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Proposed Solution

Proposed Solution. Given the purpose of this project and the City’s goals as stated in this RFP, provide 
a creative solution to meet such goals. For each component of the Project described in Section 4, state 
whether and how your Proposed Solution complies as well as any additional information requested. If 
you wish to add supplemental information, it shall be labeled “Supplemental Information.”

4.1 General Scope 

Herman Miller offers the broadest variety 
of systems furniture, freestanding furniture, 
seating, soft seating, filing, library, and related 
products and services for your workplace.   
Our products  are designed to work together, 
functionally and aesthetically, offering virtually 
endless office design possibilities. Finish and 
fabric compatibility among product lines allows 
you to combine product choices throughout 
the entire workplace to support individual and 
group work requirements.

Since Herman Miller’s beginning the company’s 
ingenuity and design excellence have created 
the award-winning products and services we are 
proposing for the City of Charlotte and OMNIA 
Partners which have made us a leader in design 
and development of furniture, furniture systems, 
textiles and technology solutions.  

Herman Miller is not offering products in the 
Auditorium/Theatre Fixed Seating category .  

Please reference Section 7, Form 6 for complete 
list of our subsidiaries that make up our Herman 
Miller Family of Brands

Please reference Omnia Partners Requirements 
– Section 8 Exhibit A 3.2 A. for a complete 
overview of our Herman Miller product offering 

Please visit our website to view Product Design 
Awards at hermanmiller.com/about/awards/

Herman Miller is offering 
the City of Charlotte and 
OMNIA Partners one of the 
broadest products offerings 
in the industry.

https://www.hermanmiller.com/about/awards/
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Distribution
Herman Miller sells and distributes its products 
through a dedicated network of more than 110 
Authorized and  Certified Dealers, with almost 
230 locations in North America. The dealers 
manage the process from quote to invoice to 
punch list and ongoing customer service and 
warranty support. Dealerships are contractually 
required to maintain an adequate staff, meet 
our quality and service standards, provide 
necessary training, and meet the terms of 
agreement between Herman Miller and OMNIA 
Partners. 

Order Placement
Our dealers are linked electronically with 
Herman Miller for a fast error-free order entry 
link direct from the dealer to Herman Miller 
order entry. This electronic information system 
enables us to effectively service customers 
through a local distribution model and provides 
the “lowest cost” to the customer. Under the 
OMNIA Partners program, customers will issue 
PO’s and payment to the local dealer.  This is a 
benefit to the agencies because our dealers are 
members of their communities and understand 
the local market and unique business 
conditions within them. In addition, on a local 
level our dealers may have MWBE status and/
or support MWBE businesses in the community 
they serve.  

Dealer Service Capabilities
Dealer service capabilities address the full 
spectrum of customer needs. These include:
•  Assisting customers with their real estate 

strategies
• Defining a vision for the workplace
• Supplying products and services that give 

form to the vision
• Managing furniture and related assets on an 

ongoing basis

Capabilities include the following services, 
which are designed to meet both initial and 
ongoing customer needs:

• Project management services encompass 
the coordination of all phases of a project, 
including

• planning, organizing, directing, and controlling 
resources to fulfill contract-furniture sale within 
an established scope of work.

• Space planning and CAD services include 
researching customers’ needs to produce 
design concepts and proposals, furnishing 
construction plans and drawings, 
developing furniture layouts, specifications, 
and product typicals, and producing as-built 
drawings.

• Order management services include 
furniture and vendor evaluation, bid analysis 
and negotiations, specifications review, and 
purchasing logistics.

Related Products, Support Services and Solutions  



Furniture Installation and Related Products and Services  |  RFP#269-2019-105     Page 11 

Proposed Solution

• Asset and inventory management 
services include providing a bonded and 
secure warehouse with sufficient storage 
space, receiving and inspecting product, 
accounting for new product for an upcoming 
installation, inventorying and managing 
customers’ assets stored in a warehouse or 
in use in their facilities, and managing the 
transactions of these assets.

• Delivery and installation services include 
disassembling existing products and 
removing and/or installing in different 
location, receiving, delivering, unpacking, 
staging, installing, cleaning, and adjusting 
new products, removing trash, and following 
up to assure quality and completion.

• Furniture maintenance services include 
ongoing services as required by customers 
and/or specified by manufacturers to ensure 
that the furniture is in good working order 
and is safe to use. 

• Warranty services require the appropriate 
tools, replacement parts, and certified 
skills of technicians to repair and 
maintain manufacturers’ products 
under warranty terms. Refurbishment 
services may entail repairing broken or 
damaged items, cleaning and/or updating 
products, or repainting, refinishing, and/
or reupholstering pre-owned products to 
match new furnishings or new decor.

• Relocation and churn management services 
range from large site-to-site moves

User Training and Orientation 
Programs for agency designers, installation 
personnel and user orientation in order to take 
full advantage of the functional and aesthetic 
potentials of the products.   Training designed 
to help ensure a smooth transition from existing 
facilities to new installations.

There are also many tools available on Herman 
Millers website.

Adjusting Lino
How to tune and use your chair for maximum 
comfort and support

Related Products, Support Services and Solutions (continued)

https://omnivideo.wistia.com/medias/8yzequ0ox6
https://omnivideo.wistia.com/medias/8yzequ0ox6
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Customer Website
Get more value from your furniture dollar with a 
personalized portal to Herman Miller.
The public websites maintained by Herman Miller 
and your Herman Miller dealer can’t possibly 
address  every aspect of our relationship with 
every individual customer. But with our Customer 
Websites, we can create a custom website for you 
which does just that.   For some customers, who 
meet the usage requirements, we will establish 
and maintain a customized, password-protected 
site that connects you to Herman Miller and your 
Herman Miller dealer. Think of your customer 
website as a one-stop resource for all the 
information and services you need to get the most 
out of your relationship with us.

OrderPlace 
• A seamless secure online buying experience.  

A leader in business-to-business e-commerce, 
we developed an e-Commerce platform with 
the advanced tools and functionalities today’s 
B2B buyers demand.

• Customer expectations for B2B e-Commerce 
have advanced, too, so we made OrderPlace 
to provide a best-in-class online buying 
experience.

 

Additional Programs and Services
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Options® Program
The process begins when you make a request. 
We work with you to define the need and 
propose a product solution—something we 
modify or develop to meet your specific need. 
Response is fast; we quote 95 percent of 
requests in 24 hours. Prices are reasonable—
on average, about 5 percent more than 
standard product. All Herman Miller Options 
products carry our comprehensive 12-year, 
3-shift warranty.

Vary Easy® Program
Through your dealer, you have nearly limitless 
choice in modifying standard products. Dealer 
designers can instantly modify any product that 
is part of the program and create a 3D image, 
CAD symbols, and price book page for it. Lead 
times and pricing for Vary Easy products are the 
same as for standard products. And Vary Easy 
products are covered by our comprehensive 12-
year, 3-shift warranty.

Lead Time Programs for Rapid Shipment
We understand that reliable lead times are a 
crucial element in your planning process and 
resource allocation. To match your particular 
product and scheduling needs, we offer        
these options:
• 10-Day or Less: We have the most 

comprehensive quick-ship program in the 
industry—and with no quick-ship surcharges. 
Products available in 10 days or less include 
a broad vocabulary of standard systems, 
seating, tables, and filing / storage.

• 20-Day or Less: Includes the full breadth of 
Herman Miller standard products.

• Assigned: For customized products. 
Lead times are assigned based on the 
requirements of each order.

• Emergency Response: This program ships 
products that are holding up installation 
within 24 hours.

Furniture Disposal Programs
Through our furniture disposal solution, your 
no longer needed assets can be donated to 
charitable organizations. The purpose of the 
rePurpose program is to keep used furniture out 
of landfills. But it does so much more than that.  
In some cases, fees may apply when disposing 
furniture.  Your Herman Miller and local dealer 
partner will advise on the best strategy and 
program for individual agency circumstances . 

Additional Programs and Services (continued)
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Herman Miller Performance Environments Group - Services

Get the big picture on how well the workplace 
is performing for people and the business with 
specialists from our Performance Environments 
Group. Through comprehensive research into 
how, why, and where people work, we’ve 
developed a suite of services to help you create 
and maintain a workplace that helps people and 
organizations reach their goals. 

Our Suite of Services
Engaging with us gives you access to research-
based insights shared through a series of 
presentations and workshops. We’ll show 
you how our human-centered, data-informed 
approach can help you elevate the experience 
of work for people and spur success for the 
organization.

Envision 
Imagine your ideal culture—without the 
baggage of current constraints—to create a 
workplace that reflects who you are and what 
you do. Services Include: 
• Visioning Workshop 
• Alignment Session 

Evaluate 
Conduct a robust evaluation of your workplace 
and optimize your real estate with reliable 
data on how and when people are using the 
workplace. Services Include: 
• Focus Groups 
• Work Styles Workshop 
• Settings Workshop 
• Ethnography 
• Surveys 
• Space Utilization 

Design 
Along with our Evaluation services, our 
Placemaking experts develop landscapes that 
reflect the unique character and purpose of the 
organization. The result is a workplace with the 
settings, furnishings, and tools people need to 
do extraordinary things. Services Include: 
• Space Allocation Modeling 
• Applied Placemaking 
• Settings Development with AV Integration

Deploy 
As needs change, goals evolve, and culture 
adapts, so should your workplace and your 
approach to managing it. Ensure that people 
understand your organization’s impetus for 
change and rally them around shared goals. 
Services Include: 
• Change Management Overview + Planning 
• Change Management Jump-Start Workshop 
• Change Leadership Workshop 
• Employee Change Acceptance Sessions 
• Change Implementation 

Evolve 
Using our unique toolset, we evaluate the 
effectiveness of new environments, demonstrate 
return on investment, and foster continuous 
improvement. Services Include: 
• Live Platform 
• Post-Occupancy Focus Groups 
• Post-Occupancy Ethnography 
• Post-Occupancy Survey
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The Performance Environments Group brings 
you insights for creating work environments 
where people and the business succeed. From 
workplace trends to best practices for change 
management, our interactive discussions are 
designed to address the challenges many 
organizations are facing today. 

Workplace Trends + Generations 

Future of Work: Foresight Review
Work takes place within a complex ecosystem, a 
model of work that we view as having five levels 
of magnitude— global, industry, organization, 
team, and individual. To create a comprehensive 
view of the future of work, we identified an 
emerging theme at each level. The themes are 
intended not only to highlight future changes 
that will impact our business, but also to 
provoke thought about our role in shaping that 
future.

CEU: Under Pressure—Looking for Answers 
Through Workplace Design
Learn how organizations are using workplace 
design to address the challenges of a 
competitive marketplace. We demonstrate 
how improvements in space utilization, 
innovation, employee engagement, and 
change management can add value beyond 
conventional cost considerations.

Wellbeing at Work
In this presentation, learn about well-being 
at work and why it’s becoming increasingly 
important to organizations and their employees. 
We’ll explain how certification programs like 
the WELL Building Standard and Fitwel can help 
organizations create workplaces that support 
the physical, social, and mental wellbeing of 
employees and look at how Herman Miller can 
help customers achieve these goals.

Catalyze the Workplace for Growth
Organizations can advance their workplace 
strategy and realize business outcomes with 
workplaces informed by research on people 
and work. The data and insights we provide 
can inform workplace designs to help create 
workplaces that produce measurable results. 
Explore our aggregated insights, findings, and 
outcomes on workplace design, workplace 
effectiveness, and employee engagement.

Contact Center Trends
Learn about eight key trends in planning 
successful Contact Centers, along with 
benchmarking current planning statistics and 
ratios. We share thought starters for four basic 
approaches to planning space for Contact 
Centers.

Herman Miller Performance Environments Group - Knowledge
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Herman Miller Performance Environments Group - Knowledge (continued)

Generations in the Workplace
Get a glimpse of how changing demographics 
are affecting the workplace. We share Herman 
Miller’s latest Living Office research, which 
offers insights to help organizations address the 
challenges of the changing work landscape.

Workplaces for the Next Generation: What 
Should We Really Be Talking About?
When we say “we need to ‘attract Millennials”, 
or, “the next generation”, what are we 
talking about – or what should we really be 
talking about? The same as we have been, 
or something different? This is an interactive 
discovery session that explores the facts and 
questions about generations at work, and what 
really motivates us all to do well at work.

Workplace Change Management 

Best Practices for Successful Change 
Management
Learn tactics for minimizing disruptions and 
increasing acceptance during a workplace 
transformation with our time-tested approach. 
Our experts offer insights and outline best 
practices for successfully managing change.

Productivity and How it Impacts the Workplace
Consider a holistic approach to productivity, and 
develop a process for creating an environment 
where it can flourish. In this interactive 
discussion, we explore research, design, 

and management strategies for improving 
productivity in your workplace.

Modern Etiquette for the Modern Worker
There is no step-by-step manual for producing 
an ideal office culture. However, at Herman 
Miller we have long been in the business of 
helping our customers create what we believe 
are great places to work—places where 
authentic and unique cultures can and do 
flourish. Over the years, we’ve picked up a 
few tips and developed our own ideas about 
what makes a workplace work better—for our 
customers and ourselves.

Alternative Workplace Strategies 

Creating an Agile Workplace
Explore strategies for creating a workplace that 
supports software development teams that use 
a flexible, holistic approach to work. Includes 
examples of Scrum work environments and 
planning guides. 

The Unassigned Experience
As workers gain flexibility and the utilization of 
individual workspaces decreases, organizations 
are increasingly adopting unassigned 
workplace strategies. In this presentation, we 
share Herman Miller’s research and explore 
techniques for encouraging people to embrace 
a more flexible workplace approach. 
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From Data to Placemaking
The productivity and space savings 
improvements of new work styles depend heavily 
on accurate data – data that is too often based 
on subjective, outdated collection and analysis 
methods. This presentation demonstrates 
the power of combining cultural assessments 
with real-world space utilization data to create 
scenarios that help Real Estate professionals 
and space planners avoid costly overestimation 
, uncover untapped space optimization 
opportunities, and reinforce culture.

Applied Placemaking Shifts + 
Planning

CEU: New Metrics of Place
Traditional workplaces don’t support the way 
people actually work today. To find out what 
kind of workplace designs do, Herman Miller is 
studying progressive work environments around 
the world. This CEU summarizes the findings 
of that research so far, including six emerging 
patterns of use and associated metrics 
that organizations can draw on to create, 
measure, and manage high-performing work 
environments that empower people to do their 
best work.

Data-Driven Decision-Making
Learn what types of data organizations are 
using to make decisions about their workplaces. 
Discover best practices for evaluating your 

workplace effectiveness based on data, so you 
can make a business case for change. 

The Collaborative Work Environment
Take a look at the research behind collaborative 
work environments and discover why many 
organizations are implementing them. Review 
case studies and get ideas for boosting 
collaboration in your workplace.

CEU: Where’s the Big Idea?
Get an introduction to Space Syntax, a method 
for exploring how layout, distance, and visibility 
influence collaboration and connection at work.

Team Landscapes
In this presentation, we will explore Herman 
Miller’s research into groups and how they 
collaborate. Using a music metaphor, four 
distinct team types are defined by their work, 
processes, and interaction style. We share 
design considerations tailored to provide the 
best support for each type of team.

The Anatomy of Individual Work
Individual work often gets squeezed in between 
and pushed around other demands. In this 
presentation, we explore five common states 
of mind for individual work and the spectrum 
of concentration needed for each. We share 
Herman Miller’s research on individual work, 
and what people are doing, feeling, and thinking 
as they engage in these solo activities.

Herman Miller Performance Environments Group - Knowledge (continued)
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Thinking About Design Differently

Through our Performance Environments Group suite of services outlined on page 14 and with the 
capabilities of our local dealer designers, we will deliver more than just pieces of furniture. 

Our teams are equipped to take a holistic approach to designing spaces and meeting the needs 
of people by understanding their work activities. 

Here is an example of how we will think holistically about planning and design for the City of 
Charlotte and future agencies.   

Workstations for All - Developing a Kit of Parts that you can deploy throughout facilities based on 
people and their activities. 

Collaborator - Balance work day between around 50% meetings 
and 50% focused work. Helps drive team behaviors and is an 
integrator.

Nomad – Free address workers who are highly mobile in the office. 
Work is done at an unassigned desk. The desks for Nomads can 
also serve as touch-down points for guests. 

Contributor – Spends a fair amount of time at their desk, and may 
have frequent visitors for quick chats and collaboration. 

Specialist – Highly focused work behavior; less meetings and 
impromptu collaboration. Need for a higher measure of visual and 
sometimes acoustical privacy to minimize distractions. 
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1. Using a free-standing spine for power, data, and privacy keeps the typicals affordable and easy to 
transform whether it’s stacking up or down screens or adding on an additional workstation. 

2. Keeping components independent allows for ultimate flexibility in reconfigurations.

3. Tackable screens are added to the Canvas Channel spine to increase visual and acoustical privacy 
between colleagues. 

4. Place your mobile storage caddy along the edge of your surface for peripheral privacy. 

1

2

3

4

Specialist - Kit of Parts, 6’x 7’
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1. Using a free-standing spine for power, data, and privacy keeps the typicals affordable and easy to 
transform whether it’s stacking up or down screens or adding on an additional workstation. In this case a 
gallery panel was added to the spine for additional end cap privacy

2. As a Collaborator you might benefit from having contextual awareness of your space therefore frosted glass 
on top of the spine could be ideal.

3. Orienting the desks facing one another allow adjacent colleagues to easily communicate and if you need to 
have an impromptu meeting at your desk, simply roll up a mobile collaborative table.

1

2

3

Collaborator - Kit of Parts 6’ x 7’
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1. The same height-adjustable desk can be used in the private office but with the addition of a modesty panel. 

2. Storage zone creates places to pile and file documents and artifacts. The tower offers a place to hang a 
coat or garment. 

3. A d shaped mobile meeting table is efficient within the space and allows for side x side collaboration. 

1

2

3

Private Office - Kit of Parts
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Your Kit of Parts for All Typicals

42 W x 20 D
Canvas Surface

60 W x 30 D 
Everywhere 

Table

72 W  x 30 D 
Nevi  Si t-Stand 

Table

54 W x 20D 
Low Credenza

12 W x 30 D x 46 H 
Tu Tower

66 W x 8H 
Canvas Open OH 

Storage

84 W x 29 H Canvas Channel 
Add-ons : 

42 W  x 17 H Tackable Screens 
84 W x 17 H Frosted Glass 
84 W x 46 H Gallery Panel 

72 W Surface 
attached screen 

with cable 
management 

(2) Flo Monitor 
Arms

Ubi Small Organizer  
Loca le Cushion CPU Sl ing



Furniture Installation and Related Products and Services  |  RFP#269-2019-105     Page 23 

Proposed Solution

Food for Thought: 
What would your space look like if we applied these planning principles to create a holistic landscape?

A Holistic Framework

Flexibility
Must provide a flexible work 

environment to better adapt to 
change.

Desirable Destinations
Provide a desirable work 

environment where employees 
want to be.

Branded Environments
Provide a work environment that 
consistently communicates our 

collective brand and culture.

Variety + Choice
Offer employees variety and choice, 
no matter where they are located.

Seamless Connections
Provide employees with a seamless 
work experience, no matter where 

they are located.



Page 24       Herman Miller for the City of Charlotte

Proposed Solution

Flexibility

Example Floor Plan

• Seated and standing height settings 
located throughout the workspace allow for 
individuals to vary their posture as needed. 

• The use of analog tools throughout 
provide visual division between areas and 
a place for users to collaborate. 

• Private Lounge chairs along the window 
line provide a haven for users to get away 
from their desk and enjoy the view.

• Height-adjustable workstations allow 
users to change their posture as needed 
throughout the day

Seated Posture

Standing Posture

Provide a flexible work environment to
better adapt to change
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Desirable Destinations

Example Floor Plan

• With removing barriers along the main 
window line natural light can shine 
throughout the space. 

Provide a desirable work environment where 
employees want to be.

“access to natural light and views”

This illustration shows that access to natural light 
and the surrounding views will be possible for users.
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Variety + Choice

Example Floor Plan

• A collection of Coves, located in the open 
office area immediately adjacent or within 
neighborhoods, provide a wide variety of 
open collaboration areas.

• The landscape shown feature a number 
of different types of enclosed Meeting 
Spaces, both formal and informal, and in 
various sizes. 

Open Meeting Spaces

Semi-enclosed Meeting Spaces

Provide a flexible work environment to
better adapt to change
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Research

Because we know that our customers are interested in issues such as workplace trends, the impact of 
technology on work, and healthful environments, we share what we know. We share the work of our 
research team with broader audiences through the efforts of our Marketing and Sales teams. A good 
portion of our research findings take the form of white papers, solution essays, and customer case 
studies, which we publish at hermanmiller.com.
Another way in which we help our customers prepare for and respond to change is through 
facilitated, interactive sessions based on research. Sessions help our customers to:

• Understand social, technological, environmental, economic, and demographic trends
• Determine how the changing nature of work will affect their organizations
• Draw conclusions about their workplaces and how they need to change and adapt to future needs

Members of our research team interact regularly with customers when they visit our Herman Miller 
facilities, and speak on a number of topics, from healthcare issues to ergonomics and workplace 
design trends. 
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Herman Miller products are 
designed, developed and tested to 
meet and exceed industry standards.

American National Standards Institute (ANSI) 
Business Institutional Furniture 
Manufacturers Association (BIFMA)

Herman Miller, Inc., products are tested for 
actual use and durability and are warranted 
for 12 years and three shifts. During the 
development phase, products are tested 
to be in compliance with the structural 
performance requirements of the Business 
and Institutional Furniture Manufacturers 
Association (BIFMA) and the American National 
Standards Institute (ANSI) standards. To ensure 
customer satisfaction and to meet our warranty 
requirements, our products also undergo 
Herman Miller proprietary performance tests 
that are engineered for the specific innovative 
design and options of each product.

Herman Miller generally meets or exceeds ANSI/
BIFMA requirements for the performance and 
quality tests developed for Panel Systems, 
Desks, Tables, Lateral and Vertical Files, Storage 
Furniture, and General Office and Lounge 
Seating products. A few exceptions exist where 
the performance of Herman Miller products 
does not match the ANSI/BIFMA requirements. 
This is most typical in the case of product 
designed well before any industry requirements 

existed, at which time products were developed 
to conform to stringent internally developed 
criteria. These criteria have been proven 
sufficient by the many products that have given 
years of dependable and safe service.

There are also cases where Herman Miller 
research and/or standards development 
activities clearly demonstrate ANSI/BIFMA 
standards are not applicable to a specific 
product design or configuration, or
for some other reason are not in the best 
interest of our customers. One example of this 
is the file drawer pull force requirement, which 
can be routinely met only if the anti-racking 
mechanism, which provides a distinctly superior 
drawer action, is removed.

In most cases, however, ANSI/BIFMA 
standards are the minimum level of 
performance acceptable. In some cases, such 
as tilt durability, Herman Miller minimum 
requirements are more than 3 times the
minimum BIFMA requirement. In addition to 
ANSI/BIFMA requirements, many Herman Miller 
proprietary tests and standards require product 
performance levels well beyond those required 
by ANSI/BIFMA.

4.2 Product Standards and Guidelines
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4.2 Product Standards and Guidelines (continued)

Sample Product Testing Information

Canvas – our platform of product represented in 
the City of Charlotte sample project.  
• Canvas Wall has been tested to the 

applicable requirements of ANSI/BIFMA 
ANSI/BIFMA X5.6-2010 (Performance tests 
for panel systems)

• Canvas Private Office has been tested to 
the applicable requirements of ANSI/BIFMA 
X5.5-2008 (Performance tests for desk 
table products) and ANSI/BIFMA X5.9-2004 
(Performance tests for storage units). 

In addition, Canvas is tested to Herman Miller 
proprietary performance tests engineered/
created for the specific innovative design and 
options of the product offering.

The majority of our products and testing 
performance data sheets are represented on an 
easy to use platform ecomedes.

hermanmiller.ecomedes.com >>

Additional data and testing information for 
specific products available upon request.

Occupational Safety and Health 
Administration (OSHA) 

Herman Miller leadership has committed to 
have all manufacturing sites participate in the 
State or Federal OSHA Voluntary Protection 
Program (VPP). We have three sites that have 
received the highest State recognition of 
STAR status. The VPP program is designed 
for workplaces that have an exemplary safety 
and health management system, with injury 
and illness incidence rates below the industry 
average for the last three years and are best 
in practice with management/leadership 
commitment, employee involvement, safety and 
health training, hazard prevention and control, 
and worksite analysis. All West Michigan and 
Geiger manufacturing plants are certified to the 
OHSAS (ISO) 18001 safety standard.

National Fire Protection Association (NFPA)

Most of Herman Miller workspace products 
meet the requirements of the NFPA 101 Life 
Safety Code and are classified as Class C 
or better. Products which meet the Class A 
or B requirements are identified in the Fire 
Retardancy Appendix found in the price book for 
each workspace product line. 

California Technical Bulletin 117 Compliance
For projects requiring compliance to California 
TB 117-2013 for upholstered furniture, the 
upholstery materials used in all Herman Miller, 
Geiger, and Nemschoff seating products meet 

https://hermanmiller.ecomedes.com
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4.2 Product Standards and Guidelines (continued)

the requirements. Upholstery materials 
include cover fabrics (including proprietary 
and Maharam textiles and Customers Own 
Material/Leather), barrier materials, and 
resilient filling materials.

National Institute of Occupational Safety and 
Health (NIOSH)  

Herman Miller is committed to creating safe and 
healthy workplaces.   Herman Miller’s Working 
Together Guide and written safety policies 
and programs establish the accountability 
framework for departments, management, and 
safety staff.  All employees have access to this 
information via the Herman Miller Intranet.

Please see Herman Miller’s OSHA response.

Underwriters Laboratories, Inc. (UL)

All Herman Miller’s products that have electrical 
components are Listed to appropriate industry 
safety standards for US and Canada by an 
approved agency. Approved agencies include 
Underwriters Laboratories (UL), Canadian 
Standards Association (CSA), or Intertek.
All Herman Miller’s products that have plumbing 
components are Listed to appropriate standards 
for US and Canada by the International 
Association of Plumbing and Mechanical 
Officials (IAPMO).

Environmental Protection Agency  
For many years, we have reported to the EPA 
WasteWise program with a focus on diverting 
materials from a landfill---including composting.

OSHA Compliance and Material Safety 
Data Sheets

We have determined that our finished products 
(which are not modified by our users) do not 
meet the definition of hazardous chemicals 
under these rules. Therefore, no SDS have been 
developed for our products. The only exception 
to this is touch-up paints, which contain 
solvents. Herman Miller does not manufacturer 
touch-up paints, but SDSs are available from the 
supplier of these products upon request.

ANSI/HFES and/or BSR/HFES (Human 
Factors Engineering of Computer 
Workstations)  

Herman Miller was the only contract furniture 
manufacturer to partner with SAE (Society 
of Automotive Engineers) to create the 
CAESAR (Civilian American and European 
Surface Anthropometry Resource) civilian 
anthropometric database.

The data from this database has now 
been implemented into the office furniture 
industry’s dimensional guideline (BIFMA G1-
2013) and should soon be implemented in 
the HFES 100 revision. 
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4.2 Product Standards and Guidelines (continued)

CPSIA 1303 or 16 C.F.R 1303 (Ban of Lead-
Containing Paint)  

All of Herman Miller products are compliant to 
CPSIA lead content laws.

ANSI/BIFMA X5.1 (Office Seating), X5.4 
(Lounge and Public Seating), X5.5 (Desk 
Products) X6.1 (Educational Furniture) and e3

Herman Miller products conform with these 
standards or are in the process of being 
assessed. View examples of the Declaration of 
Conformance to X5.1 (Lino Seating), and X5.5 
(Everywhere Tables) of our proposed solutions 
for City of Charlotte. An example of one of our 
lounge products for X5.4 is also provided. Per 
Addendum 2, 4.1 Scope was revised to remove 
educational products. Please request specific 
products you want to verify compliance.  

The e3 sustainability certification for each 
product is located on the BIFMA Level Certificate 
which is located in the ecomedes tool.   
hermanmiller.ecomedes.com >>

California Air Resources Board (CARB) 
(Formaldehyde Emissions) 

Effective January 3, 2011, all of Herman Miller’s 
products that contain composite wood comply 
to Phase II of the California Air Resource Board 
Regulation 93120 (CARB). Products affected 
include work surfaces, tables, Action Office® 
panels, veneer trim cladding and file fronts, 
molded plywood furniture, etc.
To provide assurance of complying products 
to customers, manufacturers are required to 
label their products and provide documentation 
either on invoices or bills-of-lading that state 
that their products comply with the proposed 
standards. Herman Miller will follow this 
protocol, and the label that will be applied to all 
products affected will read as follows:

Statement of Compliance: California Air 
Resource Board Regulation 93120. All 
hardwood plywood, particleboard, medium 
density fiberboard, or thin medium density 
fiberboard contained within this product must 
meet Phase II emissions limits prescribed within 
the California Air Resources Board Regulation 
93120.2.

California Proposition 65 (Lead and Other 
Toxic Substances) 

All of Herman Miller products are compliant to 
California Proposition 65.

https://hermanmiller.ecomedes.com
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4.2 Product Standards and Guidelines (continued)

California Technical Bulletin 117 Compliance

For projects requiring compliance to California 
TB 117-2013 for upholstered furniture, the 
upholstery materials used in all Herman Miller, 
Geiger, and Nemschoff seating products meet 
the requirements. Upholstery materials include 
cover fabrics (including proprietary and Maharam 
textiles and Customers Own Material/Leather), 
barrier materials, and resilient filling materials.

All Products Offered are New

All products offered to the City of Charlotte 
and OMNIA Partners will be new, from our 
current portfolio of product solutions, design 
and technology.
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DoC No. 033-001            
 

Declares that the products: 
 
Lino™ Chairs 
 
meet or exceed the applicable requirements of ANSI/BIFMA X5.1-2017: General Purpose Office Chairs–
Tests. 
 
 
 
Samples representing the worst case products, conditions, and configurations for the scope of products 
defined below have been tested and found to meet all the applicable requirements of the referenced standard. 
 
Scope: 
Models and options as described in Price Book: Lino™ Chairs, published May 2018 
    
 
 
 
 
This declaration is made following an evaluation conducted in accordance with ISO 17050. Required testing 
has been performed at accredited internal and independent laboratories. 
 
 
 
 
 
 
Issued by:  Dani Gallagher                        Date Issued: August 1, 2018 
    Conformance Engineer 
    231-313-2552 
    dani_gallagher@hermanmiller.com 
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Declaration of Conformance  
 
Herman Miller Everywhere™ Tables meet or exceed the applicable 
requirements of 
 

ANSI/BIFMA X5.5-2014: Desk/Table Products - Tests 
 
 
 

 
 Senior Performance Engineer      March 15, 2018 

 

 

 



Furniture Installation and Related Products and Services  |  RFP#269-2019-105     Page 35 

Proposed Solution

Plex™ Lounge Furniture  

Plex HermanMiller  

™ Lounge Furniture Technical Specifications (07/16 
Lounge Chair Performance Information  

Herman Miller, Inc., lounge chairs meet or exceed all American National Standards Institute/ Business 
and Institutional Furniture Manufacturer’s Association (ANSI/ BIFMA) performance requirements per 
ANSI/BIFMA X5.4-2012, which includes the following tests:  

• Backrest Strength Test-Horizontal-Static (ANSI/BIFMA X5.4-2012, Section 5) 
• Backrest Strength Test-Vertical-Static (ANSI/BIFMA X5.4-2012, Section 6) 
• Backrest Durability Test-Horizontal- Cyclic (ANSI/BIFMA X5.4-2012, Section 7) 
• Backrest Durability Test-Vertical-Cyclic (ANSI/BIFMA X5.4-2012, Section 8) 
• Arm Strength Test- Horizontal-Static (ANSI/BIFMA X5.4-2012, Section 9) 
• Arm Strength Test- Vertical-Static (ANSI/BIFMA X5.4-2012, Section 10) 
• Arm Durability Test for Multiple Seat Units-Horizontal- Cyclic (ANSI/BIFMA X5.4-2012, Section 11) 
• Arm Durability Test for Multiple Seating Units-Vertical-Cyclic (ANSI/BIFMA X5.4-2012, Section 12) 
• Arm Durability Test for Single Seat Units- Angular-Cyclic (ANSI/BIFMA X5.4-2012, Section 13) 
• Seating Durability Tests-Cyclic (ANSI/BIFMA X5.4-2012, Section 14) 
• Drop Test-Dynamic (ANSI/BIFMA X5.4-2012, Section 15) 
• Leg Strength Test- Front and Side Application (ANSI/BIFMA X5.4-2012, Section 16) 
• Unit Drop Test- Dynamic (ANSI/BIFMA X5.4-2012, Section 17) 
• Caster/Unit Frame Durability Test for Units with Legs (ANSI/BIFMA X5.4-2012, Section 18.2) 
• Swivel Test-Cyclic (ANSI/BIFMA X5.4-2012, Section 19) 
• Stability Tests: Rear Stability for Non- tilting Units (ANSI/BIFMA X5.4-2012, Section 21.3) 
• Stability Tests: Front Stability (ANSI/BIFMA X5.4-2012, Section 21 5)  
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4.3 Pricing

The Company must submit a cost proposal fully supported by cost and pricing data adequate 
to establish the reasonableness of the proposed fee in Section 7, Form 4. Provide one (1) 
firm fixed percentage (%) discount off a manufacturer price list for each category (defined 
in Section 4.1) for the life of the contract and state why this is most advantageous to 
Participating Public Agencies.

Prices must include manufacturer mark up, profit, item cost and storage to allow each 
customer the ability to calculate and verify discount. All manufacturer price lists must be 
identified in the Proposal response.

Cost Proposal

Herman Miller has provided (1) firm fixed 
percentage (%) discount off our list price for 
each category as required and noted in Section 
7, Form 4. 

Why our Proposal is Most Advantageous

Our broad range of quality products, services 
and committed “best” price offer delivered to 
the agency participants via a “best in class” 
network of dealers provides a complete package 
for the City of Charlotte and OMNIA Partners.  

We strongly believe this offer, as provided in the 
sample project pricing and our contract offer, is 
the best value proposition in the industry. 

We are uniquely qualified to begin the new 
OMNIA Partners program seamlessly by working 
from a foundation built on over decades of 
public sector experience.  We will leverage our 
experience and our expanded organization to 
further improve the program through OMNIA 
Partners.

Herman Miller acknowledges section 4.3.1 – 
4.3.6. Please see pricing notes as provided in 
section 7 form 4
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4.4 Price Adjustments

All proposed pricing shall remain firm for the first year of the subsequent Contract through 
December 31, 2020. Companies may request price adjustments (increases/decreases) for 
consideration at least sixty (60) days prior to each anniversary of the Contract effective 
date. All requests must be submitted in writing to City of Charlotte City Procurement along 
with documentation of bona fide materials and labor increases for the cost of Products. 
No adjustment shall be made to compensate a Company for inefficiency in operation or for 
additional profit. Price decreases shall be accepted at any time during the term of the contract.

Herman Miller can work within the City’s price 
increase requirements. This requirement is 
managed by our contracts team and the price 
book information is loaded into our contracts 
system as well as our quote tool preventing 
access to incorrect pricing data.
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4.5 Environmental Purchasing Requirements 

The following are applicable items covered by the City’s Sustainable Purchasing Policy that 
must be accommodated by the Company: 

Product or Service Examples Environmental Attributes
Furniture Desks, Chairs, tables, 

bookshelves
Recycled content, recyclability, 
end of life management

Companies are required to provide information with their Proposals regarding the 
environmental attributes in Section 7, Form 10.

In addition to our completed Form 10 in Section 
7, Herman Miller’s Environmental Advocacy is 
worth special note.

Environmental Advocacy
Herman Miller’s interest in the environment 
began with the strong convictions of its founder, 
D.J. DePree, who believed that corporations, like 
people, should see themselves as stewards. 
This commitment to the environment has taken 
shape through almost 60 years of programs, 
initiatives, and the many contributions of 
individuals and teams. During that time, 
concern for the environment has become 
part of our corporate life, from architecture 
to product design to operations.  As a result, 
we are recognized as an industry leader in 
environmentally responsible product design and 
manufacturing. 

Day-to-day operations reflect a commitment to 
financial, environmental, and social equity.
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4.6 New Products and Services

New Products and Services may be added to the resulting Contract(s) during the term of 
the Contract by written amendment, to the extent that those Products and Services are 
within the scope of this RFP and include, but will not be limited to, new Product added to 
the manufacturer’s list offerings, and services which reflect new technology and improved 
functionality. All requests are subject to review and approval of the City of Charlotte.

Herman Miller acknowledges the process for adding new products and services to the Contract(s).

4.7 Safety

All Companies and installers or subcontractor performing Services for the City of Charlotte 
and Participating Public Agencies are required and shall comply with all Occupational 
Safety and Health Administration (OSHA), State and County Safety Occupational 
Health Standards and any other applicable rules and regulations. The Company and 
subcontractors shall be held responsible for the safety of their employees and any unsafe 
acts or conditions that may cause injury or damage to any persons or property within and 
around the work site area under this contract.   

Herman Miller acknowledges the safety requirements.

4.8 Warranty 
4.8.1 Applicable warranty and/or guarantees of furniture and installations including any 
conditions and response time for repair and/or replacement of any components during the 
warranty period.  
4.8.2 Warranty period start date. The City of Charlotte desires the warranty start at the 
time of substantial completion  
4.8.3 Availability of Replacement Parts.
4.8.4 Life expectancy of furniture under normal use. 

Herman Miller has responded to the warranty requriements in section 7, form 4.
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4.8.5 Detailed Information as to proposed return policy on all furniture

Herman Miller Returns, Order Changes and Cancellation Policy

Returns
All product is manufactured by Herman Miller in the specific size, finish, and fabric requested to 
meet a specific customer application. Due to the customization and variety of applications, requests 
to return product, outside of warranty situations, are not typically authorized. Any product returned 
requires the written authorization from Herman Miller prior to return to ensure proper tracking and 
assessment.

Order Changes and Cancellation
Dealers may make a request at any time to change an order or to cancel part or all of an order, except 
where noted below. Changes may affect the original scheduled ship date. All changes are calculated 
in Herman Miller business days. For proper interpretation, count back from the delivery date 
identifying the delivery date as day # 0 (exclude weekends and Herman Miller designated holidays).

Quantity, Specification, Move out, or Order Cancellation 1st/2nd 
Request

Add’l 
Requests

16 days and beyond from acknowledged planned delivery 
date

NO FEE $150

12-15 days prior to acknowledged planned delivery date 5% 5%

1-11 days prior to acknowledged planned delivery date NA NA

Move Up Per Request 
(a)

Standard Order - request to move up to 16 days and 
beyond from acknowledged planned delivery date

NO FEE

Chargeable ERP $100

Move up to inside of 15 days or less from 
acknowledged planned delivery date

$250
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Special Deliveries (does not apply to normal 
planned full truckload deliveries)

Per trailer
Load Plan 

B (b)
Team Drivers 

(c)

0 – 500 miles $1,100 $400 $110

501 – 750 miles $2,000 $650 $210

751 – 1,000 miles $3,000 $1,000 $270

1,001 – 2,000 miles $4,000 $1,250 $450

2,001 and beyond $5,000 $1,750 $750

Notes and Exceptions:
(a) Move Up - additional fees may apply:

•  Materials (ie. Setup charges, expediting for supplier, etc.)
• Capacity (ie. OT, setup charges, programming, break into current schedule, etc.)

• Determined based on order product mix, volume and/or dates requested
• Dealer approval of additional costs required before request moved forward

(b) Load Plan B – includes special requests for loading that results in less than a truckload  
 cube distribution
(c) Team Drivers – not available to all delivery destinations

• Regardless of initial lead time given, All 10-Day, 20-Day, and Assigned lead time orders can 
be changed through the next business day following the day of order acknowledgment.  10 
day orders are limited to revision requests within 24 hours of acknowledgment only.

• Requests must be submitted by 8pm EST on cutoff dates listed above.
• Fees apply only to the affected product or lines.
• ERP orders cannot be changed once submitted.
• Options product may receive additional charges based on actual HMI incurred tooling or 

parts costs.
• Standard freight costs are already included in product purchase pricing.
• This policy applies to Herman Miller branded product acknowledged through Order Manager 

on Omni.
• International orders and alliance orders have different policies. For these details call 

Customer Care.

4.8.5 Detailed Information as to proposed return policy on all furniture (continued)
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Section 7 
  Required Forms 

 

REQUIRED FORM 4 – PRICING WORKSHEET 
RFP # 269-2019-105 

FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 

Regardless of exceptions taken, Companies shall provide pricing based on the requirements and terms set 
forth in this RFP. Pricing must be all-inclusive and cover every aspect of the Project. Cost must be in United 
States dollars. Your Price Proposal must reflect all costs for which the City/Participating Public 
Agencies will be responsible. 

For purposes of this RFP, assume an initial term of five (5) years, with the City having an option to renew 
for two (2) additional consecutive one (1) year terms thereafter. 

1. Furniture Categories and Other Related Products: Company must identify the manufacturer’s list 
price number and date. Company must insert the fixed percentage discount of the manufacturer’s list 
price for each delivery and installation option in the table below: 

 
Fixed (%) Percentage Discount off the Manufacturer’s List Price 

Category Verifiable 
Manufacturer’s 

List Price 
Number/Date 

Drop 
Ship 

Inside 
Delivery 

Basic 
Installation 

Expanded 
Service 

Installation 

Systems Furniture See enclosed 
spreadsheet  

    

Freestanding Furniture      
Seating / Chairs      
Soft Seating      
Filing Systems, Storage & Equipment      
Technology Support Furniture      
Library Furniture      
Science Library Furniture      
Cafeteria Furniture      
Early Childhood Furniture      
Audio / Visual Furniture      
Art Instructional Furniture      
Educational Office Furniture      
Music Furniture & Storage      
Career / Technical Education Furniture      
Auditorium / Theater Fixed Seating      

Other Related Products Verifiable 
Manufacturer’s 

List Price 
Number/Date 

Drop 
Ship 

Inside 
Delivery 

Basic 
Installation 

Expanded 
Service 

Installation 

      

      

In the above table, Company may insert additional rows as necessary for any additional other related 
products offered by Company. 



 

 

SECTION 7 - REQUIRED FORM 4 
ADDITIONAL SERVICES AND SOLUTIONS - HOURLY RATES BY STATE 

CsOMPANY MUST SUBMIT IN HARD COPY AND EXCEL FORMAT ON FLASH 
DRIVE 2. Company must insert the fixed hourly rate per state for the additional services and solutions in the table below. Company may insert additional rows as necessary for any addtitional services and 

solutions offered by the Company. 

Additional Services 
& Solutions 

 
AL 

 
AK 

 
AZ 

 
AR 

 
CA 

 
CO 

 
CT 

 
DE 

 
FL 

 
GA 

 
HI 

 
ID 

 
IL 

 
IN 

 
IA 

 
KS 

 
KY 

 
LA 

 
ME 

 
MD 

 
MA 

 
MI 

 
MN 

 
MS 

 
MO 

Installation 
                         

After Hours 
Installation 

                         

Design                          

 
Project Management 

                         

Asset Management                          

Refurbishment                          

Company must insert the fixed hourly rate per state for the additional services and solutions in the table below. Company may insert additional rows as necessary for any addtitional services and 
solutions offered by the Company. 

Additional Services 
& Solutions 

 
MT 

 
NE 

 
NV 

 
NH 

 
NJ 

 
NM 

 
NY 

 
NC 

 
ND 

 
OH 

 
OK 

 
OR 

 
PA 

 
RI 

 
SC 

 
SD 

 
TN 

 
TX 

 
UT 

 
VT 

 
VA 

 
WA 

 
WV 

 
WI 

 
WY 

 
Installation 

                         

After Hours 
Installation 

                         

Design                          

 
Project Management 

                         

Asset Management                          

 
Refurbishment 

                         

 

See enclosed spreadsheet 
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3. Additional Services and Solutions: Company must insert the fixed monthly rate for storage in the 
table below: 

 
Additional Services & Solutions Monthly Rate 

Storage $ See enclosed 
spreadsheet 

 
4. Pricing Incentives and Rebates: Please identify any incentive and rebates offered based on volume, 

dollar amounts, or other criteria below: 
 

Rebate Description Amount or Percentage 

See enclosed spreadsheet  

  

  

  

  

  

 
5. Payment Terms:  Net 30  

 
 

6. Delivery: Company must state the normal delivery time (in calendar days) and any options for 
expediting delivery.  To match your particular product and scheduling needs, we offer these lead time 
options, 10-Day or Less, 20-Day or Less, Assigned, and Emergency Response. Please see “Additional 
Programs and Services” in the Proposed Solution section.   

 
 

 

 

 
 

7. Warranty: Company must detail the following: 

a. Applicable warranty and/or guarantees of furniture and installations including any 
conditions and response time for repair and/or replacement of any components during the 
warranty period. 

See full Warranty Statements enclosed. 

Response time to service and/or warranty requests are a top priority with your dealer and 
our Customer Care and Product Services teams. Standard service inquiries are responded 
to same day or within one business day of notification.  Depending upon parts required, 
Customer Care and Product Services will clearly outline the next steps and time frame for 
resolution. 
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b. Warranty period start date. The City of Charlotte desires the warranty start at the time of 
substantial completion. 

Herman Millers warranty starts upon Shipment/Invoice 
 

c. Availability of replacement parts. 

We want your Herman Miller products to serve your company for a long time, so we design 
them for easy component replacement while in use and easy disassembly at the end of their 
useful life. From seating casters and arm pads to work surfaces and replacement tiles, 
service parts are ordered through and installed by your servicing dealer to protect your 
investment and ensure your products continue to support your employees for a long time. 
Replacement parts are warrantied until the original product warranty expires. 
 

d. Life expectancy of furniture under normal use. 

Our products are designed, developed and tested to assure a 12 year life under high-level, 
multi-shift use.  Our products meet, and typically exceed, all industry standards (ANSI, 
BIFMA, UL, etc.), as well as internally developed requirements that go beyond industry 
requirements.  

 
e. Detailed information as to proposed return policy on all furniture. 

 

All product is manufactured by Herman Miller in the specific size, finish, and fabric 
requested to meet a specific customer application. Due to the customization and variety of 
applications, requests to return product, outside of warranty situations, are not typically 
authorized. Any product returned requires the written authorization from Herman Miller 
prior to return to ensure proper tracking and assessment. 
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8. Sample Projects: Company must provide pricing for the Sample Projects provided in this Section. 
Pricing should be based on pricing quoted in Section 7, Form 4. Sample Project Pricing must be 
submitted in the format provided and in hard copy and Excel format on a flash drive. The 
Sample Projects will be used for evaluation purposes only. 

a. Sample Project #A – Conference Room 
b. Sample Project #B – Break Room 
c. Sample Project #C – Private Office 
d. Sample Project #D – 6’x7’ Workstations 

i. Pricing must include the furniture, all required panels, hardware, connectors, 
and brackets required to build the 12 workstations. 

e. Sample Project #E – Large Collaboration Space 
f. Sample Project #F – Lounge Seating Area 

 
See enclosed spreadsheets. 
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REVISED - ADDENDUM 2 

Returns & cancellations are allowed only with HMI/dealer approval under HMI’s change/cancellation policy.

Note:

1. Drop Ship, price includes product delivery to the site, the purchaser is responsible for unloading.

Additional Charges May Apply For:

1) Orders of an aggregate quantity of 1 - 10 chairs, desks, files, peds - NTE $300 fee per delivery. 

2) Major Metro Markets and any non-ground floor installation:  NTE 1% - 3.5% of list product value

    - Major Metro Markets include large population centers and urban environments.  

3) Installation in a clinical/medical environment: NTE 1% - 3.5% of list product value

4) Special restrictions or limits established by local laws, ordinances or the directions of the buyer, including but not limited to restrictions on transportations of 
materials, street access to the job site and/or dock facilities: NTE 1% - 3.5% of list product value 

5) Installations outside of a 50 mile radius of the servicing dealer: NTE 1% - 2% of list product value.

6) Local Prevailing Wage and/or Union Labor Rates 

2. Inside Delivery, price includes All deliveries shall be delivered to the site, unloaded and moved 
to a designated area in the building. Company is responsible for unloading. 
3. Basic Installation, price includes inside delivery, uncrating, assembly, installation, removal of all debris from premises, installation documents and the bill of 
materials per the purchaser’s approved plan and specifications. 

  - Electric, heat, and adequate elevator service will be furnished without charge.

  - The immediate installation area shall be complete and free of debris including the carpet/flooring before installation commences.

  - Any work requiring a licensed electrician is the responsibility of the buyer.

4. Expanded Service Installation price to include basic installation; field measurements surveyed, documented and coordinated; electrical and 
telecommunication/data in-feed locations are surveyed, documented and coordinated; attend required coordination meetings with purchaser and other 
contractors; and creation and implementation of punch list by project manager. 

Installation & Delivery Services:

The service option product discounts include "standard" services only, subject to the conditions listed below. The discounts are "not to exceed" percentages that 
may be lower as quoted by the servicing dealer dependent on the specific project conditions. Additional charges and services shall be negotiated in advance of 
the service being performed. 

  - Installation will be performed during normal weekday working hours.

  - Adequate facilities for delivery, unloading, moving and staging/storing the product during the installation process shall be provided.   

  - Service work will shall not be hindered by other trades.



REVISED - ADDENDUM 2 

NTE = Not To Exceed

Any additional charges shall be quoted by the dealer and approved by the buyer prior to performance of the work.  

7) Mora, Compass, CoStruc casework systems installation to be quoted and approved by the buyer prior to performance of the work.

8) Living office installation, software, licenses, and subscriptions will be quoted and approved by the buyer prior to performance of work.



Additional Services & Solutions Standard Fixed Monthly 
Rate Monthly Rate / ft² Monthly Rate / ft³

Storage $ $1.50/sq.ft - $1.85/sq.ft $

* Storage for planning only, actual cost to be quoted; in/out and other services onsite and/or trailer storage are extra

3. REVISED 7-18-19 - Additional Services and Solutions: Company must insert a fixed monthly rate or a monthly rate range for 
all available options for storage in the table below. Company may insert additional rows as necessary.



*Incentives / Rebates Description Amount or Percentage
Customized Pricing for Sole Source Agreements /
Committed Volume To Be Negotiated With Buyer

Product Standardization Agreements To Be Negotiated With Buyer
Custom pricing agreements with Buyer To Be Negotiated With Buyer
Custom Incentives/Rebate agreements with Buyer To Be Negotiated With Buyer

4. Pricing Incentives and Rebates: Company must define the tier and add rows as required. 
Please identify any incentives and rebates offered based on volume, dollar amounts, or other 

criteria below: 

*Each Incentive listed above would be seperately negotiated with the specific buyer and 
developed based on the level of commitment, preferred vendor status, product standardization, 
or other commitments from the buyer.
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Our warranty covers everything—including electrical components,  
casters, pneumatic cylinders, tilts, and all moving mechanisms.

It recognizes the changing nature of work and the need for products  
that can stand up to continuous use.

And it means that when warranty work is performed in the U.S. and  
Canada, Herman Miller foots the bill.

At Herman Miller, we work for a better world around you. Our products— 
and our promise to stand behind their quality 100 percent—are designed  
to improve your environment whether it’s an office, hospital, school, home,  
an entire building, or the world at large.

A warranty is a promise. 
Here’s ours: 12 years, 3 shifts, labor included



Herman Miller Products
5 years
Herman Miller Collection products; C-style flipper door unit with lift-assisted 
mechanism; Connect™  power and data; Cubert®, Flute™, and Tone™  personal 
task lights; Eames Tables power modules, Exclave® whiteboards, tackboards, 
and accessories; Flo® power hub; Formwork® and Ubi™  liners; Keyless Locks; 
Logic Power Access Solutions™; Logic Reach; Mbrace wall-mounted technology; 
Ode®  lamps; Overlay™ Trellis and Linear light; Procedure/Supply Carts keyless 
lock bars; Tabetha Tablet Mount, Twist™  LED task light; Ubi USB power module

3 years
Herman Miller Collection outdoor products; Compass™  system faucet

2 years 
Logic Micro Tower; Magis and Mattiazzi branded products from the date of 
purchase by the original purchaser

1 year 
Formwork stackable desktop storage; Nelson™  Bubble Lamps®

None
Beware of Imitations poster; Exclave eco boards; Girard throw;  
Maharam Memory 3 game; Maharam pillows; Textiles & Objects poster

Herman Miller Materials
5 years
Herman Miller proprietary fabrics applied to seating products (exceptions 
covered under 12-year warranty include: Ace, AireWeave™ 2, Aristo, 
Balance, Bingo, Crepe, Dex, Epic, FLEXNET™, Intercept, Leather, Lyris 2™,  
MCL Leather, Marvel, Mercer, Monologue, 8Z Pellicle®, Rhythm, Strata,  
and Whisper); Sayl® knit back cover 

1 year 
Herman Miller Design on Textile (DOT™) and Customer’s Own Image (COI) 

Parts and Components
5 years
Electronic ballasts used in task lighting; keyless lock on Compass; mechanical 
components (drive shaft, motor, etc.) on Locale® height-adjustable surface; 
mechanical and electrical components on Motia® sit-to-stand tables, Nevi™ sit-
to-stand tables, and Nevi Link; Renew™ sit-to-stand pneumatic counterbalance 
and crank mechanism; power leg access option on Renew sit-to-stand tables

3 years 
All service parts; electric motors for Co/Struc® height-adjustable tables

2 years
Electrical components (switch, control box, etc.) on Locale height-
adjustable surface 

1 year
Compass system faucet sensors and control box

6 months
All other products, parts, and any services not listed above, sold or 
furnished by Herman Miller or its subsidiaries, except for consumable 
products such as batteries, dry-erase markers, erasers, light bulbs, fans, 
and other electronic products for which no warranty is given

Other Manufacturers’ Products

Herman Miller does not warrant other manufacturers’ product but will 
pass through to the original purchaser any warranty supplied by other 
manufacturers to the extent possible, including, but not limited to, 
open-line laminates.

All products sold under the Herman Miller brand, including Herman Miller 
Healthcare products, Geiger® products, Eames® aluminum group, Eames  
Soft PadTM group, Eames executive chairs, and Eames tables, are backed  
by our 12-year, 3-shift warranty, except as limited or described below. 
Warranty information for Nemschoff products can be found by visiting 
nemschoff.com/customer-care/warranty. Warranty information for  
Maharam® textiles can be found by visiting maharam.com/site/terms.



Provisions that apply to all Herman Miller-branded  
products and services:

Herman Miller, Inc. (“Herman Miller”), 855 East Main Avenue, PO Box 302, 
Zeeland, Michigan 49464-0302, USA, warrants the products sold by it 
and its subsidiaries to be free from defects in material and workmanship, 
regardless of the number of shifts during which the products are used, for 
the warranty periods specified. 

This limited warranty covers the sale of Herman Miller product in all 
countries. Not all of the product lines appearing on this list are marketed 
by Herman Miller in all countries, and appearance on this list does not 
imply an offer for sale of a product line in a particular place. Product line 
availability is defined in current price lists applicable to different regions. 

During the applicable warranty period, Herman Miller, as its sole obligation, 
will repair or replace (at its option) any product, part, or component covered 
by this warranty and sold after the effective date of this warranty, which 
fails under normal use as a result of a defect in material or workmanship. 
Herman Miller will repair or replace the aforementioned product, part, or 
component with a comparable product, part, or component.

This warranty extends only to the original purchasers who acquire new 
product from Herman Miller, its subsidiaries, or its authorized resellers. Any 
product, part, or component must have been used according to Herman 
Miller’s published instructions and installed and maintained by a Herman 
Miller factory-trained technician or an authorized Herman Miller dealer 
installer. If these requirements are met, warranty coverage will be extended. 
Any misuse, abuse, or modification to the original product voids the 
warranty. Herman Miller does not warrant the performance of the product 
when used in combination with other than original Herman Miller product.

Limited warranty only covers Herman Miller provided products, 
components, and related repair work performed by Herman Miller 
authorized dealers.

The warranty period starts from the date of purchase.

This document inclusively describes all of the warranties given and 
remedies available with respect to the company’s products and services. 
Herman Miller and its subsidiaries disclaim any other warranty whether 
express or implied, statutory or otherwise, in relation to the products. 
 
Herman Miller does not warrant: 

• natural variations in wood grain or figure or the presence of character marks 

• changes in surface finishes, including colorfastness, due to aging, exposure 
to light or direct sunlight

• marks, scars, or wrinkles occurring naturally in leather 

• veins, marks, voids, fissures, or cracks found naturally in stone

• failure resulting from normal wear and tear

• pilling of textiles

• matching of colors, grains, or textures of natural materials 

• colorfastness or the matching of colors of textiles or surface finishes, 
including an exact match to cuttings, samples, or swatch cards 

• damage, marking, or staining of veneer surfaces due to contact with  
rubber or similar compounds; damage from sharp objects or imprinting  
from writing instruments

• changes in the decibel level of motors or mechanisms utilized in height-
adjustable products

• damage or marking of materials or abrading of textiles over time caused by 
sharp or foreign objects

• discoloration of textiles and surface materials due to soiling, stains, or dye 
transfer from clothing, including denim

Herman Miller tests Customer’s Own Material (COM) and other customer-
supplied items for manufacturing quality only and does not provide any 
warranty with regard to these materials.

Herman Miller does not warrant products that are exposed to extreme 
environmental conditions or that have been subject to improper storage.

TO THE EXTENT ALLOWED BY LAW, ANY IMPLIED WARRANTIES, 
INCLUDING ANY WARRANTY OF MERCHANTABILITY OR FITNESS 
FOR A PARTICULAR PURPOSE, ARE DISCLAIMED AND TO 
THE EXTENT THEY ARE LEGALLY REQUIRED, ARE LIMITED IN 
DURATION TO THE DURATION OF THIS WRITTEN WARRANTY.

HERMAN MILLER SHALL NOT BE LIABLE FOR LOSS OF TIME, 
INCONVENIENCE, COMMERCIAL LOSS, OR INCIDENTAL OR 
CONSEQUENTIAL DAMAGES.

Applies in US only: Some states do not allow limitations on how long 
an implied warranty lasts or do not allow the exclusion or limitation of 
incidental or consequential damages, so the limitations or exclusions 
in the two preceding paragraphs may not apply. This warranty gives the 
purchaser specific legal rights; however, the purchaser may also have 
other rights that may vary from state to state. 

Applies outside US: Except as stated above, Herman Miller will not be 
liable for any loss or damage (including costs) however caused, whether 
direct or consequential, incurred or suffered by the purchaser or any third 
party in respect of the products, but nothing contained herein will or will 
be considered to exclude or restrict any liability on Herman Miller’s part 
for death or personal injury resulting from negligence.

Effective April 2019

For more information about our products and services or to see a list of dealers,  
please visit us at hermanmiller.com or call (888) 443 4357.

© 2019 Herman Miller, Inc., Zeeland, Michigan

® Y, Herman Miller, Bubble Lamps, Co/Struc, Cubert, Eames, Exclave, Flo, Formwork, Geiger, Locale,  
 Maharam, Motia, Ode, Pellicle, and Sayl are among the registered trademarks of Herman Miller,  
 Inc., and its owned subsidiaries.

™ AireWeave, Compass, Connect, DOT, Eames Soft Pad, FLEXNET, Flute, Lyris 2, Nelson, Nevi,  
 Overlay, Renew, Tone, Twist, and Ubi are among the trademarks of Herman Miller, Inc., and its  
 owned subsidiaries.



Geiger, 6095 Fulton Industrial Blvd., SW, Atlanta, GA 30336, USA, 
warrants the products sold by it to be free from defects in material 
and workmanship, regardless of the number of shifts during which 
the products are used, for the warranty periods specified below.

This warranty covers the sale of Geiger product in all countries. 
Not all of the product lines appearing on this list are marketed by 
Geiger in all countries, and appearance on this list does not imply 
an offer for sale of a product line in a particular place. Product line 
availability is defined in current price lists applicable to different 
regions.

Geiger Commercial Office Furniture Products

12 years 
All products sold under the Geiger® brand names, except as limited 
or described below.

Geiger Textile Alliance Program SM Fabrics

3 years 
Includes, but is not limited to Edelman Leather, Geiger, Herman 
Miller, Maharam, and Place fabrics.

Nonstandard Products

1 – 5 years 
Warranty length on nonstandard products not covered by the 12-
year warranty is identified on individual product quotes.

All Other Products, Parts and Services

2 years 
Height adjustable bases (electrical parts).  

5 years 
Height adjustable bases (mechanical parts). Task light electronic 
ballasts.  

3 years
All service parts.

6 months 
All other products, parts, and any services not listed above, sold or 
furnished by Geiger, except for consumable products such as light 
bulbs and other electronic products for which no warranty is given. 

None 
For other manufacturers’ products, Geiger will pass through to the 
original purchaser any warranty supplied by other manufacturers 
to the extent possible, including, but not limited to, open line 
laminates.

Provisions that apply to all products and services:

During the applicable warranty period, Geiger, as its sole obligation, 
will repair or replace (at its option) any product, part, or component 
covered by this warranty and sold after the effective date of this 
warranty, which fails under normal use as a result of a defect 
in material or workmanship; Geiger will repair or replace the 
aforementioned product, part, or component with a comparable 
product, part, or component.  

This warranty extends only to the original   purchasers who acquire 
new product from Geiger, or its authorized resellers. Any product, 
part, or component must have been installed, used, and maintained 
according to Geiger’s published instructions in order to be eligible 
for coverage under this warranty and must not have been subject to 
misuse or abuse. Any modification to the original product voids the 
warranty. Geiger does not warrant the performance of the product 
when used in combination with other than original Geiger product. 
The warranty period starts from the date of purchase. This document 
inclusively describes all of the warranties given and remedies 
available with respect to the company’s products and services. 
Geiger disclaims any other warranty whether express or implied, 
statutory or otherwise, in relation to the products.

Geiger Warranty



Geiger does not warrant:

• natural variations in wood grain or figure or the presence of 
character marks

• changes in surface finishes due to aging or exposure to light
• marks, scars, or wrinkles occurring naturally in leather
• veins, marks, voids, fissures, or cracks found naturally in 

stone

In addition, Geiger does not warrant:

• failure resulting from normal wear and tear
• the matching of colors, grains, or textures of natural materials
• the colorfastness or the matching of colors of textiles, 

including an exact match to cuttings or to swatch card
• damage, marking, or staining of veneer surfaces due to 

contact with rubber or similar compounds
• damage from sharp objects or imprinting from writing 

instruments, or
• prolonged exposure to direct sunlight
 
Geiger tests Customer’s Own Material (COM) and other customer-
supplied items for manufacturing quality only and does not 
provide any warranty with regard to these materials. Geiger does 
not warrant products that are   exposed to extreme environmental 
conditions or that have been subject to improper storage.  
Geiger’s products meet the requirements of   the price books and 
other written publications.  

TO THE EXTENT ALLOWED BY LAW, ANY IMPLIED WARRANTIES, 
INCLUDING ANY WARRANTY OF MERCHANTABILITY OR FITNESS 
FOR A PARTICULAR PURPOSE, ARE DISCLAIMED AND TO THE 
EXTENT THEY ARE LEGALLY REQUIRED, ARE LIMITED IN DURATION 
TO THE DURATION OF THIS WRITTEN WARRANTY.

GEIGER SHALL NOT BE LIABLE FOR LOSS OF TIME, 
INCONVENIENCE, COMMERCIAL LOSS, OR INCIDENTAL OR 
CONSEQUENTIAL DAMAGES.

   

Applies outside US: Except as stated above, Geiger will not be 
liable for any loss or damage (including costs) however caused, 
whether direct or consequential, incurred or suffered by the 
purchaser or any third party in respect of the products but nothing 
contained herein will or will be considered to exclude or restrict 
any liability on Geiger’s part for death or personal injury resulting 
from negligence.  

Geiger Warranty (continued)



800 203 8916 Phone
920 471 0292 Fax
nemschoff.com

2218 Julson Court
Sheboygan, WI 53082

A Herman Miller Company
©2019 Nemschoff, Inc.
v6 06.2019

Limited Lifetime Warranty
Seller warrants the products it manufactures against defects of material and workmanship under normal use and 
service for the useful life* of the product from the date of shipment provided that the product is in use by the original 
owner and has been used only for the original purpose. This warranty is void in cases of damage in transit, negligence, 
user modification, abuse, abnormal usage, improper use of cleaning chemicals, misuse, accidents and improper 
maintenance.

As Buyer’s sole remedy under the warranty, Nemschoff, at its option, will repair or replace defective parts at no charge to 
the original owner of record. Nemschoff will pay freight charges provided that the replacement or return has previously 
been authorized by the company under the terms of this warranty. Normal aging and wear of fabrics, filling materials, 
mechanisms, mechanical components and finishes are exempt from this warranty.

With proper use and maintenance, the limitations of our warranty are as follows:

10 years for all mechanisms and mechanical components of Serenity®, Prísto®, Consoul™, Leonard, and Ava® 
Recliners

12 years for all mechanisms and mechanical components of Nala and Centé® Patient Chairs

5 years for all other mechanisms and mechanical components

5 years for Overbed Tables, Physician and Caregiver Stools

5 years for lighting

5 years on Nemschoff Performance Fabric (NPF)

1 year for electrical outlets

1 year for Privacy Panels (Palisade)

1 year for Resin panel (Terra™ for Treatment Areas)

Graded-in fabrics follow the warranty of the textile manufacturer–please reference specific manufacturer's website

Customers Own Material (COM) is not covered under warranty

 
THERE IS NO OTHER EXPRESS WARRANTY. SELLER HEREBY DISCLAIMS ALL IMPLIED WARRANTIES INCLUDING THE IMPLIED 
WARRANTY OF MERCHANTABILITY AND FITNESS FOR ANY PARTICULAR PURPOSE INDICATED BY BUYER TO SELLER.

There are no representations as to the capacity or performance of the products sold hereunder except as set forth in the 
quotation specifications, if any, and such representations are expressly conditioned upon the correctness of the data 
furnished by Buyer and upon the products being properly installed and maintained.

IT IS EXPRESSLY AGREED THAT THIS REMEDY OF REPAIR, REPLACEMENT OR CREDIT, AT THE SELLER’S OPTION, IS BUYERS 
EXCLUSIVE REMEDY UNDER THIS WARRANTY. IN NO EVENT SHALL SELLER BE LIABLE FOR CONSEQUENTIAL DAMAGES.

1 of 2



800 203 8916 Phone
920 471 0292 Fax
nemschoff.com

2218 Julson Court
Sheboygan, WI 53082

A Herman Miller Company
©2019 Nemschoff, Inc.
v6 06.2019

On equipment furnished by Seller, but manufactured by others, the written warranty, if any, of the manufacturer will be 
assigned to Buyer. However, Seller does not adopt, and does not guarantee or represent that manufacturer will comply 
with any of the terms of the warranty of such manufacturer.

Seller warrants woven and non-woven upholstery on the NPF program when applied to Seller's products. Warranty 
covers defects of material and workmanship under normal use and service for five (5) years from the date of shipment. 
This warranty applies only to the original owner and the original use of the product. This warranty is void in cases of 
damage in transit, negligence, abuse, abnormal usage, misuse, accidents, and improper cleaning and maintenance. 
Normal aging and wear of woven and non-woven upholstery are exempt from this warranty. As Buyer's sole remedy 
under the warranty, Nemschoff, as its option, will repair or replace the material at no charge to the original owner of 
record. If the material is no longer in manufacture, one of comparable value will be substituted for you. Nemschoff will 
pay freight charges, provided that the replacement or return has been previously authorized by the company under the 
terms of this warranty.

Expenses incurred by Buyer in repairing or replacing Seller’s product will not be allowed except by written permission of 
Seller.

Seller, in its manufacture and sale of these products, will assume no liability as to possible infringement of patents or 
copyrights by virtue of the use of said products in combination with other elements or structures, or when manufactured 
to Buyer’s specifications.

* Useful life, as defined by industry standards, is 12 years.

2 of 2
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7 years

naughtone warrants to the original 
purchaser that its products are free 
from defects in materials and 
workmanship for a period of 7 
years from date of delivery, except 
as noted below. This warranty 
applies to single shift (standard 8-
hour day, 5 days per week) use.

Exceptions

5 years

Stacking chairs, metal chair 
frames, seating components 
including adjustment mechanisms, 
height adjustment mechanisms 
and pneumatic cylinders, monitor 
supports and tablet arm 
assembles, wood veneer and low 
pressure laminate (LPL) surfaces, 
urethane and wood edge 
treatments, upholstery/ tailoring 
and exposed wood frames.

Fabric 

naughtone offers no warranty, 
either implied or expressed, on any 
fabrics or leathers used on our 
products. Fabrics and leathers 
carry warranties from the fabric 
manufacturer or reseller. Please 
refer to each reseller’s warranties 
before specifying. Because every 
fabric specification is different and 
application for use must be taken 
into consideration, naughtone shall 
not be held responsible in any 
manner for wrong specification of 
fabric for tailoring, wear, durability, 
or light fastness. 

Limitations and Exceptions

A) General

The warranties set out in Part 1 of 
Schedule 1:

• Provide coverage to the 
Customer only;

• Do not apply to (i) merchandise 
that was at any time, used as a 
floor sample or display mode, 
(ii) any merchandise purchase 
“as is” or second-hand, (iii) any 
merchandise purchased at a 
distress sale or a ‘going out-of
business sale, or (iv) any 
merchandise purchased from a 
liquidator.

The Product Tolerances set out in 
Schedule 2 shall apply. Products 
shall not be deemed to be in 
breach of warranty, or otherwise 
defective, by reason of an issue 
that is covered in Schedule 2. 

All warranties, whether express or 
implied, cover only normal usage.

No warranty, express of implied, 
applies to any Product condition 
resulting from misuse, abuse, 
delivery or transportation damage, 
nor any Product condition resulting 
from incorrect or inadequate 
maintenance, cleaning or care. 
Warranty is null and void if 
furniture has been moved from 
original points of delivery to 
consumer. 

Warranty information 
Schedule 1

Page 1 of 2     March 2019
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 Warranty
Coverage
All products sold by Design Within Reach, Inc., through its contract channel (“DWRC”) are warrantied to be free of defects in  
material and workmanship appearing within 3 years from the date of purchase, except as otherwise described below. All HAY 
products sold through the DWRC channel are warrantied to be free of defects in material and workmanship appearing within 2 
years from the date of purchase. This warranty is extended only to the original purchaser from DWRC or its authorized reseller,  
for commercial or institutional use. During the warranty period, as its sole responsibility and as the purchaser’s sole remedy under 
this warranty, DWRC will provide one of the following remedies, chosen by DWRC in its sole discretion: (a) repair the defective 
products, (b) replace the defective products with comparable products or (c) refund the purchase price of the defective products.

Other Warranties
THE ABOVE WARRANTY IS EXCLUSIVE AND IN LIEU OF ANY OTHER EXPRESS OR IMPLIED WARRANTIES, INCLUDING 
BUT NOT LIMITED TO ANY IMPLIED WARRANTY OF MERCHANTABILITY OR FITNESS FOR PARTICULAR PURPOSE.

Exclusions
This warranty is not extended to purchasers for personal, family or household use, and it does not cover any of the following:

 » Misuse, abuse or modification of the original product

 » Any product, part or component that has not been used according to applicable published manufacturer instructions 
(and installed and maintained by a DWRC-designated factory-trained technician or dealer installer)

 » Natural variations in wood grain or figure or presence of character marks

 » Changes in surface finishes, including colorfastness, due to aging or exposure to light

 » Marks, scars or wrinkles occurring naturally in leather

 » Veins, marks, voids, fissures or cracks found naturally in stone

 » Failure resulting from normal wear and tear

 » Pilling of textiles

 » Matching of colors, grains or textures of natural materials

 » Colorfastness or matching of colors of textiles or surface finishes, including an exact match to cuttings, samples  
or swatch cards

 » Damage, marking or staining of veneer surfaces due to contact with rubber or similar compounds, sharp objects  
or writing instruments

 » Changes in the decibel level of motors or mechanisms used in height-adjustable products

 » Damage or marking of materials or abrading of textiles over time caused by sharp or foreign objects 

 » Discoloration of textiles and surface materials due to soiling, stains or dye transfer from clothing, including denim

 » Products that have been exposed to extreme environmental conditions or that have been improperly stored

Limitation of Liability
DWRC WILL NOT BE SUBJECT TO ANY OBLIGATIONS OR LIABILITIES OTHER THAN THOSE SET FORTH IN THIS  
DOCUMENT, WHETHER ARISING OUT OF BREACH OF CONTRACT, WARRANTY OR TORT (INCLUDING NEGLIGENCE 
AND STRICT LIABILITY), OR UNDER OTHER THEORIES OF LAW OR EQUITY, WITH RESPECT TO ITS PRODUCTS,  
OR ANY UNDERTAKINGS, ACTS OR OMISSIONS RELATING THERETO, AND IN NO EVENT WILL DWRC BE LIABLE  
FOR ANY CONSEQUENTIAL, INCIDENTAL, INDIRECT OR CONTINGENT DAMAGES WHATSOEVER. Without limiting  
the generality of the foregoing, DWRC specifically disclaims any liability for penalties, special damages, damages for lost profits  
or revenues, downtime, lost good will, cost of capital, cost of substitute goods or services or any other types of economic loss.





2-year warrenty

Nine United Denmark A/S designs and manufactures furniture under the 
trademark HAY. All products are manufactured in accordance with the 
highest standards and to meet our high standards in quality and production and 
a 2-year warrenty is given.

The 2-year warrenty covers materials and/or workmanship on frame or 
upholstery. The guarantee is valid from the date on the original invoice. 
The warrenty does not apply in the following situations:

/ if the products has been stored or assembled wrongly.
/ if the product has been abused or misused, altered or cleaned using wrong 
cleaning methods.
/ damage due to normal wear and tear, cuts or scratches, or damage caused by 
impact or accidents.
/ if the product has been placed outdoors or in a humid environment.
/ in cases of consequential or incidental damage.

Nine United Denmark A/S is dedicated to the design and production of of 
durable furniture designed to last. We put great effort into choosing materials 
focusing on hard wearing qualities to help us secure the long life span of the 
product.

Nine United Denmark A/S reserves the right to alter or stop the production of 
selected items without prior notice.

The warrenty is valid from January 1, 2015.

Nine United Denmark A/S  Havnen 1  8700 Horsens  Denmark / www.hay.dk / +45 4282 0282  

HAY
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(REVISED 7-18-19) SECTION 7 -REQUIRED FORM 6 – COMPANY’S BACKGROUND RESPONSE 

RFP # 269-2019-105 

FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 

Companies shall complete and submit the form below as part of their response to this RFP. Additional pages may 
be attached as needed to present the information requested. 

 

Question Response 
Company’s legal name Herman Miller, Inc.  
Company Location (indicate corporate 
headquarters and location that will be providing 
the Services). 

Herman Miller’s corporate headquarters is located 
in Holland, Michigan, with showrooms and sales 
offices located throughout U.S. and Canada. Major 
manufacturing and distribution hubs are located in 
Holland, Zeeland, and Spring Lake.  
 
Important to our success is our distribution channel 
located throughout North America. Working 
together with these partners, our goal is to provide 
the highest level of service, responsiveness and 
performance across North America. The ultimate 
strategy is built on the development of a unified 
network that can service customers with speed and 
excellence no matter where they are. 
 
Our network of nearly 230 dealer locations deliver 
products and services and are committed to meeting 
our quality standards.  
 

How many years has your company been in 
business? How long has your company been 
providing the Products and Services as described 
in Section 4? 

We have succeeded for over 100 years in using 
design as a means of thinking, learning, and solving 
problems innovatively.  
 

List any projects or services terminated by a 
government entity. Please disclose the 
government entity that terminated and explain the 
reason for the termination. 

Herman Miller has not been “Terminated For 
Cause” by a government entity in relation to an 
executed and actionable contract.  Further, Herman 
Miller is not suspended or debarred. This 
information pertains to the state/local/municipal/ 
educational environment as well as the federal/GSA 
environment.   
 
Herman Miller was not listed in the federal EPLS 
(Excluded Parties List System) nor is Herman 
Miller listed as such (excluded, etc.) in the current 
www.sam.gov website which has ‘absorbed’ EPLS 
into the integrated federal SAM (System for Award 
Management) website. 

List any litigation that your company has been 
involved with during the past two (2) years for 
Services similar to those in this RFP. 

Herman Miller is a publicly traded company listed 
on the NASDAQ. We do not have any material 
litigation pending against us. We are a defendant in 
several routine lawsuits customary of companies of 
our size and in our industry. 
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Provide an overview and history of your 
company. 

We are a leading provider of furnishings, tools, and 
services. Our human-centered approach begins with 
the study of people, their physical attributes and 
their behaviors. Based on this research, we work 
with the world’s leading thinkers and designers to 
design solutions for people, wherever they work, 
learn, heal, and live. These collaborations yield 
original designs that marry beauty and utility. 
 
Established in 1905 as Star Furniture, renamed 
Herman Miller Furniture Company in 1923 by 
founder D.J. De Pree, we became known as Herman 
Miller, Inc., in 1960. Our stock became publicly 
traded in 1970.  
 
We’re headquartered in West Michigan, USA, and 
employ over 7,000 people worldwide. People obtain 
our products and services through an international 
network of dealers, retailers, and e-commerce sites. 
We have a presence on every continent but 
Antarctica. We make our products in the United 
States, Brazil, China, Hong Kong, India, and the 
United Kingdom. We are known globally for our 
innovative and award-winning designs. Our family 
of brands and partners extend our ability to solve 
more problems more effectively for our customers. 
People around the world take inspiration from our 
innovative business practices, our views on 
leadership, and our stance on sustainability. 
 
 

If your company is a subsidiary, identify the 
number of employees in your company or 
division and the revenues of proposing company 
or division. 

Not applicable 
 
 
 

Identify the percentage of revenue used for 
research and/or development by the proposing 
company or division. 

Innovation demands investment, and because 
innovation is at the heart of our business, we remain 
committed to our steady R&D investment.  
 
Fiscal Year   % of Annual Sales  Amt Invested 
2018                3.1%                          73.1 million 
 

Identify any certifications held by your company 
if you are implementing or reselling another 
company's products or services. Include how long 
the partnership or certification has been effect. 

Not applicable. 
 
Herman Miller distributes its products through its 
own dealer network. 

Describe your company’s complete corporate 
structure, including any parent companies, 
subsidiaries, affiliates and other related entities. 

We serve as the parent company to an extensive 
network of subsidiaries and licensees that 
strengthen and complement our product and service 
offerings. We operate through focused businesses 
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and distribution channels, including Herman Miller 
and our independently owned dealers. 
 
Our subsidiaries are: 

• Colebrook, Bosson & Saunders (Products), 
Ltd. (Acquired in 2010): A UK-based 
designer of high-performance tools for 
work 

• Design Within Reach* (Acquired in 2014): 
Retailer of authentic modern furnishings 

• Geiger International, Inc. (Acquired in 
1999): Maker of exquisitely crafted designs 
for refined working environments 

• HAY A/S* (Acquired an interest in 2018): 
Inspired furniture and accessories for 
modern living 

• Maharam Fabric Corporation (Acquired in 
2013): Creator of textiles known for its 
rigorous commitment to design 

• Nemschoff, Inc. (Acquired in 2009): 
Manufacturer of beautifully styled, high-
performance furnishings 

• POSH Office Systems (Acquired in 2011): 
Manufacturer of quality office furniture in 
Asia 

 
Herman Miller has formed a network of alliances or 
strategic partnerships that complement our product 
portfolio and strengthen our total offering to 
customers. We build these relationships with 
companies that, like us, are committed to high 
standards of product and service quality, with a 
clear focus on customers' needs. 
 
Our alliance partners are: 

• BRC Group: Manufacturer of value-driven 
laminate casegoods and storage 

• Brewer Company: Manufacturer of exam 
tables and accessories with a focus on 
delivering safe solutions for healthcare 
providers and the patients they serve 

• CORT Furniture Rental: Leading provider 
of quality office furnishings, unique 
solutions, and related services in the “rent 
to rent” segment of our industry 

• Eagle Group: Manufacturer of high-quality 
wire shelving, stainless clean room 
products and specialty stainless products 

• Framery: A pioneer and leading company 
in manufacturing and developing 
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soundproof private spaces 
• Legrand North America: Innovative 

manufacturer of electrical and network 
infrastructure 

• Luna Textiles, Edelman Leather and Place 
Textiles: Designers comprising the Textile 
Furniture Alliance Program™ (TAP) 
offering exclusive fabrics 

• Maars Living Walls*: Worldwide leader in 
the design and manufacturing of interior 
wall solutions 

• Magis: Leading Italian furniture designer 
• Mattiazzi: Manufacturer of wood dining 

chairs and tables 
• naughtone*: Contemporary furnishings for 

workplace, education, and hospitality 
environments 

• Starin: Leading supply partner of learning 
and workplace technology 

 
 
*Herman Miller, Inc. owns 95.12% of Design 
Within Reach, 48.15% of Maars Living Walls, 33% 
of HAY A/S, 52.53% of Naughtone (Holdings) 
Limited, and 54.42% of Naughtone Manufacturing 
Ltd. and Naughtone (Holdings) Limited owns 100% 
of Naught One Ltd., 
 

Describe the ownership structure of your 
company, including any significant or controlling 
equity holders. 

We’ve been a publicly held company since 1970. 
Our corporate family stretches around the globe and 
includes wholly owned subsidiaries and licensees in 
more than 100 countries. 
  
Every employee with at least one year of service at 
Herman Miller or its subsidiaries owns stock in the 
company. As employees and owners, our team 
members have a vested interest in the success of our 
company. We equip them to act on that interest 
through open, regular communications. We 
schedule regular learning opportunities to improve 
the skills of our team. The result is a highly 
motivated and business-literate workforce that’s 
always striving to increase our value to our 
customers, our employee owners, and our external 
shareholders. 
 

Provide a management organization chart of your 
company’s overall organization, including 
director and officer positions and names and the 
reporting structure. 

Herman Miller Board of Directors 
Mary Vermeer Andringa 

Chairman of the Board, Vermeer 

David Brandon 
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Chairman and Chief Executive Officer, 
Toys”R”Us, Inc. 

Brenda Freeman 
Chief Marketing Officer, Magic Leap 

Douglas D. French 
Managing Director, Sante Health Venture 

J. Barry Griswell 
Chief Executive Officer, Community Foundation 
of Greater Des Moines (retired) 

John R. Hoke III 
Vice President, Chief Design Officer, Nike, Inc. 

Lisa Kro 
Co-Founder, Managing Director and Chief 
Financial Officer, Mill City Capital, L.P. 

Heidi Manheimer 
Independent Consultant 

Andrea (Andi) Owen 
President and Chief Executive Officer, Herman 
Miller, Inc. 

Mike Smith 
President and Chief Operating Officer, Stitch Fix 

Michael A. Volkema 
Chairman of the Board, Herman Miller, Inc. 
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Describe the key individuals along with their 
qualifications, professional certifications and 
experience that would comprise your company’s 
team for providing the Services. 

National Accounts Manager: Greg Cass 
Program Contract Manager: Troy Westerhof  
Director of Government Sales: Tim Barrios 
Education Sales Director: Derrell Jackson 
Customer Success Team Leader: John Devries 
 
Qualifications, certifications and experience are 
detailed in section 8, Company Background 
Response 
 

If the Proposal will be from a team composed of 
more than one (1) company or if any subcontractor 
will provide more than fifteen percent (15%) of the 
Services, please describe the relationship, to 
include the form of partnership, each team 
member’s role, and the experience each company 
will bring to the relationship that qualifies it to 
fulfill its role. Provide descriptions and references 
for the projects on which team members have 
previously collaborated. 

This proposal is submitted by Herman Miller Inc. 

Explain how your organization ensures that 
personnel performing the Services are qualified 
and proficient. 

All Herman Miller certified installers complete a 3-
1/2 day Installation Workshop training. The 
workshop assures you that your products get 
installed correctly and perform to your 
expectations.  
 

Provide information regarding the level of 
staffing at your organization’s facilities that will 
be providing the Services, as well as the level of 
staffing at subcontractors’ facilities, if known or 
applicable. 

Our Customer Care team, which is part of our Sales 
Administration organization, has over 100 team 
members representing the following functional 
areas within Herman Miller: 
 
Customer Care 
Order Management 
Product Services (Product Knowledge and 
Warranty support) 
Contract Management 
Credit Services 
 
Each Authorized Herman Miller dealer across the 
country has a mutually agreed upon Dealer 
Agreement. This agreement contains both dealer 
and manufacturer obligations.  Dealers are 
contractually required to maintain an adequate staff 
trained in the sale of Herman Miller products and in 
the servicing and installation of those products, with 
experience and capacity appropriate for servicing 
the trade area. Dealers are also required to maintain 
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a reputation for high quality service, consultative 
selling, and business integrity 
 

If your company has been the subject of a dispute 
or strike by organized labor within the last five 
(5) years, please describe the circumstances and 
the resolution of the dispute. 

We have not been the subject of a dispute or strike 
by organized labor within the last five years.  
 

Describe your security procedures to include 
physical plant, electronic data, hard copy 
information, and employee security. Explain your 
point of accountability for all components of the 
security process. Describe the results of any 
third-party security audits in the last five (5) 
years. 

Physical Security Policy 
(https://www.hermanmiller.com/content/dam/propo
sal_center/omnia/physical_security_policy.pdf) 
 
Information Systems Security Policy 
(https://www.hermanmiller.com/content/dam/propo
sal_center/omnia/information_security_policy.pdf) 
 
 
Points of accountability 
Physical Security: Dan Wilkins 
Information Systems Security: Chris Wolski 
 
Cyber security has third party testing 
completed.  Reports will be provided after a 
confidentiality agreement has been signed and at 
the approval of the CISO. 
 
 
 

Provide the names and addresses of each certified 
installer/subcontractor by geographical area. 

In North America, U.S. Territories and Outlying 
Areas, Herman Miller products are distributed 
through a network of over 110 Authorized and 
Certified Dealers, with almost 230 locations. They 
provide both products and services and are 
committed to meeting our quality standards. You 
can see a list of Herman Miller dealers in your area 
by visiting hermanmiller.com/dealers 
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FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 
RFP# 269-2019-105 JUNE 19, 2019 

REQUIRED FORM 7 – REFERENCES 

RFP # 269-2019-105 

FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 

Companies shall complete the form below. The City’s preference is for references from organizations of 
similar size or where the Company is performing similar services to those described herein. If such 
references are not available, individuals or companies that can speak to the Company’s performance are 
adequate. Please do not list the City of Charlotte. 
 

Reference 1 
Company Name: County of Los Angeles      

Contact Name: Eric Carlos 

Phone Number:  323.267.2331 

Reference 2 
Company Name: University of Virginia 

Contact Name: Lori Ponton 

Phone Number:  434-924-4216 

Reference 3 
Company Name: County of San Bernardino   

 
Contact Name: Laurie Rozko 

Phone Number:  909.387.2060 

Reference 4 
Company Name: Colorado State University 

Contact Name: Farrah Bustamante 

Phone Number:  970.491.1992 

Reference 5 
Company Name: Vanderbilt University   

Contact Name: Chuck Nicholas  

Phone Number:  615.322.2917 
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FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 
RFP# 269-2019-105 JUNE 19, 2019  
 

REQUIRED FORM 10 – ENVIRONMENTAL PURCHASING RESPONSES  

RFP # 269-2019-105 

FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 

Companies shall complete and submit the form below regarding the products or supplies required to 
perform the Services. 

Question Response 

Recycled Content. 
Products must contain a certain percentage 
of recycled content. Please include the 
amount of recycled content, both pre- and 
post-consumer, included in your product.  
 
 
 
  

Herman Miller’s Design for Environment protocol 
focuses on maintaining our high standards while 
incorporating increasingly more environmentally 
sustainable materials into our new product designs. 
Our goal is to maximize the amount of recycled 
content and recyclability of a product at the end of 
its useful life. 
 
For more information on recycled content for 
products, please refer to please refer to the 
“Environmental Calculator” (ecomedes) on our 
website: hermanmiller.ecomedes.com.  

Recyclability. 
Please include the types of materials 
included in your product, and if they are 
considered recyclable in typical municipal 
recycling streams. 

For recyclability percentages of specific products, 
please refer to please refer to the “Environmental 
Calculator” (ecomedes) on our website: 
hermanmiller.ecomedes.com.  

Biodegradability. 
Products must be capable of decomposing 
under natural conditions. Please state 
whether each Product offered in your 
proposal is biodegradable. 

Our products are not biodegradable. 
 
 
 
 

Compostability. 
Products must be capable of composting at 
a commercial composting facility. Please 
state whether each product offered in your 
proposal is compostable. 
 
 
 
 
 
 
 

Not Applicable to our products. 
 
For many years, we have reported to the EPA 
WasteWise program with a focus on diverting 
materials from a landfill----including composting. 
Our most current 2019 reporting indicated 387.75 
tons (775,504 pounds) of material composted. This 
includes paper towels from bathrooms along with 
utensils/plates/food waste from our on-site 
cafeterias. 
 

Energy Consumption. 
Please include the total amount of energy 
consumed for product or service 
manufacture, use and disposal. Different 
sources of energy are associated with 
different environmental impacts. 
 

We use processes that eliminate waste from our 
facilities, borrow the water we need and manage it 
well, reduce energy intensity, and use renewable 
forms of energy. 
In FY2017, Herman Miller consumed 96,600 
Megawatt hours or $42.2 Megawatt hours/$ million 
sales 
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Energy Efficiency. 
Products must meet or exceed the 
Department of Energy (DOE) and 
Environmental Protection Agency criteria 
for use of the ENERGY STAR trademark 
label; or is in the upper 25% of efficiency 
for all similar products as designated by the 
U.S. Department of Energy’s Federal 
Energy Management Program. 

Not Applicable to our products. 
 
 
 

 
Water Efficiency. 
Eligible products must meet or exceed the 
Environmental Protection Agency’s 
WaterSense program or be water-efficient 
or low-flow fixtures. 

Not Applicable to our products. 
 
 

Low VOCs. 
Products should contain low or no volatile 
organic compounds (VOCs). Please 
indicate any VOC content in each 
applicable product offered in your 
proposal. 

For VOC content information of specific products, 
please refer to please refer to the “Environmental 
Calculator” (ecomedes) on our website: 
hermanmiller.ecomedes.com. 

 
Reduced Packaging.  
Please include any efforts made to reduce 
the packaging of the products included in 
this proposal. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Larger scale domestic orders allow the use of 
minimal packaging, such as bulk packaging and 
blanket wrapping. Bulk packaging examples include 
stretch wrapping up to 40 worksurfaces or screens to 
a pallet, thus eliminating an individual box and 
multiple pieces of protective foam for each product.  
Another common bulk pack example includes 
placing up to 48 pieces of cladding in a single box 
with pallet truck access and a “zip-line” opening to 
allow easy access at the point of delivery. 
 
Blanket wrapping typically involves seating and 
metal storage products. In this scenario we wrap 
products in reusable blankets and ship them directly 
from the plant to the installation site. The transit 
company brings the blankets back to Herman Miller 
for a closed-loop packaging reuse system.  Bulk 
packaging and blanket wrapping not only eliminate 
the need for corrugated boxes, foams and plastics, 
but typically increase unloading time by 25% or 
more, with similar savings in disposal reduction and 
transit efficiency. 

Pollution Prevention. 
Please state your company’s policy on 
source reduction. The Pollution Prevention 
Act defines source reduction to mean any 
practice that: (1) Reduces the amount of 
any hazardous substance, pollutant or 
contaminant entering any waste stream or 

Herman Miller Safety and Sustainability Policy 
At Herman Miller, we approach safety and 
sustainability two ways. 

From the top down, we set goals for safety and 
sustainability and make performance to these goals 
part of our CEO’s scorecard. 
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otherwise released into the environment 
(including fugitive emissions) prior to 
recycling, treatment or disposal, and (2) 
Reduces the hazards to public health and 
the environment associated with the release 
of such substances, pollutants or 
contaminants. The term includes: 
equipment or technology modifications, 
process or procedure modifications, 
reformulation or redesign of products, 
substitution of raw materials, and 
improvements in housekeeping, 
maintenance, training or inventory control. 

From the bottom up, we empower people with a 
passion for wellness and responsibility to lead by 
example and through organized programs. 

These approaches meet in the middle, always striving 
to improve through commitments to: 

 Living, Working, and Being Safe 
Promoting safety knowledge, well-being both at 
work and at home, and the prevention of injuries 
and ill health. 

 Being Resource Smart 
Acting on the prevention of pollution, the 
elimination of all forms of waste, and the efficient 
use of all resources. 

 Being Eco Inspired 
Advocating for better, more sustainable products 
with safer material chemistry. 

 Being Community Driven 
Sharing best practices with all stakeholders and 
going beyond compliance with regulations and other 
requirements. 

Life Cycle Management. 
Please state how many times your product 
may be reused. (Since reusable products 
generally require more upfront costs than 
disposable products, they are often 
subjected to a cost/benefit analysis in order 
to determine the life cycle cost). 
 
 
 
 
 
 
 
 

As part of our Design for the Environment process, 
life cycle impacts are considered when making 
material choices.  Additionally, full life cycle 
assessments (LCAs) have been conducted for major 
product categories/product lines. 
 
Herman Miller has been using LCAs since 2006 to 
identify the potential environmental impacts of our 
products. We perform life cycle analysis specifically 
according to ISO documents 14040 and 14044 and 
we conform to the most recent respective Product 
Category Rules for Environmental Product 
Declarations (EPDs). EPDs are now available for the 
majority of our performance seating products. 

End of Life Management. 
Will the manufacturer or designee accept 
the product back at the end-of-life? (who 
pays for the transportation of the product 
may be situation-specific). 
 
 
 
 
 

The Herman Miller rePurpose program is an 
industry-leading resource for managing surplus 
corporate assets, including furniture, equipment, and 
supplies. By employing a thoughtful combination of 
resale, recycling, and donation on each project, 
rePurpose ensures assets reach their best destination. 
The rePurpose program is a single-source approach, 
which saves time and money, eliminates liability, 
and keeps 99 percent of product out of landfills. Fees 
for rePurpose vary based on size and scope. 
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Company’s Background Response
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Company’s Background Response

Company must supply the following information in order for the Principal Procurement 
Agency to determine Company’s qualifications to extend the resulting Master Agreement to 
Participating Public Agencies through OMNIA Partners.  

3.1 Company
A. Brief history and description of Company.
B. Total number and location of sales persons employed by Company.

We are a leading provider of furnishings, tools, and services. Our human-centered approach begins 
with the study of people, their physical attributes and their behaviors. Based on this research, we 
work with the world’s leading thinkers and designers to design solutions for people, wherever they 
work, learn, heal, and live. These collaborations yield original designs that marry beauty and utility.

Established in 1905 as Star Furniture, renamed Herman Miller Furniture Company in 1923 by founder D.J. 
De Pree, we became known as Herman Miller, Inc., in 1960. Our stock became publicly traded in 1970. 

We’re headquartered in West Michigan, USA, and employ over 7,000 people worldwide. People 
obtain our products and services through an international network of dealers, retailers, and 
e-commerce sites. We have a presence on every continent but Antarctica. We make our products in 
the United States, Brazil, China, Hong Kong, India, and the United Kingdom. We are known globally for 
our innovative and award-winning designs. 

Our family of brands and partners extend our ability to solve more problems more effectively for our 
customers. People around the world take inspiration from our innovative business practices, our 
views on leadership, and our stance on sustainability.

Herman Miller has 334 employees in sales roles covering major metropolitan areas throughout 
the US.
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Company’s Background Response

3.1 Company
C. Number and location of support centers (if applicable) and location of corporate office.

We’re headquartered in West Michigan, USA. 
People obtain our products and services 
around the world through a network of dealers, 
retailers, and e-commerce sites. We have a 
presence on every continent but Antarctica. 

North America Showroom locations include:

Atlanta, Chicago, Dallas, Los Angeles, New York, 
San Francisco, Washington, D.C., and Toronto

© Herman MIller, Inc, Zeeland, MI 2.2019

US/Canada

Major Manufacturing Hub

Dealers

Showrooms
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Company’s Background Response

3.1 Company
D. Annual sales for the three previous fiscal years.

Herman Miller, Inc.’s federal I.D. number is 38-
0837640. Herman Miller does not subscribe 
to Dun & Bradstreet. We subscribe to Experian 
Business IQ.  Our business identification 
number is 759158937. Our Intelliscore Plus 
rating is 68 with a Financial Stability Risk of 35, 
both scores are considered low to medium risk. 

E. Submit FEIN and Dunn & Bradstreet report.

Net sales for Herman Miller for the last 3 years are as follows:

Reporting Period Net Sales (in millions)
2018-2019 $2,567.2
2017-2018 $2,381.2 
2016-2017 $2,278.2
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3.1 Company 
F. Describe any green or environmental initiatives or policies.

At Herman Miller, advocating for the 

environment is in our DNA, and has been since 

their founder, D.J. De Pree, declared in 1953, 

“We will be good corporate neighbors by being 

good stewards of  the environment.” 

Designs for the Environment

For over 60 years, respecting the environment 
has been more than good business practice for 
Herman Miller—it is the right thing to do. Our 
10-year sustainability strategy — Earthright 
— begins with three principles: positive 
transparency, products as living things, and 
becoming greener together. 

Earthright Strategy Launched

Earthright is a sustainability initiative that is 
woven into the fabric of everything we do at 
Herman Miller; it will help to create a better 
world. Our guiding principles are: improve by 
being positively transparent; recognize that our 
products can be living things; and understand 
that we can all be greener together. With 
ambitious goals come challenges, but sound 
innovative thinking and evolving technologies 
will enable us to achieve our objectives.   

The following are our Earthright goals that 
include 10-year targets:

Resource Smart

• Zero Waste

• Net Zero Water

• Net Zero Energy

Eco-inspired Design

• All products designed for the environment

• All products BIFMA level 3 certified

• Closed-loop recycling of used product

Community Driven
• All employees engaged in Earthright

• All suppliers committed to be Resource 
Smart

We measure our performance and regularly 
report the results to senior management in the 
Better World Report.

To view or download the better world report 
please click here or go to: https://www.
hermanmiller.com/content/dam/hermanmiller/
documents/a_better_world/Better_World_
Report.pdf

Company’s Background Response

https://www.hermanmiller.com/content/dam/hermanmiller/documents/a_better_world/Better_World_Report.pdf
https://www.hermanmiller.com/content/dam/hermanmiller/documents/a_better_world/Better_World_Report.pdf
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3.1 Company 
G. Describe any diversity programs or partners Company does business with and how 
Participating Agencies may use diverse partners through the Master Agreement.  Indicate 
how, if at all, pricing changes when using the diversity program.

Herman Miller has had a supplier diversity 
initiative since 1990 and is the recognized 
industry leader for supplier diversity, as 
demonstrated by the awards and recognitions 
the company has received over the years.

Vision. Help transform the well-being of society 
by engaging diversely-owned businesses to 
become part of the solutions that we bring to 
market.

Mission. Herman Miller’s suppliers come to 
us with a rich mix of talent, competence, and 
commitment. Their performance and dedication 
matter a great deal to us; their gender, ethnicity, 
size, and so on do not. By including a wide 
range of suppliers in our business community, 
together we help people do great things.

A list of Herman Miller diverse dealers has 
been provided in Section 7, Form 5.  If you’d 
like to be connected, your Herman Miller 
account manager would be happy to make 
introductions.

Pricing does not change when working with a 
diverse dealer.

Company’s Background Response
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With our ecomedes tool, it’s easy to find all the sustainable attributes of Herman Miller products at 

no cost to you.

In 2010, we became the first large contract furniture manufacturer to incorporate ecomedes into our 

product catalog. ecomedes for Herman Miller is a free, web-based technology platform providing 

environmental information and sustainability documentation about products for all major green 

building rating systems. We continue to work to expand our product catalog on ecomedes to make 

pursuing certification easier for our customers. 

Generated	July	23,	2019	|	©	Ecomedes

Project	Zip	/	Postal	Code

Project	Size	(sq	ft)

OMNIA	City	of	Charlotte

28202

0

Project	Overview

Total	Cost $0.00

Herman	Miller	Bumper™	Task	Chair $0.00

Herman	Miller	Caper®	Multipurpose	Chair $0.00

Herman	Miller	Canvas	Office	Landscape®	Private	Office $0.00

Herman	Miller	Canvas	Office	Landscape®	Wall $0.00

Herman	Miller	Eames®	Tables $0.00

Herman	Miller	Everywhere™	Tables $0.00

Herman	Miller	Flo	Monitor	Arm $0.00

Herman	Miller	Keyn	–	4-Star	Base	Chair $0.00

Herman	Miller	Lino™	Chair $0.00

Herman	Miller	Layout	Studio® $0.00

Herman	Miller	Meridian®	Storage	Lateral	Files $0.00

Herman	Miller	Nevi™	Sit-to-Stand	Tables $0.00

Herman	Miller	Setu®	Multipurpose	Chairs $0.00

Herman	Miller	Tu®	Wood	Pedestal $0.00

Living	Building	Challenge	v3.0

Health	&	Happiness	Petal:	Healthy	Interior	Environment	(LBC	I	08) Some	products
contribute

Materials	Petal:	Red	List	(LBC	I	10) Some	products
contribute

Materials	Petal:	Responsible	Industry	(LBC	I	12) See	product	details
below

Materials	Petal:	Net	Positive	Waste	(LBC	I	14) All	products	contribute

WELL	1.0	New	and	Existing	Interiors

Company’s Background Response

To view or download the ecomedes sample report please click here or go to:
https://www.hermanmiller.com/content/dam/proposal_center/omnia/city-of-charlotte-ecomedes.pdf

https://hermanmiller.ecomedes.com/
https://www.hermanmiller.com/content/dam/proposal_center/omnia/city-of-charlotte-ecomedes.pdf
https://www.hermanmiller.com/content/dam/proposal_center/omnia/city-of-charlotte-ecomedes.pdf
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Generated	July	23,	2019	|	©	Ecomedes

Herman	Miller	Canvas	Office	Landscape®	Private	Office

Canvas	Office	Landscape	is	an	adaptive	solution	for	creating	human-centered	workplaces.	Consisting	of	a	concise	set	of

elements,	Canvas	simplifies	the	creation	of	varied	settings	to	support	the	activities	of	individuals	and	groups.	Its

elements	combine	harmoniously	in	many	different	ways,	so	Canvas	can	address	the	widest	possible	range	of	workplace

needs.	The	office	becomes	a	place	people	want	to	be,	and	where	they	have	the	connections	they	need—with	others

and	their	tools—to	do	their	best	work.

General

Contact	Email

Contact	Name

Contact	Phone

Environmental	Advocacy	URL

Low	partition	height

Manufacturing	Location(s)

Manufacturing	Location(s)

MasterFormat®	Number

Product	Page

Recyclable

Recyclable	packaging

Returnable	packaging

Reusable

becky_hedin@hermanmiller.com

Becky	Hedin

616-654-3091

External	Link

Yes

49464

Zeeland,	MI

12	59	00

External	Link

15%

100%

Yes

100%

Company’s Background Response

The Herman Miller ecomedes tool offers product data sheets for most products. In order to conserve 
paper we have included the below sample. 
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3.1 Company 
H. Describe any historically underutilized business certifications Company holds and the 
certifying agency.  This may include business enterprises such as minority and women owned, 
small or disadvantaged, disable veterans, etc. 

Company’s Background Response

Herman Miller is classified as a large business.

Most of our business is conducted through our dealer network. It matters to us that we engage 
dealers who embrace inclusiveness and diversity. We have the following diverse dealers in our 
distribution network:

• 16 Woman-owned dealers with 30 locations
• 5 Minority-owned dealers with 11 locations
• 2 Service Disabled Veteran owned with 4 locations
• 1 Veteran owned 
• 1 Ability One Certified owned

We’re focused on including more minority- and woman-owned dealers and service partners. And 
we’re ensuring that all our dealers have active and measurable inclusiveness and diversity plans in 
place to recruit and promote minorities and women from within. 
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3.1 Company 
I. Describe how Company differentiates itself from its competitors.

Company’s Background Response

We Are Where You Need Us to Be
People can choose how they interact with us. 
From learning more, to buying our products, 
to getting help using them, their choices are 
broader and deeper than anyone else in the 
office furniture industry can offer. 

The Leader in Using Lean to Ensure 
Reliability and Quality
When customers get a delivery date from 
us, they can count on it. Our reliability score, 
the percentage of product we make and ship 
complete, on-time, and defect-free, averaged 
96.6 percent in 2018. We can do that because 
of the Herman Miller Performance System. 
We’re extending it to our dealers, too, so they 
can deliver and install just-in-time, on the 
customer’s schedule.

We Use Design to Solve Problems and 
Help Your Business
Design is—and always has been—how we think, 
learn, communicate, and solve problems for 
people. Our focus on design thinking extends 
beyond the products and services we offer, 
too. Instrumental in establishing the U.S. 
Green Building Council, we continue to work 
for improving how buildings are designed and 
operated. 

Insights and Innovations You Won’t Find 
Anywhere Else
We invest over 3 percent of net sales every year 
in research and development. That investment 
fuels our creativity in solving problems for our 
customers. Originality is our goal. Innovation 
often results, as in the Aeron® chair, but it isn’t 
just limited to products. It’s seen in services like 
Space Utilization, an accurate, unobtrusive way 
to show how space is actually being used. 

Employee Stock Owners Who Are Vested 
in Your Success
When our customers succeed, every one of 
us does too. That’s because Herman Miller 
employees with over one year of service own 
stock in the company, and own the customer 
relationship. It keeps us all on our toes, looking 
for ways to do things better for our customers. 

These traits set us apart from others. Our 
strengths empower us to act on these traits. 
We’ve been around for more than 110 years, 
and we have the business stability to keep on 
performing. And we have a workforce of people 
who are deeply connected and passionately 
involved, committed to turning what is 
unique about us into what is valuable for our 
customers.
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3.1 Company 
J. Describe any present or past litigation, bankruptcy or reorganization involving Company.

Company’s Background Response

We do not have any material litigation pending against us. We are a defendant in several routine 
lawsuits customary of companies of our size and in our industry.

K. Felony Conviction Notice: Indicate if the Company
a. is a publicly held corporation and this reporting requirement is not applicable;

Herman Miller is a publicly traded company listed on the NASDAQ.

L. Describe any debarment or suspension actions taken against Company.

Herman Miller has not been “Terminated For Cause” by a government entity in relation to an 
executed and actionable contract.  Further, Herman Miller is not suspended or debarred. This 
information pertains to the state/local/municipal/educational environment as well as the 
federal/GSA environment.  

Herman Miller was not listed in the federal EPLS (Excluded Parties List System) nor is Herman Miller 
listed as such (excluded, etc.) in the current www.sam.gov website which has ‘absorbed’ EPLS into 
the integrated federal SAM (System for Award Management) website.
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Company’s Background Response

3.2 Distribution, Logistics
A. Describe the full line of Products and Services offered by Company.

Herman Miller offers a wide variety of systems furniture, seating, tables, and storage for your 
workplace. Our products are designed to work together, functionally and aesthetically, offering 
virtually endless office design possibilities. Finish and fabric compatibility among product lines allows 
you to combine product choices throughout the entire workplace to support individual and group 
work requirements. 

The following pages contain some of the primary workspaces, seating, tables, and storage product 
lines we offer.  To see our complete product line offering, visit us at hermanmiller.com >>.

http://www.hermanmiller.com
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Herman Miller Product Offering

Company’s Background Response

View All Desks and Workspaces  >>

https://www.hermanmiller.com/products/workspaces/all-workspaces/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
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Company’s Background Response

View All Desks and Workspaces  >>

Herman Miller Product Offering 

https://www.hermanmiller.com/products/workspaces/all-workspaces/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
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Herman Miller Product Offering

Company’s Background Response

Office Chairs >>

https://www.hermanmiller.com/products/seating/
https://www.hermanmiller.com/products/seating/
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Company’s Background Response

Herman Miller Product Offering 
Office Chairs >>

https://www.hermanmiller.com/products/seating/
https://www.hermanmiller.com/products/seating/
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Herman Miller Product Offering

Company’s Background Response

Side Chairs >>

https://www.hermanmiller.com/products/seating/
https://www.hermanmiller.com/products/seating/
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Company’s Background Response

Herman Miller Product Offering 
Side Chairs >>

https://www.hermanmiller.com/products/seating/
https://www.hermanmiller.com/products/seating/
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Herman Miller Product Offering

Company’s Background Response

Tables  >>

https://www.hermanmiller.com/products/tables/all-tables/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
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Company’s Background Response

Herman Miller Product Offering 

Storage >>

https://www.hermanmiller.com/products/storage/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
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Herman Miller Product Offering

Company’s Background Response

Accessories  >>

https://www.hermanmiller.com/products/accessories/all-accessories/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
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Company’s Background Response

Herman Miller Product Offering 

Collection Portfolio  >> Thrive Ergonomic Portfolio  >>

https://www.hermanmiller.com/products/portfolios/collection/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
https://www.hermanmiller.com/products/portfolios/thrive-ergonomic-portfolio/
https://www.hermanmiller.com/products/workspaces/all-workspaces/
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Herman Miller Group

Company’s Background Response

Herman Miller Group
Herman Miller Group is an integrated placemaking hub fueled by our 
knowledge of people and fulfilled by our family of vibrant brands.

c

A global leader in design and furnishings  
for the home or workplace

Maker of exquisitely crafted designs for  
refined working environments

Creator of textiles known for its rigorous 
commitment to design

A UK-based designer of high-performance 
tools for work

Inspired furniture and accessories  
for modern living

Contemporary furnishings for workplace,  
education, and hospitality environments

Retailer of authentic  
modern furnishings

A global designer and maker  
of interior partitions

Manufacturer of beautifully styled,  
high-performance furnishings

Herman Miller Group is an integrated placemaking hub fueled by our 
knowledge of people and fulfilled by our family of vibrant brands.



Furniture Installation and Related Products and Services  |  RFP#269-2019-105     Page 145 

Company’s Background Response

Herman Miller Group
Herman Miller Group is an integrated placemaking hub fueled by our 
knowledge of people and fulfilled by our family of vibrant brands.

c

A global leader in design and furnishings  
for the home or workplace

Maker of exquisitely crafted designs for  
refined working environments

Creator of textiles known for its rigorous 
commitment to design

A UK-based designer of high-performance 
tools for work

Inspired furniture and accessories  
for modern living

Contemporary furnishings for workplace,  
education, and hospitality environments

Retailer of authentic  
modern furnishings

A global designer and maker  
of interior partitions

Manufacturer of beautifully styled,  
high-performance furnishings
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Company’s Background Response

3.2 Distribution, Logistics
B. Describe how Company proposes to distribute the Products/Services nationwide. Include 
any states where Products and Services will not be offered under the Master Agreement, 
including U.S. Territories and Outlying Areas.

In North America, U.S. Territories and Outlying Areas, Herman Miller products are distributed through 
a network of over 110 Authorized and Certified Dealers, with almost 230 locations. They provide 
both products and services and are committed to meeting our quality standards. You can see a list of 
Herman Miller dealers in your area by visiting hermanmiller.com/dealers.

Currently Herman Miller has 334 employees actively involved in promoting and selling in the state 
and local segment.  In addition, our authorized dealers employ their own sales force that is trained by 
the local Herman Miller sales team and effectively creates a sales force of over 1,200.  

North America
Dealer Network 

Certi�ed Dealers

Authorized Dealers

© Herman MIller, Inc, Zeeland, MI 3.2019
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Company’s Background Response

3.2 Distribution, Logistics 
C. Identify all other companies that will be involved in processing, handling or shipping the 
Products/Services to the end user.

Ordering Process

Customer Care and Product Service 
representatives help facilitate efficient order 
processing, coordinate product deliveries, 
resolve service issues, and provide general 
sales support. They will also be directly involved 
with special initiatives and various projects to 
increase work effectiveness and department 
improvements, and to bring customer service to 
the next level.

Prior to order placement, the dedicated 
Customer Care representative works with the 
dealer to determine the best way to enter the 
purchase order. Our line item validation process 
electronically scans orders for completeness 
and accuracy. Incomplete orders are 
immediately presented to the dealer to review. 

The dealer representative will make corrections 
and then send it back through the same 
process. All validated orders are sent 
electronically to Herman Miller. After being 
reviewed again for validity, the orders route to
the scheduling department for reviewing of 
the product list and scheduling the order in 
the manufacturing process. At this point, an 
acknowledgment, including a shipping date, 
is issued. This process generally takes 24-48 
hours. Exceptions are modified products or 
those with Customer’s Own Material (COM).
Those turnarounds vary with project specifics.

Shipping Process

Herman Miller products are delivered 
through a highly-trained, professional 
independent or Herman Miller owned dealer 
distribution network. Dedicated Customer Care 
representatives work very closely with our
dealerships and our Traffic Department to 
consolidate and coordinate product delivery.

Herman Miller has approximately 45 contract 
carriers, with all trucks operated by seasoned 
professionals who are familiar with Herman 
Miller products and our customers’ delivery 
expectations. Delivery of product to our 
customers is accomplished through three 
outsourced truckload carriers: ALTL is dedicated to 
the East Coast and Midwest states; VanEerden is 
dedicated to the West Coast and Southern states; 
and J-Max, a minority-owned carrier, also covers 
the East Coast and Southern states.

The primary criteria for choosing a carrier is the 
geographic location of the customer’s delivery 
address. We have high service primary carriers 
established for each state, and those primary 
carriers perform all of the deliveries for each 
particular state. Secondary criteria considered 
is as follows: Union carrier requirement, 
minority owned carrier requirement, expedited 
delivery requirement, and blanket wrap 
product requirement.
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Company’s Background Response

3.2 Distribution, Logistics 
D. Provide the number, size and location of Company’s distribution facilities, warehouses and 
retail network as applicable.

Product is built to order, rather than stocked, and our distribution centers are used to consolidate the en-
tire customer order from various plants and suppliers in order to deliver it exactly when and how the cus-
tomer needs it. The Herman Miller Performance System, our adaptation of the Toyota Production System, 
has been applied to our distribution centers to dramatically reduce the cost and complexity of distribution. 
In addition to Herman Miller Group showrooms, our dealer network brings another 230 locations nation-
wide. Locate a dealer: hermanmiller.com/where-to-buy/

Facility Location

Herman Miller, Inc. Holland, Michigan

Design Within Reach Hebron, Kentucky 

Nemschoff Furniture: Sheboygan, Wisconsin 

Geiger Furniture: Atlanta, Georgia

International 4 locations

Distribution Centers

Brand Locations

Herman Miller Atlanta GA, Chicago IL, Dallas TX, Los Angeles CA, New York NY, San 
Francisco CA, Washington DC, 15 international locations

DWR Atlanta GA, Austin TX, Berkeley CA, Brooklyn NY, Cambridge MA, Charlotte 
NC, Chicago IL, Costa Mesa CA, Dallas TX, Denver CO, Edina MN, Georgetown 
DC, Houston TX, La Jolla, CA, Larkspur CA, Miami Design District FL, Nashville 
TN,NYC NY,  Oxnard CA, Palo Alto CA, Paramus NJ,  Pasadena CA, Portland 
OR, San Francisco CA, Santa Monica CA,  Scottsdale AZ, Seattle WA, 
Stamford CT, Vero Beach, FL, Yonkers NY, West Hollywood CA, West Palm 
Beach FL, Westport CT, 5 international locations

Hay Chicago IL, Costa Mesa CA, Portland OR, 33 international locations

Geiger Atlanta GA, Chicago IL, Dallas TX, Los Angeles CA, New York, NY, San 
Francisco CA, Washington DC, 1 international location

Nemschoff Sheboygan

Maharam San Francisco CA,  Los Angeles CA, Dallas TX, Atlanta GA, Chicago IL, New 
York NY, 27 international locations

Showroom Locations

https://www.hermanmiller.com/where-to-buy/
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Company’s Background Response

3.3 Marketing and Sales
A. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to immediately implement the Master Agreement as Company’s 
primary go to market strategy for Public Agencies to Company’s teams nationwide, to include, 
but not limited to:

i. Executive leadership endorsement and sponsorship of the award as the public sector go-to-
market strategy within first 10 days.

ii. Training and education of Company’s national sales force with participation from the 
Company’s executive leadership, along with the OMNIA Partners team within first 90 days.

Herman Miller, Inc. executive leadership team is actively engaged in our program and our executive 
sponsors Greg Bylsma and John Michael fully support the value of this program.

Having been a successful US Communities contract holder for nearly 20 years. Herman Miller, Inc. 
will have no issue immediately implementing our new OMNIA Partners contract. Our executive 
leadership team fully understands and supports the power of this master agreement. They have 
empowered our government team to continue leading the way in the State and Local sector.  Upon 
award Herman Miller will immediately begin updating our Sales and Dealer teams who are already 
extremely confident in the cooperative sales process. We will leverage several capabilities to assist 
in the training and updating of our teams. These include immediately making information available 
on our Seals and Dealer learning site, conducting internal and Dealer facing learning webinars or 
Live broadcasts. Host joint Webinars or Live learning events. Additionally Regional Sales Directors 
will make training sessions available for local dealers and is responsible for explaining the OMNIA 
Partners Agreement to the entire dealer sales and Local management force.

Herman Millers National Accounts Manager will conduct training sessions to discuss and plan 
marketing strategy to target Participating Public Agencies and utilize the OMNIA Partners Agreement 
for all purchases. We will also leverage OMNIA Partners training team to assist in a variety of training 
engagements.
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3.3 Marketing and Sales 
B. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to market the Master Agreement to current Participating Public 
Agencies, existing Public Agency customers of Company, as well as to prospective Public 
Agencies nationwide immediately upon award, to include, but not limited to:

Week #1 Confirm Marketing Goals for Program
  Share Program Goals with Key Internal and OMNIA Partner Stakeholders
  Prioritize Deliverables
  Confirm Schedule
 
Week #2 Dealer Notification
  Herman Miller Leadership sends notification to Dealers
  Herman Miller Leadership sends notification to Herman Miller Sales Organization
  Dealer expectations outlined
  Herman Miller Sales Team expectations outlined
 
Week #3 National Announcements
  Initiate Social Medical Campaign
  Create and Implement Press Release(s)
  
Week #4 Meeting with OMNIA Partners
  Review Herman Miller and OMNIA Marketing Plans
  Establish Cadence of Marketing Review Meetings
  History of marketing collateral what has worked best and prioritize 
  Review Trade Show Opportunities for Participation
 
Week #5 Marketing Collateral and Website Refresh
  Redesign Website
  Create New Collateral Pieces
 
Week #6 Marketing Collateral and Website Refresh Continued
  Redesign Website
  Create New Collateral Pieces
  

Herman Miller’s First 90 Days Marketing Plan for OMNIA Partners 
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Week #7 Key Customer Communication
  e-postcards sent 
  Invites to key customers to visit Herman Miller in West Michigan 
  Telemarketing  
 
Week #8 Dealer and Herman Miller Field Sales Training | Webinars
  Understanding OMNIA Partners
  Contract 
  Marketing Tools
  Key Projects
  Support Resources Available
 
Week #9 OMNIA Partners and Customer Facing Webinars
  Introduction to Herman Miller
  Dealer Network
  Services Provided
  Contract
  
Week #10 Herman Miller Regional Sales Leadership | Webinar
  Update on program’s first 8 weeks
  Review Commitments 
  Understanding OMNIA Partners
  Establish Regional Goals
  Identify Key Agencies to target per region
 
Week #11 Herman Miller West Michigan - Dealer and Herman Miller Field Sales Training
  Product Training
  What’s working and what’s not with roll out
  Contract Detail
 
Week #12 Herman Miller West Michigan - OMNIA Partners and/or Key Agency Visit
  Review Program roll out to date
  Performance to date on marketing plan roll out
  Herman Miller introduction  People | Performance Environments |  Technology |   
  Collaboration
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3.3 Marketing and Sales
B. continued

i. Creation and distribution of a co-branded 
press release to trade publications.

Upon award of Contract, Herman Miller’s 
Communications and Media representative, 
will work with OMNIA to determine appropriate 
press release channels 

ii. Announcement, contract details and 
contact information published on the 
Supplier’s website within first 90 days.

Herman Miller has an established State and 
Local Government website and will publish the 
announcement of the award, Contract details 
and relevant information on the newly created 
OMNIA Partners section as soon as the award is 
made.  View a sample site at:
hermanmiller.com/solutions/government/
us-state-and-local-government/

iii. Design, publication and distribution of 
co-branded marketing materials within first 
90 days.

Herman Miller will produce several co-branded 
marketing materials. Please see sample 
included on the next page.

iv. Commitment to attendance and 
participation with OMNIA Partners at 
national (i.e. NIGP Annual Forum, NPI 
Conference, etc.), regional (i.e. Regional 
NIGP Chapter Meetings, Regional 
Cooperative Summits, etc.) and Company-
specific trade shows, conferences and 
meetings throughout the term of the Master 
Agreement.

Herman Miller is committed to participating in 
NIGP as well as numerus other conferences and 
events.

https://www.hermanmiller.com/solutions/government/us-state-and-local-government/
https://www.hermanmiller.com/solutions/government/us-state-and-local-government/
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Government

Working Together for You
Herman Miller and OMNIA Partners

Save Time and Money with Cooperative Purchasing 

When you use the OMNIA Partners, Public Sector Cooperative Purchasing Program, there is no 
need to seek multiple bids. Contracts have already been competitively solicited and awarded  
by a lead public agency, so you save time and money by skipping  the bid process. And by 
aggregating the demand of multiple state/local government and education customers, as well  
as other public agencies and nonprofits, you get the best prices on Herman Miller products.

OMNIA Partners,  
Public Sector Cooperative

OMNIA Partners is the nation’s largest and most 
experienced cooperative purchasing organization 
for the public sector. OMNIA Partners delivers cost 
savings for products and services while reducing 
administrative costs associated with competitive 
bids for state and local government agencies, 
educational institutions, and nonprofits nationwide. 

Together, we connect thousands of public agencies and 
educational institutions with hundreds of supplier partners  
for combined purchasing power.

Savings
There is no cost or commitment 
to participate. An impartial  lead 
public agency competitively  
solicits, evaluates, and awards  
all contracts. 

Efficiency
Reduces time and resources 
required for contract solicitation. 
The transparent process protects 
your ethical, legal, and financial 
interests. 

Value
Use of cooperative contracts 
reduces the cost of goods and 
services by aggregating the  
purchasing power of public 
agencies nationwide.



Page 154       Herman Miller for the City of Charlotte

Company’s Background Response

3.3 Marketing and Sales 
B. (continued)

v. Commitment to attend, exhibit and 
participate at the NIGP Annual Forum in an 
area reserved by OMNIA Partners for partner 
suppliers.  Booth space will be purchased 
and staffed by Company.  In addition, 
Company commits to provide reasonable 
assistance to the overall promotion and 
marketing efforts for the NIGP Annual Forum, 
as directed by OMNIA Partners.

Herman Miller is Commitment to attend, exhibit 
and participate at the NIGP Annual Forum in the 
OMNIA Partners pavilion. Additionally, we full 
support the overall efforts of this event and its 
success 

vi. Design and publication of national and 
regional advertising in trade publications 
throughout the term of the Master 
Agreement.

Herman Miller does very little print advertising. 
Should Herman Miller advertise the OMNIA 
Partners agreement, it will be in publications 
appropriate to the OMNIA Partners audience.

vii. Ongoing marketing and promotion of the 
Master Agreement throughout its term (case 
studies, collateral pieces, presentations, 
promotions, etc.).

Herman Miller will continue to market and 
promote this agreement and its impact on our 
customers thru the publication of Case Studies, 
Videos, Testimonials and more.

viii. Dedicated OMNIA Partners Internet 
web-based homepage on Company’s 
website with:

• OMNIA Partners standard logo;
• Copy of original Request for Proposal;
• Copy of contract and amendments between 
Principal Procurement Agency and Company;
• Summary of Products and pricing;
• Marketing Materials;
• Electronic link to OMNIA Partners’ website 
including the online registration page; and
•    A dedicated toll-free number and email 
address for OMNIA Partners.

Upon award Herman Miller will create an OMNIA 
partners section on our State and Local section 
of hermanmiller.com We have also already 
established the following phone and email for 
this agreement:

OMNIA Partners hotline info:
Phone: 866.322.0700
Email: OMNIApartners@
hermanmiller.com
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3.3 Marketing and Sales
C. Describe how Company will transition any existing Public Agency customers’ accounts to 
the Master Agreement available nationally through OMNIA Partners. Include a list of current 
cooperative contracts (regional and national) Company holds and describe how the Master 
Agreement will be positioned among the other cooperative agreements.

Herman Miller currently holds a US Communities and NASPO Valuepoint contract. US Communities 
has been our lead contract for almost 20 years. Given that the lions share of our volume is driven by 
our US Communities contract that expires in 2020 we do not anticipate having any issue transitioning 
that business to our new OMNIA Partners agreement. Our OMNIA Partners agreement will remain as 
our most favorable agreement in this marketplace from Pricing to Services and Product offering. Our 
customers have come to depend on our ability to maintain a national agreement that offers the best 
pricing, Product portfolio and services in the industry.

D. Acknowledge Company agrees to provide its logo(s) to OMNIA Partners and agrees 
to provide permission for reproduction of such logo in marketing communications and 
promotions.  Acknowledge that use of OMNIA Partners logo will require permission for 
reproduction, as well.

Herman Miller will provide our logo upon request. Permission granted for use of Herman Miller logo is 
on a per-use basis only as approved by an appropriate Herman Miller representative.

E. Confirm Company will be proactive in direct sales of Company’s Products and Services to 
Public Agencies nationwide and the timely follow up to leads established by OMNIA Partners. 
All sales materials are to use the OMNIA Partners logo. At a minimum, the Company’s sales 
initiatives should communicate:
i. Master Agreement was competitively solicited and publicly awarded by a Principal 
Procurement Agency;
ii. Best government pricing;
iii. No cost to participate; and
iv. Non-exclusive contract.

Herman Miller takes great pride in serving the State and Local market place and providing our 
customers with amazing solutions one time and under budget. We are committed to our customers 
and are very proactive in following up on and leads or requests. Herman Miller and our dealers 
are well aware and versed in the tenons of this agreement and include them in our marketing 
information, Sales Presentations and learning events.
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3.3 Marketing and Sales
F. Confirm Company will train its national sales force on the Master Agreement.  At a minimum, 
sales training should include:
i. Key features of Master Agreement;
ii. Working knowledge of the solicitation process;
iii. Awareness of the range of Public Agencies that can utilize the Master Agreement through 
OMNIA Partners; and 
iv. Knowledge of benefits of the use of cooperative contracts.

Herman Miller prides its self in one of the 
industry’s most innovative learning platforms. 
The Herman Miller sales and dealer sales teams 
have access to learning on demand content, 
that includes self-study, Video on demand, 
Live broadcast as well as in person learning 
all devoted to the features and benefits of 
the master agreement. Additionally, Herman 
Miller will work in conjunction with the OMNIA 
Partners teams to provide additional training 
content and sessions.

G. Provide the name, title, email and phone number for the person(s), who will be responsible for: 

i. Executive Support; Malisa Bryant, SVP of NA Contract Sales, malisa_bryant@hermanmiller.com, 616.298.1692

ii. Marketing; Michelle Zink, Sales Tools Specialist, michelle_zink@hermanmiller.com, 616.485.2242

iii. Sales; Greg Cass, National Account Manager, greg_cass@hermanmiller.com, 201.341.1005

iv. Sales Support; John Devries, Customer Success Team, john_devries@hermanmiller.com, 616.654.8613

v. Financial Reporting; Teryl Knap, Contract Administrator, teryl_knap@hermanmiller.com, 616.654.3170

vi. Accounts Payable; Teryl Knap, Contract Administrator, teryl_knap@hermanmiller.com, 616.654.3170

vii. Contracts. Troy Westerhof, Contracts Manager, troy_westerhof@hermanmiller.com, 616.654.7074
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GREG CASS

National Account Manager

GREG BYLSMA

President 

NA Contract

MANUFACTURER - HERMAN MILLER

JOHN MICHAEL

Senior Vice President

NA Sales and Distribution

Herman Miller  

Dealer Network

DEALER PARTNERS

TIM BARRIOS

Government Sales Director

TROY WESTERHOF

Contracts Manager

MICHELLE ZINK

Marketing Manager

Design Transcription

Space Planning

Furniture Specification

Delivery and Installation

Furniture Project Management

Warranty/Repair & Maintenance

Order Management

Invoicing

Program Development

Management Reporting

Implementation

Manufacturing Order Fulfillment

Order/Project Status

Technology Infrastructure

Contracts

Strategic Tactical

DERRELL JACKSON

Education Sales Director

JOHN DEVRIES

Customer Success Team Leader

TERYL KNAP

Contract Administrator

EXECUTIVE SPONSOR EXECUTIVE SPONSOR

MALISA BRYANT

Senior Vice President

NA Contract Sales
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GREG CASS

National Account Manager

OPEN POSITION

Area Sales Vice President

EAST

LISA WILCOX

Area Sales Vice President

CENTRAL

ASHLEY RIGBY

Sales Manager

LISA LOOP

Sales Manager

SUZETTE RHODES

Sales Manager

CAROL SYSE

Sales Manager

Central

MELISSA HARMENING

Sales Manager

Chicago

Sales Team Organization

MATTHEW TEDESCO

Area Sales Vice President

NEW YORK

CINDY RUBAL

Regional Sales Director 

Ohio Valley

GEORGE GRECO

Regional Sales Director

Houston

DEBBIE JEFFARES

Regional Sales Director

Mid-Central

JANA GIRALDIN

Area Sales Vice President

WEST

JEFF TAYLOR

Regional Sales Director 

Northwest

DWAINE SAALMAN

Regional Sales Director

North Texas

PATTY TOWNSEND

Regional Sales Director 

Los Angeles

PIETER DISSELKOEN

Regional Sales Director

Rocky Mountain

MALISA BRYANT

Senior Vice President of NA Contract Sales

TIM BARRIOS

Government Sales Director

DAVID CORSONES

Regional Sales Director

Mid-Atlantic

ERINN CERRETA-BARTKO

Regional Sales Director

Atlanta

DONNA VOLPONE

Regional Sales Director

Philadelphia

BRENDA BOISSONNAULT

Regional Sales Director

New England

RACHEL JOHNSON

Regional Sales Director

North NY/CT

KIM BRITTON

Regional Sales Director

Carolinas
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3.3 Marketing and Sales
H. Describe in detail how Company’s national sales force is structured, including contact 
information for the highest-level executive in charge of the sales team.

GREG CASS

National Account Manager

greg_cass@hermanmiller.com

201.341.1005

Greg Cass leads a core team focused on the management and administration and sales  efforts of the 
OMNIA Partners program  This is a team of high performing individuals with extensive experience in 
this market and a track record of achieving superior results. As an organization, Herman Miller and our 
network of dealers have worked with the U.S. Communities Program since 2001. Over this period we 
have gained extensive knowledge of the program and the program participants.  

Greg has served as Government Sales Manager at Herman Miller for the last 9 years and currently 
leads Herman Miller’s State & Local government strategy. His responsibilities include acting as the 
national lead for our US Communities (OMNIA Partners) contract, as well as our NASPO ValuePoint 
contract. Greg also oversees Herman Miller’s portfolio of State Contracts around the country.

With over 20 years of industry experience and extensive expertise working across U.S. Federal, State, 
and Local government agencies, Greg will run point in deploying appropriate Herman Miller resources 
throughout the contract life span.  His leadership and guidance with Herman Miller and the dealer 
sales teams will ensure our collective success with this contract.
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MALISA BRYANT

Senior Vice President of NA 
Contract Sales

malisa_bryant@hermanmiller.com

616.298.1692

TIM BARRIOS

Government Sales Director

tim_barrios@hermanmiller.com

616.654.3457

Malisa makes it her business to understand a 
customer’s needs and expectations, anticipate 
concerns, and seize every opportunity to take 
measures that might make their jobs a little easier. 
Whether setting priorities, implementing processes, 
or figuring out organizational structure, she always 
considers the customer first and how the action 
taken might affect them.

Malisa joined Herman Miller in 2013. Prior to her 
current role, Ms. Bryant was the Vice President 
and General Manager of Focused Markets where 
she worked with cross-functional teams and 
resources to provide differentiated market offerings 
and cross-segment solution packages to build 
Herman Miller’s overall performance and exceed 
customers’ expectations. With over 20 years in the 
office furniture industry, Ms. Bryant brings years of 
successful experience in Sales, Customer Support, 
Operations, Strategic Account Management, and 
has a passion for developing the next generation of 
Sales Leadership. 

Tim is the Director of Government Sales, 
responsible for developing and implementing 
a successful and sustainable Government sales 
strategy. He joined Herman Miller in 2000 and 
joined the Government Sales Team in 2009, 
serving in a variety of roles before taking his 
current position in 2013. Tim is inspired by the 
idea that Herman Miller can serve a customer 
who serves our nation and communities by being 
creative and innovative in a complex market 
segment. He studied Business Management 
at Davenport University, and has also served 
on the Board of Advisors for the Coalition for 
Government Procurement. 
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3.3 Marketing and Sales 
I. Explain in detail how the sales teams will work with the OMNIA Partners team to implement, 
grow and service the national program.

Greg Cass our National Program Lead will be the 
high level contact for all of the OMNIA Partners 
Regional Managers. In addition Each Herman 
Miller local sales team led by the Regional Sales 
Director. They will work with their local network 
of dealers to develop a strategic plan to pursue 
eligible program users. This strategic plan will 
be developed in collaboration with the OMNIA 

Partners team based on shared information 
and available market data. These plans will 
we updated periodically as new information 
becomes available. Dealers will be an active 
participant in the process and will be measured 
on results.

J. Explain in detail how Company will manage the overall national program throughout the 
term of the Master Agreement, including ongoing coordination of marketing and sales efforts, 
timely new Participating Public Agency account set-up, timely contract administration, etc

Our National Program lead is ultimately 
responsible for all activities under the Master 
Agreement. They will lead and coordinate 
with all internal departments involved in the 
execution of the agreement. Those internal 
business partners include:

National Accounts Manager – Greg Cass
Responsible for:
• Overall program leadership
• Compliance, strategy development, and 

success
• Developing and attaining sales and financial 

objectives integrated with the corporate 
plan

• Providing program and compliance training, 
expertise and direction to regional sales 
Directors and their teams

• Working with regional sales directors (RSDs) 
to integrate the national strategy with the 
local markets

• Serving as a key contact at Herman Miller for 
Program and strategy related issues.
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3.3 Marketing and Sales 
J. (continued)

Program Contract Manager – Troy Westerhof
Responsible for:
• Managing general program pricing and 

compliance on an ongoing basis
• Management and administration of the 

Program Agreement
• Providing legal and contractual direction 

regarding program commitments and 
requirements

• Serving as the key contact at Herman Miller 
for all legal, contract and compliance issues.

Area Vice President’s
Responsible for:
• Successfully growing assigned market by 

implementing business strategies related to 
products and services across commercial/ 
healthcare/government customer/market 
segments

• Ensuring that customers have an unequaled 
experience in their interactions with HMI and 
our people.

Regional Sales Director and Sales Managers
Responsible for:
• Developing, leading, and motivating the 

MSA/Regional selling team (staffing, training, 
coaching), striving for improved performance 
and managing the MSA/Region business 
activities

Responsibilities include:
• Dealer sales planning and market share 

growth
• Progress against the revenue goal for the 

MSA/Region.

• OMNIA Partners Local program and strategy 
development

• sales team and dealer training
• Alignment of sales resources under the U.S. 

Communities program
• Integration of the U.S. Communities program 

goals and strategy into the overall plan for 
the MSA/Region

Operations/Marketing
Responsible for:
• Managing all aspects of trade show program 

participation and activities
• Developing marketing and promotional 

materials
• Coordinating regional training sessions.
• Directing or facilitating website development 

and maintenance work with IT resources

Reporting/Project Coordinator – Teryl Knap
Responsible for:
• Managing the reporting and rebate process 

in compliance with the U.S. Communities 
program requirements, including accuracy 
and timeliness of the output
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3.3 Marketing and Sales 
J. (continued)

Education Sales Director
Responsible for:
• Directs a skilled team of learning experts 

assisting in building relationships in the 
education community leveraging the U.S. 
Communities program

• Leads the effort to expand the 
understanding of evolving learning trends 
and the impacts on higher education 
environments

• Helps clients solve the important equation 
required to create effective learning spaces 
(people + pedagogy + place = possibilities), 
through involvement with learning 
institutions.

Specific areas of contribution:
• Maintaining a strong focus on researching 

changes in teaching and learning and how 
space can support this evolution

• Developing knowledge and insights that 
will assist Higher Education leadership 
in shaping new approaches to campus 
learning spaces

• Working with clients to develop new 
approaches to campus learning spaces 
(learning space strategy, observation, 
design criteria, change management, etc.)

• Assessment efforts that help leadership 
understand the impact that space can have 
on teaching and learning

K. State the amount of Company’s Public Agency sales for the previous fiscal year.  Provide 
a list of Company’s top 10 Public Agency customers, the total purchases for each for the 
previous fiscal year along with a key contact for each.

As a publicly traded company Herman Miller does not disclose financial information that Is not 
included in our financial reporting requirements. For clarity we have provided the following:

Top 10 customers*

Customer #1 City Business $ 11,997,094 
Customer #2 State Business $   8,618,056 
Customer #3 University Business $   4,486,418 
Customer #4 State Business $   4,014,863 
Customer #5 Education Customer $   3,902,757 
Customer #6 University Business $   3,337,685 
Customer #7 State Business $   2,922,731 
Customer #8 University Business $   2,848,090 
Customer #9 University Business $   2,754,268 
Customer #10 County Business $   2,419,919 

* Herman Miller takes its customers 
confidentiality seriously and we 
honor our customers’ non-disclosure/
confidentiality clauses in their contracts 
and do not disclose specific customer 
data to entities other than that customer.

For fiscal year 2019 Herman Miller’s 
public agency sales were in the 
Hundreds of millions of dollars.
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3.3 Marketing and Sales 
L. Describe Company’s information systems capabilities and limitations regarding order 
management through receipt of payment, including description of multiple platforms that may 
be used for any of these functions.

At Herman Miller, information technology 
is used to achieve outstanding speed and 
consistency throughout the order/supply/
manufacturing chain. Combined with our 
commitment to process discipline, strict 
attention to detail and a clearly defined 
business model based on a total value chain, 
the end result is unparalleled reliability for the 
end customer. 

Order Processing
Customer Care and Product Service 
Representatives help facilitate efficient order 
processing, coordinate product deliveries, 
resolve service issues, and provide general 
sales support. Prior to order placement, a 
dedicated Customer Care representative works 
with the dealer to determine the best way to 
enter the purchase order. 

The ordering process involves the 
following steps: 
The dealer specifies the customer sales order 
in CET Designer with Herman Miller’s extension, 
specIT, and / or other office furniture design and 
specification tools. 

The dealer imports an industry standard 
file format into their DBOS (dealer business 
operating system), i.e. DDMS, Khameleon, 
Team-Design.  As the sales order might involve 
multiple manufacturers, product on hand at 
the dealer, and services, appropriate purchase 
orders are generated.  

Purchase orders are then electronically 
validated for accuracy through Herman Miller’s 
web-based platform, Omni Order Manager 
using an industry standard file format coming 
from the DBOS.

The dealer receives and reviews an 
acknowledgement line by line to verify that 
there were no specification errors and that the 
correct customer contract number was used to 
ensure accurate discounting. 

After successful validation, the purchase orders 
are sent to Herman Miller’s ERP (Enterprise 
Resource Planning) system.  

The order is scheduled into the manufacturing 
process and a shipment notice sent to the dealer.

If order changes are needed, the dealer uses Omni 
Customer Care Forms to electronically start the 
order change request work flow. Depending on 
the request, Customer Care and/or Order Entry will 
review the request and document any necessary 
changes to ensure accuracy. 

Under this agreement orders are issued directly 
to our authorized dealers. The dealer would 
issue an invoice thru there DBOS (dealer 
business operating system) in the format 
required by the customer (electronic, printed 
or transmitted) and would receive payment 
via wire or electronic transfer, Check or P 
Card. (Transaction fees may apply on P card 
payments)
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3.3 Marketing and Sales 
M. Provide the Contract Sales (as defined in Section 10 of the National Intergovernmental 
Purchasing Alliance Company Administration Agreement) that Company will guarantee 
each year under the Master Agreement for the initial three years of the Master Agreement 
(“Guaranteed Contract Sales”).

$_____0_.00 in year one
$_____0_.00 in year two
$_____0_.00 in year three

To the extent Company guarantees minimum Contract Sales, the administration fee shall be 
calculated based on the greater of the actual Contract Sales and the Guaranteed Contract 
Sales.



3.3 Marketing and Sales
N. Even though it is anticipated many Public Agencies will be able to utilize the Master 
Agreement without further formal solicitation, there may be circumstances where Public 
Agencies will issue their own solicitations. The following options are available when 
responding to a solicitation for Products covered under the Master Agreement.
i. Respond with Master Agreement pricing (Contract Sales reported to OMNIA Partners).
ii. If competitive conditions require pricing lower than the standard Master Agreement not-to-
exceed pricing, Company may respond with lower pricing through the Master Agreement. If 
Company is awarded the contract, the sales are reported as Contract Sales to OMNIA Partners 
under the Master Agreement. 
iii. Respond with pricing higher than Master Agreement only in the unlikely event that the 
Public Agency refuses to utilize Master Agreement (Contract Sales are not reported to OMNIA 
Partners).
iv. If alternative or multiple proposals are permitted, respond with pricing higher than Master 
Agreement, and include Master Agreement as the alternate or additional proposal.

Detail Company’s strategies under these options when responding to a solicitation.

Herman Miller’s program is mature in nature 
and our internal and dealer sales teams have 
made great strides in positioning the value 
of agreements of this nature and the savings 
that come with bid avoidance. We do also 
understand that some agencies are prone to 
bidding regardless. In the event that Herman 
Miller receives a bid from an eligible or already 
registered customer we would respond with the 
discounts established in our master agreement 
or deeper and report such sales under the 
program. In the rare event that we were not 
allowed to respond using the Master agreement 
we would leverage two options: One would be 
to respond with less favorable pricing driving 
the value of using the master agreement. The 
second would be to work with the OMNIA 
Partners regional managers to help promote or 
educate the customer on the master agreement 
and its benefits. 

Additionally, internally we have several 
compliance checks that would prevent 
our dealer from selling outside the master 
agreement to an eligible or registered 
customer. These compliance checks include 
limited access to discounting outside of this 
program, Our regional contracts managers 
check all potential customers against the 
eligibility database as well as having intimate 
knowledge of the markets they cover. Lastly our 
business system will reject any order that does 
not contain a customer ID number. This number 
is used to identify the customer type and tie 
them to a specific contract or discounting. In 
the rare event that a customer does not want 
to participate in this agreement or is partied to 
another agreement, despite our best efforts to 
show the value of this program, Herman Miller 
would respond to that customers request in an 
unencumbered manner.
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Section 8 
 

 

  OMNIA Partners Requirements – Attachment A 
OMNIA PARTNERS REQUIREMENTS - ATTACHMENT A 

 
 

 
Requirements for National Cooperative Contract 

To be Administered by 
OMNIA Partners 

The following documents are used in evaluating and administering national cooperative contracts and are 
included for Supplier’s review and response. 

 
OMNIA Partners Exhibit A – RESPONSE FOR NATIONAL COOPERATIVE CONTRACT 

OMNIA Partners Exhibit B – ADMINISTRATION AGREEMENT, EXAMPLE 

OMNIA Partners Exhibit C – MASTER INTERGOVERNMENTAL COOPERATIVE PURCHASING 
AGREEMENT, EXAMPLE 

 
OMNIA Partners Exhibit D – PRINCIPAL PROCUREMENT AGENCY CERTIFICATE, EXAMPLE 

OMNIA Partners Exhibit E – CONTRACT SALES REPORTING TEMPLATE 

OMNIA Partners Exhibit F – FEDERAL FUNDS CERTIFICATIONS 

OMNIA Partners Exhibit G – NEW JERSEY BUSINESS COMPLIANCE 

OMNIA Partners Exhibit H –ADVERTISING COMPLIANCE REQUIREMENT 
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OMNIA PARTNERS EXHIBITS 
EXHIBIT A – RESPONSE FOR NATIONAL COOPERATIVE CONTRACT 

 
1.0 Scope of National Cooperative Contract 

Capitalized terms not otherwise defined herein shall have the meanings given to them in the Master 
Agreement or in the Administration Agreement between Supplier and OMNIA Partners. 

 
1.1 Requirement 

The City of Charlotte (hereinafter defined and referred to as “Principal Procurement Agency”), 
on behalf of itself and the National Intergovernmental Purchasing Alliance Company, a 
Delaware corporation d/b/a OMNIA Partners, Public Sector (“OMNIA Partners”), is 
requesting proposals for Furniture, Installation and Related Products and Services. The intent 
of this Request for Proposal is any contract between Principal Procurement Agency and 
Company resulting from this Request for Proposal (“Master Agreement”) be made available 
to other public agencies nationally, including state and local governmental entities, public and 
private primary, secondary and higher education entities, non-profit entities, and agencies for 
the public benefit (“Public Agencies”), through OMNIA Partners’ cooperative purchasing 
program. The Principal Procurement Agency has executed a Principal Procurement Agency 
Certificate with OMNIA Partners, an example of which is included as Exhibit D, and has 
agreed to pursue the Master Agreement. Use of the Master Agreement by any Public Agency 
is preceded by their registration with OMNIA Partners as a Participating Public Agency in 
OMNIA Partners’ cooperative purchasing program. Registration with OMNIA Partners as a 
Participating Public Agency is accomplished by Public Agencies entering into a Master 
Intergovernmental Cooperative Purchasing Agreement, an example of which is attached as 
Exhibit C. The terms and pricing established in the resulting Master Agreement between the 
Company and the Principal Procurement Agency will be the same as that available to 
Participating Public Agencies through OMNIA Partners. 

 
All transactions, purchase orders, invoices, payments etc., will occur directly between the 
Company and each Participating Public Agency individually, and neither OMNIA Partners, 
any Principal Procurement Agency nor any Participating Public Agency, including their 
respective agents, directors, employees or representatives, shall be liable to Company for any 
acts, liabilities, damages, etc., incurred by any other Participating Public Agency. Supplier is 
responsible for knowing the tax laws in each state. 

 

This Exhibit A defines the expectations for qualifying Companies based on OMNIA Partners’ 
requirements to market the resulting Master Agreement nationally to Public Agencies. Each 
section in this Exhibit A refers to the capabilities, requirements, obligations, and prohibitions 
of competing Companies on a national level in order to serve Participating Public Agencies 
through OMNIA Partners. 

 
These requirements are incorporated into and are considered an integral part of this RFP. 
OMNIA Partners reserves the right to determine whether or not to make the Master Agreement 
awarded by the Principal Procurement Agency available to Participating Public Agencies, in 
its sole and absolute discretion, and any party submitting a response to this RFP acknowledges 
that any award by the Principal Procurement Agency does not obligate OMNIA Partners to 
make the Master Agreement available to Participating Procurement Agencies. 
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1.2 Marketing, Sales and Administrative Support 

During the term of the Master Agreement OMNIA Partners intends to provide marketing, sales 
and administrative support for Company pursuant to this section that directly promotes the 
Company’s products and services to Participating Public Agencies through multiple channels, 
each designed to promote specific products and services to Public Agencies on a national basis. 

 
The OMNIA Partners marketing team will work in conjunction with Company to promote the 
Master Agreement to both existing Participating Public Agencies and prospective Public 
Agencies through channels that may include: 
A. Marketing collateral (print, electronic, email, presentations) 
B. Website 
C. Trade shows/conferences/meetings 
D. Advertising 
E. Social Media 

 
The OMNIA Partners sales teams will work in conjunction with Company to promote the 
Master Agreement to both existing Participating Public Agencies and prospective Public 
Agencies through initiatives that may include: 
A. Individual sales calls 
B. Joint sales calls 
C. Communications/customer service 
D. Training sessions for Public Agency teams 
E. Training sessions for Company teams 

 
The OMNIA Partners contracting teams will work in conjunction with Company to promote 
the Master Agreement to both existing Participating Public Agencies and prospective Public 
Agencies through: 
A. Serving as the subject matter expert for questions regarding joint powers authority and 

state statutes and regulations for cooperative purchasing 
B. Training sessions for Public Agency teams 
C. Training sessions for Company teams 
D. Regular business reviews to monitor program success 
E. General contract administration 

 
Companies are required to pay an administrative fee of twothree percent (23%) of the greater 
of the Contract Sales under the Master Agreement and Guaranteed Contract Sales under this 
Request for Proposal. Company will be required to execute the OMNIA Partners 
Administration Agreement (Exhibit B). 

 
1.3 Estimated Volume 

The dollar volume purchased under the Master Agreement is estimated to be approximately 
$300M annually. While no minimum volume is guaranteed to Company, the estimated annual 
volume is projected based on the current annual volumes among the Principal Procurement 
Agency, other Participating Public Agencies that are anticipated to utilize the resulting Master 
Agreement to be made available to them through OMNIA Partners, and volume growth into 
other Public Agencies through a coordinated marketing approach between Company and 
OMNIA Partners. 
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1.4 Award Basis 

The basis of any contract award resulting from this RFP made by Principal Procurement 
Agency will, at OMNIA Partners option, be the basis of award on a national level through 
OMNIA Partners. If multiple Companies are awarded by Principal Procurement Agency under 
the Master Agreement, those same Companies will be required to extend the Master 
Agreement to Participating Public Agencies through OMNIA Partners. Utilization of the 
Master Agreement by Participating Public Agencies will be at the discretion of the individual 
Participating Public Agency. Certain terms of the Master Agreement specifically applicable 
to the Principal Procurement Agency are subject to modification for each Participating Public 
Agency as Company, such Participating Public Agency and OMNIA Partners shall agree. 
Participating Agencies may request to enter into a separate supplemental agreement to further 
define the level of service requirements over and above the minimum defined in the Master 
Agreement (i.e. invoice requirements, order requirements, specialized delivery, diversity 
requirements such as minority and woman owned businesses, historically underutilized 
business, governing law, etc.). It shall be the responsibility of the Company to comply, when 
applicable, with the prevailing wage legislation in effect in the jurisdiction of the Participating 
Agency. It shall further be the responsibility of the Company to monitor the prevailing wage 
rates as established by the appropriate department of labor for any increase in rates during the 
term of this contract and adjust wage rates accordingly. Any supplemental agreement 
developed as a result of the Master Agreement is exclusively between the Participating Agency 
and the Company (Contract Sales are reported to OMNIA Partners). 

 
All purchase orders issued and accepted by the Company may survive expiration or 
termination of the Master Agreement. Participating Agencies’ purchase orders may exceed the 
term of the Contract if the purchase order is issued prior to the expiration of the Contract. 
Company is responsible for reporting all sales and paying the applicable administrative fee for 
sales that use the Master Agreement as the basis for the purchase order, even though Master 
Agreement may have expired. 

 
1.5 Objectives of Cooperative Program 

This RFP is intended to achieve the following objectives regarding availability through 
OMNIA Partners’ cooperative program: 
A. Provide a comprehensive competitively solicited and awarded national agreement offering 

the Products covered by this solicitation to Participating Public Agencies; 
B. Establish the Master Agreement as the Company’s primary go to market strategy to Public 

Agencies nationwide; 
C. Achieve cost savings for Company and Public Agencies through a single solicitation 

process that will reduce the Company’s need to respond to multiple solicitations and 
Public Agencies need to conduct their own solicitation process; 

D. Combine the aggregate purchasing volumes of Participating Public Agencies to achieve 
cost effective pricing. 
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2.0 REPRESENTATIONS AND COVENANTS 

As a condition to Company entering into the Master Agreement, which would be available to all Public 
Agencies, Company must make certain representations, warranties and covenants to both the Principal 
Procurement Agency and OMNIA Partners designed to ensure the success of the Master Agreement 
for all Participating Public Agencies as well as the Company. 

 
2.1 Corporate Commitment 

Company commits that (1) the Master Agreement has received all necessary corporate 
authorizations and support of the Company’s executive management, (2) the Master 
Agreement is Company's primary “go to market” strategy for Public Agencies, (3) the Master 
Agreement will be promoted to all Public Agencies, including any existing customers, and 
Company will transition existing customers, upon their request, to the Master Agreement, and 
(4) that the Company has read and agrees to the terms and conditions of the Administration 
Agreement with OMNIA Partners and will execute such agreement concurrent with and as a 
condition of its execution of the Master Agreement with the Principal Procurement Agency. 
Company will identify an executive corporate sponsor and a separate national account 
manager within the RFP response that will be responsible for the overall management of the 
Master Agreement. 

 
2.2 Pricing Commitment 

Company commits the not-to-exceed pricing provided under the Master Agreement pricing is 
its lowest available (net to buyer) to Public Agencies nationwide and further commits that if a 
Participating Public Agency is eligible for lower pricing through a national, state, regional or 
local or cooperative contract, the Company will match such lower pricing to that Participating 
Public Agency under the Master Agreement. 

 
2.3 Sales Commitment 

Company commits to aggressively market the Master Agreement as its go to market strategy 
in this defined sector and that its sales force will be trained, engaged and committed to offering 
the Master Agreement to Public Agencies through OMNIA Partners nationwide. Company 
commits that all Master Agreement sales will be accurately and timely reported to OMNIA 
Partners in accordance with the OMNIA Partners Administration Agreement. Company also 
commits its sales force will be compensated, including sales incentives, for sales to Public 
Agencies under the Master Agreement in a consistent or better manner compared to sales to 
Public Agencies if the Company were not awarded the Master Agreement. 

 
3.0 COMPANY RESPONSE 

Company must supply the following information in order for the Principal Procurement Agency to 
determine Company’s qualifications to extend the resulting Master Agreement to Participating Public 
Agencies through OMNIA Partners. 
3.1 Company 

A. Brief history and description of Company. 
B. Total number and location of sales persons employed by Company. 
C. Number and location of support centers (if applicable) and location of corporate office. 
D. Annual sales for the three previous fiscal years. 
E. Submit FEIN and Dunn & Bradstreet report. 
F. Describe any green or environmental initiatives or policies. 
G. Describe any diversity programs or partners Company does business with and how 

Participating Agencies may use diverse partners through the Master Agreement. Indicate 
how, if at all, pricing changes when using the diversity program. 
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H. Describe any historically underutilized business certifications Company holds and the 
certifying agency. This may include business enterprises such as minority and women 
owned, small or disadvantaged, disable veterans, etc. 

I. Describe how Company differentiates itself from its competitors. 
J. Describe any present or past litigation, bankruptcy or reorganization involving Company. 
K. Felony Conviction Notice: Indicate if the Company 

a. is a publicly held corporation and this reporting requirement is not applicable; 
b. is not owned or operated by anyone who has been convicted of a felony; or 
c. is owned or operated by and individual(s) who has been convicted of a felony and 

provide the names and convictions. 
L. Describe any debarment or suspension actions taken against Company. 

 
3.2 Distribution, Logistics 

A. Describe the full line of Products and Services offered by Company. 
B. Describe how Company proposes to distribute the Products/Services nationwide. Include 

any states where Products and Services will not be offered under the Master Agreement, 
including U.S. Territories and Outlying Areas. 

C. Identify all other companies that will be involved in processing, handling or shipping the 
Products/Services to the end user. 

D. Provide the number, size and location of Company’s distribution facilities, warehouses 
and retail network as applicable. 

 
3.3 Marketing and Sales 

A. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to immediately implement the Master Agreement as Company’s 
primary go to market strategy for Public Agencies to Company’s teams nationwide, to 
include, but not limited to: 

i. Executive leadership endorsement and sponsorship of the award as the public sector 
go-to-market strategy within first 10 days. 

ii. Training and education of Company’s national sales force with participation from 
the Company’s executive leadership, along with the OMNIA Partners team within 
first 90 days. 

B. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to market the Master Agreement to current Participating Public 
Agencies, existing Public Agency customers of Company, as well as to prospective Public 
Agencies nationwide immediately upon award, to include, but not limited to: 

i. Creation and distribution of a co-branded press release to trade publications. 
ii. Announcement, contract details and contact information published on the Supplier’s 

website within first 90 days. 
iii. Design, publication and distribution of co-branded marketing materials within first 

90 days. 
iv. Commitment to attendance and participation with OMNIA Partners at national (i.e. 

NIGP Annual Forum, NPI Conference, etc.), regional (i.e. Regional NIGP Chapter 
Meetings, Regional Cooperative Summits, etc.) and Company-specific trade shows, 
conferences and meetings throughout the term of the Master Agreement. 

v. Commitment to attend, exhibit and participate at the NIGP Annual Forum in an area 
reserved by OMNIA Partners for partner suppliers. Booth space will be purchased 
and staffed by Company. In addition, Company commits to provide reasonable 
assistance to the overall promotion and marketing efforts for the NIGP Annual 
Forum, as directed by OMNIA Partners. 

vi. Design and publication of national and regional advertising in trade publications 
throughout the term of the Master Agreement. 
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vii. Ongoing marketing and promotion of the Master Agreement throughout its term 
(case studies, collateral pieces, presentations, promotions, etc.). 

viii. Dedicated OMNIA Partners internet web-based homepage on Company’s website 
with: 
 OMNIA Partners standard logo; 
 Copy of original Request for Proposal; 
 Copy of contract and amendments between Principal Procurement Agency and 

Company; 
 Summary of Products and pricing; 
 Marketing Materials; 
 Electronic link to OMNIA Partners’ website including the online registration 

page; and 
 A dedicated toll-free number and email address for OMNIA Partners. 

C. Describe how Company will transition any existing Public Agency customers’ accounts 
to the Master Agreement available nationally through OMNIA Partners. Include a list of 
current cooperative contracts (regional and national) Company holds and describe how 
the Master Agreement will be positioned among the other cooperative agreements. 

D. Acknowledge Company agrees to provide its logo(s) to OMNIA Partners and agrees to 
provide permission for reproduction of such logo in marketing communications and 
promotions. Acknowledge that use of OMNIA Partners logo will require permission for 
reproduction, as well. 

E. Confirm Company will be proactive in direct sales of Company’s Products and Services 
to Public Agencies nationwide and the timely follow up to leads established by OMNIA 
Partners. All sales materials are to use the OMNIA Partners logo. At a minimum, the 
Company’s sales initiatives should communicate: 

i. Master Agreement was competitively solicited and publicly awarded by a Principal 
Procurement Agency; 

ii. Best government pricing; 
iii. No cost to participate; and 
iv. Non-exclusive contract. 

F. Confirm Company will train its national sales force on the Master Agreement. At a 
minimum, sales training should include: 

i. Key features of Master Agreement; 
ii. Working knowledge of the solicitation process; 

iii. Awareness of the range of Public Agencies that can utilize the Master Agreement 
through OMNIA Partners; and 

iv. Knowledge of benefits of the use of cooperative contracts. 
G. Provide the name, title, email and phone number for the person(s), who will be responsible 

for: 
i. Executive Support; 

ii. Marketing; 
iii. Sales; 
iv. Sales Support; 
v. Financial Reporting; 

vi. Accounts Payable; and 
vii. Contracts. 

H. Describe in detail how Company’s national sales force is structured, including contact 
information for the highest-level executive in charge of the sales team. 

I. Explain in detail how the sales teams will work with the OMNIA Partners team to 
implement, grow and service the national program. 

J. Explain in detail how Company will manage the overall national program throughout the 
term of the Master Agreement, including ongoing coordination of marketing and sales 
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efforts, timely new Participating Public Agency account set-up, timely contract 
administration, etc. 

K. State the amount of Company’s Public Agency sales for the previous fiscal year. Provide
a list of Company’s top 10 Public Agency customers, the total purchases for each for the
previous fiscal year along with a key contact for each.

L. Describe Company’s information systems capabilities and limitations regarding order
management through receipt of payment, including description of multiple platforms that
may be used for any of these functions.

M. Provide the Contract Sales (as defined in Section 10 of the National Intergovernmental
Purchasing Alliance Company Administration Agreement) that Company will guarantee
each year under the Master Agreement for the initial three years of the Master Agreement
(“Guaranteed Contract Sales”).

$ .00 in year one 
$ .00 in year two 
$ .00 in year three 

To the extent Company guarantees minimum Contract Sales, the administration fee shall 
be calculated based on the greater of the actual Contract Sales and the Guaranteed Contract 
Sales. 

N. Even though it is anticipated many Public Agencies will be able to utilize the Master
Agreement without further formal solicitation, there may be circumstances where Public
Agencies will issue their own solicitations. The following options are available when
responding to a solicitation for Products covered under the Master Agreement.

i. Respond with Master Agreement pricing (Contract Sales reported to OMNIA
Partners).

ii. If competitive conditions require pricing lower than the standard Master Agreement
not-to-exceed pricing, Company may respond with lower pricing through the Master
Agreement. If Company is awarded the contract, the sales are reported as Contract
Sales to OMNIA Partners under the Master Agreement.

iii. Respond with pricing higher than Master Agreement only in the unlikely event that
the Public Agency refuses to utilize Master Agreement (Contract Sales are not
reported to OMNIA Partners).

iv. If alternative or multiple proposals are permitted, respond with pricing higher than
Master Agreement, and include Master Agreement as the alternate or additional
proposal.

Detail Company’s strategies under these options when responding to a solicitation. 

0
0
0
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OMNIA PARTNERS EXHIBITS 
EXHIBIT B – ADMINISTRATION AGREEMENT, EXAMPLE 

 

ADMINISTRATION AGREEMENT 
 

THIS ADMINISTRATION AGREEMENT (this “Agreement”) is made this     day of  20 , 
between National Intergovernmental Purchasing Alliance Company, a Delaware corporation d/b/a OMNIA 
Partners, Public Sector (“OMNIA Partners, Public Sector”), and  (“Supplier”). 

 
RECITALS 

 
WHEREAS, the  (the “Principal Procurement Agency”) has entered into a 

Master Agreement effective   , Agreement No   , by and between the Principal 
Procurement Agency and Supplier, (as may be amended from time to time in accordance with the terms thereof, 
the “Master Agreement”), as attached hereto as Exhibit A and incorporated herein by reference as though fully 
set forth herein, for the purchase of    (the “Product”); 

 
WHEREAS, said Master Agreement provides that any or all public agencies, including state and local 

governmental entities, public and private primary, secondary and higher education entities, non-profit entities, 
and agencies for the public benefit (collectively, “Public Agencies”), that register (either via registration on 
the OMNIA Partners, Public Sector website or execution of a Master Intergovernmental Cooperative 
Purchasing Agreement, attached hereto as Exhibit B) (each, hereinafter referred to as a “Participating Public 
Agency”) may purchase Product at prices stated in the Master Agreement; 

 
WHEREAS, Participating Public Agencies may access the Master Agreement which is offered 

through OMNIA Partners, Public Sector to Public Agencies; 
 

WHEREAS, OMNIA Partners, Public Sector serves as the contract administrator of the Master 
Agreement on behalf of Principal Procurement Agency; 

 
WHEREAS, Principal Procurement Agency desires OMNIA Partners, Public Sector to proceed with 

administration of the Master Agreement; and 
 

WHEREAS, OMNIA Partners, Public Sector and Supplier desire to enter into this Agreement to make 
available the Master Agreement to Participating Public Agencies and to set forth certain terms and conditions 
governing the relationship between OMNIA Partners, Public Sector and Supplier. 

 
NOW, THEREFORE, in consideration of the payments to be made hereunder and the mutual 

covenants contained in this Agreement, OMNIA Partners, Public Sector and Supplier hereby agree as follows: 
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DEFINITIONS 
 

1. Capitalized terms used in this Agreement and not otherwise defined herein shall have the 
meanings given to them in the Master Agreement. 

 
TERMS AND CONDITIONS 

 
2. The Master Agreement and the terms and conditions contained therein shall apply to this 

Agreement except as expressly changed or modified by this Agreement. Supplier acknowledges and agrees 
that the covenants and agreements of Supplier set forth in the solicitation and Supplier’s response thereto 
resulting in the Master Agreement are incorporated herein and are an integral part hereof. 

 
3. OMNIA Partners, Public Sector shall be afforded all of the rights, privileges and 

indemnifications afforded to Principal Procurement Agency by or from Supplier under the Master Agreement, 
and such rights, privileges and indemnifications shall accrue and apply with equal effect to OMNIA Partners, 
Public Sector, its agents, employees, directors, and representatives under this Agreement including, but not 
limited to, Supplier’s obligation to obtain appropriate insurance. 

 
4. OMNIA Partners, Public Sector shall perform all of its duties, responsibilities and obligations 

as contract administrator of the Master Agreement on behalf of Principal Procurement Agency as set forth 
herein, and Supplier hereby acknowledges and agrees that all duties, responsibilities and obligations will be 
undertaken by OMNIA Partners, Public Sector solely in its capacity as the contract administrator under the 
Master Agreement. 

 
5. With respect to any purchases by Principal Procurement Agency or any Participating Public 

Agency pursuant to the Master Agreement, OMNIA Partners, Public Sector shall not be: (i) construed as a 
dealer, re-marketer, representative, partner or agent of any type of the Supplier, Principal Procurement Agency 
or any Participating Public Agency; (ii) obligated, liable or responsible for any order for Product made by 
Principal Procurement Agency or any Participating Public Agency or any employee thereof under the Master 
Agreement or for any payment required to be made with respect to such order for Product; and (iii) obligated, 
liable or responsible for any failure by Principal Procurement Agency or any Participating Public Agency to 
comply with procedures or requirements of applicable law or the Master Agreement or to obtain the due 
authorization and approval necessary to purchase under the Master Agreement. OMNIA Partners, Public Sector 
makes no representation or guaranty with respect to any minimum purchases by Principal Procurement Agency 
or any Participating Public Agency or any employee thereof under this Agreement or the Master Agreement. 

 
6. OMNIA Partners, Public Sector shall not be responsible for Supplier’s performance under the 

Master Agreement, and Supplier shall hold OMNIA Partners, Public Sector harmless from any liability that 
may arise from the acts or omissions of Supplier in connection with the Master Agreement. 

 
7. WITHOUT LIMITING THE GENERALITY OF THE FOREGOING, OMNIA PARTNERS, 

PUBLIC SECTOR EXPRESSLY DISCLAIMS ALL EXPRESS OR IMPLIED REPRESENTATIONS AND 
WARRANTIES REGARDING OMNIA PARTNERS, PUBLIC SECTOR’ PERFORMANCE AS A 
CONTRACT ADMINISTRATOR OF THE MASTER AGREEMENT. OMNIA PARTNERS, PUBLIC 
SECTOR SHALL NOT BE LIABLE IN ANY WAY FOR ANY SPECIAL, INCIDENTAL, INDIRECT, 
CONSEQUENTIAL, EXEMPLARY, PUNITIVE, OR RELIANCE DAMAGES, EVEN IF OMNIA 
PARTNERS, PUBLIC SECTOR IS ADVISED OF THE POSSIBILITY OF SUCH DAMAGES. 
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TERM OF AGREEMENT; TERMINATION 
 

8. This Agreement shall be in effect so long as the Master Agreement remains in effect, provided, 
however, that the provisions of Sections 3 – 8 and 12 – 23, hereof and the indemnifications afforded by the 
Supplier to OMNIA Partners, Public Sector in the Master Agreement, to the extent such provisions survive 
any expiration or termination of the Master Agreement, shall survive the expiration or termination of this 
Agreement. 

 
9. Supplier’s failure to maintain its covenants and commitments contained in this Agreement or 

any action of the Supplier which gives rise to a right by Principal Procurement Agency to terminate the Master 
Agreement shall constitute a material breach of this Agreement. If such breach is not cured within thirty (30) 
days of written notice to Supplier, in addition to any and all remedies available at law or equity, OMNIA 
Partners, Public Sector shall have the right to terminate this Agreement, at OMNIA Partners, Public Sector’ 
sole discretion. Notwithstanding anything contained herein to the contrary, this Agreement shall terminate on 
the date of the termination or expiration of the Master Agreement. 

 
NATIONAL PROMOTION 

 
10. OMNIA Partners, Public Sector and Supplier shall publicize and promote the availability of 

the Master Agreement’s products and services to Public Agencies and such agencies’ employees. Supplier 
shall require each Public Agency to register its participation in the OMNIA Partners, Public Sector program 
by either registering on the OMNIA Partners, Public Sector website (www.omniapartners.com/publicsector), 
or executing a Master Intergovernmental Cooperative Purchasing Agreement prior to processing the 
Participating Public Agency’s first sales order. Upon request, Supplier shall make available to interested Public 
Agencies a copy of the Master Agreement and such price lists or quotes as may be necessary for such Public 
Agencies to evaluate potential purchases. 

 
11. Supplier shall provide such marketing and administrative support as set forth in the solicitation 

resulting in the Master Agreement, including assisting in development of marketing materials as reasonably 
requested by Principal Procurement Agency and OMNIA Partners, Public Sector. Supplier shall be responsible 
for obtaining permission or license of use and payment of any license fees for all content and images Supplier 
provides to OMNIA Partners, Public Sector or posts on the OMNIA Partners, Public Sector website. Supplier 
shall indemnify, defend and hold harmless OMNIA Partners, Public Sector for use of all such content and 
images including copyright infringement claims. Supplier and OMNIA Partners, Public Sector each hereby 
grant to the other party a limited, revocable, non-transferable, non-sublicensable right to use such party’s logo 
(each, the “Logo”) solely for use in marketing the Master Agreement. Each party shall provide the other party 
with the standard terms of use of such party’s Logo, and such party shall comply with such terms in all material 
respects. Both parties shall obtain approval from the other party prior to use of such party’s Logo. 
Notwithstanding the foregoing, the parties understand and agree that except as provided herein neither party 
shall have any right, title or interest in the other party’s Logo. Upon termination of this Agreement, each party 
shall immediately cease use of the other party’s Logo. 

 
ADMINISTRATIVE FEE, REPORTING & PAYMENT 

 
12. An “Administrative Fee” shall be defined and due to OMNIA Partners, Public Sector from 

Supplier in the amount of twothree percent (23%) (“Administrative Fee Percentage”) multiplied by the total 
purchase amount paid to Supplier, less refunds, credits on returns, rebates and discounts, for the sale of products 
and/or services to Principal Procurement Agency and Participating Public Agencies pursuant to the Master 
Agreement (as amended from time to time and including any renewal thereof) (“Contract Sales”). From time 
to time the parties may mutually agree in writing to a lower Administrative Fee Percentage for a specifically 
identified Participating Public Agency’s Contract Sales. 
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13. Supplier shall provide OMNIA Partners, Public Sector with an electronic accounting report 
monthly, in the format prescribed by OMNIA Partners, Public Sector, summarizing all Contract Sales for each 
calendar month. The Contract Sales reporting format is provided as Exhibit C (“Contract Sales Report”), 
attached hereto and incorporated herein by reference. Contract Sales Reports for each calendar month shall be 
provided by Supplier to OMNIA Partners, Public Sector by the 130th day of the following month. Failure to 
provide a Contract Sales Report within the time and manner specified herein shall constitute a material breach 
of this Agreement and if not cured within thirty (30) days of written notice to Supplier shall be deemed a cause 
for termination of the Master Agreement, at Principal Procurement Agency’s sole discretion, and/or this 
Agreement, at OMNIA Partners, Public Sector’ sole discretion. 

 
14. Administrative Fee payments are to be paid by Supplier to OMNIA Partners, Public Sector at the 

frequency and on the due date stated in Section 13, above, for Supplier’s submission of corresponding Contract 
Sales Reports. Administrative Fee payments are to be made via Automated Clearing House (ACH) to the 
OMNIA Partners, Public Sector designated financial institution identified in Exhibit D. Failure to provide a 
payment of the Administrative Fee within the time and manner specified herein shall constitute a material 
breach of this Agreement and if not cured within thirty (30) days of written notice to Supplier shall be deemed 
a cause for termination of the Master Agreement, at Principal Procurement Agency’s sole discretion, and/or 
this Agreement, at OMNIA Partners, Public Sector’ sole discretion. All Administrative Fees not paid when 
due shall bear interest at a rate equal to the lesser of one and one-half percent (1 1/2%) per month or the 
maximum rate permitted by law until paid in full. 

 
15. Supplier shall maintain an accounting of all purchases made by Participating Public Agencies 

under the Master Agreement. OMNIA Partners, Public Sector, or its designee, in OMNIA Partners, Public 
Sector’ sole discretion, reserves the right to compare Participating Public Agency records with Contract Sales 
Reports submitted by Supplier for a period of four (4) years from the date OMNIA Partners, Public Sector 
receives such report. In addition, OMNIA Partners, Public Sector may engage a third party to conduct an 
independent audit of Supplier’s monthly reports. In the event of such an audit, Supplier shall provide all 
materials reasonably requested relating to such audit by OMNIA Partners, Public Sector at the location 
designated by OMNIA Partners, Public Sector. In the event an underreporting of Contract Sales and a resulting 
underpayment of Administrative Fees is revealed, OMNIA Partners, Public Sector will notify the Supplier in 
writing. Supplier will have thirty (30) days from the date of such notice to resolve the discrepancy to OMNIA 
Partners, Public Sector’ reasonable satisfaction, including payment of any Administrative Fees due and owing, 
together with interest thereon in accordance with Section 13, and reimbursement of OMNIA Partners, Public 
Sector’ costs and expenses related to such audit. 

 
GENERAL PROVISIONS 

 
16. This Agreement, the Master Agreement and the exhibits referenced herein supersede any and 

all other agreements, either oral or in writing, between the parties hereto with respect to the subject matter 
hereto and no other agreement, statement, or promise relating to the subject matter of this Agreement which is 
not contained or incorporated herein shall be valid or binding. In the event of any conflict between the 
provisions of this Agreement and the Master Agreement, as between OMNIA Partners, Public Sector and 
Supplier, the provisions of this Agreement shall prevail. 

 
17. If any action at law or in equity is brought to enforce or interpret the provisions of this 

Agreement or to recover any Administrative Fee and accrued interest, the prevailing party shall be entitled to 
reasonable attorney’s fees and costs in addition to any other relief to which it may be entitled. 

 
18. This Agreement and OMNIA Partners, Public Sector’ rights and obligations hereunder may 

be assigned at OMNIA Partners, Public Sector’ sole discretion to an affiliate of OMNIA Partners, Public 
Sector, any purchaser of any or all or substantially all of the assets of OMNIA Partners, Public Sector, or the 
successor entity as a result of a merger, reorganization, consolidation, conversion or change of control, whether 
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by operation of law or otherwise. Supplier may not assign its obligations hereunder without the prior written 
consent of OMNIA Partners, Public Sector. 

 
19. All written communications given hereunder shall be delivered by first-class mail, postage 

prepaid, or overnight delivery on receipt to the addresses as set forth below. 
 

A. OMNIA Partners, Public Sector: 
 

OMNIA Partners, Public Sector 
Attn: President 
840 Crescent Centre Drive 
Suite 600 
Franklin, TN 37067 

 
B. Supplier: 

 
 
 
 
 
 
 

20. If any provision of this Agreement shall be deemed to be, or shall in fact be, illegal, inoperative 
or unenforceable, the same shall not affect any other provision or provisions herein contained or render the 
same invalid, inoperative or unenforceable to any extent whatever, and this Agreement will be construed by 
limiting or invalidating such provision to the minimum extent necessary to make such provision valid, legal 
and enforceable. 

 
21. This Agreement may not be amended, changed, modified, or altered without the prior written 

consent of the parties hereto, and no provision of this Agreement may be discharged or waived, except by a 
writing signed by the parties. A waiver of any particular provision will not be deemed a waiver of any other 
provision, nor will a waiver given on one occasion be deemed to apply to any other occasion. 

 
22. This Agreement shall inure to the benefit of and shall be binding upon OMNIA Partners, 

Public Sector, the Supplier and any respective successor and assign thereto; subject, however, to the limitations 
contained herein. 

 
23. This Agreement will be construed under and governed by the laws of the State of Delaware, 

excluding its conflicts of law provisions and any action arising out of or related to this Agreement shall be 
commenced solely and exclusively in the state or federal courts in Williamson County Tennessee. 

 
24. This Agreement may be executed in counterparts, each of which is an original but all of which, 

together, shall constitute but one and the same instrument. The exchange of copies of this Agreement and of 
signature pages by facsimile, or by .pdf or similar electronic transmission, will constitute effective execution 
and delivery of this Agreement as to the parties and may be used in lieu of the original Agreement for all 
purposes. Signatures of the parties transmitted by facsimile, or by .pdf or similar electronic transmission, will 
be deemed to be their original signatures for any purpose whatsoever. 
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[INSERT SUPPLIER ENTITY NAME] OMNIA PARTNERS, PUBLIC SECTOR 

 
 

  

Signature Signature 
 

Name Name 

 
Sarah Vavra 

 
 

 

Title Title 

Sr. Vice President, Public Sector 
Contracting 

 

 

Date Date 
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OMNIA PARTNERS EXHIBITS 
EXHIBIT C - MASTER INTERGOVERNMENTAL COOPERATIVE PURCHASING 

AGREEMENT 
 

This Master Intergovernmental Cooperative Purchasing Agreement (this “Agreement”) is entered into by and 
between those certain government agencies that execute a Principal Procurement Agency Certificate 
(“Principal Procurement Agencies”) with National Intergovernmental Purchasing Alliance Company, a 
Delaware corporation d/b/a OMNIA Partners, Public Sector and/or Communities Program Management, LLC, 
a California limited liability company d/b/a U.S. Communities (collectively, “OMNIA Partners, Public 
Sector”) to be appended and made a part hereof and such other public agencies (“Participating Public 
Agencies”) who register to participate in the cooperative purchasing programs administered by OMNIA 
Partners, Public Sector and its affiliates and subsidiaries (collectively, the “OMNIA Partners Parties”) by 
either registering on the OMNIA Partners, Public Sector website (www.omniapartners.com/publicsector or 
any successor website), or by executing a copy of this Agreement. 

 
RECITALS 

 
WHEREAS, after a competitive solicitation and selection process by Principal Procurement Agencies, in 
compliance with their own policies, procedures, rules and regulations, a number of suppliers have entered into 
“Master Agreements” (herein so called) to provide a variety of goods, products and services (“Products”) 
to the applicable Principal Procurement Agency and the Participating Public Agencies; 

 
WHEREAS, Master Agreements are made available by Principal Procurement Agencies through the OMNIA 
Partners Parties and provide that Participating Public Agencies may purchase Products on the same terms, 
conditions and pricing as the Principal Procurement Agency, subject to any applicable federal and/or local 
purchasing ordinances and the laws of the State of purchase; and 

 
WHEREAS, in addition to Master Agreements, the OMNIA Partners Parties may from time to time offer 
Participating Public Agencies the opportunity to acquire Products through other group purchasing agreements. 

 
NOW, THEREFORE, in consideration of the mutual promises contained in this Agreement, and of the 
mutual benefits to result, the parties hereby agree as follows: 

 
1. Each party will facilitate the cooperative procurement of Products. 

 
2. The Participating Public Agencies shall procure Products in accordance with and subject to 

the relevant federal, state and local statutes, ordinances, rules and regulations that govern Participating Public 
Agency’s procurement practices. The Participating Public Agencies hereby acknowledge and agree that it is 
the intent of the parties that all provisions of this Agreement and that Principal Procurement Agencies’ 
participation in the program described herein comply with all applicable laws, including but not limited to the 
requirements of 42 C.F.R. § 1001.952(h), as may be amended from time to time. The Participating Public 
Agencies further acknowledge and agree that they are solely responsible for their compliance with all 
applicable “safe harbor” regulations, including but not limited to any and all obligations to fully and accurately 
report discounts and incentives. 

 
3. The Participating Public Agency represents and warrants that the Participating Public Agency 

is not a hospital or other healthcare provider and is not purchasing Products on behalf of a hospital or healthcare 
provider. 

 
4. The cooperative use of Master Agreements shall be in accordance with the terms and 

conditions of the Master Agreements, except as modification of those terms and conditions is otherwise 
required by applicable federal, state or local law, policies or procedures. 
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5. The Principal Procurement Agencies will make available, upon reasonable request, Master 

Agreement information which may assist in improving the procurement of Products by the Participating Public 
Agencies. 

 
6. The Participating Public Agency agrees the OMNIA Partners Parties may provide access to 

group purchasing organization (“GPO”) agreements directly or indirectly by enrolling the Participating Public 
Agency in another GPO’s purchasing program, including but not limited to Vizient Source, LLC, Provista, Inc. 
and other OMNIA Partners, Public Sector affiliates and subsidiaries; provided the purchase of Products through 
the OMNIA Partners Parties or any other GPO shall be at the Participating Public Agency’s sole discretion. 

 
7. The Participating Public Agencies (each a “Procuring Party”) that procure Products through 

any Master Agreement or GPO Product supply agreement (each a “GPO Contract”) will make timely 
payments to the distributor, manufacturer or other vendor (collectively, “Supplier”) for Products received in 
accordance with the terms and conditions of the Master Agreement or GPO Contract, as applicable. Payment 
for Products and inspections and acceptance of Products ordered by the Procuring Party shall be the exclusive 
obligation of such Procuring Party. Disputes between Procuring Party and any Supplier shall be resolved in 
accordance with the law and venue rules of the State of purchase unless otherwise agreed to by the Procuring 
Party and Supplier. 

 
8. The Procuring Party shall not use this Agreement as a method for obtaining additional 

concessions or reduced prices for purchase of similar products or services outside of the Master Agreement. 
Master Agreements may be structured with not-to-exceed pricing, in which cases the Supplier may offer the 
Procuring Party and the Procuring Party may accept lower pricing or additional concessions for purchase of 
Products through a Master Agreement. 

 
9. The Procuring Party shall be responsible for the ordering of Products under this Agreement. A 

non-procuring party shall not be liable in any fashion for any violation by a Procuring Party, and, to the extent 
permitted by applicable law, the Procuring Party shall hold non-procuring party harmless from any liability 
that may arise from the acts or omissions of the Procuring Party. 

 
10. WITHOUT LIMITING THE GENERALITY OF THE FOREGOING, THE OMNIA 

PARTNERS PARTIES EXPRESSLY DISCLAIM ALL EXPRESS OR IMPLIED REPRESENTATIONS 
AND WARRANTIES REGARDING ANY PRODUCT, MASTER AGREEMENT AND GPO CONTRACT. 
THE OMNIA PARTNERS PARTIES SHALL NOT BE LIABLE IN ANY WAY FOR ANY SPECIAL, 
INCIDENTAL, INDIRECT, CONSEQUENTIAL, EXEMPLARY, PUNITIVE, OR RELIANCE DAMAGES, 
EVEN IF THE OMNIA PARTNERS PARTIES ARE ADVISED OF THE POSSIBILITY OF SUCH 
DAMAGES. FURTHER, THE PROCURING PARTY ACKNOWLEDGES AND AGREES THAT THE 
OMNIA PARTNERS PARTIES SHALL HAVE NO LIABILITY FOR ANY ACT OR OMISSION BY A 
SUPPLIER OR OTHER PARTY UNDER A MASTER AGREEMENT OR GPO CONTRACT. 

 
11. This Agreement shall remain in effect until termination by either party giving thirty (30) days’ 

written notice to the other party. The provisions of Paragraphs 6 - 10 hereof shall survive any such termination. 
 

12. This Agreement shall take effect upon (i) execution of the Principal Procurement Agency 
Certificate, or (ii) registration on the OMNIA Partners, Public Sector website or the execution of this 
Agreement by a Participating Public Agency, as applicable. 
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OMNIA PARTNERS, PUBLIC SECTOR 

 
 

  

Authorized Signature Signature 
 

Name Name 

 
Sarah E. Vavra 

Sr. Vice President, Public Sector Contracting 
  

Title and Agency Name Title 
 

Date Date 
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EXHIBIT D - PRINCIPAL PROCUREMENT AGENCY CERTIFICATE 
 

In its capacity as a Principal Procurement Agency (as defined below) for National Intergovernmental 
Purchasing Alliance Company, a Delaware corporation d/b/a OMNIA Partners, Public Sector (“OMNIA 
Partners, Public Sector”), City of Charlotte agrees to pursue Master Agreements for Products as specified in 
the attached Exhibits to this Principal Procurement Agency Certificate. 

 
I hereby acknowledge, in my capacity as  of and on behalf of City of Charlotte (“Principal 
Procurement Agency”), that I have read and hereby agree to the general terms and conditions set forth in the 
attached Master Intergovernmental Cooperative Purchasing Agreement regulating the use of the Master 
Agreements and purchase of Products that from time to time are made available by Principal Procurement 
Agencies to Participating Public Agencies nationwide through OMNIA Partners, Public Sector. 

 
I understand that the purchase of one or more Products under the provisions of the Master Intergovernmental 
Cooperative Purchasing Agreement is at the sole and complete discretion of the Participating Public Agency. 

 
 

Authorized Signature, [PRINCIPAL PROCUREMENT AGENCY] 
 
 

Signature 
 
 

Name 
 
 

Title 
 
 

Date 



FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 
JUNE 19, 2019 RFP# 269-2019-105 

76 

Section 8 
  OMNIA Partners Requirements – Exhibit E 

 

 

OMNIA PARTNERS EXHIBITS 
EXHIBIT E - OMNIA PARTNERS CONTRACT SALES REPORTING TEMPLATE 

 
 

OMNIA PARTNERS EXHIBITS   

EXHIBIT C - CONTRACT SALES REPORTING TEMPLATE   

(to be submitted electronically in Microsoft Excel format)   

OMNIA Partners Contract Sales Monthly Report   

Supplier Name:         

Contract Sales Report Month:         

Contract ID:         

Supplier Reporting Contact:         

Title:         

Phone:         

Email:         

          

 
 
 

Participating Agency Name 

 
 
 

Address 

 
 
 

City 

 
 
 

State 

 
 
 

Zip Code 

 
Participating 

Agency # 
{Assigned by 
National IPA 
and provided 
to Supplier} 

 
 
Transaction 

Date 
(Date of 

Sale) 

 
 

Contract 
Sales for 
Month ($) 

 
 
 

Admin 
Fee % 

 
 
 

Admin 
Fee $ 

          
          
          
          
          
          
          
          
          
          
          
          
          
          
          
          
          
     Report Totals    

     Cumulative Contract Sales    
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OMNIA PARTNERS EXHIBITS 
EXHIBIT G - NEW JERSEY BUSINESS COMPLIANCE 

 
Suppliers intending to do business in the State of New Jersey must comply with policies and procedures 
required under New Jersey statues. All offerors submitting proposals must complete the following forms 
specific to the State of New Jersey. Completed forms should be submitted with the offeror’s response to the 
RFP. Failure to complete the New Jersey packet will impact OMNIA Partners’ ability to promote the Master 
Agreement in the State of New Jersey. 

 
DOC #1 Ownership Disclosure Form 

DOC #2 Non-Collusion Affidavit 

DOC #3 Affirmative Action Affidavit 

DOC #4 Political Contribution Disclosure Form 

DOC #5 Stockholder Disclosure Certification 

DOC #6 Certification of Non-Involvement in Prohibited Activities in Iran 

DOC #7 New Jersey Business Registration Certificate 

New Jersey suppliers are required to comply with the following New Jersey statutes when applicable: 
 

 all anti-discrimination laws, including those contained in N.J.S.A. 10:2-1 through N.J.S.A. 10:2-14, 
N.J.S.A. 10:5-1, and N.J.S.A. 10:5-31 through 10:5-38; 

 
 Prevailing Wage Act, N.J.S.A. 34:11-56.26, for all contracts within the contemplation of the Act; 

 
 Public Works Contractor Registration Act, N.J.S.A. 34:11-56.26; and 

 
 Bid and Performance Security, as required by the applicable municipal or state statutes. 
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OMNIA PARTNERS EXHIBITS 
EXHIBIT H- OMNIA PARTNERS ADVERTISING COMPLIANCE REQUIREMENT 

 
Pursuant to certain state notice provisions, including but not limited to Oregon Revised Statutes Chapter 
279A.220, the following public agencies and political subdivisions of the referenced public agencies are 
eligible to register with OMNIA Partners and access the Master Agreement contract award made pursuant to 
this solicitation, and are hereby given notice of the foregoing request for proposals for purposes of complying 
with the procedural requirements of said statutes: 

 
Nationwide: 

State of Alabama State of Hawaii State of 
Massachusetts 

State of New Mexico State of South 
Dakota 

State of Alaska State of Idaho State of Michigan State of New York State of 
Tennessee 

State of Arizona State of Illinois State of Minnesota State of North 
Carolina 

State of Texas 

State of Arkansas State of Indiana State of Mississippi State of North Dakota State of Utah 
State of California State of Iowa State of Missouri State of Ohio State of Vermont 
State of Colorado State of Kansas State of Montana State of Oklahoma State of Virginia 
State of 
Connecticut 

State of 
Kentucky 

State of Nebraska State of Oregon State of 
Washington 

State of Delaware State of 
Louisiana 

State of Nevada State of Pennsylvania State of West 
Virginia 

State of Florida State of Maine State of New 
Hampshire 

State of Rhode Island State of 
Wisconsin 

State of Georgia State of 
Maryland 

State of New Jersey State of South 
Carolina 

State of 
Wyoming 

District of 
Columbia 

    

 
Lists of political subdivisions and local governments in the above referenced states / districts may be found at 
http://www.usa.gov/Agencies/State_and_Territories.shtml and https://www.usa.gov/local-governments. 

 

Certain Public Agencies and Political Subdivisions: 
 

CITIES, TOWNS, VILLAGES AND 
BOROUGHS INCLUDING BUT NOT 
LIMITED TO: 
BAKER CITY GOLF COURSE, OR 
CITY OF ADAIR VILLAGE, OR 
CITY OF ASHLAND, OR 
CITY OF AUMSVILLE, OR 
CITY OF AURORA, OR 
CITY OF BAKER, OR 
CITY OF BATON ROUGE, LA 
CITY OF BEAVERTON, OR 
CITY OF BEND, OR 
CITY OF BOARDMAN, OR 
CITY OF BONANAZA, OR 
CITY OF BOSSIER CITY, LA 
CITY OF BROOKINGS, OR 
CITY OF BURNS, OR 

CITY OF CANBY, OR 
CITY OF CANYONVILLE, OR 
CITY OF CLATSKANIE, OR 
CITY OF COBURG, OR 
CITY OF CONDON, OR 
CITY OF COQUILLE, OR 
CITY OF CORVALLI, OR 
CITY OF CORVALLIS PARKS AND 
RECREATION DEPARTMENT, OR 
CITY OF COTTAGE GROVE, OR 
CITY OF DONALD, OR 
CITY OF EUGENE, OR 
CITY OF FOREST GROVE, OR 
CITY OF GOLD HILL, OR 
CITY OF GRANTS PASS, OR 
CITY OF GRESHAM, OR 
CITY OF HILLSBORO, OR 
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CITY OF INDEPENDENCE, OR 
CITY AND COUNTY OF HONOLULU, HI 
CITY OF KENNER, LA 
CITY OF LA GRANDE, OR 
CITY OF LAFAYETTE, LA 
CITY OF LAKE CHARLES, OR 
CITY OF LEBANON, OR 
CITY OF MCMINNVILLE, OR 
CITY OF MEDFORD, OR 
CITY OF METAIRIE, LA 
CITY OF MILL CITY, OR 
CITY OF MILWAUKIE, OR 
CITY OF MONROE, LA 
CITY OF MOSIER, OR 
CITY OF NEW ORLEANS, LA 
CITY OF NORTH PLAINS, OR 
CITY OF OREGON CITY, OR 
CITY OF PILOT ROCK, OR 
CITY OF PORTLAND, OR 
CITY OF POWERS, OR 
CITY OF PRINEVILLE, OR 
CITY OF REDMOND, OR 
CITY OF REEDSPORT, OR 
CITY OF RIDDLE, OR 
CITY OF ROGUE RIVER, OR 
CITY OF ROSEBURG, OR 
CITY OF SALEM, OR 
CITY OF SANDY, OR 
CITY OF SCAPPOOSE, OR 
CITY OF SHADY COVE, OR 
CITY OF SHERWOOD, OR 
CITY OF SHREVEPORT, LA 
CITY OF SILVERTON, OR 
CITY OF SPRINGFIELD, OR 
CITY OF ST. HELENS, OR 
CITY OF ST. PAUL, OR 
CITY OF SULPHUR, LA 
CITY OF TIGARD, OR 
CITY OF TROUTDALE, OR 
CITY OF TUALATIN, OR 
CITY OF WALKER, LA 
CITY OF WARRENTON, OR 
CITY OF WEST LINN, OR 
CITY OF WILSONVILLE, OR 
CITY OF WINSTON, OR 
CITY OF WOODBURN, OR 
LEAGUE OF OREGON CITES 
THE CITY OF HAPPY VALLEY OREGON 
ALPINE, UT 
ALTA, UT 
ALTAMONT, UT 
ALTON, UT 
AMALGA, UT 

AMERICAN FORK CITY, UT 
ANNABELLA, UT 
ANTIMONY, UT 
APPLE VALLEY, UT 
AURORA, UT 
BALLARD, UT 
BEAR RIVER CITY, UT 
BEAVER, UT 
BICKNELL, UT 
BIG WATER, UT 
BLANDING, UT 
BLUFFDALE, UT 
BOULDER, UT 
CITY OF BOUNTIFUL, UT 
BRIAN HEAD, UT 
BRIGHAM CITY CORPORATION, UT 
BRYCE CANYON CITY, UT 
CANNONVILLE, UT 
CASTLE DALE, UT 
CASTLE VALLEY, UT 
CITY OF CEDAR CITY, UT 
CEDAR FORT, UT 
CITY OF CEDAR HILLS, UT 
CENTERFIELD, UT 
CENTERVILLE CITY CORPORATION, UT 
CENTRAL VALLEY, UT 
CHARLESTON, UT 
CIRCLEVILLE, UT 
CLARKSTON, UT 
CLAWSON, UT 
CLEARFIELD, UT 
CLEVELAND, UT 
CLINTON CITY CORPORATION, UT 
COALVILLE, UT 
CORINNE, UT 
CORNISH, UT 
COTTONWOOD HEIGHTS, UT 
DANIEL, UT 
DELTA, UT 
DEWEYVILLE, UT 
DRAPER CITY, UT 
DUCHESNE, UT 
EAGLE MOUNTAIN, UT 
EAST CARBON, UT 
ELK RIDGE, UT 
ELMO, UT 
ELSINORE, UT 
ELWOOD, UT 
EMERY, UT 
ENOCH, UT 
ENTERPRISE, UT 
EPHRAIM, UT 
ESCALANTE, UT 
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EUREKA, UT 
FAIRFIELD, UT 
FAIRVIEW, UT 
FARMINGTON, UT 
FARR WEST, UT 
FAYETTE, UT 
FERRON, UT 
FIELDING, UT 
FILLMORE, UT 
FOUNTAIN GREEN, UT 
FRANCIS, UT 
FRUIT HEIGHTS, UT 
GARDEN CITY, UT 
GARLAND, UT 
GENOLA, UT 
GLENDALE, UT 
GLENWOOD, UT 
GOSHEN, UT 
GRANTSVILLE, UT 
GREEN RIVER, UT 
GUNNISON, UT 
HANKSVILLE, UT 
HARRISVILLE, UT 
HATCH, UT 
HEBER CITY CORPORATION, UT 
HELPER, UT 
HENEFER, UT 
HENRIEVILLE, UT 
HERRIMAN, UT 
HIDEOUT, UT 
HIGHLAND, UT 
HILDALE, UT 
HINCKLEY, UT 
HOLDEN, UT 
HOLLADAY, UT 
HONEYVILLE, UT 
HOOPER, UT 
HOWELL, UT 
HUNTINGTON, UT 
HUNTSVILLE, UT 
CITY OF HURRICANE, UT 
HYDE PARK, UT 
HYRUM, UT 
INDEPENDENCE, UT 
IVINS, UT 
JOSEPH, UT 
JUNCTION, UT 
KAMAS, UT 
KANAB, UT 
KANARRAVILLE, UT 
KANOSH, UT 
KAYSVILLE, UT 
KINGSTON, UT 

KOOSHAREM, UT 
LAKETOWN, UT 
LA VERKIN, UT 
LAYTON, UT 
LEAMINGTON, UT 
LEEDS, UT 
LEHI CITY CORPORATION, UT 
LEVAN, UT 
LEWISTON, UT 
LINDON, UT 
LOA, UT 
LOGAN CITY, UT 
LYMAN, UT 
LYNNDYL, UT 
MANILA, UT 
MANTI, UT 
MANTUA, UT 
MAPLETON, UT 
MARRIOTT-SLATERVILLE, UT 
MARYSVALE, UT 
MAYFIELD, UT 
MEADOW, UT 
MENDON, UT 
MIDVALE CITY INC., UT 
MIDWAY, UT 
MILFORD, UT 
MILLVILLE, UT 
MINERSVILLE, UT 
MOAB, UT 
MONA, UT 
MONROE, UT 
CITY OF MONTICELLO, UT 
MORGAN, UT 
MORONI, UT 
MOUNT PLEASANT, UT 
MURRAY CITY CORPORATION, UT 
MYTON, UT 
NAPLES, UT 
NEPHI, UT 
NEW HARMONY, UT 
NEWTON, UT 
NIBLEY, UT 
NORTH LOGAN, UT 
NORTH OGDEN, UT 
NORTH SALT LAKE CITY, UT 
OAK CITY, UT 
OAKLEY, UT 
OGDEN CITY CORPORATION, UT 
OPHIR, UT 
ORANGEVILLE, UT 
ORDERVILLE, UT 
OREM, UT 
PANGUITCH, UT 
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PARADISE, UT 
PARAGONAH, UT 
PARK CITY, UT 
PAROWAN, UT 
PAYSON, UT 
PERRY, UT 
PLAIN CITY, UT 
PLEASANT GROVE CITY, UT 
PLEASANT VIEW, UT 
PLYMOUTH, UT 
PORTAGE, UT 
PRICE, UT 
PROVIDENCE, UT 
PROVO, UT 
RANDOLPH, UT 
REDMOND, UT 
RICHFIELD, UT 
RICHMOND, UT 
RIVERDALE, UT 
RIVER HEIGHTS, UT 
RIVERTON CITY, UT 
ROCKVILLE, UT 
ROCKY RIDGE, UT 
ROOSEVELT CITY CORPORATION, UT 
ROY, UT 
RUSH VALLEY, UT 
CITY OF ST. GEORGE, UT 
SALEM, UT 
SALINA, UT 
SALT LAKE CITY CORPORATION, UT 
SANDY, UT 
SANTA CLARA, UT 
SANTAQUIN, UT 
SARATOGA SPRINGS, UT 
SCIPIO, UT 
SCOFIELD, UT 
SIGURD, UT 
SMITHFIELD, UT 
SNOWVILLE, UT 
CITY OF SOUTH JORDAN, UT 
SOUTH OGDEN, UT 
CITY OF SOUTH SALT LAKE, UT 
SOUTH WEBER, UT 
SPANISH FORK, UT 
SPRING CITY, UT 
SPRINGDALE, UT 
SPRINGVILLE, UT 
STERLING, UT 
STOCKTON, UT 
SUNNYSIDE, UT 
SUNSET CITY CORP, UT 
SYRACUSE, UT 
TABIONA, UT 

CITY OF TAYLORSVILLE, UT 
TOOELE CITY CORPORATION, UT 
TOQUERVILLE, UT 
TORREY, UT 
TREMONTON CITY, UT 
TRENTON, UT 
TROPIC, UT 
UINTAH, UT 
VERNAL CITY, UT 
VERNON, UT 
VINEYARD, UT 
VIRGIN, UT 
WALES, UT 
WALLSBURG, UT 
WASHINGTON CITY, UT 
WASHINGTON TERRACE, UT 
WELLINGTON, UT 
WELLSVILLE, UT 
WENDOVER, UT 
WEST BOUNTIFUL, UT 
WEST HAVEN, UT 
WEST JORDAN, UT 
WEST POINT, UT 
WEST VALLEY CITY, UT 
WILLARD, UT 
WOODLAND HILLS, UT 
WOODRUFF, UT 
WOODS CROSS, UT 

 
COUNTIES AND PARISHES INCLUDING 
BUT NOT LIMITED TO: 
ASCENSION PARISH, LA 
ASCENSION PARISH, LA, CLEAR OF COURT 
CADDO PARISH, LA 
CALCASIEU PARISH, LA 
CALCASIEU PARISH SHERIFF’S OFFICE, LA 
CITY AND COUNTY OF HONOLULU, HI 
CLACKAMAS COUNTY, OR 
CLACKAMAS COUNTY DEPT OF 
TRANSPORTATION, OR 
CLATSOP COUNTY, OR 
COLUMBIA COUNTY, OR 
COOS COUNTY, OR 
COOS COUNTY HIGHWAY DEPARTMENT, 
OR 
COUNTY OF HAWAII, OR 
CROOK COUNTY, OR 
CROOK COUNTY ROAD DEPARTMENT, OR 
CURRY COUNTY, OR 
DESCHUTES COUNTY, OR 
DOUGLAS COUNTY, OR 
EAST BATON ROUGE PARISH, LA 
GILLIAM COUNTY, OR 
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GRANT COUNTY, OR 
HARNEY COUNTY, OR 
HARNEY COUNTY SHERIFFS OFFICE, OR 
HAWAII COUNTY, HI 
HOOD RIVER COUNTY, OR 
JACKSON COUNTY, OR 
JEFFERSON COUNTY, OR 
JEFFERSON PARISH, LA 
JOSEPHINE COUNTY GOVERNMENT, OR 
LAFAYETTE CONSOLIDATED 
GOVERNMENT, LA 
LAFAYETTE PARISH, LA 
LAFAYETTE PARISH CONVENTION & 
VISITORS COMMISSION 
LAFOURCHE PARISH, LA 
KAUAI COUNTY, HI 
KLAMATH COUNTY, OR 
LAKE COUNTY, OR 
LANE COUNTY, OR 
LINCOLN COUNTY, OR 
LINN COUNTY, OR 
LIVINGSTON PARISH, LA 
MALHEUR COUNTY, OR 
MAUI COUNTY, HI 
MARION COUNTY, SALEM, OR 
MORROW COUNTY, OR 
MULTNOMAH COUNTY, OR 
MULTNOMAH COUNTY BUSINESS AND 
COMMUNITY SERVICES, OR 
MULTNOMAH COUNTY SHERIFFS OFFICE, 
OR 
MULTNOMAH LAW LIBRARY, OR 
ORLEANS PARISH, LA 
PLAQUEMINES PARISH, LA 
POLK COUNTY, OR 
RAPIDES PARISH, LA 
SAINT CHARLES PARISH, LA 
SAINT CHARLES PARISH PUBLIC 
SCHOOLS, LA 
SAINT LANDRY PARISH, LA 
SAINT TAMMANY PARISH, LA 
SHERMAN COUNTY, OR 
TERREBONNE PARISH, LA 
TILLAMOOK COUNTY, OR 
TILLAMOOK COUNTY SHERIFF'S OFFICE, 
OR 
TILLAMOOK COUNTY GENERAL 
HOSPITAL, OR 
UMATILLA COUNTY, OR 
UNION COUNTY, OR 
WALLOWA COUNTY, OR 
WASCO COUNTY, OR 
WASHINGTON COUNTY, OR 

WEST BATON ROUGE PARISH, LA 
WHEELER COUNTY, OR 
YAMHILL COUNTY, OR 
COUNTY OF BOX ELDER, UT 
COUNTY OF CACHE, UT 
COUNTY OF RICH, UT 
COUNTY OF WEBER, UT 
COUNTY OF MORGAN, UT 
COUNTY OF DAVIS, UT 
COUNTY OF SUMMIT, UT 
COUNTY OF DAGGETT, UT 
COUNTY OF SALT LAKE, UT 
COUNTY OF TOOELE, UT 
COUNTY OF UTAH, UT 
COUNTY OF WASATCH, UT 
COUNTY OF DUCHESNE, UT 
COUNTY OF UINTAH, UT 
COUNTY OF CARBON, UT 
COUNTY OF SANPETE, UT 
COUNTY OF JUAB, UT 
COUNTY OF MILLARD, UT 
COUNTY OF SEVIER, UT 
COUNTY OF EMERY, UT 
COUNTY OF GRAND, UT 
COUNTY OF BEVER, UT 
COUNTY OF PIUTE, UT 
COUNTY OF WAYNE, UT 
COUNTY OF SAN JUAN, UT 
COUNTY OF GARFIELD, UT 
COUNTY OF KANE, UT 
COUNTY OF IRON, UT 
COUNTY OF WASHINGTON, UT 

 
OTHER AGENCIES INCLUDING 
ASSOCIATIONS, BOARDS, DISTRICTS, 
COMMISSIONS, COUNCILS, PUBLIC 
CORPORATIONS, PUBLIC 
DEVELOPMENT AUTHORITIES, 
RESERVATIONS AND UTILITIES 
INCLUDING BUT NOT LIMITED TO: 
BANKS FIRE DISTRICT, OR 
BATON ROUGE WATER COMPANY 
BEND METRO PARK AND RECREATION 
DISTRICT 
BIENVILLE PARISH FIRE PROTECTION 
DISTRICT 6, LA 
BOARDMAN PARK AND RECREATION 
DISTRICT 
CENTRAL CITY ECONOMIC OPPORTUNITY 
CORP, LA 
CENTRAL OREGON 
INTERGOVERNMENTAL COUNCIL 
CITY OF BOGALUSA SCHOOL BOARD, LA 
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CLACKAMAS RIVER WATER 
CLATSKANIE PEOPLE'S UTILITY DISTRICT 
CLEAN WATER SERVICES 
CONFEDERATED TRIBES OF THE 
UMATILLA INDIAN RESERVATION 
COOS FOREST PROTECTIVE ASSOCIATION 
CHEHALEM PARK AND RECREATION 
DISTRICT 
DAVID CROCKETT STEAM FIRE COMPANY 
#1, LA 
EUGENE WATER AND ELECTRIC BOARD 
HONOLULU INTERNATIONAL AIRPORT 
HOODLAND FIRE DISTRICT #74 
HOUSING AUTHORITY OF PORTLAND 
ILLINOIS VALLEY FIRE DISTRICT 
LAFAYETTE AIRPORT COMMISSION, LA 
LAFOURCHE PARISH HEALTH UNIT – DHH- 
OPH REGION 3 
LOUISIANA PUBLIC SERVICE 
COMMISSION, LA 
LOUISIANA WATER WORKS 
MEDFORD WATER COMMISSION 
MELHEUR COUNTY JAIL, OR 
METRO REGIONAL GOVERNMENT 
METRO REGIONAL PARKS 
METROPOLITAN EXPOSITION 
RECREATION COMMISSION 
METROPOLITAN SERVICE DISTRICT 
(METRO) 
MULTNOMAH EDUCATION SERVICE 
DISTRICT 
NEW ORLEANS REDEVELOPMENT 
AUTHORITY, LA 
NORTHEAST OREGON HOUSING 
AUTHORITY, OR 
PORT OF BRANDON, OR 
PORT OF MORGAN CITY, LA 
PORTLAND DEVELOPMENT COMMISSION, 
OR 
PORTLAND FIRE AND RESCUE 
PORTLAND HOUSING CENTER, OR 
OREGON COAST COMMUNITY ACTION 
OREGON HOUSING AND COMMUNITY 
SERVICES 
OREGON LEGISLATIVE ADMINISTRATION 
ROGUE VALLEY SEWER, OR 
SAINT LANDRY PARISH TOURIST 
COMMISSION 
SAINT MARY PARISH REC DISTRICT 2 
SAINT MARY PARISH REC DISTRICT 3 
SAINT TAMMANY FIRE DISTRICT 4, LA 
SALEM MASS TRANSIT DISTRICT 

SEWERAGE AND WATER BOARD OF NEW 
ORLEANS, LA 
SOUTH LAFOURCHE LEVEE DISTRICT, LA 
TRI-COUNTY METROPOLITAN 
TRANSPORTATION DISTRICT OF OREGON 
TUALATIN HILLS PARK & RECREATION 
DISTRICT 
TUALATIN VALLEY FIRE & RESCUE 
TUALATIN VALLEY WATER DISTRICT 
WILLAMALANE PARK AND RECREATION 
DISTRICT 
WILLAMETTE HUMANE SOCIETY 

 
 

K-12 INCLUDING BUT NOT LIMITED TO: 
ACADIA PARISH SCHOOL BOARD 
BEAVERTON SCHOOL DISTRICT 
BEND-LA PINE SCHOOL DISTRICT 
BOGALUSA HIGH SCHOOL, LA 
BOSSIER PARISH SCHOOL BOARD 
BROOKING HARBOR SCHOOL DISTRICT 
CADDO PARISH SCHOOL DISTRICT 
CALCASIEU PARISH SCHOOL DISTRICT 
CANBY SCHOOL DISTRICT 
CANYONVILLE CHRISTIAN ACADEMY 
CASCADE SCHOOL DISTRICT 
CASCADES ACADEMY OF CENTRAL 
OREGON 
CENTENNIAL SCHOOL DISTRICT 
CENTRAL CATHOLIC HIGH SCHOOL 
CENTRAL POINT SCHOOL DISTRICT NO.6 
CENTRAL SCHOOL DISTRICT 13J 
COOS BAY SCHOOL DISTRICT NO.9 
CORVALLIS SCHOOL DISTRICT 509J 
COUNTY OF YAMHILL SCHOOL DISTRICT 
29 
CULVER SCHOOL DISTRICT 
DALLAS SCHOOL DISTRICT NO.2 
DAVID DOUGLAS SCHOOL DISTRICT 
DAYTON SCHOOL DISTRICT NO.8 
DE LA SALLE N CATHOLIC HS 
DESCHUTES COUNTY SCHOOL DISTRICT 
NO.6 
DOUGLAS EDUCATIONAL DISTRICT 
SERVICE 
DUFUR SCHOOL DISTRICT NO.29 
EAST BATON ROUGE PARISH SCHOOL 
DISTRICT 
ESTACADA SCHOOL DISTRICT NO.10B 
FOREST GROVE SCHOOL DISTRICT 
GEORGE MIDDLE SCHOOL 
GLADSTONE SCHOOL DISTRICT 
GRANTS PASS SCHOOL DISTRICT 7 
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GREATER ALBANY PUBLIC SCHOOL 
DISTRICT 
GRESHAM BARLOW JOINT SCHOOL 
DISTRICT 
HEAD START OF LANE COUNTY 
HIGH DESERT EDUCATION SERVICE 
DISTRICT 
HILLSBORO SCHOOL DISTRICT 
HOOD RIVER COUNTY SCHOOL DISTRICT 
JACKSON CO SCHOOL DIST NO.9 
JEFFERSON COUNTY SCHOOL DISTRICT 
509-J 
JEFFERSON PARISH SCHOOL DISTRICT 
JEFFERSON SCHOOL DISTRICT 
JUNCTION CITY SCHOOLS, OR 
KLAMATH COUNTY SCHOOL DISTRICT 
KLAMATH FALLS CITY SCHOOLS 
LAFAYETTE PARISH SCHOOL DISTRICT 
LAKE OSWEGO SCHOOL DISTRICT 7J 
LANE COUNTY SCHOOL DISTRICT 4J 
LINCOLN COUNTY SCHOOL DISTRICT 
LINN CO. SCHOOL DIST. 95C 
LIVINGSTON PARISH SCHOOL DISTRICT 
LOST RIVER JR/SR HIGH SCHOOL 
LOWELL SCHOOL DISTRICT NO.71 
MARION COUNTY SCHOOL DISTRICT 
MARION COUNTY SCHOOL DISTRICT 103 
MARIST HIGH SCHOOL, OR 
MCMINNVILLE SCHOOL DISTRICT NOAO 
MEDFORD SCHOOL DISTRICT 549C 
MITCH CHARTER SCHOOL 
MONROE SCHOOL DISTRICT NO.1J 
MORROW COUNTY SCHOOL DIST, OR 
MULTNOMAH EDUCATION SERVICE 
DISTRICT 
MULTISENSORY LEARNING ACADEMY 
MYRTLE PINT SCHOOL DISTRICT 41 
NEAH-KAH-NIE DISTRICT NO.56 
NEWBERG PUBLIC SCHOOLS 
NESTUCCA VALLEY SCHOOL DISTRICT 
NO.101 
NOBEL LEARNING COMMUNITIES 
NORTH BEND SCHOOL DISTRICT 13 
NORTH CLACKAMAS SCHOOL DISTRICT 
NORTH DOUGLAS SCHOOL DISTRICT 
NORTH WASCO CITY SCHOOL DISTRICT 21 
NORTHWEST REGIONAL EDUCATION 
SERVICE DISTRICT 
ONTARIO MIDDLE SCHOOL 
OREGON TRAIL SCHOOL DISTRICT NOA6 
ORLEANS PARISH SCHOOL DISTRICT 
PHOENIX-TALENT SCHOOL DISTRICT NOA 
PLEASANT HILL SCHOOL DISTRICT 

PORTLAND JEWISH ACADEMY 
PORTLAND PUBLIC SCHOOLS 
RAPIDES PARISH SCHOOL DISTRICT 
REDMOND SCHOOL DISTRICT 
REYNOLDS SCHOOL DISTRICT 
ROGUE RIVER SCHOOL DISTRICT 
ROSEBURG PUBLIC SCHOOLS 
SCAPPOOSE SCHOOL DISTRICT 1J 
SAINT TAMMANY PARISH SCHOOL 
BOARD, LA 
SEASIDE SCHOOL DISTRICT 10 
SHERWOOD SCHOOL DISTRICT 88J 
SILVER FALLS SCHOOL DISTRICT 4J 
SOUTH LANE SCHOOL DISTRICT 45J3 
SOUTHERN OREGON EDUCATION SERVICE 
DISTRICT 
SPRINGFIELD PUBLIC SCHOOLS 
SUTHERLIN SCHOOL DISTRICT 
SWEET HOME SCHOOL DISTRICT NO.55 
TERREBONNE PARISH SCHOOL DISTRICT 
THE CATLIN GABEL SCHOOL 
TIGARD-TUALATIN SCHOOL DISTRICT 
UMATILLA MORROW ESD 
WEST LINN WILSONVILLE SCHOOL 
DISTRICT 
WILLAMETTE EDUCATION SERVICE 
DISTRICT 
WOODBURN SCHOOL DISTRICT 
YONCALLA SCHOOL DISTRICT 
ACADEMY FOR MATH ENGINEERING & 
SCIENCE (AMES), UT 
ALIANZA ACADEMY, UT 
ALPINE DISTRICT, UT 
AMERICAN LEADERSHIP ACADEMY, UT 
AMERICAN PREPARATORY ACADEMY, UT 
BAER CANYON HIGH SCHOOL FOR 
SPORTS & MEDICAL SCIENCES, UT 
BEAR RIVER CHARTER SCHOOL, UT 
BEAVER SCHOOL DISTRICT, UT 
BEEHIVE SCIENCE & TECHNOLOGY 
ACADEMY (BSTA), UT 
BOX ELDER SCHOOL DISTRICT, UT 
CBA CENTER, UT 
CACHE SCHOOL DISTRICT, UT 
CANYON RIM ACADEMY, UT 
CANYONS DISTRICT, UT 
CARBON SCHOOL DISTRICT, UT 
CHANNING HALL, UT 
CHARTER SCHOOL LEWIS ACADEMY, UT 
CITY ACADEMY, UT 
DAGGETT SCHOOL DISTRICT, UT 
DAVINCI ACADEMY, UT 
DAVIS DISTRICT, UT 
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DUAL IMMERSION ACADEMY, UT 
DUCHESNE SCHOOL DISTRICT, UT 
EARLY LIGHT ACADEMY AT DAYBREAK, 
UT 
EAST HOLLYWOOD HIGH, UT 
EDITH BOWEN LABORATORY SCHOOL, UT 
EMERSON ALCOTT ACADEMY, UT 
EMERY SCHOOL DISTRICT, UT 
ENTHEOS ACADEMY, UT 
EXCELSIOR ACADEMY, UT 
FAST FORWARD HIGH, UT 
FREEDOM ACADEMY, UT 
GARFIELD SCHOOL DISTRICT, UT 
GATEWAY PREPARATORY ACADEMY, UT 
GEORGE WASHINGTON ACADEMY, UT 
GOOD FOUNDATION ACADEMY, UT 
GRAND SCHOOL DISTRICT, UT 
GRANITE DISTRICT, UT 
GUADALUPE SCHOOL, UT 
HAWTHORN ACADEMY, UT 
INTECH COLLEGIATE HIGH SCHOOL, UT 
IRON SCHOOL DISTRICT, UT 
ITINERIS EARLY COLLEGE HIGH, UT 
JOHN HANCOCK CHARTER SCHOOL, UT 
JORDAN DISTRICT, UT 
JUAB SCHOOL DISTRICT, UT 
KANE SCHOOL DISTRICT, UT 
KARL G MAESER PREPARATORY 
ACADEMY, UT 
LAKEVIEW ACADEMY, UT 
LEGACY PREPARATORY ACADEMY, UT 
LIBERTY ACADEMY, UT 
LINCOLN ACADEMY, UT 
LOGAN SCHOOL DISTRICT, UT 
MARIA MONTESSORI ACADEMY, UT 
MERIT COLLEGE PREPARATORY 
ACADEMY, UT 
MILLARD SCHOOL DISTRICT, UT 
MOAB CHARTER SCHOOL, UT 
MONTICELLO ACADEMY, UT 
MORGAN SCHOOL DISTRICT, UT 
MOUNTAINVILLE ACADEMY, UT 
MURRAY SCHOOL DISTRICT, UT 
NAVIGATOR POINTE ACADEMY, UT 
NEBO SCHOOL DISTRICT, UT 
NO UT ACAD FOR MATH ENGINEERING & 
SCIENCE (NUAMES), UT 
NOAH WEBSTER ACADEMY, UT 
NORTH DAVIS PREPARATORY ACADEMY, 
UT 
NORTH SANPETE SCHOOL DISTRICT, UT 
NORTH STAR ACADEMY, UT 
NORTH SUMMIT SCHOOL DISTRICT, UT 

ODYSSEY CHARTER SCHOOL, UT 
OGDEN PREPARATORY ACADEMY, UT 
OGDEN SCHOOL DISTRICT, UT 
OPEN CLASSROOM, UT 
OPEN HIGH SCHOOL OF UTAH, UT 
OQUIRRH MOUNTAIN CHARTER SCHOOL, 
UT 
PARADIGM HIGH SCHOOL, UT 
PARK CITY SCHOOL DISTRICT, UT 
PINNACLE CANYON ACADEMY, UT 
PIUTE SCHOOL DISTRICT, UT 
PROVIDENCE HALL, UT 
PROVO SCHOOL DISTRICT, UT 
QUAIL RUN PRIMARY SCHOOL, UT 
QUEST ACADEMY, UT 
RANCHES ACADEMY, UT 
REAGAN ACADEMY, UT 
RENAISSANCE ACADEMY, UT 
RICH SCHOOL DISTRICT, UT 
ROCKWELL CHARTER HIGH SCHOOL, UT 
SALT LAKE ARTS ACADEMY, UT 
SALT LAKE CENTER FOR SCIENCE 
EDUCATION, UT 
SALT LAKE SCHOOL DISTRICT, UT 
SALT LAKE SCHOOL FOR THE 
PERFORMING ARTS, UT 
SAN JUAN SCHOOL DISTRICT, UT 
SEVIER SCHOOL DISTRICT, UT 
SOLDIER HOLLOW CHARTER SCHOOL, UT 
SOUTH SANPETE SCHOOL DISTRICT, UT 
SOUTH SUMMIT SCHOOL DISTRICT, UT 
SPECTRUM ACADEMY, UT 
SUCCESS ACADEMY, UT 
SUCCESS SCHOOL, UT 
SUMMIT ACADEMY, UT 
SUMMIT ACADEMY HIGH SCHOOL, UT 
SYRACUSE ARTS ACADEMY, UT 
THOMAS EDISON - NORTH, UT 
TIMPANOGOS ACADEMY, UT 
TINTIC SCHOOL DISTRICT, UT 
TOOELE SCHOOL DISTRICT, UT 
TUACAHN HIGH SCHOOL FOR THE 
PERFORMING ARTS, UT 
UINTAH RIVER HIGH, UT 
UINTAH SCHOOL DISTRICT, UT 
UTAH CONNECTIONS ACADEMY, UT 
UTAH COUNTY ACADEMY OF SCIENCE, UT 
UTAH ELECTRONIC HIGH SCHOOL, UT 
UTAH SCHOOLS FOR DEAF & BLIND, UT 
UTAH STATE OFFICE OF EDUCATION, UT 
UTAH VIRTUAL ACADEMY, UT 
VENTURE ACADEMY, UT 
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VISTA AT ENTRADA SCHOOL OF 
PERFORMING ARTS AND TECHNOLOGY, 
UT 
WALDEN SCHOOL OF LIBERAL ARTS, UT 
WASATCH PEAK ACADEMY, UT 
WASATCH SCHOOL DISTRICT, UT 
WASHINGTON SCHOOL DISTRICT, UT 
WAYNE SCHOOL DISTRICT, UT 
WEBER SCHOOL DISTRICT, UT 
WEILENMANN SCHOOL OF DISCOVERY, 
UT 

 
HIGHER EDUCATION 
ARGOSY UNIVERSITY 
BATON ROUGE COMMUNITY COLLEGE, 
LA 
BIRTHINGWAY COLLEGE OF MIDWIFERY 
BLUE MOUNTAIN COMMUNITY COLLEGE 
BRIGHAM YOUNG UNIVERSITY - HAWAII 
CENTRAL OREGON COMMUNITY 
COLLEGE 
CENTENARY COLLEGE OF LOUISIANA 
CHEMEKETA COMMUNITY COLLEGE 
CLACKAMAS COMMUNITY COLLEGE 
COLLEGE OF THE MARSHALL ISLANDS 
COLUMBIA GORGE COMMUNITY 
COLLEGE 
CONCORDIA UNIVERSITY 
GEORGE FOX UNIVERSITY 
KLAMATH COMMUNITY COLLEGE 
DISTRICT 
LANE COMMUNITY COLLEGE 
LEWIS AND CLARK COLLEGE 
LINFIELD COLLEGE 
LINN-BENTON COMMUNITY COLLEGE 
LOUISIANA COLLEGE, LA 
LOUISIANA STATE UNIVERSITY 
LOUISIANA STATE UNIVERSITY HEALTH 
SERVICES 
MARYLHURST UNIVERSITY 
MT. HOOD COMMUNITY COLLEGE 
MULTNOMAH BIBLE COLLEGE 
NATIONAL COLLEGE OF NATURAL 
MEDICINE 
NORTHWEST CHRISTIAN COLLEGE 
OREGON HEALTH AND SCIENCE 
UNIVERSITY 
OREGON INSTITUTE OF TECHNOLOGY 
OREGON STATE UNIVERSITY 
OREGON UNIVERSITY SYSTEM 
PACIFIC UNIVERSITY 
PIONEER PACIFIC COLLEGE 
PORTLAND COMMUNITY COLLEGE 

PORTLAND STATE UNIVERSITY 
REED COLLEGE 
RESEARCH CORPORATION OF THE 
UNIVERSITY OF HAWAII 
ROGUE COMMUNITY COLLEGE 
SOUTHEASTERN LOUISIANA UNIVERSITY 
SOUTHERN OREGON UNIVERSITY 
(OREGON UNIVERSITY SYSTEM) 
SOUTHWESTERN OREGON COMMUNITY 
COLLEGE 
TULANE UNIVERSITY 
TILLAMOOK BAY COMMUNITY COLLEGE 
UMPQUA COMMUNITY COLLEGE 
UNIVERSITY OF HAWAII BOARD OF 
REGENTS 
UNIVERSITY OF HAWAII-HONOLULU 
COMMUNITY COLLEGE 
UNIVERSITY OF OREGON-GRADUATE 
SCHOOL 
UNIVERSITY OF PORTLAND 
UNIVERSITY OF NEW ORLEANS 
WESTERN OREGON UNIVERSITY 
WESTERN STATES CHIROPRACTIC 
COLLEGE 
WILLAMETTE UNIVERSITY 
XAVIER UNIVERSITY 
UTAH SYSTEM OF HIGHER EDUCATION, 
UT 
UNIVERSITY OF UTAH, UT 
UTAH STATE UNIVERSITY, UT 
WEBER STATE UNIVERSITY, UT 
SOUTHERN UTAH UNIVERSITY, UT 
SNOW COLLEGE, UT 
DIXIE STATE COLLEGE, UT 
COLLEGE OF EASTERN UTAH, UT 
UTAH VALLEY UNIVERSITY, UT 
SALT LAKE COMMUNITY COLLEGE, UT 
UTAH COLLEGE OF APPLIED 
TECHNOLOGY, UT 

 
STATE AGENCIES 
ADMIN. SERVICES OFFICE 
BOARD OF MEDICAL EXAMINERS 
HAWAII CHILD SUPPORT ENFORCEMENT 
AGENCY 
HAWAII DEPARTMENT OF 
TRANSPORTATION 
HAWAII HEALTH SYSTEMS CORPORATION 
OFFICE OF MEDICAL ASSISTANCE 
PROGRAMS 
OFFICE OF THE STATE TREASURER 
OREGON BOARD OF ARCHITECTS 
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OREGON CHILD DEVELOPMENT 
COALITION 
OREGON DEPARTMENT OF EDUCATION 
OREGON DEPARTMENT OF FORESTRY 
OREGON DEPT OF TRANSPORTATION 
OREGON DEPT. OF EDUCATION 
OREGON LOTTERY 
OREGON OFFICE OF ENERGY 
OREGON STATE BOARD OF NURSING 
OREGON STATE DEPT OF CORRECTIONS 
OREGON STATE POLICE 
OREGON TOURISM COMMISSION 
OREGON TRAVEL INFORMATION 
COUNCIL 
SANTIAM CANYON COMMUNICATION 
CENTER 
SEIU LOCAL 503, OPEU 
SOH- JUDICIARY CONTRACTS AND PURCH 
STATE DEPARTMENT OF DEFENSE, STATE 
OF HAWAII 
STATE OF HAWAII 
STATE OF HAWAII, DEPT. OF EDUCATION 
STATE OF LOUISIANA 
STATE OF LOUISIANA DEPT. OF 
EDUCATION 
STATE OF LOUISIANA, 26TH JUDICIAL 
DISTRICT ATTORNEY 
STATE OF UTAH 
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SAMPLE CONTRACT. 
As used in this Section of the RFP, the term “Contract” shall refer to the agreement entered into between 
the City and the Company, and the term “Company” shall refer to the vendor that has been awarded a 
contract. 

 
STATE OF NORTH CAROLINA 
COUNTY OF MECKLENBURG 

 
AGREEMENT TO PROVIDE 

FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 
 

THIS PROFESSIONAL SERVICES CONTRACT (the “Contract”) is made and entered into as of this 1st 
day of January 2020 (the “Effective Date”), by and between  , a corporation doing 
business in North Carolina (the "Company"), and the City of Charlotte, a North Carolina municipal 
corporation (the "City"). 

RECITALS 
WHEREAS, the City issued a Request For Proposals (RFP # 269-2019-105) for FURNITURE, 
INSTALLATION AND RELATED PRODUCTS AND SERVICES dated JUNE 19, 2019. This Request 
for Proposals together with all attachments and addenda, is referred to herein as the “RFP”; and 

WHEREAS, the City desires that the Company provide certain FURNITURE, INSTALLATION AND 
RELATED PRODUCTS AND SERVICES (“Services”), and the Company desires to provide such 
Services; and 

WHEREAS, the City and the Company have negotiated and agreed regarding the above-referenced 
Services and desire to reduce the terms and conditions of their agreement to this written form. 

NOW, THEREFORE, for good and valuable consideration, the receipt and sufficiency of which is hereby 
acknowledged, and in further consideration of the covenants and representations contained herein, the 
parties agree as follows: 

CONTRACT 
1. EXHIBITS. The Exhibits below are hereby incorporated into and made a part of this Contract. With 

the exception of Exhibit D (Federal Contract Terms and Conditions), any conflict between language in 
an Exhibit or Appendix to this Contract and the main body of this Contract shall be resolved in favor 
of the main body of this Contract and any inconsistency between the Exhibits will be resolved in the 
order in which the Exhibits appear below. Notwithstanding anything contained in this Contract or any 
Exhibit to the contrary, in the event of a conflict between the language of Exhibit D and the main body 
of this Contract or any other Exhibit to this Contract, the language of Exhibit D shall prevail. Each 
reference to COMPANY NAME in the Exhibits and Appendices shall be deemed to mean the 
Company. 
EXHIBIT A: PRICE SCHEDULE 

EXHIBIT B: SCOPE OF WORK 
EXHIBIT C: PROPOSAL RESPONSE FORMS FEDERAL CONTRACT TERMS AND                                    

CONDITIONS 

EXHIBIT D: FEDERAL CONTRACT TERMS AND CONDITIONS 

2. DEFINITIONS. This section may include, but not be limited to, terms defined in Section 2 of the RFP. 

3. DESCRIPTION OF PRODUCTS AND SERVICES. 
3.1. The Company shall be responsible for providing the Products and Services described in Exhibit 

B attached to this Contract and incorporated herein by reference. Without limiting the 
foregoing, the Company will perform the Services and meet the requirements as set forth in 
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Exhibit B. However, the Company shall not be responsible for tasks specifically assigned to 
the City in this Contract or in Exhibit B. 

3.2. The Company shall perform the Services on site at the City’s facility in Charlotte, North 
Carolina, except as mutually agreed upon in writing in specific instances by the City. 

4. COMPENSATION. 
4.1. TOTAL FEES AND CHARGES. 

The City agrees to pay the Company a fixed price (the “Purchase Price”) as full and complete 
consideration for the satisfactory performance of all the requirements of this Contract. This 
amount constitutes the maximum total fees and charges payable to the Company under this 
Contract including Expenses and will not be increased except by a written instrument duly 
executed by both parties, which expressly states that it amends this Section of the Contract. 

4.2. NO EXPENSES CHARGEABLE. 
The Company shall not be entitled to charge the City for any travel, mileage, meals, materials 
or other costs or expenses associated with this Contract. 

4.3. EMPLOYMENT TAXES AND EMPLOYEE BENEFITS. The Company represents and 
warrants that the employees provided by the Company to perform the Services are actual 
employees of the Company, and that the Company shall be responsible for providing all salary 
and other applicable benefits to each Company employee. The Company further represents, 
warrants and covenants that it will pay all withholding tax, social security, Medicare, 
unemployment tax, worker’s compensation and other payments and deductions that are 
required by law for each Company employee. The Company agrees that the Company 
employees are not employees of the City. 

4.4. INVOICES. Each invoice sent by the Company shall detail all Services performed and 
delivered which are necessary to entitle the Company to the requested payment under the terms 
of this Contract. All invoices must include an invoice number and the City purchase order 
number for purchases made under this Contract. Purchase order numbers will be provided by 
the City. Invoices must be submitted with lines matching those on the City-provided purchase 
order. 

The Company shall email all invoices to cocap@charlottenc.gov. 

4.5. DUE DATE OF INVOICES. Payment of invoices shall be due within thirty (30) days after 
receipt of an accurate, undisputed properly submitted invoice by the City. 

4.6. PRE-CONTRACT COSTS. The City shall not be charged for any Services or other work 
performed by the Company prior to the Effective Date of this Contract. 

4.7. AUDIT. During the term of this Contract and for a period of one (1) year after termination of 
this Contract, the City shall have the right to audit, either itself or through an independent 
auditor, all books and records and facilities of the Company necessary to evaluate Company’s 
compliance with the terms and conditions of this Contract or the City’s payment obligations. 
The City shall pay its own expenses, relating to such audits, but shall not have to pay any 
expenses or additional costs of the Company. However, if non-compliance is found that would 
have cost the City in excess of $10,000 but for the audit, then the Company shall be required 
to reimburse the City for the cost of the audit. 

5. TIME IS OF THE ESSENCE. The Company shall meet all performance schedules in accordance 
with the milestones and any delivery date or any other agreed timetable as set forth in this Contract. In 
the event of delay in the performance of the Agreement, the Parties shall mutually agree on the new 
timelines for the completion of timetable in accordance with the terms of this Contract. Time is of the 
essence in having the Company perform all Services and deliver all Deliverables within the time frames 
provided by this Contract and Exhibit B, including all completion dates, response times and resolution 
times (the “Completion Dates”). Except as specifically stated in this Contract, there shall be no 
extensions of the Completion Dates. All references to days in this Contract (including the Exhibits) shall 
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refer to calendar days rather than business days, unless this Contract provides otherwise for a specific 
situation. 
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6. NON-APPROPRIATION OF FUNDS. If the Charlotte City Council does not appropriate the funding 
needed by the City to make payments under this Contract for any given fiscal year, the City will not be 
obligated to pay amounts due beyond the end of the last fiscal year for which funds were appropriated. 
In such event, the City will promptly notify the Company of the non-appropriation and this Contract 
will be terminated at the end of the fiscal year for which the funds were appropriated. No act or omission 
by the City, which is attributable to non-appropriation of funds shall constitute a breach of or default 
under this Contract. City shall pay all costs due to Company for work completed.  

7. COMPANY PROJECT MANAGER. The duties of the Company Project Manager include, but are 
not limited to: 

7.1. Coordination of Project schedules and the Company’s resource assignment based upon the 
City’s requirements and schedule constraints; 

7.2. Management of the overall Project by monitoring and reporting on the status of the Project and 
actual versus projected progress, and by consulting with the City’s Project Manager when 
deviations occur and by documenting all such deviations in accordance with agreed upon 
change control procedures; 

7.3. Provision of consultation and advice to the City on matters related to Project implementation 
strategies, key decisions and approaches, and Project operational concerns/issues and acting as 
a conduit to the Company’s specialist resources that may be needed to supplement the 
Company’s normal implementation staff; 

7.4. Acting as the Company’s point of contact for all aspects of contract administration, including 
invoicing for Services, and status reporting; 

7.5. Facilitation of review meetings and conferences between the City and the Company’s 
executives when scheduled or requested by the City; 

7.6. Communication among and between the City and the Company’s staff; 

7.7. Promptly responding to the City Project Manager when consulted in writing or by E-mail with 
respect to Project deviations and necessary documentation; 

7.8. Identifying and providing the City with timely written notice of all issues that may threaten the 
Company’s Services in the manner contemplated by the Contract (with “timely” meaning 
immediately after the Company becomes aware of them); 

7.9. Ensuring that adequate quality assurance procedures are in place throughout the Contract; and 

7.10. Meeting with other service providers working on City projects that relate to this effort as 
necessary to resolve problems and coordinate the Services. 

8. CITY PROJECT MANAGER. The duties of the City Project Manager are to (i) ensure that the 
Company delivers all requirements and specifications in the Contract; (ii) coordinate the City’s resource 
assignment as required to fulfill the City’s obligations pursuant to the Contract; (iii) promptly respond 
to the Company Project Manager when consulted in writing or by E-mail with respect to project issues; 
and (iv) act as the City’s point of contact for all aspects of the Services including contract administration 
and coordination of communication with the City’s staff. The City shall be allowed to change staffing 
for the City Project Manager position on one (1) business day’s notice to the Company. 

 
9. DUTY OF COMPANY TO IDENTIFY AND REQUEST INFORMATION, PERSONNEL AND 

FACILITIES. The Company shall identify and request in writing from the City in a timely manner: 
(i) all information reasonably required by the Company to perform each task comprising the Services, 
(ii) the City’s personnel whose presence or assistance reasonably may be required by the Company to 
perform each task comprising the Services, and (iii) any other equipment, facility or resource 
reasonably required by the Company to perform the Services. Notwithstanding the foregoing, the 
Company shall not be entitled to request that the City provide information, personnel or facilities other 



Section 9 
Sample Contract 

FURNITURE, INSTALLATION AND RELATED PRODUCTS AND SERVICES 106 JUNE 19, 2019 RFP# 269-2019-105 

 

 

 

than those that Exhibit B specifically requires the City to provide, unless the City can do so at no 
significant cost. The Company shall not be relieved of any failure to perform under this Contract by 
virtue of the City’s failure to provide any information, personnel, equipment, facilities or resources: (i) 
that the Company failed to identify and request in writing from the City pursuant to this Section; or (ii) 
that the City is not required to provide pursuant to this Contract. In the event the City fails to provide 
any information, personnel, facility or resource that it is required to provide under this Section, the 
Company shall notify the City in writing immediately in accordance with the notice provision of this 
Contract. Failure to do so shall constitute a waiver by Company of any claim or defense it may 
otherwise have based on the City’s failure to provide such information, personnel, facility or resource. 

 
10. COMPANY PERSONNEL REMOVAL, REPLACEMENT, PROMOTION, ETC. The City will 

have the right to require the removal and replacement of any personnel of the Company or the 
Company’s subcontractors who are assigned to provide Services to the City based on experience, 
qualifications, performance, conduct, compatibility, and violation of City policy or any other reasonable 
grounds. The addition or promotion of any personnel to key positions within the Project must be 
approved by the City in writing. The Company will replace any personnel that leave the Project, with 
persons having at least equivalent qualifications who are approved by the City in writing. As used in 
this Contract, the “personnel” includes all staff provided by the Company or its subcontractors. 

 
11. BACKGROUND CHECKS. Prior to starting work under this Contract, the Company is required to 

conduct a background check on each Company employee assigned to work under this Contract, and 
shall require its subcontractors (if any) to perform a background check on each of their employees 
assigned to work under this Contract (collectively, the “Background Checks”). Each Background Check 
must include: (i) the person’s criminal conviction record from the states and counties where the person 
lives or has lived in the past seven (7) years; and (ii) a reference check. 

After starting work under this Contract, the Company is required to perform a Background Check for 
each new Company employee assigned to work under this Contract during that year, and shall require 
its subcontractors (if any) to do the same for each of their employees. If the Company undertakes a new 
project under this Contract, then prior to commencing performance of the project the Company shall 
perform a Background Check for each Company employee assigned to work on the project, and shall 
require its subcontractors (if any) to do the same for each of their employees. 

If a person’s duties under this Contract fall within the categories described below, the Background 
Checks that the Company will be required to perform (and to have its subcontractors perform) shall 
also include the following additional investigation: 

 If the job duties require driving: A motor vehicle records check. 

 If the job duties include responsibility for initiating or affecting financial transactions: A credit 
history check. 

 If job duties include entering a private household or interaction with children: A sexual offender 
registry check. 

The Company must follow all State and Federal laws when conducting Background Checks, including 
but not limited to the Fair Credit Reporting Act requirements, and shall require its subcontractors to do 
the same. 

The Company shall notify the City of any information discovered in the Background Checks that may 
be of potential concern for any reason. 

The City may conduct its own background checks on principals of the Company as the City deems 
appropriate. By operation of the public records law, background checks conducted by the City are 
subject to public review upon request. 
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12. ACCEPTANCE OF TASKS AND DELIVERABLES. Within a reasonable time after a particular 
Deliverable has been completed (or such specific time as may be set forth in Exhibit B), the Company 
shall submit a written notice to the City’s Project Manager stating the Deliverable(s) that have been 
met. This notice shall include a signature page for sign-off by the City Project Manager indicating 
acceptance of such Deliverable(s). 

If the City Project Manager is not satisfied that the Deliverable(s) has been met, a notice of rejection (a 
“Rejection Notice”) shall be submitted to the Company by the City Project Manager that specifies the 
nature and scope of the deficiencies that the City wants corrected. Upon receipt of a Rejection Notice, 
the Company shall: (i) act diligently and promptly to correct all deficiencies identified in the Rejection 
Notice, and (ii) immediately upon completing such corrections give the City a written, dated 
certification that all deficiencies have been corrected (the “Certification”). In the event the Company 
fails to correct all deficiencies identified in the Rejection Notice and provide a Certification within 
thirty (30) days after receipt of the Rejection Notice, the City shall be entitled to terminate this Contract 
for default without further obligation to the Company and without obligation to pay for the defective 
work. 

Upon receipt of the corrected Deliverable(s), or a Certification, whichever is later, the above-described 
Acceptance procedure shall recommence. The City shall not be obligated to allow the Company to 
recommence curative action with respect to any deficiency previously identified in a Rejection Notice, 
or more than once for any given Deliverable (and shall be entitled to terminate this Contract for default 
if the Company does not meet this time frame). 

13. NON-EXCLUSIVITY. The Company acknowledges that it is one of several providers of Professional 
Services to the City and the City does not represent that it is obligated to contract with the Company 
for any particular project. 

14. EACH PARTY TO BEAR ITS OWN NEGOTIATION COSTS. Each party shall bear its own cost 
of negotiating this Contract and developing the exhibits. The City shall not be charged for any Services 
or other work performed by the Company prior to the Effective Date. 

15. REPRESENTATIONS AND WARRANTIES OF COMPANY. 
15.1. GENERAL WARRANTIES. 

15.1.1. The Services shall satisfy all requirements set forth in this Contract, including but not 
limited to the attached Exhibits; 

15.1.2. The Company has taken and will continue to take sufficient precautions to ensure that 
it will not be prevented from performing all or part of its obligations under this Contract 
by virtue of interruptions in the computer systems used by the Company; 

15.1.3. All Services performed by the Company and/or its subcontractors pursuant to this 
Contract shall meet the highest industry standards and shall be performed in a 
professional and workmanlike manner by staff with the necessary skills, experience 
and knowledge; 

15.1.4. Neither the Services nor any Deliverables provided by the Company under this 
Contract will infringe or misappropriate any patent, copyright, trademark or trade 
secret rights of any third party; 

15.1.5. The Company and each Company employee provided by the Company to the City shall 
have the qualifications, skills and experience necessary to perform the Services 
described or referenced in Exhibit B; 

15.1.6. All information provided by the Company about each Company employee is accurate; 
and 

15.1.7. Each Company employee is an employee of the Company, and the Company shall 
make all payments and withholdings required for by law for the Company for such 
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employees. 

15.2. ADDITIONAL WARRANTIES. The Company further represents and warrants that: 

15.2.1. It is a legal entity and if incorporated, duly incorporated, validly existing and in good 
standing under the laws of the state of its incorporation or licensing and is qualified to 
do business in North Carolina; 

15.2.2. It has all the requisite corporate power and authority to execute, deliver and perform 
its obligations under this Contract; 

15.2.3. The execution, delivery, and performance of this Contract have been duly authorized 
by the Company; 

15.2.4. No approval, authorization or consent of any governmental or regulatory authority is 
required to be obtained or made by it in order for it to enter into and perform its 
obligations under this Contract; 

15.2.5. In connection with its obligations under this Contract, it shall comply with all 
applicable federal, state and local laws and regulations and shall obtain all applicable 
permits and licenses; and 

15.2.6. The performance of this Contract by the Company and each Company employee 
provided by the Company will not violate any contracts or agreements with third 
parties or any third party rights (including but not limited to non-compete agreements, 
non-disclosure agreements, patents, trademarks or intellectual property rights). 

16. OTHER OBLIGATIONS OF THE COMPANY. 
16.1. WORK ON CITY’S PREMISES. The Company and all its employees will, whenever on the 

City's premises, obey all instructions and City policies that are provided with respect to 
performing Services on the City’s premises. 

16.2. RESPECTFUL AND COURTEOUS BEHAVIOR. The Company shall assure that its 
employees interact with City employees and the public in a courteous, helpful and impartial 
manner. All employees of the Company in both field and office shall refrain from belligerent 
behavior and/or profanity. Correction of any such behavior and language shall be the 
responsibility of the Company. 

16.3. REPAIR OR REPLACEMENT OF DAMAGED EQUIPMENT OR FACILITIES. In the event 
that the Company causes damage to the City’s equipment or facilities, the Company shall, at 
its own expense, promptly repair or replace such damaged items to restore them to the same 
level of functionality that they possessed prior to the Company’s action. 

16.4. REGENERATION OF LOST OR DAMAGED DATA. With respect to any data that the 
Company or any Company employees have negligently lost or negligently damaged, the 
Company shall, at its own expense, promptly replace or regenerate such data from the City's 
machine-readable supporting material, or obtain, at the Company's own expense, a new 
machine-readable copy of lost or damaged data from the City’s data sources. 

16.5. NC E-VERIFY REQUIREMENT. The Company shall comply with the requirements of Article 
2 of Chapter 64 of the North Carolina General Statutes, and shall require each of its 
subcontractors to do so as well. 

16.6. NC PROHIBITION ON CONTRACTS WITH COMPANIES THAT INVEST IN IRAN OR 
BOYCOTT ISRAEL. Company certifies that: (i) it is not identified on the Final Divestment 
List or any other list of prohibited investments created by the NC State Treasurer pursuant to 
N.C.G.S. 147-86.58 (collectively, the “Treasurer’s IDA List”); (ii) it has not been designated 
by the NC State Treasurer pursuant to N.C.G.S. 147-86.81 as a company engaged in the boycott 
of Israel (such designation being referred to as the “Treasurer’s IB List”); and (iii) it will not 
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take any action causing it to appear on the Treasurer’s IDA List or the Treasurer’s IB List 
during the term of this Contract. In signing this Contract Company further agrees, as an 
independent obligation, separate and apart from this Contract, to reimburse the City for any 
and all damages, costs and attorneys’ fees incurred by the City in connection with any claim 
that this Contract or any part thereof is void due to Company appearing on the Treasurer’s IDA 
List or the Treasurer’s IB List at any time before or during the term of this Contract. 

17. REMEDIES. 
17.1. RIGHT TO COVER. If the Company fails to meet any completion date or resolution time set 

forth in this Contract (including the Exhibits) or the Project Plan, the City may take any of the 
following actions with or without terminating this Contract, and in addition to and without 
limiting any other remedies it may have: 

a. Employ such means as it may deem advisable and appropriate to perform itself or obtain 
the Services from a third party until the matter is resolved and the Company is again able 
to resume performance under this Contract; and 

b. Deduct any and all expenses incurred by the City in obtaining or performing the Services 
from any money then due or to become due the Company and, should the City’s cost of 
obtaining or performing the services exceed the amount due the Company, collect the 
amount due from the Company. 

17.2. RIGHT TO WITHHOLD PAYMENT. If the Company breaches any provision of this Contract, 
the City shall have a right to withhold all payments due to the Company until such breach has 
been fully cured. 

17.3. SPECIFIC PERFORMANCE AND INJUNCTIVE RELIEF. The Company agrees that 
monetary damages are not an adequate remedy for the Company’s failure to provide the 
Services or Deliverables as required by this Contract, nor could monetary damages be the 
equivalent of the performance of such obligation. Accordingly, the Company hereby consents 
to an order granting specific performance of such obligations of the Company in a court of 
competent jurisdiction within the State of North Carolina. The Company further consents to 
the City obtaining injunctive relief (including a temporary restraining order) to assure 
performance in the event the Company breaches this Contract. 

17.4. SETOFF. Each party shall be entitled to setoff and deduct from any amounts owed to the other 
party pursuant to this Contract all damages and expenses incurred or reasonably anticipated as 
a result of the other party’s breach of this Contract. 

17.5. OTHER REMEDIES. Upon breach of this Contract, each party may seek all legal and equitable 
remedies to which it is entitled. The remedies set forth herein shall be deemed cumulative and 
not exclusive and may be exercised successively or concurrently, in addition to any other 
available remedy. 

18. TERM AND TERMINATION OF CONTRACT. 
18.1. TERM. This Contract shall commence on the Effective Date and shall continue in effect for 

five (5) years with the City having the unilateral right to renew for two (2) additional 
consecutive one (1) year terms. 

18.2. TERMINATION FOR CONVENIENCE. The City may terminate this Contract at any time 
without cause by giving thirty (30) days prior written notice to the Company. As soon as 
practicable after receipt of a written notice of termination without cause, the Company shall 
submit a statement to the City showing in detail the Services performed under this Contract 
through the date of termination. The foregoing payment obligation is contingent upon: (i) the 
Company having fully complied with Section 18.8; and (ii) the Company having provided the 
City with written documentation reasonably adequate to verify the number of hours of Services 
rendered through the termination date and the percentage of completion of each task. 
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18.3. TERMINATION FOR DEFAULT BY EITHER PARTY. By giving written notice to the other 
party, either party may terminate this Contract upon the occurrence of one or more of the 
following events: 

a. The other party violates or fails to perform any covenant, provision, obligation, term or 
condition contained in this Contract, provided that, unless otherwise stated in this Contract, 
such failure or violation shall not be cause for termination if both of the following 
conditions are satisfied: (i) such default is reasonably susceptible to cure; and (ii) the other 
party cures such default within thirty (30) days of receipt of written notice of default from 
the non-defaulting party; or 

b. The other party attempts to assign, terminate or cancel this Contract contrary to the terms 
hereof; or 

c. The other party ceases to do business as a going concern, makes an assignment for the 
benefit of creditors, admits in writing its inability to pay debts as they become due, files a 
petition in bankruptcy or has an involuntary bankruptcy petition filed against it (except in 
connection with a reorganization under which the business of such party is continued and 
performance of all its obligations under the Contract shall continue), or if a receiver, trustee 
or liquidator is appointed for it or any substantial part of other party’s assets or properties. 

Any notice of default shall identify this Section of this Contract and shall state the party’s intent 
to terminate this Contract if the default is not cured within the specified period. 

Notwithstanding anything contained herein to the contrary, upon termination of this Contract 
by the Company for default, the Company shall continue to perform the Services required by 
this Contract for the lesser of: (i) six (6) months after the date the City receives the Company’s 
written termination notice; or (ii) the date on which the City completes its transition to a new 
service provider. 

18.4. ADDITIONAL GROUNDS FOR DEFAULT TERMINATION BY THE CITY. By giving 
written notice to the Company, the City may also terminate this Contract upon the occurrence 
of one or more of the following events (which shall each constitute separate grounds for 
termination without a cure period and without the occurrence of any of the other events of 
default previously listed): 

a. Failure of the Company to complete a particular task by the completion date set forth in 
this Contract; 

b.a. The Company makes or allows to be made any material written misrepresentation or 
provides any materially misleading written information in connection with this Contract, 
the Company’s Proposal, or any covenant, agreement, obligation, term or condition 
contained in this Contract; or 

c.b. The Company takes or fails to take any action which constitutes grounds for immediate 
termination under the terms of this Contract, including but not limited to failure to obtain 
or maintain the insurance policies and endorsements as required by this Contract, or failure 
to provide the proof of insurance as required by this Contract. 

18.5. NO SUSPENSION. In the event that the City disputes in good faith an allegation of default by 
the Company, notwithstanding anything to the contrary in this Contract, the Company agrees 
that it will not terminate this Contract or suspend or limit the Services or any warranties or 
repossess, disable or render unusable any software supplied by the Company, unless (i) the 
parties agree in writing, or (ii) an order of a court of competent jurisdiction determines 
otherwise. 

18.6. CANCELLATION OF ORDERS AND SUBCONTRACTS. In the event this Contract is 
terminated by the City for any reason prior to the end of the term, the Company shall, upon 
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termination, immediately discontinue all service in connection with this Contract and promptly 
cancel all existing orders and subcontracts, which are chargeable to this Contract. As soon as 
practicable after receipt of notice of termination, the Company shall submit a statement to the 
City showing in detail the Services performed under this Contract to the date of termination. 

18.7. AUTHORITY TO TERMINATE. The following persons are authorized to terminate this 
Contract on behalf of the City: (i) the City Manager, any Assistant City Manager, or any 
designee of the City Manager; or (ii) the Department Director of the City Department 
responsible for administering this Contract. 

18.8. OBLIGATIONS UPON EXPIRATION OR TERMINATION. Upon expiration or termination 
of this Contract, the Company shall promptly return to the City (i) all computer programs, files, 
documentation, media, related material and any other material and equipment that are owned 
by the City; (ii) all Deliverables that have been completed or that are in process as of the date 
of termination; and (iii) a written statement describing in detail all work performed with respect 
to Deliverables which are in process as of the date of termination. The expiration or termination 
of this Contract shall not relieve either party of its obligations regarding “Confidential 
Information,” as defined in this Contract. 

18.9. NO EFFECT ON TAXES, FEES, CHARGES OR REPORTS. Any termination of this Contract 
shall not relieve the Company of the obligation to pay any fees, taxes or other charges then due 
to the City, nor relieve the Company of the obligation to file any daily, monthly, quarterly or 
annual reports covering the period to termination nor relieve the Company from any claim for 
damages previously accrued or then accruing against the Company. 

18.10. OTHER REMEDIES. The remedies set forth in this Section and Section 19 shall be deemed 
cumulative and not exclusive, and may be exercised successively or concurrently, in addition 
to any other remedies available under this Contract or at law or in equity. 

19. TRANSITION SERVICES UPON TERMINATION. Upon termination or expiration of this 
Contract, the Company shall cooperate with the City to assist with the orderly transfer of the Services 
provided by the Company to the City. Prior to termination or expiration of this Contract, the City may 
require the Company to perform and, if so required, the Company shall perform certain transition 
services necessary to shift the Services of the Company to another provider or to the City itself as 
described below (the “Transition Services”). Transition Services may include but shall not be limited 
to the following: 

 Working with the City to jointly develop a mutually agreed upon Transition Services Plan to 
facilitate the termination of the Services; 

 Notifying all affected service providers and subcontractors of the Company; 

 Performing the Transition Services; 

 Answering questions regarding the Services on an as-needed basis; and 

 Providing such other reasonable services needed to effectuate an orderly transition to a new 
service provider. 

20. CHANGES. In the event changes to the Services (collectively “Changes”), become necessary or 
desirable to the parties, the parties shall follow the procedures set forth in this Section. A Change shall 
be effective only when documented by a written, dated agreement executed by both parties that 
expressly references and is attached to this Contract (a “Change Statement”). The Change Statement 
shall set forth in detail: (i) the Change requested, including all modifications of the duties of the parties; 
(ii) the reason for the proposed Change; and (iii) a detailed analysis of the impact of the Change on the 
results of the Services and time for completion of the Services, including the impact on all Milestones 
and delivery dates and any associated price. 
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In the event either party desires a Change, the Project Manager for such party shall submit to the other 
party’s Project Manager a proposed Change Statement. If the receiving party does not accept the 
Change Statement in writing within ten (10) days, the receiving party shall be deemed to have rejected 
the Change Statement. If the parties cannot reach agreement on a proposed Change, the Company shall 
nevertheless continue to render performance under this Contract in accordance with its (unchanged) 
terms and conditions. 

Changes that involve or increase in the amounts payable by the City may require execution by the City 
Manager or a designee depending on the amount. Some increases may also require approval by 
Charlotte City Council. 

21. CITY OWNERSHIP OF WORK PRODUCT. 
21.1. The parties agree that the City shall have exclusive ownership of all reports, documents, 

designs, ideas, materials, reports, concepts, plans, creative works, and other work product 
developed for or provided to the City in connection with this Contract, and all patent rights, 
copyrights, trade secret rights and other intellectual property rights relating thereto (collectively 
the “Intellectual Property”). The Company hereby assigns and transfers all rights in the 
Intellectual Property to the City. The Company further agrees to execute and deliver such 
assignments and other documents as the City may later require to perfect, maintain and enforce 
the City’s rights as sole owner of the Intellectual Property, including all rights under patent and 
copyright law. The Company hereby appoints the City as attorney in fact to execute all such 
assignments and instruments and agree that its appointment of the City as an attorney in fact is 
coupled with an interest and is irrevocable. 

21.2.21.1. The CompanyCity grants the CityCompany a royalty-free, non-exclusive license to use 
and copy the Intellectual Property to the extent necessary to perform this Contract. The 
Company City shall not be entitled to use the Intellectual Property for other purposes without 
the Company’sCity’s prior written consent, and shall treat the Intellectual Property as 
“Confidential Information” pursuant to Section 25 of the Contract. 

21.3.21.2. The Company will treat as Confidential Information under the Confidentiality and 
Non- Disclosure Contract all data in connection with the Contract. City data processed by the 
Company shall remain the exclusive property of the City. The Company will not reproduce, 
copy, duplicate, disclose, or in any way treat the data supplied by the City in any manner except 
that contemplated by the Contract. 

22. RELATIONSHIP OF THE PARTIES. The relationship of the parties established by this Contract is 
solely that of independent contractors, and nothing contained in this Contract shall be construed to (i) 
give any party the power to direct or control the day-to-day administrative activities of the other; or (ii) 
constitute such parties as partners, joint venturers, co-owners or otherwise as participants in a joint or 
common undertaking; or (iii) make either party an agent of the other, or any Company employee an 
agent or employee of the City, for any purpose whatsoever. Neither party nor its agents or employees 
is the representative of the other for any purpose, and neither has power or authority to act as agent or 
employee to represent, to act for, bind, or otherwise create or assume any obligation on behalf of the 
other. 

23. INDEMNIFICATION. To the fullest extent permitted by law, the Company shall indemnify, defend 
and hold harmless each of the “Indemnitees” (as defined below) from and against any and all “Charges” 
(as defined below) paid or incurred as a result of any claims, demands, lawsuits, actions, or proceedings: 
(i) alleging violation, misappropriation or infringement of any copyright, trademark, patent, trade secret 
or other proprietary rights with respect to the Services or any products or deliverables provided to the 
City pursuant to this Contract (“Infringement Claims”); (ii) seeking payment for labor or materials 
purchased or supplied by the Company or its subcontractors in connection with this Contract; (iii) 
arising from the Company’s failure to perform its obligations under this Contract, or from any act of 
negligence or willful misconduct by the Company or any of its agents, employees or subcontractors 
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relating to this Contract, including but not limited to any liability caused by an accident or other 
occurrence resulting in bodily injury, death, sickness or disease to any person(s) or damage or 
destruction to any property, real or personal, tangible or intangible; or (iv) arising from any claim that 
the Company or an employee or subcontractor of the Company is an employee of the City, including 
but not limited to claims relating to worker’s compensation, failure to withhold taxes and the like. For 
purposes of this Section: (i) the term “Indemnitees” means the City, any federal agency that funds all 
or part of this Contract, and each of the City’s and such federal agency’s officers, officials, employees, 
agents and independent contractors (excluding the Company); and (ii) the term “Charges” means any 
and all losses, damages, costs, expenses (including reasonable attorneys’ fees), obligations, duties, 
fines, penalties, royalties, interest charges and other liabilities (including settlement amounts). 

If an Infringement Claim occurs, the Company shall either: (i) procure for the City the right to continue 
using the affected product or service; or (ii) repair or replace the infringing product or service so that it 
becomes non-infringing, provided that the performance of the overall product(s) and service(s) 
provided to the City shall not be adversely affected by such replacement or modification. If the 
Company is unable to comply with the preceding sentence within thirty (30) days after the City is 
directed to cease use of a product or service, the Company shall promptly refund to the City all amounts 
paid under this Contract. 

This Section 23 shall remain in force despite termination of this Contract (whether by expiration of the 
term or otherwise). 

24. SUBCONTRACTING. Should the Company choose to subcontract, the Company shall be the prime 
contractor and shall remain fully responsible for performance of all obligations that it is required to 
perform under the Contract. Any subcontract entered into by Company shall name the City as a third 
party beneficiary. 

25. CONFIDENTIAL INFORMATION. 
25.1. CONFIDENTIAL INFORMATION. Confidential Information includes any information, not 

generally known in the relevant trade or industry, obtained from the City or its vendors or 
licensors or which falls within any of the following general categories: 

25.1.1. Trade secrets. For purposes of this Contract, trade secrets consist of information of the 
City or any of its suppliers, contractors or licensors: (a) that derives value from being 
secret; and (b) that the owner has taken reasonable steps to keep confidential. Examples 
of trade secrets include information relating to proprietary software, new technology, 
new products or services, flow charts or diagrams that show how things work, manuals 
that tell how things work and business processes and procedures. 

25.1.2. Information of the City or its suppliers, contractors or licensors marked 
“Confidential” or “Proprietary.” 

25.1.3. Information relating to criminal investigations conducted by the City, and records of 
criminal intelligence information compiled by the City. 

25.1.4. Information contained in the City’s personnel files, as defined by N.C. Gen. Stat. 160A- 
168. This consists of all information gathered and/or maintained by the City about 
employees, except for that information which is a matter of public record under North 
Carolina law. 

25.1.5. Citizen or employee social security numbers collected by the City. 

25.1.6. Computer security information of the City, including all security features of electronic 
data processing, or information technology systems, telecommunications networks and 
electronic security systems. This encompasses but is not limited to passwords and 
security standards, procedures, processes, configurations, software and codes. 

25.1.7. Local tax records of the City that contains information about a taxpayer’s income or 
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receipts. 

25.1.8. Any attorney / City privileged information disclosed by either party. 

25.1.9. Any data collected from a person applying for financial or other types of assistance, 
including but not limited to their income, bank accounts, savings accounts, etc. 

25.1.10. The name or address of individual homeowners who, based on their income, have 
received a rehabilitation grant to repair their home. 

25.1.11. Building plans of city-owned buildings or structures, as well as any detailed security 
plans. 

25.1.12. Billing information of customers compiled and maintained in connection with the City 
providing utility services. 

25.1.13. Other information that is exempt from disclosure under the North Carolina public 
records laws. 

Categories stated in Sections 25.1.3 through 25.1.13 above constitute “Highly Restricted 
Information,” as well as Confidential Information. The Company acknowledges that certain 
Highly Restricted Information is subject to legal restrictions beyond those imposed by this 
Contract, and agrees that: (i) all provisions in this Contract applicable to Confidential 
Information shall apply to Highly Restricted Information; and (ii) the Company will also 
comply with any more restrictive instructions or written policies that may be provided by the 
City from time to time to protect the confidentiality of Highly Restricted Information. 

The parties acknowledge that in addition to information disclosed or revealed after the date of 
this Contract, the Confidential Information shall include information disclosed or revealed 
within one (1) year prior to the date of this Contract. 

25.2. RESTRICTIONS. The Company shall keep the Confidential Information in the strictest 
confidence, in the manner set forth below: 

25.2.1. It shall not copy, modify, enhance, compile or assemble (or reverse compile or 
disassemble), or reverse engineer Confidential Information. 

25.2.2. It shall not, directly or indirectly, disclose, divulge, reveal, report or transfer 
Confidential Information of the other to any third party or to any individual employed 
by the Company, other than an employee, agent, subcontractor or vendor of the City 
or Company who: (i) has a need to know such Confidential Information, and (ii) has 
executed a confidentiality agreement incorporating substantially the form of this 
Section of the Contract and containing all protections set forth herein. 

25.2.3. It shall not use any Confidential Information of the City for its own benefit or for the 
benefit of a third party, except to the extent such use is authorized by this Contract or 
other written agreements between the parties hereto, or is for the purpose for which 
such Confidential Information is being disclosed. 

25.2.4. It shall not remove any proprietary legends or notices, including copyright notices, 
appearing on or in the Confidential Information of the other. 

25.2.5. The Company shall use its best efforts to enforce the proprietary rights of the City and 
the City’s vendors, licensors and suppliers (including but not limited to seeking 
injunctive relief where reasonably necessary) against any person who has possession 
of or discloses Confidential Information in a manner not permitted by this Contract. 

25.2.6. In the event that any demand is made in litigation, arbitration or any other proceeding 
for disclosure of Confidential Information, the Company shall assert this Contract as a 
ground for refusing the demand and, if necessary, shall seek a protective order or other 
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appropriate relief to prevent or restrict and protect any disclosure of Confidential 
Information. 

25.2.7. All materials which constitute, reveal or derive from Confidential Information shall be 
kept confidential to the extent disclosure of such materials would reveal Confidential 
Information, and unless otherwise agreed, all such materials shall be returned to the 
City or destroyed upon satisfaction of the purpose of the disclosure of such 
information. 

25.3. EXCEPTIONS. The parties agree that the Company shall have no obligation with respect to 
any Confidential Information which the Company can establish: 

25.3.1. Was already known to the Company prior to being disclosed by the disclosing party; 

25.3.2. Was or becomes publicly known through no wrongful act of the Company; 

25.3.3. Was rightfully obtained by the Company from a third party without similar restriction 
and without breach hereof; 

25.3.4. Was used or disclosed by the Company with the prior written authorization of the City; 

25.3.5. Was disclosed pursuant to the requirement or request of a governmental agency, which 
disclosure cannot be made in confidence, provided that, in such instance, the Company 
shall first give to the City notice of such requirement or request; 

25.3.6. Was disclosed pursuant to the order of a court of competent jurisdiction or a lawfully 
issued subpoena, provided that the Company shall take use its best efforts to obtain an 
agreement or protective order providing that, to the greatest possible extent possible, 
this Contract will be applicable to all disclosures under the court order or subpoena. 

25.4. UNINTENTIONAL DISCLOSURE. Notwithstanding anything contained herein in to the 
contrary, in the event that the Company is unintentionally exposed to any Confidential 
Information of the City, the Company agrees that it shall not, directly or indirectly, disclose, 
divulge, reveal, report or transfer such Confidential Information to any person or entity or use 
such Confidential Information for any purpose whatsoever. 

25.5. REMEDIES. The Company acknowledges that the unauthorized disclosure of the Confidential 
Information of the City will diminish the value of the proprietary interests therein. Accordingly, 
it is agreed that if the Company breaches its obligations hereunder, the City shall be entitled to 
equitable relief to protect its interests, including but not limited to injunctive relief, as well as 
monetary damages. 

26. INSURANCE. 
26.1. TYPES OF INSURANCE. The Company shall obtain and maintain during the life of this 

Contract, with an insurance company rated not less than “A” by A.M. Best, authorized to do 
business in the State of North Carolina, acceptable to the Charlotte-Mecklenburg, Risk 
Management Division the following insurance: 

26.1.1. Automobile Liability - Bodily injury and property damage liability covering all owned, 
non-owned and hired automobiles for limits of not less than $1,000,000 bodily injury 
each person, each accident and $1,000,000 property damage, or $1,000,000 combined 
single limit - bodily injury and property damage. 

26.1.2. Commercial General Liability - Bodily injury and property damage liability as shall 
protect the Company and any subcontractor performing Services under this Contract, 
from claims of bodily injury or property damage which arise from performance of this 
Contract, whether such operations are performed by the Company, any subcontractor, 
or anyone directly or indirectly employed by either. The amounts of such insurance 
shall not be less than $1,000,000 bodily injury each occurrence/aggregate and 
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$1,000,000 property damage each occurrence/aggregate, or $1,000,000 bodily injury 
and property damage combined single limits each occurrence/aggregate. This 
insurance shall include coverage for products, operations, personal and advertising 
injury, and contractual liability, assumed under the indemnity provision of this 
Contract. 

26.1.3. Workers’ Compensation and Employers Liability - meeting the statutory requirements 
of the State of North Carolina, $100,000 per accident limit, $500,000 disease per policy 
limit, $100,000 disease each employee limit. 

The Company shall not commence any Services in connection with this Contract until it has 
obtained all of the foregoing types of insurance and such insurance has been approved by the 
City. The Company shall not allow any subcontractor to commence Services on its subcontract 
until all similar insurance required of the subcontractor has been obtained and approved. 

26.2. OTHER INSURANCE REQUIREMENTS. 
26.2.1. The City shall be exempt from, and in no way liable for any sums of money, which 

may represent a deductible in any insurance policy. The payment of such deductible 
shall be the sole responsibility of the Company and/or subcontractor providing such 
insurance. 

26.2.2. The City of Charlotte shall be named as an additional insured for operations or services 
rendered under the general liability coverage. The Company’s insurance shall be 
primary of any self-funding and/or insurance otherwise carried by the City for all loss 
or damages arising from the Company’s operations under this agreement. 

26.2.3. Certificates of such insurance will be furnished to the City and shall contain the 
provision that the City be given thirty (30) days’ written notice of any intent to amend 
coverage reductions or material changes or terminate by either the insured or the 
insuring Company. 

26.2.4. Should any or all of the required insurance coverage be self-funded/self-insured, a copy 
of the Certificate of Self-Insurance or other documentation from the North Carolina 
Department of Insurance shall be furnished to the City. 

26.2.5. If any part of the Services under this Contract is sublet, the subcontractor shall be 
required to meet all insurance requirements as listed above. However, this will in no 
way relieve the Company from meeting all insurance requirements or otherwise being 
responsible for the subcontractor. 

27. COMMERCIAL NON-DISCRIMINATION. As a condition of entering into this Contract, the 
Company represents and warrants that it will fully comply with the City's Commercial Non- 
Discrimination Policy, as described in Section 2, Article V of the Charlotte City Code, and consents to 
be bound by the award of any arbitration conducted thereunder. As part of such compliance, the 
Company shall not discriminate on the basis of race, gender, religion, national origin, ethnicity, age or 
disability in the solicitation, selection, hiring, or treatment of subcontractors, vendors or suppliers in 
connection with a City contract or contract solicitation process, nor shall the Company retaliate against 
any person or entity for reporting instances of such discrimination. The Company shall provide equal 
opportunity for subcontractors, vendors and suppliers to participate in all of its subcontracting and 
supply opportunities on City contracts, provided that nothing contained in this clause shall prohibit or 
limit otherwise lawful efforts to remedy the effects of marketplace discrimination that has occurred or 
is occurring in the marketplace. The Company understands and agrees that a violation of this clause 
shall be considered a material breach of this Contract and may result in termination of this Contract, 
disqualification of the Company from participating in City contracts or other sanctions. 

As a condition of entering into this Contract, the Company agrees to: (i) promptly provide to the City 
in a format specified by the City all information and documentation that may be requested by the City 
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from time to time regarding the solicitation, selection, treatment and payment of subcontractors in 
connection with this Contract; and (ii) if requested, provide to the City within sixty days after the request 
a truthful and complete list of the names of all subcontractors, vendors, and suppliers that the Company 
has used on City contracts in the past five years, including the total dollar amount paid by the Company 
on each subcontract or supply contract. The Company further agrees to fully cooperate in any 
investigation conducted by the City pursuant to the City’s Non-Discrimination Policy, to provide any 
documents relevant to such investigation that are requested by the City, and to be bound by the award 
of any arbitration conducted under such Policy. 

The Company agrees to provide to the City from time to time on the City’s request, payment affidavits 
detailing the amounts paid by the Company to subcontractors and suppliers in connection with this 
Contract within a certain period of time. Such affidavits shall be in the format specified by the City 
from time to time. 

The Company understands and agrees that violation of this Commercial Non-Discrimination provision 
shall be considered a material breach of this Contract and may result in contract termination, 
disqualification of the Company from participating in City contracts and other sanctions. 

28. NOTICES. Any notice, consent or other communication required or contemplated by this Contract 
shall be in writing, and shall be delivered in person, by U.S. mail, by overnight courier, by electronic 
mail or by telefax to the intended recipient at the address set forth below. Notice shall be effective upon 
the date of receipt by the intended recipient; provided that any notice which is sent by telefax or 
electronic mail shall also be simultaneously sent by mail deposited with the U.S. Postal Service or by 
overnight courier. Each party may change its address for notification purposes by giving the other party 
written notice of the new address and the date upon which it shall become effective. 

Communications that relate to any breach, default, termination, delay in performance, prevention of 
performance, modification, extension, amendment, or waiver of any provision of this Contract shall be 
sent to: 

 

For the Company: For the City: 
 Kay Elmore 
 City of Charlotte 
 City Procurement 
 600 East Fourth Street, 9th Floor 
 Charlotte, NC 28202 
Phone: Phone: 704-336-2524 
Fax: Fax: 704-632-8252 
E-mail: E-mail: kelmore@charlottenc.gov 

 
 

With Copy To: With Copy To: 
 Adam Jones 
 City of Charlotte 
 City Attorney’s Office 
 600 East Fourth Street, 15th Floor 
 Charlotte, NC 28202 
Phone: Phone: 704-336-3012 
E-mail: E-mail: amjones@charlottenc.gov 

All other notices shall be sent to the other party’s Project Manager at the most recent address 
provided in writing by the other party. 
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29. MISCELLANEOUS. 
29.1. ENTIRE AGREEMENT. This Contract is the entire agreement between the parties with respect 

to its subject matter, and there are no other representations, understandings, or agreements 
between the parties with respect to such subject matter. This Contract supersedes all prior 
agreements, negotiations, representations and proposals, written or oral. 

29.2. AMENDMENT. No amendment or change to this Contract shall be valid unless in writing and 
signed by both parties to this Contract. 

29.3. GOVERNING LAW AND JURISDICTION. The parties acknowledge that this Contract is 
made and entered into in Charlotte, North Carolina, and will be performed in Charlotte, North 
Carolina. The parties further acknowledge and agree that North Carolina law shall govern all 
the rights, obligations, duties and liabilities of the parties under this Contract, and that North 
Carolina law shall govern interpretation and enforcement of this Contract and any other matters 
relating to this Contract (all without regard to North Carolina conflicts of law principles). The 
parties further agree that any and all legal actions or proceedings relating to this Contract shall 
be brought in a state or federal court sitting in Mecklenburg County, North Carolina. By the 
execution of this Contract, the parties submit to the jurisdiction of said courts and hereby 
irrevocably waive any and all objections, which they may have with respect to venue in any 
court sitting in Mecklenburg County, North Carolina. 

29.4. BINDING NATURE AND ASSIGNMENT. This Contract shall bind the parties and their 
successors and permitted assigns. Neither party may assign any of the rights and obligations 
thereunder without the prior written consent of the other. Any assignment attempted without 
the written consent of the other party shall be void. 

29.5. CITY NOT LIABLE FOR DELAYS. It is agreed that the City shall not be liable to the 
Company, its agents or representatives or any subcontractor for or on account of any stoppages 
or delay in the performance of any obligations of the City or any other party hereunder caused 
by injunction or other legal or equitable proceedings or on account of any other delay for any 
cause beyond the City’s reasonable control. The City shall not be liable under any 
circumstances for lost profits or any other consequential, special or indirect damages. 

29.6. FORCE MAJEURE. 
29.6.1. The Company shall be not liable for any failure or delay in the performance of its 

obligations pursuant to this Contract (and such failure or delay shall not be deemed a 
default of this Contract or grounds for termination hereunder if all of the following 
conditions are satisfied: (i) if such failure or delay: (a) could not have been prevented 
by reasonable precaution, and (b) cannot reasonably be circumvented by the non- 
performing party through the use of alternate sources, work-around plans, or other 
means; and (ii) if and to the extent such failure or delay is caused, directly or indirectly, 
by fire, flood, earthquake, hurricane, elements of nature or acts of God, acts of war, 
terrorism, riots, civil disorders, rebellions or revolutions, or court order. 

29.6.2. Upon the occurrence of an event which satisfies all of the conditions set forth above (a 
“Force Majeure Event”) the Company shall be excused from any further performance 
of those of its obligations pursuant to this Contract affected by the Force Majeure Event 
for as long as (i) such Force Majeure Event continues; and (ii) the Company continues 
to use commercially reasonable efforts to recommence performance whenever and to 
whatever extent possible without delay. 

29.6.3. Upon the occurrence of a Force Majeure Event, the Company shall immediately notify 
the City by telephone (to be confirmed by written notice within two (2) days of the 
inception of the failure or delay) of the occurrence of a Force Majeure Event and shall 
describe in reasonable detail the nature of the Force Majeure Event. If any Force 
Majeure Event prevents the Company from performing its obligations for more than 
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five (5) days, the City may terminate this Contract. 

29.6.4. Strikes, slow-downs, walkouts, lockouts, and individual disputes are not excused under 
this provision. 

29.7. SEVERABILITY. The invalidity of one or more of the phrases, sentences, clauses or sections 
contained in this Contract shall not affect the validity of the remaining portion of the Contract 
so long as the material purposes of the Contract can be determined and effectuated. If any 
provision of this Contract is held to be unenforceable, then both parties shall be relieved of all 
obligations arising under such provision, but only to the extent that such provision is 
unenforceable, and this Contract shall be deemed amended by modifying such provision to the 
extent necessary to make it enforceable while preserving its intent. 

29.8. NO PUBLICITY. No advertising, sales promotion or other materials of the Company or its 
agents or representations may identify or reference this Contract or the City in any manner 
absent the written consent of the City. 

29.9. APPROVALS. All approvals or consents required under this Contract must be in writing. 

29.10. WAIVER. No delay or omission by either party to exercise any right or power it has under this 
Contract shall impair or be construed as a waiver of such right or power. A waiver by either 
party of any covenant or breach of this Contract shall not be constitute or operate as a waiver 
of any succeeding breach of that covenant or of any other covenant. No waiver of any provision 
of this Contract shall be effective unless in writing and signed by the party waiving the rights. 

29.11. SURVIVAL OF PROVISIONS. The following sections of this Contract shall survive the 
termination hereof: 

Section 4.3 “Employment Taxes and Employee Benefits” 
Section 15 “Representations and Warranties of Company” 
Section 18 “Term and Termination of Contract” 
Section 21 “City Ownership of Work Product” 
Section 23 “Indemnification” 
Section 25 “Confidential Information” 
Section 26 “Insurance” 
Section 28 “Notices and Principal Contacts” 
Section 29 “Miscellaneous” 

29.12. CHANGE IN CONTROL. In the event of a change in “Control” of the Company (as defined 
below), the City shall have the option of terminating this Contract by written notice to the 
Company. The Company shall notify the City within ten (10) days of the occurrence of a change 
in control. As used in this Contract, the term “Control” shall mean the possession, direct or 
indirect, of either (i) the ownership of or ability to direct the voting of, as the case may be fifty- 
one percent (51%) or more of the equity interests, value or voting power in the Company or 
(ii) the power to direct or cause the direction of the management and policies of the Company 
whether through the ownership of voting securities, by contract or otherwise. 

29.13. DRAFTER’S PROTECTION. Each of the Parties has agreed to the use of the particular 
language of the provisions of this Contract and any questions of doubtful interpretation shall 
not be resolved by any rule or interpretation against the drafters, but rather in accordance with 
the fair meaning thereof, having due regard to the benefits and rights intended to be conferred 
upon the Parties hereto and the limitations and restrictions upon such rights and benefits 
intended to be provided. 

29.14. FAMILIARITY AND COMPLIANCE WITH LAWS AND ORDINANCES. The Company 
agrees to make itself aware of and comply with all local, state and federal ordinances, statutes, 
laws, rules and regulations applicable to the Services. The Company further agrees that it will 
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at all times during the term of this Contract be in compliance with all applicable federal, state 
and/or local laws regarding employment practices. Such laws will include, but shall not be 
limited to, workers' compensation, the Fair Labor Standards Act (FLSA), the Americans with 
Disabilities Act (ADA), the Family and Medical Leave Act (FMLA) and all OSHA regulations 
applicable to the Services. 

29.15. CONFLICT OF INTEREST. The Company covenants that its officers, employees and 
shareholders have no interest and shall not acquire any interest, direct or indirect that would 
conflict in any manner or degree with the performance of Services required to be performed 
under the Contract. 

29.16. NO BRIBERY. The Company certifies that neither it, any of its affiliates or subcontractors, 
nor any employees of any of the foregoing has bribed or attempted to bribe an officer or 
employee of the City in connection with the Contract. 

29.17. HARASSMENT. The Company agrees to make itself aware of and comply with the City's 
Harassment Policy. The City will not tolerate or condone acts of harassment based upon race, 
sex, religion, national origin, color, age, or disability. Violators of this policy will be subject to 
termination. 

29.18. TRAVEL UPGRADES. The City has no obligation to reimburse the Company for any travel 
or other expenses incurred in connection with this Contract. 

29.19. TAXES. Except as specifically stated elsewhere in this Contract, the Company shall collect all 
applicable federal, state and local taxes which may be chargeable against the performance of 
the Services, and remit such taxes to the relevant taxing authority. The Company consents to 
and authorizes the City to collect any and all delinquent taxes and related interest, fines, or 
penalties of the Company by reducing any payment, whether monthly, quarterly, semi- 
annually, annually, or otherwise, made by the City to the Company pursuant to this Contract 
for an amount equal to any and all taxes and related interest, fines, or penalties owed by the 
Company to the City. The Company hereby waives any requirements for notice under North 
Carolina law for each and every instance that the City collects delinquent taxes pursuant to this 
paragraph. This paragraph shall not be construed to prevent the Company from filing an appeal 
of the assessment of the delinquent tax if such appeal is within the time prescribed by law. 

29.20. COUNTERPARTS. This Contract may be executed in any number of counterparts, all of which 
taken together shall constitute one single agreement between the parties. 

29.21. PRE-AUDIT. No pre-audit certificate is required under N.C. Gen. Stat. 159-28(a) because this 
Contract is for an indefinite quantity with no minimum purchase requirement. Notwithstanding 
anything contained herein to the contrary, this Contract does not require the City to purchase a 
single product or service, and a decision by the City to not make any purchase hereunder will 
violate neither this Contract nor any implied duty of good faith and fair dealing. The City has 
no financial obligation under this Contract absent the City’s execution of a valid and binding 
purchase order or contract addendum containing a pre-audit certificate.” 

 
 
 

[Signature Page Follows] 
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IN WITNESS WHEREOF, and in acknowledgement that the parties hereto have read and understood 
each and every provision hereof, the parties have caused this Contract to be executed as of the date first 
written above. 

 
[INSERT COMPANY NAME] 

 
BY:    
(signature) 

 
PRINT NAME:    

 

TITLE:    
 

DATE:    
 
 
 

CITY OF CHARLOTTE: 
CITY MANAGER’S OFFICE 

 
BY:    
(signature) 

 
PRINT NAME:    

 

TITLE:    
 

DATE:    
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4.8.2. Warranty

Herman Millers warranty starts upon Shipment/
Invoice

Section 7 Required Forms

Warranty item B: Herman Millers warranty starts 
upon Shipment/Invoice

Section 8  
OMNIA Partners Requirements – Exhibit A

#1.2 Administrative Fee
Herman Miller will agree to a 2% contract 
administrative fee, as redlined

OMNIA Partners Requirements – Exhibit B

#12 Administrative Fee
Herman Miller will agree to a 2% contract 
administrative fee, as redlined

#13 Contract Sales Reports
Herman Miller will submit monthly Contract 
Sales Reports on the 30th day of the following 
month

Section 9  
Sample Contract - State of North Carolina 
County of Mecklenburg

#1 Exhibits
Exhibits C and D redlined in accordance with the 
content in the bid package

#5 Time Is Of The Essence
Please see redlines with requested alternate 
verbiage provided

#6 Non-Appropriation Of Funds
Please see redlines with requested additional 
verbiage provided

#18.4 Additional Grounds For Termination By 
The City
Please see redlines as provided

#21 City Ownership Of Work Product Time Is Of 
The Essence
Please see redlines, regarding Intellectual 
Property, with requested alternate verbiage 
provided

Exceptions 




