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contract not excluded above, the Supplier will match such lower pricing to that 
Participating Public Agency under the Master Agreement. 

2.3 Sales Commitment 
Supplier commits to aggressively market the Master Agreement as part of its go to 
market strategy in this defined sector and that its sales force will be trained, engaged 
and committed to offering the Master Agreement to Public Agencies through 
OMNIA Partners nationwide. Supplier commits that all Master Agreement sales 
will be accurately and timely reported to OMNIA Partners in accordance with the 
OMNIA Partners Administration Agreement.  Supplier also commits its sales force 
will be compensated, including sales incentives, for sales to Public Agencies under 
the Master Agreement in a consistent or better manner compared to sales to Public 
Agencies if the Supplier were not awarded the Master Agreement.  
 

3.0 SUPPLIER RESPONSE 
Supplier must supply the following information in order for the Principal Procurement 
Agency to determine Supplier’s qualifications to extend the resulting Master Agreement 
to Participating Public Agencies through OMNIA Partners.   

3.1 Company 
A. Brief history and description of Supplier.  
Milliken & Company’s roots go back 154 years: 
• In 1865, Seth Milliken & William Deering founded Deering Milliken 

Company, a small woolen fabrics jobbing firm in Portland, Maine. 
• In 1868, Seth Milliken moved the company headquarters to New York City, at 

that time the heart of the American textile industry.  
• In 1884, the company invested in a new facility in Pacolet, South Carolina, 

and from that basic beginning the manufacturing operations grew.  
• In 1976, Deering Milliken officially became Milliken & Company. 

o With headquarters in Spartanburg, South Carolina, today the company 
operates in a number of diverse disciplines including specialty chemicals, 
performance products, floor coverings, specialty fabrics and business 
consulting services.  

 
Milliken & Company is one of the largest innovation companies in the world. Our 
belief that profits should be put back into research and development has allowed 
us to become the most technologically advanced manufacturer in existence today.  
 
The Milliken Floor Covering Division is a privately held for-profit corporation 
divided into four regions: Americas, EMEAI, Asia Pacific and Australia. The 
company is headquartered in Spartanburg, South Carolina and operates facilities 
in the United States, United Kingdom, China and Australia. The Milliken Floor 
Covering Division is a business unit of Milliken & Company, which is governed 
by an independent board of directors.   Milliken Services, LLC is the Milliken 
affiliate that provides both product and installation through our turnkey services 
program. 
Total number of direct employees 
Approximately 7,000+ 
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Total number and location of sales persons employed by Supplier. Approximately 
7,000 associates worldwide with 80+ floorcovering sales associates in North 
America. 
B. Number and location of support centers (if applicable) and location of corporate 

office.  Milliken’s headquarters is located at 920 Milliken Road, Spartanburg, 
SC  29303.  Milliken has manufacturing facilities on 4 continents and Milliken 
sales associates on the ground in 6 continents. There are 80+ showrooms and 
dedicated locations around the globe.  One Global Brand with sales in over 
120+ countries. 

C. Annual sales for the three previous fiscal years.  Milliken is a privately-held 
company that does not release financial information.   Please see financial 
information that we can provide attached to our RFP response. 

D. Submit FEIN and Dunn & Bradstreet report.  Milliken Services, LLC- FEIN:  
27-4264711; Milliken is privately-held. 

E. Describe any green or environmental initiatives or policies.   
 

Milliken & Company is committed to operating our plants and facilities in 
complete compliance with all applicable environmental regulations and other 
requirements and to operate in a manner that protects the quality of our 
environment and the health and safety of our associates and the public.  
We are committed to strive for a goal of zero waste generation to all media - 
land, air, water - to be achieved by continual improvement in all of our 
operations. This goal will guide the conduct of our manufacturing operations, 
the development of new products, and our interaction with our suppliers and 
customers. Recycling of materials is an integral part of this on-going effort.  
We are committed to encouraging our families, our associates and our 
communities, through education and leadership, to conserve our natural 
resources and protect the environment in our daily lives.  
 
We reaffirm our commitment to work with local, state and federal authorities 
to develop effective environmental solutions that meet tests of practicality and 
feasibility. 
 
Milliken carpet tile has 3rd party verified - Red List Free Declare labels, 
Environmental Product Declarations that are 3rd party verified, multi-attribute 
sustainable certifications: NSF 140 Gold and Cradle to Cradle certified, and 
Green Label Plus.  See additional information at:  
 https://floors.milliken.com/floors/en-us/sustainability/third-party-certification 
 
Milliken Flooring has sent zero process waste to the landfill for over 20 years. 
Milliken carpets are manufactured with a minimum of 5% renewable energy 
and 5% carbon offsets.  Milliken has a publicly stated goal to increase our 
Renewable energy 10x verses a 2018 baseline. 

 

https://floors.milliken.com/floors/en-us/sustainability/third-party-certification
https://floors.milliken.com/floors/en-us/sustainability/third-party-certification
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F. Describe any diversity programs or partners supplier does business with and 
how Participating Agencies may use diverse partners through the Master 
Agreement.  Indicate how, if at all, pricing changes when using the diversity 
program.  Milliken partners with many diverse subcontractors to provide 
installation in our turnkey program.   Milliken partners with subcontractors who 
help bring the best quality and price to our customers.   Those factors being 
essentially equal, it is Milliken’s desire to promote and foster relationships with 
diverse subcontractors  

G. Describe any historically underutilized business certifications supplier holds 
and the certifying agency.  This may include business enterprises such as 
minority and women owned, small or disadvantaged, disable veterans, etc.  N/A 

H. Describe how supplier differentiates itself from its competitors. 
• Milliken & Company is a 154-year-old company that combines science with 

design and insights. Milliken tackles the issues and concerns of today.  Every 
day, our community of innovators is invigorated by the challenge of creating 
new ways to enhance people’s lives. All carpet manufacturing sites are ISO-
14001 Certified - the highest global standard for environmental responsibility 
with 7000 employees around the world. Voted Fortune Magazine’s Best 
Companies to Work For and Ethisphere Institute recognized Milliken as one 
of the World’s Most Ethical Companies for the past 12 years. 

• Milliken Services LLC is a division of Milliken & Company that provides full 
Turnkey solutions for our National Account clients that desire to bundle 
product and labor services in one package.  While there will be a single point 
of contact (Project Manager), a team of associates are assigned to each 
account to support the process and provide a streamlined, repeatable process.  
Milliken Services LLC will take full ownership and responsibility for each 
project.  Our commitment is to provide world class products and the service at 
the highest level to create a great customer experience. 

• Milliken operates with zero waste to landfill. Evaluated through Life Cycle 
Assessment (LCA). All U.S. floor covering products are PVC free, chlorine-
free and are manufactured with alternative energy. 

• PVC Free open celled technology high performance cushion backing extends 
carpet’s life by 40%. This technology eliminates the use of primers and sealers 
and will tolerate higher moisture levels in the slab. 

• Milliken Cushion Backing offers superior sound absorption, superior thermal 
resistance, 40% longer product life, improved durability and 20% 
reduction in leg fatigue which supports sit / stand ergonomic 
requirements. 

• Proven Successful, Milliken Contract was the first company to develop and 
offer cushion-backed carpet tile and are now the recognized leader in this 
technology.   

• All Milliken Floor Covering Products are third-party certified Green Label 
Plus for Indoor Air Quality by CRI. Maximum LEED Credit. 
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• All Milliken Carpet products are free of the 22 Red List chemicals defined in 
the Living Building Challenge.   

• Environmental Product Declarations are available for all standard modular 
carpet tile offerings. 

• Declare® 
• UL CERTIFIED, Environmental Product Declaration 
• Milliken Carpet Tile products are shipped on palettes and not individual boxes 

greatly reducing cardboard waste and cardboard recycling/disposal costs. 
 
Milliken offers the industry’s leading lifetime performance guarantees.  Milliken 
has 14 Lifetime Warranties shown below for all Modular products:  
 

• Face Fiber Wear - Lifetime warranty that the carpet will lose no more than 
ten percent (10%) of its face fiber by weight. Carpet installed on stairs, 
warranty will be limited to 5 years.  

• Staining/Soiling Resistance (StainSmart®) - Lifetime warranty for 
permanent resisting of stain and soiling with carpet treated with 
StainSmart®. 

• Color Pattern Permanency - Lifetime warranty that the carpet will exhibit 
no pattern loss. Carpet installed on stairs, limited to 5 years. 

• Delamination of Backing - Lifetime warranty that the backing of the carpet 
will not delaminate 

• Edge Ravel - Lifetime warranty that the carpet will exhibit no edge ravel 
or zippering. 

• Tuft Bind - Lifetime warranty that the carpet will maintain its tuft bind 
integrity. 

• Floor Compatibility - Lifetime warranty that the carpet will not cause a 
reaction of old adhesives due to plasticizer migration. 

• Antistatic - Lifetime warranty that the carpet will not generate static shock 
greater than 3.5 kilovolts 

• Antimicrobial Protection (AlphaSan®) - Lifetime warranty that the 
AlphaSan® antimicrobial agent will remain active and will inhibit 
microbial activity that can contribute to deterioration in the carpet backing. 

• Flammability - Lifetime warranty that at the time of shipment the carpet 
will comply with the applicable provisions and laws for carpet used as floor 
covering in commercial installations. 

• Cushion Resiliency - Lifetime warranty that the modular carpet with 
attached cushion will retain 90% of its cushion resilience during the lifetime 
of the carpet. 

• Dimensional Stability – Lifetime warranty that the modular carpet will 
maintain its dimensional stability during the lifetime of the carpet. 



OMNIA PARTNERS EXHIBITS 
EXHIBIT A- RESPONSE FOR NATIONAL COOPERATIVE CONTRACT 

 

9 
 

• Floor Release - Lifetime warranty that the initial installation of the modular 
carpet will release from the floor. 

• Moisture Resistance- Lifetime warranty that the modular carpet will resist 
moisture penetration, does not include moisture penetration at the seams. 

 
Milliken Floor Compatibility 
Milliken modular backings are non-reactive and contain no PVC or plasticizers. 
This greatly simplifies the floor preparation process and typically eliminates the 
necessity of old adhesive removal. All Milliken Modular Carpets carry the 
“Lifetime Floor Compatibility Warranty”. No chemical incompatibility exists 
between Milliken Modular Carpet or Milliken Modular Carpet Adhesive and any 
existing flooring adhesive. 
 
Milliken Modular Carpets 

o Reduces the time needed to remove old adhesives thus reducing carpet 
installation time 

o Will not cause a chemical reactivation of old adhesives due to plasticizer 
migration 

o Eliminates the odors and Indoor Air Quality issues associated with 
plasticizer migration 

o Old adhesive will not damage or destroy the construction of Milliken 
Modular Carpet 

o Eliminates any concern for costly remediation of incompatible floor 
covering problems with subfloor, old adhesives, or sealers 

 
I. Describe any present or past litigation, bankruptcy or reorganization involving 

supplier.   
As a major manufacturing corporation Milliken has inevitably been involved 
in a certain amount of commercial litigation.  On a relative basis the amount 
of such litigation is quite small.  For further information contact the General 
Counsel’s office at 864-503-2266. 

J. Felony Conviction Notice: Indicate if the supplier   
a. is a publicly held corporation and this reporting requirement is not 

applicable;  N/A 
b. is not owned or operated by anyone who has been convicted of a felony; 

or Milliken is privately-held but not to our knowledge 
c. is owned or operated by and individual(s) who has been convicted of a 

felony and provide the names and convictions.  Not to our knowledge 
K. Describe any debarment or suspension actions taken against supplier  N/A 

3.2 Distribution, Logistics 
A. Describe the full line of products and services offered by supplier.  Milliken 

offers floorcovering products including Cushioned-Back Modular Carpet Tile, 
Broadloom Carpet, Luxury Vinyl Tile, and Entry Flooring Products. 

B. Describe how supplier proposes to distribute the products/service nationwide. 
Include any states where products and services will not be offered under the 
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Master Agreement, including U.S. Territories and Outlying Areas.  Milliken’s 
floorcovering products are available either direct or through our large dealer 
partner network 

C. Identify all other companies that will be involved in processing, handling or 
shipping the products/service to the end user.  Milliken products are shipped 
through national transportation carriers. 

D. Provide the number, size and location of Supplier’s distribution facilities, 
warehouses and retail network as applicable.  As described above, Milliken has 
manufacturing facilities on 4 continents, 6 continents with Milliken sales 
associates on the ground. 80+ showrooms and dedicated locations.  One Global 
Brand with sales in over 120+ countries across the globe.  

3.3 Marketing and Sales 
A. Provide a detailed ninety-day plan beginning from award date of the Master 

Agreement describing the strategy to immediately implement the Master 
Agreement as supplier’s primary go to market strategy for Public Agencies to 
supplier’s teams nationwide, to include, but not limited to:  Milliken will, upon 
award, immediately within 90 days, implement the Master Agreement as part 
of our government marketing strategy for Public Agencies, to our sales team 
nationwide, to include but not limited to: 

i. Executive leadership endorsement and sponsorship of the award as part 
of Milliken’s the public sector go-to-market strategy within first 10 days 

ii. Training and education of Milliken’s Supplier’s national sales force 
with participation from Milliken’s the Supplier’s executive leadership, 
along with the OMNIA Partners team within first 90 days. 

iii. Milliken will add the Master Agreement to Highspot, Salesforce.com 
and the Milliken Floorcovering Website under our Government 
Segment Section, and all marketing literature and brochures related to 
Government Markets within the first 90 days. 

B. Milliken will, upon award, immediately within 90 days, implement Provide a 
detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to market the Master Agreement to current Participating 
Public Agencies, existing Public Agency customers of Supplier, as well as to 
prospective Public Agencies nationwide immediately upon award, to include, 
but not limited to: 

i. Creation and distribution of a co-branded press release to trade 
publications 

ii. Announcement, contract details and contact information published on 
the Supplier’s website within first 90 days 

iii. Announcement sent via email to current Participating Public Agencies 
and Prospective Public Agencies within first 90 days. 

iv. Design, publication and distribution of co-branded marketing materials 
within first 90 days 

v. Commitment to attendance and participation with OMNIA Partners at 
national (i.e. NIGP Annual Forum, NPI Conference, etc.), regional (i.e. 
Regional NIGP Chapter Meetings, Regional Cooperative Summits, etc.) 
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and supplier-specific trade shows, conferences and meetings throughout 
the term of the Master Agreement 

vi. Commitment to attend, exhibit and participate at the NIGP Annual 
Forum in an area reserved by OMNIA Partners for partner suppliers.  
Booth space will be purchased and staffed by Supplier.  In addition, 
Supplier commits to provide reasonable assistance to the overall 
promotion and marketing efforts for the NIGP Annual Forum, as 
directed by OMNIA Partners. 

vii. Design and publication of national and regional advertising in trade 
publications throughout the term of the Master Agreement 

viii. Ongoing marketing and promotion of the Master Agreement throughout 
its term (case studies, collateral pieces, presentations, promotions, etc.) 

ix. Dedicated OMNIA Partners internet web-based homepage link on 
Supplier’s Floorcovering website’s government segment section with: 

• OMNIA Partners standard logo; 
• Copy of original Request for Proposal; 
• Copy of contract and amendments between Principal 

Procurement Agency and Supplier; 
• Summary of Products and pricing; 
• Marketing Materials 
• Electronic link to OMNIA Partners’ website including the online 

registration page; 
• A dedicated toll-free number and email address for OMNIA 

Partners 
C. Describe how Supplier will transition any existing Public Agency customers’ 

accounts to the Master Agreement available nationally through OMNIA 
Partners. Include a list of current cooperative contracts (regional and national) 
Supplier holds and describe how the Master Agreement will be positioned 
among the other cooperative agreements.  As stated above in our Marketing 
Plan, Milliken will only transition existing Public Agency customer’s accounts 
to the Master Agreement at the customer’s request.  Transition would be 
seamless as the customer would already have an account with us and we would 
start capturing, tracking, and reporting their sales on the effective date of 
transmission.   Milliken currently holds Cooperative (Regional and National) 
contracts with Sourcewell, NASPO and MHEC. 

D. Acknowledge Supplier Milliken agrees to provide its logo(s) and brand 
standards document to OMNIA Partners and agrees to provide permission for 
reproduction of such logo in marketing communications and promotions.  
Should it follow Milliken’s brand standards guidelines.  Milliken 
Aacknowledges that use of OMNIA Partners logo will require permission for 
reproduction, as well. 

E. Confirm Supplier will be proactive in direct sales of Supplier’s goods and 
services to Public Agencies nationwide and the timely follow up to leads 
established by OMNIA Partners. All sales materials on leads established by 
Omnia Partners are to use the OMNIA Partners logo. At a minimum, the 
Supplier’s sales initiatives should communicate: 
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i. Master Agreement was competitively solicited and publicly awarded by 
a Principal Procurement Agency 

ii. Best Competitive national cooperative government pricing 
iii. No cost to participate 
iv. Non-exclusive  

F. Confirm Supplier will train its national sales force on the Master Agreement.  
At a minimum, sales training should include: 

i. Key features of Master Agreement 
ii. Working knowledge of the solicitation process 

iii. Awareness of the range of Public Agencies that can utilize the Master 
Agreement through OMNIA Partners 

iv. Knowledge of benefits of the use of cooperative contracts 
G. Provide the name, title, email and phone number for the person(s), who will be 

responsible for:  
i. Executive Support – Tamlin Antoine, Director of Global Government 

Sales, Tamlin.Antoine@Milliken.com, 202-480-6461 
ii. Marketing – Tamlin Antoine, Director of Global Government Sales, 

Tamlin.Antoine@Milliken.com, 202-480-6461 
iii. Sales -– Tamlin Antoine, Director of Global Government Sales, 

Tamlin.Antoine@Milliken.com, 202-480-6461 
iv. Sales Support – Tamlin Antoine, Director of Global Government Sales, 

Tamlin.Antoine@Milliken.com, 202-480-6461 
v. Financial Reporting – Kelly Anderson, Financial Analyst, 

Kelly.Anderson@Milliken.com, 864-503-6099 
vi. Accounts Payable – Kelly Anderson, Financial Analyst, 

Kelly.Anderson@Milliken.com, 864-503-6099 
vii. Contracts  Dawn Weathers, Contract Services Lead, 

Dawn.Weathers@Milliken.com, 404-304-3698 
H. Describe in detail how Supplier’s national sales force is structured, including 

contact information for the highest-level executive in charge of the sales team. 
 

Milliken’s national sales team responsible for national cooperative operative 
sales is lead by Al Carter, Director of Strategic Accounts.  Tamlin Antoine, 
Director of Government Sales will be responsible for management of all aspects 
of the Master Agreement, including implementation, sales, marketing, 
reporting, fee payments, etc… 

 
I.  Explain in detail how the sales teams will work with the OMNIA Partners team 

to implement, grow and service the national program.   Milliken has local sales 
teams in all major markets who will, individually, work with Omnia Partners 
team to initiate and grow Public Agency sales through the Master Agreement.   

J.  Explain in detail how Supplier will manage the overall national program 
throughout the term of the Master Agreement, including ongoing coordination 
of marketing and sales efforts, timely new Participating Public Agency account 
set-up, timely contract administration, etc. Milliken has extensive and 
extremely successful experience managing all aspects of National Cooperative 

mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Tamlin.Antoine@Milliken.com
mailto:Kelly.Anderson@Milliken.com
mailto:Kelly.Anderson@Milliken.com
mailto:Kelly.Anderson@Milliken.com
mailto:Kelly.Anderson@Milliken.com
mailto:Dawn.Weathers@Milliken.com
mailto:Dawn.Weathers@Milliken.com
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Agreements and sales to Public Agencies.  We have a dedicated customer 
service group that will respond to all customer service request, quotes, orders, 
timely account set up, etc…We also have an outstanding Marketing and 
Contract Management Teams that insure ongoing collaboration and 
coordination with marketing and sales.   

 
K.  State the amount of Supplier’s Public Agency sales for the previous fiscal year.  

Provide a list of Supplier’s top 10 Public Agency customers, the total purchases 
for each for the previous fiscal year along with a key contact for each.  As a 
private company, Milliken does not disclose specific sales information on our 
customers.  We can state, however, Milliken’s Public Agency Sales exceeded 
$14 million in 2018.  If awarded a Master Agreement with Omnia Partners, 
Milliken will, at that point, discuss where we have been successful from a 
specific Agency standpoint. 

 
L. Describe Supplier’s information systems capabilities and limitations regarding 

order management through receipt of payment, including description of 
multiple platforms that may be used for any of these functions.  Milliken will 
process orders through govorders@milliken.com.  Gov orders will route orders 
to respective departments for account set up, manufacturing production dates, 
shipping and delivery, accounts payable, and if turnkey, Milliken Services.  
This is a dedicated email and customer service department solely for Public 
Agencies. 

 
M. If the Supplier wants to guarantee sales, provide the Contract Sales (as defined 

in Section 10 of the National Intergovernmental Purchasing Alliance Company 
Administration Agreement) that Supplier will guarantee each year under the 
Master Agreement for the initial three years of the Master Agreement 
(“Guaranteed Contract Sales”).  We will not guarantee sales. 

 
$_______.00 in year one 
$_______.00 in year two 
$_______.00 in year three 
 
To the extent Supplier guarantees minimum Contract Sales, the 
administration fee shall be calculated based on the greater of the actual 
Contract Sales and the Guaranteed Contract Sales. 

N. Even though it is anticipated many Public Agencies will be able to utilize the 
Master Agreement without further formal solicitation, there may be 
circumstances where Public Agencies will issue their own solicitations. The 
following options are available when responding to a solicitation for Products 
covered under the Master Agreement.  

i. Respond with Master Agreement pricing (Contract Sales reported 
to OMNIA Partners). 

ii. If competitive conditions require pricing lower than the standard 
Master Agreement not-to-exceed pricing, Supplier may respond 

mailto:govorders@milliken.com
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with lower pricing through the Master Agreement. If Supplier is 
awarded the contract, the sales are reported as Contract Sales to 
OMNIA Partners under the Master Agreement.  

iii. Respond with pricing higher than Master Agreement only in the 
unlikely event that the Public Agency refuses to utilize Master 
Agreement (Contract Sales are not reported to OMNIA Partners). 

iv. If alternative or multiple proposals are permitted, respond with 
pricing higher than Master Agreement, and include Master 
Agreement as the alternate or additional proposal. 

 
Detail Supplier’s strategies under these options when responding to a solicitation. 
 
Master Agreement pricing will be used and reported to OMNIA Partners in all situations where a 
customers or projects are referred by OMNIA Partners. When there is no referral or in the 
unlikely event the Public Agency refuses Master Agreement pricing, Milliken will treat the 
request as we would any standard sales inquiry. In such a case, we may choose to still utilize the 
Master Agreement pricing or use standard pricing practices at our discretion. Existing Milliken 
customers will not be considered covered under the new pricing agreement.  
 



In 2019, Milliken has once 
again been recognized as  
one of the World’s Most 
Ethical Companies® by 

the Ethisphere® Institute, a 

global leader in defining and 

advancing the standards of 

ethical business practices.

Milliken is one of just 8 

companies to receive this 

honor every year since  

its inception in 2007. A 

strong foundation of quality, 

ethics, and environmental 

responsibility has always 

been an integral part of who 

we are.

Milliken & Company
At Milliken, we’ve always believed prosperity and responsibility must coexist —  

and we conduct business with a higher purpose and a longer-term view.

CREATING NEW EXPERIENCES

We create the highest quality products  

and services because our customers  

deserve no less. We take pride in a desire  

to demonstrate excellence in everything  

we do, but we find even deeper gratification 

in creating products that can completely 

change the customer’s experience.

BUILDING FOR THE FUTURE

Following the long-term view of our  

founders, we recognize that for both  

our customers and ourselves to be  

economically sustainable entities, our  

innovations — the things we make —  

must enable us to win in the market today, 

but also to reinvest for the future.

Ethics, Excellence, and Leadership 
While we hold ourselves accountable to the highest ethical 

standards, we derive our greatest satisfaction from creating 

innovations that help solve the world’s problems, adding  

value to people’s lives, improving health and safety and  

making this world sustainable.



 
90-DAY MARKETING PLAN

THE UNIVERSITY OF CALIFORNIA/OMNIA PARTNERS CONTRACT

 
 
Below is Milliken’s plan outlining our resources and efforts in order to successfully launch this
partnership within Milliken and to our customers.

 
• Press release and social media blitz within the first 90 days.

 
• Face to face meetings with the University decision makers throughout California.

 
• Dedicated marketing literature specifically for this contract. Marketing of contract at all

government and education trade shows.  

 
• Milliken has an outstanding sales and marketing team nationally specifically focused on

growing government and education sales through national cooperative contracts. We are
currently in the process of developing a government sales training manual that we will
distribute to the sales team.

 
• Tamlin Antoine, Director of Government Sales, will conduct regional training seminars to the

Milliken sales force and the dealer community to educate them on how to effectively utilize
this contract and how to generate sales utilizing this contract.

 
• Milliken intends to add an additional 9 to 11 government/education specialists nationally in

2020.

 
• Tamlin Antoine, Director of Government Sales, will fly out to California multiple times in the

first 90 days to market the California University/Omnia Contract, along with Milliken’s
dedicated California Government/Education Sales Specialist, Robert Alvarez. Robert’s primary
role will be to support, generate, and grow sales through this Contract. 

• We have a Global Director of Government Sales, Dedicated Government Contract
Administrator, Marketing Specialist, and we have hired a Dedicated Government/Education
Sales Specialist specifically to service California Government and Education Customers. 

 
• We will utilize our attached Look Book that will be tailored specifically for this contract. It will

also include information on the below topics:

 
o Site-Related Solutions

o Health & Wellness



o WellBAC™ Cushion Backing

o TractionBack®

o Milliken’s story

o Product Pricing

 
• We will add the University of California/Omnia Partners on our government brochure (attached)

that will be marketed to all government/education customers.  

 
• We will list the University of California/Omnia Partners on our Milliken government landing

page as an available contract vehicle for Milliken products and services.
https://floors.milliken.com/floors/en-us/segments/government

 
• We will post on social media how excited we are to have been awarded this contract and look

forward to successfully selling and marketing to members. 

 
• Milliken will provide a Look Book tailored specifically to each University that purchases off of

the contract. An example is attached for the San Diego Convention Center.

 
• Milliken has a very strong sales team in California that is extremely excited and able to

successfully market the University of California/Omnia Partners contract, as well as, an
outstanding national sales team to successfully market Omnia nationally. 
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Management Team

NATIONAL ACCOUNT 
MANAGER

NNicole Kuczak
Nicole.Kuczak@milliken.com, 

(310) 504-4635

DIRECTOR OF GOVERNMENT SALES

Tamlin Antoine
Tamlin.Antoine@milliken.com 

(202) 480-6461

The management team for the University of California is detailed below, along with a list of key personnel for 

reference. Everyone at Milliken is happy to help .

University of California  Leadership Team

PROJECT MANAGER

Amy Grantham
Amy.Grantham@milliken.com 
706-880-5727

REGIONAL VICE-PRESIDENT
Marc Cormier
Marc.Cormier@milliken.com 
(310) 270-6595

DIRECTOR OF OPERATIONS

Jason Richardson
Jason.Richardson@milliken.com 
706-302-8333

DIRECTOR OF STRATEGIC ACCOUNTS
Al Carter
Al.Carter@milliken.com 
(202) 258-8867

DIRECTOR OF CUSTOMER SERVICE

Caren Volkman
Caren.Volkman@milliken.com 
(800) 528-8453

QUALITY ASSURANCE LEADER
Russell Cleveland
Russell.Cleveland@milliken.com 
(864) 362-5127



MILLIKEN MANAGEMENT TEAM INFORMATION 
 
Name: Nicole Kuczak 
Title:  Account Manager - Orange County & Inland Empire 
Role/Responsibility with Milliken: To manage Milliken’s National Accounts and new business 
development within the territory. 
Number of Years of Service with Milliken: 2 years  
 
Name:  Jason Richardson 
Title:  Director of Operations Milliken Services, LLC 
Role/Responsibility with Milliken: Management and Oversight of Turnkey Services Program  
Number of Years of Service with Milliken: 2 years 
 
Name:  Amy Grantham 
Title:  Project Manager 
Role/Responsibility with Milliken: Managing projects for Milliken Services Turnkey program 
Number of Years of Service with Milliken: 2 years 
 
Name:  Al Carter 
Title: Director of Strategic accounts 
Role/Responsibility with Milliken: Responsible for the research, development, maintenance, and 
retention of the largest potential accounts in the floor covering industry. Responsible for 
developing customers for life.  
Number of Years of Service with Milliken:  4.5 years 
 
Name: Tamlin Antoine 
Title: Global Director of Government Sales 
Role/Responsibility with Milliken: Responsible for sales, marketing, and administration of 
federal, state, and local government segments and contracts. 
Number of Years of Service with Milliken:  2 years 
 
Name: Marc Cormier 
Title: Regional Vice-President 
Role/Responsibility with Milliken:  Responsible for the leadership, development and success of 
22 sales people in the Western US. 
Number of Years of Service with Milliken: 3 years 
 
Name: Caren Volkman 
Title: Director of Customer Service 
Role/Responsibility with Milliken: Managing US Customer Service teams  
Number of Years of Service with Milliken: 17 years. 
 
Name:  Russell Cleveland 
Title:  Quality Director, North America 
Role/Responsibility with Milliken: Served in various manufacturing, process improvement and 
quality management rolls in both the Automotive and Floor Covering Divisions.  Degree in 
Manufacturing Management and Quality Control from Auburn University. 
Number of Years of Service with Milliken:  30 years. 
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LETTER FROM JIM McCALLUM
Milliken Floor Covering Division President

This philosophy has also helped us understand our 
stakeholders’ expectations—how full transparency 
requires a pivot in how we conduct business with our 
suppliers, in how we design our products, and in how we 
think differently about materials and ingredients. 

We recognize the responsibility that comes with being 
one of the World’s Most Ethical Companies, and we 
constantly challenge ourselves to lead the industry in 
solving issues of material transparency and traceability 
through ethical innovation and science. 
 
We have embraced what it truly means to be 
sustainable, as well as the challenges it presents.  
Our willingness to listen and respond to our 
stakeholders, along with our unwavering core 
values, reinforce our ability to ethically approach and 
transparently report our actions. 
 
Milliken’s involvement in environmental stewardship 
dates back to 1901 with our first recycling policy. It 
was something we prioritized then not because our 
customers expected it, but because we knew it was 
simply the right thing to do. We implemented the policy 
because we expected it of ourselves. 
 
Today, as the industry collectively demands 
sustainability from all manufacturers, we are sharing 
what we have learned from our century-long journey so 
others can draw from our success—and we can continue 
to progress towards what is most meaningful for our 
customers and the environment. 
 
It is in this spirit of learning and sharing that I am 
humbled to discuss the intersection of ethics and 
transparency. 

For more than a decade, Milliken has been named 
one of the World’s Most Ethical Companies® by the 
Ethisphere® Institute. This recognition—which is more 
than a desired accolade—reaffirms Milliken’s long-
standing commitment to building a better future for 
our associates, customers and communities through 
ethical practices, innovation leadership and corporate 
citizenship. Ethics underpin every action at Milliken, 
including our commitment to examining our current 
actions to ensure they are the best possible course. 

We have learned that listening to our customers and 
stakeholders is critical to our success. In this year’s 
global sustainability report, our third annual, we have 
expanded our focus to reflect the advancements 
of priorities that stakeholders have deemed most 
important, including reviews of chemicals and 
ingredients that construct Milliken flooring solutions. 
In this edition, entitled “The Intersection of Ethics and 
Transparency,” we illustrate how Milliken is embracing 
both environmental and material transparency around 
the world with revolutionary initiatives.  

At Milliken, we take pride in our heritage as innovators 
fueled by deep science. Our purpose and passion for 
making the world a better place inspire us to solve some 
of the world’s most difficult questions with the right 
course of action. Our stakeholders challenged us to 
redefine the meaning of the word safe by going beyond 
government regulation to include the best available 
science on materials and ingredients for our industry-
leading flooring solutions.  

Sincerely,

 
Jim McCallum
President of the global Milliken floor covering division
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”WE CONSTANTLY challenge ourselves to LEAD THE INDUSTRY in
    solving issues of MATERIAL TRANSPARENCY and TRACEABILITY”

Lapidus, an award-winning collection, is 
Living Building Challenge Compliant.
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LETTER FROM PHILIP IVEY
Milliken Floor Covering Division Strategic Sustainability Leader

We appreciate you taking time to dive into our third annual sustainability 
report for the Milliken floor covering division. As the Global Strategic 
Sustainability Leader, I am honored to work with a company where behaving 
ethically is not only an expectation but a point of pride, as we work to add 
true value to people's lives, improve health and safety, and help make this 
world more sustainable.

We are also excited to introduce a deeper level of insight into our work in 
material transparency. We implemented significant initiatives to improve 
how we share the environmental and material health performance of 
our flooring solutions. In this report, we share more about programs 
measuring and tracking biodiversity and environmental impacts through 
life cycle assessment and how we approach material transparency with 
third-party partnerships, piloting a new LEED v4 credit for MR Building 
Product Disclosure and Optimization - Material Ingredients (Option 3), and 
chemical transparency reporting in the form of Declare labels and Health 
Product Declarations (HPDs). We are also re-approaching how we report 
our resource consumption, and we will soon introduce science-based 
targets and goals, along with better key performance indicators (KPIs), to 
reflect our growing business.

We have long shared our commitment to meaningful innovation and 
acting ethically throughout every facet of our business. Now, we’re being 
transparent in how these two intersect—defining how they impact the 
decisions we make daily. Our shareholders have prompted us to share 
publicly how we believe we are acting ethically, allowing you, in turn, to fully 
understand our multifaceted initiative. We strive for transparency in the way 
we approach large-scale sustainability, so we can share our successes, but 
also open ourselves up to critique, feedback and even collaboration.

We hope this report inspires you to think differently about sustainable 
architecture and design, as this annual process has challenged us to do so.

”We strive for TRANSPARENCY in the way we

           approach LARGE-SCALE SUSTAINABILITY”

Sincerely,

 
Philip Ivey
Strategic Sustainability Leader for the global 
Milliken floor covering division 

Arcadia, inspired by idyllic patterns found in the wilderness, grounds Media Ocean 
in Chicago, IL. Design by Garnett. Photography by James John Jetel.
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ABOUT MILLIKEN 
FLOOR COVERING

ABOUT THIS REPORT

The Milliken floor covering division is part of 
Milliken & Company, an innovation company 
that has been exploring, discovering and 
creating ways to enhance people’s lives 
since 1865. One of the largest privately 
held companies in the world, the Milliken 
& Company community of innovators 
developed one of the larger collections of 
United States patents held by a private 
U.S. company. Designers, facility managers 
and homeowners are inspired by Milliken’s 
innovative broadloom and modular carpet, 
luxury vinyl tile, and entry flooring solutions, 
which are carried under the Milliken brand 
and designed with superior aesthetics and 
functionality to enhance work environments, 
hotels, airports, homes and other global 
commercial interiors.

Milliken* is a privately held for-profit 
corporation divided into three regions: 
Americas, EMEAI and Asia Pacific. The 
company is headquartered in Spartanburg, 
South Carolina, and operates design and 
manufacturing facilities in the United States, 
United Kingdom, Australia and China. The 
floor covering division is a business unit 
of Milliken & Company, which is governed 
by an independent board of directors. The 
chairman of the board is also the company 
president and CEO.

*All references to Milliken here forward refer to the global floor 
covering division of parent company Milliken & Company.

As the third annual sustainability report for Milliken, this report encompasses 
key performance indicators from fiscal year 2016 across the company’s global 
commercial, residential, hospitality, entryway and mats markets. All facilities and 
operations associated with this business are included. 

This report is limited to the global operations of Milliken with organizational data 
from floor covering operations in the United States, China, United Kingdom and 
Australia. Data from Milliken & Company, the parent company, is not included. 

This report meets the requirements of LEED v4 MRc3 credit by providing: 
Option 1: Raw Material Source and Extraction Reporting.

Milliken is providing this report as a third-party reviewed corporate sustainability 
report, which includes environmental impacts of extraction operations and 
activities associated with Milliken’s products and product supply chain. This 
report was created using the Global Reporting Initiative (GRI) Sustainability 
Reporting framework. Our GRI Index is located on page 47. 

For any questions about this report, please contact millikencarpet@milliken.com. 

OUR FLOORING INCLUDES 
Commercial and residential carpet, rug, 
entryway and luxury vinyl tile solutions.

Topography, seen at JLL Asia Pacific headquarters in Shanghai, 
China, the first WELL-certified building in China.

Artistic Liberties, constructed with 
Aquafil ECONYL® 100% regenerated 

nylon yarn, available in EMEAI.
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HOW WE ENGAGE STAKEHOLDERS
At Milliken, we rely on our network of stakeholders 
to help shape our conversation on sustainability. In 
preparation for this report, we engaged a panel of 
stakeholders to share feedback on our sustainability 
performance to date and help craft our sustainability 
activities for years to come. Over the course of 
more than 50 conversations, our stakeholders 
provided insights into the strengths, weaknesses and 
opportunities for our sustainability program. 

Our stakeholders represent groups and organizations 
that are directly or indirectly affected by our 
operations, have a direct interest in our activities, 
and/or have the ability to influence outcomes and 
decision-making processes. For this report, our 
stakeholders comprise customers, architecture 
and design firm sustainability leaders, competitors, 
academics with flooring knowledge, flooring installers, 
environmental nonprofits, industry associations, and 
local community members.

We approached our conversations  
with these five key stakeholder groups  

using the following principles:

Indirect stakeholder feedback was supported through 
Milliken’s involvement in various organizations and 
associations, which are listed on page 46. These annual 
industry-wide involvements help us identify, map, prioritize 
and engage with a variety of local, national and international 
stakeholders on integral topics related to our operations. 

CUSTOMERS

SUPPLIERS

ASSOCIATES

NEIGHBORS

EXTERNAL
ORGANIZATIONS

Ensure customer satisfaction with our products 
and our long-term sustainability strategy by 
inviting open feedback.

Establish regular engagement on performance, 
policies and issues relating to meeting personal 
and business needs.

Invite open discussions regarding safety with 
those who live around Milliken manufacturing 
sites.

Collaborate within and outside of our industry 
to further our understanding of issues affecting 
the sustainability of our business.

Maintain close interaction to deliver high-
performance, sustainable products. 

Unearthed, Mantle, manufactured using up to 43% 
renewable energy through hydroelectric credits and 
capturing methane gas from the LaGrange, GA landfill.
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STAKEHOLDER EXPECTATIONS

OUR VALUES
In years past, our stakeholders defined five sustainability focus areas for Milliken to 
report on, prioritizing what Milliken should address. These priorities included:

•	Resource Consumption
• Chemical and Human Health Impacts
• Recycled Content and Recyclability
• Supply Chain Impacts of Products
• Being an Employer of Choice

While engaging stakeholders for our third annual sustainability report, it was 
recommended that these five topics merge into two key areas: ethics and 
transparency. One stakeholder shared, “If you are acting ethically—and being 
transparent about what your ethical behavior looks like—what more can we ask?” 

How Milliken achieves success is as important as the success we achieve. We believe ethical behavior is the 
right thing to do as an organization and as a community. As a long-held, core value of our company and of our 
shareholders, it is the foundation of our lasting business success. 

Honesty, integrity and ethical behavior are the personal responsibility of every Milliken associate. We must 
conduct ourselves in accordance with the highest business standards, provide safe environments for our 
associates and manufacture with sustainable practices.  

The Milliken & Company Code of Conduct is our guide to ethical business behavior. It cannot address every 
situation or circumstance, but it can be summarized in one simple idea: “Do what is right.” 

•	Using resources responsibly 
 
•	Taking action to reduce our environmental    
	 impact

•	Conducting global business reputably

•	Being an employer of choice

•	Creating products with the environment in mind

•	Designing flooring solutions with human
	 health in mind

•	Working to resolve conflicts between 
	 environmentally preferable products with 
	 questionable human health impacts and  
	 vice versa

•	Partnering with suppliers who adhere to and 
	 behave with similar ethical behavior

Acting ethically and being transparent begins with a corporate culture rewarding behavior that goes beyond 
business as usual. Milliken’s values and policies, centered on environmental stewardship, quality, safety, 
chemical use, and employee and supplier codes of conduct, demonstrate how ethics and transparency are 
deeply integrated into our corporate culture and imperative to our success as a values-based business.  

•	Publicly reporting resource consumption 

•	Communicating Milliken’s role in protecting the 
	 environment

•	Sharing our employment practices and metrics 
	 related to being an employer of choice

•	Verifying the environmental performance of  
	 our products 

•	Providing the human health performance of 
	 our products 

•	Demanding transparency in our supply 
	 chain through traceability, transparency and 
	 accountability 

•	Maintaining open lines of communication 	
	 for feedback 

For this report, we are centering on how Milliken believes ethics and 
transparency intersect and influence each other, as well as the results 
when they work together.

ACTING ETHICALLY BEING TRANSPARENT

”We do not simply follow the letter of the law;  

       WE FOLLOW AND EXCEED the spirit of the law.”

Color Field, manufactured with zero 
process waste sent to landfill, at the 

University of Wisconsin-Madison, 333 
Building. Photography by Tricia Shay.
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Milliken & Company 
ENVIRONMENTAL  
STATEMENT 

Milliken & Company   
QUALITY POLICY

Milliken & Company   
SAFETY POLICY

Milliken & Company    
ENVIRONMENTAL POLICY

Designing innovative products and solutions for our 
customers is of the utmost importance. Through meaningful 
design, deep science and unique insights, we advance 
product development to the next level while supporting 
Milliken’s efforts to increase sustainable results and 
minimize environmental impact of all products. 

Milliken’s holistic approach to innovation encompasses 
all stages of the life cycle - from material sourcing and 
manufacturing practices to end-of-life management. Our 
commitment to transparency, health, safety, quality and 
sustainability allows us to put our customers, associates and 
communities first.

Milliken & Company is dedicated to the 
continuous improvement of all products and 
services through the total involvement of all 
associates.

All associates are committed to the 
development and strengthening of partnerships 
with our external and internal customers and 
suppliers.

We will continually strive to provide innovative 
and better quality products and services to 
enhance our customer’s continued long-
term profitable growth by understanding and 
exceeding their requirements and anticipating 
their future expectations.

The safety and health of all its people is of 
primary importance to Milliken & Company. 

Milliken will devote resources to train our 
people to perform their jobs safely, to ensure 
equipment can be operated in a safe manner, 
to eliminate workplace hazards, and to comply 
with applicable safety and health laws and 
regulations. 

Milliken believes that all injuries are 
preventable, all health risks are controllable and 
management is accountable.

Milliken & Company is committed to operating our plants 
and facilities in complete compliance with all applicable 
environmental regulations and to operate in a manner that 
protects the quality of our environment and the health and 
safety of our associates and the public.

We are committed to strive for a goal of zero waste 
generation to all media—land, air, water—to be achieved 
by continual improvement in all of our operations. This goal 
will guide the conduct of our manufacturing operations, 
the development of new products and our interaction with 
our suppliers and customers. Recycling of materials is an 
integral part of this ongoing effort.

We are committed to encouraging our families, our 
associates and our communities, through education and 
leadership, to conserve our natural resources and protect 
the environment in our daily lives. 

We reaffirm our commitment to work with local, state 
and federal authorities to develop effective environmental 
solutions that meet tests of practicality and feasibility.

12 13MILLIKEN SUSTAINABILITY REPORT − The Intersection of Ethics and Transparency 

Lapidus, 2016 Best of NeoCon winner for Carpet: 
Modular, seen with Freelay Heritage Wood LVT.



Milliken & Company   
CHEMICAL POLICY

Milliken & Company  
ASSOCIATE CODE OF CONDUCT

The Milliken Code of Conduct is reviewed by 100% of our associates. 
It has been translated into the languages of every country in which 
we do business and is evaluated annually by Milliken’s internal 
Committee on Compliance and Ethics and the Milliken & Company 
Board of Directors. 

In addition to top-down oversight, associates within the floor 
covering division serve as compliance and ethics points of contact 
for the entire Milliken family of companies. 

The Milliken Code of Conduct includes policies on how associates 
should approach: 

Conflicts of interest
Information security
Policy management
Gifts and entertainment
Anti-corruption / bribery
Environmental protection
Antitrust / competition 
Workplace harassment
Equal employment opportunity / diversity / discrimination
Fair employment / fair labor standards 
Company asset protection
Social media
Financial integrity and fraud 
Data privacy 
Misconduct investigations
Procurement integrity / interacting with suppliers / supply 
Chain oversight
Intellectual property
Workplace health and safety
Non-retaliation 

Milliken & Company is committed to operating in a manner that protects the quality of our 
environment and the health and safety of our entire value chain, including suppliers, associates, 
customers and the public. We seek to offer customers and organizations of all sizes products that 
are inherently safer for human and environmental health throughout their life cycle.

We are committed to a goal of zero human health impacts to anyone who comes into contact 
with any aspect of Milliken & Company’s operations and products. This is to be achieved through 
a continual improvement process that includes the evaluation of all existing, new and proposed 
products and processes.

Furthermore, we are committed to being a leader in safer chemistries and in the development 
of products that do more good than harm. We are committed to considering our families, our 
associates and our communities as we design and develop new products, and we must consider the 
environment and human health in those decisions. Specifically, we adhere to the following principles:

1. Fully Understand Product Chemistry Risks and Hazards, and Embrace the Appropriate Disclose of 
Product Chemistry. We will identify the substances associated with and used in our products across 
their life cycle, and we will increase the transparency of the chemical constituents of our products, 
including public disclosure of chemicals of high concern and third-party certification(s).  

2. Intentionally Assess and Avoid Hazards. We will do this through the following actions:  
	
	 1) We will determine the hazard characteristics of chemical constituents and formulations  
	 in our products using publicly available third-party methodologies.  
	
	 2) We will strive to use chemicals identified as having inherently low hazard potential.  
	
	 3) We will prioritize chemicals of high concern for elimination and minimize exposure and 
	 risk when hazards cannot be prevented. 
	
	 4) We will allocate resources towards the redesign of products and processes in an effort to
	 eliminate the use and generation of hazardous chemicals. 

3. Commit to Continuous Improvement. We will establish operational governance structures, 
policies and practices to create a framework for the regular evaluation of product and process 
chemistry and work to redesign products with inherently lower hazard potential. 

4. Support Public Policies and Industry Standards. We will support the advancement of policies 
and standards that are aligned with the principles above, that support the development of 
comprehensive, accurate and public hazard data and that take action to eliminate or reduce known 
hazards and promote a green chemistry research and education. 

The above four principles shall be managed and acted upon within our ISO 14001 structure and 
audited accordingly for ongoing compliance.

This policy shall include all floor covering products, all manufacturing operations that produce  
floor covering products, all suppliers that produce and/or sell goods used in the manufacturing 
of floor covering products and all packaging used in the internal and external distribution of floor 
covering products.
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Ideas, behaviors, intentions, logic, responsibility and innovation 

coexist at the intersection of ethics and transparency. It is a 

place of sharing, learning, refining and executing ideas. It is 

idyllic and provocative, challenging yet inspiring. 

T R A N S P A R E N C Y

THE INTERSECTION OF  
ETHICS & TRANSPARENCY
Ethics and transparency merge at a point of vulnerability. 
A balance of risk versus reward, it requires clear 
perspective about an organization, what a company 
is doing and how they are doing it. It requires seeking 
feedback and open dialogues about behaviors, decisions, 
goals and values. It requires the purpose and passion 
to continually improve our actions to solve gaps in 
the perception of sustainability and to restore our 
environment, inside and out.  

At Milliken, we are standing at the intersection of ethics 
and transparency. Our third annual sustainability report 
is a signal to you, the reader, that we value your feedback 
and collaboration about our sustainability performance, 
our successes, our failures and our plans moving forward. 
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Milliken believes behaving ethically encompasses 
responsibly using resources, such as energy, waste 
and water. In 1990, Roger Milliken authored our first 
environmental policy, which directs us “to strive for a 
goal of zero waste generation to all media—land, air, 
water—to be achieved by continual improvement in all 
of our operations.” This goal still guides the conduct of 
Milliken manufacturing operations, the development 
of new Milliken products and our interaction with our 
suppliers and customers.

For six years, Milliken has been diligently working to 
reduce our operational footprint with four lofty goals: 
achieving a 20% reduction in carbon emissions, energy 
use, water consumption and waste generation by 2020, 
as compared to our 2010 baseline. 

Since 2010, we have achieved reductions of 9% to 49% 
in respective categories; however, we recognize these 
reductions are not as telling as we like, especially in an 
exciting period of company growth. 

For example, in 2016, we saw a more than 15% increase 
in our production, and therefore, our Scope 1 Emissions 
increased by 8.89% and Scope 2 emissions increased by 
11.17%. Emissions grew less than production; however, 
our current emissions tracking method identified this as 
a negative rather than a positive. 

As we strive to ethically manage our consumption of resources, we also want to improve the quality of the information 
available for Milliken to make informed decisions on how we impact the environment. Therefore, we will be refining 
our sustainability dashboard to offer normalized and absolute targets reflecting an appropriate science-based goals 
methodology. We are not abandoning our goal of 20% reduction by 2020; rather, we are expanding the parameters of 
that goal for more impact.

Milliken believes acting ethically is
USING RESOURCES RESPONSIBLY

Encouraging continual 
improvement by 
discontinuing our carbon 
negative certification from 
the Leonardo Academy. By 
doing so, we are establishing 
a mindset that there is 
always more we can do to 
reduce our carbon footprint.1 2

Shifting from absolute 
greenhouse gas (GHG) 
emissions targets to  
science-based targets. 
Through science-based 
targets, we will have a newly 
defined pathway for future-
proof emissions reductions. 
We are currently defining 
these targets through 2017 
and will announce updated 
goals upon completion. 3

Developing better KPIs 
on emissions per unit of 
production to connect 
positive business 
performance to positive 
sustainability performance.

Milliken believes behaving ethically 
encompasses responsibly using resources, 

such as energy, waste and water.

For 2017, Milliken is committing to the following:

Glazed Clay, featuring Aquafil ECONYL® 100% regenerated nylon yarn, at Office Twelve, Leicester, U.K.18 19MILLIKEN SUSTAINABILITY REPORT − The Intersection of Ethics and Transparency 
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	D. SAcknowledgeS SSupplierS Milliken agrees to provide its logo(s) and brand standards document to OMNIA Partners and agrees to provide permission for reproduction of such logo in marketing communications and promotions.  Should it follow Milliken’s b...
	D. SAcknowledgeS SSupplierS Milliken agrees to provide its logo(s) and brand standards document to OMNIA Partners and agrees to provide permission for reproduction of such logo in marketing communications and promotions.  Should it follow Milliken’s b...
	iv. Non-exclusive
	iii. Awareness of the range of Public Agencies that can utilize the Master Agreement through OMNIA Partners
	iv. Knowledge of benefits of the use of cooperative contracts
	G. Provide the name, title, email and phone number for the person(s), who will be responsible for:
	i. Executive Support – Tamlin Antoine, Director of Global Government Sales, 30TTamlin.Antoine@Milliken.com30T, 202-480-6461
	ii. Marketing – Tamlin Antoine, Director of Global Government Sales, 30TTamlin.Antoine@Milliken.com30T, 202-480-6461
	iii. Sales -– Tamlin Antoine, Director of Global Government Sales, 30TTamlin.Antoine@Milliken.com30T, 202-480-6461
	iv. Sales Support – Tamlin Antoine, Director of Global Government Sales, 30TTamlin.Antoine@Milliken.com30T, 202-480-6461
	v. Financial Reporting – Kelly Anderson, Financial Analyst, 30TKelly.Anderson@Milliken.com30T, 864-503-6099
	vi. Accounts Payable – Kelly Anderson, Financial Analyst, 30TKelly.Anderson@Milliken.com30T, 864-503-6099
	vii. Contracts  Dawn Weathers, Contract Services Lead, 30TDawn.Weathers@Milliken.com30T, 404-304-3698
	H. Describe in detail how Supplier’s national sales force is structured, including contact information for the highest-level executive in charge of the sales team.
	Milliken’s national sales team responsible for national cooperative operative sales is lead by Al Carter, Director of Strategic Accounts.  Tamlin Antoine, Director of Government Sales will be responsible for management of all aspects of the Master Agr...
	I.  Explain in detail how the sales teams will work with the OMNIA Partners team to implement, grow and service the national program.   Milliken has local sales teams in all major markets who will, individually, work with Omnia Partners team to initia...
	J.  Explain in detail how Supplier will manage the overall national program throughout the term of the Master Agreement, including ongoing coordination of marketing and sales efforts, timely new Participating Public Agency account set-up, timely contr...
	K.  State the amount of Supplier’s Public Agency sales for the previous fiscal year.  Provide a list of Supplier’s top 10 Public Agency customers, the total purchases for each for the previous fiscal year along with a key contact for each.  As a priva...
	L. Describe Supplier’s information systems capabilities and limitations regarding order management through receipt of payment, including description of multiple platforms that may be used for any of these functions.  Milliken will process orders throu...
	M. If the Supplier wants to guarantee sales, provide the Contract Sales (as defined in Section 10 of the National Intergovernmental Purchasing Alliance Company Administration Agreement) that Supplier will guarantee each year under the Master Agreement...
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