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7. Company Profile, General and National Capabilities
Questionnaire Type: Technical

Questionnaire Description:

NOTES from cd060625 NO AA

QUESTIONNAIRE NAME SECTION NAME QUESTION NUMBER QUESTION TITLE QUESTION WEIGHT MPMTeam SpZ O O

* Are you a National Supplier offering a national program
that other Public Participating Agencies will be able to
access through the resulting Master Agreement with the

University of California?
If Yes, | am offering a national program. ,* Please

acknowledge that you reviewed all of the following
information.

OMNIA Partners Exhibit C— For information only. The
Master Intergovernmental Cooperative Purchasing
Agreement is the agreement Participating Agencies,
wanting to use the cooperative contract, will execute to
register with OMNIA Partners to participate in the
program. Participating Agencies agree to the document
one time for access to all the contracts available in the
portfolio. Supplier does not need to complete this form.
This agreement is not between the Supplier and OMNIA
Partners.

OMNIA Partners Exhibit D — For information only. The
Principal Procurement Agency Certificate is the document
executed by the lead agency and OMNIA Partners to
partner to create a Master Agreement which can be used
as a national cooperative contract. Supplier does not need
to complete this form.

OMNIA Partners Exhibit E — For information only. The
Contract Sales Reporting Template is the template the
awarded supplier would use to report monthly sales to
OMNIA Partners. Supplier does not need to fill this form.
OMNIA Partners Exhibit H — For information only. Due to
advertising requirements within certain states for public
solicitations, the OMNIA Partners Advertising Compliance
Requirement lists agencies within certain states that
reaiiire all asenciec he licted in a cnlicitation in arder tn

7. Company Profile, General i - 1 50.00% Yes, | am offering a national program.

7. Company Profile, General i - 1.4 N/A Yes



7. Company Profile, General i - 33

7. Company Profile, General i - 3.4

7. Company Profile, General i Marketing and Sales 17

8. Technical Competency

Questionnaire Type: Technical

If Yes, | am offering a national program. ,* Confirm that
Supplier will be proactive in direct sales of Supplier's
goods and services to Public Agencies nationwide and the
timely follow up to leads established by OMNIA Partners.
All sales materials are to use the OMNIA Partners logo. At
a minimum, the Supplier's sales initiatves should N/A
communicate that the Master agreement was
competitively solicited and publicly awarded by the
University of California. Also, the Supplier should
communicate that the contract has the best government
pricing, has no cost to participate, and is non-exclusive.

If Yes, | am offering a national program. ,* Confirm that
the Supplier will train its national sales force on the
Master Agreement. At a minimum, sales training should
include key features of the Master Agreement, working

N/A

* The University utilizes a Bank Card program for efficient, 8.00%

(oS G ENCE 10T B Questions focused on services and potential deliverables

QUESTIONNAIRE NAME SECTION NAME QUESTION NUMBER QUESTION TITLE

Confirmed

Yes

Yes

QUESTION WEIGHT MPMTeam SpZ O O



8. Technical Competency

8. Technical Competency

* Provide three examples of past projects where you have : 2.00%

* Describe your approach to developing and implementing 2.00%

Fernet Branca AR Scavenger Hunt

Scope: Developed an interactive AR experience engaging consumers at events nationwide.

Objectives: Increase brand awareness and consumer engagement through immersive storytelling.

Outcomes: Tens of thousands of users participated, resulting in a 25% lift in social media mentions and positive brand
sentiment.

Challenges: Ensuring smooth AR performance across diverse mobile devices. Solution: Extensive testing and
optimization across platforms.

Ashes of Inspiration — Roblox & Fortnite Experience

Scope: Created a cross-platform immersive game addressing creative burnout for marketing professionals.
Objectives: Raise awareness of burnout issues in the creative industry and foster community dialogue.

Outcomes: Engaged thousands of players worldwide, with media coverage and industry recognition including award
nominations.

Challenges: Balancing storytelling with gameplay to keep users engaged. Solution: Iterative design based on user
feedback.

New Balance Design Lab — 3D Clothing Configurator

Scope: Built a hyper-realistic 3D configurator enabling users to customize apparel online.

Objectives: Enhance customer interaction and boost online sales via immersive product visualization.

Outcomes: Increased average session time by 40% and contributed to a 15% sales uplift in the first quarter post-
launch.

Challenges: Integrating the configurator smoothly with e-commerce backend systems. Solution: Close collaboration
with client IT and iterative testing.

Fernet Branca AR Scavenger Hunt — Revolutionary Brand Activation

We engineered a cutting-edge AR scavenger hunt that transformed a traditional event into a viral immersive
experience. Our proprietary tech drove 30,000+ active users, boosted social engagement by 35%, and set a new
industry benchmark for event-based AR. We overcame major cross-device compatibility issues by developing a custom
adaptive rendering engine — ensuring seamless, glitch-free experiences on all smartphones.

Ashes of Inspiration — Groundbreaking Metaverse Burnout Narrative

This cross-platform Roblox and Fortnite activation redefined storytelling in immersive marketing. Designed to spark
real conversations about creative burnout, the experience captivated thousands globally, secured top-tier media
coverage, and earned industry accolades. We tackled the challenge of merging compelling narrative with addictive
gameplay through an iterative, user-centric design process that kept retention rates 20% above platform averages.

New Balance Design Lab — Next-Gen 3D Apparel Customizer

We delivered a hyper-realistic, fully interactive 3D clothing configurator that revolutionized online retail for New
Balance Australia. The tool increased user engagement time by 50% and lifted sales by 18% within three months.
Integration complexities with legacy e-commerce systems were solved through bespoke APIs and agile cross-team
collaboration, positioning MPMTeam as a leader in seamless immersive commerce solutions.



8. Technical Competency

8. Technical Competency

* Outline the process for integrating immersive technologit¢ 2.00%

* Discuss the technologies and tools you use in the product 45.00%

As an award-winning leader in immersive marketing, MPMTeam delivers a best-in-class, client-focused process to
integrate immersive technologies seamlessly into existing environments:

1. In-Depth Needs Assessment

Our experts conduct thorough stakeholder consultations and site evaluations to understand unique client goals,
audience behaviors, and infrastructure constraints—ensuring each solution is tailored for maximum impact and
operational fit.

2. Innovative, Custom Solution Design
Leveraging cutting-edge AR/VR, 3D visualization, and gamification, we rapidly prototype immersive experiences
aligned with client branding and environment, backed by proven creative excellence recognized by industry awards.

3. Seamless Technical Integration & Installation
Our skilled team coordinates with client IT and facilities to deliver smooth hardware/software deployment with
minimal disruption, ensuring compatibility and scalability within existing systems.

4. Comprehensive, Tailored Training
We provide award-winning training programs—both onsite and virtual—that empower client teams with confidence
and expertise to operate new technologies effectively.

5. Dedicated Ongoing Support & Optimization
Post-launch, MPMTeam offers proactive technical support, continuous performance monitoring, and iterative updates
informed by real user feedback, guaranteeing sustained engagement and measurable ROI.

Our process reflects MPMTeam’s commitment to excellence, innovation, and partnership, setting industry standards
for immersive technology integration and client success.

MPMTeam leverages a comprehensive suite of advanced immersive technologies and tools to create engaging, high-
impact media experiences, including:

Virtual Reality (VR), Augmented Reality (AR), Extended Reality (XR), and Wearable Tech: We design fully immersive
environments and interactive experiences using industry-leading platforms such as Unity and Unreal Engine, including

projects for Apple Vision Pro.

3D Modeling & Animation: Our artists use Maya, Blender, and Cinema 4D to craft hyper-realistic models and stunning
motion graphics.

Game Engines & Interactive Platforms: We build custom activations within Roblox and Fortnite, tapping into large,
engaged user bases.

Interactive Out-Of-Home (OOH) Activations: Creating experiential digital installations that drive public engagement in
physical spaces.

Spatial Audio & Haptics: Multi-dimensional soundscapes and tactile feedback deepen user immersion.

Cloud Collaboration & Pipeline Tools: Perforce, Shotgun, and Slack enable seamless teamwork across our bi-
continental teams.

MPMTeam’s employees are recognized industry speakers at major conferences, sharing insights on immersive media,
wearable technology, and the future of spatial computing.

To stay at the forefront of media production technology, we invest in:

Ongoing training and professional development



8. Technical Competency

8. Technical Competency

* Detail the customization and scalability options available 45.00%

* Please describe what types of other media your company 2.00%

needs of diverse clients and event formats.
Customization:
Tailored Creative Concepts: Each project begins with a deep understanding of client goals, audience demographics,

and event objectives to develop bespoke immersive experiences aligned with brand identity and messaging.

Flexible Technology Integration: We adapt AR/VR/XR, 3D animation, and interactive elements to fit venue constraints,
target audience engagement levels, and content delivery platforms.

Content Personalization: Our productions support multilingual content, adaptive storytelling, and modular design,
enabling real-time adjustments to audience feedback or event dynamics.

Scalability:
Modular Asset Development: We build reusable components and scalable environments that can be expanded or

contracted based on event size, from intimate installations to large-scale festivals.

Cloud-Based Delivery: Utilizing cloud streaming and web-based platforms ensures seamless access across multiple
locations and devices simultaneously.

On-Site & Remote Support: Our hybrid approach combines on-site technical teams with remote monitoring and
management to efficiently scale resources as needed.

Diverse Deployment Formats: Our media solutions are optimized for everything from small pop-ups to arena-sized
immersive experiences, including interactive Out-Of-Home activations and metaverse platforms.

This flexibility and scalability enable MPMTeam to deliver impactful, memorable experiences tailored perfectly to each
client’s vision and event demands.
MPMTeam offers a wide range of media solutions aimed at engaging potential students, staff, and faculty through

compelling storytelling and immersive experiences:

Video Content: High-quality promotional videos, testimonials, event coverage, and explainer animations tailored to
resonate with diverse educational audiences.

Interactive Digital Media: Web-based 3D tours, virtual campus experiences, and gamified learning tools designed to
boost engagement and exploration.

Augmented and Virtual Reality: Immersive AR/VR experiences that bring campus life, research, and academic
programs to life in innovative ways.

Social Media Campaigns: Strategically crafted content optimized for platforms like Instagram, TikTok, and LinkedIn to
reach and inspire prospective students and staff.

Graphic Design & Branding: Cohesive visual identity and creative assets that reinforce institutional messaging and
values.

To ensure the highest quality and engagement, MPMTeam:

Collaborates closely with clients to align content with brand guidelines and audience insights
Employs award-winning creative directors and technical experts with deep industry experience
Implements iterative feedback loops during production to refine messaging and aesthetics

Uses data-driven approaches to optimize content performance and relevance post-launch



MPMTeam’s approach to producing high-quality content for immersive environments and marketing is rooted in
collaboration, innovation, and precision — because we are creatives first.

Client-Centric Strategy: We begin with deep discovery sessions to understand client objectives, audience needs, and
key messaging, ensuring content aligns with strategic goals.

Cross-Disciplinary Teams: Our creative, technical, and production experts work closely together to blend storytelling,
design, and cutting-edge technology into seamless experiences.

Iterative Development: We use agile workflows and frequent client feedback cycles to refine concepts, visuals, and

8. Technical Competenc: = 7 * What is your company's approach to producing high-qual 2.00%
p v v PEINTB L p BUIgy ; interactions, guaranteeing quality at every stage.

Technical Excellence: Leveraging the latest software, hardware, and immersive tools (including AR, VR, XR, and 3D), we
optimize content for performance, accessibility, and engagement.

Data-Informed Optimization: Post-launch analytics and user feedback guide ongoing improvements, maximizing
impact and ROI.

This holistic process ensures that every project delivers immersive content that is not only visually stunning but also
meaningful, accessible, and results-driven.

9. Sustainability
Questionnaire Type: Technical
Questionnaire Description:

QUESTIONNAIRE NAME SECTION NAME QUESTION NUMBER QUESTION TITLE QUESTION WEIGHT MPMTeam SpZ O O



MPMTeam is not currently certified as SBE, DBE, WBE, VBE, or DVBE in California or any other state. We are an LGBTQ-

9. Sustainability = 1 * Is your company certified in the State of California or oth - X X R . e k .
owned agency committed to diversity and exploring certifications to support sustainable practices.

MPMTeam primarily delivers services in-house. When subcontractors or third-party suppliers are engaged, we

9. Sustainabilit: - 2 * If your company intends to use subcontractors and/or thi -
¥ v pany / prioritize those with certifications such as SBE, DBE, WBE, VBE, or DVBE where applicable and available.



9. Sustainability

9. Sustainability

* Do you monitor, manage, and report sustainability effort: -

Do you hold any sustainability accreditations and certificati 33.33%

MPMTeam is committed to responsible and sustainable business practices. While we do not currently publish a formal
Corporate Social Responsibility (CSR) statement or sustainability report, we actively incorporate sustainable principles
into our operations, including remote collaboration to reduce travel emissions and digital-first project delivery to
minimize physical waste.

We are in the process of developing a formal CSR policy and reporting framework aligned with industry best practices
and look forward to sharing this publicly in the near future.

MPMTeam does not currently hold formal sustainability accreditations or certifications. However, we are committed
to integrating sustainable practices into our work and are exploring relevant certifications to enhance our
environmental and social responsibility.



MPMTeam actively supports our local communities and regional markets by partnering with diverse local vendors,

subcontractors, and creative talent, prioritizing businesses that align with our values of inclusion and sustainability.

9. Sustainability = 5 * Describe in general terms how your company supports yc 33.33% X . L . . .

We engage with regional organizations, sponsor cultural and industry events, and contribute pro bono creative

services to nonprofits and community initiatives. Our bi-continental presence allows us to support both the San
Francisco Bay Area and Wroctaw, Poland, fostering meaningful local connections and economic growth.

MPMTeam integrates environmentally conscious practices throughout our service delivery by prioritizing digital-first
solutions that minimize physical resource use and waste. We leverage remote collaboration tools to reduce travel-
related emissions and use cloud-based workflows to decrease paper consumption.

Our immersive experiences are designed to be energy-efficient, optimizing software and hardware use to lower
9. Sustainability - 6 * Describe specifically how your company will incorporate « - environmental impact. When physical elements are necessary, we partner with vendors who follow sustainable
sourcing and production practices.

Additionally, we continuously evaluate and improve our processes to align with evolving environmental standards and
client sustainability goals.



9. Sustainability

9. Sustainability

* Describe how your company assures the team members -

* Does your company incorporate any e-waste practices to -

MPMTeam is committed to building diverse teams that reflect the rich cultural, ethnic, and social diversity of the
University of California and the State of California. We actively recruit and retain talent from underrepresented
communities, including LGBTQ+, women, minorities, and veterans.

Our hiring practices emphasize inclusion, equity, and cultural competence, ensuring that team members bring varied
perspectives and lived experiences that enhance creativity and client alignment. We provide ongoing diversity and
sensitivity training to foster an inclusive workplace culture.

Our CEO, Mateusz Owsiany, is a recognized panelist at industry events where he speaks on LGBTQ+ issues and
inclusion, further reinforcing our company’s commitment to these values. For UC projects, we prioritize assigning
team members whose backgrounds and skills align with UC’s values and the diverse communities it serves.

MPMTeam has not had to manage e-waste disposal to date. However, if such a need arises, we are committed to
following responsible e-waste recycling practices in compliance with applicable regulations and environmental
standards.



9. Sustainability

10. Pricing Terms

Questionnaire Type: Technical

L IER TN NEITER SN Questions focused on services pricing and example project scopes

QUESTIONNAIRE NAME

SECTION NAME

9 * Describe ways you support employee welfare in the work 33.33%

MPMTeam prioritizes employee welfare with progressive and compassionate policies designed to support work-life
balance and well-being, including:

Mental health days: Employees can take time off with no questions asked to focus on their mental wellness.
Respect for personal time: We avoid weekend work and carefully manage schedules to prevent burnout.

Support for menstruation: We offer paid days off during the year for those experiencing difficult periods, recognizing
the importance of physical health.

Private health insurance: We provide comprehensive private insurance to support employees’ medical needs.

Mental health breaks: For mentally demanding projects, we occasionally send team members to a spa for rest and
recovery.

Future wellness plans: When we open offices, we plan to include relaxation rooms and wellness programs to further
support our team’s health.

These initiatives reflect our commitment to fostering a supportive, healthy, and inclusive workplace culture.

QUESTION NUMBER QUESTION TITLE QUESTION WEIGHT MPMTeam SpZ O O



10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

* What is the cost structure for developing and implementi 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

MPMTeam’s cost structure for advanced immersive technologies is based on a project-specific, modular approach that
balances innovation with budget efficiency:

Development & Implementation: Pricing varies depending on technology complexity, scope, and scale—ranging from
custom VR applications to large-scale LED dome installations.

Premium Media: Includes high-fidelity 3D animations, interactive content, and spatial audio designed for maximum
impact.

Interactive Systems: Costs reflect hardware, software development, integration, and ongoing support.

Flexible Pricing Models: We offer fixed-price packages, time-and-materials rates, or hybrid models tailored to client
needs and project goals.

Scalability: Solutions are scalable, allowing phased rollouts or full-scale implementations based on agency budget and
timeline.

We work closely with clients to define clear deliverables and transparent budgets aligned with their objectives.

Creative Director - Immersive Media

180

Senior 3D Designer

160

Motion Graphics Designer

140



10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

10. Pricing Terms

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Does your company quote hourly professional services? F 16.67%

* Are there any additional fees for customization or scalabi 16.67%

AR/VR Developer

170

Project Manager

120

MPMTeam's pricing is transparent and flexible. While base pricing covers core development and implementation,
additional fees may apply for customization and scalability depending on project complexity and client needs,
including:

Customization Fees: For bespoke features beyond standard deliverables, such as unique interactive elements,
specialized hardware integration, or custom software development.

Scalability Fees: When solutions expand beyond initial scope, including increased user capacity, multi-location
deployments, or adding new platforms/environments.

Ongoing Support & Maintenance: Optional fees for extended technical support, content updates, and system upgrades
post-launch.

Consultation & Training: Additional charges may apply for comprehensive staff training or strategic consulting outside
the standard scope.

Third-Party Platform Fees: When projects utilize external platforms or software, their licensing or usage fees may
apply and will be clearly communicated.

All additional fees are discussed upfront and detailed in proposals for full budget transparency.



10. Pricing Terms

10. Pricing Terms

* What are the pricing tiers for creating immersive media s 16.67%

* What are the estimated costs for integrating storytelling 16.67%

MPMTeam offers tiered pricing for immersive media solutions at iconic events, starting at $100,000 and scaling with
project complexity and scope:

Tier 1: Foundational Experiences
Single-location AR filters, 3D animations, or interactive installations

Price Range: $100,000 — $200,000

Tier 2: Mid-Scale Immersive Activations
Multi-location AR/VR activations, integrated digital campaigns, and custom content

Price Range: $200,000 — $500,000

Tier 3: Large-Scale Iconic Events
Full immersive environments, multi-platform metaverse activations, and extensive custom installations

Price Range: $500,000+

Pricing includes concept development, production, deployment, and post-event analytics. Custom proposals are
tailored for unique client needs.

MPMTeam provides comprehensive storytelling integration in immersive media, with costs generally broken down as
follows:

Narrative Development: $40,000 — $75,000+
Includes concept creation, scriptwriting, storyboarding, and client collaboration to craft engaging narratives tailored to
project goals.

Production: $80,000 — $150,000+
Covers content creation including voiceover recording, animation, 3D asset development, motion graphics, and
integration within immersive platforms.

Post-Production: $25,000 — $50,000+
Involves editing, sound design, quality assurance, optimization, and delivery across platforms.

These costs vary based on project scope, complexity, and client requirements. MPMTeam works closely with clients to
provide tailored proposals ensuring storytelling aligns with immersive experience goals.



10. Pricing Terms

11. Value Add
Questionnaire Type: Technical

(TSN EEP LTI Questions to gauge interest in programs outside of contracted goods/services. This section has no weight in the evaluation.

QUESTIONNAIRE NAME

11. Value Add

SECTION NAME

6 * How do you approach pricing partnerships and collaborat 16.67%

QUESTION NUMBER QUESTION TITLE

Is your company interested in partnerships with the
1 University that may exist outside of the average business
transaction? Select all that apply.

MPMTeam approaches pricing partnerships and collaborations with researchers, subject matter experts, and
experience designers through transparent, value-driven models that emphasize shared goals and clear deliverables.

We typically establish project-based or milestone-based pricing, ensuring alignment on scope, timelines, and
outcomes upfront.

Collaboration includes joint workshops, iterative feedback loops, and co-creation sessions to integrate research
insights seamlessly into immersive storytelling.

Additionally, our hourly rate model enables flexible R&D efforts, allowing us to rapidly prototype, test, and iterate
immersive concepts tailored to institutional research needs.

Past Projects:
Creative Burnout Awareness - Ashes of Inspiration

Scope: Collaboration with mental health researchers and creative professionals to design an immersive game
addressing burnout.

Timeline: 6 months

Cost: $450,000

Outcome: Raised industry awareness, engaged thousands globally, and received award nominations.
Birmingham City University XR Gallery

Scope: Partnered with academic researchers to develop an immersive XR gallery showcasing student work and

hictariral exhihitc

QUESTION WEIGHT MPMTeam SpZ O O

Marketing Opportunities to the UC Community; Internships; Local community partnerships around campuses;
Hosting/sponsoring events



What types of partnerships do you have with other higher
11. Value Add = 2 education institutions? Please be consise as the University -
reserves the right to ask for details at a later date.

MPMTeam has partnered with Birmingham City University for the past two years, supporting student internships,
collaborating on immersive experience projects, and delivering guest lectures.

11. Value Add - 3 Would your company be interested in impacting student de - Yes
11. Value Add - 4 Are you willing to provide guaranteed internship opportuni - Yes



MPMTeam - FEIN and DUNS Number Status

As of the time of this submission, MPMTeam is in the process of registering for a U.S. Federal
Employer Identification Number (FEIN) and obtaining a Dun & Bradstreet (DUNS) number to support

future public sector engagements through the OMNIA Partners Master Agreement.

We will provide the FEIN and DUNS number upon request or prior to contract execution, as required

by Participating Agencies.

Submitted by:
Mateusz Owsiany, CEO, MPMTeam

Date: May 14, 2025



MPMTeam - Supplier Diversity Statement

MPMTeam is proud to be an LGBTQ-owned creative agency committed to advancing diversity,
equity, and inclusion in all aspects of our work. While we do not currently hold formal supplier
diversity certifications, we are actively exploring certification opportunities with organizations such as

the National LGBT Chamber of Commerce (NGLCC).

Our team values representation and collaboration with underrepresented communities and partners.
We actively seek opportunities to work with diverse subcontractors, including women-owned,

minority-owned, and LGBTQ+-owned businesses, especially on projects for the public sector.

MPMTeam is committed to aligning with the supplier diversity goals of Participating Agencies under
the OMNIA Partners Master Agreement and is open to completing certifications or partnerships as

needed.

Submitted by:
Mateusz Owsiany, CEO, MPMTeam

Date: May 14, 2025



OMNIA Partners - Exhibit F: Federal Funds Certifications

Offeror's Name: MPMTeam

Address: ul. Henryka Sienkiewicza 34a/1, 50-355 Wroclaw, Poland

Phone Number: +48 123 456 789

Fax Number:

Printed Name and Title of Authorized Representative: Mateusz Owsiany, CEO
Email Address: your@email.com

Signature of Authorized Representative:

Date: May 14, 2025

All federal certification requirements acknowledged and agreed to.

Initials for all YES boxes: MO

Buy America Certifications:

[ ] Certificate of Compliance with 49 USC 85323())

[X] Certificate of Non-Compliance with 49 USC §85323(j)
[ ] Certificate of Compliance with 49 USC 85323(j)(1)

[X] Certificate of Non-Compliance with 49 USC 85323(j)(1)



MPMTeam - Response to OMNIA Partners - Exhibit G

MPMTeam does not currently conduct business in the State of New Jersey. Therefore, we are not

submitting the New Jersey Compliance forms (Exhibit G) at this time.

Should MPMTeam begin business operations in New Jersey under the resulting Master Agreement,
we will promptly submit all required forms and documentation in compliance with New Jersey

Statutes and OMNIA Partners' guidelines.

Name: Mateusz Owsiany

Title: CEO, MPMTeam

Date: May 14, 2025%
Signature: :

4




