
Region 4 Education Service Center (ESC) 
Contract # R2211-04 

for 

Wall System Solutions 

with 

Loftwall, Inc. 

Effective: January 1, 2023 



The following documents comprise the executed contract between the 
Region 4 Education Service Center and Loftwall, Inc. effective January 1, 
2023: 

 

I. Vendor Contract and Signature Form 
II. Supplier’s Response to the RFP, incorporated by reference 



APPENDIX A 

CONTRACT 

This Contract ("Contract'? is made as of  , 2022 by and between Lof-tw a,\ I I I YlG-.
("Contractor') and Region 4 Education Service Center 

______________

("Region 4 ESC") for the purchase of 
 

Wall System Solutions("the products and services"). 
RECITALS 

WHEREAS, Region 4 ESC issued Request for Proposals Number R 22-11_ for Wall System 
Solutions ("RFP"), to which Contractor provided a response ("Proposal"); and 

WHEREAS, Region 4 ESC selected Contractor's Proposal and wishes to engage Contractor in 
providing the services/materials described in the RFP and Proposal; 

WHEREAS, both parties agree and understand the following pages will constitute the Contract 
between the Contractor and Region 4 ESC, having its principal place of business at 7145 West 
Tidwell Road, Houston, TX 77092. 

WHEREAS, Contractor included, in writing, any required exceptions or deviations from these 
terms, conditions, and specifications; and it is further understood that, if agreed to by Region 4 
ESC, said exceptions or deviations are incorporated into the Contract. 

WHEREAS, this Contract consists of the provisions set forth below, including provisions of all 
attachments referenced herein. In the event of a conflict between the provisions set forth below 
and those contained in any attachment, the provisions set forth below shall control. 

WHEREAS, the Contract will provide that any state and local governmental entities, public and 
private primary, secondary and higher education entities, non-profit entities, and agencies for the 
public benefit ("Public Agencies") may purchase products and services at prices indicated in the 
Contract upon the Public Agency's registration with OMNIA Partners. 

1) Term of agreement. The term of the Contract is for a period of three (3) years unless
terminated, canceled or extended as otherwise provided herein. Region 4 ESC shall have the
right to renew the Contract for two (2) additional one-year periods or portions thereof. Region
4 ESC shall review the Contract prior to the renewal date and notify the Contractor of Region
4 ESC's intent renew the Contract. Contractor may elect not to renew by providing three
hundred sixty-five days' (365) notice to Region 4 ESC. Notwithstanding the expiration of the
initial term or any subsequent term or all renewal options, Region 4 ESC and Contractor may
mutually agree to extend the term of this Agreement. Contractor acknowledges and
understands Region 4 ESC is under no obligation whatsoever to extend the term of this
Agreement.

2) Scope: Contractor shall perform all duties, responsibilities and obligations, set forth in this
agreement, and described in the RFP, incorporated herein by reference as though fully set
forth herein.

CONTRACT 
1 













Carmen T. Moreno

Victor E. White

10/25/2022

10/25/2022



Appendix B 

TERMS & CONDITIONS ACCEPTANCE FORM 

Signature on the Offer and Contract Signature form certifies complete acceptance of the terms 
and conditions in this solicitation and draft Contract except as noted below with proposed 
substitute language (additional pages may be attached, if necessary). The provisions of the 
RFP cannot be modified without the express written approval of Region 4 ESC. If a proposal 
is returned with modifications to the draft Contract provisions that are not expressly approved 
in writing by Region 4 ESC, the Contract-provisions contained in the RFP shall prevail. 

Check one of the following responses: 

□ Offeror takes no exceptions to the terms and conditions of the RFP and draft Contract.

(Note: If none are listed below, it is understood that no exceptions/deviations are taken.)

ii Offerer takes the following exceptions to the RFP and draft Contract. All exceptions must
be clearly explained, reference the corresponding term to which Offerer is taking exception 
and clearly state any proposed modified language, proposed additional terms to the RFP 
and draft Contract must be included: 

(Note: Unacceptable exceptions may remove Offeror's proposal from consideration for 
award. Region 4 ESC shall be the sole judge on the acceptance of exceptions and 
modifications and the decision shall be final. 

If an offer is made with modifications to the contract provisions that are not expressly 
approved in writing, the contract provisions contained in the RFP shall prevail.) 

Section/Page Term, Condition, or 
Specification 

Exception/Proposed Modification Accepted 
(For Region 4 

ESC's use 

10/5/22 dealer list 
provided

10/5/22 acknowledged

10/5/22 acknowledged



RFP 22-11 Wall System Solutions 

Loftwall: 

1. Appendix B:
a. Wall Systems – Please clarify that Loftwall has provided their full catalog offering.

Include any Value Add options.
b. Supplemental Services – Include dealer listing.
c. Coordination – Provide detail into the service options provided by Loftwall and dealers

include related fees.
2. Region 4 is unable to accept the below-mentioned language, “Orders over $5, 000 net require a

50% deposit.”

3. Provide any additional information related to products and services Offeror proposes to
enhance and add value to the Contract.

4. Submit response to Crystal Wallace, Business Operations Specialist at questions@esc4.net no
later than October 6, 2022.

mailto:questions@esc4.net


Dealership name Street Address (primary location) City State Zip Phone Total # of Dealer Locations

John A Marshall Co. 10930 Lackman Road Lenexa KS 66219 913-599-4700 2
Sheppard's Business Interiors 725 S 72nd Street Omaha NE 68114 302-393-8888 1
Modern Business Interiors 1023 Portwest Drive St Charles MO 63303 636-946-2500 2
WORKPOINTE 9877 40th Avenue Sout Seattle WA 98118 206-763-4030 2
OPEN SQUARE 5601 6th Avenue South Seattle WA 98108 206.768.8000 2
CATALYST 909 A Street Tacoma WA 98402 253.592.6002 3
SYSTEM SOURCE 1200 5th Avenue Seattle WA 98101 206.285.2208 4
APEX 20219 87th Ave S Kent WA 98031 206.686.3357 1
PacificWRO 825 NE Multnomah St Portland OR 97232 503.238.1590 1
Peoplespace 811 Southwest 6th Avenue Portland OR 97204 971.806.1507 4
Office World 115 Cleveland Street Eugene OR 97402 541.687.9704 1
SKG (Shelton Keller Group) 6301 E. STASSNEY LANE | BLDG. 9-100 Austin TX 78744 (512) 481-1500 2
Alfred Williams 1717 W 6th St., Suite 190 Austin TX 78703 800.486.6011 2
McCoy  Rockford 6869 Old Katy Road Houston TX 77024 713-862-4600 2
FMG (Furniture Marketing Group) University Park 3300 N IH-35 Ste.145 Austin TX 78705 512-908-4650 2
Texas Wilson 6812 Fairgrounds PKWY San Antonio TX 78238 210-647-8800 1
Supply Source 415 West Third Street Williamsport PA 17701 570.327.1500 4
Franklin Interiors 2740 Smallman Street Pittsburgh PA 15222 412-261-2525 2
Workscape 1900 Lowe Street Pittsburgh PA 15220 412.920.6300 1
Anderson Interiors 1113 Penn Avenue Pittsburgh PA 15222 (412) 828-7420 1
Omega Commercial Interiors 1131 Berwood Drive Morgantown WV 26505 (304) 581-6701 2
Contemporary Galleries 1615 6th Avenue Charleston WV 25387 304-344-1231 1
Tri-State Office Furniture 1 Sexton Road McKees Rocks PA 15136 412-771-0760  2
Seats and Station 1430 Blue Oaks Blvd Roseville CA 95747 916-786-8005 1
Interiors Incorporated 1325 North Dutton Avenue Santa Rosa CA 95401 (707) 284-3548 1
People Space 1731 Technology Drive San Jose CA 95110 (408) 213-1790 1
American Interiors 250 N. Orange Ave, 16th floor Orlando FL 32801 321.378.1808 2
CI Group 12115 28th Street North St. Petersburg FL 33716 727.539.7544 4
Commercial Design Services 5805 Barry Rd Tampa FL 33634 813.886.0580 4
Workscapes 3225 E. Clark ST Tampa FL 33605 813.620.0048 4
OEC Business Interiors 1601 NW 80th Blvd Gainesville FL 32606 352.332.1192 2
Office Environments & Services 1524 San Marco Blvd Jacksonville FL 32207 904.398.9761 1
Perdue Office Interiors 5 West Forsyth Street, Suite 100 Jacksonville FL 32202 904.302.5739 2
American Business Interiors 2015 Waverly Place Melbourne FL 32901 321.723.5003 1
Executive Office 241 East Harrison Street Tallahassee FL 32301 850.224.9476 1
Center Line Associates 418 Racetrack Road NE Fort Walton Beach FL 32547 850.362.0019 1
CBI 888 E. Las Olas Blvd. Ft. Lauderdale FL 33301 954.315.3106 2
JC White Office Furniture 3501 Commerce Parkway Miramar FL 33025 954.785.3212 2
Empire Office 2 Oakwood Blvd.  Suite 140 Hollywood FL 33020 954.707.6187 3
FCI Furniture Consultants 2750 NW 3rd Ave.  Space 1 Miami FL 33127 305.856.2220 1
M. Hanson & Company 33 SE Fifth Street  Suite 200 Boca Raton FL 33432 561.338.6425 1
Pradere Office Products 7655 W. 20th Ave. Hialeah FL 33014 305.823.0190 1
Custer 217 Grandville Ave. SW Grand Rapids MI 49503 616.458.6322 1
NBS 2595 Bellingham Troy MI 48083 248.823.5472 3
Interior Environments 48700 Grand River Ave Novi MI 48374 248-213-3010 2
Associated Office Systems 400 Poydras St, Suite 700 New Orleans LA 70130 504.561.8400 1
Synergy Business Environments 800 6th Ave S, Suite 200 Nashville TN 37203 615.383.6799 4
Alfred Williams Co 2960 Sidco Dr Nashville TN 37204 615.604.3238 TN, NC, SC & TX
Office Resources Inc 4020 Armory Oaks Dr Nashville TN 37204 615.376.1240 5
Commerical Interiors of MS 4277 Espy Ave Long Beach MS 39560 228.263.8036 1
Creative Office Resources One Design Center Place Boston MA 2210 617.348.3207 5
Environments at Work 300 A Street Boston MA 2210 617.407.3338 2
Red Thread 293 Boston Post Road West Marlborough MA 1752 617.261.1399 5
Royer & Schutts 200 Bailey Avenue Fort Worth TX 76107 817.589.2667 2
WRG 2639 E. Rosemeade Pkwy. Carrolton TX 75007 972.446.9100 2
GL Seaman 4201 International Pkwy. Carrollton TX 75007 469.546.2214 2



Offerors’ Name:  Loftwall, Inc. 

Name of Solicitation:  Wall System Solutions by Region 4 

Education Service Center 

Solicitation Number: 22-11 

Date Submitted:  June 28, 2022 

Loftwall Point of Contact:   

Stephanie Restivo, VP of Sales, srestivo@loftwall.com 



From:  Stephanie Restivo 

Company:  Loftwall, Inc. 

Address:  2617 N Great Southwest Pkwy, Ste 100, Grand 

Prairie, Texas 75050 

Solicitation Name: Region 4 Education Service Center for 

Wall System Solutions 

Solicitation Number:22-11 

Due Date:  June 28, 2022 at 10 am CST 



IV. EVALUATION PROCESS AND CRITERIA

1. A committee will review and evaluate all responses and make a
recommendation for award of Contract(s). The recommendation for Contract
awards will be based on the predetermined criteria factors outlined in this
section, where each factor is assigned a point value based on its importance. In
evaluating the responses, the following predetermined criteria is considered:

a) Products/Pricing (40 Points)

b) Performance Capability (30 Points)

c) Qualification and Experience (20 Points)

d) Value Add (10 Points)

2. Offeror’s proposal should, at a minimum, include the following for Region 4 ESC’s
evaluation:

a) Products/Pricing

I. Offerors shall provide pricing based on a discount from a manufacturer’s price
list or catalog, or fixed price, or a combination of both with indefinite quantities.
Offeror may offer their complete products, parts, services, and solutions offering
as a balance of line. Prices listed will be used to establish the extent of a
manufacturer’s product lines, services, warranties, etc. that are available from
Offeror and the pricing per item. Multiple percentage discounts are acceptable if,
where different percentage discounts apply, they different percentages are
specified. Additional pricing and/or discounts may be included. Products and
services proposed are to be priced separately with all ineligible items identified.
Offerors may elect to limit their proposals to any category or categories.

Proposed Discounts apply across all Loftwall products offered. 

Pricing includes freight to the continental US with dock delivery.  See below 

details about shipping charges to Hawaii, Alaska, Puerto Rico, Canada, and the 

Caribbean, as well as fees related to inside delivery and installation. 



List Price Order Amount Discount off of List 

$1 - $50,000  52% 

$50,001 - $100,000  54% 

$100,001 - $250,000  56% 

$250,001 - $500,000  58% 

$500,001+ 60% 

Please see the provided list price guide titled ‘Loftwall Price Guide List Prices 
2022’.  

Ii.  Include an electronic copy of the catalog from which discount, or fixed price, is 
calculated. Electronic price lists must contain the following: (if applicable) 

• Manufacturer part #

• Offeror’s Part # (if different from manufacturer part #)

• Description

• Manufacturers Suggested List Price and Net Price

• Net price to Region 4 ESC (including freight)

Media submitted for price list must include the Offerors’ company name, name of the 
solicitation, and date on a Flash Drive (i.e. Pin or Jump Drives). 

All Loftwall price lists have been included in paper and electronic formats.  As stated in 

the Q&A for this RFP, it is acceptable to submit the list price guide and apply a discount 

off of the list price for end users to calculate net pricing.  Refer to above discounting 

table based on order size to determine discount. 

Iii. Product and Services Categories 

Wall Systems: Supply demountable and movable walls, case work lines, custom 
designed solutions, pre-engineered and pre-fabricated interior solutions, other products, 
and services not specifically named in the below categories that complement the 
products and services and provide customers with a complete interior solution. 

o Operable Walls
o Movable Walls
o Demountable Walls
o Acoustic Walls



o Partition Walls
o Special/Designer Wall

o Finishes (not limited to)
Matching Windows/Doors 
Cabinets and Shelves 
Partitions 
Shades and Screens 
Ceiling 
Carpeting 
Fabrics 
Paint 
Glass 
Aluminium 
Wood 
Miscellaneous Hardware 
Embedded Components 
Accessory Components 

Wall Systems:  Loftwall provides a variety of wall and divider solutions.  Specific 

categories offered include operable, movable, acoustic, partition, and special/designer 

walls. Loftwall has offered their full catalog to this response submission. 

Finishes offered include aluminum frames and panels that include a variety of laminates, 

acrylics, PET, plastic, fabric, wood, and sound absorbing materials.  Select products are 

available with sliding doors and sound baffles overhead.   

Loftwall offers customization on most all products including custom sizes and finishes, 

quoted by project.  Refer to included Finishes Guide to see finish options available by 

product (last document provided in binder). 

Supplemental Services 

This contract to include but not limited to: 

o Project Management Services
o Design Service (basic design to be included in standard installation
(lineal foot))
o Preparation Services
o Reconfiguration Services



o Strategic Planning Services 
o Occupancy Planning Services 
o Build out Project Management Services 
o Proprietary Software 
o Customization Service Solutions 
o Integrated Electrical Work Services 
o Integrated Data and Telecommunications 
o Assembly and Installation 
o Printed Image/Graphics 

 

Loftwall, the product manufacturer, sells products through furniture dealerships across 

North America. Loftwall will work through the servicing dealer to provide on site services 

such as installation.  Dealers offer all of the above mentioned supplemental services. 

Furniture dealers have the right to charge end users additional fees associated with the 

above list of services.  Loftwall, as the manufacturer, also offers end users design 

services related to Loftwall products. A spreadsheet has been submitted listing Loftwall 

dealers across each market.  

 

Coordination 

Supplier will provide through this contract to include but not limited to: 

o Project Scheduling and Lead Times: Production time of all standard 
solutions and finishes. 

o Preparation and Project Conditions 

o Delivery and Storage 

o Pre/Post - Installation Conference 

o Cleaning upon completion 

o Demonstration and Training Services 

 

If an end user is already working with a dealer, Loftwall will partner with them to ensure 

the end user has a coordinated installation. 



If an end user is not yet working with a dealer, and the product being requested will 

require supplemental or coordination services, Loftwall will identify and introduce the 

end user to a furniture dealer. 

Loftwall’s lead times on most products sold is five days. If the project installation date is 

scheduled for a later date, Loftwall will produce and ship the product according to that 

schedule. Lead times are subject to change.  As of June 28, 2022, the current lead 

times by product are: 

-          Five (5) days on all Wall Dividers and Desk Dividers in finishes currently in 

stock. All finishes are in stock as of the time of writing this document. 

-          Ten (10) days on Flexible Shelving, Pivot, Glide and Acoustic Baffling. 

-          Four (4) weeks on Rooms and Glide. 

Refer to pages 1 and 2 of the Loftwall Price Guide related to the above-mentioned 
product categories. 

Loftwall ships from the factory in Grand Prairie, Texas directly to the furniture dealer 

involved.  The furniture dealer will provide coordination services such as project 

scheduling, delivery to end user, storage, pre/post installation conferences, cleaning 

upon completion, demonstration and training services. Furniture dealers may charge 12-

22% for delivery services that include delivery, installation, and clean up.  

 

Loftwall offers free design services to all customers. This includes the incorporation of 

Loftwall product in existing furniture plans, production drawings for submittals, and 

graphic design services for the incorporation of branding and logos.  

 

 

LEED Submittals:  Detail Offeror’s ability to submit product data for LEED 

accreditation. 

Loftwall does not have any LEED Submittals to share at this time.  

  

Additional Questions 



iv. Q:  Is pricing available for all products, services, and solutions?

A:  Yes, pricing is available for all products, as shown in the provided List Price Guide,

with the exception of custom orders which are quoted by project.  Freight is included in

the pricing/discounting provided.

v. Q:  Include any labor and/or per diem rates.  Indicate standard hours, overtime,

and after hours rates.

A:  Design:  Not to exceed $70/hour

Project Management:  Not to exceed $90/hour

Installation: Negotiable by project scope.

Vi. Q: Describe ordering methods.

A: End users can purchase from Loftwall by emailing a purchase order to

orders@loftwall.com. Alternatively, the furniture dealership can submit purchase orders

to Loftwall on behalf of the end user, as well.  In either situation, the purchase order

should include mention of the name of the participating agency with contact person,

contract name and number, and any involved furniture dealership information.  The end

user must be registered with OMNIA Partners to be eligible for the contract benefits.

Vii.  Q: Describe any freight, delivery/shipping charges and installation. 

A:  Freight charges for dock delivery are included in the pricing (no additional charge) to 

order shipping in the continental United States.  

Inside Delivery and Installation charges range from 12-22% of the net amount of the 

order (after discounts are applied), or as quoted by the dealer. 

Standard shipping rates will apply to orders shipping to Canada, Mexico, Alaska, 
Hawaii, and the Caribbean.  The amount of shipping for these areas are charged 

according to this schedule: 

Net Order Amount Shipping Rate Charged 

< $1,000 20% 



$1,000-$5,000 17% 

$5,000-$10,000 13% 

$10,000-$20,000 11% 

$20,000-$50,000 9% 

$50,000-$100,000 7% 

Over $100,000 Determined on a project 
by project basis. 

 

There are no minimum shipping requirements. 

vii..  Q:  Provide pricing for warranties on all products, parts, and services. 

A:  A Limited Lifetime Warranty applies to all products manufactured by Loftwall.  The 

warranty, which runs from the date of manufacture, covers defects in materials and 

craftsmanship found during normal usage of the product during ownership of the original 

purchaser.  If a product is defective, Loftwall at its option will either repair or replace the 

defective product with a comparable component or product.  Loftwall assumes no 

responsibility for labor charges.  Freight charges for defective products and parts will be 

covered by Loftwall within the 48 continental United States with the method of shipping 

at Loftwall’s discretion.   

ix.  Q: Describe any return and restocking fees. 

A:  Loftwall understands that from time to time changes may be required on orders, 

however, because Loftwall rapidly manufactures most of our products, changes after an 

order has been placed can result in additional fees..   

- No fee for orders changed or canceled within 24 hours 



- There is a 50% of net order amount restocking fee for standard products that are 

canceled after 24 hours.   

- Custom orders cannot be canceled after 24 hours. 

 Changing a product size or finish is considered a cancellation of one product for 

 another, and the above guidelines apply. 

x.  Q: Describe any additional discounts, volume purchases, special manufacturer 
 offers, free good programs or rebates available.  

A:  Loftwall’s entire offering is included in the discount off of list price with free shipping 

in the continental US.  Large quantity orders will always be considered for additional 

discounting.  Tiered volume discounts will be offered, as mentioned in a previous 

section of this submittal. 

xi.  Q: Describe how customers verify they are receiving Contract pricing. 

A: Loftwall’s List Price Guide is posted online at www.loftwall.com/pricing. End users are 

welcomed to reach out to any furniture dealer or the Loftwall support team at 

quotes@loftwall.com. Dealerships are required to provide both List and Net pricing for 

end users to evaluate. 

xii   Q:  Describe payment methods and terms offered. 

A:  Loftwall will offer net 30 terms to all customers utilizing the OMNIA contract. 

Payments of any amount may be made by ACH or check. Payments less than $5,000 

may be made by credit card, check, or ACH.   

xiii. Q:  Propose the frequency of updates to the Offeror's pricing structure.  Describe 
 any proposed indices to guide price adjustments.  If offering a catalog contract 
 with discounts by category, while changes in individual pricing may change, the 
 category discounts should not change over the term of the Contract. 

A:  Loftwall regularly reviews costs to ensure pricing is competitive in the marketplace.  

Typically list pricing will adjust on an annual basis, in response to changes in costs for 

materials, labor, and transportation. These increases typically range from 3-8%.  The 

discounts that are proposed with this submittal will stay in place through the duration of 

the contract. Should Loftwall adjust list pricing during the term of this contract, Loftwall 

will submit justification for the changes to the OMNIA Partners team.  Loftwall reserves 

the right to adjust list price, as needed, with supporting evidence of increase of costs to 

do business.  



xiv.  Q: Describe how future product introductions will be priced and align with 
 Contract pricing proposed. 

 New products being introduced to the Loftwall assortment will be priced at the current 

 market value and the tiered volume discount structure will apply.  

xv.  Q:  Describe any rental, leasing or financing options. 

A:  Loftwall does not provide rental, leasing or financing options at this time. 

xvi.  Q:  Provide any additional information relevant to this section. 

A:  Loftwall is pleased to provide the tiered discount structure outlined above. For orders 

that exceed $500,000 List, Loftwall is willing to evaluate discounting levels and extend 

deeper discounts if feasible. 

  

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

  

Performance Capability 

Section i.  Answers below are in response to the questions in Appendix D, Exhibit A 

A brief history of Loftwall 

Founded by Steve Kinder in 2008, Loftwall began as a provider of architecturally 

designed, flexible and functional freestanding divider screen products. Now the 

company offers a wide range of innovative, creative, and fully customizable 

space-defining solutions with premium acoustical products that help companies 

make space work better. All Loftwall products are manufactured in Grand Prairie, 

Texas. Loftwall has successfully partnered with other contract/cooperative 

entities in the past, serving customers on the state/local and federal government 

levels, as well as schools and other non-profit organizations. 

  

Total number and location of salespersons employed by Loftwall 

Loftwall is headquartered in Grand Prairie, Texas and partners with twenty-four 

independently owned manufacturer representative groups across North America. 

Our contract with the manufacturer representatives states a requirement that 

Loftwall is being promoted across furniture dealerships and end users in their 

assigned territory. Our representatives are responsible for positioning contracts, 

as needed, and understanding the contract details.  

Additionally, there are three Account Managers employed by Loftwall that are 

responsible for quote creation, upselling and cross-selling. In addition, there is a 

VP of Sales employed by Loftwall who is responsible for ensuring contract 

partners are correctly positioned and advertised. 

Loftwall Headquarters address: 2617 N Great Southwest Pkwy, Ste 100, Grand 

Prairie, Texas 75050 



  

Number and location of support centers and location of corporate office. 

See answer above. 

 

  

Annual sales for the three previous fiscal years. 

FY 2019:  $4,528,740 

FY 2020: $19,121,942 

FY 2021: $9,169,179  

 

Submit FEIN and Dunn & Bradstreet report. 

FEIN - 45-5598803 

D&B - 96-202-4472 

Please see D&B report provided at end of this section. 

  

Describe any green or environmental initiatives or policies. 

As a certified SMB who has recently been accepted under the Multiple Award 

Schedule, Loftwall is committed to delivering world-class privacy products and 

solutions for all government entities. Our commitment to quality, flexibility, and 

speed are foundational to our business. But those traits mean nothing to us if we 

don’t take the environmental impact of our business and products seriously. 

Loftwall is dedicated to complying with environmental regulations, using energy 
efficiently, and following practices necessary to protect the environment. to 

sustainability. We source more than 95% of our materials from the United States 

from a thoroughly vetted supply chain of responsible manufacturers. We employ 

industry best practices to minimize scrap and waste. In the event that scrap or 

waste are unavoidable, Loftwall recycles 100% of all materials that aren’t used in 

the manufacturing of our products. 



Additionally, Loftwall has undertaken significant investments to move towards 

industry standard compliance and certifications. The company is actively 

pursuing certifications with BIFMA, SCS Global, Declare Label, and several 

others. Our long-standing relationship with testing laboratory Intertek informs our 

decision making and risk assessments. These investments for our small 

business are not insignificant but represent the seriousness with which we take 

sustainability. With mentors inside the industry that are leading the charge 

towards a greener future, Loftwall’s core value of “Never Stop Growing” applies 

directly to this area of concern. 

Describe any diversity programs or partners supplier does business with and how 
Participating Agencies may use diverse partners through the Master Agreement.  
Indicate how, if at all, pricing changes when using the diversity program.  If there 
are any diversity programs, provide a list of diversity alliances and a copy of their 
certifications. 

Loftwall does not officially belong to any alliances or diversity councils. This does 

not indicate a lack of commitment to diversity causes, however. A core value of 

the business is "Be Boldly You," which is stated to mean: 

It’s important that our team members feel comfortable in their own skin. After all, 

what’s the point of working at Loftwall if we can’t embrace the weird and have 

fun while chasing our goals? We firmly believe that if our team fits our core 

values, we can confidently be ourselves and chase our goals. When we lock 

arms and do this together, it enables our team to enjoy the ride and appreciate 

the little things that you can’t experience at other companies. 

In addition, unique ideas are how we will grow. If all of our ideas come from 

people who are from the same place, went to the same school, look the same, 

act the same, and talk the same – will we truly stand a chance of being 

different!? That’s why we strive to build a culture of open doors and wild ideas. 

Indicate if supplier holds any of the below certifications in any classified areas 
and include proof of such certification in the response: 

- Minority Women Business Enterprise – No



-          Small Business Enterprise (SBE) or Disadvantaged Business 
Enterprise (DBE) – Yes, SBE 

-          Historically Underutilized Business (HUB) – No 

-          Historically Underutilized Business Zone Enterprise (HUBZone) – No 

-          Other recognized diversity certificate holder – No 

  

List any relationships with subcontractors or affiliates intended to be used when 
providing services and identify if subcontractors meet minority-owned standards.  
If any, list which certifications subcontractors hold and certifying agency. 

Subcontractors utilized include but are not limited to CDS, SKG, Alfred Williams, 

BKM, Systems Source, Supply Source, People Space, Price Modern and others.  

No known certifications. 

  

Describe how supplier differentiates itself from its competitors. 

The cornerstone of our business is focusing on what makes us unique. For over 

13 years, Loftwall has served thousands of customers with the promise of speed, 

customization, and personal attention. We accomplish that every day with 

hundreds of small decisions: 

Speed: Loftwall offers a 5-day standard lead time for products. We accomplish 

this by manufacturing in the United States. Beyond that, we source 95% of our 

raw materials from within 200 miles of our headquarters. This nearly local supply 

chain gives us an advantage that is passed directly to our customers - with lead 

times that blow them away. Beyond speed to ship, the focus of our customer 

experience team is speed. In an industry that takes 3-4 days just to send a quote 

back to a customer, Loftwall boasts 45 minute quote response times. This speed 

has made Loftwall a favorite of hundreds of happy customers (as evidenced by a 

NPS rating of 88.4/100). 

Customization: 100% of products are made-to-order, ensuring minimal waste 

and the ability to make modifications to perfectly solve our customers' privacy 

problems. By investing in technologies, processes, and up-skilling our 

employees, we continue to push the limits of what is possible for our customers. 



Personal Attention: Our people set us apart. With a level of attention to detail 

and care that our customers love, Loftwall is small enough to care, but large 

enough to serve numerous Fortune 500 customers for over a decade. Our 

performance on the GSA Multiple Award Schedule and NCPA Contracts are 

further evidence that we can provide the nuanced attention to detail to serve any 

and all customers. 

 

Describe any present or past litigation, bankruptcy, or reorganization involving 
supplier.  

None to report 

 

Felony Conviction Notice:  Indicate if the supplier: 

a.  Is publicly held corporation and this reporting requirement is not 

applicable – No 

b.  Is not owned or operated by anyone who has been convicted of a felony 

– No 

c.  Is owned or operated b an individual(s) who have been convicted of a 

felony and provide names and convictions – None to report 

  

Describe any debarment or suspension actions taken against supplier. 

None to report. 

  

Distribution and Logistics 

Describe the full line of products and services offered by supplier. 

Loftwall provides a variety of products all aimed at solving privacy problems at 

the office.  Offering five categories of products that includes Wall Dividers, Desk 

Dividers, Flexible Shelving, Architectural Solutions, and Acoustic Baffling. From 

early in 2020 to now, we have significantly expanded our product assortment, 

adding 20+ new products. The three types of privacy problems we help solve 

include acoustical, territorial and visual privacy concerns. In partnership with 



furniture dealerships across North America, customers can expect a full service 

experience from idea to execution. Furniture dealerships commonly provide 

planning, design, delivery, installation, and other consultation services. 

  

Describe how supplier proposes to distribute the products/service nationwide. 
Include any states where products and services will not be offered under the 
Master Agreement, including U.S. Territories and Outlying Areas. 

Loftwall ships anywhere in North America with no restrictions. It is common that 

product is shipped from Loftwall’s factory directly to a furniture dealership, and 

then the dealer delivers the product to the end user customer. The net pricing 

that the Participating Agency receives is inclusive of shipping charges.  

  

Describe how Participating Agencies are ensured they will receive the Master 
Agreement pricing; include all distribution channels such as direct ordering, retail 
or in-store locations, through distributors, etc. Describe how Participating 
Agencies verify and audit pricing to ensure its compliance with the Master 
Agreement. 

Participating Agencies can ensure they are receiving Master Agreement pricing 

by referring to our posted List Price Guide and calculating the provided discount 

level. End users should state clearly their intention of leveraging the Master 

Agreement when consulting with a furniture dealership/distributor, and the dealer 

will need to notate the contract name and number on purchase orders submitted 

to Loftwall at orders@loftwall.com. Loftwall does not distribute through retail 

outlets. 

  

Identify all other companies that will be involved in processing, handling or 
shipping the products/service to the end user. 

Commonly, a furniture dealership is involved in sales of Loftwall products to end 

user participating agencies. Loftwall partners with all dealerships in North 

America who provide final mile delivery, installation services, etc. Furniture 

dealerships have the right to leverage third party installation teams, at their 

discretion.   



  

Provide the number, size and location of Supplier’s distribution facilities, 
warehouses and retail network as applicable. 

Loftwall has one location which serves as its headquarters as well as its 

manufacturing plant.  Loftwall does not have any additional warehouses or retail 

outlets.  

  

Marketing and Sales 

Provide a detailed ninety-day plan beginning from award date of the Master 
Agreement describing the strategy to immediately implement the Master 
Agreement as supplier’s primary go to market strategy for Public Agencies to 
supplier’s teams nationwide. 

i. Executive leadership endorsement and sponsorship of the award as the 
public sector go-to-market strategy within first 10 days 

ii. Training and education of Supplier’s national sales force with 
participation from the Supplier’s executive leadership, along with the 
OMNIA Partners team within first 90 days 

Initial 30-Day Period: 

Upon award, internal training will be completed which will explain the scope of 

the Omnia Partners organization and the opportunities for participating agencies. 

Loftwall will update all directories, sites, and training documents to reflect 

participation in the Omnia Agreement. This includes training to 100+ 

independent manufacturer's representatives across 24 geographic markets. 

These representatives have successfully leveraged contract vehicles like GSA 

and NCPA, including numerous state contracts. Our training would consist of 

best practices, avenues of opportunity, and unique differentiators to offer Omnia 

customers.  

Remaining 60 Days: 

A cadence of meetings will be established with Loftwall’s leadership and the 

Omnia Partners team. Together, goals will be set regarding growing the usage of 

the Master Agreement by current and prospective customers. A reinforcement 



training will be held with the internal and extended sales team to ensure ongoing 

awareness of the contract benefits and eligible participating agencies.  

 

Provide a detailed ninety-day plan beginning from award date of the Master 
Agreement describing the strategy to market the Master Agreement to current 
Participating Public Agencies, existing Public Agency customers of Supplier, as 
well as to prospective Public Agencies nationwide immediately upon award. 

Initial 30-Day Period: 

Loftwall would commence a targeted campaign via website, email, and social 

media marketing to communicate the award of the agreement to relevant 

customers in our database. We would focus on education of what products are 

available and the most frictionless path to procurement. We would update the 

contracts hub of our website with all relevant contract information, logos, and 

persons of contact for the contract. Targets will consist of public agencies in 

states where Loftwall does not have the state contract. Additionally, Loftwall has 

invested in a tool that identifies agencies that have been provided recent funding 

through bonds, and those leads would be provided to Loftwall reps with an 

approach to position the OMNIA contract. 

Remaining 60 Days: 

After the introductory period, Loftwall would network with our 2,000+ commercial 

furniture dealer customers to find ideal overlap of dealers selling brands on the 

Omnia Contract. We believe 50+ dealers drive the lion's share of volume on the 

contract so we'd focus our efforts on ensuring these key constituents know which 

products are acknowledged by the Omnia award and how we can best partner 

with them to deliver value to the entire value chain. 

This would include webinars, email marketing, and face-to-face meetings with 

key personnel across the country. 

 

Describe how Supplier will transition any existing Public Agency customers’ 
accounts to the Master Agreement available nationally through OMNIA Partners. 
Include a list of current cooperative contracts (regional and national) Supplier 



holds and describe how the Master Agreement will be positioned among the other 
cooperative agreements. 

Regarding national cooperatives and contracts, Loftwall is on NCPA and the 

GSA MAS.  Regionally, Loftwall is on select state contracts including North 

Carolina and Pennsylvania.  Loftwall is also on the MHEC contract serving 

education and local government in the Northeast US. Loftwall will advertise the 

award with Omnia through email campaigns to the existing customer database, 

and organize an outreach campaign with the independent sales representatives 

that Loftwall partners with. While end users have the ability to choose the 

contract they leverage, we can ensure an accurate explanation of the benefits to 

Omnia. 

 

Acknowledge Supplier agrees to provide its logo(s) to OMNIA Partners and 
agrees to provide permission for reproduction of such logo in marketing 
communications and promotions. Acknowledge that use of OMNIA Partners logo 
will require permission for reproduction, as well. 

The above statement is agreed to by Loftwall. 

  

Confirm Supplier will be proactive in direct sales of Supplier’s goods and services 
to Public Agencies nationwide and the timely follow up to leads established by 
OMNIA Partners. All sales materials are to use the OMNIA Partners logo. At a 
minimum, the Supplier’s sales initiatives should communicate: 

i. Master Agreement was competitively solicited and publicly awarded by a 
Principal Procurement Agency 

ii. Best government pricing 

iii. No cost to participate 

iv. Non-exclusive 

The above statements are agreed to by Loftwall. 

  



Confirm Supplier will train its national sales force on the Master Agreement. At a 
minimum, sales training should include: 

i. Key features of Master Agreement 

ii. Working knowledge of the solicitation process 

iii. Awareness of the range of Public Agencies that can utilize the Master 
Agreement through OMNIA Partners 

iv. Knowledge of benefits of the use of cooperative contracts 

The above statements are agreed to by Loftwall. 

  

Provide the name, title, email and phone number for the person(s), who will be 
responsible for: 

i. Executive Support: Bryce Stuckenschneider, CEO, bryce@loftwall.com, 214-

239-3162 

ii. Marketing: Andrew Holmes, Director of Marketing, andrew@loftwall.com, 214-

239-3162 

iii. Sales: Derek Andreas, Sr. Account Manager, derek@loftwall.com, 214-239-

3162 

iv. Sales Support: Derek Andreas, Sr. Account Manager, derek@loftwall.com, 

214-239-3162 

v. Financial Reporting: Jake Homan, Director of Finance, jake@loftwall.com, 

214-239-3162 

vi. Accounts Payable: Jake Homan, Director of Finance, jake@loftwall.com, 214-

293-3162 

vii. Contracts: Derek Andreas, Sr. Account Manager, derek@loftwall.com, 214-

239-3162 

  

Describe in detail how Supplier’s national sales force is structured, including 
contact information for the highest-level executive in charge of the sales team. 



Loftwall has representative coverage across all of North America, across 24 

geographical territories. There are 100+ representatives fully trained and 

responsible for marketing Loftwall in their territories. These representatives focus 

their efforts by selling to local furniture dealerships, architecture and design 

firms, and general contractors. The presentation materials leveraged by Loftwall 

representatives includes details about contracts offered. Upon award with 

Omnia, the presentation materials will be updated to showcase Omnia as a 

predominant contract option on a national scale.  Representatives of Loftwall are 

contractually obligated to meet or exceed assigned sales targets across all 

vertical markets, and having a national cooperative like Omnia is a great selling 

point for the dealer who is trying to grow their vertical market business.  

Internally at Loftwall, the highest-level executive in charge of the sales team is 

Stephanie Restivo, VP of Sales, srestivo@loftwall.com, 720-412-7456. 

Stephanie has experience leading sales teams in the furniture industry and 

successfully leveraging the Omnia contract.  Her past employers include Vari 

and Staples who were both participants with Omnia. 

 

Explain in detail how the sales teams will work with the OMNIA Partners team to 
implement, grow and service the national program. 

Partnership between Loftwall and the OMNIA Partners team is critical for mutual 

success. The leadership team of Loftwall will establish a regular cadence of 

meetings with the OMNIA team that are designed to discuss mutually set goals, 

and the tactics needed to execute. The Loftwall team will lean on the OMNIA 

Partners team to help promote the Master Agreement to the pool of Participating 

Agencies, as outlined in Attachment D, Exhibit A. Loftwall would like to leverage 

the OMNIA Partners team to record a training session regarding the contract and 

selling to Public Agencies.  As opportunities arise, the Loftwall team will look to 

leverage the knowledge and experience of the OMNIA PArtners team to 

strategize, as well. From a marketing standpoint, we would like to directly partner 

related to messaging and avenues for communicating to the pool of Public 

Agencies. 

 



Explain in detail how Supplier will manage the overall national program 
throughout the term of the Master Agreement, including ongoing coordination of 
marketing and sales efforts, timely new Participating Public Agency account set-
up, timely contract administration, etc. 

The national program will be mainly managed by the VP of Sales at Loftwall, in 

partnership with the Director of Finance and the Director of Marketing. The VP of 

Sales will be responsible for contract maintenance/administration, and ensuring 

the internal team is maintaining our fast response time with inbound inquiries 

related to the contract.  On a monthly basis, the Director of Finance will review 

sales on the contract, ensuring all applicable fees are appropriately allocated 

and paid. As part of the ongoing promotion of the contract, the VP of Sales and 

Director of Marketing will establish quarterly goals continuously related to the 

growth of the contract. These goals will include specific strategies related to 

email campaigns, outreach campaigns, training, trade show planning, etc. These 

strategies and goals will be shared with the OMNIA Partners team during 

recurring team meetings. 

 

State the amount of Supplier’s Public Agency sales for the previous fiscal year. 
Provide a list of Supplier’s top 10 Public Agency customers, the total purchases 
for each for the previous fiscal year along with a key contact for each. 

It is common that Loftwall sells products through servicing furniture dealers, and 

there are times that public agency end user names are not included on purchase 

orders submitted to Loftwall for processing.  When a contract is leveraged, the 

information must be provided, but if there is not a contract used, the dealer may 

opt to not include that information to protect the privacy of the end user.  As 

such, the data shown below is of known sales to public agencies but is not a 

comprehensive list.  Please do not reach out to the contacts listed unless 

approved by the Loftwall team beforehand. 

Veterans Affairs 

- Multiple orders across many VA Hospitals and Medical Centers including 

Madison, Minneapolis, Canandaigua, Houston, Vermont, Las Vegas, and 

more. 



- ~$1M in sales since 2019 across VA 

- Servicing dealer references include: 

- Interior Investments, Michael Matasar, 

mmatasar@interiorinvestments.com  

- Sedgwick Business Interiors, Julie West, 

jwest@sedgewickbusiness.com  

- SDV Office Systems, Adam Fierle, adam@sdvosystems.com  

PennDOT 

- Multiple orders from PennDOT including product for welcome centers 

- $448,769 in sales since 2019 across PennDOT 

- Servicing Dealer:  Supply Source, Adam Nemchick, 

adamn@supplysourceinc.com  

Jurupa Unified School District 

- Large project in 2021, $400,000 in 2021 

- Servicing Dealer GMBI.  GMBI contact: Jesse Medrano, 909-856-4982 

Center for Court Innovation 

- Multiple orders in 2020, $131,181 in 2020 

- Contact: Dara Gilligan, dgilligan@nycourts.gov 

 Tulane School of Architecture  

- $122k project in 2020 

- Servicing Dealer: Associated Office Systems, Jamie Langridge, 

j.langridge@thinkaos.com  

 University of Pennsylvania Medical Center 

- $105k so far in 2022, $15k in 2021, $88k in 2020 

- Servicing Dealer: TriState Office Furniture, Damon Cardamone, 

damon@tri-stateoffice.com 

Los Alamos National Laboratories (LANL) 

- New customer in 2022, 2022 sales to date of $102,234.94 

- Servicing Dealers of Contract Associates and Goodmans  

- Contract Associates contact: Madison Meenan, 

madisonm@contractassociatesnm.com 



- Goodmans contact: Aubrey Quinlan, aquinlan@goodmans.com

Air Force Bases 

- Multiple orders from Air Force Bases: Wright-Patterson, Hanscom,

Edwards, Hill

- $25,763 in sales since 2019

- Edwards AFB Contact: Leah Corpus, leah_isabel.corpus.2@us.af.mil

Describe Supplier’s information systems capabilities and limitations regarding 
order management through receipt of payment, including description of multiple 
platforms that may be used for any of these functions. 

Loftwall uses NetSuite as the customer and order management system and has 

for many years. Because we use this system from order entry through payment, 

our data and processes are streamlined and effective. 

Provide the Contract Sales (as defined in Section 12 of the OMNIA Partners 
Administration Agreement) that Supplier will guarantee each year under the 
Master Agreement for the initial three years of the Master Agreement 
(“Guaranteed Contract Sales”). 

$_____.00 in year one 

$_____.00 in year two 

$_____.00 in year three 

To the extent Supplier guarantees minimum Contract Sales, the Administrative 
Fee shall be calculated based on the greater of the actual Contract Sales and the 
Guaranteed Contract Sales. 

Loftwall sales on NCPA exceeded $3M in 2020 and 2021, and there is 
confidence that OMNIA will perform even more than NCPA. Loftwall intends to 

continue to build upon this success with the OMNIA award and treat it as 

Loftwall’s lead nationwide public sector contract.  Naturally, there will be a ramp 

up period, and it is tremendously difficult to calculate a dollar figure as the 

contract launches to the market and ramps up. As such, Loftwall has chosen not 

to provide a minimum guarantee for each year and will be responsible for the 



administration fees based on the actual contract sales.  Should this be a concern 

as this proposal is reviewed, please reach out to VP of Sales, Stephanie Restivo, 

to discuss in further detail.  Understanding ramping timelines of similarly sized 

manufacturers would be very helpful in calculating the projected sales by year. 

 

ii.  The successful Offeror will be required to sign Appendix D, Exhibit B, OMNIA 
Partners Administration Agreement prior to Contract award. Offerors should have any 
reviews required to sign the document prior to submitting a response. Offeror’s 
response should include any proposed exceptions to OMNIA Partners Administration 
Agreement on Appendix B, Terms and Conditions Acceptance Form. 

 

Upon contract award, Appendix D, Exhibit B, the OMNIA Partners Administration 

Agreement is satisfactory to Loftwall, as currently designed. No changes requested. 

  

iii.  Include completed Appendix D, Exhibits F. Federal Funds Certifications and G. New 
Jersey Business Compliance. 

See included completed Appendix D, Exhibits F and G. 
 

iv. Describe how Offeror responds to emergency orders. 

Loftwall ships most products within 5 business days as a standard, and this timeline is 

nearly always acceptable for customers. However, when a customer needs something 

even faster, we provide ‘turbo’ service, meaning that we will ship within 48 hours from 

the time the order is entered. To be eligible for ‘turbo’, the product and finishes 

requested must be in stock, and the customer will be charged an additional 10% of the 

net amount of the order. Please refer to a case study that is featured on Loftwall.com 

related to a rushed order for a school district in Southern California that required 400 

wall dividers to be manufactured in 6 hours.  https://loftwall.com/socal-case-study/ 

  

v.  What is Offeror’s average Fill Rate and parts distribution? 

We meet or beat our advertised lead times on a consistent basis, resulting in average fill 
rates of 97-98% over the course of the past three years. 



vi.  What is Offeror’s average on time delivery rate? Describe Offeror’s history of meeting 
the shipping and delivery timelines. 

Loftwall prides itself in manufacturing and shipping fast, with most orders shipping in five 
days or less.  Loftwall has a strong history of meeting shipping timeline commitments, 
and over the past year, has successfully met over 97% of scheduled customer ship 
dates.   

  

vii.  Describe Offeror’s return and restocking policy. 

Loftwall rapidly manufactures most of our products. Therefore, customers have 24 hours 
to cancel their order. There is a 50% restocking fee for standard products on orders that 
are canceled after 24 hours. Custom orders cannot be canceled after 24 hours. 

  

viii.  Describe Offeror’s ability to meet service and warranty needs. 

A Limited Lifetime Warranty applies to all products manufactured by Loftwall.  The 
warranty, which runs from the date of manufacture, covers defects in materials and 
craftsmanship found during normal usage of the product during ownership of the original 
purchaser. If a product is defective, Loftwall at its option will either repair or replace the 
defective product with a comparable component or product. Loftwall assumes no 
responsibility for labor charges. Freight charges for defective products and parts will be 
covered by Loftwall within the 48 continental United States with the method of shipping 
at Loftwall’s discretion.  

To ensure consistency in Loftwall’s ability to meet service and warranty needs of 
customers, several specific roles are focused and responsible. Loftwall employs three 
Account Managers responsible for fast responses to customers to answer any 
questions, provide quotes, and place orders. Loftwall employs a Customer Service role 
that is responsible for warranties and other post-sales questions. The staffing is 
organized in a way to ensure adequate coverage even through times of PTO/sick time of  
the team members. 

  

ix.  Describe Offeror’s customer service/problem resolution process. Include hours of 
operation, number of services, etc. 

Customers can reach Loftwall in a variety of ways. There are two dedicated email 
addresses for quotes and order placement. Requests received from those email 
addresses funnel to a shared email management system that allows multiple members 
access to see and respond to requests. Due to this, customers will experience a 



consistent service level, even if their normal Account Manager is out of the office.  
Customers can also call to speak with any one of our team members during normal 
business hours. In addition, website chat is offered on Loftwall.com, with instant 
responses provided by the Account Management team. Email, chat and phone coverage 
is from 8 am – 5 pm CST Monday-Friday, excluding major national holidays. 

  

x.  Describe Offeror’s invoicing process. Include payment terms and acceptable methods 
of payments. Offerors shall describe any associated fees pertaining to credit cards/p-
cards. 

NEW ORDERS 

When placing an order with Loftwall full payment is required. Orders under $5,000 net 
must be paid in advance. Orders over $5,000 net require a 50% deposit, and Loftwall 
must have received full payment before shipping. Orders must be accompanied by a 
State Resale/Exemption Certificate or sales tax may be charged. Loftwall does not 
collect sales tax in all states. If you are not tax exempt and sales tax is not included in 
your order, you must self-assess sales tax.  

CREDIT TERMS  

Loftwall offers credit terms as an option if prepayment on three Loftwall orders within one 
fiscal year have been made. When applying for credit terms the credit approval process 
may take up to twenty business days. Unless prepaid, orders will not begin production 
until approval is complete.  

ORDER PAYMENTS  

Unless otherwise arranged, payment is due once order is invoiced based on the credit 
terms set with Loftwall. All past due accounts may accrue a monthly service charge of 
1.5%. Loftwall reserves the right to withhold production, shipment or completed products 
due to any past due invoices or credit limit. Loftwall may review, change or cancel credit 
terms and/or request advance payment at any time. 
 
PAYMENTS BY CREDIT CARD 

In order to keep prices reasonable, Loftwall limits credit card payments to $5,000 per 
order. If a customer pays more than $5,000 per order via credit card, a 3% convenience 
fee will be automatically assessed to the order. For contract sales over $5,000 to be paid 
via credit card, please contact Loftwall directly at 214-239-3162. 

  

xi.  Describe Offeror’s contract implementation/customer transition plan. 



Upon award, a series of activities will take place to ensure proper implementation of the 
contract. Many of those activities are mentioned in a previous answer related to the 90-
day plans for marketing and sales. As customers identify as Public Agencies eligible for 
the benefits of the OMNIA contract, the customer record in our customer relationship 
management software, NetSuite, will be updated to reflect the affiliation. As quotes and 
sales orders are generated on that customer record, the OMNIA contract will be the 
default discounting offered to the customer. These sales are tracked in NetSuite for 
reporting purposes. 

Implementation activities to include: 

- Creation and distribution of co branded marketing materials 
- Press release 
- Social media announcements 
- Loftwall website update 
- Schedule and complete trainings with extended sales team  
- Campaign outlined for extended sales team to ensure key dealerships are 

informed and trained on the contract details offered 
- Coordinate participating in national or regional trade shows  
- Set and adhere to a set schedule of meetings with Loftwall leadership and the 

OMNIA Partners team 

xii.  Describe the financial condition of Offeror. 

Loftwall is privately held, financially supported through three active investors. We have 
been profitable each year of existence.  If additional financial information is needed, 
please reach out to Jake Homan, Director of Finance, at jake@loftwall.com.  Financial 
statements can be provided upon request.  

xiii.  Provide a website link in order to review website ease of use, availability, and 
capabilities related to ordering, returns and reporting. Describe the website’s capabilities 
and functionality. 

The website address for Loftwall is www.loftwall.com.   

The website offers customers specific details and images of products offered, case 
studies, contract details, installation information, and more. The Loftwall.com website 
offers a ‘quote builder’ function that allows end users to configure products and finishes 
in order to receive a quoted price.  The pricing quoted is provided by our Account 
Management team, and any request from a public agency will be qualified prior to quote 
being provided. During this qualification, any contracts leveraged will be discussed. The 
website also offers an ability for end users to purchase with a credit card for a select 
assortment of products. The pricing shown on this website is not the proposed discount 
of this contract, therefore, end users leveraging this contract should order through 
orders@loftwall.com instead. 



Live chat is offered on our website, and requests are responded to instantaneously by 
our Account Management team during normal business hours. 

xiv.  Describe the Offeror’s safety record. 

Our top priority for Loftwall employees is safety.  In our manufacturing plant, a number of 
measures are taken to ensure ongoing safety including, but not limited to, personal 
protection equipment (eye protection, safety gloves, safety vests).  We ensure frequent 
and thorough training for forklift operators.  First aid kits and defibrillators are installed 
and available. Additional measures are taken to ensure employee safety regarding 
exertion and heat exposure during summer months.  As a result of these measures, 
Loftwall has a very strong record of safety overall, with only 2 minor incidents in the past 
year, neither of which led to treatment needed for the employee.   

xv.  Describe Offeror’s green or sustainability program. What types of 
green/sustainability reporting or reviews are available? 

Loftwall is committed to being an environmentally conscious company that contributes to 
a clean and safe environment.  We have evaluated sources of waste generated and 
created a procedure for elimination or minimization through recycling, re-engineering, 
process modification and reduction.  Waste not acceptable for recycling is disposed of 
safely and responsibly within local, state requirements and environmental 
recommendations.  We evaluate our supplier’s deliverables and processes for 
adherence to our company’s environmental criteria.  In striving for sustainability, 
Loftwall’s corrugated packaging suppliers have noted that on average, 60% of the goods 
supplied are manufactured from recycled materials.  Our aluminum frames are 
manufactured from 75% post-consumer/post-industrial recycled aluminum. In 
coordination with our vendors, Loffwall recycles all aluminum, cardboard, and steel 
accumulated from our internal manufacturing process.  Loftwall has eliminated harmful 
VOC’s produced from liquid paints and spray adhesives, through the use of water-
based/applied adhesives and powder coating finishes. We are committed to recycling, 
conserving energy and protecting our natural resources.  Through the use of such things 
as a high-efficient HVAC, new lighting, and new plumbing systems, Loftwall is reducing 
its energy consumption.  With additional recycling of plastic, cardboard, aluminum, scrap 
steel, and wood pallets, it is clear Loftwall shares the concern of protecting the 
environment.   

xvi.  Provide any additional information relevant to this section. 

   

  

  

 



 

 

Qualification and Experience 

  

i.      Provide a brief history of the Offeror, including the year it was established and 
corporate office location. 

Founded by Steve Kinder in 2008, Loftwall began as a provider of architecturally designed, 

flexible and functional freestanding divider screen products.  Now the company offers a 

wide range of innovative, creative, and fully customizable space-defining solutions with 

premium acoustical products that help companies make space work better.  All Loftwall 

products are manufactured in Grand Prairie, Texas.  Loftwall has successfully partnered 

with other contract/cooperative entities in the past, serving customers on the state/local and 

federal government levels, as well as schools and other non-profit organizations. 

  

ii. Describe Offeror’s reputation in the marketplace. 

Loftwall is an established brand in the marketplace, having been in business for 13 

years.  Our model, selling with independent representative groups, allows Loftwall to be 

positioned in dealerships that are aligned with the largest manufacturers in the industry.  

This exposure has helped Loftwall be a well respected and relied on provider for ‘day 2’ 

solutions.  These ‘day 2’ solutions are frequently requested and purchased after a 

company has initially moved into their office space, and then realize they have privacy 

concerns.  Loftwall does business across thousands of furniture dealerships who serve 

all sizes of businesses, including the Inc 500. Large sized businesses who use Loftwall 

products include Google, Apple, Tesla, Ford, Walgreens, John Hopkins University, 

Amazon, Delta Airlines and more.  Loftwall has won many awards within the industry 

including the HiP Award from Interior Design Magazine, Best of Neocon (the largest 

industry trade show), and IDEA Award. 

 

iii. Describe Offeror’s reputation of products and services in the marketplace. 

Loftwall’s legacy products are well known and easily identified by customers and 

furniture dealers alike. Framewall, the first product produced by Loftwall, is iconic in its 



design and still represents a strong amount of sales. The basis of design for Framewall 

is a simple frame construction that employs a lock system that allows for easy 

assembly, while providing durability and reliability.  Due to the success of Framewall, the 

Loftwall brand is well known in the marketplace, and many customers have purchased 

adjacent product categories including desk dividers, flexible shelving, and acoustical 

solutions. During the beginning of the pandemic, Loftwall was first to market with acrylic 

shield solutions resulting in the large increase in sales in 2020. This gave Loftwall 

another opportunity to provide value to the marketplace and position Loftwall as the 

company who can provide any type of privacy wall.  

Additionally, Loftwall’s methodology regarding post-sale customer service has helped 
establish the brand as a trusted resource to furniture dealers and designers. Loftwall 

has worked hard to ensure that a trusting relationship is established, and post-sale 

concerns are handled quickly and without friction.  

 

iv. Describe the experience and qualification of key employees. 

A number of the senior leaders at Loftwall have a history of working within the 

commercial furniture industry, working with customers across all vertical markets. Bryce 

Stuckenschneider, Loftwall’s CEO, has experience with two other furniture 

manufacturers prior to his time with Loftwall. Similarly, Stephanie Restivo, Loftwall’s VP 

of Sales, also has experience with two other furniture manufacturers prior to Loftwall. 

This experience across the industry has allowed the leadership team of Loftwall to have 

a vision related to how Loftwall is positioned in the market. Through experience, we 

know that speed, accuracy, and being easy to work with are all key factors for success. 

The Director of Marketing, Andrew Holmes, also has experience with another furniture 

manufacturer, and understands the nuances of how to position and message the brand 

to the target audience. Loftwall employs a Director of Product Development, David 

Fortener, who is an engineer by trade. With this in-house expertise, Loftwall can 

prototype new products in real time, offering customers the ability to order a wide variety 

of custom solutions.  Several other positions across the company are filled by 

employees who have been with Loftwall for several years. The Account Management 

and Customer Experience teams have a combined Loftwall tenure of 27 years across 5 

people. 

 



v. Describe Offeror’s experience working with the government sector. 

Loftwall has been on other cooperatives and contracts that serve the government sector 

including GSA and NCPA. Loftwall partners with many furniture dealerships who are 

very well versed and have security clearances to service government accounts on-site. 

 

vi. Describe past litigation, bankruptcy, reorganization, state investigations of entity or 
current officers and directors. 

None to report. 

 

vii. Provide a minimum of 5 customer references relating to the products and services 
within this RFP. Include entity name, contact name and title, contact phone and email, 
city, state, years serviced, description of services and annual volume. 

1.)    Commercial Design Services, Lynn Elliott, Account Manager, 813-886-0580 x 107, 

lelliott@cdstampa.com, May – Sept 2020, offered and sold Split Break Style Screens 

and Counter Shields, $125k 

2.)    Price Modern, Steve Dragos, Senior Account Executive, 301-459-8111, 

steve.dragos@pricemodern.com, 2020 to present day, Screens, desk mounted and 

mobile, $25k 

3.)    Supply Source, Adam Nemchick, Sales Representative, 724-454-1604, 

adamn@supplysource.com, 2020 to present day, Sneeze guards, Framewall, $100k 

4.)    Nexus Office Environments, Chuck Asidou, VP of Sales, 909-573-7750, 

chuck@nexusoe.com, 2022 YTD, $40k, Rooms Partition Dividers and Space Creation 

5.)    TriState Office Furniture, Jamie Salicce, VP of Business Development, 412-736-
5632, jamie@tri-stateoffice.com, 2022 YTD, $33k, Rooms Partition Dividers and Space 

Creation 

viii. If Offeror anticipates Participating Public Agencies will sign a service agreement, 
Offeror must include their company’s standard service agreement with their RFP 
response. 

This is not expected therefore no standard service agreement has been included with 
this response. 



ix. Provide any additional information relevant to this section. 

Loftwall has a tremendous opportunity to position the OMNIA contract to both existing 

and new business opportunities.  Loftwall currently sells nationwide across commercial, 

healthcare, K-12, higher education, cities, counties, and state governments, and the 

OMNIA offering will be a key driver to maintain these accounts and gain new business. 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Value Add 

Provide any additional information related to products and services Offeror proposes to 
enhance and add value to the Contract. 

The cornerstone of our business is focusing on what makes us unique. For over 13 

years, Loftwall has served thousands of customers with the promise of speed, 

customization, and personal attention. We accomplish that every day with hundreds of 

small decisions: 

Speed: Loftwall offers a 5-day standard lead time for products. We accomplish this by 

manufacturing in the United States. Beyond that, we source 95% of our raw materials 

from within 200 miles of our headquarters. This nearly local supply chain gives us an 

advantage that is passed directly to our customers - with lead times that blow them 

away. Beyond speed to ship, the focus of our customer experience team is speed. In an 

industry that takes 3-4 days just to send a quote back to a customer, Loftwall boasts 45-

minute quote response times. This speed has made Loftwall a favorite of hundreds of 

happy customers (as evidenced by a NPS rating of 88.4/100). 

Customization: 100% of products are made-to-order, ensuring minimal waste and the 

ability to make modifications to perfectly solve our customers' privacy problems. By 

investing in technologies, processes, and up-skilling our employees, we continue to 

push the limits of what is possible for our customers. 

Personal Attention: Our people set us apart. With a level of attention to detail and care 

that our customers love, Loftwall is small enough to care, but large enough to serve 

numerous Fortune 500 customers for over a decade. Our performance on the GSA 

Multiple Award Schedule and NCPA Contracts are further evidence that we can provide 

the nuanced attention to detail to serve any and all customers. 

Additional Awards/Recognition: 

● HiP award winner

● Best of NeoCon award winner

● Best Places to Work Fort Worth

● Inc. 5000 fastest growing companies in America

● IDEA award winner

● GSA MAS

● NCPA contract holder



Innovation: 

New Categories 

We are actively developing solutions to deliver more privacy throughout the modern 

workplace. Ceiling mounted acoustic solutions, active noise cancellation, and acoustic 

wall coverings are specific areas that we are developing currently. We plan to introduce 

innovations in these categories throughout the remainder of 2022 and into 2023. 

New Fabrics/Finishes 

We are always in search of superior materials with a great sustainability story. Currently, 

we're working with domestic suppliers on elevated acoustic fabrics to use throughout 

many of our products (most notably, Rooms). Our Product Development team is 

evaluation new materials, methods, and assemblies on a monthly basis and works to 

rapidly deploy these to our thousands of customers once they've passed our rigorous 

development process. 



From: Stephanie Restivo 

Company: Loftwall, Inc. 

Address: 2617 N Great Southwest Pkwy, Ste 100, Grand 

Prairie, Texas 75050 

Solicitation Name: Region 4 Education Service Center for 

Wall System Solutions 

Solicitation Number:22-11 

Due Date: June 28, 2022 at 10 am CST 



APPENDIX A 

DRAFT CONTRACT 

This Contract ("Contract'? is made as of J1,;tvic 2% , 2022 by and between Lof-tw a,\ I I I YlG- .
______________ ("Contractor') and Region 4 Education Service Center 
("Region 4 ESC") for the purchase of Wall System Solutions("the products and services"). 

RECITALS 

WHEREAS, Region 4 ESC issued Request for Proposals Number R ___ for Wall System 
Solutions ("RFP"), to which Contractor provided a response ("Proposal"); and 

WHEREAS, Region 4 ESC selected Contractor's Proposal and wishes to engage Contractor in 
providing the services/materials described in the RFP and Proposal; 

WHEREAS, both parties agree and understand the following pages will constitute the Contract 
between the Contractor and Region 4 ESC, having its principal place of business at 7145 West 
Tidwell Road, Houston, TX 77092. 

WHEREAS, Contractor included, in writing, any required exceptions or deviations from these 
terms, conditions, and specifications; and it is further understood that, if agreed to by Region 4 
ESC, said exceptions or deviations are incorporated into the Contract. 

WHEREAS, this Contract consists of the provisions set forth below, including provisions of all 
attachments referenced herein. In the event of a conflict between the provisions set forth below 
and those contained in any attachment, the provisions set forth below shall control. 

WHEREAS, the Contract will provide that any state and local governmental entities, public and 
private primary, secondary and higher education entities, non-profit entities, and agencies for the 
public benefit ("Public Agencies") may purchase products and services at prices indicated in the 
Contract upon the Public Agency's registration with OMNIA Partners. 

1) Term of agreement. The term of the Contract is for a period of three (3) years unless
terminated, canceled or extended as otherwise provided herein. Region 4 ESC shall have the
right to renew the Contract for two (2) additional one-year periods or portions thereof. Region
4 ESC shall review the Contract prior to the renewal date and notify the Contractor of Region
4 ESC's intent renew the Contract. Contractor may elect not to renew by providing three
hundred sixty-five days' (365) notice to Region 4 ESC. Notwithstanding the expiration of the
initial term or any subsequent term or all renewal options, Region 4 ESC and Contractor may
mutually agree to extend the term of this Agreement. Contractor acknowledges and
understands Region 4 ESC is under no obligation whatsoever to extend the term of this
Agreement.

2) Scope: Contractor shall perform all duties, responsibilities and obligations, set forth in this
agreement, and described in the RFP, incorporated herein by reference as though fully set
forth herein.

CONTRACT 
1 













OFFER AND CONTRACT SIGNATURE FORM 

The undersigned hereby offers and, if awarded, agrees to furnish goods and/or services in strict 
compliance with the terms, specifications and conditions at the prices proposed within response 
unless noted in writing. 

Company Name 

Address 

City/State/Zip 

2le l7 N fo�a.-1- S-o,.d:Vu .. uc.s+ P� $\e.100

G'voV\d Pra.,'f ie. , -rx -r5tY5 o 
Telephone No. J. \ L-\ - �3q - 3 ''-" :)._ 

_____ ....;...._ _____________ _ 

Email Address S re�t � Vo Q t�f' twa.. \ \ - CDVY"-____________________ 

Printed Name 

Title 

Authorized signature 

Accepted by Region 4 ESC: 

Contract No. ____ _ 

S+ephu_vi�e. Re�+;vo 

Initial Contract Term __________ to __________ _ 

Region 4 ESC Authorized Board Member Date 

Print Name 

Region 4 ESC Authorized Board Member Date 

Print Name 



Appendix B 

TERMS & CONDITIONS ACCEPTANCE FORM 

Signature on the Offer and Contract Signature form certifies complete acceptance of the terms 
and conditions in this solicitation and draft Contract except as noted below with proposed 
substitute language (additional pages may be attached, if necessary). The provisions of the 
RFP cannot be modified without the express written approval of Region 4 ESC. If a proposal 
is returned with modifications to the draft Contract provisions that are not expressly approved 
in writing by Region 4 ESC, the Contractprovisions contained in the RFP shall prevail. 

Check one of the following responses: 

□ Offeror takes no exceptions to the terms and conditions of the RFP and draft Contract.

(Note: If none are listed below, it is understood that no exceptions/deviations are taken.)

ii Offerer takes the following exceptions to the RFP and draft Contract. All exceptions must
be clearly explained, reference the corresponding term to which Offerer is taking exception 
and clearly state any proposed modified language, proposed additional terms to the RFP 
and draft Contract must be included: 

(Note: Unacceptable exceptions may remove Offeror's proposal from consideration for 
award. Region 4 ESC shall be the sole judge on the acceptance of exceptions and 
modifications and the decision shall be final. 

If an offer is made with modifications to the contract provisions that are not expressly 
approved in writing, the contract provisions contained in the RFP shall prevail.) 

Section/Page Term, Condition, or 
Specification 

Exception/Proposed M edification Accepted 
(For Region 4 

ESC's use 



IV. EVALUATION PROCESS AND CRITERIA

1. A committee will review and evaluate all responses and make a

recommendation for award of Contract(s). The recommendation for Contract 

awards will be based on the predetermined criteria factors outlined in this 

section, where each factor is assigned a point value based on its importance. In 

evaluating the responses, the following predetermined criteria is considered: 

a) Products/Pricing (40 Points)

b) Performance Capability (30 Points)

c) Qualification and Experience (20 Points)

d) Value Add (10 Points)

2. Offerer's proposal should, at a minimum, include the following for Region 4 ESC's

evaluation: 

a) Products/Pricing

I. Offerors shall provide pricing based on a discount from a manufacturer's price

list or catalog, or fixed price, or a combination of both with indefinite quantities. 

Offerer may offer their complete products, parts, services, and solutions offering 

as a balance of line. Prices listed will be used to establish the extent of a 

manufacturer's product lines, services, warranties, etc. that are available from 

Offeror and the pricing per item. Multiple percentage discounts are acceptable if, 

where different percentage discounts apply, they different percentages are 

specified. Additional pricing and/or discounts may be included. Products and 

services proposed are to be priced separately with all ineligible items identified. 

Offerors may elect to limit their proposals to any category or categories. 

Proposed Discounts apply across all Loftwall products offered. 

Pricing includes freight to the continental US with dock delivery. See below 

details about shipping charges to Hawaii, Alaska, Puerto Rico, Canada, and the 

Caribbean, as well as fees related to inside delivery and installation. 
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Performance Capability 

Section i. Answers below are in response to the questions in Appendix D, Exhibit A 

A brief history of Loftwall 

Founded by Steve Kinder in 2008, Loftwall began as a provider of architecturally 

designed, flexible and functional freestanding divider screen products. Now the 

company offers a wide range of innovative, creative, and fully customizable 

space-defining solutions with premium acoustical products that help companies 

make space work better. All Loftwall products are manufactured in Grand Prairie, 

Texas. Loflwall has successfully partnered with other contracUcooperative 

entities in the past, serving customers on the state/local and federal government 

levels, as well as schools and other non-profit organizations. 

Total number and location of salespersons employed by Loftwall 

Loftwall is headquartered in Grand Prairie, Texas and partners with twenty-four 

independently owned manufacturer representative groups across North America. 

Our contract with the manufacturer representatives states a requirement that 

Loflwall is being promoted across furniture dealerships and end users in their 

assigned territory. Our representatives are responsible for positioning contracts, 

as needed, and understanding the contract details. 

Additionally, there are three Account Managers employed by Loftwall that are 

responsible for quote creation, upselling and cross-selling. In addition, there is a 

VP of Sales employed by Loflwall who is responsible for ensuring contract 

partners are correctly positioned and advertised. 

Loftwall Headquarters address: 2617 N Great Southwest Pkwy, Ste 100, Grand 

Prairie, Texas 75050 

Number and location of support centers and location of corporate office. 

See answer above. 







































ExhibitF 

Federal Funds Certifications 

FEDERAL CERTIFICATIONS 

ADDENDUM FOR AGREEMENT FUNDED BY U.S. FEDERAL GRANT 

TO WHOM IT MAY CONCERN: 

Participating Agencies may elect to use federal funds to purchase under the Master Agreement This form should be 
completed and returned. 

DEFINITIONS 

Contract means a legal instrument by which a non-Federal entity purchases property or services needed to carry out the project 
or program under a Federal award. The term as used in this part does not include a legal instrument, even if the non-Federal 
entity considers it a contract, when the substance of the transaction meets the definition of a Federal award or subaward 

Contractor means an entity that receives a contract as defined in Contract. 

Cooperative agreement means a legal instrument of financial assistance between a Federal awarding agency or pass-through 
entity and a non-Federal entity that, consistent with 31 U.S.C. 6302-6305: 

(a) Is used to enter into a relationship the principal purpose of which is to transfer anything of value from the Federal
awarding agency or pass-through entity to the non-Federal entity to carry out a public purpose authorized by a law of
the United States (see 31 U.S.C. 6101 (3)); and not to acquire property or services for the Federal government or
pass-through entity's direct benefit or use;
(b) Is distinguished from a grant in that it provides for substantial involvement between the Federal awarding agency
or pass-through entity and the non-Federal entity in carrying out the activity contemplated by the Federal award.
(c) The term does not include:

(1) A cooperative research and development agreement as defined in 15 U.S.C. 3710a; or
(2) An agreement that provides only:

(i) Direct United States Government cash assistance to an individual;
(ii) A subsidy;
(iii) A loan;
(iv) A loan guarantee; or
(v) Insurance.

Federal awarding agency means the Federal agency that provides a Federal award directly to a non-Federal entity 

Federal award has the meaning, depending on the context, in either paragraph (a) or (b) of this section: 
(a)(1) The Federal financial assistance that a non-Federal entity receives directly from a Federal awarding agency or 
indirectly from a pass-through entity, as described in§ 200.101 Applicability; or 

(2) The cost-reimbursement contract under the Federal Acquisition Regulations that a non-Federal entity
receives directly from a Federal awarding agency or indirectly from a pass-through entity, as described in §
200.101 Applicability.

(b) The instrument setting forth the terms and conditions. The instrument is the grant agreement, cooperative
agreement, other agreement for assistance covered in paragraph (b) of§ 200.40 Federal financial assistance, or the
cost-reimbursement contract awarded under the Federal Acquisition Regulations.
(c) Federal award does not include other contracts that a Federal agency uses to buy goods or services from a
contractor or a contract to operate Federal government owned, contractor operated facilities (GOCOs).
(d) See also definitions of Federal financial assistance, grant agreement, and cooperative agreement.

Non-Federal entity means a state, local government, Indian tribe, institution of higher education (IHE), or nonprofit organization 
that carries out a Federal award as a recipient or subrecipient. 
Version April 12, 2022 



















































Exhibit G 
New Jersey Business Compliance 

NEW JERSEY BUSINESS COMPLIANCE 

Suppliers intending to do business in the State ofNew Jersey must comply with policies and 
procedures required under New Jersey statues. All offerors submitting proposals must complete the 
following forms specific to the State of New Jersey. Completed forms should be submitted with the . · 
offeror's response to the RFP. Failure to complete the New Jersey packet will impact OMNIA 
Partners' ability to promote the Master Agreement in the State of New Jersey. 

DOC#I 

DOC#2 

DOC#3 

DOC#4 

DOC#5 

DOC#6 

DOC#7 

DOC#8 

DOC#9 

Ownership Disclosure Form 

Non-Collusion Affidavit 

Affirmative Action Affidavit 

Political Contribution Disclosure Form 

Stockholder Disclosure Certification 

Certification ofNon-Involvement in Prohibited Activities in Iran 

New Jersey Business Registration Certificate 

EEOAA Evidence 

MacBride Principals Form 

New Jersey suppliers are required to comply with the following New Jersey statutes when 
applicable: 

• all anti-discrimination laws, including those contained in N.J.S.A. 10:2-1 through N.J.S.A.
10:2-14, N.J.S.A. 10:5-1, and N.J.S.A. 10:5-31 through 10:5-38;

• Prevailing Wage Act, N.J.S.A. 34:11-56.26, for all contracts within the contemplation of the
Act;

• Public Works Contractor Registration Act, N.J.S.A. 34:11-56.26; and

• Bid and Performance Security, as required by the applicable municipal or state statutes.

Version April 12, 2022 



















































Qualification and Experience 

i. Provide a brief history of the Offeror, including the year it was established and

corporate office location. 

Founded by Steve Kinder in 2008, Loftwall began as a provider of architecturally designed, 

flexible and functional freestanding divider screen products. Now the company offers a 

wide range of innovative, creative, and fully customizable space-defining solutions with 

premium acoustical products that help companies make space work better. All Loftwall 

products are manufactured in Grand Prairie, Texas. Loftwall has successfully partnered 

with other contract/cooperative entities in the past, serving customers on the state/local and 

federal government levels, as well as schools and other non-profit organizations. 

ii. Describe Offeror's reputation in the marketplace.

Loftwall is an established brand in the marketplace, having been in business for 13 

years. Our model, selling with independent representative groups, allows Loftwall to be 

positioned in dealerships that are aligned with the largest manufacturers in the industry. 

This exposure has helped Loftwall be a well respected and relied on provider for 'day 2' 

solutions. These 'day 2' solutions are frequently requested and purchased after a 

company has initially moved into their office space, and then realize they have privacy 

concerns. Loftwall does business across thousands of furniture dealerships who serve 

all sizes of businesses, including the Inc 500. Large sized businesses who use Loftwall 

products include Google, Apple, Tesla, Ford, Walgreens, John Hopkins University, 

Amazon, Delta Airlines and more. Loftwall has won many awards within the industry 

including the HiP Award from Interior Design Magazine, Best of Neocon (the largest 

industry trade show), and IDEA Award. 

iii. Describe Offeror's reputation of products and services in the marketplace.

Loftwall's legacy products are well known and easily identified by customers and 

furniture dealers alike. Framewall, the first product produced by Loftwall, is iconic in its 

design and still represents a strong amount of sales. The basis of design for Framewall 

is a simple frame construction that employs a lock system that allows for easy assembly, 









Value Add 

Provide any additional information related to products and services Offeror proposes to 

enhance and add value to the Contract. 

The cornerstone of our business is focusing on what makes us unique. For over 13 

years, Loftwall has served thousands of customers with the promise of speed, 

customization, and personal attention. We accomplish that every day with hundreds of 

small decisions: 

Speed: Loftwall offers a 5-day standard lead time for products. We accomplish this by 

manufacturing in the United States. Beyond that, we source 95% of our raw materials 

from within 200 miles of our headquarters. This nearly local supply chain gives us an 

advantage that is passed directly to our customers - with lead times that blow them 

away. Beyond speed to ship, the focus of our customer experience team is speed. In an 

industry that takes 3-4 days just to send a quote back to a customer, Loftwall boasts 

45-minute quote response times. This speed has made Loftwall a favorite of hundreds

of happy customers (as evidenced by a NPS rating of 88.4/100). 

Customization: 100% of products are made-to-order, ensuring minimal waste and the 

ability to make modifications to perfectly solve our customers' privacy problems. By 

investing in technologies, processes, and up-skilling our employees, we continue to 

push the limits of what is possible for our customers. 

Personal Attention: Our people set us apart. With a level of attention to detail and care 

that our customers love, Loftwall is small enough to care, but large enough to serve 

numerous Fortune 500 customers for over a decade. Our performance on the GSA 

Multiple Award Schedule and NCPA Contracts are further evidence that we can provide 

the nuanced attention to detail to serve any and all customers. 

Additional Awards/Recognition: 

• HiP award winner

• Best of NeoCon award winner

• Best Places to Work Fort Worth

• Inc. 5000 fastest growing companies in America

• IDEA award winner

• GSAMAS

• NCPA contract holder



Appendix C 
ADDITIONAL REQUIRED DOCUMENTS 

DOC #1 Acknowledgment and Acceptance of Region 4 ESC's Open Records Policy 

DOC #2 Antitrust Certification Statements (Tex. Government Code§ 2155.005) 

DOC #3 Implementation of House Bill 1295 Certificate of Interested Parties (Form 1295) 

DOC #4 Texas Government Code 2270 Verification Form 











Dealership name Street Address (primary location) City State Zip Phone Total # of Dealer Locations

John A Marshall Co. 10930 Lackman Road Lenexa KS 66219 913-599-4700 2
Sheppard's Business Interiors 725 S 72nd Street Omaha NE 68114 302-393-8888 1
Modern Business Interiors 1023 Portwest Drive St Charles MO 63303 636-946-2500 2
WORKPOINTE 9877 40th Avenue Sout Seattle WA 98118 206-763-4030 2
OPEN SQUARE 5601 6th Avenue South Seattle WA 98108 206.768.8000 2
CATALYST 909 A Street Tacoma WA 98402 253.592.6002 3
SYSTEM SOURCE 1200 5th Avenue Seattle WA 98101 206.285.2208 4
APEX 20219 87th Ave S Kent WA 98031 206.686.3357 1
PacificWRO 825 NE Multnomah St Portland OR 97232 503.238.1590 1
Peoplespace 811 Southwest 6th Avenue Portland OR 97204 971.806.1507 4
Office World 115 Cleveland Street Eugene OR 97402 541.687.9704 1
SKG (Shelton Keller Group) 6301 E. STASSNEY LANE | BLDG. 9-100 Austin TX 78744 (512) 481-1500 2
Alfred Williams 1717 W 6th St., Suite 190 Austin TX 78703 800.486.6011 2
McCoy  Rockford 6869 Old Katy Road Houston TX 77024 713-862-4600 2
FMG (Furniture Marketing Group) University Park 3300 N IH-35 Ste.145 Austin TX 78705 512-908-4650 2
Texas Wilson 6812 Fairgrounds PKWY San Antonio TX 78238 210-647-8800 1
Supply Source 415 West Third Street Williamsport PA 17701 570.327.1500 4
Franklin Interiors 2740 Smallman Street Pittsburgh PA 15222 412-261-2525 2
Workscape 1900 Lowe Street Pittsburgh PA 15220 412.920.6300 1
Anderson Interiors 1113 Penn Avenue Pittsburgh PA 15222 (412) 828-7420 1
Omega Commercial Interiors 1131 Berwood Drive Morgantown WV 26505 (304) 581-6701 2
Contemporary Galleries 1615 6th Avenue Charleston WV 25387 304-344-1231 1
Tri-State Office Furniture 1 Sexton Road McKees Rocks PA 15136 412-771-0760  2
Seats and Station 1430 Blue Oaks Blvd Roseville CA 95747 916-786-8005 1
Interiors Incorporated 1325 North Dutton Avenue Santa Rosa CA 95401 (707) 284-3548 1
People Space 1731 Technology Drive San Jose CA 95110 (408) 213-1790 1
American Interiors 250 N. Orange Ave, 16th floor Orlando FL 32801 321.378.1808 2
CI Group 12115 28th Street North St. Petersburg FL 33716 727.539.7544 4
Commercial Design Services 5805 Barry Rd Tampa FL 33634 813.886.0580 4
Workscapes 3225 E. Clark ST Tampa FL 33605 813.620.0048 4
OEC Business Interiors 1601 NW 80th Blvd Gainesville FL 32606 352.332.1192 2
Office Environments & Services 1524 San Marco Blvd Jacksonville FL 32207 904.398.9761 1
Perdue Office Interiors 5 West Forsyth Street, Suite 100 Jacksonville FL 32202 904.302.5739 2
American Business Interiors 2015 Waverly Place Melbourne FL 32901 321.723.5003 1
Executive Office 241 East Harrison Street Tallahassee FL 32301 850.224.9476 1
Center Line Associates 418 Racetrack Road NE Fort Walton Beach FL 32547 850.362.0019 1
CBI 888 E. Las Olas Blvd. Ft. Lauderdale FL 33301 954.315.3106 2
JC White Office Furniture 3501 Commerce Parkway Miramar FL 33025 954.785.3212 2
Empire Office 2 Oakwood Blvd.  Suite 140 Hollywood FL 33020 954.707.6187 3
FCI Furniture Consultants 2750 NW 3rd Ave.  Space 1 Miami FL 33127 305.856.2220 1
M. Hanson & Company 33 SE Fifth Street  Suite 200 Boca Raton FL 33432 561.338.6425 1
Pradere Office Products 7655 W. 20th Ave. Hialeah FL 33014 305.823.0190 1
Custer 217 Grandville Ave. SW Grand Rapids MI 49503 616.458.6322 1
NBS 2595 Bellingham Troy MI 48083 248.823.5472 3
Interior Environments 48700 Grand River Ave Novi MI 48374 248-213-3010 2
Associated Office Systems 400 Poydras St, Suite 700 New Orleans LA 70130 504.561.8400 1
Synergy Business Environments 800 6th Ave S, Suite 200 Nashville TN 37203 615.383.6799 4
Alfred Williams Co 2960 Sidco Dr Nashville TN 37204 615.604.3238 TN, NC, SC & TX
Office Resources Inc 4020 Armory Oaks Dr Nashville TN 37204 615.376.1240 5
Commerical Interiors of MS 4277 Espy Ave Long Beach MS 39560 228.263.8036 1
Creative Office Resources One Design Center Place Boston MA 2210 617.348.3207 5
Environments at Work 300 A Street Boston MA 2210 617.407.3338 2
Red Thread 293 Boston Post Road West Marlborough MA 1752 617.261.1399 5
Royer & Schutts 200 Bailey Avenue Fort Worth TX 76107 817.589.2667 2
WRG 2639 E. Rosemeade Pkwy. Carrolton TX 75007 972.446.9100 2
GL Seaman 4201 International Pkwy. Carrollton TX 75007 469.546.2214 2


	Loftwall Contract #R2211-04
	Appendix A
	Offer and Contract Signature Form
	Appendix B Terms & Conditions Acceptance Form
	Loftwall Clarifications
	Loftwall, Inc Response
	Tab 1 Appendix A
	Tab 2 Products/Pricing
	Price Guide
	Tab 3 Performance Capability
	Exhibit F Federal Funds Certificate
	Exhibit G New Jersey Business Compliance
	Tab 4 Qualification and Experience
	Tab 5 Value Add
	Tab 6 Appendix C Addtl Required Documents

	Dealer Listing



