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Attachment C – Statement certifying our solution meets client requirement:  

 
We hereby submit our proposal for the 'Interactive Mapping and Maps' section. As representatives of 
Neumeric Technologies, we have thoroughly reviewed all the requirements outlined in the bid document. 
We assure you that our proposed solution aligns seamlessly with the stipulated criteria in the RFP 
document. Key features of our Web based GIS Solution include: 
 

▪ Interactive Mapping: Users can interact with maps by panning, zooming, and selecting map 

features. 

▪ Spatial Data Visualization: Tools for visualizing geospatial data in various formats such as points, 

lines, polygons, and raster images. This may include thematic mapping, heatmaps, and 3D 

visualization. 

▪ Data Layers: Support for managing multiple layers of spatial data, including overlaying different 

datasets, adjusting layer transparency, and organizing layers. 

▪ Search and Query: Tools for searching and querying spatial data based on attributes or spatial 

relationships. 

▪ Customization: Options for customizing map styles, symbology, labels, and other visual aspects 

of the map. 

▪ Workflow Management: Supports workflow management feature for defining, managing, and 

automating spatial data workflows, including data collection, processing, analysis, and 

dissemination.  

Enable users to create customized workflows tailored to their specific project requirements, 

allowing for efficient task allocation and collaboration.  

Include features for workflow visualization, status tracking, and task assignment, facilitating 

transparency and accountability throughout the workflow lifecycle. 

▪ Responsive Design: Ensuring that the WebGIS interface is compatible with various devices and 

screen sizes, including desktops, tablets, and smartphones. 

▪ Offline Accessibility: Options for accessing maps and data offline, including downloading specific 

maps or specific datasets for offline use. 

▪ Data Import and Export: Capabilities for importing data from external sources and exporting data 

in various formats. 

▪ Mobile App Integration: Integrates with Mobile devices and provides geolocation functionalities 

to track user locations and collect GPS data, attribute data, photograph, videos etc.  Collect data 

from locations with limited internet connectivity with Mobile App in offline mode also.  

▪ Security and Access Control: Features for managing user authentication, authorization, and data 

security. 

▪ Integration: Integration with other systems, databases, and APIs to access additional data sources 

or services using custom connectors.  

▪ Map Services: Supports WMS, WFS, WCS and GML  
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▪ OGC API Standards: OGC has developed a new generation of API standards, including OGC API - 

Features, OGC API - Tiles, and others, which provide modern and flexible approaches to accessing 

and manipulating geospatial data over the web. 

▪ Documentation and Training: Provides comprehensive documentation, tutorials, and training 

materials to help users navigate the software and utilize its features effectively. 

▪ Scalability and Performance Optimization: The application is designed with scalability in mind to 

accommodate growing data volumes and user loads. Also has performance optimization 

techniques, such as caching, indexing, and query optimization, to enhance system responsiveness 

and efficiency. 
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Attachment B – Response to exhibit A 

Response to 3.2 (A-E) of Attachment B 
 

A. Each offeror awarded an item under this solicitation may offer their complete product 
and service offering/a balance of line. Describe the full line of products and services 
offered by supplier. 

The full line of Products and services offered by Neumeric Technologies are: 

1. Cartographic Services: Professional cartography services for map design and production 

tailored to specific project requirements and geographic regions. 

2. Interactive GIS based Software Solutions: Comprehensive mapping tools for data 

visualization and analysis. 

3. Remote Sensing Services: Remote sensing data processing services, Satellite imagery and 

aerial photography analysing solutions  

4. Consulting and Advisory Services:  Expert consulting services for GIS implementation, 

Strategic advisory services for spatial data infrastructure development and GIS integration. 

5. Custom Development Services: Custom web and mobile software development services for 

building tailored GIS solutions along with Application programming interface (API) development 

for integrating GIS functionalities into existing systems. 

B. Describe how supplier proposes to distribute the products/service nationwide. Include 
any states where products and services will not be offered under the Master Agreement, 
including U.S. Territories and Outlying Areas. 

We propose to distribute products and services nationwide through direct ordering channels. 
This approach ensures efficient and direct access to the Master Agreement offerings for Public 
Agencies across the United States. Through a centralized ordering process, Public Agencies 
can easily procure products and services covered under the Master Agreement, streamlining 
the procurement process and ensuring consistency in pricing and terms. 

We provide services to all the states including US Territories and outlying areas.  

C. Describe how Participating Agencies are ensured they will receive the Master 
Agreement pricing; include all distribution channels such as direct ordering, retail or in-
store locations, through distributors, etc. Describe how Participating Agencies verify and 
audit pricing to ensure its compliance with the Master Agreement.  
 

1. Transparent Pricing Information: 

• Participating Agencies have access to clear and transparent pricing information 
outlined in the Master Agreement documentation. 
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• Pricing details are prominently displayed on the proposal, online ordering 
platforms or catalogues provided by Neumeric. 

2. Consistent Application of Pricing: 

• When placing orders directly through our online portals or ordering via placing 
purchase order to the Neumeric, Participating Agencies are ensured that Master 
Agreement pricing is applied consistently. 

• The pricing displayed aligns with the terms specified in the Master Agreement, 
ensuring accuracy and fairness in pricing. 

3. Order Confirmation and Documentation: 

• Upon order placement, Participating Agencies receive confirmation 
documentation that includes the agreed-upon pricing terms. 

• This documentation serves as a reference point for verifying that the pricing 
applied matches the terms outlined in the Master Agreement. 

Verifying and Auditing Pricing Compliance: 

1. Price Verification: 

• Participating Agencies can verify pricing compliance by cross-referencing the 
pricing details provided in the Master Agreement documentation with the pricing 
displayed on our website.  

• Any discrepancies can be immediately addressed with our customer support 
team. 

2. Auditing Procedures: 

• Participating Agencies may conduct periodic audits of their orders and pricing to 
ensure compliance with the Master Agreement. 

• Detailed records of past orders and pricing confirmations are available for 
reference and audit purposes, facilitating transparency and accountability. 

3. Reporting Mechanisms: 

• Neumeric establishes efficient reporting mechanisms for Participating Agencies 
to report any pricing discrepancies or issues encountered during the ordering 
process. 

• Participating Agencies can reach out to our customer support team for prompt 
resolution of any pricing-related concerns. 

D. Identify all other companies that will be involved in processing, handling or shipping 
the products/service to the end user.  
 



NEUMERIC 
 

590 Enterprise Drive, Lewis Center OH 430 35                 7 

1. Neumeric Technologies 
2. CyberSWIFT LLC 
3. CyberSWIFT Infotech Private Limited 
 
E. Provide the number, size and location of Supplier’s distribution facilities, warehouses 
and retail network as applicable.  
Neumeric Technologies does not maintain distribution facilities, warehouses, or a retail 
network, as direct ordering is the primary sales process. Direct ordering allows Participating 
Agencies to procure products and services directly from us through designated channels 
without the need for distribution centers or retail locations. This streamlined approach ensures 
efficient procurement processes and direct access to Master Agreement pricing without the 
logistical complexities associated with distribution facilities or retail networks.  
 
 

Response to 3.3 (A-M) of Attachment B 
 

A. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to immediately implement the Master Agreement as supplier’s 
primary go to market strategy for Public Agencies to supplier’s teams nationwide, to include, 
but not limited to:  

i. Executive leadership endorsement and sponsorship of the award as the public sector 
go-to-market strategy within first 10 days. 

ii. Training and education of Supplier’s national sales force with participation from the 
Supplier’s executive leadership, along with the OMNIA Partners team within first 90 
days 

Ninety-Day Plan: Implementation of Master Agreement as Supplier's Primary Go-to-Market 
Strategy for Public Agencies 

Weeks 1-2: 

i. Executive Leadership Endorsement and Sponsorship: 

• Within the first 10 days of the award date, we will schedule a meeting with executive 
leadership to present the Master Agreement and its significance as the public sector go-to-
market strategy. 

• Obtain endorsement and sponsorship from executive leadership for the Master Agreement. 

• Develop a communication plan to announce the endorsement to the internal team and 
external stakeholders. 

Weeks 3-6: 

ii. Training and Education of Supplier's National Sales Force: 



NEUMERIC 
 

590 Enterprise Drive, Lewis Center OH 430 35                 8 

• Develop a comprehensive training program for the national sales force focused on the 
Master Agreement, its benefits, and how to effectively leverage it in sales efforts. 

• Collaborate with Omnia Partners team to incorporate their insights and expertise into the 
training program. 

• Schedule training sessions with participation from Neumeric's executive leadership and 
Omnia Partners team. 

• Provide sales representatives with access to resources, materials, and support needed to 
effectively promote and sell the Master Agreement. 

Weeks 7-10: 

iii. Rollout of Go-to-Market Strategy: 

• Launch a targeted marketing campaign to promote the Master Agreement as the preferred 
solution for Public Agencies. 

• Develop marketing materials, including brochures, case studies, and presentations, 
highlighting the benefits and features of the Master Agreement. 

• Coordinate with the marketing team to optimize digital marketing efforts, including email 
campaigns, social media promotion, and website updates. 

• Initiate outreach efforts to existing and potential clients to introduce them to the Master 
Agreement and its value proposition. 

• Monitor and track engagement metrics to measure the effectiveness of the marketing 
campaign and adjust strategies as needed. 

Weeks 11-14: 

iv. Feedback and Continuous Improvement: 

• Establish channels for collecting feedback from both internal teams and external 
stakeholders regarding the implementation of the Master Agreement. 

• Analyse feedback to identify areas for improvement and make necessary adjustments to 
the go-to-market strategy. 

• Conduct regular meetings with key stakeholders to review progress, address challenges, 
and identify opportunities for further optimization. 

• Document lessons learned and best practices to inform future initiatives and ensure 
continuous improvement. 

B. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to market the Master Agreement to current Participating Public 
Agencies, existing Public Agency customers of Supplier, as well as to prospective Public 
Agencies nationwide immediately upon award, to include, but not limited to: 
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Ninety-Day Plan: Marketing the Master Agreement 

Weeks 1-2: 

i. Creation and Distribution of Co-branded Press Release: 

• Collaborate with Omnia Partners to draft a co-branded press release highlighting the 
partnership and the benefits of the Master Agreement. 

• Distribute the press release to relevant trade publications and media outlets to generate 
awareness and interest among current and prospective Public Agencies. 

Weeks 3-6: 

ii. Announcement on Supplier's Website: 

• Publish a dedicated section on the Neumeric's website highlighting the Master Agreement 
details, benefits, and contact information for inquiries. 

• Ensure that the information is easily accessible and prominently displayed on the website's 
homepage. 

• Regularly update the website with any new developments or updates related to the Master 
Agreement. 

Weeks 7-10: 

iii. Design, Publication, and Distribution of Co-branded Marketing Materials: 

• Develop co-branded marketing materials, including brochures, flyers, and presentations, 
showcasing the Master Agreement and its advantages. 

• Distribute these materials to current Participating Public Agencies, existing Public Agency 
customers, and prospective Public Agencies nationwide through email campaigns, direct 
mail, and digital channels. 

Weeks 11-14: 

iv. Commitment to Trade Shows and Conferences: 

• Identify relevant national and regional trade shows, conferences, and meetings where 
Neumeric and Omnia Partners can exhibit and participate. 

• Commit to attending and participating in events such as the NIGP Annual Forum, NPI 
Conference, Regional NIGP Chapter Meetings, and Regional Cooperative Summits. 

• Allocate resources for booth space, staff training, and promotional materials for each 
event. 

Weeks 15-18: 

v. Participation at NIGP Annual Forum: 
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• Reserve booth space at the NIGP Annual Forum in an area designated by Omnia Partners for 
partner of Neumeric. 

• Ensure adequate staffing and resources to represent Neumeric effectively at the event. 

• Provide assistance to Omnia Partners in promoting and marketing the NIGP Annual Forum 
as directed. 

Weeks 19-22: 

vi. Design and Publication of National and Regional Advertising: 

• Develop national and regional advertising campaigns targeting trade publications and 
media outlets frequented by Public Agencies. 

• Design compelling advertisements highlighting the Master Agreement and its benefits. 

• Schedule the publication of advertisements throughout the term of the Master Agreement 
to maintain visibility and awareness. 

Weeks 23-26: 

vii. Ongoing Marketing and Promotion: 

• Continue to promote the Master Agreement through various channels, including case 
studies, collateral pieces, presentations, and promotions. 

• Regularly update marketing materials and content to reflect the latest developments and 
successes related to the Master Agreement. 

• Monitor and track the effectiveness of marketing efforts to optimize strategies and maximize 
results. 

Weeks 27-90: 

viii. Dedicated OMNIA Partners Web-based Homepage on Supplier's Website: 

• Create a dedicated OMNIA Partners homepage on the Neumeric's website featuring the 
standard logo, RFP copy, Master Agreement details, product summaries, pricing, marketing 
materials, and a link to the OMNIA Partners website. 

• Provide a dedicated toll-free number and email address for inquiries related to the Master 
Agreement, ensuring easy access for Public Agencies. 

C. Describe how Supplier will transition any existing Public Agency customers’ accounts 
to the Master Agreement available nationally through OMNIA Partners. Include a list of 
current cooperative contracts (regional and national) Supplier holds and describe how the 
Master Agreement will be positioned among the other cooperative agreements. 

1. Assess Contracts and Relationships: 

• Review current contracts and identify key contacts. 
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• Understand scope, pricing, and terms. 

2. Communication and Education: 

• Inform customers about the Master Agreement via OMNIA Partners. 

• Provide materials on benefits and advantages. 

• Offer personalized consultations. 

3. Customize Solutions: 

• Tailor offerings to meet specific agency needs. 

• Ensure customized approach for maximum value. 

4. Seamless Transition: 

• Coordinate with OMNIA Partners for smooth transition. 

• Assist with contract amendments if needed. 

• Minimize disruption for customers. 

5. Current Cooperative Contracts Held by Supplier: 

None 

The Master Agreement available nationally through OMNIA Partners will be positioned as the 
flagship cooperative agreement offered by Neumeric, representing the pinnacle of our commitment 
to delivering exceptional value and service to Public Agency customers nationwide. Here's how it 
will be positioned among other cooperative agreements: 

• Primary Offering: The Master Agreement will be positioned as the primary go-to-market 
strategy for Public Agencies, offering a comprehensive range of products and services at 
competitive prices. 

• Enhanced Benefits: Compared to other cooperative agreements, the Master Agreement 
will offer enhanced benefits such as streamlined procurement processes, dedicated 
support services, and access to a broader network of Neumerics and resources. 

• Strategic Partnership: Neumeric's partnership with OMNIA Partners reinforces the 
credibility and reliability of the Master Agreement, providing assurance to Public Agency 
customers of the quality and integrity of the offerings. 

• Integration with Existing Contracts: While existing cooperative contracts will remain 
available, the Master Agreement will be highlighted as the preferred choice for agencies 
seeking maximum value, flexibility, and efficiency in their procurement processes. 

D. Acknowledge Supplier agrees to provide its logo(s) to OMNIA Partners and agrees to 
provide permission for reproduction of such logo in marketing communications and 
promotions. Acknowledge that use of OMNIA Partners logo will require permission for 
reproduction, as well. 
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1. Neumeric agrees to provide its logo(s) to OMNIA Partners for use in marketing 
communications and promotions related to the Master Agreement. 

2. Neumeric grants permission for OMNIA Partners to reproduce Neumeric's logo(s) for the 
purpose of promoting the Master Agreement. 

3. OMNIA Partners acknowledges that the use of Neumeric's logo(s) will require permission for 
reproduction, and Neumeric grants such permission for the duration of the Master 
Agreement. 

4. OMNIA Partners agrees to seek permission for reproduction of its logo(s) when necessary 
and will adhere to any usage guidelines provided by Neumeric. 

E. Confirm Supplier will be proactive in direct sales of Supplier’s goods and services to 
Public Agencies nationwide and the timely follow up to leads established by OMNIA 
Partners. All sales materials are to use the OMNIA Partners logo. At a minimum, the 
Supplier’s sales initiatives should communicate:  

• Master Agreement was competitively solicited and publicly awarded by a Principal 
Procurement Agency  

• Best government pricing  

• No cost to participate.  

• Non-exclusive  

Neumeric confirms its proactive engagement in direct sales of its goods and services to Public 
Agencies nationwide and commits to timely follow-up on leads established by OMNIA Partners. All 
sales materials will prominently feature the OMNIA Partners logo. The Neumeric's sales initiatives 
will communicate the following: 

1. The Master Agreement was competitively solicited and publicly awarded by a Principal 
Procurement Agency. 

2. Public Agencies will receive the best government pricing through the Master Agreement. 

3. There is no cost for Public Agencies to participate in the Master Agreement. 

4. The Master Agreement is non-exclusive, providing flexibility for Public Agencies in their 
procurement decisions. 

 
F. Confirm Supplier will train its national sales force on the Master Agreement. At a 
minimum, sales training should include:  

 
• Key features of Master Agreement  

• Working knowledge of the solicitation process 
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• Awareness of the range of Public Agencies that can utilize the Master Agreement 
through OMNIA Partners  

• Knowledge of benefits of the use of cooperative contracts 
 

Neumeric confirms its commitment to train its national sales force on the Master Agreement, 
covering: 

1. Key Features: Understanding the scope and benefits. 

2. Solicitation Process: Familiarity with procurement procedures. 

3. Range of Agencies: Awareness of eligible Public Agencies. 

4. Benefits of Cooperative Contracts: Advantages for customers. 

G. Provide the name, title, email and phone number for the person(s), who will be 
responsible for:  

i. Executive Support  
ii. Marketing  

iii. Sales  
iv. Sales Support  
v. Financial Reporting  

vi. Accounts Payable  
vii. Contracts 

The following will be your single point of contact for all matters: 
Marc Fields, Vice President 
E. marc@ntc-us.com 
P. (614) 612-1510, M: (281) 794-4999  
 
H. Describe in detail how Supplier’s national sales force is structured, including contact 
information for the highest-level executive in charge of the sales team. 

The highest level of executive in charge for our sales team will be your single point of contact for all 
matters: 
Marc Fields, Vice President 
E. marc@ntc-us.com 
P. (614) 612-1510, M: (281) 794-4999  
 
Our sales team is organized into different regions based on geographic territories or market 
segments. Each region is managed by a lead, responsible for overseeing sales activities, cold calls, 
strategies, and performance within their assigned area.  
 
Within each region, there are sales representatives who directly engage with customers through 
calling, build relationships, and promote our solutions. Marc is actively involved during the closing 
of the sales and managing the customer account throughout the contract period.  
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I. Explain in detail how the sales teams will work with the OMNIA Partners team to 
implement, grow and service the national program. 

1. Initial Alignment Meeting: 

• The sales teams from both Neumeric and OMNIA Partners will hold an alignment 
meeting to establish mutual goals, expectations, and strategies for 
implementing and growing the national program. 

• During this meeting, key stakeholders will discuss roles and responsibilities, 
target markets, communication channels, and sales support resources. 

2. Regular Communication Channels: 

• Neumeric and OMNIA Partners will establish regular communication channels, 
such as weekly or bi-weekly check-in calls, to discuss progress, address 
challenges, and share updates. 

• These calls will facilitate real-time collaboration and ensure alignment between 
both teams. 

3. Lead Management Process: 

• A streamlined lead management process will be implemented to ensure timely 
follow-up on leads generated by OMNIA Partners. 

• Neumeric's sales teams will prioritize and follow up on leads promptly, providing 
necessary support and information to potential customers. 

4. Joint Sales Activities: 

• Neumeric and OMNIA Partners will engage in joint sales activities, such as 
webinars, workshops, and customer presentations, to promote the national 
program. 

• These activities will leverage the expertise and resources of both teams to 
effectively reach and engage target audiences. 

5. Training and Development: 

• Neumeric's sales teams will participate in training sessions facilitated by OMNIA 
Partners to deepen their understanding of the national program, market 
dynamics, and customer needs. 

• OMNIA Partners will provide ongoing support and guidance to Neumeric's sales 
teams, ensuring they are equipped with the knowledge and tools needed to 
successfully promote and service the program. 
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6. Customer Service and Support: 

• Neumeric and OMNIA Partners will collaborate closely to provide exceptional 
customer service and support to national program participants. 

• Both teams will work together to address customer inquiries, resolve issues, and 
ensure customer satisfaction throughout the program lifecycle. 

7. Performance Monitoring and Evaluation: 

• Regular performance reviews will be conducted to assess the effectiveness of 
the collaborative sales approach and identify areas for improvement. 

• Key performance indicators (KPIs) will be established to measure the success of 
the national program and track progress towards goals. 

I. Explain in detail how Supplier will manage the overall national program throughout the 
term of the Master Agreement, including ongoing coordination of marketing and sales 
efforts, timely new Participating Public Agency account set-up, timely contract 
administration, etc. 

Management of the National Program by Neumeric: 

1. Dedicated Program Management: 

• Neumeric will establish a dedicated team to oversee all aspects of the national 
program, comprising professionals from sales, marketing, and contract 
administration. 

2. Coordination of Marketing and Sales: 

• The program management team will ensure alignment between marketing and 
sales efforts, facilitating collaboration and information exchange. 

• Marketing materials and campaigns will support sales initiatives and target 
specific market segments. 

3. Prompt Account Set-up: 

• Neumeric will implement a streamlined process for promptly setting up new 
Participating Public Agency accounts, assigning dedicated account managers 
for personalized support. 

4. Timely Contract Administration: 

• A dedicated team will oversee contract management, ensuring compliance and 
prompt processing of paperwork, amendments, and renewals. 

5. Ongoing Monitoring and Performance Evaluation: 
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• Neumeric will offer pricing consistent with the Master Agreement terms. 

• All sales resulting from this option will be reported to OMNIA Partners as Contract Sales 
under the Master Agreement. 

ii. Respond with Lower Pricing through the Master Agreement: 

• In competitive conditions requiring lower pricing than the standard Master Agreement, 
Neumeric will adjust pricing accordingly while ensuring profitability. 

• If awarded the contract, sales will be reported to OMNIA Partners as Contract Sales 
under the Master Agreement. 

iii. Respond with Higher Pricing than Master Agreement (Contract Sales not reported to OMNIA 
Partners): 

• Neumeric will only resort to higher pricing if a Public Agency refuses to utilize the Master 
Agreement. 

• Sales resulting from this option will not be reported to OMNIA Partners. 

iv. Include Master Agreement as an Alternative or Additional Proposal: 

• If alternative or multiple proposals are permitted, Neumeric will include the Master 
Agreement as an option, offering competitive pricing aligned with the agreement terms. 

• Additionally, Neumeric may present pricing higher than the Master Agreement as an 
alternate or additional proposal, providing flexibility to meet the agency's preferences. 
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Attachment D – Response to the technical criteria:  

 

1. Scope of Work: Describe in detail your solution(s) that you can provide and how the solution 
will meet the scope of work. 

Based on the provided RFP and we are focusing specifically on the "Interactive Mapping and Maps" 

component, we are providing a solution tailored to meet the outlined requirements: 

 

Web Based GIS Platform: 

Our proposed GIS Platform will offer comprehensive interactive mapping capabilities to provide end-

users with a rich and intuitive experience. 

 
1. Interactive Mapping: 

• Allows users to interact with maps by zooming, panning, and toggling layers for 
dynamic exploration of spatial data. 

2. Spatial Data Visualization: 

• Provides tools for visualizing spatial data through thematic maps, charts, graphs, 
and other graphical representations.  

• Provides a range of visualization techniques, including thematic mapping, 

heatmaps, and charts, to convey complex spatial relationships clearly. 

3. Spatial Analysis Tools: 

• Include a suite of spatial analysis tools to perform advanced geoprocessing tasks 
and spatial queries. 

• Offer functionalities such as buffer analysis, proximity analysis, spatial joins, and 
network analysis to support decision-making and problem-solving processes. 

4. Data Import and Export: 

• Facilitates importing spatial data from various sources such as shapefiles, KML, 
CSV files and any other OGC Compliant format, as well as exporting data in 
standard GIS formats. 

• Support data import/export functionalities to enable interoperability with other 
systems and workflows. 

5. Customizable Maps: 

• Provide users with the capability to create and customize maps according to their 
specific requirements. 
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• Allow for the selection and configuration of data layers, symbology, labelling, and 
other map elements to tailor the visual representation of data to users' needs. 

6. User Management and Authentication: 

• Implements user authentication and authorization mechanisms to control access 
to the system and manage user permissions and roles. 

7. Geospatial Querying: 

• Enables users to query spatial data based on attributes, location, proximity, or 
spatial relationships to extract relevant information. 

8. Offline Capabilities: 

• Provides offline capabilities, allowing users to access specific maps and spatial 
data in environments with limited or no internet connectivity. 

9. Integration with External Data Sources: 

• Integrates with external data sources such as databases, web services, and APIs to 
access additional spatial data and resources. 

10. Responsive Design: 

• Adapts to Ensure that the web-based GIS software is responsive and compatible 
with various devices, including desktops, tablets, and mobile phones. 

• Optimize user interface elements and layout for seamless interaction across 
different screen sizes and resolutions. 

11. Workflow Management: 

• Supports workflow management feature for defining, managing, and automating 
spatial data workflows, including data collection, processing, analysis, and 
dissemination. 

• Enable users to create customized workflows tailored to their specific project 
requirements, allowing for efficient task allocation and collaboration. 

• Include features for workflow visualization, status tracking, and task assignment, 
facilitating transparency and accountability throughout the workflow lifecycle. 

12. Mobile App Integration: 

• Integrates with Mobile devices and provides geolocation functionalities to track user 
locations and collect GPS data, attribute data, photograph, videos etc.  

• Collect data from locations with limited internet connectivity with Mobile App in 
offline mode also.  

13. Documentation and Training: 
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• Provides comprehensive documentation, tutorials, and training materials to help 
users navigate the software and utilize its features effectively. 

14. Scalability and Performance Optimization: 

• The application is designed with scalability in mind to accommodate growing data 
volumes and user loads. 

• Also has performance optimization techniques, such as caching, indexing, and 
query optimization, to enhance system responsiveness and efficiency. 

Meeting Customer's Scope of Work with Proposed Solution: 

➢ Our proposed Web-Based GIS Solution for ‘Interactive Mapping and Maps’ comprehensively 
addresses the customer's requirements by delivering interactive mapping solutions with 
features such as zoom, pan, and layer customization, facilitating seamless exploration of 
spatial data.  

➢ Our solution includes advanced data visualization tools like thematic mapping and 
heatmaps, enabling users to analyse spatial information effectively.  

➢ With responsive design and offline capabilities, the platform ensures compatibility across 
various devices and accessibility in environments with limited internet connectivity.  

➢ Moreover, our customizable maps feature empowers users to tailor the visual representation 
of data to their specific needs. Beyond the specified requirements, our solution exceeds 
expectations by offering robust workflow management capabilities, allowing users to define, 
manage, and automate spatial data workflows efficiently.  

➢ Furthermore, our integration of a mobile app extends the platform's utility, enabling users to 
access geolocation functionalities and collect data even in offline mode, thereby enhancing 
user mobility and field data collection.  

Overall, our proposed Web-Based GIS Platform not only meets but also surpasses the customer's 
scope of work, providing a comprehensive solution that delivers a superior user experience. 

2. Customer Service and Support: Describe the customer service that you offer and how your 
organization responds to any potential customer complaints. Describe in detail support 
services offered and how Users access such services (phone call, web chat, webinars or video 
call). State whether any training offered is in-person or web-based. 

Customer Service and Support 

• Customer Service Overview:  

o Our organization is committed to providing exceptional customer service to ensure 

the satisfaction of our clients utilizing our Interactive Mapping and Map Service.  

o We understand the importance of prompt and effective support to address any 

concerns or inquiries from our users. 

• Response to Customer Complaints: 

o We have established a dedicated customer support team trained to handle and 

resolve any potential complaints efficiently. 
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o Upon receiving a complaint via email or our complaint registration platform, our team 

conducts a thorough investigation to understand the issue and determine the 

appropriate course of action. 

o The customer will be provided with a ticket number as soon as the complaint is 

registered along with a tentative timeline of resolution.   

o We prioritize timely communication and aim to provide satisfactory resolutions to all 

customer complaints. 

• Major Services we provide: 

o Dedicated Support Team: Our organization maintains a dedicated support team 

trained specifically in Interactive Mapping and Maps services. This team serves as the 

primary point of contact for all customer inquiries and support requests related to 

our mapping solutions. 

o Responsive Communication Channels: 

▪ Phone Support: Users can reach our support team via phone during business 

hours for immediate assistance with any issues or questions they may have. 

▪ Web Chat: We offer a web chat feature on our website, allowing users to 

engage with support representatives in real-time for quick responses to 

inquiries. 

▪ Email Support: Users can also submit support tickets via email, and our 

team commits to timely responses within a designated timeframe. 

▪ Video Call: For more complex issues or demonstrations, users have the 

option to schedule video calls with our support team to receive personalized 

assistance. 

o Comprehensive Support Services: 

▪ Troubleshooting: Our support team is equipped to troubleshoot technical 

issues users may encounter with our Weg based GIS Platform, providing step-

by-step guidance to resolve issues promptly. 

▪ User Guidance: We offer user guidance and assistance in navigating our 

mapping platforms, including tutorials, user manuals, and knowledge base 

articles accessible through our website. 

▪ Software Updates: Regular software updates and patches are provided to 

ensure that our mapping solutions remain up to date with the latest features 

and security enhancements. 

▪ Bug Fixing: In the event of software bugs or glitches, our support team 

diligently investigates, and addresses reported issues to maintain the 

reliability and performance of our mapping services. 

o Customer Complaint Resolution: 
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▪ Escalation Process: In the rare event of a customer complaint, we have an 

established escalation process to ensure that complaints are addressed 

promptly and effectively. 

▪ Open Communication: We maintain open communication channels with 

customers throughout the resolution process, providing regular updates on 

the status of their complaints and any actions taken to address them. 

▪ Continuous Improvement: Feedback from customer complaints is valuable 

for identifying areas for improvement in our products and services, and we 

take proactive measures to implement necessary changes to prevent similar 

issues in the future. 

Training Services: 

▪ Web-Based Training: Our organization offers comprehensive web-based 

training sessions for users to familiarize themselves with our Interactive 

Mapping and Maps services. These sessions cover various topics, including 

platform navigation, feature usage, and best practices for effective utilization 

of our mapping solutions. 

▪ On-Demand Resources: In addition to scheduled training sessions, users 

have access to on-demand training resources such as recorded webinars and 

video tutorials, allowing them to learn at their own pace and convenience. 

 
By offering robust customer service and support tailored specifically to our Interactive Mapping and 
Maps services, we aim to ensure that users receive timely assistance, guidance, and resolution of 
any issues or concerns they may encounter while utilizing our mapping solutions.  

3. Training and Implementation: Describe in detail your training and implementation process 
for eligible end-users. 

• Training Overview: 

• We recognize the importance of comprehensive training to ensure successful 

implementation and utilization of our Interactive Mapping and Map Service. 

• Our training program is designed to equip users with the knowledge and skills 

necessary to effectively leverage the features and functionalities of our mapping 

platform. 

• Training Sessions: 

• We offer both initial training sessions for new users and ongoing training 

opportunities to support continued learning and skill development. 

• Training sessions are conducted by experienced trainers who possess in-depth 

knowledge of our mapping service and best practices for utilization. 

• Training Delivery: 
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• Web-Based Training: Most of our training sessions are delivered online through 

online sessions and interactive video tutorials. 

• Users can access training materials and participate in live sessions from any 

location with internet access, providing flexibility and convenience. 

• In-Person Training (Optional): For organizations requiring customized or specialized 

training, we offer in-person training sessions conducted at the client's location. 

• In-person training allows for hands-on instruction and personalized support 

tailored to the specific needs and requirements of the organization. 

• Training Content: 

• Our training curriculum covers a wide range of topics related to the Web based GIs 

Platform, including: 

• Platform navigation and user interface familiarity. 

• Showcasing all features and functionalities. 

• Utilization of mapping tools and features for data visualization and analysis. 

• Best practices for map customization and configuration to meet specific user 

needs. 

• Real-time data updates and integration with existing systems and 

infrastructure. 

• Focus on tools and functionalities which will used by the users on day to day 

basis. 

• Troubleshooting common issues and technical support resources. 

• Implementation Support: 

• In addition to training, we provide comprehensive implementation support to ensure 

a smooth transition to our mapping platform. 

• Our implementation team works closely with clients to assess their requirements, 

develop a customized implementation plan, and oversee the deployment of the 

mapping solution. 

• We offer guidance and assistance throughout the implementation process, including 

data migration, system integration, and configuration to align with organizational 

goals and objectives. 
 

4. Security: Please describe your security measures for end-user data security and your 
process to deal with any data breach. 

Security measures for end user Data Security: 

• Data Encryption: 
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• All user data transmitted between the user's device and our servers is encrypted 

using industry-standard encryption protocols (such as SSL/TLS) to prevent 

unauthorized access during transmission. 

• Access Control: 

• Role-based access control mechanisms are implemented to ensure that only 

authorized users have access to specific data and functionalities within the 

Interactive Mapping and Map Service. 

• User authentication is required for accessing sensitive data, with strong password 

policies enforced. 

• Data Storage: 

• User data is stored in secure, encrypted databases hosted on trusted cloud 

infrastructure providers. 

• Data storage solutions comply with industry-standard security certifications and 

regulations to safeguard against data breaches and unauthorized access. 

• Regular Security Audits: 

• Our systems undergo regular security audits and vulnerability assessments to 

identify and address potential security risks. 

• Penetration testing is conducted to simulate real-world cyber-attacks and assess the 

effectiveness of our security measures. 

• Incident Response Plan: 

• A comprehensive incident response plan is in place to effectively respond to security 

incidents and data breaches. 

• In the event of a security incident, our team is trained to promptly assess the 

situation, mitigate the impact, and notify affected users as necessary. 

• Compliance and Certification: 

• Our security practices adhere to industry best practices and standards, including ISO 

27001 etc. where applicable. 

• Compliance certifications and audit reports are available upon request to 

demonstrate our commitment to data security and regulatory compliance. 

• User Education: 

• We provide educational resources and training materials to help users understand 

best practices for data security and privacy. 

• Users are encouraged to follow security guidelines and report any suspicious 

activities or potential security vulnerabilities to our support team. 

• Continuous Improvement: 

• We continuously monitor and update our security measures to adapt to emerging 

threats and evolving security requirements. 
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Our Solution is incorporated with OWASP Top 10 security principle in our report to minimize and/or 

mitigate security risks. The OWASP Top 10 is a regularly updated report outlining security concerns 

for web application security, focusing on the 10 most critical risks. The OWASP (Open Web 

Application Security Project) Top 10 provides a valuable framework for addressing common security 

risks in web applications. Here's how we address these security measures in response to the RFP for 

Interactive Mapping and Map Service: 

 

1. Injection: 

• Implement strict input validation and parameterized queries to prevent SQL injection 

attacks. 

• Use ORM frameworks or prepared statements to mitigate the risk of injection 

vulnerabilities in database queries. 

2. Broken Authentication: 

• Enforce strong password policies, including complexity requirements and regular 

password rotation. 

• Implement multi-factor authentication (MFA) to add an extra layer of security for user 

authentication. 

3. Sensitive Data Exposure: 

• Encrypt sensitive data both at rest and in transit using strong encryption algorithms. 

• Implement proper access controls to restrict access to sensitive data only to 

authorized users. 

4. XML External Entities (XXE): 

• Disable XML external entity (XXE) processing to prevent attackers from exploiting 

vulnerabilities in XML parsers. 

• Validate and sanitize XML inputs to remove any potentially malicious content. 

5. Broken Access Control: 

• Enforce the principle of least privilege to ensure that users only have access to the 

resources and functionalities they need. 

• Implement proper access controls at both the application and data levels to prevent 

unauthorized access to sensitive information. 

6. Security Misconfiguration: 

• Regularly audit and update security configurations to ensure that they align with best 

practices and industry standards. 

• Utilize automated tools and scripts to scan for security misconfigurations and 

vulnerabilities in the application environment. 

7. Cross-Site Scripting (XSS): 

• Implement input validation and output encoding to prevent cross-site scripting 

attacks. 
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• Utilize content security policies (CSP) to mitigate the risk of XSS vulnerabilities by 

restricting the sources from which content can be loaded. 

8. Insecure Deserialization: 

• Use secure serialization libraries and frameworks that implement proper validation 

and integrity checks. 

• Implement input validation and integrity checks on serialized data to prevent 

deserialization attacks. 

9. Using Components with Known Vulnerabilities: 

• Regularly update and patch third-party libraries and components used in the 

application to mitigate the risk of known vulnerabilities. 

• Monitor security advisories and vulnerability databases for updates and patches 

related to the components used in the application. 

10. Insufficient Logging and Monitoring: 

• Implement comprehensive logging mechanisms to record security-relevant events 

and actions taken within the application. 

• Utilize intrusion detection systems (IDS), security information and event 

management (SIEM) systems, and real-time monitoring tools to detect and respond 

to security incidents proactively. 

 

By addressing these OWASP Top 10 security measures, we ensure that our Web based GIS Platform 

is built with security in mind, protecting both the application and end-user data from common 

security risks and vulnerabilities. 

 
Process to deal with data Breach: 

We have a robust process in place to effectively deal with any potential data breaches. Our data 

breach response process is designed to mitigate the impact of breaches, protect user data, and 

ensure compliance with relevant regulations. Here's an overview of our data breach response 

process: 

1. Detection and Identification: 

• Continuous monitoring: We employ automated monitoring tools and systems to 

detect any suspicious activities or anomalies in real-time. 

• Incident identification: Upon detection of unusual activity, our security team 

investigates to determine if a data breach has occurred and the extent of the breach. 

2. Containment and Mitigation: 

• Immediate response: Once a breach is confirmed, our team takes swift action to 

contain the breach and prevent further unauthorized access. 
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• Isolation: Affected systems or areas of the application are isolated to prevent the 

spread of the breach to other parts of the network. 

• Mitigation measures: We implement mitigation strategies to minimize the impact of 

the breach, such as restoring backups, patching vulnerabilities, or deploying 

temporary safeguards. 

3. Assessment and Analysis: 

• Impact assessment: We assess the scope and severity of the breach to determine the 

potential impact on users, data, and systems. 

• Root cause analysis: Our team conducts a thorough investigation to identify the root 

cause of the breach and any underlying vulnerabilities or weaknesses in security 

controls. 

4. Notification and Communication: 

• Regulatory compliance: We comply with all relevant data breach notification 

requirements, including notifying regulatory authorities and affected individuals as 

mandated by law. 

• Transparent communication: We maintain open and transparent communication 

with stakeholders, including affected users, clients, and partners, providing timely 

updates on the breach and our response efforts. 

5. Remediation and Recovery: 

• Remediation plan: Based on the findings of the assessment and analysis, we develop 

a comprehensive remediation plan to address the root cause of the breach and 

strengthen security controls. 

• Recovery efforts: We work diligently to restore affected systems and data to their pre-

breach state, ensuring minimal disruption to service and operations. 

6. Post-Incident Review and Improvement: 

• Lessons learned: After the breach has been contained and resolved, we conduct a 

post-incident review to identify lessons learned and areas for improvement in our 

security posture. 

• Continuous improvement: We use insights gained from the breach response process 

to enhance our security practices, update policies and procedures, and implement 

additional safeguards to prevent future breaches. 

 

By following this structured data breach response process, we demonstrate our commitment to 

safeguarding user data, maintaining trust with our clients and stakeholders, and upholding the 

highest standards of security and compliance in our Web based GIS Platform.  

 

5. Promotion of Omnia Master Agreement: Describe your company's experience working with 

contracting cooperatives and how you intend to market and encourage usage of your Master 
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Agreement. Also Describe your approach to negotiation of Participating Addenda. Describe the 

extent to which you provide Participating Entities flexibility in incorporating entity-specific 

language into their Participating Addenda.  

 

Experience working with contracting cooperatives: None. 

 

Marketing and promotional Strategy of Master Agreement:  

Our strategy to market and encourage usage of the Master Agreement encompasses a multifaceted 

approach aimed at raising awareness, driving adoption, and maximizing the benefits for participating 

entities. The following outlines our key strategies: 

 

 

• Direct Communication: We will engage in direct communication with potential participating 

entities, including outreach emails, personalized calls, and targeted mailings to inform them 

about the benefits of our Master Agreement. 

 

• Webinars and Workshops: We will host webinars and workshops to educate participating 

entities about the features and advantages of our Interactive Mapping and Map Service. 

These sessions will provide an opportunity for interactive demonstrations and Q&A sessions. 

 

• Online Presence: We will leverage digital channels such as our website, social media 

platforms, and online forums to increase visibility and engagement around the Master 

Agreement. Through targeted online campaigns and content marketing initiatives, we will 

drive traffic to our platform and encourage participation. 

 

• Trade Shows and Events: We will actively participate in relevant trade shows, conferences, 

and industry events to showcase the Master Agreement and engage with potential users 

face-to-face. These events provide valuable opportunities to network, demonstrate our 

offerings, and generate leads. 

 

• Collateral Development: We will develop compelling marketing collateral, including 

brochures, case studies, and success stories, highlighting the benefits and success stories 

of the Master Agreement. These materials will serve as valuable resources for informing and 

persuading potential users. 

 

• Dedicated Sales Support: We will provide dedicated sales support and assistance to guide 

potential users through the onboarding process and address any questions or concerns they 
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may have. Our sales team will act as trusted advisors, helping users understand the value 

proposition of the Master Agreement and facilitating enrolment. 

 

• Continuous Engagement: We will maintain ongoing communication and engagement with 

participating entities to ensure their continued satisfaction and usage of the Master 

Agreement. By soliciting feedback, addressing concerns, and providing ongoing support, we 

will foster long-term relationships and loyalty among users. 

 

Approach to Negotiation of participating Addenda: 

 

Our approach to negotiating Participating Addenda involves collaboration and flexibility to 

accommodate the specific needs and requirements of participating entities. Key aspects of our 

approach include: 

1. Collaborative Process: We view negotiation of Participating Addenda as a collaborative 

process, working closely with participating entities to understand their unique needs and 

concerns. 

2. Flexibility in Language Incorporation: We provide participating entities with flexibility in 

incorporating entity-specific language into their Participating Addenda. We understand that 

each entity may have specific statutory requirements or organizational policies that need to 

be addressed, and we accommodate these requests to the extent feasible. 

3. Tailored Solutions: Offering customized solutions and flexible contract terms to 

accommodate the diverse requirements of participating entities while ensuring alignment 

with the overarching objectives of the Master Agreement. 

4. Streamlined Process: Implementing efficient negotiation processes and leveraging 

technology-enabled solutions to expedite the negotiation of Participating Addenda, minimize 

administrative burden, and facilitate timely contract execution. 

5. Resource Allocation: We are committed to devoting resources to the negotiation of multiple 

Participating Addenda simultaneously, ensuring timely and efficient processing. Our 

dedicated team members are experienced in managing concurrent negotiations and 

prioritize clear communication and transparency throughout the process. 

6. Regulatory Compliance: Ensuring compliance with statutory requirements and regulatory 

mandates by collaborating closely with participating entities to incorporate relevant statutory 

citations and entity-specific language into their Participating Addenda as needed. 

 

Our company's experience, marketing strategies, and approach to negotiation of Participating 

Addenda underscore our commitment to driving adoption and utilization of our Master Agreement 

for Interactive Mapping and Map services while accommodating the unique needs and preferences 

of participating entities in a collaborative and responsive manner.  
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DOC #2 

NON-COLLUSION AFFIDAVIT 

STANDARD BID DOCUMENT REFERENCE 

Reference: VII-H 

Name of Form: NON-COLLUSION AFFIDAVIT 

Statutory Reference: 
No specific statutory reference 

State Statutory Reference N.J.S.A. 52:34-15 

Instructions Reference: Statutory and Other Requirements VII-H 

Description: 

The Owner’s use of this form is optional. It is used to ensure that 

the bidder has not participated in any collusion with any other 

bidder or Owner representative or otherwise taken any action in 

restraint of free and competitive bidding. 
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P.L. 1995, c. 127 (N.J.A.C. 17:27) 

MANDATORY AFFIRMATIVE ACTION LANGUAGE 

PROCUREMENT, PROFESSIONAL AND SERVICE 

CONTRACTS 

During the performance of this contract, the contractor agrees as follows: 

The contractor or subcontractor, where applicable, will not discriminate against any employee or applicant for 

employment because of age, race, creed, color, national origin, ancestry, marital status, sex, affectional or sexual 

orientation.  The contractor will take affirmative action to ensure that such applicants are recruited and employed, and 

that employees are treated during employment, without regard to their age, race, creed, color, national origin, ancestry, 

marital status, sex, affectional or sexual orientation.  Such action shall include, but not be limited to the following: 

employment, upgrading, demotion, or transfer; recruitment or recruitment advertising; layoff or termination; rates of pay 

or other forms of compensation; and selection for training, including apprenticeship.  The contractor agrees to post in 

conspicuous places, available to employees and applicants for employment, notices to be provided by the Public Agency 

Compliance Officer setting forth provisions of this non-discrimination clause. 

The contractor or subcontractor, where applicable will, in all solicitations or advertisement for employees placed by or 

on behalf of the contractor, state that all qualified applicants will receive consideration for employment without regard to 

age, race, creed, color, national origin, ancestry, marital status, sex, affectional or sexual orientation. 

The contractor or subcontractor, where applicable, will send to each labor union or representative of workers with which 

it has a collective bargaining agreement or other contract or understanding, a notice, to be provided by the agency 

contracting officer advising the labor union or workers' representative of the contractor's commitments under this act and 

shall post copies of the notice in conspicuous places available to employees and applicants for employment. 

The contractor or subcontractor, where applicable, agrees to comply with any regulations promulgated by the Treasurer 

pursuant to P.L. 1975, c. 127, as amended and supplemented from time to time and the Americans with Disabilities Act. 

The contractor or subcontractor agrees to attempt in good faith to employ minority and female workers trade consistent 

with the applicable county employment goal prescribed by N.J.A.C. 17:27-5.2 promulgated by the Treasurer pursuant to 

P.L. 1975, C.127, as amended and supplemented from time to time or in accordance with a binding determination of the 

applicable county employment goals determined by the Affirmative Action Office pursuant to N.J.A.C. 17:27-5.2 

promulgated by the Treasurer pursuant to P.L. 1975, C.127, as amended and supplemented from time to time. 

The contractor or subcontractor agrees to inform in writing appropriate recruitment agencies in the area, including 

employment agencies, placement bureaus, colleges, universities, labor unions, that it does not discriminate on the basis 

of age, creed, color, national origin, ancestry, marital status, sex, affectional or sexual orientation, and that it will 

discontinue the use of any recruitment agency which engages in direct or indirect discriminatory practices. 

The contractor or subcontractor agrees to revise any of it testing procedures, if necessary, to assure that all personnel 

testing conforms with the principles of job-related testing, as established by the statutes and court decisions of the state 

of New Jersey and as established by applicable Federal law and applicable Federal court decisions. 

The contractor or subcontractor agrees to review all procedures relating to transfer, upgrading, downgrading and lay-off 

to ensure that all such actions are taken without regard to age, creed, color, national origin, ancestry, marital status, sex, 

affectional or sexual orientation, and conform with the applicable employment goals, consistent with the statutes and court 

decisions of the State of New Jersey, and applicable Federal law and applicable Federal court decisions. 

The contractor and its subcontractors shall furnish such reports or other documents to the Affirmative Action Office as 

may be requested by the office from time to time in order to carry out the purposes of these regulations, and public 

agencies shall furnish such information as may be requested by the Affirmative Action Office for conducting a compliance 

investigation pursuant to Subchapter 10 of the Administrative Code (NJAC 17:27). 

________________________________________________ 

Signature of Procurement Agent 
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C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 

Public Agency Instructions 

This page provides guidance to public agencies entering into contracts with business entities that are required to file 

Political Contribution Disclosure forms with the agency.  It is not intended to be provided to contractors. What follows 

are instructions on the use of form local units can provide to contractors that are required to disclose political contributions 

pursuant to N.J.S.A. 19:44A-20.26 (P.L. 2005, c. 271, s.2).  Additional information on the process is available in Local 

Finance Notice 2006-1 (http://www.nj.gov/dca/divisions/dlgs/resources/lfns 2006.html). Please refer back to these 

instructions for the appropriate links, as the Local Finance Notices include links that are no longer operational. 

1. The disclosure is required for all contracts in excess of $17,500 that are not awarded pursuant to a “fair and open”

process (N.J.S.A. 19:44A-20.7).

2. Due to the potential length of some contractor submissions, the public agency should consider allowing data to be

submitted in electronic form (i.e., spreadsheet, pdf file, etc.).  Submissions must be kept with the contract documents

or in an appropriate computer file and be available for public access.  The form is worded to accept this alternate

submission.  The text should be amended if electronic submission will not be allowed.

3. The submission must be received from the contractor and on file at least 10 days prior to award of the contract.

Resolutions of award should reflect that the disclosure has been received and is on file.

4. The contractor must disclose contributions made to candidate and party committees covering a wide range of public

agencies, including all public agencies that have elected officials in the county of the public agency, state legislative

positions, and various state entities.  The Division of Local Government Services recommends that contractors be

provided a list of the affected agencies.  This will assist contractors in determining the campaign and political

committees of the officials and candidates affected by the disclosure.

a. The Division has prepared model disclosure forms for each county.  They can be downloaded from the “County

PCD Forms” link on the Pay-to-Play web site at http://www.nj.gov/dca/divisions/dlgs/programs/lpcl.html#12.

They will be updated from time-to-time as necessary.

b. A public agency using these forms should edit them to properly reflect the correct legislative district(s).  As

the forms are county-based, they list all legislative districts in each county.  Districts that do not represent

the public agency should be removed from the lists.

c. Some contractors may find it easier to provide a single list that covers all contributions, regardless of the county.

These submissions are appropriate and should be accepted.

d. The form may be used “as-is”, subject to edits as described herein.

e. The “Contractor Instructions” sheet is intended to be provided with the form.  It is recommended that the

Instructions and the form be printed on the same piece of paper.  The form notes that the Instructions are printed

on the back of the form; where that is not the case, the text should be edited accordingly.

f. The form is a Word document and can be edited to meet local needs, and posted for download on web sites, used

as an e-mail attachment, or provided as a printed document.

5. It is recommended that the contractor also complete a “Stockholder Disclosure Certification.”  This will assist the

local unit in its obligation to ensure that contractor did not make any prohibited contributions to the committees listed

on the Business Entity Disclosure Certification in the 12 months prior to the contract  (See Local Finance Notice

2006-7 for additional information on this obligation at

http://www.nj.gov/dca/divisions/dlgs/resources/lfns 2006.html).  A sample Certification form is part of this package

and the instruction to complete it is included in the Contractor Instructions.  NOTE:  This section is not applicable to

Boards of Education.
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C. 271 POLITICAL CONTRIBUTION DISCLOSURE FORM 

Contractor Instructions 

Business entities (contractors) receiving contracts from a public agency that are NOT awarded pursuant to a “fair and 

open” process (defined at N.J.S.A. 19:44A-20.7) are subject to the provisions of P.L. 2005, c. 271, s.2 (N.J.S.A. 19:44A-

20.26).  This law provides that 10 days prior to the award of such a contract, the contractor shall disclose contributions 

to:  

• any State, county, or municipal committee of a political party

• any legislative leadership committee*

• any continuing political committee (a.k.a., political action committee)

• any candidate committee of a candidate for, or holder of, an elective office:

o of the public entity awarding the contract

o of that county in which that public entity is located

o of another public entity within that county

o or of a legislative district in which that public entity is located or, when the public entity is a county, of

any legislative district which includes all or part of the county

The disclosure must list reportable contributions to any of the committees that exceed $300 per election cycle that were 

made during the 12 months prior to award of the contract.  See N.J.S.A. 19:44A-8 and 19:44A-16 for more details on 

reportable contributions. 

N.J.S.A. 19:44A-20.26 itemizes the parties from whom contributions must be disclosed when a business entity is not a 

natural person.  This includes the following: 

• individuals with an “interest” ownership or control of more than 10% of the profits or assets of a business entity

or 10% of the stock in the case of a business entity that is a corporation for profit 

• all principals, partners, officers, or directors of the business entity or their spouses

• any subsidiaries directly or indirectly controlled by the business entity

• IRS Code Section 527 New Jersey based organizations, directly or indirectly controlled by the business entity

and filing as continuing political committees, (PACs).

When the business entity is a natural person, “a contribution by that person’s spouse or child, residing therewith, shall be 

deemed to be a contribution by the business entity.” [N.J.S.A. 19:44A-20.26(b)] The contributor must be listed on the 

disclosure. 

Any business entity that fails to comply with the disclosure provisions shall be subject to a fine imposed by ELEC in an 

amount to be determined by the Commission which may be based upon the amount that the business entity failed to report. 

The enclosed list of agencies is provided to assist the contractor in identifying those public agencies whose elected official 

and/or candidate campaign committees are affected by the disclosure requirement.  It is the contractor’s responsibility to 

identify the specific committees to which contributions may have been made and need to be disclosed.  The disclosed 

information may exceed the minimum requirement. 

The enclosed form, a content-consistent facsimile, or an electronic data file containing the required details (along with a 

signed cover sheet) may be used as the contractor’s submission and is disclosable to the public under the Open Public 

Records Act. 

The contractor must also complete the attached Stockholder Disclosure Certification.  This will assist the agency in 

meeting its obligations under the law. NOTE:  This section does not apply to Board of Education contracts. 

* N.J.S.A. 19:44A-3(s):  “The term "legislative leadership committee" means a committee established, authorized to be

established, or designated by the President of the Senate, the Minority Leader of the Senate, the Speaker of the General 

Assembly or the Minority Leader of the General Assembly pursuant to section 16 of P.L.1993, c.65 (C.19:44A-10.1) for 

the purpose of receiving contributions and making expenditures.” 
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List of Agencies with Elected Officials Required for Political Contribution Disclosure 

N.J.S.A. 19:44A-20.26 

County Name:   

State: Governor, and Legislative Leadership Committees 

Legislative District #s:  

State Senator and two members of the General Assembly per district. 

County: 

Freeholders County Clerk Sheriff 

{County Executive} Surrogate 

Municipalities (Mayor and members of governing body, regardless of title): 

USERS SHOULD CREATE THEIR OWN FORM, OR DOWNLOAD 
FROM THE PAY TO PLAY SECTION OF THE DLGS WEBSITE A 

COUNTY-BASED, CUSTOMIZABLE FORM. 
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NEW JERSEY BUSINESS REGISTRATION CERTIFICATE 

(N.J.S.A. 52:32-44) 

Offerors wishing to do business in New Jersey must submit their State Division of Revenue issued 

Business Registration Certificate with their proposal here. Failure to do so will disqualify the 

Offeror from offering products or services in New Jersey through any resulting contract. 

https://www.njportal.com/DOR/BusinessRegistration/ 







Affirmative Action Program Statement 

The purpose of the Affirmative Action sample is to provide an acceptable program which 

addresses employment and the effective utilization of economically disadvantaged 

persons. This program is not to impose numerical minimums or standards, however, 

adopting this program demonstrates a good faith effort to improve the equality of all 

citizens of the State of Ohio. 

EEO Recruitment Strategies 

Strategy: Neumeric Technologies Corporation will make a good faith effort to recruit a diverse 

group of employees and provide equal opportunity for minorities, women and disabled persons 

to become competitive in state contracting opportunities. Neumeric Technologies Corporation 

will advertise positions in media outlets that will provide information and access to the 

underserved populations. 

 

EEO Selection Strategies 

Strategy: Neumeric Technologies Corporation will utilize procedures, processes and techniques 

that are fair and do not have an adverse impact on minorities, women, or disabled persons. 

Perspective employees will not be excluded from the hiring process due to race, color, religion, 

sex (including sexual harassment), national origin, disability, age (40 years old or more), military 

status, and veteran status. 

 

EEO Placement/Orientation 

Strategy: Neumeric Technologies Corporation will provide newly hired employees with basic 

employment information during the first couple weeks on the job. New employee position 

descriptions, fringe benefits information, policies, procedures, and EEO are a few of the topics, 

which should be covered. Employees will not be denied fringe benefits and or opportunities for 

promotion based on race, color, religion, sex, national origin, disability, age (40 years old or more), 

military status and veteran status. 

 

EEO Performance Evaluation 

Strategy: Neumeric Technologies Corporation will evaluate the performance of their employees 

on an annual basis. It should provide the necessary supervisory feedback to identify areas to be 

improved as well as to reinforce those activities that meet or exceed standards. Performance 

appraisal will be evaluated without regard to race, color, religion, sex, national origin, disability, 

age (40 years old or more), military status and veteran status. 

 

 

 



EEO Training Strategies 

Strategy: Neumeric Technologies Corporation will attempt to diversify workforce by utilizing 

training and apprenticeship programs with diverse participants. Training and apprenticeship 

programs can increase the number of qualified minorities, women, disabled persons, and 

veterans available for job placement. 

 

EEO Discipline Strategies 

Strategy: Neumeric Technologies Corporation will set clear disciplinary standards and warn of 

consequences for non-compliance. Discipline will be designed to rehabilitate employees who 

choose to correct their behavior as well as justify the termination of those who do not. The 

employer will not mistreat or unfairly discipline an employee based on race, color, religion, sex, 

national origin, disability, age (40 years old or more), military status and veteran status. 

 

EEO Separation Strategies/Exit Interviews 

Strategy: Neumeric Technologies Corporation will conduct exit interviews as a problem-solving 

tool in an attempt to reveal employee turnover. Exit interviews can provide the organization with 

information about how to correct the causes of discontent and reduce the costly problem of 

employee turnover. 

 

EEO Monitoring Strategies 

Strategy: Neumeric Technologies Corporation will ensure Human Resources managers and 

supervisors understand this plan and hold managers and supervisors accountable for the 

effective of this plan. 

 

Minority Business Enterprise Solicitation Strategies 

Strategy: Neumeric Technologies Corporation will make a good faith effort to solicit business 

from certified minority owned businesses (MBE). Neumeric Technologies Corporation will utilize 

the State of Ohio, Equal Opportunity Division’s webpage to access certified MBEs. 

http://das.ohio.gov/Eod/MBESearch/index.asp 

 



I, the Treasurer of the State of New Jersey, do hereby certify that the
above-named Delaware Foreign For-Profit Corporation was
registered by this office on April 04, 2012.
 
As of the date of this certificate, said business continues as an active
business in good standing in the State of New Jersey, and its Annual
Reports are current.
 
I further certify that the registered agent and office are:
 

REGISTERED AGENTS, INC 
FIVE GREENTREE CENTRE, STE. 104 
525 ROUTE 73 NORTH 
MARLTON, NJ 08053

Certificate Number : 6152477316

Verify this certificate online at

https://www1.state.nj.us/TYTR_StandingCert/JSP/Verify_Cert.jsp

IN TESTIMONY WHEREOF, I have
hereunto set my hand and affixed
my Official Seal at Trenton, this
9th day of April, 2024

Elizabeth Maher Muoio
State Treasurer

STATE OF NEW JERSEY
DEPARTMENT OF THE TREASURY

DIVISION OF REVENUE AND ENTERPRISE SERVICES
SHORT FORM STANDING

NEUMERIC TECHNOLOGIES CORPORATION
0101021126




