


 

Cover Letter For NCPA Solicitation # 32-20   
 
Date: November 19th, 2020 
Smart Parking Displays  
 
 
National Cooperative Purchasing Alliance, 
 
In response to your request, Parking Logix is pleased to submit our response to the Smart Parking Displays RFP to propose our 
illuminated parking availability digital display solution. Our company’s sole product, OpenSpace, is specifically designed to 
broadcast parking availability on digital signage while the real-time data lives in the cloud to be pushed to apps and websites. 
OpenSpace helps solve for enhancing the visitor parking experience, provides rich environment behavior analytics and data 
driven decisioning. 
  
Our wireless display technology requires minimal device installation time, maximizing ROI.  
 
After careful analysis, our team is confident in our ability to deliver a best-in-class smart parking display system to the NCPA. 
Since 2015 Parking Logix has completed 500+ smart parking display projects applying occupancy data to enable these customers 
to achieve their parking management and customer service goals. 
 
We are enthusiastic about the potential opportunity to partner with NCPA to help bring our smart parking display to public 
agencies that are looking to enhance the visitor parking experience and leverage data driven decisioning.  
 
Thanks again for your time and consideration, 
 
Ryan Manion 
Business Development Executive, Parking Logix  
347 725 7222 
rmanion@parkinglogix.com 

 
The contents of this RFP response is organized by the following tabs attached separately: 

➢ Tab 1 – Master Agreement / Signature Form 

➢ Tab 2 – NCPA Administration Agreement 

➢ Tab 3 – Vendor Questionnaire 

➢ Tab 4 – Vendor Profile 

➢ Tab 5 – Products and Services / Scope 

➢ Tab 6 - References 

➢ Tab 7 - Pricing 

➢ Tab 8 – Value Added Products and Services 

➢ Tab 9 – Required Documents 

 



Tab 1 – Master Agreement 
General Terms and Conditions 

 

 Customer Support 

➢ The vendor shall provide timely and accurate technical advice and sales support. The 

vendor shall respond to such requests within one (1) working day after receipt of the 

request  

 

Parking Logix is in compliance with this term and condition. Support hours and details are listed below:  
 
Monday – Friday: 830AM – 5PM EST 
Email: support@parkinglogix.com 
Phone: 1 877-7275-423, ext 628 

 

For more information on Parking Logix’s customer service, please see Tab 4 – Vendor Profile, customer service section  

 
 Disclosures 

➢ Respondent affirms that he/she has not given, offered to give, nor intends to give at any 

time hereafter any economic opportunity, future employment, gift, loan, gratuity, special 

discount, trip, favor or service to a public servant in connection with this contract. 

➢ The respondent affirms that, to the best of his/her knowledge, the offer has been arrived at 

independently, and is submitted without collusion with anyone to obtain information or 

gain any favoritism that would in any way limit competition or give an unfair advantage 

over other vendors in the award of this contract. 

 
Parking Logix is in compliance with the Disclosures terms and conditions. 

 
 Renewal of Contract 

➢ Unless otherwise stated, all contracts are for a period of three (3) years with an option to 

renew for up to two (2) additional one-year terms or any combination of time equally not 

more than 2 years if agreed to by Region 14 ESC and the vendor. 

 
Parking Logix complies with the contract period requirements as it pertains to renewals.  

 
 Funding Out Clause 

➢ Any/all contracts exceeding one (1) year shall include a standard “funding out” clause. A 

contract for the acquisition, including lease, of real or personal property is a commitment 

of the entity’s current revenue only, provided the contract contains either or both of the 

following provisions: 

➢ Retains to the entity the continuing right to terminate the contract at the expiration of each 

budget period during the term of the contract and is conditioned on a best efforts attempt 

by the entity to obtain appropriate funds for payment of the contract. 

 
Parking Logix complies with the funding out clause.  

 
 



 Shipments (if applicable) 

➢ The awarded vendor shall ship ordered products within seven (7) working days for goods 

available and within four (4) to six (6) weeks for specialty items after the receipt of the 

order unless modified. If a product cannot be shipped within that time, the awarded 

vendor shall notify the entity placing the order as to why the product has not shipped and 

shall provide an estimated shipping date. At this point the participating entity may cancel 

the order if estimated shipping time is not acceptable. 

 
Parking Logix complies with the shipment criteria.  
 
Parking Logix requests that for fully customized smart display orders, the shipping time is (8) eight to (10) ten weeks 

 

 Tax Exempt Status 

➢ Since this is a national contract, knowing the tax laws in each state is the sole responsibility 

of the vendor. 

 
Parking Logix complies with the provisions for tax exempt clients in each state.  
 

 Payments 

➢ The entity using the contract will make payments directly to the awarded vendor or their 

affiliates (distributors/business partners/resellers) as long as written request and 

approval by NCPA is provided to the awarded vendor. 

 
Parking Logix will comply with the payment conditions.  
 

 Adding authorized distributors/dealers 

➢ Awarded vendors may submit a list of distributors/partners/resellers to sell under their 

contract throughout the life of the contract. Vendor must receive written approval from 

NCPA before such distributors/partners/resellers considered authorized. 

➢ Purchase orders and payment can only be made to awarded vendor or 

distributors/business partners/resellers previously approved by NCPA. 

➢ Pricing provided to members by added distributors or dealers must also be less than or 

equal to the pricing offered by the awarded contract holder. 

➢ All distributors/partners/resellers are required to abide by the Terms and Conditions of 

the vendor's agreement with NCPA. 

 
Parking Logix will submit any vendor or reseller info for approval at which time a reseller is identified, and they will in turn 
meet the criteria of this contract.  

 
 Pricing 

➢ All pricing submitted shall include the administrative fee to be remitted to NCPA by the 

awarded vendor. It is the awarded vendor’s responsibility to keep all pricing up to date 

and on file with NCPA. 

➢ All deliveries shall be freight prepaid, F.O.B. destination and shall be included in all pricing 

offered unless otherwise clearly stated in writing 



 
Parking Logix pricing listed will include the administrative fee to be remitted to the NCPA and includes F.O.B destination in 
all pricing costs per unit.  

 

 Warranty 

➢ Proposals should address each of the following: 

▪ Applicable warranty and/or guarantees of equipment and installations including 

any conditions and response time for repair and/or replacement of any components 

during the warranty period. 

▪ Availability of replacement parts 

▪ Life expectancy of equipment under normal use 

▪ Detailed information as to proposed return policy on all equipment 

  
Parking Logix complies with all of the terms of the warrantee. For more info, please see Tab 5 Product/Services - Product 
Response and Warranty. 

 

 Indemnity 

➢ The awarded vendor shall protect, indemnify, and hold harmless Region 14 ESC and its 

participants, administrators, employees and agents against all claims, damages, losses and 

expenses arising out of or resulting from the actions of the vendor, vendor employees or 

vendor subcontractors in the preparation of the solicitation and the later execution of the 

contract. 

 
Parking Logix agrees to the indemnity terms and conditions.  

 Franchise Tax 

➢ The respondent hereby certifies that he/she is not currently delinquent in the payment of 

any franchise taxes. 

 
Parking Logix certifies that it is not currently delinquent in the payment of any franchise taxes.  

 

 Supplemental Agreements 

➢ The entity participating in this contract and awarded vendor may enter into a separate 

supplemental agreement to further define the level of service requirements over and above 

the minimum defined in this contract i.e. invoice requirements, ordering requirements, 

specialized delivery, etc. Any supplemental agreement developed as a result of this contract 

is exclusively between the participating entity and awarded vendor. 

 
 Parking Logix agrees to the supplemental agreement terms.  

 
 Certificates of Insurance 

➢ Certificates of insurance shall be delivered to the Public Agency prior to commencement of 

work. The insurance company shall be licensed in the applicable state in which work is 

being conducted. The awarded vendor shall give the participating entity a minimum of ten 

(10) days notice prior to any modifications or cancellation of policies. The awarded vendor 



shall require all subcontractors performing any work to maintain coverage as specified. 

 
Parking Logix does not perform installations, as Parking Logix is a manufacturer. Should a 3rd party installation vendor be 
required for any project with a client, Parking Logix will ensure that all or any subcontractors will maintain the required 
coverages.  

 Legal Obligations 

➢ It is the Respondent’s responsibility to be aware of and comply with all local, state, and 

federal laws governing the sale of products/services identified in this RFP and any 

awarded contract and shall comply with all while fulfilling the RFP. Applicable laws and 

regulation must be followed even if not specifically identified herein. 

 
Parking Logix will adhere to all local, state, and federal laws governing the sale of products/services identified in this RFP. 

 

 Protest 

➢ A protest of an award or proposed award must be filed in writing within ten (10) days from 

the date of the official award notification and must be received by 5:00 pm CST. Protests 

shall be filed with Region 14 ESC and shall include the following: 

▪ Name, address and telephone number of protester 

▪ Original signature of protester or its representative 

▪ Identification of the solicitation by RFP number 

▪ Detailed statement of legal and factual grounds including copies of relevant 

documents and the form of relief requested 

➢ Any protest review and action shall be considered final with no further formalities being 

considered. 

 
Parking Logix agrees to all protest terms and conditions.  

 
 Force Majeure 

➢ If by reason of Force Majeure, either party hereto shall be rendered unable wholly or in 

part to carry out its obligations under this Agreement then such party shall give notice and 

full particulars of Force Majeure in writing to the other party within a reasonable time after 

occurrence of the event or cause relied upon, and the obligation of the party giving such 

notice, so far as it is affected by such Force Majeure, shall be suspended during the 

continuance of the inability then claimed, except as hereinafter provided, but for no longer 

period, and such party shall endeavor to remove or overcome such inability with all 

reasonable dispatch. 

➢ The term Force Majeure as employed herein, shall mean acts of God, strikes, lockouts, or 

other industrial disturbances, act of public enemy, orders of any kind of government of the 

United States or any civil or military authority; insurrections; riots; epidemics; landslides; 

lighting; earthquake; fires; hurricanes; storms; floods; washouts; droughts; arrests; 

restraint of government and people; civil disturbances; explosions, breakage or accidents 

to machinery, pipelines or canals, or other causes not reasonably within the control of the 

party claiming such inability. It is understood and agreed that the settlement of strikes and 

lockouts shall be entirely within the discretion of the party having the difficulty, and that 



the above requirement that any Force Majeure shall be remedied with all reasonable 

dispatch shall not require the settlement of strikes and lockouts by acceding to the 

demands of the opposing party or parties when such settlement is unfavorable in the 

judgment of the party having the difficulty 

 
Parking Logix agrees to the force majeure terms and conditions. 

 

 Prevailing Wage 

➢ It shall be the responsibility of the Vendor to comply, when applicable, with the prevailing 

wage legislation in effect in the jurisdiction of the purchaser. It shall further be the 

responsibility of the Vendor to monitor the prevailing wage rates as established by the 

appropriate department of labor for any increase in rates during the term of this contract 

and adjust wage rates accordingly. 

 
Parking Logix will comply with any local or federal prevailing wage requirements for work done.  

 

 Miscellaneous 

➢ Either party may cancel this contract in whole or in part by providing written notice. The 

cancellation will take effect 30 business days after the other party receives the notice of 

cancellation. After the 30th business day all work will cease following completion of final 

purchase order. 

 
Parking Logix agrees to the miscellaneous terms and conditions as set forth in the RFP.  

 

 Open Records Policy 

➢ Because Region 14 ESC is a governmental entity responses submitted are subject to release 

as public information after contracts are executed. If a vendor believes that its response, or 

parts of its response, may be exempted from disclosure, the vendor must specify page-by- 

page and line-by-line the parts of the response, which it believes, are exempt. In addition, 

the respondent must specify which exception(s) are applicable and provide detailed 

reasons to substantiate the exception(s). 

➢ The determination of whether information is confidential and not subject to disclosure is 

the duty of the Office of Attorney General (OAG). Region 14 ESC must provide the OAG 

sufficient information to render an opinion and therefore, vague and general claims to 

confidentiality by the respondent are not acceptable. Region 14 ESC must comply with the 

opinions of the OAG. Region14 ESC assumes no responsibility for asserting legal 

arguments on behalf of any vendor. Respondent are advised to consult with their legal 

counsel concerning disclosure issues resulting from this procurement process and to take 

precautions to safeguard trade secrets and other proprietary information. 

 
Parking Logix is in agreement with the Open records policy. 



Process 
 

Region 14 ESC will evaluate proposals in accordance with, and subject to, the relevant statutes, 

ordinances, rules, and regulations that govern its procurement practices. NCPA will assist Region 14 ESC 

in evaluating proposals. Award(s) will be made to the prospective vendor whose response is determined 

to be the most advantageous to Region 14 ESC, NCPA, and its participating agencies. To qualify for 

evaluation, response must have been submitted on time, and satisfy all mandatory requirements 

identified in this document. 

 
 Contract Administration 

➢ The contract will be administered by Region 14 ESC. The National Program will be 

administered by NCPA on behalf of Region 14 ESC. 

 Contract Term 

➢ The contract term will be for three (3) year starting from the date of the award. The 

contract may be renewed for up to two (2) additional one-year terms or any combination 

of time equally not more than 2 years. 

➢ It should be noted that maintenance/service agreements may be issued for up to (5) years 

under this contract even if the contract only lasts for the initial term of the contract. NCPA 

will monitor any maintenance agreements for the term of the agreement provided they are 

signed prior to the termination or expiration of this contract. 

 Contract Waiver 

➢ Any waiver of any provision of this contract shall be in writing and shall be signed by the 

duly authorized agent of Region 14 ESC. The waiver by either party of any term or 

condition of this contract shall not be deemed to constitute waiver thereof nor a waiver of 

any further or additional right that such party may hold under this contract. 

 Products and Services additions 

➢ Products and Services may be added to the resulting contract during the term of the 

contract by written amendment, to the extent that those products and services are within 

the scope of this RFP. 

 Competitive Range 

➢ It may be necessary for Region 14 ESC to establish a competitive range. Responses not in 

the competitive range are unacceptable and do not receive further award consideration. 

 Deviations and Exceptions 

➢ Deviations or exceptions stipulated in response may result in disqualification. It is the 

intent of Region 14 ESC to award a vendor’s complete line of products and/or services, 

when possible. 

 Estimated Quantities 

➢ The estimated dollar volume of Products and Services purchased under the proposed 

Master Agreement is $10 million dollars annually. This estimate is based on the 

anticipated volume of Region 14 ESC and current sales within the NCPA program. 

There is no guarantee or commitment of any kind regarding usage of any contracts 

resulting from this solicitation 

 



 Evaluation 

➢ Region 14 ESC will review and evaluate all responses in accordance with, and subject to, 

the relevant statutes, ordinances, rules and regulations that govern its procurement 

practices. NCPA will assist the lead agency in evaluating proposals. Recommendations for 

contract awards will be based on multiple factors, each factor being assigned a point value 

based on its importance. 

 Formation of Contract 

➢ A response to this solicitation is an offer to contract with Region 14 ESC based upon the 

terms, conditions, scope of work, and specifications contained in this request. A solicitation 

does not become a contract until it is accepted by Region 14 ESC. The prospective vendor 

must submit a signed Signature Form with the response thus, eliminating the need for a 

formal signing process. 

 NCPA Administrative Agreement 

➢ The vendor will be required to enter and execute the National Cooperative Purchasing 

Alliance Administration Agreement with NCPA upon award with Region 14 ESC. The 

agreement establishes the requirements of the vendor with respect to a nationwide 

contract effort. 

 

 Clarifications / Discussions 

➢ Region 14 ESC may request additional information or clarification from any of the 

respondents after review of the proposals received for the sole purpose of elimination 

minor irregularities, informalities, or apparent clerical mistakes in the proposal. 

Clarification does not give respondent an opportunity to revise or modify its proposal, 

except to the extent that correction of apparent clerical mistakes results in a revision. After 

the initial receipt of proposals, Region 14 ESC reserves the right to conduct discussions 

with those respondent’s whose proposals are determined to be reasonably susceptible of 

being selected for award. Discussions occur when oral or written communications 

between Region 14 ESC and respondent’s are conducted for the purpose clarifications 

involving information essential for determining the acceptability of a proposal or that 

provides respondent an opportunity to revise or modify its proposal. Region 14 ESC will 

not assist respondent bring its proposal up to the level of other proposals through 

discussions. Region 14 ESC will not indicate to respondent a cost or price that it must meet 

to neither obtain further consideration nor will it provide any information about other 

respondents’ proposals or prices. 

 Multiple Awards 

➢ Multiple Contracts may be awarded as a result of the solicitation. Multiple Awards will 

ensure that any ensuing contracts fulfill current and future requirements of the diverse and 

large number of participating public agencies. 

 Past Performance 

➢ Past performance is relevant information regarding a vendor’s actions under previously 

awarded contracts; including the administrative aspects of performance; the vendor’s 

history of reasonable and cooperative behavior and commitment to customer satisfaction; 

and generally, the vendor’s businesslike concern for the interests of the customer. 



Evaluation Criteria 
 

 

 Pricing (40 points) 

➢ Electronic Price Lists 

▪ Products, Services, Warranties, etc. price list 

▪ Prices listed will be used to establish both the extent of a vendor’s product lines, 

services, warranties, etc. available from a particular bidder and the pricing per item. 

 
 Ability to Provide and Perform the Required Services for the Contract (25 points) 

➢ Product Delivery within participating entities specified parameters 

➢ Number of line items delivered complete within the normal delivery time as a percentage 

of line items ordered. 

➢ Vendor’s ability to perform towards above requirements and desired specifications. 

➢ Past Cooperative Program Performance 

➢ Quantity of line items available that are commonly purchased by the entity. 

➢ Quality of line items available compared to normal participating entity standards. 

 
 References (15 points) 

➢ A minimum of ten (10) customer references for product and/or services of similar scope 

dating within past 3 years 

 
 Technology for Supporting the Program (10 points) 

➢ Electronic on-line catalog, order entry use by and suitability for the entity’s needs 

➢ Quality of vendor’s on-line resources for NCPA members. 

➢ Specifications and features offered by respondent’s products and/or services 

 
 Value Added Services Description, Products and/or Services (10 points) 

➢ Marketing and Training 

➢ Minority and Women Business Enterprise (MWBE) and (HUB) Participation 

➢ Customer Service 

 
  



Signature Form 
 
 

 
The undersigned hereby proposes and agrees to furnish goods and/or services in strict compliance with 

the terms, specifications and conditions at the prices proposed within response unless noted in writing. 

The undersigned further certifies that he/she is an officer of the company and has authority to negotiate 

and bind the company named below and has not prepared this bid in collusion with any other Respondent 

and that the contents of this proposal as to prices, terms or conditions of said bid have not been 

communicated by the undersigned nor by any employee or agent to any person engaged in this type of 

business prior to the official opening of this proposal. 

 
Prices are guaranteed: 120 days 

 
 

 
Company name   

Address 

City/State/Zip 

Telephone No. 

Fax No. 

Email address 

Printed name 

Position with company 

Authorized signature 

 

   Parking Logix Inc 

992 Rue Upton 

Lasalle, Quebec H8R2T9, CANADA 

   1 877 727 5423 

1 514 907 3364 

jeisen@parkinglogix.com 

Joshua Eisen 

President 



Parking Logix Inc 
December 8, 2020

December 8, 2020
05-54













Tab 4 – Vendor Profile 
 

Please provide the following information about your company: 

 Company’s official registered name. 
 

Stationnement Logix Inc. 

 

 Brief history of your company, including the year it was established. 
 
Parking Logix is a wholly owned subsidiary of Logix ITS Group based in Montreal, Canada, founded in 2015. The Logix ITS 
Group is a privately held multi-national entity that provides leading transportation technology solutions to both private and 
public sectors across the globe. Logix ITS has offices in Canada, US, India and Latin America, with over 5,000 IoT smart 
devices assisting with traffic safety, enforcement and smart parking display occupancy.  
 
For the past 5 years, Parking Logix (PL) has grown to be a world leader in accurate, cost effective and infrastructure-light 
parking count technology with more than 500+ installations across 5 countries. Utilizing wireless technologies, PL provides 
the only plug and play parking occupancy platform on the market, that requires no regular maintenance or manual 
recalibration, and can publish real time occupancy data in real-time through an open API.  

 
 Company’s Dun & Bradstreet (D&B) number. 

 

Dun & Bradstreet # 20-381-4566 

 
 Company’s organizational chart of those individuals that would be involved in the contract. 

 

                                                 
 

Josh Eisen – President & Founder 
Josh has over 15 years experience in the paring and technology industries. He was a founding member of Parking Logix, and 
has experience with more than 500+ smart parking display projects across the globe.  
 

Josh Eisen

President

Alex Ivjenko

Support & Product 
Specialist 

Ryan Manion 
Business 

Development

Jasen Singh

US Head of Sales



 

Jasen Singh- US Head of Sales 
Jasen joined PL in 2015. Jasen oversees operations in the U.S. market while focusing on all client services and sales on West 
Coast. Since joining the company, Jasen has experience with more than 400+ smart parking display projects. 

 

Ryan Manion- U.S. Business Development Executive 
Ryan has over 10 years experience in business development, solution sales and support for leading parking technology 
firms. Ryan joined Parking Logix in 2020, and is responsible for managing all client services and sales on East Coast.  
 

Alex Ivjenko 
Alex joined PL in 2017 to assist in managing its growing solution base both technologically and geographically. Aelx handles 
day to day support and ordering for Parking Logix to ensure that system requirements and customer needs are met.   

 
 Corporate office location. 

➢ List the number of sales and services offices for states being bid in solicitation. 

 
Worldwide Headquarters including direct US sales and marketing, customer support, research and development, quality 
and assurance, innovation, product development is in Lasalle, Quebec, just outside of Montreal.    

 

 U.S. Sales Office 

  

➢ List the names of key contacts at each with title, address, phone and e-mail address. 
 

Josh Eisen 
President & Founder 
HQ Address 99 Upton Lasalle, Quebec, H8R 2T9 
Phone: 647-609-4040 
Email: jeisen@parkinglogix.com 

 
Jasen Singh 
Head of US Sales 
HQ address- 99 Upton Lasalle, Quebec, H8R 2T9 
Phone: 514-814-6466 
Email: jsingh@parkinglogix.com 
 
Ryan Manion 
Business Development Executive 
US Sales Office- 3 Harriet Lane, Spring Valley, NY 10977 
Phone: 347-725-7222 
Email: rmanion@parkinglogix.com 
 
Alex Ivjenko 
Technical Support Manager 
HQ address- 99 Upton Lasalle, Quebec, H8R 2T9 
Phone: 1 877 727 5423 
Email: aivejenko@parkinglogix.com  

 

 
 Define your standard terms of payment. 

Parking Logix sales terms are 25% deposit, with the remainder 75% due net 30 days from date product is received. 
 



For the NCPA contract, standard payment terms will be net 30 from the date product is received. If the order is customized, 
25% deposit will be required with the remainder 75% due net 30 from data product is received.  

 
 Who is your competition in the marketplace? 

 
Other firms offering competing technologies are:  

1. Cleverciti 
2. Frog Parking 
3. Indect 
4. Park Assist 

 

 What differentiates your company from competitors? 

 
Since it inception, Parking Logix has outsold every other smart parking provider by 10x, by accumulating over 500 sites in 
the past 5 years alone. Firstly, Parking Logix’s Smart Parking Display Availability Data Is 99% accurate, far greater than most 
basic smart parking displays. The system operates on a lowest cost, highest return model to benefit our future customers 
with minimal devices needed. Rather than using single space detection nodes, PL uses laneway sensors to reduce the 
number of sensors by over 98%, while still providing real time and accurate data to clients. The OpenSpace smart parking 
display system also utilizes wireless technology to reduce cabling, trenching and requires no local data services at the sign.  
 
Our system requires minimal device installation, and there are three major components: (1) smart parking display (2) 
sensors at ingress/egress (3) repeaters near sensors. With such minimally invasive materials and setup, the typical site can 
be fully installed in a number of hours, rather than a number of days or weeks.  

 
 Describe how your company will market this contract if awarded. 

 
Following notice of award, Parking Logix will do a national press release. PL will advertise the National Cooperative 
Purchasing Alliance partnership in our monthly newsletter, on our website, within our LinkedIn community.  Our direct 
sales team will advertise this purchasing option on all future proposals and by word of mouth. Our marketing team will 
leverage our CRM data base to inform future prospects and existing clients that this partnership has been created. 

 
 Describe how you intend to introduce NCPA to your company. 

 
Parking Logix will set up a virtual conference for formal introduction to both sales and support staff to ensure that the 
client receives up to date product training and the ability to have in depth Q&A sessions. When circumstances return back 
to normal, Parking Logix invites NCPA to the world headquarters in Montreal to tour our manufacturing plant.  

  
 Describe your firm’s capabilities and functionality of your on-line catalog / ordering website. 



 
Parking Logix Smart Parking Display unique technology requires a consultative sales approach due to customization of each 
parking environment. When ordering smart parking displays, each client’s custom needs are catered to – looking at size of 
the smart signs, digit height, color, mounting options, and logo considerations. As such, PL provides a unique Smart Parking 
Sign order form that incorporates all of the adaptations that we may need to make.  
 

Order Form Website: 
The PL order form website is available at https://parkinglogix.com/vms-web-form/.  
 
Upon clicking n the ink above, the client is taken to a page where they can decide between a basic smart parking sign or a 
custom smart parking sign creator.  
 
 
 

 
 
Once on the site, the client is required to enter their personal information in order for follow up mockups and quotes.  
 
 

 



 
Standard smart parking signs that that are for single level displays can be ordered simply via the site, through the following 
windows: 

 
 
 
When custom faceplates are needed for the Standard smart parking signs, clients are provided with an online form to 
dictate their aesthetic needs to PL staff.  
 

 
 
For signs with more than 1 row of digits, whether for multiple levels in a single garage, or a sign multiple different lots, the 
form allows clients to enter key custom info to be considered for mockups. At present, PL can provide a sign up to 9 levels 
of a single garage, or 9 different lots on a single sign.  
 



 
 

The client is also able to upload and provide important unique characteristics required of the sign:  

 
 

 
 
Our sales team is readily able to assist 8am – 8pm ET Monday – Friday, and is able to produce executable quotes and 
system design forms in under 24 hours.  
 
Our sales team can be reached at 877-727-5423, extension 1.  

 
 Describe your company’s Customer Service Department (hours of operation, number of service 

centers, etc.) 

 



Parking Logix proudly has an industry leading support center located in our headquarters in Quebec, Canada. For technical 
support, please call at 1 877-7275-423, extension 628 or Email: support@parkinglogix.com Monday – Friday: 830AM – 5PM 
EST 
 
Working with PL, NCPA clients will have access to industry leading support technicians with experience in transportation 
technology. Our team has done projects for hundreds of others smart display parking environments across the globe 
through detailed phone support and remote system configuration, to onsite technical guidance. With its “Plug and Play” 
design, the OpenSpace™ platform is supported through our quick response support team, who have personally installed 
systems across North America. Parking Logix provides maintenance and technical support via phone or email Mon – Fri, 
8AM – 5PM. Email support is provided in all other hours. 
 
PL designed its OpenSpace system to require little to no regular maintenance on the hardware or software, and thus has no 
ongoing maintenance fees or charges associated with its product line. Once the hardware is in place, there is no day to day 
maintenance required. When there are external issues or product deficiencies, they are quickly remedied by local staff with 
minimal tools or labor required with the help of PL support.  
 
PL Support will also provide the following: 

• Software improvement releases (updates) when they become available at no additional cost to NCPA clients 

• All software patches and updates free of charge. 

• Accurate and complete documentation for: 
o Patch/update release designation. 
o Proposed date and time of implementation. 
o Detailed description of what the patch/update accomplishes. 
o Testing performed by the Contractor.  

• Corrective patches and upgrades in the event security vulnerability or system availability issues 
 

 
 Green Initiatives 

➢ As our business grows, we want to make sure we minimize our impact on the Earth’s 
climate. We are taking every step we can to implement innovative and responsible 
environmental practices throughout NCPA to reduce our carbon footprint, reduce waste 
energy conservation, ensure efficient computing and much more. To that effort we ask 
respondents to provide their companies environmental policy and/or green initiative. 

 
Parking Logix works to install environmentally friendly and green initiatives into both its process and product. Firstly, 
Parking Logix is the only smart parking firm with ability offer solar power on the Smart Parking Displays, that allows for the 
systems to run on renewable energy. We follow strict production standards to minimize waste, and work to eliminate the 
use and need of hazardous chemicals and materials in our production line.  

 
 Vendor Certifications (if applicable) 

➢ Provide a copy of all current licenses, registrations and certifications issued by federal, 

state and local agencies, and any other licenses, registrations or certifications from any 

other governmental entity with jurisdiction, allowing respondent to perform the covered 

services including, but not limited to, licenses, registrations, or certifications. Certifications 

can include M/WBE, HUB, and manufacturer certifications for sales and service. 

 

Parking Logix currently works with nearly 60 major post-secondary education institutions and several dozen major and 
medium municipalities. Parking Logix works in direct contract with each institution, and thus operates without statewide or 
federal registrations.  
 

 



Tab 5 – Products and Services 
 

 Respondent shall perform and provide these products and/or services under the terms of this 

agreement. The supplier shall assist the end user with making a determination of their individual 

needs. 

 
Parking Logix will assist the end user with the design of the system to meet their needs.  

 
 The following is a list of suggested (but not limited to) categories. Smart public parking facility 

displays that provide parking patron information as well as other messaging or, alternatively, only 

provide commercial and public service messaging. Displays vary in size and format depending 

upon messaging needs. List all categories along with manufacturer that you are responding with: 

 
 Products 

➢ Web Based Full Matrix Displays 
 

➢ Wall displays 
 

➢ Banners 
 

➢ Kiosks 
 

➢ Other display formats that are illuminated or un-illuminated. 
 

Proposing other display format category- Illuminated Smart Parking Availability Display System 
 
Manufacturer Parking Logix is proposing its illuminated smart parking display system known as OpenSpace to solicitation 
number #35-20. Our smart parking display provides the parking patron real-time information on parking availability via 
illuminated digital display signage and or mobile website/application.  
 
Below is the overview of technology solution along with the specifications for the hardware and examples of the reporting 
data formats. 

 
 

 
 
 
 

 
 



The OpenSpace system utilizes battery powered sensors to count cars in and out, and then send signals wirelessly to a 
nearby smart parking sign to update occupancy of any given lot or garage. The count can be applied into entry and exit 
points into lots, or specific areas or levels within lots.  

 

 

Specifications for Smart Parking Display, Product Code VMS 

 





 
 
Below are some sample images and sizes of custom displays that have been created:  
 

 
 
 
 

 
 



 
 
 
 
 
 

 
 



 
 
 
 
 
 
 

 
 



 
 

System Software and Data Reports: 
The NCPA clients will have the following reports available for the platform: 

• Facility Turnover report  

• Daily facility occupancy report  

• Count statistics report (Ingress Report) 

• Entry/exit report by facility (Ingress / Egress Count Report) 

• Daily lane occupancy report (Lane Ingress) 

• Average Occupancy Report by facility , break down by hour  

• Number of Vehicles Parked by facility, break down by hour (Ingress By Time)  
 
Below is an example of a multi-lot dashboard: 

 
 
  
 



 
 

 Warranty Information 
Parking Logix Corporation (“Parking Logix”) warrants that any Parking product sold by it (the “Product”) is free from defects 
in materials and workmanship with normal use and service. This limited warranty extends for TWO (2) calendar years 
beginning on the date of the original purchase of the Product.  
 
With respect to the Equipment and Hardware, the only representations and warranties granted by Parking Logix are as 
follows: Parking Logix provides a 2-year full warrantee on rubber humps, sensors, signs, and repeaters. In the first year of 
said warrantee, Parking Logix will pay all shipping and related logistics costs associated with the return and replacement of 
unusable components. In the second year of the warrantee, the Client must pay all shipping and related logistics costs 
associated with the return and replacement of unusable components. Otherwise, the Equipment and Hardware are 
provided “as-is”. 
 
All equipment sourced from 3rd parties (Laptop or tablet for software control) will carry the original manufacturers’ 
warrantee. 
 
This limited warranty extends only to the original purchaser of the Product and is not assignable or transferable to any 
subsequent purchaser or end-user. Parking Logix’s obligation and liability under this warranty are expressly limited to 
repairing or replacing, at Parking Logix’s option, defective products. In no circumstances shall Parking Logix’s liability, 
whether in contract or tort, under any warranty, in negligence, or otherwise, exceed the amount of the purchase price of 
the product. Parking Logix shall not be liable for special, indirect, or consequential damages of any kind.  
 
Warranty Replacement Procedure  
In order to submit a claim for the repair or replacement of the Product under this limited warranty, the client must do the 
following:  

1) Obtain a Return Materials Authorization number by contacting Customer Support. Do not ship your defective 
product to Parking Logix prior to contacting Customer Support.  

2) A Customer Support agent will evaluate the Product to determine if it is defective. If the product is defective, then 
you will need to submit your contact information, and proof of purchase (including the date or purchase), in order 
to obtain repair or replacement parts.  

3) The Customer Service Agent will provide you with instructions on how to have defective parts repaired or replaced. 
 
Support can be contacted at 1 877-7275-423, extension 628 or Email: support@parkinglogix.com Monday – Friday: 830AM 
– 5PM EST 
 
Life Expectancy of all equipment 
All smart parking displays are built with a life expectancy between 8 and 10 years. The sensors that are used to count 
vehicles, are built to have a life expectancy between 3 and 5 years, depending on use of sensors and traffic of the 
environment.  
 
Detailed information return policy on all equipment 
Standard, non-custom items like sensors and repeaters can be returned if not used with a 20% restocking fee applied. 
Custom signs that are built to meet the specific aesthetic needs of the client cannot be returned for credit or funds.  
 

Customer Support 
 
Parking Logix proudly has an industry leading support center located in our headquarters in Quebec, Canada. For technical 
support, please call at 1 877-7275-423, extension 628 or Email: support@parkinglogix.com Monday – Friday: 830AM – 5PM 
EST 
 
Working with PL, NCPA clients will have access to industry leading support technicians with experience in transportation 
technology. Our team has done projects for hundreds of others smart display parking environments across the globe 
through detailed phone support and remote system configuration, to onsite technical guidance. With its “Plug and Play” 
design, the OpenSpace™ platform is supported through our quick response support team, who have personally installed 



systems across North America. Parking Logix provides maintenance and technical support via phone or email Mon – Fri, 
8AM – 5PM. Email support is provided in all other hours. 
 
PL designed its OpenSpace system to require little to no regular maintenance on the hardware or software, and thus has no 
ongoing maintenance fees or charges associated with its product line. Once the hardware is in place, there is no day to day 
maintenance required. When there are external issues or product deficiencies, they are quickly remedied by local staff with 
minimal tools or labor required with the help of PL support.  
 
PL Support will also provide the following: 

• Software improvement releases (updates) when they become available at no additional cost to NCPA clients 

• All software patches and updates free of charge. 

• Accurate and complete documentation for: 
o Patch/update release designation. 
o Proposed date and time of implementation. 
o Detailed description of what the patch/update accomplishes. 
o Testing performed by the Contractor.  

• Corrective patches and upgrades in the event security vulnerability or system availability issues 
 

Services 
 

➢ Display permitting and installation = Not Applicable 

➢ Display maintenance = Not Applicable 

➢ Display copy design = Not Applicable 

➢ Display copy installation = Not Applicable 

➢ Messaging sales= Not Applicable 

➢ Billing and collections= Not Applicable 

 

 



Tab 8 – Value Added Products and Services 
 

 Include any additional products and/or services available that vendor currently performs in their 

normal course of business that is not included in the scope of the solicitation that you think will 

enhance and add value to this contract for Region 14 ESC and all NCPA participating entities. 

 

Cloud Reporting & Control   
OpenSpace Cloud, the hosted Software from Parking Logix is designed to collect, display and provide reports to monitor 
and communicate parking availability as required. The system offers a simple web based login, and intuitive controls and 
features, without the requirement of any on site servers or computers.  

OpenSpace Cloud Portal Login 
 

 
 

The OpenSpace cloud portal comes with the ability to generate a JSON widget token to integrate the parking counts into 
server refreshed each minute (or less) of operation. The widget will allow for the City to receive the following info:  
 

• Total Spaces 

• Free Spaces 

• Time 

• Date  

• Location Name 

From OpenSpace Cloud, the end user will have web access to a single screen to view real-time occupancy from multiple 
parking facilities, total lot capacity, spaces available and percent occupancy at any time. The data is refreshed every minute 
and can support over 10 active users at any given time. 



OpenSpace Multi lot Dashboard 

 
Once logged in, the user can view and configure the number of free and total spaces in the garage or surface facility.  

OpenSpace Multi lot Dashboard 
 

 
 

Parking Occupancy Widgets 
In order to be able to share parking data with drivers on their PCs or mobile devices, PL is able to provide custom widgets 
that can be embedded onto client websites.  
 
Samples of widgets in use are outlined in the below examples:  
 
 
 
 



 
 



 
 

 



Additional Products: 
Parking Logix’s sister company, Traffic Logix, is an ITS traffic safety solution provider with products installed on thousands 
of streets across the world. Headquartered in New York with satellites in Canada, Mexico, and India, Traffic Logix designs, 
engineers, manufactures, and sells simple, cost-effective safety solutions to slow cars and prevent crashes on local roads. 
Traffic Logix provides cities, communities, police departments, companies, and universities with valuable traffic insight and 
intuitive solutions to protect streets and create a safer, brighter future. 
 
Traffic Logix solutions include a complete line of radar feedback display signs that offer web access to data, stats, reports, 
and management in real time. The Traffic Logix SafePace sign lineup includes over 10 models from basic to fully interactive 
signs that display custom messaging and vehicle speed simultaneously. While all SafePace signs collect data, the 
SpeedTracker is a discreet tracking device that captures speed data for analysis on which areas require further intervention. 
 
The Guardian speed camera system captures images of speeding vehicles, allowing for automated warnings to encourage 
speeders to slow down. They are particularly useful in areas with high-risk populations such as school and work zones. 
Traffic Logix also offers a complete line of recycled rubber traffic calming solutions such as speed humps, speed tables, and 
bike curbing, all designed to slow vehicle traffic and protect pedestrians, drivers, and bikers every day. 
 
If interested in speaking a Traffic Logix sales team member, please call 866-915-6449 or visit us on the web at 
www.trafficlogix.com 
 
Please see Traffic Logix’s full product line on the pages below.  
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 
 



 
 

 



 
 
 



 



See Insights® Distribution Partnership 
 
With Parking Logix’s leadership position in occupancy data and with our commitment to enhancing the visitor experience, 
Parking Logix’s distribution partnership with See Insights was forged to help bring the State Parks System’s to the 21st 
century. 
 
See Insights wireless sensors help connect various Park systems to the cloud within in parks environment. Providing better 
data on park utilization can both cement community support for the parks and provide insights that help park staffs better 
manage their resources. For example, staff can be alerted through SMS, eMail or the Telegraph messaging application 
about visitor trail occupancy levels, air quality, water system controls, environmental conditions, occupancy in-out of 
buildings.  Robust reporting and alerts help track and respond to park conditions efficiently. 

Through our partnership with See Insights, we are able to provide the most affordable low cost, self-install solution that is 
designed and manufactured in the United States. See Insight’s hardware and software is open source and shared with the 
broader community. This enables us to tap into a huge community of experts allowing us to take on and solve big 
problems. 

See Insights founding was inspired by a love of nature and support for open spaces.  As such, we strive not to detract from 
the outdoor experience, making our sensors as unobtrusive as possible. We respect park patron’s privacy and do not collect 
any personally identifiable information such as images, Bluetooth or Wi-Fi signals from cell phones.  With the pandemic, we 
have seen a significant increase in open space utilization even while public sector budgets are coming under increased 
pressure.  We see our role and providing the data and insights to support better operations while providing visitation data 
that justifies investments in open spaces. 

Below are sensor spec sheets, dashboards and more information about our value-added services. 

  



 

Dashboards 

Each park gets its own dashboard which displays near-real time status of the sensors in the park.  Using the dashboard, you 
can quickly see visitation trends and the status of systems being monitored.  The elements on the dashboard, “Widgets”, 
can be embedded in our public website exposing information that may be of interest to the public such as environmental 
data or the level of activity in the trail system.  These dashboards are protected by user authentication and can be viewed 
on computers or mobile devices giving park staff access to vital data when and where they need it. 

 

 
  



Sensor Types 
 
Standard Visitation Counters - are designed to track visitation and come in two varieties: Trail Counters and Car Counters.  
These counters are simple to self-install and operate on solar power so they can be placed almost anywhere.  They connect 
using a cellular modem that uses AT&T’s 4G network for Internet of Things devices.  This protocol enables inexpensive, low-
bandwidth reliable connections.   
 

- Trail Counters – These devices use a passive infrared sensor to detect pedestrians, runners or bikers based on 
their body heat.  They have a 15’ range and a narrow 15o detection width making it easier to discriminate 
individuals walking together.   

- Car Counters – Unlike the Parking Logix system, these low-cost counters do not track or display parking lot 
capacity.  They simply detect vehicles that pass over a rubber pneumatic tube across the roadway.  They can be 
used to track traffic on a roadway or in places where a parking lot capacity system is not needed.   

-  
 
Custom Counters are simply different sensors that attach to the same core system as the visitation counters.  Based on the 
need, these sensors can monitor key infrastructure (water / septic), environmental conditions (air quality / heat index) or 
be used to discriminate between user types (hiker versus biker).  As these requirements can vary based on your use case, 
we will need to provide a custom quote for these items. 
 

 



 
 
 
 
 

IPsens Distribution Partnership 
 

With Parking Logix’s leadership position in occupancy data and obsession with enhancing the 
parking experience, our distribution partnership with IPsens was forged to help deliver a best- 
in-class hybrid solution for our clients. 

 
IPsens offers best in class single-space parking guidance solutions with user friendly 
administrative dashboards to enable easy management of your parking operations. Through 
our connected systems, we offer parking visitors global occupancy levels of parking 
environments and individual parking stall availability while offering enforcement data to the 
back office. 

 
IPsens is a market leader in reliability and customer service. Through our partnership with 
IPsens, we are now able to provide the most accurate, reliable, and cost-effective turnkey 
solution on the market. 
 
Combining Parking Logix’s occupancy sensor and IPsens’s single-space sensor we offer the 
hybrid solution. A world class, turnkey solution allowing for global occupancy of an 
environment and individual stall counts for specific spaces. 
 
An example would be university campus leveraging the hybrid solution to show overall 
occupancy for an environment while showing the individual stall could for all ADA spaces. 
 
Below is a dashboard snapshot that illustrates the hybrid solution.    



 
 
 

 

 




























