
For more information or to sign up for the OMNIA 
Partners, Public Sector Program via a quick and easy 
registration process, please visit omniapartners.
com/publicsector/terms-and-conditions or contact 
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Contact us at omniapartners@hermanmiller.com or 
call toll free +1 866 322 0700.
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Working Together for You
Herman Miller and OMNIA Partners

Public Sector
Save Time and Money with 
Cooperative Purchasing

When you use the OMNIA Partners,  
Public Sector Cooperative Purchasing 
Program, there is no need to seek multiple 
bids. Contracts have already been 
competitively solicited and awarded by a 
lead public agency, so you save time and 
money. And by aggregating the demand 
of multiple state and local government, 
education, and other public agencies and 
nonprofits, you get the best prices on 
Herman Miller products.



OMNIA Partners,  
Public Sector Cooperative

OMNIA Partners is the nation’s 
largest and most experienced 
cooperative purchasing 
organization for the public sector. 
OMNIA Partners delivers cost 
savings for products and services 
while reducing administrative costs 
associated with competitive bids 
for state and local government 
agencies, educational institutions, 
and nonprofits nationwide.

Together, we connect thousands of 
public agencies and educational 
institutions with hundreds of supplier 
partners for combined purchasing power. 

Savings
There is no cost or commitment 
to participate. An impartial lead 
public agency competitively 
solicits, evaluates, and awards 
all contracts.

Efficiency
Reduces time and resources 
required for contract 
solicitation. The transparent 
process protects your ethical, 
legal, and financial interests.

Value
Use of cooperative contracts 
reduces the cost of goods and 
services by aggregating the 
purchasing power of public 
agencies nationwide. 

Herman Miller has always been about people—our colleagues, 
our neighbors, our customers, and our partners. For the past 
century, a drive to harness the power of design to help people 
live and work better has defined our mission. Today, Herman 
Miller lends our name to a family of leading design brands, 
united in our pursuit of that mission. This translates into value 
to you and your organization in the following ways:

We Create Timeless Solutions for Fundamental Problems
We’ve earned our reputation as a design leader through our relentless 
drive to solve problems for people at home and work. From our early 
collaborations with George Nelson and Charles and Ray Eames to the 
growing family of brands that comprise Herman Miller Group today,  
we partner with leading designers whose unique perspectives fuel  
our innovation.

We Share Knowledge You Can Use
By taking our human-centered insights and applying them to our 
customers’ unique issues and goals, we help create solutions that 
deliver real results to people and organizations. Our innovative 
solutions address the evolving and emerging needs of the Public 
Sector, solving for today and preparing for tomorrow.

We Make Products You Can Trust
With Herman Miller, you’re not just buying a product, you’re investing 
in a relationship. Our commitment to you doesn’t end when the product 
leaves the factory. Delivery, service, warranty, and timeless style are all 
part of the deal. We know resources are precious, so we help ensure 
that they are spent wisely and deliver value for years to come.

We Are a Reliable Partner
Herman Miller understands the needs of the Public Sector. We were the 
first office furniture manufacturer awarded a GSA schedule in 1975, 
and we’ve been serving federal, state, and local government customers 
for over 40 years. We leverage that experience to anticipate needs and 
deliver solutions seamlessly anywhere we’re needed.

We Live by Our Values
We believe we have a responsibility to improve our world through 
thoughtful design, sustainable manufacturing, and an inclusive culture 
that nurtures diversity, creativity, and discovery. In this spirit, we 
continually refresh, recalibrate, and refocus our business on things  
that matter, always putting people—current and future generations— 
at the center.

Why Herman Miller


