
23-08 Addendum 4

Stanbury Uniforms, LLC.

Supplier Response

Event Information

Number: 23-08 Addendum 4
Title: Performing Arts Apparel, Instruments, Equipment and Related

Services
Type: Request for Proposal
Issue Date: 11/8/2023
Deadline: 1/18/2024 02:00 PM (CT)
Notes: Oral communications concerning this RFP shall not be binding and

shall in no way excuse an Offeror of the obligations set forth in this
proposal.

Only online proposals will be accepted. Proposals must be submitted
via Region 4 ESC's online procurement system:
region4esc.ionwave.net.

No manual, emailed, or faxed proposals will be accepted. 

NON-MANDATORY PRE-PROPOSAL CONFERENCE

Meeting to be held on
Tuesday, November 28, 2023 at 1:00 pm
via ZOOM. Click here to join.

Offerors are strongly encouraged, but not required to participate in a
pre-proposal conference with the Procurement and Operations
Specialist.
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https://esc4.zoom.us/j/98500201747


Contact Information

Address: Finance and Operations
7145 West Tidwell Road
TX 77092
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Stanbury Uniforms, LLC. Information

Contact: Steve Roberts
Address: 108 Stanbury Industrial Drive,

Brookfield, MO 64628
Phone: (800) 826-2246
Fax: (660) 258-5781
Toll Free: (800) 826-2246
Email: stanbury.bids@stanbury.com
Web Address: www.stanbury.com

By submitting your response, you certify that you are authorized to represent and bind your company.

Steve Roberts stanbury.bids@stanbury.com
Signature Email

Submitted at 1/15/2024 03:39:53 PM (CT)

Requested Attachments

OFFER AND CONTRACT SIGNATURE FORM Offer and Contract Signature
Form.pdf

Please complete the Offer and Contract Signature Form, located on the Attachments tab, and upload the completed
document here.

Appendix B - Terms & Conditions Acceptance Form Appendix B- Terms and Conditions
Acceptance Form.pdf

Please complete the Terms & Conditions Acceptance Form, located on the Attachments tab, and upload the
completed document here.

Acknowledgment and Acceptance of Region 4 ESC's Open Records
Policy

Acknowledgement and
Acceptance of Region 4 ESCs
Open Records Policy.pdf

Please complete the Acknowledgment and Acceptance of Region 4 ESC's Open Records Policy, located on the
Attachments tab, and upload the completed document here.

Antitrust Certification Statements Antitrust Cert. Statements.pdf

Please complete the Antitrust Certification Statements, located on the Attachments tab, and upload the completed
document here.

Certificate of Interested Parties (Form 1295) 1295 Form.pdf

Must complete the form online at:​ https://www.ethics.state.tx.us/whatsnew/elf_info_form1295.htm

Texas Government Code 2270 Verification Form Code 2270 Verification Form.pdf

Please complete the Texas Government Code 2270 Verification Form, located on the Attachments tab, and upload the
completed document here.

Submit FEIN and Dunn & Bradstreet report. FEIN and Bradstreet, W-9.pdf

Upload FEIN and Dunn & Brandstreet report here.

Diversity Program Certifications No response

If there are any diversity programs, provide a copy of their certification.

Minority Women Business Enterprise Certification No response

Please upload Minority Women Business Enterprise Certification if applicable.
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Small Business Enterprise (SBE) or Disadvantaged Business
Enterprise (DBE) Certification

No response

Please upload Small Business Enterprise (SBE) or Disadvantaged Business Enterprise (DBE) Certification if
applicable.

Historically Underutilized Business (HUB) Certification No response

Please upload Historically Underutilized Business (HUB) Certification if applicable.

Historically Underutilized Business Zone Enterprise (HUBZone) No response

Please upload Historically Underutilized Business Zone Enterprise (HUBZone) if applicable.

Other recognized diversity certificate holder No response

Please upload other recognized diversity certificate holder if applicable.

Products and Pricing Catalog Pricing OMNIA Contract
23-08.pdf

Each offeror awarded an item under this solicitation may offer their complete product and service offering/a balance of
line. Describe the full line of products and services offered by supplier.

Value Add No response

Provide any additional information related to products and services Offeror proposes to enhance and add value to the
Contract.​ ​ Furniture can be included as a Value-Add, include any fees such as installation, delivery options,
setup/cleaning, classroom design/layout, special orders, etc.

Additional Agreements Offeror will require Participating Agencies to
sign.

No response

Upload any additional agreements offeror will require Participating Agencies here.

OMNIA Partners - Exhibit A Response for National Cooperative
Contract

No response

Please complete the OMNIA Partners - Exhibit A Response for National Cooperative Contract located on the
Attachments tab and upload the completed documents here.

OMNIA Partners - Exhibit B Administration Agreement No response

Please complete the OMNIA Partners - Exhibit B Administration Agreement, located on the Attachments tab, and
upload the completed documents here.

OMNIA Partners - Exhibit F Federal Funds Certifications Exhibit F- Federal Funds
Certifications.pdf

Please complete the OMNIA Partners - Exhibit F Federal Funds Certifications, located on the Attachments tab, and
upload the completed documents here.

OMNIA Partners - Exhibit G New Jersey Business Compliance Exhibit G- New Jersey Business
Compliance.pdf

Please complete the OMNIA Partners - Exhibit G New Jersey Business Compliance forms, located on the Attachments
tab, and upload the completed documents here.

Response Attachments

OMNIA Contract 23-08.pdf

Stanbury Uniforms thanks you for the opportunity to submit a proposal for OMNIA Contract 23-08 Performing Arts
Apparel, Instruments, Equipment and Related Services. We hope to continue our great relationship with OMNIA as we
have in the past few years.

Additional Info for 97,98,99.docx

Please see attached for Additional Information for questions 97, 98, 99 in the Attributes tab.
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Bid Attributes

1 Oral Communication

Oral communications concerning this RFP shall not be binding and shall in no way excuse an Offeror of the
obligations set forth in this proposal.

 I have read and agree.

2 Scope of Work

Please download and thoroughly review the Scope of Work, located on the Attachments Tab.  Indicate your review
and acceptance below.

 I have read and agree.

3 Terms and Conditions

Please download and thoroughly review the Terms and Conditions, located on the Attachments Tab.  Indicate your
review and acceptance below.

 I have read and agree.

4 Products/Pricing - Upload on Response Attachments Tab

Offerors shall provide pricing based on a discount from a manufacturer's price list, or fixed price, or a combination
of both with indefinite quantities. Offeror may offer their complete product, and service offering as a balance of line.
Prices listed will be used to establish the extent of a manufacturer's product lines, services, warranties, etc. that are
available from Offeror and the pricing per item. Multiple percentage discounts are acceptable if, where different
percentage discounts apple, the different percentages are specified. Additional pricing and/or discounts may be
included. Products and services proposed are to be priced separately with all ineligible items identified. Offerors
may elect to limit their proposals to any category or categories. The discount proposed shall remain the same
throughout the term of the contract and at all renewal options. Price lists must contain the following: (if applicable)

Manufacturer Part #
Offeror's Part # (if different from manufacturer part #)
Description
Manufacturers Suggested List Price and Net Price
Net price to Region 4 ESC (including freight)

5 Is pricing available for all products and services?

 Yes 

 No 

6 Equipment Offerings

Indicate any equipment offerings: New, Used, Parts, Accessories, Service and Repair, Trade-Ins, Leasing/Financing
and providing pricing structure for each of these applicable items.

New

7 Include any fees such as installation, delivery options, setup/cleaning, design/layout, special orders,
etc.

N/A

8 Minimum Quantities

Describe any minimums quantities or fees.

There are no minimum quantity requirements.
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9 Shipping Costs

Describe any shipping charges, mileage, or fees.

N/A

1
0

Warranty Pricing

Provide pricing for warranties on all products and services.

N/A

1
1

Additional Discounts or Rebates

Describe any additional discounts or rebates available. Additional discounts or rebates may be offered for large
quantity orders, single ship to location, growth, annual spend, guaranteed quantity, etc.

N/A- No rebates available.

1
2

Special Offers/Promotions

In addition to decreasing prices for the balance of the Contract term due to a change in market conditions,
Contractor may conduct sales promotions involving price reductions for a specified lesser period. Contractor may
offer Participating Agencies competitive pricing which is lower that the not-to-exceed price set forth herein at any
time during the Contract term and such lower pricing shall not be applied as a global price reduction under the
Contract.

No response

1
3

Verification of Contract Pricing

Describe how customers verify they are receiving Contract pricing.

The OMNIA contract number would be shown on any quotation given to a customer. That would signify that the
pricing given is OMNIA contract pricing. This has been the practice during our existing contract with OMNIA and we
would plan to continue this practice.

1
4

Payment Methods

Describe payment methods offered. Indicate if payment will be accepted via credit card. If so, may credit card
payment(s) be made online? Also state the Convenience Fee, if allowable, per the Visa Operating Regulations.

We accept mailed checks, ACH, purchase orders and P-Cards. Credit Card payments are accepted on our
website when ordering through our eCommerce site. www.stanbury.com. For custom orders a purchase order, p
card or a mailed check are accepted. Terms: Net 30

1
5

Frequency of Pricing Updates

Propose the frequency of updates to the Offeror’s pricing structure. Describe any proposed indices to guide price
adjustments. If offering a catalog contract with discounts by category, while changes in individual pricing may
change, the category discounts should not change over the term of the Contract.

Our current pricing structure offers a discount off catalog pricing and the discount is across the board, not by
category. That would not change over the term of the contract. However, if market conditions and inflationary
measures call for adjustments to price we would like the opportunity to be able to evaluate this annually.

1
6

Future Product Introductions

Describe how future product introductions will be priced and align with Contract pricing proposed.

While band uniforms are “custom” for each school and with over 100 years in business most product types are
already covered, but it is possible a designer’s or customer’s vision would require a new product category. If that
would occur, we would “add” a category to the contract and ask that the new product and pricing be added to the
contract. This happens very infrequently but is a possible occurrence during the contract’s duration.
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1
7

Federal Funding Pricing

Due to products and services potentially being used in response to an emergency or disaster recovery situation in
which federal funding may use, provide alternative pricing that does not include cost plus a percentage of cost or
pricing based on time and materials; if time and materials is necessary, a ceiling price that the contract exceeds at
its own risk will be needed. Products and services provided in a situation where an agency is eligible for federal
funding, Offeror is subject to and must comply with all federal requirements applicable to the funding including, but
not limited to the FEMA Special Conditions section located in the Federal Funds Certifications Exhibit.

 Agree 

 Disagree 

1
8

Appendix D, Exhibit A, OMNIA Partners Response for National Contract

Include a detailed response to Appendix D, Exhibit A, OMNIA Partners Response for National Cooperative Contract.
Responses should highlight experience, demonstrate a strong national presence, describe how Offeror will educate
its national sales force about the Contract, describe how products and services will be distributed nationwide,
include a plan for marketing the products and services nationwide, and describe how volume will be tracked and
reported to OMNIA Partners.

1
9

Appendix D, Exhibit B, OMNIA Partners Administration Agreement

The successful Offeror will be required to sign Appendix D, Exhibit B, OMNIA Partners Administration Agreement
prior to Contract award. Offerors should have any reviews required to sign the document prior to submitting a
response. Offeror’s response should include any proposed exceptions to OMNIA Partners Administration
Agreement on Appendix B, Terms and Conditions Acceptance Form.

2
0

Appendix D, Exhibits F and G

Include completed Appendix D, Exhibits F. Federal Funds Certifications and G. New Jersey Business Compliance.

2
1

Ordering Methods

Describe ordering methods, tracking, and reporting.

We have Regional Sales Representatives nationwide. The Regional Sales Representative will able to help with
price quotes, sketches, starting a sample, the ordering process, fill- in orders and aftercare information of
uniforms. The representatives are the first point of contact and act as a liaison between the customer and
headquarters. To find out the representative, please visit our website www.stanbury.com, click "contact us," then
"Find Your Consultant."

2
2

Emergency Orders

Describe how Offeror responds to emergency orders.

Stanbury Uniforms, LLC. will respond to any service emergencies within 24 hours. We are in the office MONDAY-
FRIDAY 8:00 A.M. – 4:30 P.M. Please contact your Regional Sales Manager appropriate for the state you are
located.

2
3

Attribute deleted as part of an Addendum

2
4

Attribute deleted as part of an Addendum

2
5

Attribute deleted as part of an Addendum

2
6

Attribute deleted as part of an Addendum

2
7

Attribute deleted as part of an Addendum

Vendor: Stanbury Uniforms, LLC. 23-08 Addendum 4Page 7 of 19 pages



2
8

Attribute deleted as part of an Addendum

2
9

Attribute deleted as part of an Addendum

3
0

Attribute deleted as part of an Addendum

3
1

Attribute deleted as part of an Addendum

3
2

Describe Offeror’s return and restocking policy.

Stanbury does not accept returns on custom made items.

3
3

Describe Offeror’s ability to meet service and warranty needs.

Stanbury Uniforms offers a Limited Lifetime Warranty. Please see attached or contact your Sales Representative
for more details.

3
4

Describe Offeror’s customer service/problem resolution process. Include hours of operation, number
of services, etc.

As we do not have a lot of layers of middle management that slow response time. Your Regional Sales Manager is
always the first point of contact. They will work directly with their Account Specialist here at headquarters to ensure
that all issues are handled efficiently and effectively. Stanbury Uniforms, LLC office hours are Monday-Friday 8:00
A.M. - 4:30 A.M. We are not in the office on Saturdays or Sundays. During the year we have the main eight
scheduled holidays off. Stanbury Uniforms generally has a company-wide shut down between Christmas Eve and
New Year’s Day.

3
5

Describe Offeror’s invoicing process. Include payment terms and acceptable methods of payments.
Offerors shall describe any associated fees pertaining to credit cards/p-cards.

Invoices are mailed when order is complete. Invoices include all charges including shipping and taxes if applicable
as line items. Terms are Net 30. A late charge of 1.5% per month will be assessed against all accounts not paid
within thirty (30) days from date of payment specified in the contract. This is equal to 18% per year or such lesser
amount to the extend this exceeds that authorized by law. NO PREPAYMENT DISCOUNT ALLOWED ON CREDIT
CARD PURCHASES. FOB Shipping Point Brookfield MO

3
6

Transition Plan

Describe Offeror’s contract methodology/implementation/customer transition plan.
i. Retention and Workflow Schedules.
ii. Roles and responsibilities of provider and participating public agency.
iii. Levels of security for confidential documents.
iv. Where are backup systems located.

Stanbury currently has a contract with Region 4/OMNIA and we plan to continue all methodology currently in place.​
​ i. Retention and Workflow Schedules. No transition of these schedules will be necessary as we will continue
current practices.​ ​ ii. Roles and responsibilities of provider and participating public agency. Our entire team stands
ready to continue providing the same level of service and execution as demonstrated under the current contract.
Our parent company, Varsity Brands, is also supportive of our renewal of this contract and stands ready to help
serve in any way.​ ​ iii. Levels of security for confidential documents. Security of confidential information is of the
utmost importance to our team. We are compliant with best practices and have a secure file room that is locked
and managed by our executive team.​ ​ iv. Where are backup systems located. Our backups are performed daily on
Varsity Brands secure server.

3
7

Attribute deleted as part of an Addendum

3
8

Attribute deleted as part of an Addendum
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3
9

Attribute deleted as part of an Addendum

4
0

Attribute deleted as part of an Addendum

4
1

Describe the financial condition of Offeror.

Stanbury Uniforms has been in business since 1917 and we have had a strong financial track record. In July of
2019, Stanbury Uniforms was acquired by Varsity Brands which has 2 divisions (BSN Sports and Varsity Spirit) and
we now operate as Stanbury Uniforms, LLC. a division under Varsity Spirit. Varsity Brands has very strong financial
backing from Bain Capital and enjoys great banking relationships with Bank of America and its vendors and supply
chain. The company is privately held.

4
2

Provide a website link in order to review website ease of use, availability, and capabilities related to
ordering, returns and reporting. Describe the website’s capabilities and functionality.

www.stanbury.com

4
3

Describe the Offeror’s safety record.

Stanbury Uniforms consists of three locations: Brookfield, Milan, and Warsaw, Missouri; the average total number
of production employees is 140. Stanbury Uniforms has contracted with a safety consultant for 12+ years and our
safety team along with the consultant meet monthly to discuss our monthly safety audits and consider
recommendations for any safety enhancements. Regarding our safety record for the past two years, our OSHA
Form 300A (Summary of Work-Related injuries and Illnesses) demonstrates there was one work-related
injury/illness for 2022 at our Warsaw location and zero injuries/illnesses for both Brookfield and Milan locations.
For the year 2021, there was one work-related injury/illness at our Brookfield location and zero injuries/illnesses
for both Milan and Warsaw locations.

4
4

Describe Offeror’s green or sustainability program. What type of reporting or reviews are available to
participating agencies?

Because all of our current production facilities are located in rural areas, opportunities to execute effective ‘Green
Initiatives’ are somewhat limited. None of the communities we serve have significant existing waste recycling or
energy-use reduction programs. We are continually working on ways to be more efficient in all aspects of our
operation. Updating major energy-dependent processes, such as HVAC and production machinery, to be as
efficient as possible remains a high budgeting priority. We continue to regularly work with suppliers and vendors to
solve supply-chain issues, and to help limit waste and increase efficient use of raw materials.

4
5

Describe any social diversity initiatives.

Stanbury Uniforms staff and management is actively involved in a Diversity, Equity, and Inclusion Council, that
meets monthly to discuss concerns and offer programs and activities to promote DEI within the Varsity
organization. In our town hall meetings with all employees each of the initiatives of this DEI council are discussed
and accomplishments celebrated. Stanbury Uniforms annually commits sponsorship dollars to outreach activities
through multiple Corporate partners, helping provide access to the marching arts for underserved communities
(examples - in the Los Angeles area with the Pacific Crest Drum and Bugle Corps and in the Midwest with a new
outreach program by the Bluecoats Drum and Bugle Corps) One of our production facilities is located in a
community with a significant Spanish-speaking population and is operated as a bilingual facility. We routinely offer
employee recruitment activities in Spanish to help recruit non-english- speaking employees.

4
6

Attribute deleted as part of an Addendum

4
7

Attribute deleted as part of an Addendum

Vendor: Stanbury Uniforms, LLC. 23-08 Addendum 4Page 9 of 19 pages



4
8

Provide a brief history of the Offeror, including year it was established and corporate office location.

Stanbury markets its uniforms to middle school, high school, college and university marching bands and
professional drum & bugle corps, worldwide. Our company philosophy is to provide each customer with quality
uniforms, but most of all, to offer a pleasurable experience with our company throughout the process. We believe
in strong partnerships that benefit each party and we have enjoyed much success working with this mindset. Our
primary location and warehouse is in Brookfield, Missouri. We have been in our facility since 1972 and have
approximately 35,000 square feet. We also operate satellite production facilities in Milan, Missouri and Warsaw,
Missouri. Company Headquarters: Stanbury Uniforms, LLC. P.O. Box 100 ,108 Stanbury Industrial Drive,
Brookfield, MO 64628

4
9

Describe Offeror’s reputation in the marketplace.

Stanbury Uniforms, LLC. has a national offering of Marching Bands, Color Guard, Drum Corps, Winter Guard and
Concert Uniforms.

5
0

Describe Offeror’s reputation of products and services in the marketplace.

Stanbury Uniforms, LLC. is a leading manufacturer of band uniforms in the United States.

5
1

Describe the experience and qualifications of key employees.

Stanbury Uniforms has been in business since 1917 and we have had a rich heritage that has only been made
possible by the talent and dedication of our team members over the years. Below are a few people who will be
involved in the project. STEVE ROBERTS - As General Manager, Steve Roberts is responsible for overseeing
ongoing business operations within the company. Steve has been with Stanbury Uniforms since June of 1996.
BECKY STILL - As Director of Sales, it is Becky Still’s responsibility to schedule the production calendar, monitor
the coordination of material needs with purchasing and production, facilitate shipping methods and needs, and act
as connection for numerous sales representatives for the company. She also oversees the warranty assurance of
orders, manages the house accounts and manages the administrative office. Becky first joined the Stanbury team
in 1998 as an Account Specialist. REGIONAL SALES REPRESENTATIVES- We currently have 17 representatives
nationwide.

5
2

Describe Offeror’s experience working with the government sector.

Stanbury Uniforms was founded in 1917 and have been working with Government Sectors since our inception.
Stanbury has been working within this space selling to Universities/Colleges, School Districts, Cities and
Municipalities, and booster groups for over 100 years. Currently, we have an agreement with Omnia and with this
process hoping for a renewal. We feel our track record and sales growth over the past few years with Omnia has
demonstrated our commitment and capabilities.

5
3

Describe past litigation, bankruptcy, reorganization, state investigations of entity or current officers
and directors

N/A

5
4

Value Add

Provide any additional information related to products and services Offeror proposes to enhance and add value to
the Contract.

Stanbury Uniforms, LLC. offers pre-sale sketches, artwork, styling specifications and a sample uniform at no
charge.

5
5

Detail Supplier's strategies under these options when responding to a solicitation.

5
6

Supplier Response

Supplier must supply the following information for the Principal Procurement Agency to determine Supplier's
qualifications to extend the resulting Master Agreement to Participating Public Agencies through OMNIA Partners.
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5
7

Brief history and description of Supplier to include experience providing similar products and
services.

Stanbury Uniforms, LLC. is a leading manufacturer of band uniforms in the United States. The company was
founded in 1917 in Kansas City, Missouri by Will Stanbury and his father to manufacture police, fire, military and
regalia uniforms. By the late 1940’s, the company had evolved and began to specialize in custom made marching
band uniforms. Stanbury moved its operation to Brookfield, Missouri in 1958.​ In 1972, the company was purchased
by Medalist Industries of Milwaukee, Wisconsin. In 1982, several officers of Medalist purchased Stanbury. In 1994,
an ESOP (Employee Stock Ownership Plan) was formed to take ownership and keep operations in Missouri. In July
of 2019, Stanbury was acquired by Varsity Spirit and we are now part of Varsity’s Performing Arts Division. Along
with Director’s Showcase International (DSI), the leading provider of footwear and accessories for marching band
and color guard, and S.A. Feather Company, the leading provider of plumes and specialty feather goods for
marching band, Varsity Performing Arts has the ability to cover all facets of a marching program. ​ Stanbury
markets its uniforms to middle school, high school, college and university marching bands and professional drum &
bugle corps, worldwide. Our company philosophy is to provide each customer with quality uniforms, but most of all,
to offer a pleasurable experience with our company throughout the process. We believe in strong partnerships
that benefit each party and we have enjoyed much success working with this mindset.

5
8

Total number and location of salespersons employed by Supplier.

Currently we have 17 Regional Sales Managers that cover the United States. Some of the representatives cover
one or more states. Please see attached for our Sales Representative Manager contact information. Each
representatives respective states are listed under their name.

5
9

Number and location of support centers (if applicable) and location of corporate office.

Our primary location and warehouse is in Brookfield, Missouri. We have been in our facility since 1972 and have
approximately 35,000 square feet. We also operate satellite production facilities in Milan, Missouri and Warsaw,
Missouri. Company Headquarters: Stanbury Uniforms, LLC., P.O. Box 100 ,108 Stanbury Industrial Drive,
Brookfield, Missouri 64628

6
0

Annual sales for the three previous fiscal years.

$25000000

6
1

Annual sales for the three previous fiscal years.

$25000000.00

6
2

Annual sales for the three previous fiscal years.

$25000000.

6
3

Describe any green or environmental initiatives or policies.

Because all of our current production facilities are located in rural areas, opportunities to execute effective ‘Green
Initiatives’ are somewhat limited. None of the communities we serve have significant existing waste recycling or
energy-use reduction programs. We are continually working on ways to be more efficient in all aspects of our
operation. Updating major energy-dependent processes, such as HVAC and production machinery, to be as
efficient as possible remains a high budgeting priority. We continue to regularly work with suppliers and vendors to
solve supply-chain issues, and to help limit waste and increase efficient use of raw materials.

6
4

Diversity Programs

Describe any diversity programs or partners supplier does business with and how Participating Agencies may use
diverse partners through the Master Agreement. Indicate how, if at all, pricing changes when using the diversity
program. If there are any diversity programs, provide a list of diversity alliances and a copy of their certifications.

We do not participate in any type of diversity program.
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6
5

Minority Women Business Enterprise

 Yes 

 No 

6
6

If yes, list certifying agency:

No response

6
7

Small Business Enterprise (SBE) or Disadvantaged Business Enterprise

 Yes 

 No 

6
8

If yes, list certifying agency:

No response

6
9

Historically Underutilized Business (HUB)

 Yes 

 No 

7
0

If yes, list certifying agency:

No response

7
1

Historically Underutilized Business Zone Enterprise (HUBZone)

 Yes 

 No 

7
2

If yes, list certifying agency:

No response

7
3

Other recognized diversity certificate holder

 Yes 

 No 

7
4

If yes, list certifying agency:

No response

7
5

Contractor Relationships

List any relationships with subcontractors or affiliates intended to be used when providing services and identify if
subcontractors meet minority-owned standards. If any, list which certifications subcontractors hold and certifying
agency.

N/A- No Subcontractors will be used during the duration of this contract.

7
6

Describe how supplier differentiates itself from its competitors.

Better quality products and more complete customer service.​ We have the most experienced design team in the
industry.​ Our sales team offers more experience in the Marching Arts than any other company in our market –
most of our reps are former band directors, drum corps staff members, show designers, drill writers, instrument
dealers, or educators that provide more to their customers than just uniforms.
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7
7

Litigation, Bankruptcy or reorganization

Describe any present or past litigation, bankruptcy or reorganization involving supplier.

N/A

7
8

Felony Conviction Notice

Indicate if the supplier:

is a publicly held corporation and this reporting requirement is not applicable;
is not owned or operated by anyone who has been convicted of a felony; or
is owned or operated by and individual(s) who has been convicted of a felony and provide the names and
convictions.

 Yes 

 No 

7
9

Debarment or suspension actions

Describe any debarment or suspension actions taken against supplier.

Not Applicable

8
0

Distribution, Logistics

Each offeror awarded an item under this solicitation may offer their complete product and service offering/a balance
of line. Describe the full line of products and services offered by supplier.

No response

8
1

Distribution

Describe how supplier proposes to distribute the products/service nationwide. Include any states where products
and services will not be offered under the Master Agreement, including U.S. Territories and Outlying Areas.

All Stanbury sales representatives are factory trained and receive continuous training throughout the year. In
addition, they are up to date with all the current industry trends and styles that are in the market. Stanbury
Uniforms is world wide. Sales are not just limited to the United States. We also have provided uniforms in Canada,
Mexico, and uniforms from other countries.

8
2

Distribution

Describe how Participating Agencies are ensured they will receive the Master Agreement pricing; include all
distribution channels such as direct ordering, retail or in-store locations, through distributors, etc. Describe how
Participating Agencies verify and audit pricing to ensure its compliance with the Master Agreement.

All pricing is requested by our Regional Sales Managers and is generated from Stanbury’s headquarters in
Missouri. There are no other distribution methods which ensures that pricing will always be the Master Agreement
pricing. Again, the contract number will be referenced on all quotes.

8
3

Logistics

Identify all other companies that will be involved in processing, handling or shipping the products/services to the
end user.

As under the current contract and system with OMNIA, we use FedEx, UPS, USPS and XPO as our primary
partners for shipping products and services to the end user. Some of the accessories for uniform orders are
shipped directly from our suppliers via these same carriers.
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8
4

Logistics

Provide the number, size and location of Supplier's distribution facilities, warehouses and retail networks as
applicable.

Our primary location and warehouse is in Brookfield, Missouri. We have been in our facility since 1972 and have
approximately 35,000 square feet. We also operate satellite production facilities in Milan, Missouri and Warsaw,
Missouri. Company Headquarters: Stanbury Uniforms, LLC. P.O. Box 100, 108 Stanbury Industrial Drive,
Brookfield, MO 64628 Our production facilities are stocked with the finest sewing equipment from companies like
Gerber, Barudan, Singer, Brother, Resee, etc. We employ a facility manager and two mechanics for upkeep and
maintenance of the equipment. There are approximately 250 employees. We also do retail sales through our
website: www.stanbury.com

8
5

Marketing and Sales

Provide a detailed ninety-day plan beginning from award date of the Master Agreement describing the strategy to
immediately implement the Master Agreement as supplier’s primary go to market strategy for Public Agencies to
supplier’s teams nationwide, to include, but not limited to:

Executive leadership endorsement and sponsorship of the award as the public sector go-to-market strategy
within first 10 days.
Training and education of Supplier's national sales force with participation from the Supplier's executive
leadership, along with the OMNIA Partners team within first 90 days.

Stanbury Uniforms’ executive leadership will provide their endorsement and sponsorship of the award as the public
sector go-to-market strategy within the first 10 days after final approval. ​ Stanbury Uniforms will facilitate and
participate in training for our national sales force along with the Region4/OMNIA Partners team within the first 90
days. We will also invite OMNIA Partners to provide additional in-person training and information, if needed, at our
fall sales conference.
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90-day Plan

Provide a detailed ninety-day plan beginning from award date of the Master Agreement describing the strategy to
market the Master Agreement to current Participating Public Agencies, existing Public Agency customers of
Supplier, as well as to prospective Public Agencies nationwide immediately upon award, to include, but not limited
to:

Creation and distribution of a co-branded press release to trade publications
Announcement, Master Agreement details and contact information published on the Supplier’s website within
first 90 days.
Design, publication and distribution of co-branded marketing materials within first 90 days
Commitment to attendance and participation with OMNIA Partners at national (i.e. NIGP Annual Forum, NPI
Conference, etc.), regional (i.e. Regional NIGP Chapter Meetings, Regional Cooperative Summits, etc.) and
supplier-specific trade shows, conferences and meetings throughout the term of the Master Agreement
Commitment to attend, exhibit and participate at the NIGP Annual Forum in an area reserved by OMNIA
Partners for partner suppliers. Booth space will be purchased and staffed by Supplier. In addition, Supplier
commits to provide reasonable assistance to the overall promotion and marketing efforts for the NIGP Annual
Forum, as directed by OMNIA Partners.
Design and publication of national and regional advertising in trade publications throughout the term of the
Master Agreement
Ongoing marketing and promotion of the Master Agreement throughout its term (case studies, collateral
pieces, presentations, promotions, etc.)
Dedicated OMNIA Partners internet web-based homepage on Supplier’s website with:
•OMNIA Partners standard logo;
•Copy of original Request for Proposal;
•Copy of Master Agreement and amendments between Principal Procurement Agency and Supplier;
•Summary of Products and pricing;
•Marketing Materials
•Electronic link to OMNIA Partners’ website including the online registration page;
•A dedicated toll-free number and email address for OMNIA Partners

Stanbury Uniforms, in cooperation with Region4/OMNIA Partners, will create and distribute a co-branded press
release via our normal procedure for such releases, including music industry trade publications and social media.
We will also post the release, along with Master Agreement details and contact information, on our website within
the first 90 days. ​ We will collaborate with the Region4/OMNIA Marketing Team to design and distribute co-branded
marketing materials and make those materials available to our national sales force within the first 90 days. ​
Stanbury Uniforms will make every effort to participate with Region4/OMNIA Partners in national, regional and
supplier-specific trade shows, conferences and meetings during the term of the agreement. We will also consider
participation at the NIGP Annual Forum. PLEASE NOTE: our commitment to attendance and on-site participation at
any of the above-mentioned events is contingent upon existing budget and scheduling constraints. ​ Stanbury
Uniforms’ Marketing Team will work with Region4/OMNIA Partners to create and distribute advertising in any music
industry trade publications with whom we advertise during the term of the agreement. We will also collaborate with
Region4/OMNIA for additional marketing and promotion of the Master Agreement, including case studies,
presentations and other ongoing promotions. ​ Stanbury Uniforms will host an Region4/OMNIA Partners dedicated
homepage at stanbury.com, including the Region4/OMNIA Partners standard logo, copy of the original request for
proposal, master agreement plus any amendments, summary of products and pricing (where applicable and
available), additional marketing materials, and a link to the Region4/OMNIA Partners website, including the online
registration page. The page can include additional contact information for Region4/OMNIA Partners, as further
agreed upon.
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Transition

Describe how Supplier will transition any existing Public Agency customers’ accounts to the Master Agreement
available nationally through OMNIA Partners. Include a list of current cooperative contracts (regional and national)
Supplier holds and describe how the Master Agreement will be positioned among the other cooperative
agreements.

We have cooperative agreements with the following:​ BuyBoard- Contract #:670-22, TIPS- Contract #:231001, Co-
Stars- Our Entity # is: 4353551 and our Bidder/ Vendor # is:360104 and Mohave- Contract #:19RSTAN0425​ ​ We
are seeing significant traction with customers wanting to purchase through Region 4/OMNIA, as they have had
good experiences purchasing other items through their school districts. Couple that with our rep's aggressive
promotion of Region 4/OMNIA and the support/ease of working with Region 4/OMNIA we feel that the adoption will
soar.

8
8

Logo

Acknowledge Supplier agrees to provide its logo(s) to OMNIA Partners and agrees to provide permission for
reproduction of such logo in marketing communications and promotions. Acknowledge that use of OMNIA Partners
logo will require permission for reproduction, as well.

 Yes 

 No 

8
9

Sales

Confirm Supplier will be proactive in direct sales of Supplier’s goods and services to Public Agencies nationwide
and the timely follow up to leads established by OMNIA Partners. All sales materials are to use the OMNIA Partners
logo. At a minimum, the Supplier’s sales initiatives should communicate:

Master Agreement was competitively solicited and publicly awarded by a Principal Procurement Agency
Best government pricing
No cost to participate
Non-exclusive

 Yes 

 No 

9
0

Training

Confirm Supplier will train its national sales force on the Master Agreement. At a minimum, sales training should
include:

Key features of Master Agreement
Working knowledge of the solicitation process
Awareness of the range of Public Agencies that can utilize the Master Agreement through OMNIA Partners
Knowledge of benefits of the use of cooperative contracts

 Yes 

 No 
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Responsibility

Provide the name, title, email and phone number for the person(s), who will be responsible for:

Executive Support
Marketing
Sales
Sales Support
Financial Reporting
Accounts Payable
Contracts

Executive Support: Steve Roberts, General Manager sroberts@stanbury.com, Marketing: Jeff Elliott, Marketing
Coordinator jeff.elliott@stanbury.com, Sales and Sales Support: Becky Still, Office Sales Manager
bstill@stanbury.com, Financial Reporting/Accounts Payable: Cheryl Riddle, Controller criddle@stanbury.com,
Contracts: Dana Davis, Bid Coordinator stanbury.bids@stanbury.com

9
2

Sales Force

Describe in detail how Supplier’s national sales force is structured, including contact information for the highest-
level executive in charge of the sales team.

Stanbury Uniforms has representatives assigned to cover sales in each state in the United States. Most of our
representatives cover more than one state. Our Office Sales Manager, Becky Still trains and oversees the regional
representatives.

9
3

Implementation

Explain in detail how the sales teams will work with the OMNIA Partners team to implement, grow and service the
national program.

Our national sales meeting was held in October 2023, where we discussed strategies for Region 4/OMNIA with our
entire sales team which included additional training and sharing of success stories within our customer base. We
plan to continue this momentum by hosting a company wide sales team Teams call inviting representatives from
Region 4/OMNIA to participate to further grow and service the program.

9
4

Program Management

Explain in detail how Supplier will manage the overall national program throughout the term of the Master
Agreement, including ongoing coordination of marketing and sales efforts, timely new Participating Public Agency
account set-up, timely contract administration, etc.

We have been working with purchasing cooperatives for over 15 years and have maintained a strong track record
of service throughout this time. Our executive team and staff stand ready to execute ongoing coordination of
marketing and sales efforts, timely new Participating Public Agency account set-up, timely contract administration,
etc.
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Supplier's Customer List

State the amount of Supplier’s Public Agency sales for the previous fiscal year. Provide a list of Supplier’s top 10
Public Agency customers, the total purchases for each for the previous fiscal year along with a key contact for
each.

1.) Michigan State University- East Lansing, Michigan ​ David Thornton, Director of the Spartan Marching Band​
Phone: (517) 432-7085​ E-Mail Address: dtt@msu.edu​ Contract Amount: $296,955.00​ ​ 2.) Stevens High School-
San Antonio, Texas​ John Dominguez, Band Director​ Phone: (210) 422-3526​ E-Mail Address:
john.dominguez@nisd.net​ Contract Amount: $244,360.00​ ​ 3.) Southern University- Baton Rouge, Louisiana​ Kedric
D. Taylor- Director of Bands​ Phone: (225) 771-3528​ E-Mail Address: kedric_taylor@subr.edu​ Contract Amount:
$241,465.00​ ​ 4.) University of Maryland- College Park, Maryland​ Andrea E. Brown, Director of Mighty Sound of
Maryland Marching Band​ Phone: (301) 405-5542​ E-Mail Address: aebrown7@umd.edu​ Contract Amount:
$230,003.00​ ​ 5.) Sandra Day O’Conner High School- Helotes, Texas​ James Miculka, Fine Arts Director​ Phone:
(210) 397-8649​ E-Mail Address: james.miculka@nisd.net​ Contract Amount: $219,171.50​ ​ 6.) Mercer Island High
School- Mercer Island, Washington​ Parker Bixby, Band Director​ Phone: (206) 230-6324​ E-Mail Address:
parker_bixby@misd.wednet.edu​ Contract Amount: $217,865.94​ ​ ​ 7.) Rio Grande High School- Rio Grande City,
Texas​ Eric Garza, Band Director​ Phone: (956) 844-2648​ E-Mail Address: egarza042@rgccisd.org​ Contract
Amount: $209,337.10​ ​ 8.) Rockwall High School- Rockwall, Texas​ Brandon Downs, Director of Bands​ Phone: (469)
689-7225​ E-Mail Address: brandon.downs@rockwallisd.org​ Contract Amount: $191,697.50​ ​ 9.) Lyndon B. Johnson
High School- Laredo, Texas​ Joe Valenzuela, Band Director​ Phone: (956) 404-5297​ E-Mail Address:
jose.valenzuela@uisd.net​ Contract Amount: $190,828.60​ ​ 7.) Granbury High School- Granbury, Texas​ Mario
Morales, Director of Bands​ Phone: (817) 408-4647​ E-Mail Address: mario.morales@granburyisd.org​ Contract
Amount: $178,113.54

9
6

System Capabilities and Limitations

Describe Supplier’s information systems capabilities and limitations regarding order management through receipt of
payment, including description of multiple platforms that may be used for any of these functions.

The recent world-wide pandemic slowed plans for many enhancements to order management system capabilities.
As the world seems to be exiting this challenging event, those plans are moving back to the forefront. Many
systems that have been utilized by Varsity Brands (which Stanbury Uniforms was acquired by in 2019) are now
being implemented and enhanced for use in the band uniform part of the company. These systems include SAP,
Salesforce, ADP, Workday, Smartsheet, Gerber Technologies, and PeopleSoft to name a few. All these changes
are in process and will enhance our order management moving forward.

9
7

Projected Sales Year One

Provide the Contract Sales (as defined in Section 12 of the OMNIA Partners Administration Agreement) that
Supplier will guarantee each year under the Master Agreement for the initial three years of the Master Agreement
(“Guaranteed Contract Sales”). To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee
shall be calculated based on the greater of the actual Contract Sales and the Guaranteed Contract Sales.

$1260000

9
8

Projected Sales Year Two

Provide the Contract Sales (as defined in Section 12 of the OMNIA Partners Administration Agreement) that
Supplier will guarantee each year under the Master Agreement for the initial three years of the Master Agreement
(“Guaranteed Contract Sales”). To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee
shall be calculated based on the greater of the actual Contract Sales and the Guaranteed Contract Sales.

$1323000

9
9

Projected Sales Year Three

Provide the Contract Sales (as defined in Section 12 of the OMNIA Partners Administration Agreement) that
Supplier will guarantee each year under the Master Agreement for the initial three years of the Master Agreement
(“Guaranteed Contract Sales”). To the extent Supplier guarantees minimum Contract Sales, the Administrative Fee
shall be calculated based on the greater of the actual Contract Sales and the Guaranteed Contract Sales.

$1389150
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Not-to-exceed Pricing

Even though it is anticipated many Public Agencies will be able to utilize the Master Agreement without further
formal solicitation, there may be circumstances where Public Agencies will issue their own solicitations. The following
options are available when responding to a solicitation for Products covered under the Master Agreement.

Respond with Master Agreement pricing (Contract Sales reported to OMNIA Partners).
If competitive conditions require pricing lower than the standard Master Agreement not-to-exceed pricing,
Supplier may respond with lower pricing through the Master Agreement. If Supplier is awarded the contract,
the sales are reported as Contract Sales to OMNIA Partners under the Master Agreement.
Respond with pricing higher than Master Agreement only in the unlikely event that the Public Agency refuses
to utilize Master Agreement (Contract Sales are not reported to OMNIA Partners).
If alternative or multiple proposals are permitted, respond with pricing higher than Master Agreement, and
include Maste Agreement as the alternate or additional proposal.

 Yes 

 No 

1
0
1

Equipment Offerings

New, Used, Parts, Accessories, Service and Repair, Trade-Ins, Leasing/Financing and provide pricing structure for
each of these items.

New

Vendor: Stanbury Uniforms, LLC. 23-08 Addendum 4Page 19 of 19 pages




















































































































































































































































