers:

360 Systems Dell Kina Flo Quantum®
Abekas Digimetric L&M Consoles Red Giant
Aberdeen LaCie Rolls
Addenda Electronics Edit 5 Leader Root 6
Adobe EditShare Level 3 Communiza- Ross
AJA Video EMC/Isilon tigns R-Quest
AKG Empress/eMaM Levels Beyond Sachtler
Ales) Ensemble Design i Samsung
Anton Bauer Logitech i
Apace Systems Evertz Mackie/Loud Sennheiser
Apantas Extron Magma Shure
APC Sibelius
Aphex. Facilis® Manzanita Sierra
Apogee Earnnics. Marshall Electronics Sigma
Apple Eilmtonls Matrox SKB Caszes
Argosy Elavoursys Maxon MCDSP Small Tree
Arista FEC Microboards Sonic Solutions
Aspera Eosusrite, Middle Atlantic Sonnet Technelogies
Assimilate Earscens Minnetonka Sennex
Enjinon Miranda Sony
Atomos Furman ml.ogic. Sorenson
Atto Technology Fusion Consoles MOG Sound Construction
Audio Ease i I Monoprice Sound Miner
Gator Cases i) SoundLoyvs
Gefen Native Instruments Spectra Logic*
Avocent Genbrds NEC Sauacshox (Catby)
Avid Technology™ Geneleq Neumann Storage DNA*
Barco Glohalstor MNewTek® Studio MNetwork Solu-
Axde Glyph Nexidia, tions, (SHS)
Bannister Lake Graphic Qutfitters Mewrink. Tally Lights
Behringer Grass Valley Noise Tascam
Belden G-Tech (HGST/WD) North Shore Auto- TC Electronic
5 Haivisi i ) .
Blackmaagic Design Harman (NSA) Tektronix
Blue Sky Hear Technology Nugen Audio
Boland Boris Hewlett Packard (HP) Nvidia Tightrope
Brainstorm Hogdman O’'Connor Tools On Air
d i . ol
Cables to Go Hosa, Cables Oracle TV Logic
Caldigit Hotronics OWC Ultimate Support
Calibrated Software IBM Panasonic Utah Scientific/F5I
Chief kan Vector 3
Cinnafilm, Imagine Communi- PESA Viewsast
Cinedeck. cations Petrol Widcheck
Cineform. Imagine Products Pictron VidiGo
Cisco Independent Audio j Vinten.
Chyron iQster Playbox Waves
Clear Com Lzntope. Whisper Room
Convergent Design JBL Premier Mounts Winstead
Crestron™® JL Cooper Presonus Wohler
Darim. MR I CEenwand. ProMax Yamaha
Da-Lit Kramer Electronic Prompter People



B.Describe how supplier proposes to distribute the products/service nationwide. Include any states
where products and services will not be offered under the Master Agreement, including U.S.
Territories and Outlying Areas.
Key Code Media is fully equipped to distribute its products and services nationwide across all 50
U.S. states, with no geographic limitations under the Master Agreement. We also support
Participating Agencies in U.S. Territories and Outlying Areas, including Puerto Rico, Guam, the
U.S. Virgin Islands, and American Samoa, subject to vendor shipping availability and logistical
feasibility.
Our nationwide distribution and service model includes:

o Direct Fulfillment: Through our authorized relationships with major manufacturers and national
distributors (e.g., Ingram Micro, Exertis Almo, D&H Distributing), we ensure timely drop-
shipments, product availability, and competitive freight rates across the country.

o Regional Offices and Warehousing: Key Code Media operates from regional hubs in Burbank
(HQ), Seattle, Dallas, Chicago, and New York, providing localized support, product staging, and
on-site services.

o Certified Integration Services: As a certified systems integrator, Key Code Media provides
professional installation, configuration, and training services across the U.S. Our certified
technicians are available to travel to any Participating Agency location nationwide to support
complex AV deployments, multi-room systems, and custom installations. Travel charges may
apply, depending on the scope, location, and project size, and will be communicated in advance
for transparency and approval.

o Nationwide Partner Network: We also maintain a vetted network of qualified subcontractors
and regional affiliates who support local implementations while adhering to our standards of
service, compliance, and safety.

There are no exclusions or restrictions on our ability to offer products or services under this
contract across any state or territory.

C. Describe how Participating Agencies are ensured they will receive the Master
Agreement pricing; include all distribution channels such as direct ordering,

retail or in-store locations, through distributors, etc. Describe how Participating
Agencies verify and audit pricing to ensure its compliance with the Master Agreement.

Key Code Media ensures that all Participating Agencies receive contract-compliant pricing under
the Master Agreement, regardless of the ordering channel. Pricing integrity is maintained
through structured processes, system controls, and transparent documentation.

Ordering Channels and Pricing Controls:

o Direct Ordering: Participating Agencies that purchase directly through Key Code Media—via
phone, email, or our customer portal—are quoted using a standardized contract pricing database
that aligns with the approved discount structure or fixed-price model submitted with the Master
Agreement.

o Distributors/Drop-Ship Fulfillment: Orders fulfilled through authorized distributors (e.g., Ingram
Micro, Exertis Almo) are coordinated by Key Code Media. These suppliers honor the pricing terms
we have committed to in the contract, and all quotes and invoices to Participating Agencies are
issued by Key Code Media at the agreed-upon rates.

¢ In-Store or Retail Locations: While Key Code Media does not operate consumer-facing retail
storefronts, we do offer demo facilities and equipment pickup at our regional offices. All
purchases, whether picked up or shipped, are processed through the same contract pricing
system.

How Pricing Is Verified by Participating Agencies:

e Each quote and invoice clearly references the OMNIA/Region 4 contract number, manufacturer
list price (if applicable), and net contract price.

o Upon request, Key Code Media provides pricing documentation, manufacturer price lists, and
discount validations to allow Participating Agencies to verify compliance.



e We maintain a complete audit trail for each transaction, including timestamps, customer
communications, and internal pricing approvals, available for review in the event of a pricing
audit.

Auditing and Reporting:

¢ Key Code Media can provide usage reports, pricing summaries, and compliance documentation
for Participating Agencies and OMNIA Partners upon request.

e Regular internal audits are conducted to confirm that all sales attributed to the Master
Agreement are priced accurately and consistently. Any discrepancies identified are immediately
corrected and documented.

Through these systems, Key Code Media ensures transparency, contract compliance, and
consistent access to pre-negotiated pricing for all Participating Agencies, regardless of how they
choose to purchase.

D. Identify all other companies that will be involved in processing, handling or

shipping the products/service to the end user.
Key Code Media is the primary point of contact for all orders under the Master Agreement. To
support efficient and reliable fulfillment, we partner with a network of authorized distributors
including Ingram Micro, Exertis Almo, Broadfield Distributing, D&H Distributing, and TD
SYNNEX for sourcing and drop-shipping of products.
For logistics and transportation, we utilize UPS, FedEx, DHL, and other regional freight providers
to ensure timely delivery across all U.S. states and territories. In regions where we maintain
operational facilities, Key Code Media also deploys its own delivery vehicles to handle local
deliveries, equipment staging, and project site logistics with greater speed and control.
Our regional presence spans California, Washington, Oregon, lllinois, Michigan, Colorado,
Texas, New York, New Jersey, and New Hampshire, enabling localized service coverage and field
support nationwide.
When on-site installation, commissioning, or training is required, Key Code Media may engage
certified subcontractors or integration partners under our direct supervision. All third-party
service and shipping partners are held to strict quality, safety, and contract compliance
standards.

E. Provide the number, size and location of Supplier’s distribution facilities,
warehouses and retail network as applicable.

Key Code Media operates 10 regional offices and distribution hubs across the U.S., including in
California (HQ), Washington, Oregon, lllinois, Michigan, Colorado, Texas, New York, New
Jersey, and New Hampshire. These facilities support logistics, product staging, and regional
service deployment. While not public-facing retail locations, they function as operational centers
for fulfillment and client support.

To ensure fast and reliable delivery, we work with both authorized distributors (e.g., Ingram
Micro, Exertis Almo, TD SYNNEX) and direct manufacturers (e.g., Sony, Avid, NewTek, Crestron)
to drop-ship products directly to Participating Agencies. This hybrid model allows us to maintain
efficient, nationwide coverage.

3.3 Marketing and Sales

A. Given the public nature of the solicitation and contract, OMNIA Partners makes solicitation
and contract documentation, including pricing documents, available on its website so
Participating Public Agencies may easily conduct their due diligence. Describe any portions
of the response that should not be available on the website and why those portions should not
be available.
Key Code Media understands and agrees that, due to the public nature of this solicitation,
OMNIA Partners may publish solicitation responses and pricing online. We do not request any
redactions or withholding of proposal content. All pricing and product/service details are



suitable for public posting. Any proprietary pricing agreements with manufacturers are excluded
and not part of this submission.

. Provide a detailed ninety-day plan beginning from award date of the Master Agreement
describing the strategy to immediately implement the Master Agreement as supplier’s
primary go to market strategy for Public Agencies to supplier’s teams nationwide, to include,

but not limited to:

1.  Executive leadership endorsement and sponsorship of the award as the public
sector go-to-market strategy within first 10 days

An internal launch announcement will be issued by the CEO endorsing the OMNIA
Master Agreement as the exclusive national strategy for public sector procurement. The
agreement will be discussed at executive and sales leadership meetings.

il.

Training and education of Supplier’s national sales force with participation
from the Supplier’s executive leadership, along with the OMNIA Partners
team within first 90 days

We will conduct national training for sales and account teams via webinar
and in-person sessions. OMNIA Partners will be invited to co-present,
covering contract use, eligibility, benefits, and resources. Sales
enablement materials and FAQs will be distributed.

C. Provide a detailed ninety-day plan beginning from award date of the Master
Agreement describing the strategy to market the Master Agreement to current
Participating Public Agencies, existing Public Agency customers of Supplier, as well as
to prospective Public Agencies nationwide immediately upon award, to include, but

not limited to:

90-Day External Marketing Launch Plan

i. Website & Keywords:
Key Code Media will provide its logo, marketing copy, SEO tags, and keywords to
OMNIA for contract visibility.

ii. Public Announcement:
A co-branded press release will be distributed to all agency contacts, media, and
trade publications upon award.

iii. Contract Web Page:
A dedicated page on Key Code Media’s website will include the OMNIA logo,
contract documents, product summaries, pricing overview, contact details, and
a link to OMNIA's website.

iv. Marketing Materials:
Brochures, case studies, and digital collateral will be co-branded and ready
within 90 days for digital and physical distribution.

v. Industry Events:
Key Code Media commits to active participation at OMNIA-supported national
and regional events such as NIGP, NPI, and regional summits.

vi. Ongoing Promotion:
We will regularly publish thought leadership, case studies, and promotional
content aligned with OMNIA.

vii. Dedicated Contract Support Channel:
A toll-free number and email address will be assigned exclusively to support
OMNIA contract inquiries and transactions.



D. Describe how Supplier will transition any existing Public Agency customers’
accounts to the Master Agreement available nationally through OMNIA Partners.
Include a list of current cooperative contracts (regional and national) Supplier
holds and describe how the Master Agreement will be positioned among the other
cooperative agreements.

Key Code Media will proactively transition eligible current public sector clients

to the OMNIA Master Agreement. Clients will be contacted with onboarding

information and documentation.

We currently hold the following cooperative contracts:

o University of California Audio Visual Goods and Services Contract (via
OMNIA, Agreement No. 2019.001407, renewed 2024)

e MHEC Contract (effective July 2025)
OMNIA will serve as our primary go-to-market vehicle nationally, with
other contracts positioned as regional or secondary options when
required.

E. Acknowledge Supplier agrees to provide its logo(s) to OMNIA Partners and agrees
to provide permission for use in marketing communications and promotions.
Acknowledge that use of OMNIA Partners logo will require permission for
reproduction, as well.

Key Code Media agrees to provide its logo(s) to OMNIA Partners and grants
permission for use in marketing materials. We acknowledge that use of the
OMNIA Partners logo requires reciprocal permission.

F. Confirm Supplier will be proactive in direct sales of Supplier’s goods and services
to Public Agencies nationwide and the timely follow up to leads established by
OMNIA Partners. All sales materials are to use the OMNIA Partners logo. At a
minimum, the Supplier’s sales initiatives should communicate:

Key Code Media will actively promote and sell under the OMNIA Master
Agreement and follow up on OMNIA-generated leads.
All sales communications will highlight:

e The Master Agreement was competitively solicited

e Best government pricing

¢ No cost to participate

e Non-exclusive use

G. Confirm Supplier will train its national sales force on the Master Agreement. At
a minimum, sales training should include:
We confirm national sales team training will include:
e Key contract features
¢ Solicitation process overview
o Eligibility of agencies
e Cooperative contract advantages

H. Provide the name, title, email and phone number for the person(s), who will
be responsible for:



Executive Support - Mike Cavanagh, President, mcavanagh@keycodemedia.com, 818-
303-3900

Marketing - Matt McClain, VP Marketing, mmcclain@keycodemedia.com, 818-303-3934
Sales - James Page, VP Sales, jpage@ @keycodemedia.com, 206-249-4057

Sales Support - Lindsay Dentico, Director Sales Support, Identico@keycodemedia.com,
929-999-5356

Financial Reporting - Grace Najera, VP Business Operations,
gpinto@keycodemedia.com, 818-303-3909

Accounts Payable — Christina Powell, Controller, invoicing@keycodemedia.com
Contracts - Grace Najera, VP Business Operations, gpinto@keycodemedia.com, 818-
303-3909

I. Describe in detail how Supplier’s national sales force is structured, including
contact information for the highest-level executive in charge of the sales team.
The national sales force is ultimately managed by Mike Cavanagh
(mcavanagh@keycodemedia.com, 818-303-3900), president and owner of Key
Code Media. The local sales representatives are managed by regional Sales Vice
Presidents: James Page (California & Desert, Mountain, Texas, New England),
Mark Seigel (PNW), John Connolly (Mid-West & New York).

I. Explain in detail how the sales teams will work with the OMNIA Partners team
to implement, grow and service the national program.
Key Code Media — National Program Strategy for OMNIA Partners
1. Partnership Alignment and Enablement
Key Code Media works hand-in-hand with OMNIA Partners to ensure that eligible
agencies nationwide understand the value and ease of procuring through the
contract. We conduct quarterly alignment meetings with OMNIA to coordinate
outreach strategies, update marketing materials, and share performance metrics.
Additionally, we provide training and onboarding sessions for OMNIA’s internal sales
and support staff so they can confidently represent the contract’s scope and value
proposition.
2. Dedicated National Program Team
We have assigned a dedicated program management team to oversee OMNIA
contracts, including VP Sales, regional account managers, and pre-sales solution
architects. This team is specifically tasked with serving public agencies, educational
institutions, and municipalities across the U.S. They are trained to support contract-
specific pricing, compliance, scope of work development, and needs assessments.
3. Localized Sales and Service Network
Key Code Media has regional offices and field staff across the country, including
Texas, California, Illinois, and New York, allowing us to provide local account
management, rapid deployment services, and boots-on-the-ground support. For
Texas specifically, we have experienced sales engineers, project managers, and
certified technicians ready to respond to site visits, live demonstrations, and system
installations with a deep understanding of regional school district and municipal
workflows.
4. Streamlined Procurement and Pricing Compliance
Our internal sales operations team is fluent in OMNIA cooperative purchasing
guidelines. They ensure that all quotes, bids, and contracts are fully compliant with
state and local requirements. We maintain transparent pricing models and pre-
approved scopes to make the purchasing process frictionless for agencies seeking
fast-track procurement.



5. Marketing and Growth Strategy

We invest in ongoing marketing campaigns co-branded with OMNIA to raise
awareness of the contract. This includes webinars, in-person roadshows, digital
advertising, and targeted outreach to technology leaders in education and
government.

6. Lifecycle Support and Customer Retention

Beyond the sale, we emphasize customer satisfaction and long-term success. Our
service team provides warranty support, training, preventive maintenance, and
upgrade planning. We assign post-sale customer success managers to ensure each
agency’s system continues to meet evolving needs, driving high renewal and retention
rates within the cooperative purchasing ecosystem.

Conclusion

By combining national program discipline with localized service excellence, Key Code
Media is uniquely positioned to scale the OMNIA contract into Texas and beyond —
delivering professional AV, broadcast, and media technology solutions with speed,
compliance, and expert care.

J. Explain in detail how Supplier will manage the overall national program

throughout the term of the Master Agreement, including ongoing coordination
of marketing and sales efforts, timely new Participating Public Agency account
set- up, timely contract administration, etc.
The program will be centrally managed by the VP of Business Operations, Grace
Pinto in collaboration with our Sales and Marketing teams. OMNIA account setup,
marketing alignment, training, and agency onboarding will be coordinated
nationally and reviewed quarterly for performance and compliance.



K. State the amount of Supplier’s Public Agency sales for the previous
fiscal year. Provide a list of Supplier’s top 10 Public Agency customers,
the total purchases for each for the previous fiscal year along with a key
contact for each.

| Name ‘ Sales Amount
S

University of California Berkeley 1,195,686

City Of Los Angeles S 895,370
San Francisco State University S 760,893
California Polytechnic State University, San Luis

Obispo S 746,071
The Palmdale Aerospace Academy S 731,333
University of California, Office of the President S 651,870
University of California, Davis S 496,878
Nebraska Public Media S 436,637
New Mexico PBS S 403,503
Pierce County TV S 324,963

L. Describe Supplier's information systems capabilities and limitations regarding order
management through receipt of payment, including description of multiple platforms
that may be used for any of these functions.

Key Code Media’s ERP system is Acumatica combined with ConnectWise Sell. Our
workflow automation can have a client log onto their order portal, have multiple version
of quotes for options which they can select or remove, as well change quantities. All
systems flow into our ERP for automation and order fulfilment. Clients have a portal to
view the status of orders and can remotely access their account information through a
secure portal. Key Code Media also leverages Office 365 with dual authentication for
security for both Outlook and SharePoint.

M. Provide the Contract Sales (as defined in Section 12 of the OMNIA Partners
Administration Agreement) that Supplier will guarantee each year under the Master
Agreement for the initial three years of the Master Agreement (“Guaranteed
Contract Sales”).
$_100,000.00 in year one
$_100,000.00 in year two
S_100.000.00 in year three

To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee shall

be calculated based on the greater of the actual Contract Sales and the Guaranteed
Contract Sales. Yes
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N. Even though it is anticipated many Public Agencies will be able to utilize the Master
Agreement without further formal solicitation, there may be circumstances where
Public Agencies will issue their own solicitations. The following options are available
when responding to a solicitation for Products covered under the Master Agreement.

Key Code Media confirms:

i. We will respond with Master Agreement pricing where applicable

ii. We may offer lower pricing if required and still report sales under the Master
Agreement

iii. If a public agency refuses use of the contract, we may respond separately but will not
report such sales

iv. Where allowed, we will submit both Master Agreement and alternate proposals

Page | 15



Exhibit F
Federal Funds Certifications

FEDERAL CERTIFICATIONS
ADDENDUM FOR AGREEMENT FUNDED BY U.S. FEDERAL GRANT

TO WHOM IT MAY CONCERN:

Participating Agencies may elect to use federal funds to purchase under the Master Agreement. This form should be
completed and returned.

DEFINITIONS

Contract means a legal instrument by which a non-Federal entity purchases property or services needed to carry out the project
or program under a Federal award. The term as used in this part does not include a legal instrument, even if the non—Federal
entity considers it a contract, when the substance of the transaction meets the definition of a Federal award or subaward

Contractor means an entity that receives a contract as defined in Contract.

Cooperative agreement means a legal instrument of financial assistance between a Federal awarding agency or pass-through
entity and a non-Federal entity that, consistent with 31 U.S.C. 6302-6305:
(a) Is used to enter into a relationship the principal purpose of which is to transfer anything of value from the Federal
awarding agency or pass-through entity to the non—Federal entity to carry out a public purpose authorized by a law of
the United States (see 31 U.S.C. 6101(3)); and not to acquire property or services for the Federal government or
pass-through entity's direct benefit or use;
(b) Is distinguished from a grant in that it provides for substantial involvement between the Federal awarding agency
or pass-through entity and the non—Federal entity in carrying out the activity contemplated by the Federal award.
(c) The term does not include:
(1) A cooperative research and development agreement as defined in 15 U.S.C. 3710a; or
(2) An agreement that provides only:
(i) Direct United States Government cash assistance to an individual;
i) A subsidy;
iii) A loan;
iv) A loan guarantee; or
v) Insurance.

o~ — —

Federal awarding agency means the Federal agency that provides a Federal award directly to a non-Federal entity

Federal award has the meaning, depending on the context, in either paragraph (a) or (b) of this section:
(a)(1) The Federal financial assistance that a non-Federal entity receives directly from a Federal awarding agency or
indirectly from a pass-through entity, as described in § 200.101 Applicability; or
(2) The cost-reimbursement contract under the Federal Acquisition Regulations that a non—Federal entity
receives directly from a Federal awarding agency or indirectly from a pass-through entity, as described in §
200.101 Applicability.
(b) The instrument setting forth the terms and conditions. The instrument is the grant agreement, cooperative
agreement, other agreement for assistance covered in paragraph (b) of § 200.40 Federal financial assistance, or the
cost-reimbursement contract awarded under the Federal Acquisition Regulations.
(c) Federal award does not include other contracts that a Federal agency uses to buy goods or services from a
contractor or a contract to operate Federal government owned, contractor operated facilities (GOCOs).
(d) See also definitions of Federal financial assistance, grant agreement, and cooperative agreement.
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Non-Federal entity means a state, local government, Indian tribe, institution of higher education (IHE), or nonprofit organization
that carries out a Federal award as a recipient or subrecipient.

Nonprofit organization means any corporation, trust, association, cooperative, or other organization, not including IHEs, that:
(a) Is operated primarily for scientific, educational, service, charitable, or similar purposes in the public interest;
(b) Is not organized primarily for profit; and
(c) Uses net proceeds to maintain, improve, or expand the operations of the organization.

Obligations means, when used in connection with a non—Federal entity's utilization of funds under a Federal award, orders
placed for property and services, contracts and subawards made, and similar transactions during a given period that require
payment by the non-Federal entity during the same or a future period.

Pass-through entity means a non-Federal entity that provides a subaward to a subrecipient to carry out part of a Federal
program.

Recipient means a non-Federal entity that receives a Federal award directly from a Federal awarding agency to carry out an
activity under a Federal program. The term recipient does not include subrecipients.

Simplified acquisition threshold means the dollar amount below which a non-Federal entity may purchase property or
services using small purchase methods. Non-Federal entities adopt small purchase procedures in order to expedite the
purchase of items costing less than the simplified acquisition threshold. The simplified acquisition threshold is set by the Federal
Acquisition Regulation at 48 CFR Subpart 2.1 (Definitions) and in accordance with 41 U.S.C. 1908. As of the publication of this
part, the simplified acquisition threshold is $250,000, but this threshold is periodically adjusted for inflation. (Also see definition
of § 200.67 Micro-purchase.)

Subaward means an award provided by a pass-through entity to a subrecipient for the subrecipient to carry out part of a Federal
award received by the pass-through entity. It does not include payments to a contractor or payments to an individual that is a
beneficiary of a Federal program. A subaward may be provided through any form of legal agreement, including an agreement
that the pass-through entity considers a contract.

Subrecipient means a non-Federal entity that receives a subaward from a pass-through entity to carry out part of a Federal
program; but does not include an individual that is a beneficiary of such program. A subrecipient may also be a recipient of other
Federal awards directly from a Federal awarding agency.

Termination means the ending of a Federal award, in whole or in part at any time prior to the planned end of period of
performance.

The following provisions may be required and apply when Participating Agency expends federal funds for any purchase resulting
from this procurement process. Per FAR 52.204-24 and FAR 52.204-25, solicitations and resultant contracts shall contain the
following provisions.

52.204-24 Representation Regarding Certain Telecommunications and Video Surveillance Services or Equipment (Oct
2020)

The Offeror shall not complete the representation at paragraph (d)(1) of this provision if the Offeror has represented that it "does
not provide covered telecommunications equipment or services as a part of its offered products or services to the Government in
the performance of any contract, subcontract, or other contractual instrument" in paragraph (c)(1) in the provision at 52.204-26,
Covered Telecommunications Equipment or Services—Representation, or in paragraph (v)(2)(i) of the provision at 52.212-3,
Offeror Representations and Certifications-Commercial Items. The Offeror shall not complete the representation in paragraph
(d)(2) of this provision if the Offeror has represented that it "does not use covered telecommunications equipment or services, or
any equipment, system, or service that uses covered telecommunications equipment or services" in paragraph (c)(2) of the
provision at 52.204-26, or in paragraph (v)(2)(ii) of the provision at 52.212-3.

(a) Definitions. As used in this provision—
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Backhaul, covered telecommunications equipment or services, critical technology, interconnection arrangements,
reasonable inquiry, roaming, and substantial or essential component have the meanings provided in the clause 52.204-25,
Prohibition on Contracting for Certain Telecommunications and Video Surveillance Services or Equipment.

(b) Prohibition.

(1) Section 889(a)(1)(A) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-232)
prohibits the head of an executive agency on or after August 13, 2019, from procuring or obtaining, or extending or renewing a
contract to procure or obtain, any equipment, system, or service that uses covered telecommunications equipment or services as
a substantial or essential component of any system, or as critical technology as part of any system. Nothing in the prohibition shall
be construed to—

(i) Prohibit the head of an executive agency from procuring with an entity to provide a service that connects to the
facilities of a third-party, such as backhaul, roaming, or interconnection arrangements; or
(i) Cover telecommunications equipment that cannot route or redirect user data traffic or cannot permit visibility into
any user data or packets that such equipment transmits or otherwise handles.

(2) Section 889(a)(1)(B) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-
232) prohibits the head of an executive agency on or after August 13, 2020, from entering into a contract or extending or renewing
a contract with an entity that uses any equipment, system, or service that uses covered telecommunications equipment or services
as a substantial or essential component of any system, or as critical technology as part of any system. This prohibition applies to
the use of covered telecommunications equipment or services, regardless of whether that use is in performance of work under a
Federal contract. Nothing in the prohibition shall be construed to—

(i) Prohibit the head of an executive agency from procuring with an entity to provide a service that connects to the
facilities of a third-party, such as backhaul, roaming, or interconnection arrangements; or
(ii) Cover telecommunications equipment that cannot route or redirect user data traffic or cannot permit visibility into
any user data or packets that such equipment transmits or otherwise handles.
(c) Procedures. The Offeror shall review the list of excluded parties in the System for Award Management (SAM)
(https://www.sam.gov) for entities excluded from receiving federal awards for "covered telecommunications equipment or services".
(d) Representation. The Offeror represents that—

(1) It o will, o will not provide covered telecommunications equipment or services to the Government in the performance
of any contract, subcontract or other contractual instrument resulting from this solicitation. The Offeror shall provide the additional
disclosure information required at paragraph (e)(1) of this section if the Offeror responds "will" in paragraph (d)(1) of this section;
and

(2) After conducting a reasonable inquiry, for purposes of this representation, the Offeror represents that—

It o does, o does not use covered telecommunications equipment or services, or use any equipment, system, or service
that uses covered telecommunications equipment or services. The Offeror shall provide the additional disclosure information
required at paragraph (e)(2) of this section if the Offeror responds "does" in paragraph (d)(2) of this section.

(e) Disclosures.
(1) Disclosure for the representation in paragraph (d)(1) of this provision. If the Offeror has responded "will" in the representation
in paragraph (d)(1) of this provision, the Offeror shall provide the following information as part of the offer.
(i) For covered equipment—
(A) The entity that produced the covered telecommunications equipment (include entity name, unique entity
identifier, CAGE code, and whether the entity was the original equipment manufacturer (OEM) or a distributor, if known);
(B) A description of all covered telecommunications equipment offered (include brand; model number, such as
OEM number, manufacturer part number, or wholesaler number; and item description, as applicable); and
(C) Explanation of the proposed use of covered telecommunications equipment and any factors relevant to
determining if such use would be permissible under the prohibition in paragraph (b)(1) of this provision.
(i) For covered services—
(A) If the service is related to item maintenance: A description of all covered telecommunications services offered
(include on the item being maintained: Brand; model number, such as OEM number, manufacturer part number, or wholesaler
number; and item description, as applicable); or
(B) If not associated with maintenance, the Product Service Code (PSC) of the service being provided; and
explanation of the proposed use of covered telecommunications services and any factors relevant to determining if such use would
be permissible under the prohibition in paragraph (b)(1) of this provision.
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(2) Disclosure for the representation in paragraph (d)(2) of this provision. If the Offeror has responded "does" in the
representation in paragraph (d)(2) of this provision, the Offeror shall provide the following information as part of the offer:
(i) For covered equipment—
(A) The entity that produced the covered telecommunications equipment (include entity name, unique entity
identifier, CAGE code, and whether the entity was the OEM or a distributor, if known);
(B) A description of all covered telecommunications equipment offered (include brand; model number, such as
OEM number, manufacturer part number, or wholesaler number; and item description, as applicable); and
(C) Explanation of the proposed use of covered telecommunications equipment and any factors relevant to
determining if such use would be permissible under the prohibition in paragraph (b)(2) of this provision.
(i) For covered services—
(A) If the service is related to item maintenance: A description of all covered telecommunications services offered
(include on the item being maintained: Brand; model number, such as OEM number, manufacturer part number, or wholesaler
number; and item description, as applicable); or
(B) If not associated with maintenance, the PSC of the service being provided; and explanation of the proposed
use of covered telecommunications services and any factors relevant to determining if such use would be permissible under the
prohibition in paragraph (b)(2) of this provision.

52.204-25 Prohibition on Contracting for Certain Telecommunications and Video Surveillance Services or Equipment
(Aug 2020).

(a) Definitions. As used in this clause—

Backhaul means intermediate links between the core network, or backbone network, and the small subnetworks at the edge
of the network (e.g., connecting cell phones/towers to the core telephone network). Backhaul can be wireless (e.g., microwave) or
wired (e.g., fiber optic, coaxial cable, Ethernet).

Covered foreign country means The People’s Republic of China.

Covered telecommunications equipment or services means—

(1) Telecommunications equipment produced by Huawei Technologies Company or ZTE Corporation (or any subsidiary
or affiliate of such entities);

(2) For the purpose of public safety, security of Government facilities, physical security surveillance of critical
infrastructure, and other national security purposes, video surveillance and telecommunications equipment produced by Hytera
Communications Corporation, Hangzhou Hikvision Digital Technology Company, or Dahua Technology Company (or any
subsidiary or affiliate of such entities);

(3) Telecommunications or video surveillance services provided by such entities or using such equipment; or

(4) Telecommunications or video surveillance equipment or services produced or provided by an entity that the Secretary
of Defense, in consultation with the Director of National Intelligence or the Director of the Federal Bureau of Investigation,
reasonably believes to be an entity owned or controlled by, or otherwise connected to, the government of a covered foreign country.

Critical technology means—
(1) Defense articles or defense services included on the United States Munitions List set forth in the International Traffic
in Arms Regulations under subchapter M of chapter | of title 22, Code of Federal Regulations;
(2) Items included on the Commerce Control List set forth in Supplement No. 1 to part 774 of the Export Administration
Regulations under subchapter C of chapter VIl of title 15, Code of Federal Regulations, and controlled-
(i) Pursuant to multilateral regimes, including for reasons relating to national security, chemical and biological
weapons proliferation, nuclear nonproliferation, or missile technology; or
(i) For reasons relating to regional stability or surreptitious listening;
(3) Specially designed and prepared nuclear equipment, parts and components, materials, software, and technology
covered by part 810 of title 10, Code of Federal Regulations (relating to assistance to foreign atomic energy activities);
(4) Nuclear facilities, equipment, and material covered by part 110 of title 10, Code of Federal Regulations (relating to
export and import of nuclear equipment and material);
(5) Select agents and toxins covered by part 331 of title 7, Code of Federal Regulations, part 121 of title 9 of such Code,
or part 73 of title 42 of such Code; or
(6) Emerging and foundational technologies controlled pursuant to section 1758 of the Export Control Reform Act of
2018 (50 U.S.C. 4817).
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Interconnection arrangements means arrangements governing the physical connection of two or more networks to allow
the use of another's network to hand off traffic where it is ultimately delivered (e.g., connection of a customer of telephone provider
A to a customer of telephone company B) or sharing data and other information resources.

Reasonable inquiry means an inquiry designed to uncover any information in the entity's possession about the identity of
the producer or provider of covered telecommunications equipment or services used by the entity that excludes the need to include
an internal or third-party audit.

Roaming means cellular communications services (e.g., voice, video, data) received from a visited network when unable to
connect to the facilities of the home network either because signal coverage is too weak or because traffic is too high.

Substantial or essential component means any component necessary for the proper function or performance of a piece of
equipment, system, or service.

(b) Prohibition.

(1) Section 889(a)(1)(A) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-232)
prohibits the head of an executive agency on or after August 13, 2019, from procuring or obtaining, or extending or renewing a
contract to procure or obtain, any equipment, system, or service that uses covered telecommunications equipment or services as
a substantial or essential component of any system, or as critical technology as part of any system. The Contractor is prohibited
from providing to the Government any equipment, system, or service that uses covered telecommunications equipment or services
as a substantial or essential component of any system, or as critical technology as part of any system, unless an exception at
paragraph (c) of this clause applies or the covered telecommunication equipment or services are covered by a waiver described
in FAR 4.2104.

(2) Section 889(a)(1)(B) of the John S. McCain National Defense Authorization Act for Fiscal Year 2019 (Pub. L. 115-
232) prohibits the head of an executive agency on or after August 13, 2020, from entering into a contract, or extending or renewing
a contract, with an entity that uses any equipment, system, or service that uses covered telecommunications equipment or services
as a substantial or essential component of any system, or as critical technology as part of any system, unless an exception at
paragraph (c) of this clause applies or the covered telecommunication equipment or services are covered by a waiver described
in FAR 4.2104. This prohibition applies to the use of covered telecommunications equipment or services, regardless of whether
that use is in performance of work under a Federal contract.

(c) Exceptions. This clause does not prohibit contractors from providing—
(1) A service that connects to the facilities of a third-party, such as backhaul, roaming, or interconnection arrangements;
or
(2) Telecommunications equipment that cannot route or redirect user data traffic or permit visibility into any user data or
packets that such equipment transmits or otherwise handles.

(d) Reporting requirement.

(1) In the event the Contractor identifies covered telecommunications equipment or services used as a substantial or essential
component of any system, or as critical technology as part of any system, during contract performance, or the Contractor is notified
of such by a subcontractor at any tier or by any other source, the Contractor shall report the information in paragraph (d)(2) of this
clause to the Contracting Officer, unless elsewhere in this contract are established procedures for reporting the information; in the
case of the Department of Defense, the Contractor shall report to the website at https:/dibnet.dod.mil. For indefinite delivery
contracts, the Contractor shall report to the Contracting Officer for the indefinite delivery contract and the Contracting Officer(s) for
any affected order or, in the case of the Department of Defense, identify both the indefinite delivery contract and any affected
orders in the report provided at https://dibnet.dod.mil.

(2) The Contractor shall report the following information pursuant to paragraph (d)(1) of this clause

(i) Within one business day from the date of such identification or notification: the contract number; the order
number(s), if applicable; supplier name; supplier unique entity identifier (if known); supplier Commercial and Government Entity
(CAGE) code (if known); brand; model number (original equipment manufacturer number, manufacturer part number, or wholesaler
number); item description; and any readily available information about mitigation actions undertaken or recommended.

(i) Within 10 business days of submitting the information in paragraph (d)(2)(i) of this clause: any further available
information about mitigation actions undertaken or recommended. In addition, the Contractor shall describe the efforts it undertook
to prevent use or submission of covered telecommunications equipment or services, and any additional efforts that will be
incorporated to prevent future use or submission of covered telecommunications equipment or services.
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(e) Subcontracts. The Contractor shall insert the substance of this clause, including this paragraph (e) and excluding
paragraph (b)(2), in all subcontracts and other contractual instruments, including subcontracts for the acquisition of commercial
items.

The following certifications and provisions may be required and apply when Participating Agency expends federal funds for any
purchase resulting from this procurement process. Pursuant to 2 C.F.R. § 200.327, all contracts, including small purchases,
awarded by the Participating Agency and the Participating Agency’s subcontractors shall contain the procurement provisions of
Appendix Il to Part 200, as applicable.

APPENDIX II TO 2 CFR PART 200

(A) Contracts for more than the simplified acquisition threshold currently set at $250,000, which is the inflation adjusted
amount determined by the Civilian Agency Acquisition Council and the Defense Acquisition Regulations Council
(Councils) as authorized by 41 U.S.C. 1908, must address administrative, contractual, or legal remedies in instances
where contractors violate or breach contract terms, and provide for such sanctions and penalties as appropriate.

Pursuant to Federal Rule (A) above, when a Participating Agency expends federal funds, the Participating Agency reserves all
rights and privileges under the applicable laws and regulations with respect to this procurement in the event of breach of contract
by either party.

Does offeror agree? YES GN Initials of Authorized Representative of
offeror

(B) All contracts in excess of $10,000 must address termination for cause and for convenience by the non-Federal
entity including the manner by which it will be effected and the basis for settlement.

Pursuant to Federal Rule (B) above, when a Participating Agency expends federal funds, the Participating Agency reserves the
right to immediately terminate any agreement in excess of $10,000 resulting from this procurement process in the event of a
breach or default of the agreement by Offeror as detailed in the terms of the contract.

Does offeror agree? YES GN Initials of Authorized Representative of
offeror

(C) Equal Employment Opportunity. Except as otherwise provided under 41 CFR Part 60, all contracts that meet the
definition of “federally assisted construction contract” in 41 CFR Part 60-1.3 must include the equal opportunity clause
provided under 41 CFR 60-1.4(b), in accordance with Executive Order 11246, “Equal Employment Opportunity” (30
CFR 12319, 12935, 3 CFR Part, 1964-1965 Comp., p. 339), as amended by Executive Order 11375, “Amending Executive
Order 11246 Relating to Equal Employment Opportunity,” and implementing regulations at 41 CFR part 60, “Office of
Federal Contract Compliance Programs, Equal Employment Opportunity, Department of Labor.”

Pursuant to Federal Rule (C) above, when a Participating Agency expends federal funds on any federally assisted construction
contract, the equal opportunity clause is incorporated by reference herein.

Does offeror agree to abide by the above? YES GN Initials of Authorized Representative of offeror

(D) Davis-Bacon Act, as amended (40 U.S.C. 3141-3148). When required by Federal program legislation, all prime
construction contracts in excess of $2,000 awarded by non-Federal entities must include a provision for compliance
with the Davis-Bacon Act (40 U.S.C. 3141-3144, and 3146-3148) as supplemented by Department of Labor regulations
(29 CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering Federally Financed and Assisted
Construction”). In accordance with the statute, contractors must be required to pay wages to laborers and mechanics
at a rate not less than the prevailing wages specified in a wage determination made by the Secretary of Labor. In
addition, contractors must be required to pay wages not less than once a week. The non-Federal entity must place a
copy of the current prevailing wage determination issued by the Department of Labor in each solicitation. The decision
to award a contract or subcontract must be conditioned upon the acceptance of the wage determination. The non
- Federal entity must report all suspected or reported violations to the Federal awarding agency. The contracts must
also include a provision for compliance with the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as supplemented by
Department of Labor regulations (29 CFR Part 3, “Contractors and Subcontractors on Public Building or Public Work
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Financed in Whole or in Part by Loans or Grants from the United States”). The Act provides that each contractor or
subrecipient must be prohibited from inducing, by any means, any person employed in the construction, completion, or
repair of public work, to give up any part of the compensation to which he or she is otherwise entitled. The non-Federal
entity must report all suspected or reported violations to the Federal awarding agency.

Pursuant to Federal Rule (D) above, when a Participating Agency expends federal funds during the term of an award for all
contracts and subgrants for construction or repair, offeror will be in compliance with all applicable Davis-Bacon Act provisions.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

(E) Contract Work Hours and Safety Standards Act (40 U.S.C. 3701-3708). Where applicable, all contracts awarded by
the non-Federal entity in excess of $100,000 that involve the employment of mechanics or laborers must include a
provision for compliance with 40 U.S.C. 3702 and 3704, as supplemented by Department of Labor regulations (29 CFR
Part 5). Under 40 U.S.C. 3702 of the Act, each contractor must be required to compute the wages of every mechanic and
laborer on the basis of a standard work week of 40 hours. Work in excess of the standard work week is permissible
provided that the worker is compensated at a rate of not less than one and a half times the basic rate of pay for all
hours worked in excess of 40 hours in the work week. The requirements of 40 U.S.C. 3704 are applicable to construction
work and provide that no laborer or mechanic must be required to work in surroundings or under working conditions
which are unsanitary, hazardous or dangerous. These requirements do not apply to the purchases of supplies or
materials or articles ordinarily available on the open market, or contracts for transportation or transmission of
intelligence.

Pursuant to Federal Rule (E) above, when a Participating Agency expends federal funds, offeror certifies that offeror will be in
compliance with all applicable provisions of the Contract Work Hours and Safety Standards Act during the term of an award for
all contracts by Participating Agency resulting from this procurement process.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

(F) Rights to Inventions Made Under a Contract or Agreement. If the Federal award meets the definition of “funding
agreement” under 37 CFR §401.2 (a) and the recipient or subrecipient wishes to enter into a contract with a small
business firm or nonprofit organization regarding the substitution of parties, assignment or performance of
experimental, developmental, or research work under that “funding agreement,” the recipient or subrecipient must
comply with the requirements of 37 CFR Part 401, “Rights to Inventions Made by Nonprofit Organizations and Small
Business Firms Under Government Grants, Contracts and Cooperative Agreements,” and any implementing regulations
issued by the awarding agency.

Pursuant to Federal Rule (F) above, when federal funds are expended by Participating Agency, the offeror certifies that during
the term of an award for all contracts by Participating Agency resulting from this procurement process, the offeror agrees to
comply with all applicable requirements as referenced in Federal Rule (F) above.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

(G) Clean Air Act (42 U.S.C. 7401-7671q.) and the Federal Water Pollution Control Act (33 U.S.C. 1251-1387), as
amended—Contracts and subgrants of amounts in excess of $150,000 must contain a provision that requires the non-
Federal award to agree to comply with all applicable standards, orders or regulations issued pursuant to the Clean Air
Act (42 U.S.C. 7401-7671q) and the Federal Water Pollution Control Act as amended (33 U.S.C. 1251- 1387). Violations
must be reported to the Federal awarding agency and the Regional Office of the Environmental Protection Agency
(EPA)

In the event Federal Transit Administration (FTA) or Department of Transportation (DOT) funding is used by Participating Public
Agency, Offeror also agrees to include Clean Air and Clean Water requirements in each subcontract exceeding $100,000 financed
in whole or in part with Federal assistance provided by FTA.

Pursuant to Federal Rule (G) above, when federal funds are expended by Participating Agency, the offeror certifies that during
the term of an award for all contracts by Participating Agency member resulting from this procurement process, the offeror
agrees to comply with all applicable requirements as referenced in Federal Rule (G) above.

Does offeror agree? YES GN Initials of Authorized Representative of offeror
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(H) Debarment and Suspension (Executive Orders 12549 and 12689)—A contract award (see 2 CFR 180.220) must not be
made to parties listed on the government wide exclusions in the System for Award Management (SAM), in accordance
with the Executive Office of the President Office of Management and Budget (OMB) guidelines at 2 CFR 180 that
implement Executive Orders 12549 (3 CFR part 1986 Comp., p. 189) and 12689 (3 CFR part 1989 Comp., p. 235),
“Debarment and Suspension.” SAM Exclusions contains the names of parties debarred, suspended, or otherwise
excluded by agencies, as well as parties declared ineligible under statutory or regulatory authority other than Executive
Order 12549.

Pursuant to Federal Rule (H) above, when federal funds are expended by Participating Agency, the offeror certifies that during
the term of an award for all contracts by Participating Agency resulting from this procurement process, the offeror certifies that
neither it nor its principals is presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded
from participation by any federal department or agency. [f at any time during the term of an award the offeror or its principals
becomes debarred, suspended, proposed for debarment, declared ineligible, or voluntarily excluded from participation by any
federal department or agency, the offeror will notify the Participating Agency.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

(I) Byrd Anti-Lobbying Amendment (31 U.S.C. 1352)—Contractors that apply or bid for an award exceeding $100,000
must file the required certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to influence an officer or employee
of any agency, a member of Congress, officer or employee of Congress, or an employee of a member of Congress in
connection with obtaining any Federal contract, grant or any other award covered by 31 U.S.C. 1352. Each tier must
also disclose any lobbying with non-Federal funds that takes place in connection with obtaining any Federal award.
Such disclosures are forwarded from tier to tier up to the non-Federal award.

Pursuant to Federal Rule (I) above, when federal funds are expended by Participating Agency, the offeror certifies that during
the term and after the awarded term of an award for all contracts by Participating Agency resulting from this procurement
process, the offeror certifies that it is in compliance with all applicable provisions of the Byrd Anti-Lobbying Amendment (31
U.S.C. 1352). The undersigned further certifies that:

(1) No Federal appropriated funds have been paid or will be paid, by or on behalf of the undersigned, to any person for influencing
or attempting to influence an officer or employee of any Federal agency, a Member of Congress, an officer or employee of
Congress, or an employee of a Member of Congress in connection with the awarding of any Federal contract, the making of any
Federal grant, the making of any Federal loan, the entering into of any cooperative agreement, and the extension, continuation,
renewal, amendment, or modification of any Federal contract, grant, loan, or cooperative agreement.

(2) If any funds other than Federal appropriated funds have been paid or will be paid to any person for influencing or attempting
to influence an officer or employee of any Federal agency, a Member of Congress, an officer or employee of Congress, or an
employee of a Member of Congress in connection with this Federal contract, grant, loan, or cooperative agreement, the
undersigned shall complete and submit Standard Form-LLL, "Disclosure of Lobbying Activities," in accordance with its instructions.

This certification is a material representation of fact upon which reliance was placed when this transaction was made or entered
into. Submission of this certification is a prerequisite for making or entering into this transaction imposed by Section 1352, Title
31, U.S. Code. Any person who fails to file the required certification shall be subject to a civil penalty of not less than $10,000 and
not more than $100,000 for each such failure.

(3) The prospective participant also agrees by submitting his or her bid or proposal that he or she shall require that the language
of this certification be included in all lower tier subcontracts, which exceed $100,000 and that all such subrecipients shall certify
and disclose accordingly.

Does offeror agree? YES GN Initials of Authorized Representative of offeror
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RECORD RETENTION REQUIREMENTS FOR CONTRACTS INVOLVING FEDERAL FUNDS

When federal funds are expended by Participating Agency for any contract resulting from this procurement process, offeror
certifies that it will comply with the record retention requirements detailed in 2 CFR § 200.333. The offeror further certifies that
offeror will retain all records as required by 2 CFR § 200.333 for a period of three years after grantees or subgrantees
submit final expenditure reports or quarterly or annual financial reports, as applicable, and all other pending matters are closed.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

CERTIFICATION OF COMPLIANCE WITH THE ENERGY POLICY AND CONSERVATION ACT

When Participating Agency expends federal funds for any contract resulting from this procurement process, offeror certifies that
it will comply with the mandatory standards and policies relating to energy efficiency which are contained in the state energy
conservation plan issued in compliance with the Energy Policy and Conservation Act (42 U.S.C. 6321 et seq.; 49 C.F.R. Part 18).

Does offeror agree? YES GN Initials of Authorized Representative of offeror

CERTIFICATION OF COMPLIANCE WITH BUY AMERICA PROVISIONS

To the extent purchases are made with Federal Highway Administration, Federal Railroad Administration, or Federal Transit
Administration funds, offeror certifies that its products comply with all applicable provisions of the Buy America Act and agrees to
provide such certification or applicable waiver with respect to specific products to any Participating Agency upon request.
Purchases made in accordance with the Buy America Act must still follow the applicable procurement rules calling for free and
open competition. Additionally:

(1) The Contractor agrees to comply with 49 USC 5323(j) and 49 CFR Part 661, which provide that federal funds may not
be obligated unless steel, iron and manufactured products used in FTA-funded projects are produced in the United
States, unless a waiver has been granted by FTA or the product is subject to a general waiver. General waivers are
listed in 49 CFR 661.7.A general public interest waiver from the Buy America requirements applies to microprocessors,
computers, microcomputers, software or other such devices, which are used solely for the purpose of processing or
storing data. This general waiver does not extend to a product or device that merely contains a microprocessor or
microcomputer and is not used solely for the purpose of processing or storing data. Separate requirements for rolling
stock are set out at 5323(j)(2)(C) and 49 CFR 661.11.

(2) A bidder or offeror must submit to the FTA recipient the appropriate Buy America certification with all bids on FTA-
funded contracts, except those subject to a general waiver. Bids or offers that are not accompanied by a completed
Buy America certification must be rejected as nonresponsive. This requirement does not apply to lower tier
subcontractors.

The following certificates titled FTA and DOT Buy America Certification should be completed and returned with the response
as part of FTA and DOT requirements.
FEDERAL TRASIT ADMINISTRATION (FTA) AND DEPARTMENT OF TRANSPORTATION (DOT) -
BUY AMERICA: CERTIFICATION REQUIREMENT FOR PROCUREMENTOF ROLLING STOCK

CERTIFICATE OF COMPLIANCE

(select one of the two options, NOT BOTH)

Certificate of Compliance with 49 USC §5323(j)

The proposer hereby certifies that it will comply with the requirements of 49 U.S.C. 5323(j), and the applicable regulations of 49
CFR661.11.

Check for YES:V/

OR

Certificate of Non-Compliance with 49 USC §5323(j)
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The proposer hereby certifies that it cannot comply with the requirements of 49 U.S.C. 5323(j), but may qualify for an exception to
the requirement consistent with 49 U.S.C. 5323(j)(2)(C), and the applicable regulations in 49 CFR 661.7.
Check for YES:

FEDERAL TRASIT ADMINISTRATION (FTA) AND DEPARTMENT OF TRANSPORTATION (DOT) -
BUY AMERICA: CERTIFICATION REQUIREMENT FOR PROCUREMENT OF STEEL OR MANUFACTURED PRODUCTS

CERTIFICATE OF COMPLIANCE (select one of the two options, NOT BOTH)

Certificate of Compliance with 49 USC §5323(j)(1)

The proposer hereby certifies that it will comply with the requirements of 49 U.S.C. 5323(j)(1), and the applicable regulations in 49
CFR part 661.

Check for YES:\/'

OR

Certificate of Non-Compliance with 49 USC §5323(j)(1)

The proposer hereby certifies that it cannot comply with the requirements of 49 U.S.C. 5323(j), but it may qualify for an exception
to the requirement pursuant to 49 U.S.C. 5323(j)(2), as amended, and the applicable regulations in 49 CFR 661.7.

Check for YES: [

GN
Does offeror agree? YES Initials of Authorized Representative of offeror

Offeror's Name: Key Code Media, Inc.

Address, City, State, and Zip Code: 270 S. Flower Street Burbank CA 91502
Phone Number: 818-303-3900

Fax Number:

Printed Name and Title of Authorized Representative: Grace Najera
Email Address: grinto@keycodemedia.com

Signature of Authorized Representative: KA
Date: 5/29/25 b

CERTIFICATION OF COMPLIANCE WITH BUY AMERICAN PROVISIONS

Unless Supplier is exempt (See FAR 25.103), when authorized by statute or explicitly indicated by Participating Public Agency,
Buy American requirements will apply where only unmanufactured construction material mined or produced in the United States
shall be used (see Subpart 25.6 — American Recovery and Reinvestment Act-Buy American statute for additional details).

CERTIFICATION OF ACCESS TO RECORDS - 2 C.F.R. § 200.336

Offeror agrees that the Inspector General of the Agency or any of their duly authorized representatives shall have access to any
documents, papers, or other records of offeror that are pertinent to offeror's discharge of its obligations under the Contract for
the purpose of making audits, examinations, excerpts, and transcriptions. The right also includes timely and reasonable access
to offeror’s personnel for the purpose of interview and discussion relating to such documents.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

CERTIFICATION OF APPLICABILITY TO SUBCONTRACTORS

Offeror agrees that all contracts it awards pursuant to the Contract shall be bound by the foregoing terms and conditions.

Does offeror agree? YES GN Initials of Authorized Representative of offeror
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COMMUNITY DEVELOPMENT BLOCK GRANTS

Purchases made under this contract may be partially or fully funded with federal grant funds. Funding for this work may include
Federal Funding sources, including Community Development Block Grant (CDBG) funds from the U.S. Department of Housing
and Urban Development. When such funding is provided, Offeror shall comply with all terms, conditions and requirements
enumerated by the grant funding source, as well as requirements of the State statutes for which the contract is utilized, whichever
is the more restrictive requirement. When using Federal Funding, Offeror shall comply with all wage and latest reporting provisions
of the Federal Davis-Bacon Act. HUD-4010 Labor Provisions also applies to this contract.

Does offeror agree? YES GN Initials of Authorized Representative of offeror

Offeror agrees to comply with all federal, state, and local laws, rules, regulations and ordinances, as applicable. It is
further acknowledged that offeror certifies compliance with all provisions, laws, acts, regulations, etc. as
specifically noted above.

Offeror's Name:
Key Code Media, Inc.

Address, City, State, and Zip Code:
270 S. Flower Street Burbank CA 91502

Phone Number; 818-303-3900 Fax Number:

Printed Name and Title of Authorized Representative:
Grace Najera

Email Address:

gpinto@keycodemedia.com

Signature of Authorized Representative: J@(' Date: 5/29/2025
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FEMA AND ADDITIONAL FEDERAL FUNDING SPECIAL CONDITIONS

Awarded Supplier(s) (also referred to as Contractors) may need to respond to events and losses where
products and services are needed for the immediate and initial response to emergency situations such as,
but not limited to, water damage, fire damage, vandalism cleanup, biohazard cleanup, sewage
decontamination, deodorization, and/or wind damage during a disaster or emergency situation. By
submitting a proposal, the Supplier is accepted these FEMA and Additional Federal Funding Special
Conditions required by the Federal Emergency Management Agency (FEMA) and other federal entities.

“Contract” in the below pages under FEMA AND ADDITIONAL FEDERAL FUNDING SPECIAL
CONDITIONS is also referred to and defined as the “Master Agreement”.

“Contractor” in the below pages under FEMA AND ADDITIONAL FEDERAL FUNDING SPECIAL
CONDITIONS is also referred to and defined as “Supplier” or “Awarded Supplier”.

Conflicts of Interest

No employee, officer, or agent may participate in the selection, award, or administration of a contract
supported by a FEMA award if he or she has a real or apparent conflict of interest. Such a conflict would
arise when the employee, officer, or agent, any member of his or her immediate family, his or her partner,
or an organization which employs or is about to employ any of these parties, has a financial or other interest
in or a tangible personal benefit from a firm considered for award. 2 C.F.R. § 200.318(c)(1); See also
Standard Form 424D, q 7; Standard Form 424B, | 3. i. FEMA considers a “financial interest” to be the
potential for gain or loss to the employee, officer, or agent, any member of his or her immediate family, his
or her partner, or an organization which employs or is about to employ any of these parties as a result of
the particular procurement. The prohibited financial interest may arise from ownership of certain financial
instruments or investments such as stock, bonds, or real estate, or from a salary, indebtedness, job offer,
or similar interest that might be affected by the particular procurement. ii. FEMA considers an “apparent”
conflict of interest to exist where an actual conflict does not exist, but where a reasonable person with
knowledge of the relevant facts would question the impartiality of the employee, officer, or agent
participating in the procurement. c. Gifts. The officers, employees, and agents of the Participating Public
Agency nor the Participating Public Agency (“NFE”) must neither solicit nor accept gratuities, favors, or
anything of monetary value from contractors or parties to subcontracts. However, NFE’'s may set standards
for situations in which the financial interest is de minimus, not substantial, or the gift is an unsolicited item
of nominal value. 2 C.F.R. § 200.318(c)(1). d. Violations. The NFE’s written standards of conduct must
provide for disciplinary actions to be applied for violations of such standards by officers, employees, or
agents of the NFE. 2 C.F.R. § 200.318(c)(1). For example, the penalty for a NFE’s employee may be
dismissal, and the penalty for a contractor might be the termination of the contract.

Contractor Integrity

A contractor must have a satisfactory record of integrity and business ethics. Contractors that are debarred
or suspended, as described in and subject to the debarment and suspension regulations implementing
Executive Order 12549, Debarment and Suspension (1986) and Executive Order 12689, Debarment and
Suspension (1989) at 2 C.F.R. Part 180 and the Department of Homeland Security’s regulations at 2 C.F.R.
Part 3000 (Non-procurement Debarment and Suspension), must be rejected and cannot receive contract
awards at any level.

Notice of Legal Matters Affecting the Federal Government
In the event FTA or DOT funding is used by Participating Public Agency, Contractor agrees to:
1) The Contractor agrees that if a current or prospective legal matter that may affect the Federal
Government emerges, the Contractor shall promptly notify the Participating Public Agency of the
legal matter in accordance with 2 C.F.R. §§ 180.220 and 1200.220.
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2) The types of legal matters that require notification include, but are not limited to, a major dispute,
breach, default, litigation, or naming the Federal Government as a party to litigation or a legal
disagreement in any forum for any reason.

3) The Contractor further agrees to include the above clause in each subcontract, at every tier,
financed in whole or in part with Federal assistance provided by the FTA.

Public Policy
A contractor must comply with the public policies of the Federal Government and state, local government,

or tribal government. This includes, among other things, past and current compliance with the:

a. Equal opportunity and nondiscrimination laws

b. Five affirmative steps described at 2 C.F.R. § 200.321(b) for all subcontracting under contracts supported
by FEMA financial assistance; and FEMA Procurement Guidance June 21, 2016 Page IV-7

c. Applicable prevailing wage laws, regulations, and executive orders

Affirmative Socioeconomic Steps
For any subcontracting opportunities, Contractor must take the following Affirmative steps:
1. Placing qualified small and minority businesses and women's business enterprises on solicitation
lists;

2. Assuring that small and minority businesses, and women's business enterprises are solicited
whenever they are potential sources;

3. Dividing total requirements, when economically feasible, into smaller tasks or quantities to permit
maximum participation by small and minority businesses, and women's business enterprises;

4. Establishing delivery schedules, where the requirement permits, which encourage participation by
small and minority businesses, and women's business enterprises; and

5. Using the services and assistance, as appropriate, of such organizations as the Small Business
Administration and the Minority Business Development Agency of the Department of Commerce.

Prevailing Wage Requirements

When applicable, the awarded Contractor (s) and any and all subcontractor(s) agree to comply with all laws
regarding prevailing wage rates including the Davis-Bacon Act, applicable to this solicitation and/or
Participating Public Agencies. The Participating Public Agency shall notify the Contractor of the applicable
pricing/prevailing wage rates and must apply any local wage rates requested. The Contractor and any
subcontractor(s) shall comply with the prevailing wage rates set by the Participating Public Agency.

Federal Requirements

If products and services are issued in response to an emergency or disaster recovery the items below,
located in this FEMA Special Conditions section of the Federal Funds Certifications, are activated and
required when federal funding may be utilized.

2 C.F.R. § 200.326 and 2 C.F.R. Part 200, Appendix ll, Required Contract Clauses

1. CONTRACT REMEDIES
Contracts for more than the federal simplified acquisition threshold (SAT), the dollar amount below
which an NFE may purchase property or services using small purchase methods, currently set at
$250,000 for procurements made on or after June 20, 2018,4 must address administrative,
contractual, or legal remedies in instances where contractors violate or breach contract terms and
must provide for sanctions and penalties as appropriate.
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1.1 Applicability

This contract provision is required for contracts over the SAT, currently set at $250,000 for
procurements made on or after June 20, 2018. Although not required for contracts at or below the
SAT, FEMA suggests including a remedies provision.

1.2 Additional Considerations

For FEMA'’s Assistance to Firefighters Grant (AFG) Program, recipients must include a penalty
clause in all contracts for any AFG-funded vehicle, regardless of dollar amount. In that situation,
the contract must include a clause addressing that non-delivery by the contract’s specified date or
other vendor nonperformance will require a penalty of no less than $100 per day until such time
that the vehicle, compliant with the terms of the contract, has been accepted by the recipient. This
penalty clause should, however, account for force majeure or acts of God. AFG recipients should
refer to the applicable year’'s Notice of Funding Opportunity (NOFO) for additional information,
which can be accessed at FEMA.gov.

2. TERMINATION FOR CAUSE AND CONVENIENCE

a. Standard. All contracts in excess of $10,000 must address termination for cause and for
convenience by the non-Federal entity, including the manner by which it will be effected
and the basis for settlement. See 2 C.F.R. Part 200, Appendix II(B).

b. Applicability. This requirement applies to all FEMA grant and cooperative agreement
programs.

3. EQUAL EMPLOYMENT OPPORTUNITY

When applicable:

a. Standard. Except as otherwise provided under 41 C.F.R. Part 60, all contracts that meet
the definition of “federally assisted construction contract” in 41 C.F.R.
§ 60-1.3 must include the equal opportunity clause provided under 41 C.F.R. § 60- 1.4(b),
in accordance with Executive Order 11246, Equal Employment Opportunity (30 Fed. Reg.

12319, 12935, 3 C.F.R. Part, 1964-1965 Comp., p.

339), as amended by Executive Order 11375, Amending Executive Order 11246 Relating
to Equal Employment Opportunity, and implementing regulations at 41

C.F.R. Part 60 (Office of Federal Contract Compliance Programs, Equal Employment
Opportunity, Department of Labor). See 2 C.F.R. Part 200, Appendix II(C).

b. Key Definitions.

i. Federally Assisted Construction Contract. The regulation at 41 C.F.R. § 60-
1.3 defines a “federally assisted construction contract” as any agreement or
modification thereof between any applicant and a person for construction work which
is paid for in whole or in part with funds obtained from the Government or borrowed
on the credit of the Government pursuant to any Federal program involving a grant,
contract, loan, insurance, or guarantee, or undertaken pursuant to any Federal
program involving such grant, contract, loan, insurance, or guarantee, or any
application or modification thereof approved by the Government for a grant, contract,
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loan, insurance, or guarantee under which the applicant itself participates in the
construction work.

ii. Construction Work. The regulation at 41 C.F.R. § 60-1.3 defines “construction work”
as the construction, rehabilitation, alteration, conversion, extension, demolition or
repair of buildings, highways, or other changes or improvements to real property,
including facilities providing utility services. The term also includes the supervision,
inspection, and other onsite functions incidental to the actual construction.

c. Applicability. This requirement applies to all FEMA grant and cooperative agreement
programs.

d. Required Language. The regulation at 41 C.F.R. Part 60-1.4(b) requires the insertion of
the following contract clause.

During the performance of this contract, the contractor agrees as follows:

(1) The contractor will not discriminate against any employee or applicant for
employment because of race, color, religion, sex, sexual orientation, gender identity, or
national origin. The contractor will take affirmative action to ensure that applicants are
employed, and that employees are treated during employment without regard to their
race, color, religion, sex, sexual orientation, gender identity, or national origin. Such
action shall include, but not be limited to the following:

Employment, upgrading, demotion, or transfer; recruitment or recruitment advertising;
layoff or termination; rates of pay or other forms of compensation; and selection for
training, including apprenticeship. The contractor agrees to post in conspicuous places,
available to employees and applicants for employment, notices to be provided setting
forth the provisions of this nondiscrimination clause.

(2) The contractor will, in all solicitations or advertisements for employees placed by or
on behalf of the contractor, state that all qualified applicants will receive consideration
for employment without regard to race, color, religion, sex, sexual orientation, gender
identity, or nationalorigin.

(3) The contractor will not discharge or in any other manner discriminate against any
employee or applicant for employment because such employee or applicant has inquired
about, discussed, or disclosed the compensation of the employee or applicant or another
employee or applicant. This provision shall not apply to instances in which an employee
who has access to the compensation information of other employees or applicants as a
part of such employee's essential job functions discloses the compensation of such other
employees or applicants to individuals who do not otherwise have access to such
information, unless such disclosure is in response to a formal complaintor charge, in
furtherance of an investigation, proceeding, hearing, or action, including an investigation
conducted by the employer, or is consistent with the contractor's legal duty to furnish
information.

(4) The contractor will send to each labor union or representative of workers with which
he has a collective bargaining agreement or other contract or understanding, a notice to
be provided advising the said labor union or workers' representatives of the contractor's
commitments under this section and shall post copies of the notice in conspicuous
places available to employees and applicants for employment.

(5) The contractor will comply with all provisions of Executive Order 11246 of September
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24,1965, and of the rules, regulations, and relevant orders of the Secretary of Labor.

(6) The contractor will furnish all information and reports required by Executive Order
11246 of September 24, 1965, and by rules, regulations, and orders of the Secretary of
Labor, or pursuant thereto, and will permit access to hisbooks, records, and accounts by
the administering agency and the Secretary of Labor for purposes of investigation to
ascertain compliance with such rules, regulations, and orders.

(7) In the event of the contractor's noncompliance with the nondiscrimination clauses of
this contract or with any of the said rules, regulations, or orders, this contract may be
canceled, terminated, or suspended in whole or in part and the contractor may be
declared ineligible for further Government contracts or federally assisted construction
contracts in accordance with procedures authorized in Executive Order 11246 of
September 24, 1965, and such other sanctions may be imposed and remedies invoked
as provided in Executive Order 11246 of September 24, 1965, or by rule, regulation, or
order of the Secretary of Labor, or as otherwise provided by law.

(8) The contractor will include the portion of the sentence immediately preceding
paragraph (1) and the provisions of paragraphs (1) through (8) in every subcontract or
purchase order unless exempted by rules, regulations, or orders of the Secretary of
Labor issued pursuant to section 204 of Executive Order 11246 of September 24, 1965,
so that such provisions will be binding upon each subcontractor or vendor. The
contractor will take such action with respect to any subcontract or purchase order as the
administering agency may direct as a means of enforcing such provisions, including
sanctions for noncompliance:

Provided, however, that in the event a contractor becomes involved in, or is threatened
with, litigation with a subcontractor or vendor as a result of such direction by the
administering agency, the contractor may request the United States to enter into such
litigation to protect the interests of the United States.

The applicant further agrees that it will be bound by the above equal opportunity clause
with respect to its own employment practices when it participates in federally assisted
construction work: Provided, That if the applicant so participating is a State or local
government, the above equal opportunity clause is not applicable to any agency,
instrumentality or subdivision of such government which does not participate in work on
or under the contract.

The applicant agrees that it will assist and cooperate actively with the administering
agency and the Secretary of Labor in obtaining the compliance of contractors and
subcontractors with the equal opportunity clause and the rules, regulations, and relevant
orders of the Secretary of Labor, that it will furnish the administering agency and the
Secretary of Labor such information as they may require for the supervision of such
compliance, and that it will otherwise assist the administering agency in the discharge of
the agency's primary responsibility for securing compliance.

The applicant further agrees that it will refrain from entering into any contract or contract
modification subject to Executive Order 11246 of September 24, 1965, with a contractor
debarred from, or who has not demonstrated eligibility for, Government contracts and
federally assisted construction contracts pursuant to the Executive Order and will carry
out such sanctions and penalties for violation of the equal opportunity clause as may be
imposed upon contractors and subcontractors by the administering agency or the
Secretary of Labor pursuant to Part Il, Subpart D of the Executive Order. In addition, the
applicant agrees that if it fails or refuses to comply with these undertakings, the
administering agency may take any or all of the following actions: Cancel, terminate, or
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suspend in whole or in part this grant (contract, loan, insurance, guarantee); refrain from
extending any further assistance to the applicant under the program with respect to
which the failure or refund occurred until satisfactory assurance of future compliance has
been received from such applicant; and refer the case to the Department of Justice for
appropriate legal proceedings.

4. DAVIS-BACON ACT

a. Standard. All prime construction contracts in excess of $2,000 awarded by non- Federal
entities must include a provision for compliance with the Davis-Bacon Act (40 U.S.C. §§ 3141-
3144 and 3146-3148) as supplemented by Department of Labor regulations at 29 C.F.R. Part
5 (Labor Standards Provisions Applicable to Contracts Covering Federally Financed and
Assisted Construction). See 2 C.F.R. Part 200, Appendix II(D). In accordance with the statute,
contractors must be required to pay wages to laborers and mechanics at a rate not less than
the prevailing wages specified in a wage determination made by the Secretary of Labor. In
addition, contractors must be required to pay wages not less than once a week.

b. Applicability. The Davis-Bacon Act applies to the Emergency Management Preparedness
Grant Program, Homeland Security Grant Program, Nonprofit Security Grant Program, Tribal
Homeland Security Grant Program, Port Security Grant Program, and Transit Security Grant
Program, intercity Passenger Rail Program, and Rehabilitation of High Hazard Potential
Dams Program.

C¢. Reaquirements. If applicable, the non-federal entity must do thefollowing:

i. The non-Federal entity must place a copy of the current prevailing wage
determination issued by the Department of Labor in each solicitation. The decision
to award a contract or subcontract must be conditioned upon the acceptance of
the wage determination. The non-Federal entity must report all suspected or
reported violations to the Federal awarding agency.

ii. Additionally, pursuant 2 C.F.R. Part 200, Appendix Il(D), contracts subject to the
Davis-Bacon Act, must also include a provision for compliance with the Copeland
“Anti-Kickback” Act (40 U.S.C. § 3145), as supplemented by Department of Labor
regulations at 29 C.F.R. Part 3 (Contractors and Subcontractors on Public
Building or Public Work Financed in Whole or in Part by Loans or Grants from the
United States). The Copeland Anti- Kickback Act provides that each contractor or
subrecipient must be prohibited from inducing, by any means, any person
employed in the construction, completion, or repair of public work, to give up any
part of the compensation to which he or she is otherwise entitled. The non-
Federal entity must report all suspected or reported violations to FEMA.

ii. Include a provision for compliance with the Davis-Bacon Act (40 U.S.C. 3141-
3144, and 3146-3148) as supplemented by Department of Labor regulations (29
CFR Part 5, “Labor Standards Provisions Applicable to Contracts Covering
Federally Financed and Assisted Construction”).

Suggested Language. The following provides a sample contract clause:

Compliance with the Davis-Bacon Act.

a. All transactions regarding this contract shall be done in
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compliance with the Davis-Bacon Act (40 U.S.C. 3141- 3144, and
3146-3148) and the requirements of 29C.F.R. pt. 5 as may be
applicable. The contractor shall comply with 40 U.S.C. 3141-
3144, and 3146-3148 and the requirements of 29 C.F.R. pt. 5 as
applicable.

b. Contractors are required to pay wages to laborersand mechanics
at a rate not less than the prevailing wages specified in a wage
determination made by the Secretary of Labor.

¢. Additionally, contractors are required to pay wagesnot less than
once a week.

5. COPELAND ANTI-KICKBACK ACT

a. Standard. Recipient and subrecipient contracts must include a provision for compliance with
the Copeland “Anti-Kickback” Act (40 U.S.C. 3145), as supplemented by Department of Labor
regulations (29 CFR Part 3, “Contractors and Subcontractors on Public Building or Public
Work Financed in Whole or in Part by Loans or Grants from the United States”).

b. Applicability. This requirement applies to all contracts for construction or repair work above
$2,000 in situations where the Davis-Bacon Act also applies. It DOES NOT apply to the FEMA
Public Assistance Program.

C¢. Reaquirements. If applicable, the non-federal entity must include a provision for compliance
with the Copeland “Anti-Kickback” Act (40 U.S.C. § 3145), as supplemented by Department
of Labor regulations at 29 C.F.R. Part 3 (Contractors and Subcontractors on Public Building
or Public Work Financed in Whole or in Part by Loans or Grants from the United States). Each
contractor or subrecipient must be prohibited from inducing, by any means, any person
employed in the construction, completion, or repair of public work, to give up any part of the
compensation to which he or she is otherwise entitled. The non-Federal entity must report all
suspected or reported violations to FEMA. Additionally, in accordance with the regulation,
each contractor and subcontractor must furnish each week a statement with respect to the
wages paid each of its employees engaged in work covered by the Copeland Anti-Kickback
Act and the Davis Bacon Act during the preceding weekly payroll period. The report shall be
delivered by the contractor or subcontractor, within seven days after the regular payment
date of the payroll period, to a representative of a Federal or State agency in charge at the
site of the building or work.

Sample Language. The following provides a sample contract clause:

Compliance with the Copeland “Anti-Kickback” Act.

a. Contractor. The contractor shall comply with 18 U.S.C. §874, 40 U.S.C.
§ 3145, and the requirements of 29 C.F.R. pt. 3 as may be applicable,
which are incorporated by reference into this contract.

b. Subcontracts. The contractor or subcontractor shall insert in any
subcontracts the clause above and such other clauses as FEMA may
by appropriate instructions require, and also a clause requiring the
subcontractors to include these clauses in any lower tier subcontracts.
The prime contractor shall be responsible for the compliance by any
subcontractor or lower tier subcontractor with all of these contract
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clauses.

C. Breach. A breach of the contract clauses above may be grounds for
termination of the contract, and for debarment as a contractor and
subcontractor as provided in 29 C.F.R. §5.12.”

6. CONTRACT WORK HOURS AND SAFETY STANDARDSACT

a Standard. Where applicable (see 40 U.S.C. §§ 3701-3708), all contracts awarded by the
non-Federal entity in excess of $100,000 that involve the employment of mechanics or
laborers must include a provision for compliance with 40 U.S.C. §§ 3702 and 3704, as
supplemented by Department of Labor regulations at29 C.F.R. Part 5. See 2 C.F.R. Part
200, Appendix II(E). Under 40 U.S.C. § 3702, each contractor must be required to
compute the wages of every mechanic and laborer on the basis of a standard work week
of 40 hours. Work in excess of the standard work week is permissible provided that the
worker is compensated at a rate of not less than one and a half times the basic rate of
pay for all hours worked in excess of 40 hours in the work week. Further, no laborer or
mechanic must be required to work in surroundings or under working conditions which
are unsanitary, hazardous, or dangerous.

b. Applicability. This requirement applies to all FEMA contracts awarded by the non- federal
entity in excess of $100,000 under grant and cooperative agreement programs that involve
the employment of mechanics or laborers. It is applicable to construction work. These
requirements do not apply to the purchase of supplies or materials or articles ordinarily
available on the open market, or contracts for transportation or transmission of
intelligence.

¢. Suggested Language. The regulation at 29 C.F.R. § 5.5(b) provides contract clause
language concerning compliance with the Contract Work Hours and Safety Standards
Act. FEMA suggests including the following contract clause:

Compliance with the Contract Work Hours and Safety Standards Act.

(1) Overtime requirements. No contractor or subcontractor contracting for any part of
the contract work which may require or involve the employment of laborers or mechanics
shall require or permit any such laborer or mechanic in any workweek in which he or she
is employed on such work to work in excess of forty hours in such workweek unless such
laborer or mechanic receives compensation at a rate not less than one and one-half
times the basic rate of pay for all hours worked in excess of forty hours in suchworkweek.

(2) Violation; liability for unpaid wages; liquidated damages. In the event of any violation
of the clause set forth in paragraph (b)(1) of this section the contractor and any
subcontractor responsible therefor shall be liable for the unpaid wages. In addition, such
contractor and subcontractor shall be liable to the United States (in the case of work
done under contract for the District of Columbia or a territory, to such District or to such
territory), for liquidated damages. Such liquidated damages shall be computed with
respect to each individual laborer or mechanic, including watchmen and guards,
employed in violation of the clause set forth in paragraph (b)(1) of this section, in the sum
of

$27 for each calendar day on which such individual was required or permitted to work in
excess of the standard workweek of forty hours without payment of the overtime wages
required by the clause set forth in paragraph (b)(1) of this section.
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(3) Withholding for unpaid wages and liquidated damages. The Federal agency or
loan/grant recipient shall upon its own action or upon written request of an authorized
representative of the Department of Labor withhold or cause to be withheld, from any
moneys payable on account of work performed by the contractor or subcontractor under
any such contract or any other Federal contract with the same prime contractor, or any
other federally-assisted contract subject to the Contract Work Hours and Safety
Standards Act, which is held by the same prime contractor, such sums as may be
determined to be necessary to satisfy any liabilities of such contractor or subcontractor
for unpaid wages and liquidated damages as provided in the clause set forth in
paragraph (b)(2) of this section.

(4) Subcontracts. The contractor or subcontractor shall insert in any subcontracts the
clauses set forth in paragraph (b)(1) through (4) of thissection and also a clause requiring
the subcontractors to include these clauses in any lower tier subcontracts. The prime
contractor shall be responsible for compliance by any subcontractor or lower tier
subcontractor with the clauses set forth in paragraphs (b)(1) through (4) of thissection.

7. RIGHTS TO INVENTIONS MADE UNDER A CONTRACT ORAGREEMENT

a

Standard. If the FEMA award meets the definition of “funding agreement” under 37C.F.R.
§401.2(a) and the non-Federal entity wishes to enter into a contract with a small business
firm or nonprofit organization regarding the substitution of parties, assignment or
performance of experimental, developmental, or research work under that “funding
agreement,” the non- Federal entity must comply with the requirements of 37 C.F.R. Part
401 (Rights to Inventions Made by Nonprofit Organizations and Small Business Firms
Under Government Grants, Contracts and Cooperative Agreements), and any
implementing regulations issued by FEMA. See 2 C.F.R. Part 200, Appendix II(F).

Applicability. This requirement applies to “funding agreements,” but it DOES NOT apply
to the Public Assistance, Hazard Mitigation Grant Program, Fire Management Assistance
Grant Program, Crisis Counseling Assistance and Training Grant Program, Disaster Case
Management Grant Program, and Federal Assistance to Individuals and Households —
Other Needs Assistance Grant Program, as FEMA awards under these programs do not
meet the definition of “funding agreement.”

Funding Agreements Definition. The regulation at 37 C.F.R. § 401.2(a) defines “funding
agreement” as any contract, grant, or cooperative agreement entered into between any
Federal agency, other than the Tennessee Valley Authority, and any contractor for the
performance of experimental, developmental, or research work funded in whole or in part
by the Federal government. This term also includes any assignment, substitution of
parties, or subcontract of any type entered into for the performance of experimental,
developmental, or research work under a funding agreement as defined in the first
sentence of this paragraph.

8. CLEAN AIR ACT AND THE FEDERAL WATER POLLUTION CONTROLACT

a

Standard. If applicable, contracts must contain a provision that requires the contractor to
agree to comply with all applicable standards, orders, or regulations issued pursuant to
the Clean Air Act (42 U.S.C. §§ 7401-7671q.) and the Federal Water Pollution Control Act
as amended (33 U.S.C. §§ 1251-1387). Violations must be reported to FEMA and the
Regional Office of the Environmental Protection Agency. See 2 C.F.R. Part 200,
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Appendix [I(G).

b. Applicability. This requirement applies to contracts awarded by a non-federal entity of
amounts in excess of $150,000 under a federalgrant.

C. Suggested Language. The following provides a sample contract clause.

Clean Air Act

1. The contractor agrees to comply with all applicable standards, orders or
regulations issued pursuant to the Clean Air Act, as amended, 42 U.S.C.
§ 7401 et seq.

2. The contractor agrees to report each violation to the Participating Public
Agency and understands and agrees that the Participating Public Agency
will, in turn, report each violation as required to assure notification to the
Federal Emergency Management Agency, and the appropriate
Environmental Protection Agency Regional Office.

3. The contractor agrees to include these requirements in each subcontract
exceeding $150,000 financed in whole or in part with Federal assistance
provided by FEMA.

Federal Water Pollution Control Act

1. The contractor agrees to comply with all applicablestandards, orders, or
regulations issued pursuant to the Federal Water Pollution Control Act, as
amended, 33 U.S.C. 1251 etseq.

2. The contractor agrees to report each violation to the Participating Public
Agency and understands and agrees that the Participating Public Agency
will, in turn, report each violation as required to assure notification to the
Federal Emergency Management Agency, and the appropriate
Environmental Protection Agency Regional Office.

3. The contractor agrees to include these requirements in each subcontract
exceeding $150,000 financed in whole or in part with Federal assistance
provided by FEMA.

DEBARMENT AND SUSPENSION

a Standard. Non-Federal entities and contractors are subject to the debarment and
suspension regulations implementing Executive Order 12549, Debarment and
Suspension (1986) and Executive Order 12689, Debarment and Suspension (1989) at 2
C.F.R. Part 180 and the Department of Homeland Security’s regulations at 2 C.F.R. Part
3000 (Non-procurement Debarment and Suspension).

b. Applicability. This requirement applies to all FEMA grant and cooperative
agreement programs.
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c. Requirements.

These regulations restrict awards, subawards, and contracts with certain parties
that are debarred, suspended, or otherwise excluded from or ineligible for
participation in Federal assistance programs and activities. See 2 C.F.R. Part 200,
Appendix II(H); and 2 C.F.R. § 200.213. A contract award must not be made-to
parties listed in the SAM Exclusions. SAM Exclusions is the list maintained by the
General Services Administration that contains the names of parties debarred,
suspended, or otherwise excluded by agencies, as well as parties declared
ineligible under statutory or regulatory authority other than Executive Order 12549.
SAM exclusions can be accessed at www.sam.gov. See 2 C.F.R. §180.530.

In general, an “excluded” party cannot receive a Federal grant award or a contract
within the meaning of a “covered transaction,” to include subawards and
subcontracts. This includes parties that receive Federal funding indirectly, such
as contractors to recipients and subrecipients. The key to the exclusion is whether
there is a “covered transaction,” which is any non-procurement transaction
(unless excepted) at either a “primary” or “secondary” tier. Although “covered
transactions” do not include contracts awarded by the Federal Government for
purposes of the non-procurement common rule and DHS'’s implementing
regulations, it does include some contracts awarded by recipients and
subrecipients.

Specifically, a covered transaction includes the following contracts for goods or
services:
1 The contract is awarded by a recipient or subrecipient in the amount of at
least $25,000.

2. The contract requires the approval of FEMA, regardlessof amount.
3. The contract is for federally-required auditservices.
4, A subcontract is also a covered transaction if it is awarded by the

contractor of a recipient or subrecipient and requires either the approval of
FEMA or is in excess 0f$25,000.

d.  Suggested Language. The following provides a debarment and suspension clause. It

incorporates an optional method of verifying that contractors are not excluded or
disqualified.

Suspension and Debarment

(1)

@)
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This contract is a covered transaction for purposes of 2 C.F.R. pt. 180 and 2 C.F.R.
pt. 3000. As such, the contractor is required to verify that none of the contractor’s
principals (defined at 2 C.F.R. § 180.995) or its affiliates (defined at 2 C.F.R. §
180.905) are excluded (defined at 2 C.F.R. § 180.940) or disqualified (defined at 2
C.F.R. §180.935).

The contractor must comply with 2 C.F.R. pt. 180, subpart C and2 C.F.R. pt. 3000,
subpart C, and must include a requirement to comply with these regulations in any
lower tier covered transaction it entersinto.



(3)  This certification is a material representation of fact relied upon by the Participating
Public Agency. If it is later determined that the contractor did not comply with 2
C.F.R. pt. 180, subpart C and 2 C.F.R. pt. 3000, subpart C, in addition to remedies
available to the Participating Public Agency, the Federal Government may pursue
available remedies, including but not limited to suspension and/or debarment.

(4)  The bidder or proposer agrees to comply with the requirements of 2 C.F.R. pt.
180, subpart C and 2 C.F.R. pt. 3000, subpart C while this offer is valid and
throughout the period of any contract that may arise from this offer. The bidder or
proposer further agrees to include a provision requiring such compliance in its
lower tier covered transactions.

10. BYRD ANTI-LOBBYING AMENDMENT

a Standard. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to
influence an officer or employee of any agency, a Member of Congress, officer or
employee of Congress, or an employee of a Member of Congress in connection with
obtaining any Federal contract, grant or any other award covered by 31 U.S.C. § 1352.
FEMA'’s regulation at 44 C.F.R. Part 18 implements the requirements of 31 U.S.C. § 1352
and provides, in Appendix A to Part 18, a copy of the certification that is required to be
completed by each entity as described in 31 U.S.C. § 1352. Each tier must also disclose
any lobbying with non-Federal funds that takes place in connection with obtaining any
Federal award. Such disclosures are forwarded from tier to tier up to the Federal
awarding agency.

b. Applicability. This requirement applies to all FEMA grant and cooperative agreement
programs. Contractors that apply or bid for a contract of $100,000 or more under a federal
grant must file the required certification. See 2 C.F.R. Part 200, Appendix II(I); 31 U.S.C.
§ 1352; and 44 C.F.R. Part18.

C Suggested Language.

Byrd Anti-Lobbying Amendment, 31 U.S.C. § 1352 (as amended)

Contractors who apply or bid for an award of $100,000 or more shall file the required
certification. Each tier certifies to the tier above that it will not and has not used Federal
appropriated funds to pay any person or organization for influencing or attempting to
influence an officer or employee of any agency, a Member of Congress, officer or
employee of Congress, or an employee of a Member of Congress in connection with
obtaining any Federal contract, grant, or any other award covered by 31 U.S.C. § 1352.
Each tier shall also disclose any lobbying with non-Federal funds that takes place in
connection with obtaining any Federal award. Such disclosures are forwarded from tier
to tier up to the recipient who in turn will forward the certification(s) to the awarding
agency.

d. Reaquired Certification. If applicable, contractors must sign and submit to the non-federal
entity the following certification.

APPENDIX A, 44 C.F.R. PART 18 — CERTIFICATION REGARDING LOBBYING

Certification for Contracts, Grants, Loans, and Cooperative Agreements
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The undersigned certifies, to the best of his or her knowledge and belief, that:

1.

No Federal appropriated funds have been paid or will be paid, by or on behalf of the
undersigned, to any person for influencing or attempting to influence an officer or
employee of an agency, a Member of Congress, an officer or employee of Congress,
or an employee of a Member of Congress in connection with the awarding of any
Federal contract, the making of any Federal grant, the making of any Federal loan,
the entering into of any cooperative agreement, and the extension, continuation,
renewal, amendment, or modification of any Federal contract, grant, loan, or
cooperative agreement.

If any funds other than Federal appropriated funds have been paid or will be paid to
any person for influencing or attempting to influence an officer or employee of any
agency, a Member of Congress, an officer or employee of Congress, or an employee
of a Member of Congress in connection with this Federal contract, grant, loan, or
cooperative agreement, the undersigned shall complete and submit Standard Form-
LLL, “Disclosure Form to Report Lobbying,” in accordance with its instructions.

The undersigned shall require that the language of this certification be included in
the award documents for all subawards at all tiers (including subcontracts,
subgrants, and contracts under grants, loans, and cooperative agreements) and that
all subrecipients shall certify and disclose accordingly.

This certification is a material representation of fact upon which reliance was placed
when this transaction was made or entered into. Submission of this certification is a
prerequisite for making or entering into this transaction imposed by section 1352, title
31, U.S. Code. Any person who fails to file the required certification shall be subject to a
civil penalty of not less than $10,000 and not more than $100,000 for each such failure.

The Contractor, , certifies or affirms the truthfulness and
accuracy of each statement of its certification and disclosure, if any. In addition, the
Contractor understands and agrees that the provisions of 31 U.S.C. Chap. 38,
Administrative Remedies for False Claims and Statements, apply to this certification and
disclosure, if any.

Signature of Contractor’s Authorized Official

Name and Title of Contractor’'s Authorized Official

Date
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1L PROCUREMENT OF RECOVERED MATERIALS

a Standard. A non-Federal entity that is a state agency or agency of a political subdivision of a state
and its contractors must comply with Section 6002 of the Solid Waste Disposal Act, as amended
by the Resource Conservation and Recovery Act. See 2 C.F.R. Part 200, Appendix 1I(J); and 2
C.F.R. §200.322.

b. Applicability. This requirement applies to all contracts awarded by a non- federal entity under FEMA
grant and cooperative agreement programs.

c Requirements. The requirements of Section 6002 include procuring only items designated in
guidelines of the EPA at 40 C.F.R. Part 247 that contain the highest percentage of recovered
materials practicable, consistent with maintaining a satisfactory level of competition, where the
purchase price of the item exceeds
$10,000 or the value of the quantity acquired by the preceding fiscal year exceeded $10,000;
procuring solid waste management services in a manner that maximizes energy and resource
recovery; and establishing an affirmative procurement program for procurement of recovered
materials identified in the EPA guidelines.

d. Suggested Language.

i. In the performance of this contract, the Contractor shall make maximum use of products
containing recovered materials that are EPA-designated items unless the product cannot
be acquired—

1. Competitively within a timeframe providing for compliance with the contract performance schedule;
2. Meeting contract performance requirements; or
3. Atareasonable price.

i. Information about this requirement, along with the list of EPA- designated items, is
available at EPA’s Comprehensive  Procurement Guidelines web site,
https://www.epa.gov/smm/comprehensive-procurement-guideline-cpg-program.

ii. The Contractor also agrees to comply with all other applicable requirements of Section
6002 of the Solid Waste Disposal Act.”

12. DOMESTIC PREFERENCES FOR PROCUREMENTS

As appropriate, and to the extent consistent with law, CONTRACTOR should, to the greatest extent
practicable under a federal award, provide a preference for the purchase, acquisition, or use of goods,
products or materials produced in the United States. This includes, but is not limited to, iron, aluminum, steel,
cement, and other manufactured products.

Applicability For purchases in support of FEMA declarations and awards issued on or after November 12,
2020, all FEMA recipients and subrecipients are required to include in all contracts and purchase orders for
work or products a contract provision encouraging domestic preference for procurements.

Domestic Preference for Procurements As appropriate, and to the extent consistent with law, the contractor
should, to the greatest extent practicable, provide a preference for the purchase, acquisition, or use of goods,
products, or materials produced in the United States. This includes, but is not limited to iron, aluminum, steel,
cement, and other manufactured products. For purposes of this clause: Produced in the United States means,
for iron and steel products, that all manufacturing processes, from the initial melting stage through the
application of coatings, occurred in the United States. Manufactured products mean items and construction
materials composed in whole or in part of non-ferrous metals such as aluminum; plastics and polymer-based
products such as polyvinyl chloride pipe; aggregates such as concrete; glass, including optical fiber; and
lumber.”

13. ACCESS TO RECORDS



a. Standard. All recipients, subrecipients, successors, transferees, and assignees must acknowledge
and agree to comply with applicable provisions governing DHS access to records, accounts,
documents, information, facilities, and staff. Recipients must give DHS/FEMA access to, and the
right to examine and copy, records, accounts, and other documents and sources of information
related to the federal financial assistance award and permit access to facilities, personnel, and other
individuals and information as may be necessary, as required by DHS regulations and other
applicable laws or program guidance. See DHS Standard Terms and Conditions: Version 8.1 (2018).
Additionally, Section 1225 of the Disaster Recovery Reform Act of 2018 prohibits FEMA from
providing reimbursement to any state, local, tribal, or territorial government, or private non-profit for
activities made pursuant to a contract that purports to prohibit audits or internal reviews by the FEMA
administrator or Comptroller General.

Access to Records. The following access to records requirements apply to this contract:

i.The Contractor agrees to provide Participating Public Agency, the FEMA Administrator, the
Comptroller General of the United States, or any of their authorized representatives access
to any books, documents, papers, and records of the Contractor which are directly pertinent
to this contract for the purposes of making audits, examinations, excerpts, and transcriptions.

i.The Contractor agrees to permit any of the foregoing parties to reproduce by any means
whatsoever or to copy excerpts and transcriptions as reasonably needed.

iii. The Contractor agrees to provide the FEMA Administrator or his authorized representatives
access to construction or other work sites pertaining to the work being completed under the
contract.

iv.In compliance with the Disaster Recovery Act of 2018, the Participating Public Agency and
the Contractor acknowledge and agree that no language in this contract is intended to
prohibit audits or internal reviews by the FEMA Administrator or the Comptroller General of
the United States.

14. CHANGES

a. Standard. To be eligible for FEMA assistance under the non-Federal entity's FEMA grant or
cooperative agreement, the cost of the change, modification, change order, or constructive change
must be allowable, allocable, within the scope of its grant or cooperative agreement, and reasonable
for the completion of project scope.

b. Applicability. FEMA recommends, therefore, that a non-Federal entity include a changes clause in its
contract that describes how, if at all, changes can be made by either party to alter the method, price,
or schedule of the work without breaching the contract. The language of the clause may differ
depending onthe nature of the contract and the end-item procured.

15. DHS SEAL, LOGO, AND FLAGS

a. Standard. Recipients must obtain permission prior to using the DHS seal(s), logos, crests, or
reproductions of flags or likenesses of DHS agency officials. See DHS Standard Terms and
Conditions: Version 8.1(2018).

b. Applicability. FEMA recommends that all non-Federal entities place in their contracts a provision that
a contractor shall not use the DHS seal(s), logos, crests, or reproductions of flags or likenesses of
DHS agency officials without specific FEMA pre-approval.

c. “The contractor shall not use the DHS seal(s), logos, crests, or reproductions of flags or likenesses

of DHS agency officials without specific FEMA pre-approval. The contractor shall include this
provision in any subcontracts”.
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16. COMPLIANCE WITH FEDERAL LAW, REGULATIONS, AND EXECUTIVE ORDERS

a.

Standard. The recipient and its contractors are required to comply with all Federal laws, regulations,
and executive orders.

Applicability. FEMA recommends that all non-Federal entities place into their contracts an
acknowledgement that FEMA financial assistance will be used to fund the contract along with the
requirement that the contractor will comply with all applicable Federal law, regulations, executive
orders, and FEMA policies, procedures, and directives.

“This is an acknowledgement that FEMA financial assistance will be used to fund all or a portion of
the contract. The contractor will comply with all applicable Federal law, regulations, executive orders,
FEMA policies, procedures, and directives.”

17. NO OBLIGATION BY FEDERAL GOVERNMENT

a.

Standard. FEMA is not a party to any transaction between the recipient and its contractor. FEMA is
not subject to any obligations or liable to any party for any matter relating to the contract.

Applicability. FEMA recommends that the non-Federal entity include a provision in its contract that
states that the Federal Government is not a party to the contract and is not subject to any obligations
or liabilities to the non-Federal entity, contractor, or any other party pertaining to any matter resulting
from the contract.

“The Federal Government is not a party to this contract and is not subject to any obligations or
liabilities to the non-Federal entity, contractor, or any other party pertaining to any matter resulting
from the contract.”

18. PROGRAM FRAUD AND FALSE OR FRAUDULENT STATEMENTS OR RELATED ACTS

a.

Standard. Recipients must comply with the requirements of The False Claims Act (31 U.S.C. §§ 3729-
3733) which prohibits the submission of false or

fraudulent claims for payment to the federal government. See DHS Standard Terms and
Conditions: Version 8.1 (2018); and 31 U.S.C. §§ 3801-3812, which details the administrative
remedies for false claims and statements made. The non-Federal entity must include a provision
in its contract that the contractor acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies
for False Claims and Statements) applies to its actions pertaining to the contract.

Applicability. FEMA recommends that the non-Federal entity include a provision in its contract that
the contractor acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies for False Claims and
Statements) applies to its actions pertaining to the contract.

“The Contractor acknowledges that 31 U.S.C. Chap. 38 (Administrative Remedies for False Claims
and Statements) applies to the Contractor’s actions pertaining to this contract.”

In the event FTA or DOT funding is used by a Participating Public Agency, Contractor further
acknowledges U.S. DOT regulations, “Program Fraud Civil Remedies,” 49 CFR Part 31, and apply
to its actions pertaining to this Contract. Upon execution of the underlying Contract, Contractor
certifies or affirms the truthfulness and accuracy of any statement it has made, it makes, it may make,
or causes to me made, pertaining to the underlying Contract or the FTA assisted project for which
this Contract Work is being performed.

In addition to other penalties that may be applicable, Contractor further acknowledges that if it makes,
or causes to be made, a false, fictitious, or fraudulent claim, statement, submission, or certification,
the Federal Government reserves the right to impose the penalties of the Program Fraud Civil
Remedies Act of 1986 on Contractor to the extent the Federal Government deems appropriate.
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Contractor also acknowledges that if it makes, or causes to me made, a false, fictitious, or fraudulent
claim, statement, submission, or certification to the Federal Government under a contract connected
with a project that is financed in whole or in part with Federal assistance originally awarded by FTA
under the authority of 49 U.S.C. § 5307, the Government reserves the right to impose the penalties
of 18 U.S.C. § 1001 and 49 U.S.C. § 5307 (n)(1) on the Contractor, to the extent the Federal
Government deems appropriate.

Contractor agrees to include the above clauses in each subcontract financed in whole or in part with

Federal assistance provided by FTA. It is further agreed that the clauses shall not be modified, except
to identify the subcontractor who will be subject to the provisions.

Offeror agrees to comply with all terms and conditions outlined in the FEMA Special Conditions section
of this solicitation.

Offeror's Name:

Address, City, State, and Zip Code:

Phone Number: Fax Number:

Printed Name and Title of Authorized Representative:

Email Address:

Signature of Authorized Representative:

Date:
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Exhibit G
New Jersey Business Compliance

NEW JERSEY BUSINESS COMPLIANCE

Suppliers intending to do business in the State of New Jersey must comply with policies and procedures
required under New Jersey statues. All offerors submitting proposals must complete the following forms
specific to the State of New Jersey. Completed forms should be submitted with the offeror’s response to
the RFP. Failure to complete the New Jersey packet will impact OMNIA Partners’ ability to promote the
Master Agreement in the State of New Jersey.

DOC #1 Ownership Disclosure Form

DOC #2 Non-Collusion Affidavit

DOC #3 Affirmative Action Affidavit

DOC #4 Political Contribution Disclosure Form

DOC #5 Stockholder Disclosure Certification

DOC #6 Disclosure of Investment Activities in Iran

DOC #7 Certification of Non-Involvement in Prohibited Activities in Russia or Belarus
DOC #8 New Jersey Business Registration Certificate

DOC #9 EEOAA Evidence
DOC #10 MacBride Principals Form

New Jersey suppliers are required to comply with the following New Jersey statutes when applicable:

e all anti-discrimination laws, including those contained in N.J.S.A. 10:2-1 through N.J.S.A. 10:2-
14, N.J.S.A. 10:5-1, and N.J.S.A. 10:5-31 through 10:5-38;

e Prevailing Wage Act, N.J.S.A. 34:11-56.26, for all contracts within the contemplation of the Act;
e Public Works Contractor Registration Act, N.J.S.A. 34:11-56.26; and

e Bid and Performance Security, as required by the applicable municipal or state statutes.
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Exhibit G
New Jersey Business Compliance

NEW JERSEY BUSINESS COMPLIANCE

Suppliers intending to do business in the State of New Jersey must comply with policies and procedures
required under New Jersey statues. All offerors submitting proposals must complete the following forms
specific to the State of New Jersey. Completed forms should be submitted with the offeror’s response to
the RFP. Failure to complete the New Jersey packet will impact OMNIA Partners’ ability to promote the
Master Agreement in the State of New Jersey.

DOC #1 Ownership Disclosure Form

DOC #2 Non-Collusion Affidavit

DOC #3 Affirmative Action Affidavit

DOC #4 Political Contribution Disclosure Form

DOC #5 Stockholder Disclosure Certification

DOC #6 Disclosure of Investment Activities in Iran

DOC #7 Certification of Non-Involvement in Prohibited Activities in Russia or Belarus
DOC #8 New Jersey Business Registration Certificate

DOC #9 EEOAA Evidence
DOC #10 MacBride Principals Form

New Jersey suppliers are required to comply with the following New Jersey statutes when applicable:

e all anti-discrimination laws, including those contained in N.J.S.A. 10:2-1 through N.J.S.A. 10:2-
14, N.J.S.A. 10:5-1, and N.J.S.A. 10:5-31 through 10:5-38;

e Prevailing Wage Act, N.J.S.A. 34:11-56.26, for all contracts within the contemplation of the Act;
e Public Works Contractor Registration Act, N.J.S.A. 34:11-56.26; and

e Bid and Performance Security, as required by the applicable municipal or state statutes.
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DOC #1

STATEMENT OF OWNERSHIP DISCLOSURE
N.J.S.A. 52:25-24.2 (P.L. 1977, c.33, as amended by P.L. 2016, c.43)

This statement shall be completed, certified to, and included with all bid and proposal submissions. Failure
to submit the required information is cause for automatic rejection of the bid or proposal.

Name of Organization: Key Code Media, Inc.

Organization Address: 270 S. Flower Street

Part I Check the box that represents the type of business organization:

DSoIe Proprietorship (skip Parts Il and Ill, execute certification in Part V)
DNon-Profit Corporation (skip Parts Il and Ill, execute certification in Part V)
DFor-Profit Corporation (any type) DLimited Liability Company (LLC)
DPartnership DLimited Partnership DLimited Liability Partnership (LLP)
DOther (be specific): S Corp

Part 11

D The list below contains the names and addresses of all stockholders in the corporation

who own 10 percent or more of its stock, of any class, or of all individual partners in the
partnership who own a 10 percent or greater interest therein, or of all members in the
limited liability company who own a 10 percent or greater interest therein, as the case
may be. (COMPLETE THE LIST BELOW IN THIS SECTION)

OR

E No one stockholder in the corporation owns 10 percent or more of its stock, of any class,

or no individual partner in the partnership owns a 10 percent or greater interest therein, or
no member in the limited liability company owns a 10 percent or greater interest therein,
as the case may be. (SKIP TO PART IV)

(Please attach additional sheets if more space is needed):

Name of Individual or Business Entity Home Address (for Individuals) or Business Address
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Part 111 DISCLOSURE OF 10% OR GREATER OWNERSHIP IN THE STOCKHOLDERS,
PARTNERS OR LLC MEMBERS LISTED IN PART II

If a bidder has a direct or indirect parent entity which is publicly traded, and any person
holds a 10 percent or greater beneficial interest in the publicly traded parent entity as of the
last annual federal Security and Exchange Commission (SEC) or foreign equivalent filing,
ownership disclosure can be met by providing links to the website(s) containing the last annual
filing(s) with the federal Securities and Exchange Commission (or foreign equivalent) that contain
the name and address of each person holding a 10% or greater beneficial interest in the publicly
traded parent entity, along with the relevant page numbers of the filing(s) that contain the
information on each such person. Attach additional sheets if more space is needed.

Website (URL) containing the last annual SEC (or foreign equivalent) filing Page #'s

Please list the names and addresses of each stockholder, partner or member owning a 10 percent
or greater interest in any corresponding corporation, partnership and/or limited liability company
(LLC) listed in Part Il other than for any publicly traded parent entities referenced above. The
disclosure shall be continued until names and addresses of every noncorporate stockholder, and
individual partner, and member exceeding the 10 percent ownership criteria established pursuant to
N.J.S.A. 52:25-24.2 has been listed. Attach additional sheets if more space is needed.

Stockholder/Partner/Member and Corresponding Home Address (for Individuals) or Business Address
Entity Listed in Part Il

Part IV Certification

I, being duly sworn upon my oath, hereby represent that the foregoing information and any attachments thereto to the
best of my knowledge are true and complete. | acknowledge: that | am authorized to execute this certification on
behalf of the bidder/proposer; that the <name of contracting unit> is relying on the information contained herein and
that | am under a continuing obligation from the date of this certification through the completion of any contracts with
<type of contracting unit> to notify the <type of contracting unit> in writing of any changes to the information
contained herein; that | am aware that it is a criminal offense to make a false statement or misrepresentation in this
certification, and if | do so, | am subject to criminal prosecution under the law and that it will constitute a material
breach of my agreement(s) with the, permitting the <type of contracting unit> to declare any contract(s) resulting
from this certification void and unenforceable.

FullName (Print): | Grace Najera Title: /P of Business Operations

Signature: W Date: | 5/29/2025

DOC #2
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NON-COLLUSION AFFIDAVIT

STANDARD BID DOCUMENT REFERENCE

Reference: VII-H

Name of Form:

NON-COLLUSION AFFIDAVIT

Statutory Reference:

No specific statutory reference
State Statutory Reference N.J.S.A. 52:34-15

Instructions Reference:

Statutory and Other Requirements VII-H

Description:

The Owner’s use of this form is optional. It is used to ensure that
the bidder has not participated in any collusion with any other
bidder or Owner representative or otherwise taken any action in
restraint of free and competitive bidding.
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NON-COLLUSION AFFIDAVIT

State of New Jersey

County of ss:

L residing in

(name of affiant) (name of municipality)

in the County of and State of of full age,

being duly sworn according to law on my oath depose and say that:

Iam of the firm of
(title or position) (name of firm)

the bidder making this Proposal for the bid

entitled , and that I executed the said proposal with
(title of bid proposal)

full authority to do so that said bidder has not, directly or indirectly entered into any agreement, participated in
any collusion, or otherwise taken any action in restraint of free, competitive bidding in connection with the
above named project; and that all statements contained in said proposal and in this affidavit are true and
correct, and made with full knowledge that the relies upon

the truth of the statements contained in said Proposal
(name of contracting unit)

and in the statements contained in this affidavit in awarding the contract for the said project.

I further warrant that no person or selling agency has been employed or retained to solicit or secure such
contract upon an agreement or understanding for a commission, percentage, brokerage, or contingent fee,
except bona fide employees or bona fide established commercial or selling agencies maintained by

Subscribed and sworn to

before me this day

Signature

(Type or print name of affiant under signature)

Notary public of

My Commission expires

(Seal)
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DOC #3

AFFIRMATIVE ACTION AFFIDAVIT
(P.L. 1975, C.127)
Company Name:
Street:
City, State, Zip Code:

Proposal Certification:

Indicate below company’s compliance with New Jersey Affirmative Action regulations. Company’s
proposal will be accepted even if company is not in compliance at this time. No contract and/or purchase
order may be issued, however, until all Affirmative Action requirements are met.

Required Affirmative Action Evidence:

Procurement, Professional & Service Contracts (Exhibit A)

Vendors must submit with proposal:

1. A photocopy of a valid letter that the contractor is operating under an existing Federally
approved or sanctioned affirmative action program (good for one year from the date of the
letter);

OR

2. A photocopy of a Certificate of Employee Information Report approval, issued in accordance
with N.J.A.C. 17:27-4;

OR
3. A photocopy of an Employee Information Report (Form AA302) provided by the Division of
Contract Compliance and Equal Employment Opportunity in Public Contracts and distributed
to the public agency to be completed by the contractor in accordance with N.J.A.C. 17:27-4.

Public Work — Over $50.,000 Total Project Cost:

A. No approved Federal or New Jersey Affirmative Action Plan. We will complete Report Form
AA201. A project contract ID number will be assigned to your firm upon receipt of the completed
Initial Project Workforce Report (AA201) for this contract.

B. Approved Federal or New Jersey Plan — certificate enclosed

1 further certify that the statements and information contained herein, are complete and correct to the best
of my knowledge and belief.

Date Authorized Signature and Title
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DOC #3, continued

P.L. 1995, ¢. 127 (N.J.A.C. 17:27)
MANDATORY AFFIRMATIVE ACTION LANGUAGE

PROCUREMENT, PROFESSIONAL AND SERVICE
CONTRACTS

During the performance of this contract, the contractor agrees as follows:

The contractor or subcontractor, where applicable, will not discriminate against any employee or applicant for employment
because of age, race, creed, color, national origin, ancestry, marital status, sex, affectional or sexual orientation. The contractor
will take affirmative action to ensure that such applicants are recruited and employed, and that employees are treated during
employment, without regard to their age, race, creed, color, national origin, ancestry, marital status, sex, affectional or sexual
orientation. Such action shall include, but not be limited to the following: employment, upgrading, demotion, or transfer;
recruitment or recruitment advertising; layoff or termination; rates of pay or other forms of compensation; and selection for
training, including apprenticeship. The contractor agrees to post in conspicuous places, available to employees and applicants
for employment, notices to be provided by the Public Agency Compliance Officer setting forth provisions of this non-
discrimination clause.

The contractor or subcontractor, where applicable will, in all solicitations or advertisement for employees placed by or on behalf
of the contractor, state that all qualified applicants will receive consideration for employment without regard to age, race, creed,
color, national origin, ancestry, marital status, sex, affectional or sexual orientation.

The contractor or subcontractor, where applicable, will send to each labor union or representative of workers with which it has a
collective bargaining agreement or other contract or understanding, a notice, to be provided by the agency contracting officer
advising the labor union or workers' representative of the contractor's commitments under this act and shall post copies of the
notice in conspicuous places available to employees and applicants for employment.

The contractor or subcontractor, where applicable, agrees to comply with any regulations promulgated by the Treasurer pursuant
to P.L. 1975, c. 127, as amended and supplemented from time to time and the Americans with Disabilities Act.

The contractor or subcontractor agrees to attempt in good faith to employ minority and female workers trade consistent with the
applicable county employment goal prescribed by N.J.A.C. 17:27-5.2 promulgated by the Treasurer pursuant to P.L. 1975, C.127,
as amended and supplemented from time to time or in accordance with a binding determination of the applicable county
employment goals determined by the Affirmative Action Office pursuant to N.J.A.C. 17:27-5.2 promulgated by the Treasurer
pursuant to P.L. 1975, C.127, as amended and supplemented from time to time.

The contractor or subcontractor agrees to inform in writing appropriate recruitment agencies in the area, including employment
agencies, placement bureaus, colleges, universities, labor unions, that it does not discriminate on the basis of age, creed, color,
national origin, ancestry, marital status, sex, affectional or sexual orientation, and that it will discontinue the use of any
recruitment agency which engages in direct or indirect discriminatory practices.

The contractor or subcontractor agrees to revise any of it testing procedures, if necessary, to assure that all personnel testing
conforms with the principles of job-related testing, as established by the statutes and court decisions of the state of New Jersey
and as established by applicable Federal law and applicable Federal court decisions.

The contractor or subcontractor agrees to review all procedures relating to transfer, upgrading, downgrading and lay-off to ensure
that all such actions are taken without regard to age, creed, color, national origin, ancestry, marital status, sex, affectional or
sexual orientation, and conform with the applicable employment goals, consistent with the statutes and court decisions of the
State of New Jersey, and applicable Federal law and applicable Federal court decisions.

The contractor and its subcontractors shall furnish such reports or other documents to the Affirmative Action Office as may be
requested by the office from time to time in order to carry out the purposes of these regulations, and public agencies shall furnish
such information as may be requested by the Affirmative Action Office for conducting a compliance investigation pursuant to

Subchapter 10 of the Administrative Code (NJAC 17:27).

Signature of Procurement Agent
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DOC #4
C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM

Public Agency Instructions

This page provides guidance to public agencies entering into contracts with business entities that are required to file Political
Contribution Disclosure forms with the agency. It is not intended to be provided to contractors. What follows are instructions
on the use of form local units can provide to contractors that are required to disclose political contributions pursuant to N.J.S.A.
19:44A-20.26 (P.L. 2005, c. 271, s.2). Additional information on the process is available in Local Finance Notice 2006-1
(http://www.nj.gov/dca/divisions/dlgs/resources/lfns_2006.html). Please refer back to these instructions for the appropriate links,

as the Local Finance Notices include links that are no longer operational.

1.

The disclosure is required for all contracts in excess of $17,500 that are not awarded pursuant to a “fair and open” process
(NLJ.S.A. 19:44A-20.7).

Due to the potential length of some contractor submissions, the public agency should consider allowing data to be submitted
in electronic form (i.e., spreadsheet, pdf file, etc.). Submissions must be kept with the contract documents or in an
appropriate computer file and be available for public access. The form is worded to accept this alternate submission.
The text should be amended if electronic submission will not be allowed.

The submission must be received from the contractor and on file at least 10 days prior to award of the contract. Resolutions
of award should reflect that the disclosure has been received and is on file.

The contractor must disclose contributions made to candidate and party committees covering a wide range of public agencies,
including all public agencies that have elected officials in the county of the public agency, state legislative positions, and
various state entities. The Division of Local Government Services recommends that contractors be provided a list of the
affected agencies. This will assist contractors in determining the campaign and political committees of the officials and
candidates affected by the disclosure.

a. The Division has prepared model disclosure forms for each county. They can be downloaded from the “County PCD
Forms” link on the Pay-to-Play web site at http://www.nj.gov/dca/divisions/dlgs/programs/lpcl.html#12. They will be
updated from time-to-time as necessary.

b. A public agency using these forms should edit them to properly reflect the correct legislative district(s). As the
forms are county-based, they list all legislative districts in each county. Districts that do not represent the public
agency should be removed from the lists.

c. Some contractors may find it easier to provide a single list that covers all contributions, regardless of the county. These
submissions are appropriate and should be accepted.

d. The form may be used “as-is”, subject to edits as described herein.

e. The “Contractor Instructions” sheet is intended to be provided with the form. It is recommended that the Instructions
and the form be printed on the same piece of paper. The form notes that the Instructions are printed on the back of the
form; where that is not the case, the text should be edited accordingly.

f.  The form is a Word document and can be edited to meet local needs, and posted for download on web sites, used as an
e-mail attachment, or provided as a printed document.

It is recommended that the contractor also complete a “Stockholder Disclosure Certification.” This will assist the local unit
in its obligation to ensure that contractor did not make any prohibited contributions to the committees listed on the Business
Entity Disclosure Certification in the 12 months prior to the contract (See Local Finance Notice 2006-7 for additional
information on this obligation at http://www.nj.gov/dca/divisions/dlgs/resources/Ifns_2006.html). A sample Certification
form is part of this package and the instruction to complete it is included in the Contractor Instructions. NOTE: This section
is not applicable to Boards of Education.
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DOC #4, continued

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM

Contractor Instructions

Business entities (contractors) receiving contracts from a public agency that are NOT awarded pursuant to a “fair and open”
process (defined at N.J.S.A. 19:44A-20.7) are subject to the provisions of P.L. 2005, c. 271, 5.2 (N.J.S.A. 19:44A-20.26). This
law provides that 10 days prior to the award of such a contract, the contractor shall disclose contributions to:

any State, county, or municipal committee of a political party
any legislative leadership committee”
any continuing political committee (a.k.a., political action committee)
any candidate committee of a candidate for, or holder of, an elective office:
o of the public entity awarding the contract
o of that county in which that public entity is located
o of another public entity within that county
o or of a legislative district in which that public entity is located or, when the public entity is a county, of any
legislative district which includes all or part of the county

The disclosure must list reportable contributions to any of the committees that exceed $300 per election cycle that were made
during the 12 months prior to award of the contract. See N.J.S.A. 19:44A-8 and 19:44A-16 for more details on reportable
contributions.

N.J.S.A. 19:44A-20.26 itemizes the parties from whom contributions must be disclosed when a business entity is not a natural
person. This includes the following:
e individuals with an “interest” ownership or control of more than 10% of the profits or assets of a business entity or 10%
of the stock in the case of a business entity that is a corporation for profit
e all principals, partners, officers, or directors of the business entity or their spouses
e any subsidiaries directly or indirectly controlled by the business entity
e IRS Code Section 527 New Jersey based organizations, directly or indirectly controlled by the business entity and filing
as continuing political committees, (PACs).

When the business entity is a natural person, “a contribution by that person’s spouse or child, residing therewith, shall be deemed
to be a contribution by the business entity.” [N.J.S.A. 19:44A-20.26(b)] The contributor must be listed on the disclosure.

Any business entity that fails to comply with the disclosure provisions shall be subject to a fine imposed by ELEC in an amount
to be determined by the Commission which may be based upon the amount that the business entity failed to report.

The enclosed list of agencies is provided to assist the contractor in identifying those public agencies whose elected official and/or
candidate campaign committees are affected by the disclosure requirement. It is the contractor’s responsibility to identify the
specific committees to which contributions may have been made and need to be disclosed. The disclosed information may exceed
the minimum requirement.

The enclosed form, a content-consistent facsimile, or an electronic data file containing the required details (along with a signed
cover sheet) may be used as the contractor’s submission and is disclosable to the public under the Open Public Records Act.

The contractor must also complete the attached Stockholder Disclosure Certification. This will assist the agency in meeting its
obligations under the law. NOTE: This section does not apply to Board of Education contracts.

" N.JS.A. 19:44A-3(s): “The term "legislative leadership committee" means a committee established, authorized to be
established, or designated by the President of the Senate, the Minority Leader of the Senate, the Speaker of the General Assembly
or the Minority Leader of the General Assembly pursuant to section 16 of P.L.1993, ¢.65 (C.19:44A-10.1) for the purpose of
receiving contributions and making expenditures.”
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DOC #4, continued

C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM
Required Pursuant to N.J.S.A. 19:44A-20.26

This form or its permitted facsimile must be submitted to the local unit
no later than 10 days prior to the award of the contract.

Part | — Vendor Information

Vendor Name: |

Address: |

City: | | State: | Zip:

The undersigned being authorized to certify, hereby certifies that the submission provided herein represents
compliance with the provisions of N.J.S.A. 19:44A-20.26 and as represented by the Instructions accompanying this
form.

Signature Printed Name Title

Part II - Contribution Disclosure

Disclosure requirement: Pursuant to N.J.S.A. 19:44A-20.26 this disclosure must include all reportable
political contributions (more than $300 per election cycle) over the 12 months prior to submission to the
committees of the government entities listed on the form provided by the local unit.

[ ] Check here if disclosure is provided in electronic form

Contributor Name Recipient Name Date Dollar Amount

$

[ ] Check here if the information is continued on subsequent page(s)
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DOC #4, continued

List of Agencies with Elected Officials Required for Political Contribution Disclosure
N.J.S.A. 19:44A-20.26

County Name:
State: Governor, and Legislative Leadership Committees
Legislative District #s:
State Senator and two members of the General Assembly per district.

County:
Freeholders County Clerk Sheriff

{County Executive} Surrogate

Municipalities (Mayor and members of governing body, regardless of title):

USERS SHOULD CREATE THEIR OWN FORM, OR DOWNLOAD
FROM THE PAY TO PLAY SECTION OF THE DLGS WEBSITE A
COUNTY-BASED, CUSTOMIZABLE FORM.
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DOC #5

STOCKHOLDER DISCLOSURE CERTIFICATION
Name of Business:

D I certify that the list below contains the names and home addresses of all stockholders holding

10% or more of the issued and outstanding stock of the undersigned.
OR

D I certify that no one stockholder owns 10% or more of the issued and outstanding stock of the
undersigned.

Check the box that represents the type of business organization:

D Partnership D Corporation D Sole Proprietorship
D Limited Partnership D Limited Liability Corporation D Limited Liability Partnership

D Subchapter S Corporation

Sign and notarize the form below, and, if necessary, complete the stockholder list below.

Stockholders:
Name: Name:
Home Address: Home Address:
Name: Name:
Home Address: Home Address:
Name: Name:
Home Address: Home Address:
Subscribed and sworn before me this _ day of ,
2 . (Affiant)
(Notary Public)
(Print name & title of affiant)
My Commission expires:
(Corporate Seal)
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DOC #6

DISCLOSURE OF INVESTMENT ACTIVITIES IN IRAN FORM

STATE OF NEW JERSEY
DEPARTMENT OF THE TREASURY - DIVISION OF PURCHASE AND PROPERTY
33 WEST STATE STREET, P.0. BOX 230 TRENTON, NEW JERSEY 08625-0230

BID SOLICITATION # AND TITLE:
VENDOR NAME:

Pursuant to N.J.S.A. 52:32-57, et seq. (P.L. 2012, ¢.25 and P.L. 2021, c.4) any person or entity that submits a bid or proposal or otherwise proposes to enter into
or renew a contract must certify that neither the person nor entity, nor any of its parents, subsidiaries, or affiliates, is identified on the New Jersey Department of the
Treasury's Chapter 25 List as a person or entity engaged in investment activities in Iran.  The Chapter 25 list is found on the Division’s website at
https://www.state.nj.us/treasury/purchase/pdf/Chapter25List.pdf. Vendors/Bidders must review this list prior to completing the below certification. If the
Director of the Division of Purchase and Property finds a person or entity to be in violation of the law, s/he shall take action as may be appropriate and provided
by law, rule or contract, including but not limited to, imposing sanctions, seeking compliance, recovering damages, declaring the party in default and seeking
debarment or suspension of the party.

CHECK THE APPROPRIATE BOX

|:| | certify, pursuant to N.J.S.A. 52:32-57, et seq. (P.L. 2012, ¢.25 and P.L. 2021, c.4), that neither the Vendor/Bidder listed above nor any of its parents,
subsidiaries, or affiliates is listed on the New Jersey Department of the Treasury’s Chapter 25 List of entities determined to be engaged in prohibited activities in
Iran.

OR

|:| | am unable to certify as above because the Vendor/Bidder and/or one or more of its parents, subsidiaries, or affiliates is listed on the New Jersey
Department of the Treasury’s Chapter 25 List. | will provide a detailed, accurate and precise description of the activities of the Vendor/Bidder, or one of its
parents, subsidiaries or affiliates, has engaged in regarding investment activities in Iran by completing the information requested below.

Entity Engaged in Investment Activities
Relationship to Vendor/ Bidder
Description of Activities

Duration of Engagement
Anticipated Cessation Date
*Attach Additional Sheets If Necessary.

CERTIFICATION
I, the undersigned, certify that | am authorized to execute this certification on behalf of the Vendor, that the foregoing information and any attachments hereto, to
the best of my knowledge are true and complete. | acknowledge that the State of New Jersey is relying on the information contained herein, and that the Vendor is
under a continuing obligation from the date of this certification through the completion of any contract(s) with the State to notify the State in writing of any changes to
the information contained herein; that | am aware that it is a criminal offense to make a false statement or misrepresentation in this certification. If | do so, | may be
subject to criminal prosecution under the law, and it will constitute a material breach of my contract(s) with the State, permitting the State to declare any contract(s)
resulting from this certification void and unenforceable.

Signature Date

Print Name and Title

DPP Rev. 12.13.2021

Version April 2, 2025



DOC #7

CERTIFICATION OF NON-INVOLVEMENT IN PROHIBITED ACTIVITIES IN RUSSIA OR BELARUS

Pursuant to N.J.S.A. 52:32-60.1, et seq. (L. 2022, c. 3) any person or entity (hereinafter “Vendor") that seeks to enter into or renew a contract with a State
agency for the provision of goods or services, or the purchase of bonds or other obligations, must complete the certification below indicating whether or not
the Vendor is identified on the Office of Foreign Assets Control (OFAC) Specially Designated Nationals and Blocked Persons list, available here:
https:/sanctionssearch.ofac.treas.gov/. If the Department of the Treasury finds that a Vendor has made a certification in violation of the law, it shall take
any action as may be appropriate and provided by law, rule or contract, including but not limited to, imposing sanctions, seeking compliance, recovering
damages, declaring the party in default and seeking debarment or suspension of the party.

I, the undersigned, certify that | have read the definition of “Vendor” below, and have reviewed the Office of Foreign Assets Control (OFAC) Specially
Designated Nationals and Blocked Persons list, and having done so certify:

(Check the Appropriate Box)

That the Vendor is not identified on the OFAC Specially Designated Nationals and Blocked Persons list on account of activity related to
O A. Russia and/or Belarus.

OR

That | am unable to certify as to “A” above, because the Vendor is identified on the OFAC Specially Designated Nationals
O B. and Blocked Persons list on account of activity related to Russia and/or Belarus.

OR

That | am unable to certify as to “A” above, because the Vendor is identified on the OFAC Specially Designated Nationals and Blocked

Persons list. However, the Vendor is engaged in activity related to Russia and/or Belarus consistent with federal law, regulation, license

O C. o exemption. A detailed description of how the Vendor’s activity related to Russia and/or Belarus is consistent with federal law is set
forth below.

(Attach Additional Sheets If

Necessary.)
Signature of Vendor's Authorized Representative Date
Print Name and Title of Vendor’s Authorized Representative Vendor’s FEIN
Vendor's Name Vendor’s Phone Number
Vendor’s Address (Street Address) Vendor’s Fax Number
Vendor’s Address (City/State/Zip Code) Vendor’'s Email Address

I Vendor means: (1) A natural person, corporation, company, limited partnership, limited liability partnership, limited liability company, business association, sole

proprietorship, joint venture, partnership, society, trust, or any other nongovermental entity, organization, or group; (2) Any governmental entity or instrumentality of a

government, including a multilateral development institution, as defined in Section 1701(c)(3) of the International Financial Institutions Act, 22 U.S.C. 262r(c)(3); or (3) Any

parent, successor, subunit, direct or indirect subsidiary, or any entity under common ownership or control with, any entity described in paragraph (1) or (2). NJ Rev. 1.22.2024
Version April 2, 2025



DOC #8

NEW JERSEY BUSINESS REGISTRATION CERTIFICATE
(N.J.S.A. 52:32-44)

Offerors wishing to do business in New Jersey must submit their State Division of Revenue issued
Business Registration Certificate with their proposal here. Failure to do so will disqualify the Offeror

from offering products or services in New Jersey through any resulting contract.

https://www.njportal.com/DOR/BusinessRegistration/

Version April 2, 2025



DOC #9

EEOAA EVIDENCE

Equal Employment Opportunity/Affirmative Action
Goods, Professional Services & General Service Projects

EEO/AA Evidence

Vendors are required to submit evidence of compliance with N.J.S.A. 10:5-31 et seq. and
N.J.A.C. 17:27 in order to be considered a responsible vendor.

One of the following must be included with submission:

e Copy of Letter of Federal Approval

e Certificate of Employee Information Report
e Fully Executed Form AA302

e Fully Executed EEO-1 Report

See the guidelines at:
https://www.state.nj.us/treasury/contract_compliance/documents/pdf/guidelines/pa.pdf
for further information.

I certify that my bid package includes the required evidence per the above list and
State website.

Name: Title:

Signature: Date:




DOC #10
MACBRIDE-PRINCIPLES

STATE OF NEW JERSEY
DEPARTMENT OF THE TREASURY - DIVISION OF PURCHASE
AND PROPERTY 33 WEST STATE STREET, P.0. BOX 230 TRENTON,
NEW JERSEY 08625-0230

BID SOLICITATION # AND TITLE:

VENDOR NAME:

Pursuant to Public Law 1995, c. 134, a responsible Vendor/Bidder is required to provide a certification in compliance with the MacBride Principles
and Northern Ireland Act of 1989. Pursuant to N.J.S.A. 52:34-12.2, Vendor/Bidder must complete the certification below by checking one of the
two options listed below and signing where indicated. If a Vendor/Bidder that would otherwise be awarded a purchase, contract or agreement
does not complete the certification, then the Director may determine, in accordance with applicable law and rules, that it is in the best interest of
the State to award the purchase, contract or agreement to another Vendor/ Bidder that has completed the certification and has submitted a bid
within five (5) percent of the most advantageous bid. If the Director finds contractors to be in violation of the principles that are the subject of this
law, he/she shall take such action as may be appropriate and provided by law, rule or contract, including but not limited to, imposing sanctions,
seeking compliance, recovering damages, declaring the party in default and seeking debarment or suspension of the party.

|, the undersigned, on behalf the Vendor/Bidder, certify pursuant to N.J.S.A. 52:34-12.2 that:

CHECK THE APPROPRIATE BOX
The Vendor/Bidder has no business operations in Northern Ireland; or

OR

The Vendor/Bidder will take lawful steps in good faith to conduct any business operations it has in Northern Ireland in accordance
with the MacBride principles of nondiscrimination in employment as set forth in section 2 of P.L. 1987, ¢. 177 (N.J.S.A. 52:18A-89.5)
and in conformance with the United Kingdom’s Fair Employment (Northern Ireland) Act of 1989, and permit independent monitoring
of its compliance with those principles.

CERTIFICATION
|, the undersigned, certify that | am authorized to execute this certification on behalf of the Vendor, that the foregoing information and any attachments
hereto, to the best of my knowledge are true and complete. | acknowledge that the State of New Jersey is relying on the information contained herein,
and that the Vendor is under a continuing obligation from the date of this certification through the completion of any contract(s) with the State to notify the
State in writing of any changes to the information contained herein; that | am aware that it is a criminal offense to make a false statement or
misrepresentation in this certification. If | do so, | may be subject to criminal prosecution under the law, and it will constitute a material breach of my
contract(s) with the State, permitting the State to declare any contract(s) resulting from this certification void and unenforceable.

Signature Date

Print Name and Title

DPP Rev. 12.13.2021

Version April 2, 2025
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D&B Finance Analytlcs Printed By:Talin OUghourian

Date Printed:05/21/2025

LIVE REPORT

KEY CODE MEDIA, INC.

Tradestyle(s): -

ACTIVE HEADQUARTERS

D-U-N-S Number: 05-049-5345 Address: 270 S Flower St, Burbank, CA, 91502, United

Phone: +1 818 303 3900 States Of America
Web: www.keycodemedia.com
Endorsement: toughourian@keycodemedia.com
Exclude from No
Portfolio Insight:
Folders: All Companies

Summary Currency: USD

KEY DATA ELEMENTS (Formerly: SCORE BAR)

KDE Name Trend Current Status Details

PAYDEX® " 72 12 days beyond terms

Delinquency Score 83 Low to Moderate Risk of severe
* payment delinquency.

Failure Score 43 Moderate Risk of severe financial
* stress.

D&B Viability Rating nnnn View More Details

Bankruptcy Found N

D&B Rating 1R3 10 employees and over, Moderate

Risk

OVERALL BUSINESS RISK @

Dun & Bradstreet thinks...
HIGH MODERATE-HIGH MODERATE LOwW
Overall assessment of this organization over the next 12 months: Stable Condition
Based on the predicted risk of business discontinuation: Likelihood Of Continued Operations
Based on the predicted risk of severely delinquent payments: Low Potential For Severely Delinquent Payments

D&B MAX CREDIT RECOMMENDATION ®

MAXIMUM CREDIT RECOMMENDATION

120,000 (USD)

The recommended limit is based on a low probability of severe delinquency.


http://www.keycodemedia.com/

FAILURE SCORE @ (Formerly Financial Stress Score)

Company's Risk Level

MODERATE

43

High Risk (1)

Past 12 Months

Low Risk

High Risk

Probability of failure over the next 12 months

0.29 %

Low Risk (100)

DELINQUENCY SCORE ® (Formerly Commercial Credit Score)

Company's Risk Level

High Risk (1)

Past 12 Months

Low Risk

High Risk

Probability of delinquency over the next 12 months

2.24%

Low Risk (100)

VIABILITY RATING SUMMARY ®

Viability Score

High Risk (9)

Data Depth Indicator

Descriptive (G)

Portfolio Comparison

High Risk (9)
Financial Data
Trade Payments
Company Size

Years in Business

Low Risk (1)

Predictive (A)

Low Risk (1)
Unavailable
Available: 3+Trade
Large: Employees:50+ or Sales: $500K+
Established

D&B PAYDEX® ®

High Risk (1)

12 days beyond terms

Past 24 Months

Low Risk

High Risk

Low Risk (100)



D&B PAYDEX - 3 MONTHS ®

High Risk (1)

11 days beyond terms

Low Risk (100)

PAYDEX® TREND CHART ®

D&B RATING ®

Employee Size Risk Indicator

1R : 10 employees and over 3 : Moderate Risk

Current Rating as of 11/16/2009

LEGAL EVENTS

Events Occurrences Last Filed
Bankruptcies 0 -
Judgements 0 -
Liens 1 02/07/2023
Suits 0 -
ucc 11 09/29/2023

DETAILED TRADE RISK INSIGHT™

Days Beyond Terms 3 Months
8 Days From Mar-25 to May-25

High Risk (120+)

Days Beyond Terms Past 3 months : 8

Low Risk:0 ; High Risk:120+

Dollar-weighted average of 16 payment experiences reported from 16 companies.

Low Risk (0)

DETAILED TRADE RISK INSIGHT™ 13 MONTH TREND

Total Amount Current and Past Due -

FINANCIAL OVERVIEW - BALANCE SHEET

Balance Sheet [1] Amount [2]

Total Assets 7,041,409 (USD)

Total Current Liabilities 3,251,967 (USD)

Working Capital/Net Current Assets 2,831,406 (USD)

1. Fiscal 12/31/2007
2. (In Single Units)
Source: D&B

Last 2 Years



TRADE PAYMENTS

Highest Past Due:
30,000

Highest Now Owi Total Trade Experi Largest High Cred
ng ences it
100,000 64 400,000

FINANCIAL OVERVIEW - PROFIT AND LOSS

i

No Data Available

OWNERSHIP
Subsidiaries Branches
- 7

This company is a Global Ultimate, Domestic Ultimate, Headquarters.

Details Global Ultimate Domestic Ultimate
Name Key Code Media, Inc. Key Code Media, Inc.
Country United States United States
D-U-N-S 05-049-5345 05-049-5345
Others - -

Total Members

8

FINANCIAL OVERVIEW - KEY BUSINESS RATIOS

Key Business Ratios

Sales to Net Working Capital

Quick Ratio

Current Ratio

Current Liabilities / Net Worth

Source: D&B

Business Ratio

9.8

0.9

19

119.3

ALERTS ®

There are no alerts for this D-U-N-S Number.



NEWS

GENERAL INDUSTRY

CREES and Key Code Media Announce Strategic Reseller Partnership to Accelerate Cloud Adoption for Creative Teams | Press Release @ 04/08/2025
GENERAL INDUSTRY, NEW ALLIANCE

CREES and Key Code Media Announce Strategic Reseller Partnership to Accelerate Cloud Adoption for Creative Teams News From Europe @ 04/07/2025

NEW ALLIANCE, EXPANSION

Austin PBS Unveils New Broadcast Facility = Sports Video Group - Venue @ 03/25/2025

NOTES

Add Note

i

No notes is available for this D-U-N-S Number.

COUNTRY/REGIONAL INSIGHT

United States Of America Risk Category

The US is in trade talks with many major partners, which may bode well for its future
trade balance; front-loaded import growth in Q1 weighed on overall economic activity,
driving a contraction. High Risk

LOwW

Low Risk

Available Reports

Country Insight Report (CIR)® Country Insight Snapshot (CIS)®

Current Publication Date: 05/19/2025 Current Publication Date: 05/19/2025

The scores and ratings included in this report are designed as a tool to assist the user in making their own credit related decisions, and should be used as part of a
balanced and complete assessment relying on the knowledge and expertise of the reader, and where appropriate on other information sources. The score and rating
models are developed using statistical analysis in order to generate a prediction of future events. Dun & Bradstreet monitors the performance of thousands of businesses
in order to identify characteristics common to specific business events. These characteristics are weighted by significance to form rules within its models that identify
other businesses with similar characteristics in order to provide a score or rating.

Dun & Bradstreet's scores and ratings are not a statement of what will happen, but an indication of what is more likely to happen based on previous experience. Though
Dun & Bradstreet uses extensive procedures to maintain the quality of its information, Dun & Bradstreet cannot guarantee that it is accurate, complete or timely, and this
may affect the included scores and ratings. Your use of this report is subject to applicable law, and to the terms of your agreement with Dun & Bradstreet.

Risk Assessment Currency: All figures in USD unless otherwise stated

D&B RISK ASSESSMENT

OVERALL BUSINESS RISK MAXIMUM CREDIT RECOMMENDATION

HIGH MODERATE-HIGH ~ MODERATE LOwW 120,000 (USD)

Dun & Bradstreet thlnkS The recommended limit is based on a low probability of

severe delinquency.
« Overall assessment of this organization over the next 12 months: STABLE CONDITION

« Based on the predicted risk of business discontinuation: LIKELIHOOD OF CONTINUED OPERATIONS

« Based on the predicted risk of severely delinquent payments: LOW POTENTIAL FOR SEVERELY DELINQUENT
PAYMENTS

D&B VIABILITY RATING SUMMARY

The D&B Viability Rating uses D&B's proprietary analytics to compare the most predictive business risk indicators and deliver a highly

reliable assessment of the probability that a company will go out of business, become dormant/inactive, or file for bankruptcy/insolvency
within the next 12 months. The D&B Viability Rating is made up of 4 components:


https://www.pressreleasecc.com/2025/04/08/cree8-and-key-code-media-announce-strategic-reseller-partnership-to-accelerate-cloud-adoption-for-creative-teams/
https://www.newsfromeurope.com/article/800909977-cree8-and-key-code-media-announce-strategic-reseller-partnership-to-accelerate-cloud-adoption-for-creative-teams
https://www.sportsvideo.org/2025/03/25/austin-pbs-unveils-new-broadcast-facility/

Viability Score
Compared to All US Businesses within the D&B Database:

o Level of Risk:Low Risk

e Businesses ranked 3 have a probability of becoming no longer
viable: 3 %

o Percentage of businesses ranked 3: 15 %

e Across all US businesses, the average probability of becoming

no longer viable:14 %

Data Depth Indicator
Data Depth Indicator:

v Rich Firmographics
Extensive Commercial Trading Activity

Basic Financial Attributes

Greater data depth can increase the precision of the D&B Viability
Rating assessment.

To help improve the current data depth of this company, you can
ask D&B to make a personalized request to this company on your
behalf to obtain its latest financial information. To make the request,
click the link below. Note, the company must be saved to a folder
before the request can be made.

Request Financial Statements

Reference the FINANCIALS tab for this company to monitor the

status of your request.

Portfolio Comparison
Compared to All US Businesses within the same MODEL
SEGMENT:

¢ Model Segment :Established Trade Payments

e Level of Risk:Low Risk

o Businesses ranked 3 within this model segment have a
probability of becoming no longer viable: 3 %

e Percentage of businesses ranked 3 with this model segment:
11 %

¢ Within this model segment, the average probability of

becoming no longer viable:5 %

Company Profile:

Company Profile Details:

¢ Financial Data: False
o Trade Payments: Available: 3+Trade
¢ Company Size: Large: Employees:50+ or Sales: $500K+

e Years in Business: Established: 5+

Financial Trade Company Years in

Data Payments Size Business

False Available: Large Established
3+Trade

FAILURE SCORE FORMERLY FINANCIAL STRESS SCORE

43

High Risk (1) Low Risk (100)

Probability of Failure
0.29 %

Raw Score

1468

Level of Risk

Business and Industry Trends

BUSINESS AND INDUSTRY COMPARISON

» Composite credit appraisal is rated fair

» Low proportion of satisfactory payment experiences to total payment experiences
» UCC Filings reported

» High proportion of past due balances to total amount owing

Average Probability of Failure for Class

Businesses in D&B Database 3

0.48

Selected Segments of Business Attributes

Norms National %
This Business 43
Region:(PACIFIC) 33
Industry:MANUFACTURING 36
Employee range:(100-499) 68
Years in Business:(11-25) 43

DELINQUENCY SCORE FORMERLY COMMERCIAL CREDIT SCORE

High Risk (1) Low Risk (100)

« Higher risk industry based on delinquency rates for this industry
« Proportion of slow payments in recent months

» Proportion of past due balances to total amount owing



Level of Risk Raw Score

Low-Moderate 558

Business and Industry Trends

Probability of Delinquency
2.24 %

BUSINESS AND INDUSTRY COMPARISON

Norms

This Business
Region:(PACIFIC)
Industry:MANUFACTURING
Employee range:(100-499)

Years in Business:(11-25)

Compared to Businesses in D&B Class
Database 2
10.2 %

Selected Segments of Business Attributes

National %
83
32
51
85
46

Dé&B PAYDEX

High Risk (1)

Low Risk (100)

When weighted by amount, Payments to suppliers average 12 days beyond

terms

O High risk of late payment (Average 30 to 120 days beyond terms)

Medium risk of late payment (Average 30 days or less beyond terms)

O Low risk of late payment (Average prompt to 30+ days sooner)

Industry Median: 73
Equals 11 days beyond terms

Business and Industry Trends

D&B 3 MONTH PAYDEX

High Risk (1)

Low Risk (100)

Based on payments collected 3 months ago.

When weighted by amount, Payments to suppliers average 11 days beyond

terms

O High risk of late payment (Average 30 to 120 days beyond terms)

Medium risk of late payment (Average 30 days or less beyond terms)

O Low risk of late payment (Average prompt to 30+ days sooner)

Industry Median: 73

Equals 11 days beyond terms

3571 - Mfg electronic computers

D&B RATING

Current Rating as of 11/16/2009

Employee Size

1R : 10 employees and over

Previous Rating

Financial Strength

3A : 1,000,000 (USD) to 9,999,999

(USD) in Net Worth or Equity

Trade Payments

Risk Indicator

3 - Moderate Risk

Risk Indicator

2 . Low Risk

History since 10/11/2001

Date Applied
10/13/2004
06/15/2004
12/05/2003
06/30/2003

11/07/2002

Currency: All figures in USD unless otherwise stated

D&B Rating
3A2
3A3
3A2
1A3

CB3

TRADE PAYMENTS SUMMARY (Based on 24 months of data)

Overall Payment Behaviour

12

Days Beyond Terms

% of Trade Within Terms

74%

Highest Now Owing : 100,000 (USD) Total Trade Experiences:

Largest High Credit :
Average High Credit :

64
400,000 (USD)
37,243 (USD)

Highest Past Due

30,000 (USD)

Total Unfavorable Comments : 0
Largest High Credit: 0 (USD)
Total Placed in Collections: 0
Largest High Credit: 0 (USD)



D&B PAYDEX

High Risk (1)

When weighted by amount, Payments to suppliers average 12 days beyond terms

O High risk of late payment (Average 30 to 120 days beyond terms)
Medium risk of late payment (Average 30 days or less beyond terms)

O Low risk of late payment (Average prompt to 30+ days sooner)

Industry Median: 73
Equals 11 days beyond terms

Low Risk (100)

D&B 3 MONTH PAYDEX

High Risk (1) Low Risk (100)

Based on payments collected 3 months ago.

When weighted by amount, Payments to suppliers average 11 days beyond terms

O High risk of late payment (Average 30 to 120 days beyond terms)
Medium risk of late payment (Average 30 days or less beyond terms)

O Low risk of late payment (Average prompt to 30+ days sooner)

Industry Median: 73
Equals 11 days beyond terms

BUSINESS AND INDUSTRY TRENDS

Based on 24 months of data

3571 - Mfg electronic computers

6/23 7123 8/23 9/23 10/23 11/23 12/23 124 2/24 324 4i24 5/24 6/24 7/24 8124 924 10/24 1124 12/24 125 2/25 3I25 4/25 Current 2025
This Business 73 74 70 68 69 69 69 0 71 71 72 72 72 72 72 73 72 72 72 72 72 74 72 72
Industry Quartile
Upper 77 - - 77 - - 77 - - 7 - - 77 - - 77 - - 77 - - 7 - -
Median 72 - - 72 - - 72 - - 73 - - 73 - - 73 - - 73 - - 73 - -
Lower 66 - - 66 - - 67 - - 67 - - 67 - - 67 - - 67 - - 67 - -
TRADE PAYMENTS BY CREDIT EXTENDED (Based on 12 months of data)
Range of Credit Extended (US$) Number of Payment Experiences Total Value % Within Terms

100,000 & over 3 900,000 (USD) 67
50,000 - 99,999 5) 390,000 (USD) 89
15,000 - 49,999 6 145,000 (USD) 86
5,000 - 14,999 11 77,500 (USD) 55
1,000 - 4,999 6 12,000 (USD) 88
Less than 1,000 8 2,500 (USD) 81
TRADE PAYMENTS BY INDUSTRY (BASED ON 24 MONTHS OF DATA)
Collapse All | Expand All
Industry Category- Number of Payment Largest High Credit % Within Terms (Expand 1-30 31-60 61 -90 91 + Days
Experiences (US$) to View) Days Late Days Late Days Late Late (%)
(%) (%) (%)
+17 - Construction - 1 250 100 0 0 0 0
Special Trade
Contractors
1711 - Mechanical 1 250 100 0 0 0 0
contractor
+35 - Industrial and 3 10,000 50 34 0 17 0
Commercial Machinery
and Computer
Equipment
3572 - Mfg computer 2 10,000 0 67 0 33 0
storage
3579 - Mfg misc 1 100 100 0 0 0 0
office eqpt
+36 - Electronic and 3 200,000 51 50 0 0 0
other electrical
equipment and
components except
computer equipment
3651 - Mfg 2 100,000 51 49 0 0 0

audiolvideo equip



3679 - Mfg elect.

components

+38 - Measuring
Analyzing and
Controlling
Instruments;
Photographic Medical
and Optical Goods;
Watches and Clocks

3861 - Mfg
photograph equip

v48 - Communications

4813 - Telephone
communictns

v49 - Electric, Gas and
Sanitary Services

4911 - Electric

services

+¥50 - Wholesale Trade -
Durable Goods

5045 - Whol

computers/softwr

5065 - Whol
electronic parts

5099 - Whol durable

goods

5064 - Whol

appliances

5063 - Whol electrical
equip

5072 - Whol hardware

5021 - Whol furniture

+¥51 - Wholesale Trade -

Nondurable Goods

5113 - Whol service
paper

+¥57 - Home Furniture
Furnishings and
Equipment Stores

5734 - Ret

computer/software

+60 - Depository
Institutions

6021 - Natnl

commercial bank

+61 - Nondepository
Credit Institutions

6153 - Short-trm

busn credit

+¥73 - Business Services

7389 - Misc business

service

7361 - Employment
agency

17

200,000

10,000

10,000

5,000

5,000

250

250

400,000

400,000

70,000

100,000

85,000

45,000

10,000

7,500

1,000

1,000

2,500

2,500

100

100

35,000

35,000

95,000

95,000

7,500

50

100

100

100

100

100

100

78

80

94

52

72

100

100

50

50

50

100

100

50

50

100

100

50

99

50

11

20

48

50

50

25

50

11

28

50

25

50

50

50



+75 - Automotive Repair, 50 0 100 0 0
Services and Parking
7513 - Truck 50 0 100 0 0
rentall/leasing
+87 - Engineering 15,000 100 0 0 0
Accounting Research
Management and
Related Services
8748 - Business 15,000 100 0 0 0
consulting
¥93 - Public Finance 15,000 100 0 0 0
Taxation and Monetary
Policy
9311 - Public finance 15,000 100 0 0 0
+99 - Nonclassifiable 7,500 52 44 4 0
Establishments
9999 - Nonclassified 7,500 52 44 4 0
TRADE LINES
Date of Experience Selling High Credit Now Owes Past Due Months Since Last
- Payment Status Terms (USS) (USS) (USS$) Sale
05/25 Pays Promptly - 15,000 10,000 0 1
05/25 Pays Slow 30+ N30 20,000 20,000 20,000 1
04/25 Pays Promptly N45 400,000 0 0 1
04/25 Pays Promptly - 95,000 95,000 0 1
04/25 Pays Promptly - 70,000 70,000 0 1
04/25 Pays Promptly - 65,000 65,000 5,000 1
04/25 Pays Promptly - 35,000 35,000 0 1
04/25 Pays Promptly - 15,000 7,500 0 1
04/25 Pays Promptly - 5,000 250 0 1
04/25 Pays Promptly - 5,000 0 0 1
04/25 Pays Promptly N30 2,500 500 0 1
04/25 Pays Promptly - 750 500 0 1
04/25 Pays Promptly - 250 250 0 1
04/25 Pays Promptly - 100 0 0 1
04/25 Pays Prompt to Slow ; 1,000 750 750 1
15+
Pays Prompt to Slow
04/25 30+ - 200,000 70,000 10,000 1
P P t to Sl
04/25 Sg}r’s rompt o Slow - 100,000 100,000 25,000 1
04/25 :gi's Prompt to Slow - 100,000 70,000 30,000 1
04/25 ;gi’s Prompt to Slow - 7,500 0 0  Between 6 and 12 Months
Pays P t to Sl
04/25 ec?ZS rompt o Slow - 85,000 0 0 Between 6 and 12 Months
04/25 zgi's Prompt to Slow - 7,500 0 0 Between 2 and 3 Months
04/25 Pays Slow 90+ - 5,000 5,000 5,000 -
04/25 Pays Slow 90+ - 1,000 0 0 Between 4 and 5 Months
04/25 - Cash account 0 0 0 1
04/25 - - 50 0 0 Between 2 and 3 Months
03/25 Pays Promptly - 0 0 0 1
02/25 Pays Promptly - 45,000 15,000 0 1
02/25 Pays Slow 30+ - 10,000 0 0 Between 6 and 12 Months



Date of Experience Selling High Credit Now Owes Past Due Months Since Last
Payment Status Terms (USS) (USS$) (USS$) Sale

02/25 - Cash account 0 0 0 1
02/25 - Cash account 500 0 0 1
02/25 - Cash account 50 0 0 1
02/25 - Cash account 50 0 0 1
12/24 - Cash account 50 0 0 1
12/24 - Cash account 50 0 0 1
11/24 Pays Promptly - 10,000 500 0 Between 2 and 3 Months
11/24 Pays Slow 30+ - 50 0 0 Between 6 and 12 Months
11/24 - Cash account 50 0 0 1
09/24 zgi's Prompt to Slow : 100 0 0 Between 4 and 5 Months
09/24 - Cash account 50 0 0 1
09/24 - - 50 0 0 1
08/24 Pays Promptly - 15,000 0 0 1
08/24 Pays Promptly - 10,000 0 0 Between 6 and 12 Months
08/24 zgi's Prompt to Slow - 750 0 0 Between 6 and 12 Months
08/24 Pays Slow 15+ - 5,000 0 0 Between 6 and 12 Months
08/24 - Cash account 500 0 0 1
08/24 - Cash account 50 0 0 Between 6 and 12 Months
08/24 - Cash account 0 0 0 Between 6 and 12 Months
07/24 Pays Slow 30-60+ N30 7,500 0 0 Between 6 and 12 Months
07/24 - ;:jjzni:e 5,000 0 0 1
07/24 - Cash account 250 0 0 1
07/24 - Cash account 50 0 0 1
06/24 - Cash account 250 0 0 1
06/24 - Cash account 100 0 0 1
05/24 Pays Promptly N30 2,500 0 0 Between 6 and 12 Months
05/24 Pays Slow 30+ N30 100,000 0 0 Between 6 and 12 Months
04/24 - Cash account 250 0 0 1
04/24 - Cash account 100 0 0 1
03/24 Pays Promptly - 250 100 0 -
01/24 - Cash account 100 0 0 1
12/23 Pays Promptly - 2,500 0 0 Between 6 and 12 Months
11/23 Pays Promptly N30 250 250 0 1
10/23 Pays Promptly N30 75,000 0 0 1
10/23 Pays Promptly N30 5,000 0 0 Between 4 and 5 Months
10/23 Pays Promptly - 2,500 0 0 Between 2 and 3 Months

OTHER PAYMENT CATEGORIES

Other Payment Categories Experience Total Amount

Cash experiences 20 7,450 (USD)

Payment record unknown 2 100 (USD)

Unfavorable comments 0 0 (USD)

Placed for collections 0 0 (USD)

Total in D&B's file 64 1,534,550 (USD)

Accounts are sometimes placed for collection even though the existence or amount of the debt is disputed. Payment experiences reflect

how bills are met in relation to the terms granted. In some instances payment beyond terms can be the result of disputes over



merchandise, skipped invoices etc. Each experience shown represents a separate account reported by a supplier. Updated trade

experiences replace those previously reported.

Legal Events Currency: All figures in USD unless otherwise stated

The following Public Filing data is for information purposes only and is not the official record. Certified copies can only be obtained from

the official source.

Bankruptcies Suits UCCs
No 0 11
Latest Filing: 02/07/2023 Latest Filing: - Latest Filing: 09/29/2023

EVENTS
Lien - Tax Lien

Filing Date 02/07/2023

Filing Number 2023-01022

status Release

Date Status Attained 04/11/2023

Received Date 04/27/2023

Amount

Debtors

Creditors

Court

UCC Filing - Original

Filing Date

Filing Number

Received Date

Collateral

Secured Party

Debtors

Filing Office

UCC Filing - Original

Filing Date

Filing Number

Received Date

Collateral

Secured Party

Debtors

12,508 (USD)

KEY CODE MEDIAINC

PENNSYLVANIA DEPARTMENT OF REVENUE

CUMBERLAND COUNTY PROTHONOTARY, CARLISLE, PA

09/29/2023

2023 6620917

01/30/2024

Computer equipment - Equipment

LEAF CAPITAL FUNDING LLC, MESQUITE, TX

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, DOVER, DE

12/16/2022

2022 0426518

04/18/2023

Inventory and proceeds - Account(s) and proceeds - General intangibles(s) and
proceeds - Equipment and proceeds - Chattel paper and proceeds

JPMORGAN CHASE BANK, N.A., CHICAGO, IL

KEY CODE MEDIA, INC.



Filing Office

UCC Filing - Continuation

Filing Date

Filing Number

Received Date

Original Filing Date

Original Filing Number

Secured Party

Debtors

Filing Office

UCC Filing - Original

Filing Date

Filing Number

Received Date

Collateral

Secured Party

Debtors

Filing Office

UCC Filing - Continuation

Filing Date

Filing Number

Received Date

Original Filing Date

Original Filing Number

Secured Party

Debtors

Filing Office

UCC Filing - Continuation

Filing Date

Filing Number

Received Date

Original Filing Date

Original Filing Number

Secured Party

SECRETARY OF STATE/UCC DIVISION, DOVER, DE

03/03/2022

220170318626

03/07/2022

03/24/2017

177577116385

CRESTRON ELECTRONICS, INC., ROCKLEIGH, NJ

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, SACRAMENTO, CA

03/24/2017

177577116385

04/07/2017

Inventory and proceeds - Account(s) and proceeds - General intangibles(s) and
proceeds - Contract rights and proceeds - Chattel paper and proceeds

CRESTRON ELECTRONICS, INC., ROCKLEIGH, NJ

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, SACRAMENTO, CA

08/01/2014

2014 3086311

09/23/2014

09/07/2004

4256926 9

SONY ELECTRONICS INC., PARK RIDGE, NJ

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, DOVER, DE

11/20/2009

2009 3854970

09/22/2010

02/22/2005

5067006 8

AUTODESK, INC., SAN RAFAEL, CA



Debtors

Filing Office

UCC Filing - Original

Filing Date

Filing Number

Received Date

Collateral

Secured Party

Debtors

Filing Office

UCC Filing - Amendment

Filing Date

Filing Number

Received Date

Original Filing Number

Secured Party

Debtors

Filing Office

UCC Filing - Continuation

Filing Date

Filing Number

Received Date

Original Filing Date

Original Filing Number

Secured Party

Debtors

Filing Office

UCC Filing - Original

Filing Date

Filing Number

Received Date

Collateral

Secured Party

Debtors

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, DOVER, DE

11/18/2009

097214659154

12/01/2009

Inventory including proceeds and products - Computer equipment including proceeds
and products - Equipment including proceeds and products

AVID TECHNOLOGY, INC., TEWKSBURY, MA

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, SACRAMENTO, CA

09/15/2009

2009 2950860

10/22/2009

4256926 9

SONY ELECTRONICS INC.

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, DOVER, DE

07/27/2009

2009 2396619

10/16/2009

09/07/2004

4256926 9

SONY ELECTRONICS INC., PARK RIDGE, NJ

KEY CODE MEDIA, INC.

SECRETARY OF STATE/UCC DIVISION, DOVER, DE

10/07/2008

2008 3400049

06/22/2010

Communications equipment - Computer equipment

COACTIV CAPITAL PARTNERS, INC., HORSHAM, PA

KEY CODE MEDIA, INC.



Filing Office SECRETARY OF STATE/UCC DIVISION, DOVER, DE

UCC Filing - Original

Filing Date 02/20/2007

Filing Number 077103673903

Received Date 03/09/2007

Collateral Equipment and proceeds

Secured Party AVID FINANCIAL SERVICES, DANBURY, CT

Debtors KEY CODE MEDIA, INC.

Filing Office SECRETARY OF STATE/UCC DIVISION, SACRAMENTO, CA

The public record items contained in this report may have been paid, terminated, vacated or released prior to the date this report was printed. This information may not be reproduced
in whole or in part by any means of reproduction.

There may be additional UCC Filings in D&Bs file on this company available by contacting 1-800-234-3867.

There may be additional suits, liens, or judgments in D&B's file on this company available in the U.S. Public Records Database, also covered under your contract. If you would like
more information on this database, please contact the Customer Resource Center at 1-800-234-3867.

Alien holder can file the same lien in more than one filing location. The appearance of multiple liens filed by the same lien holder against a debtor may be indicative of such an

occurrence.

Special Events Currency: All figures in USD unless otherwise stated

SPECIAL EVENTS

Date Event Description
0410212025 MERGER/ACQUISITION: According to published reports on April 24, 2024, Key Code Media, DUNS 050495345, (Burbank, CA) announced the
acquisition of AC Video Solutions, DUNS 061360522, (Orange, NJ).
Financials - D&B Currency: All figures in USD unless otherwise stated

A detailed financial statement is not available from this company for publication.

Currency: All figures in USD unless otherwise stated

A detailed financial statement is not available from this company for publication.

D&B currently has no financial information on file for this company. Currency: All figures in USD unless otherwise statedCurrency: All figures in USD unless otherwise stated

Currency: All figures in USD unless otherwise stated

D&B currently has no financial information on file for this company

Currency: All figures in USD unless otherwise stated



Company Profile

Currency: All figures in USD unless otherwise stated

COMPANY OVERVIEW

D-U-N-S

05-049-5345

History Record

Clear

Date Incorporated

09/19/2001

Business Commenced On

Mailing Address

Employees
UNITED STATES 103 (36 here)
Telephone Age (Year Started)
+1 818 303 3900 24 Years (2001)

Website Named Principal

www.keycodemedia.com Michael Cavanagh, CEO

Present Control Succeeded Line of Business

2001 2001 Mfg electronic computers
State of Incorporation SIC
DELAWARE 3571
Ownership NAICS
Not publicly traded 334111
Costco Wholesale (&) v, Bra' street Address:

o Victory Blvd 270 S Flower St,
o Z Burbank, CA, 91502,
2o < ank
o= Q, EL MIRAD I Ynited States Of America
g ¢ E
® € “6} g
: S ; 2 o,
23 2 @ ) IKEA

\!

® We & GRANDVIEW Iy
MCNEIL O

MAGNOLIA PARK

Super Ki'nE;QQ/Iarket 9

BUSINESS REGISTRATION

Corporate and business registrations reported by the secretary of state or other official source as of: 2006-09-15

This data is for informational purposes only, certification can only be obtained through the Office of the Secretary of State.

Registered Name

State of Incorporation

Date Incorporated

Registration ID

Registration Status

Filing Date

Where Filed

Registered Agent

Name

Address

KEY CODE MEDIA, INC.

DELAWARE

09/19/2001

3437519

STATUS NOT AVAILABLE

09/19/2001

SECRETARY OF STATE/CORPORATIONS DIVISION

NATIONAL REGISTERED AGENTS, INC.

160 GREENTREE DRIVE SUITE 101, DOVER, DE, 199040000


https://www.google.com/maps/place/270+S+Flower+St+Burbank+CA+91502+US?key=AIzaSyBW79hWJHEwH3QjWOtWy_hauAj8wRywE9c&signature=w6vdqTcNiTuTtKnClI8mwKMSe9c=
https://www.google.com/maps/place/270+S+Flower+St+Burbank+CA+91502+US?key=AIzaSyBW79hWJHEwH3QjWOtWy_hauAj8wRywE9c&signature=w6vdqTcNiTuTtKnClI8mwKMSe9c=
https://www.google.com/maps/place/270+S+Flower+St+Burbank+CA+91502+US?key=AIzaSyBW79hWJHEwH3QjWOtWy_hauAj8wRywE9c&signature=w6vdqTcNiTuTtKnClI8mwKMSe9c=
https://www.google.com/maps/place/270+S+Flower+St+Burbank+CA+91502+US?key=AIzaSyBW79hWJHEwH3QjWOtWy_hauAj8wRywE9c&signature=w6vdqTcNiTuTtKnClI8mwKMSe9c=
http://www.keycodemedia.com/

PRINCIPALS

Officers

MICHAEL CAVANAGH, CEO
KA MAN CHAN, CFO

Directors

DIRECTOR(S): THE OFFICER(S)

COMPANY EVENTS

The following information was reported on: 04/02/2025

The Delaware Secretary of State's business registrations file showed that Key Code Media, Inc. was registered as a Corporation on September 19, 2001, under file
registration number 3437519.

Business started 2001 by Michael Cavanaugh. 100% of capital stock is owned by Michael Cavanagh.
RECENT EVENT:.

On December 7, 2022, sources stated that Key Code Media, Inc., Burbank, CA, has acquired the assets of Advanced Broadcast Solutions, LLC, Kent, WA, on May 2, 2019.
With the acquisition, Advanced Broadcast Solutions, LLC has ceased to operate as a legal entity and its location will now operate as a branch of Key Code Media, Inc..
Terms of the transaction were not disclosed. Further details are unavailable.

MICHAEL CAVANAGH. 2001-present active here.
KA MAN CHAN. Antecedents are unknown.
Business address has changed from 11530 Ventura Blvd, Studio City, CA, 91604 to 4864 Del Monte, La Canada, CA, 91011.

Business address has changed from 4864 Del Monte, La Canada, CA, 91011 to 270 South Flower St, Burbank, CA, 91502.

BUSINESS ACTIVITIES AND EMPLOYEES

The following information was reported on: 04/02/2025

Business Information

Description Manufactures electronic computers, specializing in analog or hybrid digital computers (100%).

Has 400 account(s). Terms are Net 30 days. Sells to manufacturers, general public, wholesalers, non profit

organizations, retailers, commercial concerns and the government. Territory : Local.

Employees 103 which includes officer(s). 36 employed here.
Financing Status Secured

Seasonality Nonseasonal.

Tenure Rents

Facilities Rents 13,000 sg. ft. in a single story cinder block building.

Related Concerns

SIC/NAICS Information

Industry Code Description Percentage of Business
3571 Mfg electronic computers -

35719901 Computers, digital, analog or hybrid -

NAICS Codes NAICS Description

334111 Electronic Computer Manufacturing



GOVERNMENT ACTIVITY

Activity Summary

Borrower(Dir/Guar)

Administrative Debt

Contractor

Grantee

Party excluded from federal program(s)

Your Information

No

No

Yes

No

Currency: All figures in USD unless otherwise stated

Record additional information about this company to supplement the D&B information.

Note: Information entered in this section will not be added to D&B's central repository and will be kept private under your user ID.

Only you will be able to view the information.

In Folders: View

Account Number

Credit Limit

Endorsement/Billing Reference * Sales Representatives

toughourian@keycodemedia.com

Total Outstanding Your Information Currency
US Dollar (USD)

Last Login : 05/21/2025 11:51:43 AM
©Dun & Bradstreet, Inc. 2005-2025. All rights reserved

Privacy Policy | Terms of Use | US Government Employee Disclaimer


https://www.dnb.com/utility-pages/privacy-policy.html
https://www.dnb.com/utility-pages/terms-of-use.html
https://www.dnb.com/utility-pages/us-government-employee-disclaimer.html

8/ DISCLOSURE OF INTERESTED PARTIES

Texas state law requires the Disclosure of Interested Parties be filed with a public entity, including regional service centers and school districts, for any contract which:
(1) requires an action or vote by the governing body; or
(2) has a value of $1 million or more; or

(3) for any services provided that would require an individual to register as a lobbyist under TX Gov't Code Chapter 305.

NOTE: This form is not required if the vendor is a publicly-traded business entity, including a wholly-owned subsidiary of the business entity (a company in which ownership is dispersed among the general public via shares of stock whic
traded via at least one stock exchange or over-the-counter market).

If you are required by law to submit this form, it must be completed online at the Texas Ethics Commission website. Obtain a numbered certificate and click the link below to access the instructions and to complete this required form. L
completion, vendors required to submit the form must attach it to the proposal via the "Response Attachments” Tab.

Click here to complete the form on the Texas Ethic Commission's 1295 Form webpage.

Please note: The District must verify receipt of all required 1295 forms received within 30 days on the Texas Ethics Commission website. This verification does not indicate a contract award. Contract awards will be issued via direct
communication from the AISD Purchasing Department. A contract requiring a Disclosure of Interested Parties form is voidable at any time if:

(1) the governmental entity or state agency submits to the business entity written notice of the business entity's failure to provide the required disclosure; and
(2) the business entity fails to submit to the governmental entity or state agency the required disclosure on or before the 10th business day after the date the business entity receives the written notice.

IF UNDER LAW YOU ARE EXEMPT FROM SUBMITTING THIS 1295 FORM, PROPOSERS MUST SUBMIT A DOCUMENT THAT SHOWS PROOF OR PROVIDES EXPLANATION OF THIS EXEMPTION.

THE FOLLOWING CONTRACTS ARE EXEMPT FROM THE REQUIREMENTS OF TEXAS DISCLOSURE OF INTERESTED PARTIES LAWS:
e g sponsored research contract of an institution of higher education;
e an interagency contract of a state agency or an institution of higher education;
e g contract related to health and human services if:
e the value of the contract cannot be determined at the time the contract is executed; and
e any qualified vendor is eligible for the contract;
e g contract with a publicly traded business entity, including a wholly owned subsidiary of the business entity;
e g contract with an electric utility, as that term is defined by Section 31.002, Utilities Code; or
e g contract with a gas utility, as that term is defined by Section 121.001, Utilities Code.

* 04 I certify compliance with this attribute.



w-9
Form

(Rev. March 2024)

Department of the Treasury
Internal Revenue Service

Request for Taxpayer
Identification Number and Certification

Go to www.irs.gov/FormW9 for instructions and the latest information.

Give form to the
requester. Do not
send to the IRS.

Before you begin. For guidance related to the purpose of Form W-9, see Purpose of Form, below.

entity’s name on line 2.)

Key Code Media, Inc

1 Name of entity/individual. An entry is required. (For a sole proprietor or disregarded entity, enter the owner’s name on line 1, and enter the business/disregarded

2 Business name/disregarded entity name, if different from above.

only one of the following seven boxes.

|:| Individual/sole proprietor |:| C corporation

box for the tax classification of its owner.
|:| Other (see instructions)

3a Check the appropriate box for federal tax classification of the entity/individual whose name is entered on line 1. Check

M S corporation

D LLC. Enter the tax classification (C = C corporation, S = S corporation, P = Partnership)

Note: Check the “LLC” box above and, in the entry space, enter the appropriate code (C, S, or P) for the tax
classification of the LLC, unless it is a disregarded entity. A disregarded entity should instead check the appropriate

4 Exemptions (codes apply only to
certain entities, not individuals;

see instructions on page 3):

|:| Partnership |:| Trust/estate

Exempt payee code (if any)
Exemption from Foreign Account Tax

Compliance Act (FATCA) reporting
code (if any)

Print or type.

3b If on line 3a you checked “Partnership” or “Trust/estate,” or checked “LLC” and entered “P” as its tax classification,
and you are providing this form to a partnership, trust, or estate in which you have an ownership interest, check
this box if you have any foreign partners, owners, or beneficiaries. See instructions .

(Applies to accounts maintained
outside the United States.)

5 Address (hnumber, street, and apt. or suite no.). See instructions.

270 S Flower Street

See Specific Instructions on page 3.

Requester’s name and address (optional)

6 City, state, and ZIP code

Burbank CA 91502

7 List account number(s) here (optional)

Taxpayer Identification Number (TIN)

Enter your TIN in the appropriate box. The TIN provided must match the name given on line 1 to avoid
backup withholding. For individuals, this is generally your social security number (SSN). However, for a
resident alien, sole proprietor, or disregarded entity, see the instructions for Part |, later. For other
entities, it is your employer identification number (EIN). If you do not have a number, see How to get a

TIN, later.

Note: If the account is in more than one name, see the instructions for line 1. See also What Name and
Number To Give the Requester for guidelines on whose number to enter.

| Social security number

or
| Employer identification number |

9(5|-|4 (8|80 |3 1 [0

Part i Certification

Under penalties of perjury, | certify that:

1. The number shown on this form is my correct taxpayer identification number (or | am waiting for a number to be issued to me); and
2. | am not subject to backup withholding because (a) | am exempt from backup withholding, or (b) | have not been notified by the Internal Revenue
Service (IRS) that | am subject to backup withholding as a result of a failure to report all interest or dividends, or (c) the IRS has notified me that | am

no longer subject to backup withholding; and
3. 1am a U.S. citizen or other U.S. person (defined below); and

4. The FATCA code(s) entered on this form (if any) indicating that | am exempt from FATCA reporting is correct.

Certification instructions. You must cross out item 2 above if you have been notified by the IRS that you are currently subject to backup withholding
because you have failed to report all interest and dividends on your tax return. For real estate transactions, item 2 does not apply. For mortgage interest paid,
acquisition or abandonment of secured property, cancellation of debt, contributions to an individual retirement arrangement (IRA), and, generally, payments
other than interest and dividends, you are not required to sign the certification, but you must provide your correct TIN. See the instructions for Part Il, later.

Sign Signature of
Here U.S. person

ML

pate 01-06-2025

General Instructions

Section references are to the Internal Revenue Code unless otherwise
noted.

Future developments. For the latest information about developments
related to Form W-9 and its instructions, such as legislation enacted
after they were published, go to www.irs.gov/FormW9.

What’s New

Line 3a has been modified to clarify how a disregarded entity completes
this line. An LLC that is a disregarded entity should check the
appropriate box for the tax classification of its owner. Otherwise, it
should check the “LLC” box and enter its appropriate tax classification.

New line 3b has been added to this form. A flow-through entity is
required to complete this line to indicate that it has direct or indirect
foreign partners, owners, or beneficiaries when it provides the Form W-9
to another flow-through entity in which it has an ownership interest. This
change is intended to provide a flow-through entity with information
regarding the status of its indirect foreign partners, owners, or
beneficiaries, so that it can satisfy any applicable reporting
requirements. For example, a partnership that has any indirect foreign
partners may be required to complete Schedules K-2 and K-3. See the
Partnership Instructions for Schedules K-2 and K-3 (Form 1065).

Purpose of Form

An individual or entity (Form W-9 requester) who is required to file an
information return with the IRS is giving you this form because they

Cat. No. 10231X

Form W-9 (Rev. 3-2024)



Form W-9 (Rev. 3-2024)

Page 2

must obtain your correct taxpayer identification number (TIN), which
may be your social security number (SSN), individual taxpayer
identification number (ITIN), adoption taxpayer identification number
(ATIN), or employer identification number (EIN), to report on an
information return the amount paid to you, or other amount reportable
on an information return. Examples of information returns include, but
are not limited to, the following.

e Form 1099-INT (interest earned or paid).

e Form 1099-DIV (dividends, including those from stocks or mutual
funds).

* Form 1099-MISC (various types of income, prizes, awards, or gross
proceeds).

e Form 1099-NEC (nonemployee compensation).

* Form 1099-B (stock or mutual fund sales and certain other
transactions by brokers).

* Form 1099-S (proceeds from real estate transactions).
® Form 1099-K (merchant card and third-party network transactions).

* Form 1098 (home mortgage interest), 1098-E (student loan interest),
and 1098-T (tuition).

e Form 1099-C (canceled debt).
e Form 1099-A (acquisition or abandonment of secured property).

Use Form W-9 only if you are a U.S. person (including a resident
alien), to provide your correct TIN.

Caution: If you don’t return Form W-9 to the requester with a TIN, you
might be subject to backup withholding. See What is backup
withholding, later.

By signing the filled-out form, you:

1. Certify that the TIN you are giving is correct (or you are waiting for a
number to be issued);

2. Certify that you are not subject to backup withholding; or

3. Claim exemption from backup withholding if you are a U.S. exempt
payee; and

4. Certify to your non-foreign status for purposes of withholding under
chapter 3 or 4 of the Code (if applicable); and

5. Certify that FATCA code(s) entered on this form (if any) indicating
that you are exempt from the FATCA reporting is correct. See What Is
FATCA Reporting, later, for further information.

Note: If you are a U.S. person and a requester gives you a form other
than Form W-9 to request your TIN, you must use the requester’s form if
it is substantially similar to this Form W-9.

Definition of a U.S. person. For federal tax purposes, you are
considered a U.S. person if you are:

* An individual who is a U.S. citizen or U.S. resident alien;

¢ A partnership, corporation, company, or association created or
organized in the United States or under the laws of the United States;

¢ An estate (other than a foreign estate); or
e A domestic trust (as defined in Regulations section 301.7701-7).

Establishing U.S. status for purposes of chapter 3 and chapter 4
withholding. Payments made to foreign persons, including certain
distributions, allocations of income, or transfers of sales proceeds, may
be subject to withholding under chapter 3 or chapter 4 of the Code
(sections 1441-1474). Under those rules, if a Form W-9 or other
certification of non-foreign status has not been received, a withholding
agent, transferee, or partnership (payor) generally applies presumption
rules that may require the payor to withhold applicable tax from the
recipient, owner, transferor, or partner (payee). See Pub. 515,
Withholding of Tax on Nonresident Aliens and Foreign Entities.

The following persons must provide Form W-9 to the payor for
purposes of establishing its non-foreign status.

¢ In the case of a disregarded entity with a U.S. owner, the U.S. owner
of the disregarded entity and not the disregarded entity.

¢ In the case of a grantor trust with a U.S. grantor or other U.S. owner,
generally, the U.S. grantor or other U.S. owner of the grantor trust and
not the grantor trust.

¢ In the case of a U.S. trust (other than a grantor trust), the U.S. trust
and not the beneficiaries of the trust.

See Pub. 515 for more information on providing a Form W-9 or a
certification of non-foreign status to avoid withholding.

Foreign person. If you are a foreign person or the U.S. branch of a
foreign bank that has elected to be treated as a U.S. person (under
Regulations section 1.1441-1(b)(2)(iv) or other applicable section for
chapter 3 or 4 purposes), do not use Form W-9. Instead, use the
appropriate Form W-8 or Form 8233 (see Pub. 515). If you are a
qualified foreign pension fund under Regulations section 1.897(|)-1(d), or
a partnership that is wholly owned by qualified foreign pension funds,
that is treated as a non-foreign person for purposes of section 1445
withholding, do not use Form W-9. Instead, use Form W-8EXP (or other
certification of non-foreign status).

Nonresident alien who becomes a resident alien. Generally, only a
nonresident alien individual may use the terms of a tax treaty to reduce
or eliminate U.S. tax on certain types of income. However, most tax
treaties contain a provision known as a saving clause. Exceptions
specified in the saving clause may permit an exemption from tax to
continue for certain types of income even after the payee has otherwise
become a U.S. resident alien for tax purposes.

If you are a U.S. resident alien who is relying on an exception
contained in the saving clause of a tax treaty to claim an exemption
from U.S. tax on certain types of income, you must attach a statement
to Form W-9 that specifies the following five items.

1. The treaty country. Generally, this must be the same treaty under
which you claimed exemption from tax as a nonresident alien.

2. The treaty article addressing the income.

3. The article number (or location) in the tax treaty that contains the
saving clause and its exceptions.

4. The type and amount of income that qualifies for the exemption
from tax.

5. Sufficient facts to justify the exemption from tax under the terms of
the treaty article.

Example. Article 20 of the U.S.-China income tax treaty allows an
exemption from tax for scholarship income received by a Chinese
student temporarily present in the United States. Under U.S. law, this
student will become a resident alien for tax purposes if their stay in the
United States exceeds 5 calendar years. However, paragraph 2 of the
first Protocol to the U.S.-China treaty (dated April 30, 1984) allows the
provisions of Article 20 to continue to apply even after the Chinese
student becomes a resident alien of the United States. A Chinese
student who qualifies for this exception (under paragraph 2 of the first
Protocol) and is relying on this exception to claim an exemption from tax
on their scholarship or fellowship income would attach to Form W-9 a
statement that includes the information described above to support that
exemption.

If you are a nonresident alien or a foreign entity, give the requester the
appropriate completed Form W-8 or Form 8233.

Backup Withholding

What is backup withholding? Persons making certain payments to you
must under certain conditions withhold and pay to the IRS 24% of such
payments. This is called “backup withholding.” Payments that may be
subject to backup withholding include, but are not limited to, interest,
tax-exempt interest, dividends, broker and barter exchange
transactions, rents, royalties, nonemployee pay, payments made in
settlement of payment card and third-party network transactions, and
certain payments from fishing boat operators. Real estate transactions
are not subject to backup withholding.

You will not be subject to backup withholding on payments you receive
if you give the requester your correct TIN, make the proper certifications,
and report all your taxable interest and dividends on your tax return.
Payments you receive will be subject to backup withholding if:

1. You do not furnish your TIN to the requester;

2. You do not certify your TIN when required (see the instructions for
Part Il for details);

3. The IRS tells the requester that you furnished an incorrect TIN;

4. The IRS tells you that you are subject to backup withholding
because you did not report all your interest and dividends on your tax
return (for reportable interest and dividends only); or

5. You do not certify to the requester that you are not subject to
backup withholding, as described in item 4 under “By signing the filled-
out form” above (for reportable interest and dividend accounts opened
after 1983 only).
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Certain payees and payments are exempt from backup withholding.
See Exempt payee code, later, and the separate Instructions for the
Requester of Form W-9 for more information.

See also Establishing U.S. status for purposes of chapter 3 and
chapter 4 withholding, earlier.

What Is FATCA Reporting?

The Foreign Account Tax Compliance Act (FATCA) requires a
participating foreign financial institution to report all U.S. account
holders that are specified U.S. persons. Certain payees are exempt from
FATCA reporting. See Exemption from FATCA reporting code, later, and
the Instructions for the Requester of Form W-9 for more information.

Updating Your Information

You must provide updated information to any person to whom you
claimed to be an exempt payee if you are no longer an exempt payee
and anticipate receiving reportable payments in the future from this
person. For example, you may need to provide updated information if
you are a C corporation that elects to be an S corporation, or if you are
no longer tax exempt. In addition, you must furnish a new Form W-9 if
the name or TIN changes for the account, for example, if the grantor of a
grantor trust dies.

Penalties

Failure to furnish TIN. If you fail to furnish your correct TIN to a
requester, you are subject to a penalty of $50 for each such failure
unless your failure is due to reasonable cause and not to willful neglect.

Civil penalty for false information with respect to withholding. If you
make a false statement with no reasonable basis that results in no
backup withholding, you are subject to a $500 penalty.

Criminal penalty for falsifying information. Willfully falsifying
certifications or affirmations may subject you to criminal penalties
including fines and/or imprisonment.

Misuse of TINs. If the requester discloses or uses TINs in violation of
federal law, the requester may be subject to civil and criminal penalties.

Specific Instructions

Line 1

You must enter one of the following on this line; do not leave this line
blank. The name should match the name on your tax return.

If this Form W-9 is for a joint account (other than an account
maintained by a foreign financial institution (FFI)), list first, and then
circle, the name of the person or entity whose number you entered in
Part | of Form W-9. If you are providing Form W-9 to an FFI to document
a joint account, each holder of the account that is a U.S. person must
provide a Form W-9.

¢ Individual. Generally, enter the name shown on your tax return. If you
have changed your last name without informing the Social Security
Administration (SSA) of the name change, enter your first name, the last
name as shown on your social security card, and your new last name.

Note for ITIN applicant: Enter your individual name as it was entered
on your Form W-7 application, line 1a. This should also be the same as
the name you entered on the Form 1040 you filed with your application.

® Sole proprietor. Enter your individual name as shown on your Form
1040 on line 1. Enter your business, trade, or “doing business as” (DBA)
name on line 2.

¢ Partnership, C corporation, S corporation, or LLC, other than a
disregarded entity. Enter the entity’s name as shown on the entity’s tax
return on line 1 and any business, trade, or DBA name on line 2.

e Other entities. Enter your name as shown on required U.S. federal tax
documents on line 1. This name should match the name shown on the
charter or other legal document creating the entity. Enter any business,
trade, or DBA name on line 2.

¢ Disregarded entity. In general, a business entity that has a single
owner, including an LLC, and is not a corporation, is disregarded as an
entity separate from its owner (a disregarded entity). See Regulations
section 301.7701-2(c)(2). A disregarded entity should check the
appropriate box for the tax classification of its owner. Enter the owner’s
name on line 1. The name of the owner entered on line 1 should never
be a disregarded entity. The name on line 1 should be the name shown
on the income tax return on which the income should be reported. For

example, if a foreign LLC that is treated as a disregarded entity for U.S.
federal tax purposes has a single owner that is a U.S. person, the U.S.
owner’s name is required to be provided on line 1. If the direct owner of

the entity is also a disregarded entity, enter the first owner that is not
disregarded for federal tax purposes. Enter the disregarded entity’s
name on line 2. If the owner of the disregarded entity is a foreign person,
the owner must complete an appropriate Form W-8 instead of a Form
W-9. This is the case even if the foreign person has a U.S. TIN.

Line 2

If you have a business name, trade name, DBA name, or disregarded

entity name, enter it on line 2.

Line 3a

Check the appropriate box on line 3a for the U.S. federal tax
classification of the person whose name is entered on line 1. Check only

one box on line 3a.

IF the entity/individual on line 1
isa()...

THEN check the box for. ..

e Corporation

Corporation.

¢ Individual or
e Sole proprietorship

Individual/sole proprietor.

e LLC classified as a partnership
for U.S. federal tax purposes or

e LLC that has filed Form 8832 or
2553 electing to be taxed as a

Limited liability company and
enter the appropriate tax
classification:

P = Partnership,

C = C corporation, or
S = S corporation.

corporation

¢ Partnership Partnership.

e Trust/estate Trust/estate.

Line 3b

Check this box if you are a partnership (including an LLC classified as a
partnership for U.S. federal tax purposes), trust, or estate that has any
foreign partners, owners, or beneficiaries, and you are providing this
form to a partnership, trust, or estate, in which you have an ownership
interest. You must check the box on line 3b if you receive a Form W-8
(or documentary evidence) from any partner, owner, or beneficiary
establishing foreign status or if you receive a Form W-9 from any
partner, owner, or beneficiary that has checked the box on line 3b.

Note: A partnership that provides a Form W-9 and checks box 3b may

be required to complete Schedules K-2 and K-3 (Form 1065). For more
information, see the Partnership Instructions for Schedules K-2 and K-3
(Form 1065).

If you are required to complete line 3b but fail to do so, you may not
receive the information necessary to file a correct information return with
the IRS or furnish a correct payee statement to your partners or
beneficiaries. See, for example, sections 6698, 6722, and 6724 for
penalties that may apply.

Line 4 Exemptions

If you are exempt from backup withholding and/or FATCA reporting,
enter in the appropriate space on line 4 any code(s) that may apply to
you.

Exempt payee code.

® Generally, individuals (including sole proprietors) are not exempt from
backup withholding.

e Except as provided below, corporations are exempt from backup
withholding for certain payments, including interest and dividends.

¢ Corporations are not exempt from backup withholding for payments
made in settlement of payment card or third-party network transactions.

e Corporations are not exempt from backup withholding with respect to
attorneys’ fees or gross proceeds paid to attorneys, and corporations
that provide medical or health care services are not exempt with respect
to payments reportable on Form 1099-MISC.

The following codes identify payees that are exempt from backup
withholding. Enter the appropriate code in the space on line 4.

1—An organization exempt from tax under section 501(a), any IRA, or
a custodial account under section 403(b)(7) if the account satisfies the
requirements of section 401()(2).
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2—The United States or any of its agencies or instrumentalities.

3—A state, the District of Columbia, a U.S. commonwealth or territory,
or any of their political subdivisions or instrumentalities.

4—A foreign government or any of its political subdivisions, agencies,
or instrumentalities.

5—A corporation.

6—A dealer in securities or commodities required to register in the
United States, the District of Columbia, or a U.S. commonwealth or
territory.

7 —A futures commission merchant registered with the Commodity
Futures Trading Commission.

8—A real estate investment trust.

9—An entity registered at all times during the tax year under the
Investment Company Act of 1940.

10—A common trust fund operated by a bank under section 584(a).
11—A financial institution as defined under section 581.

12—A middleman known in the investment community as a nominee or
custodian.

13—A trust exempt from tax under section 664 or described in section
4947.

The following chart shows types of payments that may be exempt
from backup withholding. The chart applies to the exempt payees listed
above, 1 through 13.

IF the payment is for . .. THEN the payment is exempt

for...

¢ Interest and dividend payments | All exempt payees except
for 7.

® Broker transactions Exempt payees 1 through 4 and 6
through 11 and all C corporations.
S corporations must not enter an
exempt payee code because they
are exempt only for sales of
noncovered securities acquired

prior to 2012.

¢ Barter exchange transactions
and patronage dividends

Exempt payees 1 through 4.

e Payments over $600 required to | Generally, exempt payees
be reported and direct sales over | { through 5.2

$5,000'

e Payments made in settlement of | Exempt payees 1 through 4.
payment card or third-party
network transactions

1See Form 1099-MISC, Miscellaneous Information, and its instructions.

2However, the following payments made to a corporation and
reportable on Form 1099-MISC are not exempt from backup
withholding: medical and health care payments, attorneys’ fees, gross
proceeds paid to an attorney reportable under section 6045(f), and
payments for services paid by a federal executive agency.

Exemption from FATCA reporting code. The following codes identify
payees that are exempt from reporting under FATCA. These codes
apply to persons submitting this form for accounts maintained outside
of the United States by certain foreign financial institutions. Therefore, if
you are only submitting this form for an account you hold in the United
States, you may leave this field blank. Consult with the person
requesting this form if you are uncertain if the financial institution is
subject to these requirements. A requester may indicate that a code is
not required by providing you with a Form W-9 with “Not Applicable” (or
any similar indication) entered on the line for a FATCA exemption code.

A—An organization exempt from tax under section 501(a) or any
individual retirement plan as defined in section 7701(a)(37).

B—The United States or any of its agencies or instrumentalities.

C—A state, the District of Columbia, a U.S. commonwealth or
territory, or any of their political subdivisions or instrumentalities.

D—A corporation the stock of which is regularly traded on one or
more established securities markets, as described in Regulations
section 1.1472-1(c)(1)(i).

E—A corporation that is a member of the same expanded affiliated

group as a corporation described in Regulations section 1.1472-1(c)(1)(i).

F—A dealer in securities, commodities, or derivative financial
instruments (including notional principal contracts, futures, forwards,
and options) that is registered as such under the laws of the United
States or any state.

G—A real estate investment trust.

H—A regulated investment company as defined in section 851 or an
entity registered at all times during the tax year under the Investment
Company Act of 1940.

|—A common trust fund as defined in section 584(a).
J—A bank as defined in section 581.
K—A broker.

L—A trust exempt from tax under section 664 or described in section
4947(a)(1).

M—A tax-exempt trust under a section 403(b) plan or section 457(g)
plan.

Note: You may wish to consult with the financial institution requesting
this form to determine whether the FATCA code and/or exempt payee
code should be completed.

Line 5

Enter your address (number, street, and apartment or suite number).
This is where the requester of this Form W-9 will mail your information
returns. If this address differs from the one the requester already has on
file, enter “NEW?” at the top. If a new address is provided, there is still a
chance the old address will be used until the payor changes your
address in their records.

Line 6

Enter your city, state, and ZIP code.

Part I. Taxpayer Identification Number (TIN)

Enter your TIN in the appropriate box. If you are a resident alien and
you do not have, and are not eligible to get, an SSN, your TIN is your
IRS ITIN. Enter it in the entry space for the Social security number. If you
do not have an ITIN, see How to get a TIN below.

If you are a sole proprietor and you have an EIN, you may enter either
your SSN or EIN.

If you are a single-member LLC that is disregarded as an entity
separate from its owner, enter the owner’s SSN (or EIN, if the owner has
one). If the LLC is classified as a corporation or partnership, enter the
entity’s EIN.

Note: See What Name and Number To Give the Requester, later, for
further clarification of name and TIN combinations.

How to get a TIN. If you do not have a TIN, apply for one immediately.
To apply for an SSN, get Form SS-5, Application for a Social Security
Card, from your local SSA office or get this form online at
www.SSA.gov. You may also get this form by calling 800-772-1213. Use
Form W-7, Application for IRS Individual Taxpayer Identification
Number, to apply for an ITIN, or Form SS-4, Application for Employer
Identification Number, to apply for an EIN. You can apply for an EIN
online by accessing the IRS website at www.irs.gov/EIN. Go to
www.irs.gov/Forms to view, download, or print Form W-7 and/or Form
SS-4. Or, you can go to www.irs.gov/OrderForms to place an order and
have Form W-7 and/or Form SS-4 mailed to you within 15 business
days.

If you are asked to complete Form W-9 but do not have a TIN, apply
for a TIN and enter “Applied For” in the space for the TIN, sign and date
the form, and give it to the requester. For interest and dividend
payments, and certain payments made with respect to readily tradable
instruments, you will generally have 60 days to get a TIN and give it to
the requester before you are subject to backup withholding on
payments. The 60-day rule does not apply to other types of payments.
You will be subject to backup withholding on all such payments until
you provide your TIN to the requester.

Note: Entering “Applied For” means that you have already applied for a
TIN or that you intend to apply for one soon. See also Establishing U.S.
status for purposes of chapter 3 and chapter 4 withholding, earlier, for
when you may instead be subject to withholding under chapter 3 or 4 of
the Code.

Caution: A disregarded U.S. entity that has a foreign owner must use
the appropriate Form W-8.
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Part Il. Certification

To establish to the withholding agent that you are a U.S. person, or
resident alien, sign Form W-9. You may be requested to sign by the
withholding agent even if item 1, 4, or 5 below indicates otherwise.

For a joint account, only the person whose TIN is shown in Part |
should sign (when required). In the case of a disregarded entity, the
person identified on line 1 must sign. Exempt payees, see Exempt payee
code, earlier.

Signature requirements. Complete the certification as indicated in
items 1 through 5 below.

1. Interest, dividend, and barter exchange accounts opened
before 1984 and broker accounts considered active during 1983.
You must give your correct TIN, but you do not have to sign the
certification.

2. Interest, dividend, broker, and barter exchange accounts
opened after 1983 and broker accounts considered inactive during
1983. You must sign the certification or backup withholding will apply. If
you are subject to backup withholding and you are merely providing
your correct TIN to the requester, you must cross out item 2 in the
certification before signing the form.

3. Real estate transactions. You must sign the certification. You may
cross out item 2 of the certification.

4. Other payments. You must give your correct TIN, but you do not
have to sign the certification unless you have been notified that you
have previously given an incorrect TIN. “Other payments” include
payments made in the course of the requester’s trade or business for
rents, royalties, goods (other than bills for merchandise), medical and
health care services (including payments to corporations), payments to
a nonemployee for services, payments made in settlement of payment
card and third-party network transactions, payments to certain fishing
boat crew members and fishermen, and gross proceeds paid to
attorneys (including payments to corporations).

5. Mortgage interest paid by you, acquisition or abandonment of
secured property, cancellation of debt, qualified tuition program
payments (under section 529), ABLE accounts (under section 529A),
IRA, Coverdell ESA, Archer MSA or HSA contributions or
distributions, and pension distributions. You must give your correct
TIN, but you do not have to sign the certification.

What Name and Number To Give the Requester

For this type of account:

Give name and EIN of:

(o)

©

. Disregarded entity not owned by an
individual

. A valid trust, estate, or pension trust

. Corporation or LLC electing corporate

The owner

Legal entity*
The corporation

status on Form 8832 or Form 2553

11. Association, club, religious, charitable,
educational, or other tax-exempt
organization

The organization

12. Partnership or multi-member LLC The partnership

13. A broker or registered nominee The broker or nominee

14. Account with the Department of
Agriculture in the name of a public
entity (such as a state or local
government, school district, or prison)
that receives agricultural program
payments

The public entity

15. Grantor trust filing Form 1041 or The trust
under the Optional Filing Method 2,
requiring Form 1099 (see Regulations

section 1.671-4(b)(2)())(B))**

For this type of account: Give name and SSN of:

1. Individual The individual

. Two or more individuals (joint account)

other than an account maintained by
an FFI

The actual owner of the account or,
if combined funds, the first individual
on the account!

3. Two or more U.S. persons Each holder of the account
(joint account maintained by an FFI)

4. Custodial account of a minor The minor2
(Uniform Gift to Minors Act)

5. a. The usual revocable savings trust The grantor-trustee?
(grantor is also trustee)
b. So-called trust account that is not The actual owner'
a legal or valid trust under state law

6. Sole proprietorship or disregarded The ownerd
entity owned by an individual

7. Grantor trust filing under Optional The grantor*

Filing Method 1 (see Regulations
section 1.671-4(b)(2)(i)(A))**

"List first and circle the name of the person whose number you furnish.
If only one person on a joint account has an SSN, that person’s number
must be furnished.

2 Circle the minor’s name and furnish the minor’s SSN.

3You must show your individual name on line 1, and enter your business
or DBA name, if any, on line 2. You may use either your SSN or EIN (if
you have one), but the IRS encourages you to use your SSN.

4List first and circle the name of the trust, estate, or pension trust. (Do
not furnish the TIN of the personal representative or trustee unless the
legal entity itself is not designated in the account title.)

*Note: The grantor must also provide a Form W-9 to the trustee of the
trust.

**For more information on optional filing methods for grantor trusts, see
the Instructions for Form 1041.

Note: If no name is circled when more than one name is listed, the
number will be considered to be that of the first name listed.

Secure Your Tax Records From Identity Theft

Identity theft occurs when someone uses your personal information,
such as your name, SSN, or other identifying information, without your
permission to commit fraud or other crimes. An identity thief may use
your SSN to get a job or may file a tax return using your SSN to receive
a refund.

To reduce your risk:
® Protect your SSN,
e Ensure your employer is protecting your SSN, and
* Be careful when choosing a tax return preparer.

If your tax records are affected by identity theft and you receive a
notice from the IRS, respond right away to the name and phone number
printed on the IRS notice or letter.

If your tax records are not currently affected by identity theft but you
think you are at risk due to a lost or stolen purse or wallet, questionable
credit card activity, or a questionable credit report, contact the IRS
Identity Theft Hotline at 800-908-4490 or submit Form 14039.

For more information, see Pub. 5027, Identity Theft Information for
Taxpayers.
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Victims of identity theft who are experiencing economic harm or a
systemic problem, or are seeking help in resolving tax problems that
have not been resolved through normal channels, may be eligible for
Taxpayer Advocate Service (TAS) assistance. You can reach TAS by
calling the TAS toll-free case intake line at 877-777-4778 or TTY/TDD
800-829-4059.

Protect yourself from suspicious emails or phishing schemes.
Phishing is the creation and use of email and websites designed to
mimic legitimate business emails and websites. The most common act
is sending an email to a user falsely claiming to be an established
legitimate enterprise in an attempt to scam the user into surrendering
private information that will be used for identity theft.

The IRS does not initiate contacts with taxpayers via emails. Also, the
IRS does not request personal detailed information through email or ask
taxpayers for the PIN numbers, passwords, or similar secret access
information for their credit card, bank, or other financial accounts.

If you receive an unsolicited email claiming to be from the IRS,
forward this message to phishing@irs.gov. You may also report misuse
of the IRS name, logo, or other IRS property to the Treasury Inspector
General for Tax Administration (TIGTA) at 800-366-4484. You can
forward suspicious emails to the Federal Trade Commission at
spam@uce.gov or report them at www.ftc.gov/complaint. You can

contact the FTC at www.ftc.gov/idtheft or 877-IDTHEFT (877-438-4338).

If you have been the victim of identity theft, see www./Identity Theft.gov
and Pub. 5027.

Go to www.irs.gov/IdentityTheft to learn more about identity theft and
how to reduce your risk.

Privacy Act Notice

Section 6109 of the Internal Revenue Code requires you to provide your
correct TIN to persons (including federal agencies) who are required to
file information returns with the IRS to report interest, dividends, or
certain other income paid to you; mortgage interest you paid; the
acquisition or abandonment of secured property; the cancellation of
debt; or contributions you made to an IRA, Archer MSA, or HSA. The
person collecting this form uses the information on the form to file
information returns with the IRS, reporting the above information.
Routine uses of this information include giving it to the Department of
Justice for civil and criminal litigation and to cities, states, the District of
Columbia, and U.S. commonwealths and territories for use in
administering their laws. The information may also be disclosed to other
countries under a treaty, to federal and state agencies to enforce civil
and criminal laws, or to federal law enforcement and intelligence
agencies to combat terrorism. You must provide your TIN whether or not
you are required to file a tax return. Under section 3406, payors must
generally withhold a percentage of taxable interest, dividends, and
certain other payments to a payee who does not give a TIN to the payor.
Certain penalties may also apply for providing false or fraudulent
information.





