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PROOF OF PUBLICATION 
 

(2015.5 C.C.P.) 
 

State of California       ) 
County of Orange       ) ss 

Notice Type:             

Ad Description:       

I am a citizen of the United States and a resident of the State of California; I am 
over the age of eighteen years, and not a party to or interested in the above 
entitled matter.  I am the principal clerk of the printer and publisher of the 
ORANGE COUNTY REPORTER, a newspaper published in the English 
language in the City of Santa Ana, and adjudged a newspaper of general 
circulation as defined by the laws of the State of California by the Superior 
Court of the County of Orange, State of California, under date of June 2, 1922, 
Case No. 13,421.  That the notice, of which the annexed is a printed copy, has 
been published in each regular and entire issue of said newspaper and not in 
any supplement thereof on the following dates, to-wit: 

 

Executed on: 10/10/2004 
At  Riverside, California 

I certify (or declare) under penalty of perjury that the foregoing is true and 
correct. 
 
 
 
 
 
 

      
Signature 

 

SAN BERNARDINO COUNTY SUN

473 E CARNEGIE DR #200, SAN BERNARDINO, CA 92408
(909) 889-9666 (909) 884-2536

SB 3552675
SUSAN PASSMAN                   
SUSAN PASSMAN
840 CRESCENT CENTRE DR #600
FRANKLIN, TN - 37067

RFP - REQUEST FOR PROPOSALS

RFP No. 22-6640

I am a citizen of the United States and a resident of the State of California; I am
over the age of eighteen years, and not a party to or interested in the above
entitled matter. I am the principal clerk of the printer and publisher of the SAN
BERNARDINO COUNTY SUN, a newspaper published in the English language
in the city of SAN BERNARDINO, county of SAN BERNARDINO, and adjudged
a newspaper of general circulation as defined by the laws of the State of
California by the Superior Court of the County of SAN BERNARDINO, State of
California, under date 06/27/1952, Case No. 73081.  That the notice, of which
the annexed is a printed copy, has been published in each regular and entire
issue of said newspaper and not in any supplement thereof on the following
dates, to-wit:

02/04/2022, 02/11/2022

02/11/2022

SAN BERNARDINO   

!A000005941123!
Email

Cobb County, GA is requesting
proposals from qualified and
experienced firms to provide
Tractors, Mowers, and Other
Equipment, Parts, and Services
(RFP No. 22-6640). In order to be
considered, the Proposer must
complete and submit a proposal to
Cobb County, GA in accordance with
the solicitation documentation
available at
https://www.cobbcounty.org/purcha
sing/bidding-opportunities or from
the Purchasing Department.
WEBEX PRE-PROPOSAL
CONFERENCE: Monday, February
14, 2022, 10:00 am EST.
PROPOSAL DUE DATE:
March 10, 2022 BEFORE 12:00 PM
EST. CONTACT
purchasing@cobbcounty.org.
2/4, 2/11/22

SBS-3552675#
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Date: 02/02/2022
Adnum: 402588
Custid: 65540

ADVERTISING PROOF
Customer: OMNIA PARTNERS
Ad Title: Tractors, Mowers, and Other Equipment, Parts, and Services
Lines: 30 

^STARTAD^402588^

Cobb County, GA
Tractors, Mowers, 

and Other Equipment, 
Parts, and Services
Proposals Due: March 10

Cobb County, GA is request-
ing proposals from qualified and 
experienced firms to provide 
Tractors, Mowers, and Other 
Equipment, Parts, and Services 
(RFP No. 22-6640). In order to 
be considered, the Proposer must 
complete and submit a propos-
al to Cobb County, GA in accor-
dance with the solicitation docu-
mentation available at https://
www.cobbcounty.org/purchasing/
bidding-opportunities or from the 
Purchasing Department.

WEBEX PRE-PROPOSAL 
CONFERENCE: Monday, 
February 14, 2022, 10:00 am 
EST.

PROPOSAL DUE DATE: 
March 10, 2022 BEFORE 12:00 
PM EST. CONTACT purchasing@
cobbcounty.org.

Date of publication in 
the Seattle Daily Journal of 
Commerce, February 2, 2022.

2/2(402588)^ENDAD^402588^
^THE-END^

State of Washington, King County







AFFIDAVIT OF PUBLICATION
Account # Order Number Identification Order PO Amount Cols Depth

85724 212013 Print Legal Ad - IPL0058958 RFP-22-6640 $121.58 1 17 L

Attention: Susan Passman

OMNIA Partners
840 Crescent Centre Dr #600
Franklin, Tennessee 37067

State of South Carolina

County of Richland

I, Tara Pennington, makes oath that the
advertisment, was published in The State, a
newspaper published in the City of Columbia,
State and County aforesaid, in the issue(s) of

No. of Insertions: 1

Beginning Issue of: 02/03/2022

Ending Issue of: 02/03/2022

Tara Pennington

Sworn to and subscribed before me this 3rd day of
February in the year of 2022

Notary Public in and for the state of Texas, residing in
Dallas County

Errors- the liability of the publisher on account of errors in or
omissions from any advertisement will in no way exceed the
amount of the charge for the space occupied by the item in
error, and then only for the first incorrect insertion.”

Extra charge for lost or duplicate affidavits.
Legal document please do not destroy!





SPORTS USA TODAY ❚ THURSDAY FEBRUARY 3, 2022 ❚ 5C

PLACE YOUR AD in USA TODAY Marketplace!
(800) 397-0070 • sales@russelljohns.com

Place your Public Notice in USA TODAYMarketplace!

Call: 1-800-397-0070

PUBLIC NOTICE GET NOTICED!
(800) 397-0070

sales@russelljohns.com

To view more Classified listings,

visit: classifieds.usatoday.com

BUSINESS

BUSINESS
OPPORTUNITES

BUSINESS
OPPORTUNITES

All Marketing Done for You!
5 Sales GUARANTEED!

Residual Monthly Income
We pay every Friday to

your PayPal or Venmo Account!
Credit Cards Accepted. Visit us @
www.simplecashdaily.com/
amember/aff/go/dhaw Affiliate

Opp.

$9,000
6-FIGUREAUTOMATEDBIZ
Earn $500-$30,000
PER Month Ethically From
Home or From Anywhere!
FREE Online Videos Reveal

AMAZING Details.

Gotowww.JoinLAVToday.com
Affiliate
Opp.

MONEY-BACKGUARANTEE!
ExclusiveOnce in a
LifetimeOpportunity!
“ALLDONEFORYOU”

pot’l

LifetimeOpportunity!

BUSINESS
OPPORTUNITES

FOR SALE
Internet Business

With Patented Product

No competition
Made for all women,
families, seniors, M&F

Bathtub benches/seat
Safe and beautiful
With complete USA
supply chain and
manufacturing

All IP rights included.

Contact:
sales@buttbench.com

NOTICES

PUBLIC NOTICE

The Interlocal Purchasing System (TIPS) has posted
procurement solicitations at www.tips-usa.com

for the following categories:

220201 Roadside Assistance
220202 Fleet Fueling and Charging Equipment

and Facilities (2 PART with JOC)

Proposals are due and will be opened on
March 18, 2022 at 3:00 pm local time.

Call 866-839-8477 for problems with website or questions.

PUBLIC NOTICE

Cobb County, GA is requesting proposals from
qualified and experienced firms to provide

Tractors, Mowers, and Other Equipment, Parts,
and Services (RFP No. 22-6640).

In order to be considered, the Proposer must complete
and submit a proposal to Cobb County, GA in accordance

with the solicitation documentation available at
https://www.cobbcounty.org/purchasing/

bidding-opportunities
or from the Purchasing Department.

WEBEX PRE-PROPOSAL CONFERENCE:
Monday, February 14, 2022, 10:00 am EST.

PROPOSAL DUE DATE:
March 10, 2022 BEFORE 12:00 PM EST.

CONTACT:
purchasing@cobbcounty.org.

NOTICES

LEGAL NOTICE

LEGAL NOTICE

The U.S. Fish and Wildlife Service is reopening the comment period on its proposal
to reclassify the red-cockaded woodpecker (RCW) from endangered to threatened
under the Endangered Species Act (ESA) and associated section 4(d) rule. We are
proposing a revised section 4(d) rule for the RCW with this reopened comment period.

We will accept comments received or postmarked on or before March 7, 2022.
Comments submitted electronically using the Federal eRulemaking Portal (http://
www.regulations.gov; search for docket FWS–R4–ES–2019-0018) must be received
by 11:59 p.m. Eastern Time on the closing date. We must receive requests for public
hearings, in writing, at the address shown below by February 18, 2022.

FOR FURTHER INFORMATION CONTACT: Aaron Valenta, Chief, Division of
Restoration and Recovery, U.S. Fish and Wildlife Service, Southeast Regional Office,
1875 Century Boulevard, Atlanta, GA 30345; telephone 404–679– 4144. Persons
who use a telecommunications device for the deaf (TDD) may call the Federal Relay
Service at 800–877–8339.

The NCAA had $1.155 billion
in total revenue for its 2021 fi�s-
cal year, as its fi�nances re-
turned to nearly normal condi-
tions after the COVID-19 pan-
demic forced the cancellation
of the 2020 Division I men’s
basketball tournament, the as-
sociation’s new audited fi�nan-
cial statement shows.

But the statement, which
the association released
Wednesday, still shows the im-
pacts of the pandemic, the as-
sociation’s steps to manage
those impacts and the potential
for major problems if another
surge in the virus aff�ects this
season’s basketball tourna-
ments.

In 2020, the NCAA’s revenue
dropped by $600 million be-

cause of the men’s tourna-
ment’s cancellation – and that
was with the association col-
lecting $270 million from a
loss-of-revenue insurance pol-
icy designed to cover the tour-
nament.

In 2021, according to the new
statement’s notes, the NCAA
again had such coverage in
place – and it paid out $81 mil-
lion “related to reduced ticket
sales and additional costs for
COVID-19 precautions” as the
men’s tournament was played
entirely in Indiana and the
women’s tournament entirely
in Texas. Normally, the events
are played at venues across the
nation.

Now, however: “The NCAA’s
loss of revenue insurance ex-
pired at the end of fi�scal-year
2020-21 and similar coverage is
no longer available given the

changes in the marketplace due
to COVID-19. Management is
exploring alternative solutions
to pandemic risk management
and will continue to monitor
the impact of COVID-19 during
fi�scal-year 2021-22.”

The NCAA draws nearly all
of its revenue from the Division
I men’s basketball tournament,
beginning with its multimedia
and marketing rights deal with
CBS and Turner that is sched-
uled to pay the association
$870 million in 2022.

The NCAA lost more than
$800 million in multimedia
and ticket revenue from the
men’s basketball tournament’s
cancellation in 2020, the fi�nan-
cial statement said. 

That was partially off�set by
the insurance payout, but the
association ended up drastical-
ly cutting its distribution to Di-

vision I schools and confer-
ences. 

Those members received
just over $246 million in fi�scal
2020, compared to $611 million
in 2019 and $613 million in 2021.

Even with the 2021 insur-
ance proceeds, the association
reported $36 million less in
championships and National
Invitation Tournament reve-
nue not related to the CBS-Tur-
ner deal in 2021 than it did for
2019. 

In prior years, that revenue
amount had almost always in-
creased annually.

The notes to the statement
said that in May 2020, the
NCAA obtained a $125 million
credit line with PNC Bank. The
association borrowed $100 mil-
lion in fi�scal 2020, then repaid
it the same year. The NCAA let
the credit line expire on May 1,

2021, but presumably could
readily re-establish it.

Because of scheduled annu-
al rights fees increases, growth
in investment income and
slightly lower expenses than it
had in 2019, the NCAA operated
at a nearly $122 million surplus
in fi�scal 2021.

Its net assets stood at 
$516 million at the end of fi�scal
2021. That’s its greatest total
since the end of the 2015 fi�scal
year, when the total was nearly
$700 million. 

That was just before the
NCAA board of governors ap-
proved a one-time distribution
of $200 million to Division I
members from what had been a
quasi-endowment reserve and
the association agreed to a
$209 million settlement of the
damages portion of the Alston
antitrust case.

NCAA revenue back to $1.15 billion in 2021
Steve Berkowitz
USA TODAY

But, hey, even if you em-
brace such a thing – we Gen-
Xers generally disavow soccer
– I’d also submit this “crest” is
screwed up.

Maybe you like the whole
“Est. 1932” thing. (As Nicolas
Cage’s character uttered in
“The Rock,” a 1996 classic, “You
know, I like history too, and
maybe when this is all over you
and I can stop by the souvenir
shop together, but right now I
just ... I just wanna fi�nd some
rockets!”)

Maybe you like the three
stars in the bottom left quad-
rant, “representative of the
stars on the DC fl�ag and the
team’s position within the Na-
tion’s Capital.” Sure, maybe ...
though this looks a lot more like
Tennessee’s state fl�ag – refer-
ence the Titans’ logo – than the
District of Columbia’s.

But what’s really dumb are
the fi�ve years noted in the bot-
tom half of the crest’s circular
border. It will become quite un-
tenable if the Commanders go
all Patriots on us and render the
font inscrutable with more
championships, but that’s an
issue for the people of the 22nd
(23rd?) century. What’s really
dismaying is, in addition to
noting 1937 and 1942 – years
when Washington did win NFL
titles – that 1983, 1988 and 1992
are also listed.

Sigh. 
Yes, Washington technically

won its Super Bowls in the cal-
endar years 1983, 1988 and
1992. But the teams that did the
work were the 1982, 1987 and

ARLINGTON, Va. – The
Washington Football Team,
known by another – infamous
– name for 87 of the franchise’s
90 seasons, fi�nally unveiled its
long-awaited rebranding
Wednesday.

More infamy seems likely to
follow. 

Twitter may not be the most
accurate canary in the coal
mine, but the site’s legion of us-
ers were largely unkind to the
“Commanders” reveal – includ-
ing what seemed like a large
swath of the club’s fan base.

An unscientifi�c polling of my
Gen-X friends, who have sup-
ported this team since its hey-
day in the 1980s, revealed apo-
plectic reaction and disbelief a
two-year process to reboot the
organization birthed ... this.

(And, as a U.S. Army veter-
an, I can only hope Washington
hasn’t disenfranchised its sig-
nifi�cant base of itinerant mili-
tary supporters by aligning
with a rank – commander –
unique to the Navy ... but that’s
neither here nor there.)

Navigating trademark is-
sues, focus groups and histori-
cal considerations is no easy
task. Still, the leaks – accurate
as it turned out – on social
media in recent weeks and
from former Washington quar-
terback Joe Theismann on
Monday left many hoping
“Commanders” might be an
elaborate ruse as opposed to a
soft launch that gave the team’s
fans time to adapt.

That brings me to Washing-
ton’s problematic “crest.” I
fancy myself as something of a
league historian and most cer-
tainly a uniform afi�cionado.
The Commanders are touting
their “crest” as, “A unique
brand element within the NFL,
Washington’s crest features
core elements of the team’s
identity and the franchise’s de-
fi�ning moments.”

Uh huh. It’s a soccer logo,
y’all. Barf.

1991 editions. Ever heard any-
one cite the excellence of the
undefeated ’72 Dolphins ...
who won Super Bowl 7 in
1973? Do they call them the ’85
Bears or the ’86 Bears ... be-
cause the 1985 team won Su-
per Bowl 20 in 1986. The NFL
defi�nes the Super Bowl era as
beginning in 1966, the season
that led up to what became
known as Super Bowl 1 ...
which was played in 1967. 

Need I go on?
While celebrating the NFL’s

100th season two years ago
and compiling a list of the
league’s 100 best teams, I
ranked Washington’s 1991 jug-
gernaut No. 6 overall – and
fans will correctly tell you it’s
an underrated squad, perhaps
forgotten while wedged be-
tween the San Francisco
49ers and Dallas Cowboys dy-
nasties.

Quoting me on the Super
Bowl 26 champions: “After go-
ing 14-2 and outscoring their
foes by 261 points in the reg-
ular season, they swept
through the playoff�s with an
average margin of victory bet-
ter than 20 points. The only
Washington team to win a Su-
per Bowl in a non-strike sea-
son, these underappreciated
(former name) would have
gone all the way in most years.
They topped 40 points fi�ve
times and blanked three
teams, so excellent balance –
and that extended to special
teams and return man ex-
traordinaire Brian Mitchell.”

Washington’s 1983 team?
One of the best in franchise
history ... and one that was
surprisingly drilled by the Los
Angeles Raiders in Super
Bowl 18.

Washington’s 1988 team?
Missed the playoff�s.

Washington’s 1992 team?
Lost in the postseason divi-
sional round, and then Joe
Gibbs retired (the fi�rst time).

Yeah, so probably time for
somebody to commandeer
this rebrand to at least update
the key details?

With a new name comes
new uniforms. 

After a two-season-long
rebrand, the Washington
Football Team has offi�cially
changed its name to Wash-
ington Commanders and un-
veiled new uniforms and lo-
gos.

The team has kept its tradi-
tional burgundy-and-gold
color scheme.

“The ‘W’ on the front repre-
sents who we are, and we
really are representing the
DMV (District of Columbia,
Maryland, Virginia) in its en-
tirety,” franchise legend Joe
Theismann said Wednesday
during the team’s name re-
veal.

“If you look at the emblems
on the back, you see that we
cover our history and the
championships that have
been won. We always want to
leave space for one more Jon-
athan, so that we can put an-
other date in front of it.”

Theismann directed his
comment to current defensive
tackle and Pro Bowler Jona-
than Allen, who shared the
stage with him as well as co-
owners Dan and Tanya Sny-
der.

Aside from burgundy and
white for home and road uni-
forms, the Commanders also
unveiled an alternate black
jersey and pants.

“As we kick off� our 90th sea-
son, it is important for our or-
ganization and fans to pay trib-
ute to our past traditions, histo-
ry, legacy and the greats that
came before us,” Snyder said in
a statement. “We continue to
honor and represent the Bur-
gundy & Gold while forging a
pathway to a new era in Wash-
ington. Today may mark the
fi�rst day for the Washington
Commanders, but we are and
always will be Washington.”

Washington football
team unveils new name
Analis Bailey
USA TODAY

New Washington Commanders
uniforms. ROB CARR/GETTY IMAGES

COMMENTARY

Commanders already need
to retool their shoddy ‘crest’
Nate Davis
USA TODAY

A Washington Commanders
logo is displayed at an event
to unveil the NFL team’s new
identity. PATRICK SEMANSKY/AP
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