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PRODUCTS/PRICING

TAB 2
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a) Products/Services/Pricing

Offerors shall provide pricing based on a discount from a manufacturer’s price list or 
catalog, or fixed price, or a combination of both with indefinite quantities. Prices listed 
will be used to establish the extent of a manufacturer’s product lines, services, warranties, 
etc. that are available from Offeror and the pricing per item. Multiple percentage discounts 
are acceptable if, where different percentage discounts apply, those different percentages 
are specified. Additional pricing and/or discounts may be included. Products and services 
proposed are to be priced separately with all ineligible items identified. Offerors may elect 
to limit their proposals to any category or categories.

Included separately on jump drive.

VS America’s Discount Structure

Includes all available products (pricelist and special orders)

Orders under $100,000 = 20% off of list price 
Orders over $100,000 = 20% off of list price + additional 3%* of net (or 22.4% effective 
discount off of list price)

 *Additional discounts are negotiable on a case by case basis

ii. Include an electronic copy of the catalog from which discount, or fixed price, is 
calculated. Electronic price lists must contain the following: (if applicable)

Manufacturer part #

Offeror’s Part # (if different from manufacturer part #)

Description

Manufacturers Suggested List Price and Net Price

Net price to Region 4 ESC (including freight)

Media submitted for price list must include the Offerors’ company name, name of the 
solicitation, and date on a Flash Drive (i.e. Pin or Jump Drives).

Included separately on jump drive.

iii. Is pricing available for all products and services?

i. Please provide pricing for services based on a range, from minimum price per hour 
to maximum price per hour, with a not to exceed on the maximum price per hour  
charge.

Minimum price per hour for install is $35, maximum is $75. Where prevailing wage applies, the 
maximum is $150 per hour.

Pricing is available for all products in the price list, and a price list has been included separately 
as part of this section.

Services include design services can be quoted separately if needed. Shipping and delivery 
charges are outlined in section iv below.

iv. Describe any shipping charges.

i. Describe delivery charges along with definitions for:

1. Dock Delivery

Dock delivery falls under the tiered shipping structure.*

2. Inside Delivery

Inside delivery is included if installation applies.*
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3. Deliver and Install

 » VS offers the following tiered shipping structure (off of total net pricing)*:

 o Orders over $37,500 = Free Shipping Charge

 o Orders between $25,000 to $37,500 = $1,750.00

 o Orders under $25,000 = Quoted Shipping Charge

Minimum price per hour for install is $35, maximum is $75. Where prevailing wage applies, the 
maximum is $150 per hour.

*Shipping for Alaska, Hawaii, and any islands outside of a mainland state are quoted separately 
and not part of the tiered structure.

v. Provide pricing for warranties on all products and services.

Standard product warranty is a limited ten-year warranty. All warranty requests are handled via 
our Claims Department. Approved claims do not incur any additional charges, including labor. 
Refer to warranty policy on page 2 in the Appendix at the end of this submittal.

vi. Describe any return and restocking fees.

VS America does not have any returns since all orders are manufactured to order on a project 
basis after considerable specification efforts. An order can be cancelled until it is manufactured 
or shipped from a US warehouse as part of the QuickShip program.

vii. Describe any additional discounts or rebates available. Additional discounts or rebates 
may be offered for large quantity orders, single ship to location, growth, annual spend, 
guaranteed quantity, etc.

Additional discounts are negotiable on a case by case basis. VS America does not offer 
rebates.

viii. Describe how customers verify they are receiving Contract pricing.

Customers verify they are receiving contract pricing by checking VS America’s published price 
list and the discount structure outlined in the contract on the Omnia Partners website.

ix. Describe payment methods offered.

VS America accepts the following payment methods:

 » ACH

 » Check

 » Credit Cards up to $2,500 net order value

x. Propose the frequency of updates to the Offeror’s pricing structure. Describe any 
proposed indices to guide price adjustments. If offering a catalog contract with discounts 
by category, while changes in individual pricing may change, the category discounts should 
not change over the term of the Contract.

Annually, VS America reviews pricing and makes adjustments as necessary. In the event of a 
price increase, VS America will submit a price increase request to Omnia Partners for review 
and approval. Additionally, the discount structure set forth within the contract will remain in 
effect through the life of the contract.
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xi. Describe how future product introductions will be priced and align with Contract pricing 
proposed.

New products may be added during the term of the contract upon written request and 
approval by Omnia Partners. All new products will be added to the current price list.

xii. Provide any additional information relevant to this section.

Production at VS: VS follows very high European standards in regards to sustainability, 
material selection, safety and efficiency of processes as well as product safety. The factory 
makes a great effort to reduce emissions: use of heat from burnt wood scraps, solar panels to 
create energy for majority of production buildings, nearly all used materials are recyclable. VS 
follows the following norms: Quality Management System DIN EN ISO 9001:2015, the Energy 
Management System DIN EN ISO 50001:2011, DIN EN ISO 14001:2015, Certificate “Chain of 
Custody” PEFC D 1003:2013

See ALL certificates here: http://tiny.cc/beu7gz

Certificates are also attached at the end of this section.

Products from VS: VS holds the following certificates for many of its products (varies by 
product): 

 » BIFMA Certificate Level® 3 in Platinum – SUSTAINABILITY STANDARD overseen by the 
Business and Industrial Furniture Manufacturing Association (BIFMA International): http://
tiny.cc/g1u7gz

Info about BIFMA LEVEL: LEVEL was created to deliver the most open and transparent 
means of evaluating and communicating the environmental and social impacts of furniture 
products in the built environment. To put it simply, LEVEL is to commercial furniture as 
LEED is to buildings. Also like LEED, LEVEL is comprehensive. It addresses criteria across 
corporate, facility and product impacts in a way that few other certifications do. LEVEL 
is an evaluation and certification system for environmentally-preferable and socially-
responsible office furniture. The LEVEL program has three performance tiers; LEVEL 1, 
2, and 3. The higher the number, the more criteria considered and met. LEVEL works by 
applying basic requirements – or prerequisites – for all products in the category. From 
there, the system considers corporate, facility, and product impacts across categories 
including Materials, Energy, Health, and Social. It’s an extensive system with multiple ways 
to accumulate points.

 » PEFC Wood Certificate “Chain of Custody on forest based products”: http://tiny.
cc/3hv7gz

 » FEMB certificate (European sustainability standard): http://tiny.cc/mjv7gz

 » Greenguard: http://tiny.cc/ruv7gz

 » GS tested safety (German safety standard): http://tiny.cc/ivv7gz

 » LGA tested for contaminants: http://tiny.cc/q1v7gz

 » Cradle to Cradle for newly launched products only: http://tiny.cc/60v7gz

Info about Cradle to cradle: Our new JUMPER chair is Cradle to Cradle certified which 
is an environmental standard with really strict guidelines: “cradle to cradle” is a phrase 
invented by Walter R. Stahel in the 1970s and popularized by William McDonough and 
Michael Braungart in their 2002 book of the same name. This framework seeks to create 
production techniques that are not just efficient but are essentially waste free. In cradle-
to-cradle production, all material inputs and outputs are seen either as technical or 
biological nutrients. Technical nutrients can be recycled or reused with no loss of quality 
and biological nutrients composted or consumed. By contrast, cradle-to-grave refers 
to a company taking responsibility for the disposal of goods it has produced, but not 
necessarily putting products’ constituent components back into service.

All certificates can be found starting on page 3 of the Appendix at the end of this submittal.
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PERFORMANCE CAPABILITY

TAB 3
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i. Include a detailed response to Appendix D, Exhibit A, OMNIA Partners Response for 
National Cooperative Contract. Responses should highlight experience, demonstrate a 
strong national presence, describe how Offeror will educate its national sales force about 
the Contract, describe how products and services will be distributed nationwide, include a 
plan for marketing the products and services nationwide, and describe how volume will be 
tracked and reported to OMNIA Partners.
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3.1 Company 

A. Brief history and description of Supplier. 

VS America, Inc. provides adaptable and ergonomic educational furniture solutions which 
allow for the creation of agile learning environments. VS America originates from a history of 
ergonomic innovation that dates back to 1898 with VS in Germany, the leading manufacturer 
of educational furniture. Built around the student’s learning experience, VS’ ergonomic, flexible, 
and mobile products empower students to engage their senses while learning, creating 
heightened focus, stronger motivation, and a sense of well-being. 

VS America holds 180,000 square feet of warehouse space in the U.S. and offers an inventory 
QuickShip program.

B. Total number and location of sales persons employed by Supplier.

15 sales people across the U.S.

C. Number and location of support centers (if applicable) and location of corporate office.

Five showrooms: Charlotte, NYC, Chicago, Los Angeles, and Houston

Two warehouses: Charlotte (100,000 sq ft) and Houston (80,000 sq ft)

Corporate office/headquarters: Charlotte, NC

D. Annual sales for the three previous fiscal years.

2018: $70,371,655.17

2017: $55,851,805.84

2016: $41,126,741.40

E. Submit FEIN and Dunn & Bradstreet report.

Please refer to VS America’s W9 form for the FEIN number. The W9 is included on page 14 of 
the VS America Appendix. 

VS America’s Dunn & Bradstreet number is 14-567-3088. We do not report detailed financials 
because we are privately held.

F. Describe any green or environmental initiatives or policies. 

VS is a member of the UN Global Compact initiative, and as such has pledged to act as a role 
model in the observance and constant monitoring of ethical, social, and ecological business 
standards. The company has adopted a long-term strategy geared towards sustainability. 

 » Longevity of VS furniture as an ecological principal 

 » Environmentally friendly modern production techniques 

 » Solvent-free paints for wood and steel 

 » Use of regenerative energy through a large-scale solar energy plant on VS facility roofs in 
Germany 

 » Close to 80% of energy used at VS Germany is self-produced 

G. Describe any diversity programs or partners supplier does business with and how 
Participating Agencies may use diverse partners through the Master Agreement. Indicate 
how, if at all, pricing changes when using the diversity program. 

VS America does not currently participate in any official diversity programs but welcomes the 
opportunity to work with those suppliers in the future.
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H. Describe any historically underutilized business certifications supplier holds and the 
certifying agency. This may include business enterprises such as minority and women 
owned, small or disadvantaged, disable veterans, etc. 

VS America does not currently participate in MWBE or HUB.

I. Describe how supplier differentiates itself from its competitors. 

VS differentiates itself from competitors by always focusing on the health and well-being of 
students. VS partners with researchers, scientists, and architects when creating new furniture, 
ensuring that the furniture allows students to move, in order to develop fully – and helping to 
create stimulating learning spaces.

VS America is recognized as the industry leader in product quality, design, safety, usability, and 
ergonomics with over 100 years experience.

J. Describe any present or past litigation, bankruptcy or reorganization involving supplier. 

None.

K. Felony Conviction Notice: Indicate if the supplier 

a. is a publicly held corporation and this reporting requirement is not applicable; 

No.

b. is not owned or operated by anyone who has been convicted of a felony; or 

No.

c. is owned or operated by and individual(s) who has been convicted of a felony and 
provide the names and convictions. 

No.

L. Describe any debarment or suspension actions taken against supplier

None.

3.2 Distribution, Logistics

A. Describe the full line of products and services offered by supplier. 

VS offers tables, desks, chairs, stools, soft seating, storage, and more. The VS team works 
closely with customers to help them select the best furniture for their space, the ages of the 
students, and their goals. 

B. Describe how supplier proposes to distribute the products/service nationwide. Include 
any states where products and services will not be offered under the Master Agreement, 
including U.S. Territories and Outlying Areas. 

VS will offer this contract across all 50 states in the U.S.
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C. Describe how Participating Agencies are ensure they will receive the Master Agreement 
pricing; include all distribution channels such as direct ordering, retail or in-store locations, 
through distributors, etc. Describe how Participating Agencies verify and audit pricing to 
ensure its compliance with the Master Agreement. 

VS has a two-step verification process within our ordering department to ensure all pricing is 
correct and contract parameters are compliant.

D. Identify all other companies that will be involved in processing, handling or shipping the 
products/service to the end user. 

See authorized dealer listing included in the Appendix on page 16. Shipping from US 
warehouses is handled by Recon Logistics with various transportation partners. International 
shipments are handled by a bid-awarded freight forwarder on an annual basis.

E. Provide the number, size and location of Supplier’s distribution facilities, warehouses and 
retail network as applicable. 

Charlotte warehouse: 100,000 sq ft

Houston warehouse: 80,000 sq ft

3.3 Marketing and Sales

A. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to immediately implement the Master Agreement as supplier’s 
primary go to market strategy for Public Agencies to supplier’s teams nationwide, to 
include, but not limited to: 

i. Executive leadership endorsement and sponsorship of the award as the public sector 
go-to-market strategy within first 10 days

ii. Training and education of Supplier’s national sales force with participation from the 
Supplier’s executive leadership, along with the OMNIA Partners, Public Sector team 
within first 90 days 

90-day plan (sales)

 » Since VS is currently on the OMNIA Partners purchasing agreement, the sales team is 
already aware of how the relationship works and actively promotes the partnership with 
their dealer partners, customers, and prospective customers. In keeping with this: 

 » March 2020: Connect with sales team to announce the award/purchasing agreement, 
and dive into details on sales call with the entire sales team

 o Head of sales to lead the call, can coordinate with OMNIA Partners sales contact as 
well

 » March 2020: Ensure the entire sales team understands the power of the purchasing 
agreement and their contacts at OMNIA Partners, and that they will continue to actively 
promote the partnership with their partners, customers, prospects.

 » March 2020: Announce the new awarded purchasing agreement in VS’ internal 
newsletter (external announcement in B below)

 » April 2020 and beyond: Continue to work with OMNIA Partners contacts to increase 
strength of partnership, keep training any new sales reps as they join VS about the 
importance of the purchasing agreement.
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B. Provide a detailed ninety-day plan beginning from award date of the Master Agreement 
describing the strategy to market the Master Agreement to current Participating Public 
Agencies, existing Public Agency customers of Supplier, as well as to prospective Public 
Agencies nationwide immediately upon award, to include, but not limited to: 

i. Creation and distribution of a co-branded press release to trade publications 

ii. Announcement, Master Agreement details and contact information published on the 
Supplier’s website within first 90 days 

iii. Design, publication and distribution of co-branded marketing materials within first 90 
days 

iv. Commitment to attendance and participation with OMNIA Partners, Public Sector at 
national (i.e. NIGP Annual Forum, NPI Conference, etc.), regional (i.e. Regional NIGP 
Chapter Meetings, Regional Cooperative Summits, etc.) and supplier-specific trade 
shows, conferences and meetings throughout the term of the Master Agreement 

v. Commitment to attend, exhibit and participate at the NIGP Annual Forum in an 
area reserved by OMNIA Partners, Public Sector for partner suppliers. Booth space 
will be purchased and staffed by Supplier. In addition, Supplier commits to provide 
reasonable assistance to the overall promotion and marketing efforts for the NIGP 
Annual Forum, as directed by OMNIA Partners, Public Sector. 

vi. Design and publication of national and regional advertising in trade publications 
throughout the term of the Master Agreement 

vii. Ongoing marketing and promotion of the Master Agreement throughout its term 
(case studies, collateral pieces, presentations, promotions, etc.) 

viii. Dedicated OMNIA Partners, Public Sector internet web-based homepage on 
Supplier’s website with: 

• OMNIA Partners, Public Sector standard logo; 

• Copy of original Request for Proposal; 

• Copy of Master Agreement and amendments between Principal Procurement Agency 
and Supplier; 

• Summary of Products and pricing; 

• Marketing Materials 

• Electronic link to OMNIA Partners, Public Sector’s website including the online 
registration page; 

• A dedicated toll-free number and email address for OMNIA Partners, Public Sector

90-day plan (marketing)

 » Since VS is currently on the OMNIA Partners purchasing agreement, the marketing team 
works closely with the OMNIA Partners marketing contact to discuss promotions and 
ways to distribute information to customers, partners, and prospects. In keeping with this:

 » March 2020: Continue to keep the OMNIA Partners logo and the purchasing agreement 
details prominent in all customer newsletters, with a focused announcement in March 
2020 around the new awarded purchasing agreement

 » March 2020: Connect with OMNIA Partners marketing contact to discuss any updates 
needed to current co-branded materials (or new materials needed), website pages 
dedicated to OMNIA Partners, co-branded press release, and other items
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 » April 2020 and beyond: 

 o Continue to share VS newsletters, advertisements, case studies, and other information 
with OMNIA Partners, so they can be added to the VS area on the OMNIA Partners 
website

 o Work with OMNIA Partners on future promotions, covering communications across 
sales calls, emails, social media, and more.

 o Work with OMNIA Partners on various national and regional trade shows, including 
exhibiting at the NIGP Annual Forum.

C. Describe how Supplier will transition any existing Public Agency customers’ accounts to 
the Master Agreement available nationally through OMNIA Partners, Public Sector. Include 
a list of current cooperative contracts (regional and national) Supplier holds and describe 
how the Master Agreement will be positioned among the other cooperative agreements. 

VS America is currently utilizing the Omnia Partners contract for sales in various states and 
regions in the U.S. This is the preferred go-to-market contract, however, some states or 
districts prefer/require use of local contracts such as New York, South Carolina, MHEC, North 
Carolina, Connecticut, LAUSD, Ohio, E and I Cooperative, Pennsylvania, Alabama, and ESCNJ 
Cooperative.

D. Acknowledge Supplier agrees to provide its logo(s) to OMNIA Partners, Public 
Sector and agrees to provide permission for reproduction of such logo in marketing 
communications and promotions. Acknowledge that use of OMNIA Partners, Public Sector 
logo will require permission for reproduction, as well. 

OMNIA Partners currently has the VS logo, and permission to reproduce the logo in marketing 
communications and promotions. VS acknowledges that using the OMNIA Partners, Public 
Sector logo requires permission for reproduction.

E. Confirm Supplier will be proactive in direct sales of Supplier’s goods and services 
to Public Agencies nationwide and the timely follow up to leads established by OMNIA 
Partners, Public Sector. All sales materials are to use the OMNIA Partners, Public Sector 
logo. At a minimum, the Supplier’s sales initiatives should communicate: 

i. Master Agreement was competitively solicited and publicly awarded by a Principal 
Procurement Agency 

ii. Best government pricing 

iii. No cost to participate 

iv. Non-exclusive 

VS will be proactive in direct sales of VS’ goods and services to Public Agencies nationwide 
and will follow up to leads in a timely manner. All sales materials will use the OMNIA Partners, 
Public Sector logo.
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F. Confirm Supplier will train its national sales force on the Master Agreement. At a 
minimum, sales training should include: 

i. Key features of Master Agreement 

ii. Working knowledge of the solicitation process 

iii. Awareness of the range of Public Agencies that can utilize the Master Agreement 
through OMNIA Partners, Public Sector 

iv. Knowledge of benefits of the use of cooperative contracts 

VS will train its national sales team on the Master Agreement and the importance of the 
partnership, and provide details on how the process works and the features and benefits.

G. Provide the name, title, email and phone number for the person(s), who will be 
responsible for: 

i. Executive Support 

ii. Marketing 

iii. Sales 

iv. Sales Support 

v. Financial Reporting 

vi. Accounts Payable 

vii. Contracts

i. Executive Support: Mark Harvey, CFO, m.harvey@vsamerica.com, 803-371-2860 

ii. Marketing: Amanda Sullivan, Marketing Manager, a.sullivan@vsamerica.com, 704-790-
2001 

iii. Sales: Christine DeBrot, National Sales Manager, c.debrot@vsamerica.com, 231-740-3935 
Craig Harvey, Education Division Manager, c.harvey@vsamerica.com, 704-231-1213

iv. Sales Support: Sam Hatch, Inside Sales Manager, s.hatch@vsamerica.com, 704-790-2535 
Ashley Lance, Inside Sales Manager, a.lance@vsamerica.com, 704-790-2536

v. Financial Reporting: Yuri Ahn, Accounting, y.ahn@vsamerica.com, 704-790-2017

vi. Accounts Payable: Eva Teasdell, Accounting, e.teasdell@vsamerica.com, 704-790-2548

vii. Contracts: Yuri Ahn, Accounting, y.ahn@vsamerica.com, 704-790-2017

H. Describe in detail how Supplier’s national sales force is structured, including contact 
information for the highest-level executive in charge of the sales team.

The 15 sales reps across the U.S. have the title of Territory Manager, and each one covers 
a specific territory, handling all sales and sales support in those regions. The sales team 
management is run by two people: 

Christine DeBrot, National Sales Manager, c.debrot@vsamerica.com, 231-740-3935

Craig Harvey, Education Division Manager, c.harvey@vsamerica.com, 704-231-1213

Tab
 3 – P

erfo
rm

ance C
ap

ab
ility



VS America RFP Solicitation Number 19-18  |  48

I. Explain in detail how the sales teams will work with the OMNIA Partners, Public Sector 
team to implement, grow and service the national program. 

The VS sales team currently knows their counterpart at OMNIA Partners, and will reach out 
to them to make a joint effort when working with customers/prospects. Through marketing 
promotions (done with VS and OMNIA Partners), the sales team has received leads in the past, 
and then they were connected with their counterparts at OMNIA Partners to follow-up with 
those leads. 

I. Explain in detail how Supplier will manage the overall national program throughout 
the term of the Master Agreement, including ongoing coordination of marketing and 
sales efforts, timely new Participating Public Agency account set-up, timely contract 
administration, etc.

VS will continue running joint promotions like this in the future, and work closely with OMNIA 
Partners on sales and marketing efforts, and more.

J. State the amount of Supplier’s Public Agency sales for the previous fiscal year. Provide 
a list of Supplier’s top 10 Public Agency customers, the total purchases for each for the 
previous fiscal year along with a key contact for each.

Public Agency Sales for 2018: Approximately $20 million

Please refer to section C) Qualification and Experience, part vii for top 10 references.

K. Describe Supplier’s information systems capabilities and limitations regarding order 
management through receipt of payment, including description of multiple platforms that 
may be used for any of these functions. 

VS America’s customers are assigned to a respective Inside Sales rep member who works 
with them from order inception through delivery. Once all products deliver, VS America’s 
Accounting team works directly with the customer on invoicing to payment receipt. VS 
America currently utilizes multiple platforms such as the AAS order entry system (placing 
orders directly to our parent company), KADRO (placing Hokki orders), TMS portals (booking 
carriers to shipment tracking), Sage (tracking of AR, AP, financial information, etc.) to help 
facilitate with our order management.

 

Also, VS America is in the process of implementing an ERP system that will help streamline our 
business process even further, which we are planning to launch in Q1 of 2020.
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M. Provide the Contract Sales (as defined in Section 10 of the OMNIA Partners, Public 
Sector Administration Agreement) that Supplier will guarantee each year under the Master 
Agreement for the initial three years of the Master Agreement (“Guaranteed Contract 
Sales”). 

$10 million in year one 

$10 million in year two 

$10 million in year three 

To the extent Supplier guarantees minimum Contract Sales, the administration fee shall be 
calculated based on the greater of the actual Contract Sales and the Guaranteed Contract 
Sales.

VS is willing to commit to the above amounts and hopeful to continue the trend from 2018 and 
2019 as shown below.

$17.6 million in 2018

$15.7 million YTD October 2019

M. Even though it is anticipated many Public Agencies will be able to utilize the Master 
Agreement without further formal solicitation, there may be circumstances where Public 
Agencies will issue their own solicitations. The following options are available when 
responding to a solicitation for Products covered under the Master Agreement.

i. Respond with Master Agreement pricing (Contract Sales reported to OMNIA Partners, 
Public Sector).

ii. If competitive conditions require pricing lower than the standard Master Agreement 
not-to-exceed pricing, Supplier may respond with lower pricing through the Master 
Agreement. If Supplier is awarded the contract, the sales are reported as Contract 
Sales to OMNIA Partners, Public Sector under the Master Agreement.

iii. Respond with pricing higher than Master Agreement only in the unlikely event 
that the Public Agency refuses to utilize Master Agreement (Contract Sales are not 
reported to OMNIA Partners, Public Sector).

iv. If alternative or multiple proposals are permitted, respond with pricing higher than 
Master Agreement, and include Master Agreement as the alternate or additional 
proposal.

VS understands.
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ii. The successful Offeror will be required to sign Appendix D, Exhibit B, OMNIA Partners 
Administration Agreement prior to Contract award. Offerors should have any reviews 
required to sign the document prior to submitting a response. Offeror’s response should 
include any proposed exceptions to OMNIA Partners Administration Agreement on 
Appendix B, Terms and Conditions Acceptance Form.
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iii. Include completed Appendix D, Exhibits F. Federal Funds Certifications and G. New 
Jersey Business Compliance.
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I, the Treasurer of the State of New Jersey, do hereby certify that the
above-named North Carolina Foreign For-Profit Corporation was
registered by this office on November 14, 2016.
 
As of the date of this certificate, said business continues as an active
business in good standing in the State of New Jersey, and its Annual
Reports are current.
 
I further certify that the registered agent and office are:

URS AGENTS, LLC
208 WEST STATE STREET
TRENTON, NJ 08608

Certificate Number : 2443742527

Verify this certificate online at

https://www1.state.nj.us/TYTR_StandingCert/JSP/Verify_Cert.jsp

IN TESTIMONY WHEREOF, I have
hereunto set my hand and affixed
my Official Seal at Trenton, this
6th day of December, 2019

Elizabeth Maher Muoio
State Treasurer

STATE OF NEW JERSEY
DEPARTMENT OF THE TREASURY

DIVISION OF REVENUE AND ENTERPRISE SERVICES
SHORT FORM STANDING

VS AMERICA INC.
0450119404
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iv. Describe how Offeror responds to emergency orders.

Emergency orders will be fulfilled via VS America’s QuickShip program.

v. What is Offeror’s average Fill Rate?

VS America’s average fill rate is 95%.

vi. What is Offeror’s average on time delivery rate? Describe Offeror’s history of meeting 
the shipping and delivery timelines.

VS America’s average on time delivery rate is 95%.

vii. Describe Offeror’s return and restocking policy.

VS America does not have any returns since all orders are manufactured to order on a project 
basis after considerable specification efforts. An order can be cancelled if not manufactured or 
shipped from a US warehouse as part of the QuickShip program.

viii. Describe Offeror’s ability to meet service and warranty needs.

Standard product warranty is a limited ten-year warranty. All warranty requests are handled via 
our Claims Department. Approved claims do not incur any additional charges, including labor. 
Refer to warranty policy in the Appendix at the end of this submittal.

ix. Describe Offeror’s customer service/problem resolution process. Include hours of 
operation, number of services, etc.

Each customer has a dedicated Territory Manager sales contact and Inside Sales contact who 
can be reached by email or phone for any support needs. We also have a dedicated Claims 
contact who can answer questions and help with that process. Hours of operation are 8 a.m. – 
5 p.m. (this covers EST, CST, and PST across our various office locations).

x. Describe Offeror’s invoicing process. Include payment terms and acceptable methods of 
payments. Offerors shall describe any associated fees pertaining to credit cards/p-cards.

 » Invoicing Process: VS America invoices the end user upon delivery.

 » Payment Terms: VS America standard payment terms are net 30 days.

 » Acceptable Payment Methods: VS America accepts payments via ACH, credit card (up to 
$2,500 net order value), or check.

xi. Describe Offeror’s contract implementation/customer transition plan.

VS is currently on the OMNIA Partners purchasing agreement so VS has already been using the 
purchasing agreement and will continue to do so.
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xii. Describe the financial condition of Offeror.

VS America is in excellent financial condition as evidenced by positive and growing cash flow, 
growing profits year over year, and has low debt ratios.

xiii. Provide a website link in order to review website ease of use, availability, and 
capabilities related to ordering, returns and reporting. Describe the website’s capabilities 
and functionality.

Website: www.vsamerica.com

VS products can be easily found under the Products tab, and then based upon type of 
product (seating, table, etc.). The website contains extensive content about VS as a company, 
information on key industry items (ergonomics, etc.), blog posts, case studies, videos, and 
more. Under the PartnerNet tab partners can log in and access: symbols, pricing, brochures, 
and more.

xiv. Describe the Offeror’s safety record.

VS America has an outstanding safety record. There are currently no pending litigations or 
lawsuits nor have there been any in the past.
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xv. Provide any additional information relevant to this section.
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Over the last four years (since 2015), VS America has experienced substantial revenue growth 
and made several large investments: 

 » opening new sales offices and showrooms in Los Angeles, CA and Houston, TX

 » expanding office and showroom spaces in Charlotte, NC

 » leasing large warehouses in Charlotte and Houston 

 o expanding the US stock program in both warehouse locations (Quickship program: 
http://vsamerica.com/quickship) in order to handle more orders and fulfill requests 
faster. 

Furthermore, VS has implemented a TMS (transport management system), which has improved 
the companies efficiency of shipping within the US. 

All these measurements has improved the company’s overall capabilities to fulfill orders quick 
and efficiently. 
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i. Provide a brief history of the Offeror, including year it was established and corporate 
office location.

VS America originates from a history of ergonomic innovation that dates back to 1898 with 
VS in Germany, the leading manufacturer of educational furniture. VS America started in the 
United States in 2003, and is headquartered in Charlotte, NC. In 2009 VS, Cannon Design, 
and Bruce Mau Design published the book The Third Teacher, which focuses on the idea of 
the environment as the third teacher. Through the years VS America has expanded with more 
showrooms across the U.S. (Chicago, Los Angeles, NYC), and recently opened the Charlotte 
warehouse (2017) and the Houston warehouse and showroom (2019).

ii. Describe Offeror’s reputation in the marketplace.

People know that VS truly cares about students and teachers, and that VS actively works with 
scientists, educators, school administrators, and designers in order to ensure their furniture 
solutions allow the school environment to be truly agile learning spaces, while allowing 
students the freedom to move in order to fully develop. Partners, customers, and prospects 
understand VS is at the forefront of the agile learning furniture movement, pushing the limits 
to change the way classrooms function. And above all, people know that VS places the utmost 
importance on movement for student health.

iii. Describe Offeror’s reputation of products and services in the marketplace.

In the marketplace, VS’ furniture means agility, ergonomic, quality, and durability. As soon as 
people try VS furniture, they can clearly understand how the furniture is built with the well-
being of students always at the core – from chairs available in six different sizes so students of 
all ages can find their perfect fit, to desks that can easily be moved into countless formations 
to fit the lesson plan. And when students are comfortable and able to move, it drives their 
engagement and learning.

iv. Describe the experience and qualification of key employees.

Claudius Reckord, the CEO and President of VS America, started his career with VS Germany 
in 1996, taking on the Export Manager role in 1997. He set up worldwide partnerships to make 
VS’ ergonomic furniture available to more educational and corporate facilities. In 2003, he 
moved to the United States and started VS America with the goal of bringing in new space 
concepts and ergonomic furniture. 

Mark Harvey, CFO of VS America, spent 14 years at Continental Tire, where he worked in 
various accounting, finance, and controlling functions that included manufacturing, SAP 
systems, sales, and supply chain. 

Sam Hatch, VS America’s Inside Sales Manager, has been with VS since 2007. He began as an 
Inside Sales Representative where he handled the life-cycle of sales transactions and moved to 
his present position in 2011. He now manages the entire Inside Sales department.

Christine DeBrot started at VS America in 2004 as a Territory Manager where she managed 
territories from the Midwest to the Southwest. In 2015 she was promoted to Education 
Division Manager where she assisted regional Territory Managers with dealer training, client 
presentations, and trade shows. And in 2018, she became our National Sales Manager where 
she manages direct national sales strategies for all vertical markets from Canada to South 
America.

Craig Harvey, Education Division Manager, has been with VS since 2010 where he started 
as a Marketing Coordinator and managed trade shows and installations. In 2013, he was 
promoted to Regional Sales Manager where he managed sales for Tennessee, North Carolina, 
and Southern California. He moved into his current position in 2018. Craig now manages the 
education division of sales.
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v. Describe Offeror’s experience working with the government sector.

VS does not have a GSA contract.

vi. Describe past litigation, bankruptcy, reorganization, state investigations of entity or 
current officers and directors.

None.

vii. Provide a minimum of 10 customer references relating to the products and services 
within this RFP. Include entity name, contact name and title, contact phone and email, city, 
state, years serviced, description of services and annual volume.

1. Albemarle County Schools 
2751 Hydraulic Road 
Charlottesville, VA 22901

2. Ann Arbor Public Schools 
2555 South State Street 
Ann Arbor, MI 48104

3. West Bloomfield Schools 
5810 Commerce Road 
West Bloomfield, MI 48324

4. Port Huron Area School District 
PO Box 5013 
Port Huron, MI 48061

Contact Name and Title: Matthew Haas, Superintendent
Contact Phone: 434-296-5826
Contact Email: mhaas@k12albemarle.org
Contact City and State: Charlottesville, VA
Years Serviced: Since 2012
Description of Services: Classroom Furniture
Total Volume (2012 to current): $5.2 million

Contact Name and Title: Jeanice K. Swift, Superintendent
Contact Phone: 734-994-2230
Contact Email: swift@a2schools.org
Contact City and State: Ann Arbor, MI
Years Serviced: Since 2016
Description of Services: Classroom Furniture
Total Volume (2016 to present): $8.2 million

Contact Name and Title: Gerald Hill, Superintendent
Contact Phone: 248-865-6480
Contact Email: gerald.hill@wbsd.org
Contact City and State: West Bloomfield, MI
Years Serviced: Since 2017
Description of Services: Classroom Furniture
Total Volume (2017 to present): $2.1 million

Contact Name and Title: Jamie Cain, Superintendent
Contact Phone: 810-984-3101
Contact Email: superintendent@phasd.us
Contact City and State: Port Huron, MI
Years Serviced: Since 2017
Description of Services: Classroom Furniture
Total Volume (2017 to present): $2.9 million
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5. East Noble School Corporation 
126 West Rush Street 
Kendallville, IN 46755

6. Walled Lake Consolidated 
School District 
850 Ladd Road – Building D 
Walled Lake, MI 48390

7. Madison School District #38 
5601 N. 16th Street 
Phoenix, AZ 85016

9. Campbell USD 
3235 Union Avenue 
San Jose, CA 95124

8. Hamilton Heights School 
Corporation 
410 W. Main Street 
Arcadia, IN 46030

10. Chico Unified School District 
1163 East Seventh Street 
Chico, CA 95928

Contact Name and Title: Ann Linson, Superintendent
Contact Phone: 260-347-2502
Contact Email: alinson@eastnoble.net
Contact City and State: Kendallville, IN
Years Serviced: Since 2018
Description of Services: Classroom Furniture
Total Volume (2018 to present): $1.1 million

Contact Name and Title: Kenneth Gutman, Superintendent
Contact Phone: 248-956-2011
Contact Email: KennethGutman@wlcsd.org
Contact City and State: Walled Lake, MI
Years Serviced: Since 2018
Description of Services: Classroom Furniture
Total Volume (2018 to present): $128K

Contact Name and Title: Kenneth Baca, Superintendent
Contact Phone: 602-664-7903
Contact Email: N/A
Contact City and State: Phoenix, AZ
Years Serviced: Since 2017
Description of Services: Classroom Furniture
Total Volume (2017 to present): $171K

Contact Name and Title: Shelly Viramontez, Superintendent
Contact Phone: 408-364-4200 X6211
Contact Email: sviramontez@campbellusd.org
Contact City and State: San Jose, CA
Years Serviced: Since 2019
Description of Services: Classroom Furniture
Total Volume (2019 to present): $4.3 million

Contact Name and Title: Derek Arrowood, Superintendent
Contact Phone: 317-984-3538
Contact Email: darrowood@hhschuskies.org
Contact City and State: Arcadia, IN
Years Serviced: Since 2019
Description of Services: Classroom Furniture
Total Volume (2019 to present): $1.2 million

Contact Name and Title: Kelly Staley, Superintendent
Contact Phone: 530-891-3000 X20149
Contact Email: kstaley@chicousd.org
Contact City and State: Chico, CA
Years Serviced: Since 2018
Description of Services: Classroom Furniture
Total Volume (2018 to present): $1.4 million
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viii. Provide any additional information relevant to this section.

VS and Montessori

In the 20th century, Maria Montessori started to develop education reform for infants and 
elementary school children.

 » Supporting children in discovering for themselves their strengths and abilities

 » Creating environments suited to that purpose, from learning materials and furniture to 
spaces and architecture

The original VS Berlin firm had sole rights to manufacture and distribute Montessori furniture 
and teaching materials in Germany in 1913.

It’s crucial that each and every student has a chair and table which suits their individual height. 
With ergonomic furniture, students can sit dynamically and experience physical, mental, and 
developmental benefits. Physical well-being and flexibility help create ideal conditions for 
authentic learning, both individually and collaboratively. 

VS offers chairs and tables in varying sizes, or that are easily adjusted to the appropriate 
height, so every student has their perfect fit.

ERGONOMIC FURNITURE
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VS’ ergonomic furniture inspires motion and has the flexibility to adapt to every changing 
need – giving educators the freedom to easily create spaces for every type of learning style. 
It’s important to all of us at VS that we not only design furniture to enhance today’s learning 
environment, but that our furniture solutions also have the utmost adaptability for where 
learning spaces are going in the future.

VS furniture combines a uniquely 
distinctive design with resilience and 
durability. Our furniture undergoes 
extensive testing, ensuring the 
utmost quality and durability. We 
go to unusual lengths to design safe 
furniture that weathers rambunctious 
students and the test of time.

Material and load tests are carried 
out in our own testing labs to ensure 
the utmost quality and durability. 
Products are also tested by external 
test institutes.

Studies show that spontaneous movement is the only way children develop fully. Students 
need furniture they’re free to move in – even small movements, such as fidgeting, improve 
test scores. VS products inspire motion, helping create stimulating learning spaces where 
movement is integrated into instruction to maintain attention and concentration.

FLEXIBLE & DYNAMIC SPACES

DURABLE FURNITURE THAT LASTS

MOVEMENT IS KEY FOR LEARNING

Welded frames provide superior table 
strength and longevity.
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VS FURNITURE IN ACTION

For examples of VS furniture in schools, from elementary to high school, see our YouTube 
playlist at http://bit.ly/vsinaction. 

A few examples of the videos in this playlist:

 » Alamo Heights School District’s Engaged Classrooms 
Alamo Heights, covering grades K-12, uses engaged classrooms and their Profile of a 
Learner program to bring school and outside experiences all into one. See how their 
learning spaces, designed with VS America’s agile furniture, inspire student thinking - not 
only for the students but also for the teachers.

 » Crow Island School: Reimagining the Furniture 
Crow Island School was created by an inspiring vision. A vision that challenged architects, 
designers, and educators to create a modern school that truly engages children. Something 
this school has been doing for almost 80 years. Two years ago, VS America and Crow 
Island School began collaborating on a strategic plan to update the furniture. The goal was 
to illuminate the genius behind the original design, in which every detail was focused on 
how children learn and what children need to thrive at school and beyond.

 » Discovery STEM Academy 
See how, with the help of Grimm + Parker and VS America, Discovery STEM was able to 
create a student-driven, real-world, inquiry/problem-based learning culture.

INSIGHTS

VS America partners with researchers, educators, and architects to compile insight pieces 
exploring various educational industry topics, including: dynamic learning environments, 
childhood obesity, and building happiness in early childhood learning spaces. Three Insights are 
included in the print submission (as separate pieces at the end of this section); their PDF files 
are also included on the jump drive.

 

BLOG POSTS

VS America also shares out key industry information through blog posts found on the website 
here: http://vsamerica.com/blog. One excerpt is below.

Ergonomic School Furniture & The Anatomy of The Ideal 21st Century Classroom

With the advent of revolutionary new teaching methodologies, traditional modes of learning 
are being supplemented with, and in many cases replaced by, more effective and progressive 
approaches. As this evolution in contemporary education continues, educational settings 
must also adapt to meet the needs of students and educators. This entails developing a new 
sense of spatial awareness, as well as the incorporation of more ergonomic school furniture to 
support the whole experience of the student, in body as well as mind.

Read the rest at http://bit.ly/blog-schoolfurniture.

 

CASE STUDIES

VS America partners with schools each year to share their stories out, so others can learn from 
their processes, problems, and solutions. Case studies are available on the VS America website 
at http://vsamerica.com/case-studies. Three case studies are included in the print submission 
(as separate pieces at the end of this section); their PDF files are also included on the jump 
drive.
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SPACES IN MOTION

Study, work, and living spaces have a long-term impact on our physical, mental, and social 
well-being. This underscores the important role spaces and furnishing play in meeting our 
physical needs. 

 

“Let’s create learning spaces 
that embody dynamic flexibility, 

healthy ergonomics, and 
compassion.” 

– Dr. Dieter Breithecker

 

Learn more in the included Spaces in Motion research-based brochure created with Dr. Dieter 
Breithecker – Health and Kinetics Scientist, and the President of the Federal Institute on the 
Development of Posture and Movement in Germany.
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SHIFT+ FURNITURE LINE

Shift+ is about providing a unique set of tools, enabling teachers and students to create their 
own environments. Responding to a multitude of teaching and learning styles simultaneously. 
Fulfilling the needs of the specific occupants of the space at a precise point in time.

See how the Shift+ furniture line can have unlimited combinations at the Product Tutorials 
YouTube playlist at http://bit.ly/StubbsTutorials. 

CONTINUING EDUCATION UNITS FOR ARCHITECTS AND DESIGNERS

VS has multiple courses approved with the AIA for architects to get their continuing education, 
as well as the IDCEC for designers to gain continuing education. A few examples below (some 
are given by experts in the field, others by VS’ own Territory Managers). 

 » The Third Teacher, given by VS Territory Managers

 » Spaces in Motion, given by Dr. Dieter Breithecker

 » Pedagogy of Space, given by David A. Stubbs II

 » Furniture Bond Planning for 21st Century Learning Environments, given by VS Territory 
Managers

29. Free choice 20. Make peace with fidgeting

6. Assign the solution 10. Shuffle the deck

The Third Teacher

1. Everyone can be a designer 23. Make classrooms agile

32. Build for change

5. Think small

11. Make it new

46. Let students lead

76. Unleash learning 24. Respect fitness facilities

34. Imagine like a child

15. Display learning

64. Put the fun in fundamentals33. Operate 24/7

70. Create a movement
12. Support great teaching

67. Break down social barriers
78. Dream big and be brave

This presentation is AIA accredited for 1 LU credit 
(program #VSAThird0418) and IDCEC accredited for 0.1 

CEU credit (course #CEU-107255).

School architecture, space organization, and furniture are said to contribute to activating education potential. 
These provide the necessary framework for the greatest possible amount of flexibility – an orderliness that 
allows freedom. The space becomes the “third teacher” – in addition to the adults and other students – and 
has a decisive influence on student’s learning outcomes, as well as their well-being. This course focuses on 

the learning space as the third teacher and how we can use design to transform teaching and learning.

For information about VS: 
www.vsamerica.com

32. Build for change
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This presentation is accredited with the AIA for 
1 LU credit (program #AIAVSA0817) and with the 
IDCEC for 0.1 CEU credit (course #CEU-104946).

AIA PUERTO RICO

Designing Healthy School Environments
Well-being and positive emotions are the basis for long-term learning.
Hear from Europe’s foremost expert on posture, motion, and 
ergonomics as it relates to the healthy physical and mental 
development of children. Dr. Dieter Breithecker is a Health 
and Kinetics Scientist, and is the President of the Federal 
Institute on the Development of Posture and Movement in 
Germany.
 
There is an increasing emphasis on how physical designs of 
school buildings (architecture, design of interior spaces, and 
landscaping) promote healthy behaviors in students. Well-
being, concentration, social interaction, and mental capacities 
are all known to be strongly dependent on environmental 
factors, and there is an emergent need to address the impact 
of school design on all of these factors.
 

The most innovative concept for healthy learning is also the 
oldest: being in motion. Spaces oriented towards the complex 
behavioral needs of human beings are urgently needed in 
order to prevent psychosomatic diseases and symptoms, and 
to increase the motivation to work, learn, perform, and attain 
social well-being.
 
“When pedagogy, architecture, and design are aligned, the 
goal of meeting the physiological requirements of teachers 
and learners is on the path to success.”
 - Dr. Breithecker

SPACES IN MOTION

Dieter Breithecker is a Health and Kinetics Scientist, and is the President of the 
Federal Institute on the Development of Posture and Movement in Germany. 
As an international expert he has presented all over Europe, Asia, Indonesia, 
North and South America, Australia, and Arabia. Dr. Breithecker has published 
several leading articles and booklets, video productions and lectures, most 
recently on the subject of “Ergonomics for Human Learning/Work Stations.”

His emphasis in research is comprised of the following issues:

• Sitting is the new smoking. What are the consequences?

• Physical activity and the impact on physical and mental health

• Well-being as a result of complex physical, mental, and emotional 
interdependencies

• Enriched environments – health preventive measures in school and office

DR. DIETER BREITHECKER
For information about VS: 
www.vsamerica.com

DR. DIETER BREITHECKER
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Pedagogy of Space
The world in which our children live in and will move into is one that will continue to change.

To effectively create as well as sustain change while building agile educational environments, we all must work differently. Every segment within 
the educational community from instruction and procurement to designers and students needs to deeply evaluate the space, as well as the tools 
within the space. If we truly desire change, we may no longer be able to rely on tried and proven concepts. In this shift, we need to first understand 
the “Why” of a specific community, comprehend the “Who,” and only then can we begin to create the “How” and “What” with all stakeholders.

Learning Objectives:
• Begin to consider space, and most importantly the tools within learning environments, as an opportunity to rethink how we deliver 

professional development and “permit” teaching and learning.

• Be aware of examples of disruptive design techniques, and opportunities to acquire valuable information when constructing the next 
generation of facilities.

• Begin to consider creating multi-functional spaces. Spaces that permit flexibility, agility, as well as professional development resources and 
tools which support – not restrict – creativity and innovation.

• Begin to explore the utilization of simplicity in the baseline of all environments, increasing usefulness in the support of a multitude of teaching 
and learning styles. “Simplicity” equates to multi-functional.

This presentation is AIA accredited for 1 LU credit 
(program #AIACSCES304).

AIA PUERTO RICO

David A Stubbs II
President, Cultural-Shift Educational Consultants

David has been recognized as one of the most important 
industry leaders in establishing solutions for the next 
generation of educational environments.

He assists educational institutions and design professionals, 
supporting programming and professional development 
needs by delivering detailed, systematic conversations 
surrounding the disruptive innovation approach to design. 
Resulting environments demonstrate examples of 100% 
engagement and wonder, sustainability, and improved indoor  
air quality.

Cultural Shift’s solutions can be seen in the installations of 
private schools in Punahou, Hawaii and the Khan Academy’s 
first brick and mortar facility, as well as numerous public and 
higher educational facilities throughout the world.

David is truly passionate about the holistic design of 
all educational spaces and is developing research with 
university partnerships, creating MakerCulture solutions, 
and developing new educational tools from various market 
segments. He continues to lead the educational community 
with valuable insight on how to bridge the gap between 
curriculum/instruction and the built environment – to truly 
create adaptable environments.

www.cultural-shift.com 

David A Stubbs II

To learn more about VS, visit: 
www.vsamerica.com.
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Furniture Bond Planning

This presentation is accredited with the AIA for 
1 LU credit (program #AIACES0506) and with the 
IDCEC for 0.1 CEU credit (course #CEU-105634).

AIA PUERTO RICO

for 21st Century Learning Environments
As current pedagogy drives change in the design of modern educational buildings, furniture plays 
an increasingly critical role in a space’s flexibility and adaptability and in student engagement. As 
the importance of furniture becomes more apparent, the question as to how we properly budget for 
furniture in a 21st century learning environment becomes more critical. This presentation explores 
initial budgeting strategies for furniture for 21st century learning environments.
 
In this one-hour presentation, we will review real-life examples through a newly developed, web-
based Bond Planning Calculator. This calculator tool takes into consideration the different aspects 
of furniture budgeting such as the type of construction, grade level, types of spaces and number of 
students. 
 
Learning Objectives:

• Apply furniture budgeting strategies during the bond planning phase to allow districts more 
choice when it comes time to select furniture.

• Recognize the effect of an evolving pedagogy on the design of modern educational buildings.
• Describe the influence of furniture in a space’s flexibility and adaptability and in student 

engagement.
• Determine the benefits realized by educational facilities that have implemented 21st century 

furniture design through case study examples.

For information about VS: 
www.vsamerica.com
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BASIC INFORMATION
10 years limited warranty. VS America, Inc. warrants all 
products provided on the above noted project for 10 years 
unless otherwise noted.  Mechanical components and writable 
laminates are warranted for three years.  The warranty is given 
to the initial customer and is valid for as long as the initial 
customer owns the product.  This warranty, which runs from the 
date of delivery, covers defects in materials and craftsmanship 
found during normal usage of the products during the warranty 
period.  Normal wear and tear of the product is not covered 
under this warranty.  If a VS product is defective, and if notice 
of the defect is given to VS America, Inc. within the applicable 
warranty period, VS America, Inc., at its option, will either repair 
or replace the defective product with a comparable product 
or component. This warranty is in lieu of all other warranties, 
expressed or implied, and VS America, Inc. hereby disclaims 
any other warranties or representations of any kind or 
character with regard to the products sold herein, including, 
without limitation, their merchantability, suitability or fitness 
for a particular purpose.

VS America, Inc.

1940 Abbott Street

Charlotte, NC 28203

704-378-6500

10
YEARS LIMITED WARRANTY
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1

ENVIRONMENTAL INFORMATION 01-Nachhaltigkeit_UA_EN - 16.10.2018 - www.vs-furniture.com

Sustainability at VS.
VS produces furniture that meets the highest quality standards. The company places special demands not only on the
functionality, ergonomics and design, but also on the sustainability of its products. Furniture from VS undergoes various
independent tests on a regular basis.

BIFMA Certificate Level® 3 in Platinum
VS furniture has received the Level® 3 Platinum certificate in the following BIFMA product categories:
- Chairs made of a metal steel frame, with the upper part of air cushion plastic (air cushion)
- Swivel chairs made of a metal steel frame, with the upper part of air cushion plastic (air cushion)
- Chairs made of a metal steel frame, with the upper part of plywood
- Swivel chairs made of a metal steel frame, with the upper part made of plywood
- School tables made of a metal steel frame and wood-based panels
- Office and multi-purpose tables made of a metal steel frame and wood-based panels
- Carcass furniture made of wood materials

PEFC Wood Certificate. All wood materials used by VS come from sustainably-managed forests in accordance with the
guidelines of the “Programme for the Endorsement of Forest Certification Schemes”. This has been confirmed by an external
audit. The certification entitles VS to bear the PEFC logo on furniture that contains components made wood or wood
composites and which are produced at the Tauberbischofsheim site.

FEMB certificate. VS was the first company to undergo an audit to ensure compliance with the forthcoming sustainability
standard of the European Federation of Office Furniture (FEMB (Fédération Européenne de Mobilier de Bureau). The
certification was carried out by the German Technical Inspectorate of Rheinland and the national accreditation body of the
Federal Republic of Germany DAkkS.

Cradle to Cradle®. The Cradle to Cradle® (C2C) concept of the EPEA International Environmental Research Hamburg
describes the safe and potentially-infinite circulation of materials and nutrients in cycles – following nature’s example. The
concept goes beyond conventional instruments and approaches, which primarily reflect negative human influences on the
environment. It looks at the value chain from the raw material to the whereabouts of the product, with the aim of ensuring
that the materials are returned to the producer after the products have been used, are recovered by type and thus remain in
the recycling system.
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ENVIRONMENTAL INFORMATION 02-Material_UA_EN - 16.10.2018 - www.vs-furniture.com

Material selection at VS.
The sustainability of furniture begins at the product development stage with the selection of a few, high-quality
components. Composites are avoided. All parts used can be returned to the material cycle after dismantling in accordance
with the Vs recycling concept.

Polypropylene. The raw material for VS air cushion seat shells offers good formability and a high degree of flexibility. The
scratch and impact resistance of the surface results in a long service life of the products, even under high stress. Propylene
is 100% recyclable.

Plastics. Fully-recyclable plastics such as PP, PE, PA, PS, PU, PC and ABS are used for small parts.

Beech wood. Beech wood for plywood seats from VS comes exclusively from certified sustainable forestry. Plywood can be
subjected to high loads despite its small cross-section. Water-based paints are used to improve the surface properties.

Chipboard. As the starting product for carcass furniture and table tops, chipboard is usually used with a decorative coating.
All chipboard material processed by VS complies with the legally-required emission class E1. The values can be further
improved by edging in our own factory, so that results below the LGA limit value of 0.05 ppm (LGA hazardous substance-
tested) can be achieved for formaldehyde. Chipboard has a recycling rate of up to 35%, also through the use of saw residue
woods. The wood for chipboard manufacture comes from sustainable forestry.

Beech chips. The raw material for the LIGNOdur panels is residual beech wood. The recyclable student’s table panels are
pressed from beech chips by means of a high-pressure process developed by VS. Compared to chipboard, a LIDNOdur panel
has a much higher density, making it very robust and durable – and the panels are especially used in schools because of
their impact-resistant surface.

Solid wood. Beech or alder wood from sustainably-managed forests is used to produce profiles and furniture from solid
wood.

Steel. The steel tubing used for our table and chair frames has a recycling rate of approx. 40%. It can be processed very
flexibly and with a high degree of precision. The tubular steel frames are coated with a solvent-free powder coating. They
are durable and can be fully recycled after their useful life.

Aluminium. Die-cast aluminium parts can be formed variably, machined well and are significantly lighter than die-cast steel
parts. The aluminium alloy used by VS has a recycling rate of approx. 90%. Visible parts are usually coated with a solvent-
free powder coating. After its useful life, aluminium is 100% recycled.

Packaging. Foil packaging is largely dispensed with. The furniture is loaded with reusable blankets and foam parts for safe
transport. The transport covers are made of 100% recycling material.
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ENVIRONMENTAL INFORMATION 03-Prozesse_UA_EN - 16.10.2018 - www.vs-furniture.com

Processes at VS.
Reduction of environmental impact. Thanks to our own production facilities at the Tauberbischofsheim site, processes
and material flows can be optimally coordinated to conserve resources as far as possible. VS regularly invests in the latest
facility technology. This continuously increases material efficiency and environmental aspects such as energy and waste
water balance can be improved. The wood waste from our production is increasingly being used to produce energy.

Product development. Production is consistently determined by environmental aspects. This starts in our product
development, with the selection of a few, high-quality components; composite materials are avoided. All parts used can be
returned to the material cycle after dismantling in accordance with the VS recycling concept.

Process-oriented environmental management. The environmental management system in compliance with DIN EN ISO
14001 defines VS requirements for all operational processes. This globally-binding standard continuously improves the
company’s environmental situation – with regular control processes carried out by independent experts.

Quality Management. ISO 9001 certification forms the basis for the continuous improvement of the company’s internal
quality management system.

Energy management. The DIN EN ISO 50001 standard refers to factors which can be influenced by the company and
adapted to individual requirements. Following this standard, we at VS can systematically and continuously increase our
energy efficiency.

Warranty period. We guarantee the long-term durability of our products, enabling us to offer a manufacturer’s warranty
of three years and a 10-year availability guarantee for all our standard products. If it is ever necessary to replace a part, we
can either do this for the customer, or the component can be ordered from the spare parts service.

Delivery route planning. Route planning is carried out efficiently in accordance with transport volume and individual
routing. VS prefers to employ transport companies that train their employees to drive economically.

Spare parts service. The service life of the furniture can be extended by repairing or replacing individual components, and a
spare parts service is available if required.

Global Compact. VS is a member of the UN Global Compact initiative and is committed to acting as a role model in all
corporate processes for compliance with and ongoing monitoring of ethical, social and ecological standards in business –
within its own company and throughout the entire supply chain.
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ENVIRONMENTAL INFORMATION 04-Sicherheit_UA_EN - 18.10.2018 - www.vs-furniture.com

Product safety at VS.
Products must be safe. They may not endanger the health of consumers and this is extremely important for us in the case of
our furniture. We therefore have safety regularly checked and certified by independent institutions.

GS-tested safety. Products with the GS “tested safety” label – and these include all VS standard products – are tested on
the basis of German product safety legislation. Technologically, our products are always state-of-the-art. This must be
evaluated, tested and confirmed by an accredited testing laboratory. The test is carried out at the manufacturer’s request
and is voluntary.

LGA hazardous substance-tested. “LGA hazardous substance-tested” applies to most of VS furniture and panels/boards.
The test mark proves that the hazardous substance limit values either comply with all legal requirements, or are well below
them. According to the present state of science and knowledge, no threat to health can be expected from the use of these
products. LGA hazardous substance-tested can be regarded as being equivalent to the “Blue Angel” (RAL-UZ 38), but it
goes far beyond its standard and legal requirements, because in addition to the requirements of the Blue Angel, annual
production site monitoring and regular product inspections take place within the framework of a monitoring contract. A
lower limit value (0.05 ppm) than the legally-prescribed limit value for formaldehyde emission (0.1 ppm) also applies.

Greenguard – Low Chemical Emissions. Most of the VS range of furniture has been awarded the “Greenguard” or
“Greenguard Gold” certificate. The certificate is the US American equivalent of the LGA hazardous substance-tested
certificate. It confirms that products comply with the chemical emission limits for use in offices and other interiors.
Greenguard Gold certification defines stricter certification criteria than the basic certification for products used in schools,
daycare centres and other environments in which children spend long periods of time. The Greenguard certification
programmes are recognised by numerous construction assessment programmes, including LEED (Leadership in Energy and
Environmental Design).

EGR seal of approval. The AGR Healthy Back Campaign (Aktion gesunder Rücken e.V.) awards the AGR label to products
that are certified as having a design that contributes to back health. This certification is carried out by an independent
inspection committee consisting of experts from various fields of medicine. These utility articles are suitable for the
prevention of back pain and also act as aids in the treatment of illnesses of the muscoskeletal apparatus. The seal of
approval is awarded to selected VS chairs, tables and furnishing concepts that meet particularly-outstanding ergonomic
requirements.

NF certificate. The NF certificate is particularly important for the French market. It guarantees that a product fulfils the
safety and/or quality characteristics defined in the corresponding certification standard. The reference framework consists of
French, European or international standards, plus additional product-specific certification rules.
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SHOULD ANY OF THE ABOVE DESCRIBED POLICIES BE CANCELLED BEFORE
THE EXPIRATION DATE THEREOF, NOTICE WILL BE DELIVERED IN
ACCORDANCE WITH THE POLICY PROVISIONS.

INSURER(S) AFFORDING COVERAGE

INSURER F :

INSURER E :

INSURER D :

INSURER C :

INSURER B :

INSURER A :

NAIC #

NAME:
CONTACT

(A/C, No):
FAX

E-MAIL
ADDRESS:

PRODUCER

(A/C, No, Ext):
PHONE

INSURED

REVISION NUMBER:CERTIFICATE NUMBER:COVERAGES

IMPORTANT:  If the certificate holder is an ADDITIONAL INSURED, the policy(ies) must have ADDITIONAL INSURED provisions or be endorsed.
If SUBROGATION IS WAIVED, subject to the terms and conditions of the policy, certain policies may require an endorsement.  A statement on
this certificate does not confer rights to the certificate holder in lieu of such endorsement(s).

THIS CERTIFICATE IS ISSUED AS A MATTER OF INFORMATION ONLY AND CONFERS NO RIGHTS UPON THE CERTIFICATE HOLDER. THIS
CERTIFICATE DOES NOT AFFIRMATIVELY OR NEGATIVELY AMEND, EXTEND OR ALTER THE COVERAGE AFFORDED BY THE POLICIES
BELOW.  THIS CERTIFICATE OF INSURANCE DOES NOT CONSTITUTE A CONTRACT BETWEEN THE ISSUING INSURER(S), AUTHORIZED
REPRESENTATIVE OR PRODUCER, AND THE CERTIFICATE HOLDER.

OTHER:

(Per accident)

(Ea accident)

$

$

N / A

SUBR
WVD

ADDL
INSD

THIS IS TO CERTIFY THAT THE POLICIES OF INSURANCE LISTED BELOW HAVE BEEN ISSUED TO THE INSURED NAMED ABOVE FOR THE POLICY PERIOD
INDICATED.  NOTWITHSTANDING ANY REQUIREMENT, TERM OR CONDITION OF ANY CONTRACT OR OTHER DOCUMENT WITH RESPECT TO WHICH THIS
CERTIFICATE MAY BE ISSUED OR MAY PERTAIN, THE INSURANCE AFFORDED BY THE POLICIES DESCRIBED HEREIN IS SUBJECT TO ALL THE TERMS,
EXCLUSIONS AND CONDITIONS OF SUCH POLICIES. LIMITS SHOWN MAY HAVE BEEN REDUCED BY PAID CLAIMS.

$

$

$

$PROPERTY DAMAGE
BODILY INJURY (Per accident)

BODILY INJURY (Per person)

COMBINED SINGLE LIMIT

AUTOS ONLY

AUTOSAUTOS ONLY
NON-OWNED

SCHEDULEDOWNED
ANY AUTO

AUTOMOBILE LIABILITY

Y / N
WORKERS COMPENSATION
AND EMPLOYERS' LIABILITY

OFFICER/MEMBER EXCLUDED?
(Mandatory in NH)

DESCRIPTION OF OPERATIONS below
If yes, describe under

ANY PROPRIETOR/PARTNER/EXECUTIVE

$

$

$

E.L. DISEASE - POLICY LIMIT

E.L. DISEASE - EA EMPLOYEE

E.L. EACH ACCIDENT

ER
OTH-

STATUTE
PER

LIMITS(MM/DD/YYYY)
POLICY EXP

(MM/DD/YYYY)
POLICY EFF

POLICY NUMBERTYPE OF INSURANCELTR
INSR

DESCRIPTION OF OPERATIONS / LOCATIONS / VEHICLES  (ACORD 101, Additional Remarks Schedule, may be attached if more space is required)

EXCESS LIAB

UMBRELLA LIAB $EACH OCCURRENCE

$AGGREGATE

$

OCCUR

CLAIMS-MADE

DED RETENTION $

$PRODUCTS - COMP/OP AGG

$GENERAL AGGREGATE

$PERSONAL & ADV INJURY

$MED EXP (Any one person)

$EACH OCCURRENCE
DAMAGE TO RENTED

$PREMISES (Ea occurrence)

COMMERCIAL GENERAL LIABILITY

CLAIMS-MADE OCCUR

GEN'L AGGREGATE LIMIT APPLIES PER:

POLICY PRO-
JECT LOC

CERTIFICATE OF LIABILITY INSURANCE DATE (MM/DD/YYYY)

CANCELLATION

AUTHORIZED REPRESENTATIVE

ACORD 25 (2016/03)
© 1988-2015 ACORD CORPORATION.  All rights reserved.

CERTIFICATE HOLDER

The ACORD name and logo are registered marks of ACORD

HIRED
AUTOS ONLY

3/7/2019

Arthur J. Gallagher & Co
1301 Gervais Street, Suite 400
Columbia SC 29201

Tena Johnson
803-252-1988

tena_johnson@ajg.com

Charter Oak Fire Insurance Company 25615
VSAMERI-01 Phoenix Insurance Company 25623

VS America, Inc.
1940 Abbott Street, Suite 501
Charlotte NC 28203

Travelers Property Casualty Co of America 25674
Standard Fire Insurance Company 19070

1763712239

A X 1,000,000
X 300,000

10,000

1,000,000

2,000,000
X

6308L951148 1/1/2019 1/1/2020

2,000,000

B 1,000,000

X

X X

8108L927394 1/1/2019 1/1/2020

C X X 10,000,000CUP8M554071 1/1/2019 1/1/2020

10,000,000
X 0

D XUB 8L927486 1/1/2019 1/1/2020

1,000,000

1,000,000

1,000,000

Automobile Deductibles: $500 comprehensive, $500 collision



VS America RFP Solicitation Number 19-18 APPENDIX  |  16

St
at

e/
Re

gi
on

D
ea

le
r N

am
e

St
re

et
 A

dd
re

ss
Ci

ty
St

at
e

Zi
p 

Co
de

M
ai

n 
Co

nt
ac

t
Ph

on
e 

N
um

be
r

Em
ai

l
Ph

on
e 

N
um

be
r

Fl
or

id
a

Be
au

x-
Ar

ts
 G

ro
up

 - 
Ta

m
pa

85
07

 B
EN

JA
M

IN
 R

D
Ta

m
pa

FL
33

63
4

AN
N

E 
EV

ER
ET

T
81

3-
88

0-
86

86
AE

VE
RE

TT
@

BE
AU

XA
RT

SG
RO

U
P.

CO
M

Fl
or

id
a

Be
au

x-
Ar

ts
 G

ro
up

 - 
O

rl
an

do
47

50
 N

ew
 B

ro
ad

 S
tr

ee
t,

 S
ui

te
 1

50
O

rl
an

do
FL

32
81

4
40

7-
30

2-
00

92
in

fo
or

la
nd

o@
be

au
xa

rt
sg

ro
up

.c
om

Fl
or

id
a

Be
au

x-
Ar

ts
 G

ro
up

 F
t.

 M
ye

rs
13

10
0 

W
es

tl
in

ks
 T

er
ra

ce
, U

ni
t 1

1
Ft

. M
ye

rs
FL

33
91

3
23

9-
28

0-
13

99
in

fo
ft

m
ye

rs
@

be
au

xa
rt

sg
ro

up
.c

om
Fl

or
id

a
Cl

as
sr

oo
m

 O
ut

fit
te

rs
, L

LC
 

19
30

1 
SW

 1
06

th
 st

re
et

,  
Su

it
e 

11
 

M
ia

m
i

FL
33

15
7 

Ri
ck

 B
re

w
er

 
87

7-
50

9-
06

64
ri

ck
@

cl
as

sr
oo

m
ou

tf
it

te
rs

.c
om

Fl
or

id
a

IN
TE

RI
O

R 
FU

SI
O

N
 L

LC
83

80
 B

AY
 P

IN
ES

 B
LV

D
St

 P
et

er
sb

ur
g

FL
33

70
9

RI
CH

 C
AR

EY
72

7-
49

0-
23

20
RF

EN
D

LE
Y@

IF
SD

V.
CO

M
Fl

or
id

a
O

ffi
ce

 E
nv

ir
on

m
en

ts
 - 

Ta
lla

ha
ss

ee
18

01
 H

er
m

it
ag

e 
Bl

vd
, S

ui
te

 1
70

Ta
lla

ha
ss

ee
FL

32
30

8
Ja

ck
 M

oz
le

y
85

0-
91

5-
05

42
jm

oz
le

y@
of

fic
en

vi
ro

nm
en

ts
.c

om
Fl

or
id

a
O

ffi
ce

 E
nv

ir
on

m
en

ts
 - 

G
ai

ns
vi

lle
23

7 
SW

 7
th

 T
er

ra
ce

, S
ui

te
 B

G
ai

ne
sv

ill
e

FL
32

60
1

Ju
dy

 O
sb

ir
n

35
2-

22
4-

51
61

jo
sb

ri
n@

of
fic

en
vi

ro
nm

en
ts

.c
om

Fl
or

id
a

O
ffi

ce
 E

nv
ir

on
m

en
ts

 - 
Pe

ns
ac

ol
a

25
 W

es
t C

ed
ar

 S
tr

ee
t,

 S
ui

te
 4

10
Pe

ns
ac

ol
a

FL
32

50
2

Be
th

 S
m

it
h

85
0-

43
4-

11
65

bs
m

it
h@

of
fic

en
vi

ro
nm

en
ts

.c
om

Fl
or

id
a

O
ffi

ce
 F

ur
ni

tu
re

 D
ep

ot
24

40
 U

S 
98

 N
or

th
La

ke
la

nd
FL

33
80

5
D

av
id

 B
ol

es
86

3-
68

2-
34

50
d.

bo
le

s@
of

fic
ef

ur
ni

tu
re

de
po

t.
co

m
Fl

or
id

a
Em

pi
re

 O
ffi

ce
 - 

O
rl

an
do

23
15

 L
yn

x 
Ln

. #
17

O
rl

an
do

FL
32

80
4

M
ic

ha
el

 M
al

on
e

40
7-

62
8-

24
00

m
m

al
on

e@
em

pi
re

of
fic

e.
co

m
Fl

or
id

a
Em

pi
re

 O
ffi

ce
 - 

H
ol

ly
w

oo
d

2 
O

ak
w

oo
d 

Bl
vd

 #
14

0
H

ol
ly

w
oo

d
FL

33
02

0
D

an
ny

 G
ar

ci
a

95
4-

70
7-

62
10

dg
ar

ci
a@

em
pi

re
of

fic
e.

co
m

Fl
or

id
a

IF
S 

Bu
si

ne
ss

 In
te

ri
or

s
62

9 
W

es
t B

re
va

rd
 S

t.
Ta

lla
ha

ss
ee

FL
32

30
4

St
ef

an
ie

 B
ra

w
ne

r-
Ca

ld
w

el
l

85
0-

53
6-

08
88

sb
ra

w
ne

r-
ca

ld
w

el
l@

ifs
bi

.c
om

Fl
or

id
a

Sc
ho

ol
ho

us
e 

Pr
od

uc
ts

 In
c.

13
51

7 
Pr

es
ti

ge
 P

la
ce

 S
ui

te
 1

01
Ta

m
pa

FL
33

63
5

80
0-

94
2-

33
60

in
fo

@
sc

ho
ol

ho
us

ep
ro

du
ct

s.
co

m
81

3-
85

5-
14

14
Fl

or
id

a
Em

pi
re

 O
ffi

ce
 –

 T
am

pa
10

00
 N

or
th

 A
sh

le
y 

D
ri

ve
, S

ui
te

 1
30

Ta
m

pa
FL

33
60

2
N

in
a 

Cr
uz

81
3-

54
3-

50
11

nc
ru

z@
em

pi
re

of
fic

e.
co

m

Fl
or

id
a

Er
ni

e 
M

or
ri

s E
nt

er
pr

is
es

25
35

 Iv
y 

St
re

et
 E

as
t

Cu
m

m
in

g
G

A
30

04
1

Co
nt

ac
t:

 A
di

n 
Bu

rc
hf

ie
ld

 - 
G

en
er

al
 M

an
ag

er
47

0-
23

9-
40

43
ab

ur
ch

fie
ld

@
er

ni
em

or
ri

s.
co

m
M

is
si

ss
ip

pi
Sh

el
do

n 
La

bo
ra

to
ry

 G
ro

up
10

2 
Ki

rk
 S

tr
ee

t
Cr

ys
ta

l S
pr

in
gs

M
S

39
05

9
Ed

di
e 

Ad
ki

ns
60

1-
89

2-
71

05
ea

dk
in

s@
sh

el
do

nl
ab

s.
co

m
M

is
si

ss
ip

pi
Ca

rr
 a

nd
 C

om
pa

ny
PO

 B
ox

 1
66

4
M

ad
is

on
M

S
39

11
0

M
ic

ha
el

 C
ar

r
60

1-
60

5-
25

11
m

ic
ha

el
@

ca
rr

an
dc

om
pa

ny
.o

rg
Ar

iz
on

a
SB

I
80

1 
SW

 1
6t

h 
St

., 
Su

it
e 

20
0

Re
nt

on
W

A
98

05
7

Ra
y 

N
ea

r
20

6-
51

0-
63

33
ra

y.
ne

ar
@

sa
xt

on
br

ad
le

y.
co

m
M

on
ta

na
J2

 O
ffi

ce
 P

ro
du

ct
s

70
0 

Su
ns

et
 B

lv
d.

Ka
lis

pe
ll

M
T

59
90

1
Jo

hn
 F

lin
k

40
6-

75
2-

85
20

U
ta

h
Ed

ut
ek

 C
or

po
ra

ti
on

79
 W

es
t 4

50
0 

So
ut

h,
  S

ui
te

 #
24

M
ur

ra
y

U
T

84
10

7
To

dd
  F

ai
rb

ou
rn

80
1-

74
7-

00
50

U
ta

h
M

id
w

es
t C

om
m

er
ci

al
 In

te
ri

or
s

98
7 

So
ut

h 
W

es
t T

em
pl

e
Sa

lt
 L

ak
e 

Ci
ty

U
T

84
01

01
Se

an
 W

ri
gh

t
80

1-
50

5-
42

88
U

ta
h

SB
I

80
1 

SW
 1

6t
h 

St
., 

Su
it

e 
20

0
Re

nt
on

W
A

98
05

7
Ra

y 
N

ea
r

20
6-

51
0-

63
33

ra
y.

ne
ar

@
sa

xt
on

br
ad

le
y.

co
m

N
or

th
er

n 
Ca

lif
or

ni
a

Tr
op

e 
G

ro
up

23
05

 C
ir

ca
di

an
 W

ay
Sa

nt
a 

Ro
sa

CA
95

40
7

Je
nn

ife
r S

ut
te

r
70

7-
54

6-
81

81
js

ut
te

r@
tr

op
eg

ro
up

.c
om

N
or

th
er

n 
Ca

lif
or

ni
a

In
si

de
 S

ou
rc

e/
Yo

un
g 

(S
ou

th
 B

ay
 lo

ca
ti

on
)

98
5 

In
du

st
ri

al
 R

d 
#1

01
Sa

n 
Ca

rl
os

CA
94

07
0

D
av

e 
D

en
ny

65
0-

50
8-

91
01

dd
en

ny
@

in
si

de
so

ur
ce

.c
om

N
or

th
er

n 
Ca

lif
or

ni
a

O
ne

 W
or

k 
Pl

ac
e 

(S
F 

lo
ca

ti
on

)
47

5 
Br

an
na

n 
St

re
et

, S
ui

te
 2

10
Sa

n 
Fr

an
ci

sc
o

CA
94

10
7

Sh
el

by
 S

to
ne

41
5-

35
7-

22
45

ss
to

ne
@

on
ew

or
kp

la
ce

.c
om

N
or

th
er

n 
Ca

lif
or

ni
a

O
ne

 W
or

k 
Pl

ac
e 

(E
as

t B
ay

 lo
ca

ti
on

)
72

20
 E

dg
ew

at
er

 D
ri

ve
O

ak
la

nd
CA

94
62

1
Jo

sh
 N

ie
de

rm
an

65
0-

46
4-

06
80

jn
ie

de
rm

an
@

on
ew

or
kp

la
ce

.c
om

N
or

th
er

n 
Ca

lif
or

ni
a

O
ne

 W
or

k 
Pl

ac
e 

(S
ou

th
 B

ay
 lo

ca
ti

on
)

25
00

 D
e 

La
 C

ru
z B

lv
d.

Sa
nt

a 
Cl

ar
a

CA
95

05
0

TJ
 P

ro
ts

m
an

tj
pr

ot
sm

an
@

on
ew

or
kp

la
ce

.c
om

N
or

th
er

n 
Ca

lif
or

ni
a

Pi
vo

t I
nt

er
io

rs
 (N

or
th

er
n 

Ca
l)

70
3 

M
ar

ke
t S

tr
ee

t S
te

 1
40

0
Sa

n 
Fr

an
ci

sc
o

CA
94

10
3

Ro
sa

na
 Ji

m
en

ez
41

5-
54

4-
64

66
rj

im
en

ez
@

pi
vo

ti
nt

er
io

rs
.c

om
N

or
th

er
n 

Ca
lif

or
ni

a
Ca

m
pb

el
l-K

el
le

r
30

41
 6

5t
h 

St
re

et
 S

ui
te

 3
Sa

cr
am

en
to

CA
95

82
0

Cr
ai

g 
Ca

m
pb

el
l

91
6-

23
1-

92
55

cc
am

pb
el

l@
ca

m
pb

el
lk

el
le

r.
co

m
N

or
th

er
n 

Ca
lif

or
ni

a
D

 &
 D

 S
ec

ur
it

y 
Re

so
ur

ce
s

20
0 

M
as

on
 C

ir
cl

e,
 S

ui
te

 2
00

Co
nc

or
d

CA
94

52
0

D
ea

n 
Sm

it
h,

 P
re

si
de

nt
92

5-
28

6-
87

18
de

an
@

dd
se

cu
ri

ty
.c

om
N

or
th

er
n 

Ca
lif

or
ni

a
O

ne
 W

or
kp

la
ce

 (f
om

er
ly

 U
CF

)
17

80
 N

. M
ar

ke
t B

lv
d

Sa
cr

am
en

to
CA

95
83

4
Pa

tr
ic

k 
M

cG
iff

 
91

6-
45

2-
18

51
pa

tr
ic

km
@

uc
fin

c.
co

m

N
or

th
er

n 
Ca

lif
or

ni
a

Pa
la

ce
 B

us
in

es
s S

ol
ut

io
ns

26
06

 C
ha

nt
ic

le
er

 A
ve

nu
e

Sa
nt

a 
Cr

uz
CA

95
06

5
Ja

m
in

 T
ro

w
br

id
ge

, R
eg

io
na

l 
Vi

ce
 P

re
si

de
nt

83
1-

47
6-

38
15

 E
xt

: 3
29

ja
m

in
t@

go
pa

la
ce

.c
om

Ill
in

oi
s

Fr
an

k 
Co

on
ey

12
26

 N
. M

ic
ha

el
 D

ri
ve

, S
ui

te
 C

W
oo

d 
D

al
e

IL
60

19
1

G
re

go
ry

 C
oo

ne
y

63
0-

69
4-

88
00

gr
eg

or
y@

fr
an

kc
oo

ne
y.

co
m

Io
w

a
St

or
ey

 K
en

w
or

th
y

13
33

 O
hi

o 
St

.
D

es
 M

oi
ne

s
IA

50
31

4
Je

nn
ife

r P
et

er
so

n
51

5-
95

4-
34

17
jp

et
er

so
n@

st
or

ey
ke

nw
or

th
y.

co
m

Io
w

a
Sh

ep
pa

rd
’s

 B
us

in
es

s I
nt

er
io

rs
72

5 
S 

72
nd

 S
t

O
m

ah
a

N
E

68
11

4
Ke

n 
Si

gm
on

40
2-

39
3-

60
83

ks
ig

m
on

@
sb

i-o
m

ah
a.

co
m

Io
w

a
Fr

an
k 

Co
on

ey
12

26
 N

. M
ic

ha
el

 D
ri

ve
, S

ui
te

 C
W

oo
d 

D
al

e
IL

60
19

1
G

re
go

ry
 C

oo
ne

y
63

0-
69

4-
88

00
gr

eg
or

y@
fr

an
kc

oo
ne

y.
co

m
W

is
co

ns
in

H
en

ri
ck

se
n

30
70

 G
at

ew
ay

 R
d.

Br
oo

kf
ie

ld
W

I
53

04
5

Kr
is

ti
n 

M
at

te
r

26
2-

37
3-

32
17

k.
m

at
te

r@
he

nr
ic

ks
en

.c
om

M
in

ne
so

ta
In

te
re

um
98

00
 8

th
 A

ve
. N

.
Pl

ym
ou

th
M

N
55

44
1

76
3-

41
7-

33
00

ks
or

en
so

n@
in

te
re

um
.c

om
So

ut
he

rn
 C

al
ifo

rn
ia

Cu
lv

er
 N

ew
lin

52
0 

E 
Ri

nc
on

 S
tr

ee
t

Co
ro

na
CA

92
87

9
H

ea
th

er
 B

us
he

m
94

7-
59

7-
01

23
he

at
he

rb
@

cu
lv

er
-n

ew
lin

.c
om

H
aw

ai
i

O
ffi

ce
 P

av
ili

io
n

50
 S

 B
er

et
an

ia
 S

t #
20

8b
,

H
on

ol
ul

u
H

I
96

81
3

Ju
dy

 B
ar

nh
ar

t
80

8-
59

9-
24

11
ju

dy
@

op
-h

aw
ai

i.c
om

N
or

th
 C

ar
ol

in
a

Pe
rf

ec
ti

on
 E

qu
ip

m
en

t C
om

pa
ny

13
5 

H
ar

ol
d 

An
dr

ew
s R

oa
d,

  P
O

 B
ox

 4
83

Si
le

r C
it

y
N

C
27

34
4

Pa
ul

 T
ra

ge
se

r
91

9-
74

2-
50

77
Pe

rf
ec

ti
on

eq
ui

pm
en

t@
liv

e.
co

m
N

or
th

 C
ar

ol
in

a
Al

fr
ed

 W
ill

ia
m

s &
 C

om
pa

ny
50

5 
S.

 C
ed

ar
 S

t
Ch

ar
lo

tt
e

N
C

28
20

2
Am

be
r B

ro
w

n
70

4-
60

2-
88

15
ab

ro
w

n@
al

fr
ed

w
ill

ia
m

s.
co

m
N

or
th

 C
ar

ol
in

a
Ca

ro
lin

a 
Fu

rn
is

hi
ng

 a
nd

 D
es

ig
n

P.
O

 B
ox

 3
48

W
es

t E
nd

N
C

27
37

6
Ri

ck
 H

al
ve

rs
ta

dt
91

0-
67

3-
10

10
cf

pl
us

d@
gm

ai
l.c

om
N

or
th

 C
ar

ol
in

a
Bl

an
ke

ns
hi

p 
As

so
ci

at
es

98
0 

Tr
in

it
y 

Rd
,

Ra
le

ig
h

N
C

27
60

7
Ca

ro
lin

e 
M

cC
or

m
ac

91
9-

78
7-

13
46

 E
xt

: 1
03

cm
cc

or
m

ac
@

bl
an

ke
ns

hi
pa

ss
oc

ia
te

s.
co

m
N

or
th

 C
ar

ol
in

a
CA

C 
As

so
ci

at
es

45
03

 S
ti

ll 
Pi

ne
s D

ri
ve

Ra
le

ig
h

N
C

27
61

3
Co

le
 S

te
fa

ns
ky

91
9-

93
1-

53
88

co
le

st
ef

an
sk

y@
at

t.
ne

t
N

or
th

 C
ar

ol
in

a
Ed

uc
at

io
na

l E
nv

ir
on

m
en

ts
 b

y 
D

ix
ie

69
18

 K
in

ro
 R

oa
d 

PO
 B

ox
 5

65
Li

be
rt

y
N

C
27

29
8

D
on

na
 G

or
do

n
33

6-
62

2-
42

02
do

nn
a@

ed
u-

en
v.

co
m

N
or

th
 C

ar
ol

in
a

Yo
un

g 
O

ffi
ce

71
 T

ho
m

ps
on

 S
tr

ee
t

As
he

vi
lle

N
C

28
80

3
82

8-
55

2-
31

12
Te

nn
es

se
e

CW
C

63
1 

Br
oa

d 
St

Ch
at

ta
no

og
a

TN
37

40
2

Er
in

 S
te

ve
ns

42
3-

28
0-

41
62

er
in

.s
te

ve
ns

@
c-

w
-c

.c
om

Te
nn

es
se

e
N

O
I

41
67

 S
 C

re
ek

 R
oa

d
Ch

at
ta

no
og

a
TN

37
40

6
St

ev
e 

D
av

is
42

3-
62

9-
61

00
sd

av
is

@
no

i-t
n.

co
m

Te
nn

es
se

e
Kn

ow
le

dg
e 

Tr
ee

28
72

 W
ol

fc
re

ek
 P

ar
kw

ay
M

em
ph

is
TN

38
13

3
Fr

ed
 E

rn
es

t
90

1-
32

4-
92

51
fe

rn
es

t@
th

ek
no

w
le

dg
et

re
e.

co
m

Te
nn

es
se

e
G

BI
32

0 
Se

ve
n 

Sp
ri

ng
s W

ay
 S

ui
te

 4
50

Br
en

tw
oo

d
TN

37
20

7
Rh

on
da

 U
m

ph
re

y
61

5-
42

5-
52

50
Rh

on
da

.U
m

ph
re

y@
gb

in
as

hv
ill

e.
co

m
Te

nn
es

se
e

O
ffi

ce
 C

oo
rd

in
at

or
s I

nc
.

32
6 

Ea
st

 M
ai

n 
St

re
et

Ch
at

ta
no

og
a

TN
37

40
8

42
3-

75
6-

45
31

Te
nn

es
se

e
Co

nt
ra

ct
 F

ur
ni

tu
re

 A
lli

an
ce

76
10

 H
am

ilt
on

 P
ar

k 
D

ri
ve

, S
ui

te
 5

Ch
at

ta
no

og
a

TN
37

42
1

Ta
m

m
y 

Lo
pe

r
42

3-
77

9-
02

40
 E

xt
: 1

31
tl

op
er

@
cf

ai
nc

.c
om

So
ut

h 
Ca

ro
lin

a
H

er
al

d 
O

ffi
ce

 S
ys

te
m

s
32

50
 T

ile
 D

r.
Ch

ar
le

st
on

SC
29

40
5

Be
ck

y 
O

sm
on

d
84

3-
55

6-
10

07
bo

sm
on

d@
he

ra
ld

of
fic

e.
co

m
So

ut
h 

Ca
ro

lin
a

N
u 

Id
ea

71
0 

S 
G

ui
gn

ar
d 

D
r

Su
m

te
r

SC
29

15
0

Ca
ry

 C
ok

er
80

3-
77

3-
73

89
cc

ok
er

@
nu

-id
ea

.c
om

So
ut

h 
Ca

ro
lin

a
Yo

un
g 

O
ffi

ce
 (G

re
en

vi
lle

, S
C)

12
80

 R
id

ge
 R

oa
d

G
re

en
vi

lle
SC

29
60

7
86

4-
28

1-
95

00
So

ut
h 

Ca
ro

lin
a

Yo
un

g 
O

ffi
ce

 (S
pa

rt
an

bu
rg

, S
C)

10
5 

So
ut

hp
or

t R
d

Sp
ar

ta
nb

ur
g

SC
29

30
6

86
4-

57
4-

23
44

Co
nn

ec
ti

cu
t

Ro
be

rt
 H

. L
or

d 
Co

m
pa

ny
22

0 
Ch

ap
el

 R
d.

M
an

ch
es

te
r

CT
06

04
2

Ro
b 

Ro
m

ay
86

0-
64

5-
87

00
ro

br
om

ay
@

rh
lc

o.
co

m
M

as
sa

ch
us

et
ts

Ro
be

rt
 H

. L
or

d 
Co

m
pa

ny
22

0 
Ch

ap
el

 R
d.

M
an

ch
es

te
r

CT
06

04
2

Ro
b 

Ro
m

ay
86

0-
64

5-
87

00
ro

br
om

ay
@

rh
lc

o.
co

m
M

as
sa

ch
us

et
ts

Cr
ea

ti
ve

 O
ffi

ce
 P

av
ili

on
 - 

Bo
st

on
O

ne
 D

es
ig

n 
Ce

nt
er

 P
la

ce
, S

ui
te

 7
34

Bo
st

on
M

A
02

21
0

M
ik

e 
Cl

an
cy

61
7-

95
6-

41
00

m
cl

an
cy

@
co

p-
in

c.
co

m
N

ew
 H

am
ps

hi
re

Ro
be

rt
 H

. L
or

d 
Co

m
pa

ny
22

0 
Ch

ap
el

 R
d.

M
an

ch
es

te
r

CT
06

04
2

Ro
b 

Ro
m

ay
86

0-
64

5-
87

00
ro

br
om

ay
@

rh
lc

o.
co

m
N

ew
 H

am
ps

hi
re

Cr
ea

ti
ve

 O
ffi

ce
 P

av
ili

on
 - 

M
an

ch
es

te
r

15
5 

D
ow

 S
t.

M
an

ch
es

te
r

N
H

03
10

1
Bi

ll 
N

ov
ic

k
60

3-
64

7-
43

33
w

no
vi

ck
@

co
p-

in
c.

co
m

N
ew

 H
am

ps
hi

re
Tu

ck
er

 L
ib

ra
ry

 In
te

ri
or

s
55

 S
ou

th
 C

om
m

er
ci

al
 S

t.
M

an
ch

es
te

r
N

H
03

10
3

Co
ri

 M
cG

ra
th

60
3-

66
6-

70
30

Co
ri

@
tu

ck
er

lib
ra

ry
in

te
ri

or
s.

co
m

M
ai

ne
Cr

ea
ti

ve
 O

ffi
ce

 P
av

ili
on

 - 
Po

rt
la

nd
14

1 
M

id
dl

e 
St

.
Po

rt
la

nd
M

E
04

10
1

Ri
ck

 M
ck

en
ne

y
20

7-
77

5-
71

00
rm

ck
en

ne
y@

co
p-

in
c.

co
m

AUTHORIZED DEALER LIST



VS America RFP Solicitation Number 19-18 APPENDIX  |  17

AUTHORIZED DEALER LIST
Ve

rm
on

t
Ro

be
rt

 H
. L

or
d 

Co
m

pa
ny

22
0 

Ch
ap

el
 R

d.
M

an
ch

es
te

r
CT

06
04

2
Ro

b 
Ro

m
ay

86
0-

64
5-

87
00

ro
br

om
ay

@
rh

lc
o.

co
m

Ve
rm

on
t

Cr
ea

ti
ve

 O
ffi

ce
 P

av
ili

on
 - 

Bu
rl

in
gt

on
14

8 
Co

lle
ge

 S
t.

 S
ui

te
 4

00
Bu

rl
in

gt
on

VT
05

40
1

D
er

ek
 M

ac
D

on
al

d
80

2-
66

0-
70

00
dm

ac
do

na
ld

@
co

p-
in

c.
co

m
Rh

od
e 

Is
la

nd
Ro

be
rt

 H
. L

or
d 

Co
m

pa
ny

22
0 

Ch
ap

el
 R

d.
M

an
ch

es
te

r
CT

06
04

2
Ro

b 
Ro

m
ay

86
0-

64
5-

87
00

ro
br

om
ay

@
rh

lc
o.

co
m

Rh
od

e 
Is

la
nd

Cr
ea

ti
ve

 O
ffi

ce
 P

av
ili

on
 - 

Pr
ov

id
en

ce
10

 M
ut

ua
l P

la
ce

Pr
ov

id
en

ce
RI

02
90

6
Li

z C
oc

hr
an

e
40

1-
27

4-
24

44
lc

oc
hr

an
e@

co
p-

in
c.

co
m

N
ew

 Y
or

k 
Ci

ty
W

B 
W

oo
d 

(N
ew

 Y
or

k)
22

5 
Pa

rk
 A

ve
nu

e 
So

ut
h,

 S
ui

te
 2

01
N

ew
 Y

or
k

N
Y

10
00

3
21

2-
64

7-
62

00
N

ew
 Y

or
k 

Ci
ty

Cr
ea

ti
ve

 O
ffi

ce
 P

av
ili

on
18

0 
M

ad
is

on
 A

ve
nu

e,
  2

0t
h 

Fl
oo

r
N

ew
 Y

or
k

N
Y

10
01

6
64

6-
59

0-
17

00
S.

ch
en

g@
co

p-
in

c.
co

m
N

ew
 Y

or
k 

Ci
ty

Ev
en

so
n 

Be
st

64
1 

Av
en

ue
 o

f t
he

 A
m

er
ic

as
N

ew
 Y

or
k

N
Y

10
01

1
21

2-
54

9-
80

00
m

.fe
en

ey
@

ev
en

so
nb

es
t.

co
m

N
ew

 Y
or

k 
Ci

ty
Em

pi
re

 O
ffi

ce
10

5 
M

ad
is

on
 A

ve
., 

15
th

 F
lo

or
N

ew
 Y

or
k

N
Y

10
01

6
21

2-
60

7-
56

77
er

ob
er

so
n@

em
pi

re
of

fic
e.

co
m

N
ew

 Y
or

k 
Ci

ty
Th

e 
W

ha
le

n 
Be

re
z G

ro
up

20
9 

H
ey

er
s M

ill
 R

d.
Co

lt
s N

ec
k

N
J

07
72

2
73

2-
94

6-
10

78
jw

ha
le

n@
th

ew
bg

.c
om

N
ew

 Y
or

k 
Ci

ty
Je

ffe
rs

on
 G

ro
up

85
 R

es
ea

rc
h 

D
ri

ve
St

am
fo

rd
CT

06
90

6
87

7-
97

8-
85

00
in

fo
@

je
ffe

rs
on

-g
ro

up
.c

om
21

2-
96

7-
19

11
 (N

ew
 Y

or
k)

N
ew

 Y
or

k 
Al

ia
nz

a 
4 

N
or

th
 B

ro
ad

w
ay

N
ya

ck
 

N
Y

10
96

0
D

aw
n 

Ca
nn

on
 

84
5-

67
5-

73
37

 
dc

an
no

n@
al

ia
nz

ac
or

p.
co

m
N

ew
 Y

or
k 

D
es

ig
n 

Sp
ac

e 
St

ud
io

s 
7 

G
ilh

al
l C

ir
cl

e 
Fa

ir
po

rt
N

Y 
14

45
0

Br
en

na
 L

 T
he

ri
ng

 
58

5-
70

3-
63

21
br

en
na

@
de

si
gn

sp
ac

es
tu

di
os

.c
om

N
ew

 Y
or

k 
FM

 O
fic

e 
Ex

pr
es

s I
nc

 
10

6 
D

es
pa

tc
h 

D
ri

ve
 

Ea
st

 R
oc

he
st

er
 

N
Y 

14
44

5
Fa

br
ic

io
 M

or
al

es
 

58
5-

41
9-

65
90

fm
or

al
es

@
fm

op
.c

om
N

ew
 Y

or
k 

Ci
ty

Bu
si

ne
ss

 F
ur

ni
tu

re
 In

c
23

7 
W

es
t 3

5t
h 

St
re

et
N

ew
 Y

or
k 

N
Y 

10
00

1
El

le
n 

H
ai

ns
 

64
6-

82
5-

62
65

eh
ai

ns
@

bf
ifu

rn
it

ur
e.

co
m

N
ew

 Je
rs

ey
So

yk
a 

Sm
it

h 
D

es
ig

n 
St

ud
io

s
52

 W
at

ch
un

g 
Av

e.
M

on
tc

la
ir

N
J

07
04

3
97

3-
78

3-
70

32
N

ew
 Je

rs
ey

Re
ed

 A
ss

oc
ia

te
s,

 In
c.

15
00

 In
du

st
ry

 R
oa

d,
 S

ui
te

 P
H

at
fie

ld
PA

19
44

0-
32

71
21

5-
25

6-
95

72
N

ew
 Je

rs
ey

BF
I

10
 L

an
id

ex
 P

la
za

 W
es

t
Pa

rs
ip

pa
ny

N
J

07
05

4
97

3-
50

3-
07

30
N

ew
 Je

rs
ey

Ta
nn

er
 N

or
th

 Je
rs

ey
12

51
 L

ak
ew

oo
d-

Fa
rm

in
gd

al
e 

Rd
.

H
ow

el
l

N
J

07
73

1
88

8-
72

2-
00

87
N

ew
 Je

rs
ey

W
B 

W
oo

d 
(N

ew
 Je

rs
ey

)
17

5 
M

or
ri

st
ow

n 
Ro

ad
Ba

sk
in

g 
Ri

dg
e

N
J

07
92

0
90

8-
90

1-
00

01
N

ew
 Je

rs
ey

Th
e 

W
ha

le
n 

Be
re

z G
ro

up
20

9 
H

ey
er

s M
ill

 R
d.

Co
lt

s N
ec

k
N

J
07

72
2

73
2-

94
6-

10
78

jw
ha

le
n@

th
ew

bg
.c

om
Pe

nn
sy

lv
an

ia
Re

ed
 A

ss
oc

ia
te

s,
 In

c.
15

00
 In

du
st

ry
 R

oa
d,

 S
ui

te
 P

H
at

fie
ld

PA
19

44
0-

32
71

21
5-

25
6-

95
72

Pe
nn

sy
lv

an
ia

Ta
nn

er
 F

ur
ni

tu
re

78
13

 D
er

ry
 S

tr
ee

t
H

ar
ri

sb
ur

g
PA

17
11

1
71

7-
98

5-
97

00
O

re
go

n
SB

I
80

1 
SW

 1
6t

h 
St

., 
Su

it
e 

20
0

Re
nt

on
W

A
98

05
7

Ra
y 

N
ea

r
20

6-
51

0-
63

33
ra

y.
ne

ar
@

sa
xt

on
br

ad
le

y.
co

m
Al

as
ka

SB
I

80
1 

SW
 1

6t
h 

St
., 

Su
it

e 
20

0
Re

nt
on

W
A

98
05

7
Ra

y 
N

ea
r

20
6-

51
0-

63
33

ra
y.

ne
ar

@
sa

xt
on

br
ad

le
y.

co
m

W
as

hi
ng

to
n

SB
I

80
1 

SW
 1

6t
h 

St
., 

Su
it

e 
20

0
Re

nt
on

W
A

98
05

7
Ra

y 
N

ea
r

20
6-

51
0-

63
33

ra
y.

ne
ar

@
sa

xt
on

br
ad

le
y.

co
m

In
di

an
a

Sh
ar

p 
Sc

ho
ol

 S
er

vi
ce

s
64

00
 L

in
co

ln
w

ay
H

ob
ar

t
IN

46
34

2
D

av
id

 S
ha

rp
21

9-
74

1-
24

21
ds

ha
rp

@
sh

ar
ps

ch
oo

ls
er

vi
ce

s.
co

m
O

hi
o

Co
nt

in
en

ta
l O

ffi
ce

 E
nv

ir
on

m
en

ts
31

9 
S.

 M
ar

ke
t S

tr
ee

t
Co

ld
w

at
er

O
H

45
82

8
Li

sa
 W

el
ch

61
4-

26
2-

50
10

lw
el

ch
@

co
nt

in
en

ta
lo

ffi
ce

.c
om

O
hi

o
El

em
en

ts
 IV

36
80

 W
ys

e 
Ro

ad
D

ay
to

n
O

H
45

41
4

M
ar

k 
W

ill
ia

m
s

93
7-

91
8-

10
00

O
hi

o
M

ar
ti

n 
Pu

bl
ic

 S
ea

ti
ng

84
25

 R
ya

n 
Rd

Se
vi

lle
O

H
44

27
3

Jo
hn

 M
ar

ti
n

33
0-

76
9-

27
23

jo
hn

m
ar

ti
n@

m
ar

ti
np

ub
lic

se
at

in
g.

co
m

O
hi

o
Zi

m
m

er
m

an
 S

ch
oo

l E
qu

ip
m

en
t

73
35

 H
av

en
s C

or
ne

rs
 R

d
Bl

ac
kl

ic
k

O
H

43
00

4
61

4-
86

1-
63

83
O

hi
o

Lo
th

 (C
in

ci
nn

at
i)

35
74

 E
. K

em
pe

r R
oa

d
Ci

nc
in

na
ti

O
H

45
24

1
51

3-
55

4-
49

00
O

hi
o

Lo
th

 (C
ol

um
bu

s)
85

5 
G

ra
nd

vi
ew

 A
ve

nu
e

Co
lu

m
bu

s
O

H
43

21
5

61
4-

48
7-

40
00

O
hi

o
Ki

ng
 B

us
in

es
s I

nt
er

io
rs

61
55

 H
un

tl
ey

 R
oa

d,
 S

ui
te

 D
Co

lu
m

bu
s

O
H

43
22

9
61

4-
79

6-
40

18
O

hi
o

RJ
E 

Bu
si

ne
ss

 In
te

ri
or

s (
Ci

nc
in

na
ti

)
62

3 
Br

oa
dw

ay
 S

t
Ci

nc
in

na
ti

O
H

45
20

2
51

3-
64

1-
37

00
Ke

nt
uc

ky
KP

C 
Ar

ch
it

ec
tu

ra
l P

ro
du

ct
s

25
91

 P
al

um
bo

 D
ri

ve
Le

xi
ng

to
n

KY
40

55
5

D
an

 S
m

it
h

85
9-

26
9-

36
46

kp
c@

bl
ue

gr
as

s.
ne

t
Ke

nt
uc

ky
To

m
 S

ex
to

n 
&

 A
ss

oc
ia

te
s

65
 C

um
m

in
gs

 D
ri

ve
W

al
to

n
KY

41
09

4
M

ar
k 

Ed
w

ar
ds

85
9-

48
5-

70
65

m
ar

ke
dw

ar
ds

1@
fu

se
.n

et

Al
ab

am
a

TM
G

 E
du

ca
ti

on
al

 In
te

ri
or

s (
fo

rm
er

ly
 T

he
 M

el
l G

ro
up

)
10

0 
U

ni
on

 H
ill

 D
ri

ve
, S

ui
te

 1
00

Bi
rm

in
gh

am
AL

35
20

9
20

5-
87

7-
31

31
ch

ri
s@

tm
gl

lc
.b

iz
Al

ab
am

a
O

ffi
ce

 E
nv

ir
on

m
en

ts
18

27
 1

st
 S

tr
ee

t N
or

th
,  

Su
it

e 
10

1
Bi

rm
in

gh
am

AL
35

20
3

Bi
ll 

Ca
se

y
20

5-
44

3-
83

00
Al

ab
am

a
RP

A 
In

c.
27

00
 4

th
 A

ve
 S

Bi
rm

in
gh

am
Al

35
23

3
Ro

ss
 P

ri
tc

ha
rd

20
3-

32
4-

56
41

G
eo

rg
ia

D
ek

al
b 

O
ffi

ce
 E

nv
ir

on
m

en
ts

13
20

 R
id

ge
la

nd
 P

ar
kw

ay
Al

ph
ar

et
ta

G
a

30
00

4
Ed

 O
'C

on
no

r
77

0-
36

0-
02

00
G

eo
rg

ia
Ru

ss
el

l V
en

tu
re

s
32

2 
N

or
th

po
in

t P
ar

kw
ay

 S
ui

te
 D

Ac
w

or
th

G
A

30
10

2
Ri

ch
ar

d 
Ru

ss
el

l
67

8-
57

4-
98

05
ri

ch
ar

d@
ru

ss
el

lv
en

tu
re

s.
co

m
G

eo
rg

ia
CW

C
43

43
 N

or
th

ea
st

 E
xp

re
ss

w
ay

At
la

nt
a

G
A

30
34

0
So

ny
a 

Ta
bl

ad
a

77
0-

49
3-

82
00

G
eo

rg
ia

N
is

ew
on

ge
r A

ud
io

 V
is

ua
l C

en
te

r
11

25
 C

ri
pp

le
 C

re
ek

 D
ri

ve
La

w
re

nc
ev

ill
e

G
A

30
04

3
Co

nt
ac

t:
 A

da
m

 Y
at

es
77

0-
33

8-
03

35
ad

am
@

ni
se

w
on

ge
ra

v.
co

m

G
eo

rg
ia

Er
ni

e 
M

or
ri

s E
nt

er
pr

is
es

25
35

 Iv
y 

St
re

et
 E

as
t

Cu
m

m
in

g
G

A
30

04
1

Co
nt

ac
t:

 A
di

n 
Bu

rc
hf

ie
ld

 - 
G

en
er

al
 M

an
ag

er
47

0-
23

9-
40

43
ab

ur
ch

fie
ld

@
er

ni
em

or
ri

s.
co

m
Vi

rg
in

ia
Co

m
m

on
w

ea
lt

h 
Sc

ho
ol

 E
qu

ip
m

en
t,

 In
c.

21
40

3 
H

ul
l S

tr
ee

t R
d

M
os

el
ey

VA
23

12
0

D
av

id
 H

aw
ki

ns
80

4-
73

9-
45

75
dh

aw
ki

ns
va

@
ve

ri
zo

n.
ne

t
Vi

rg
in

ia
D

el
ta

 G
ra

ph
ic

 In
c.

12
53

2 
Br

an
de

rs
 B

ri
dg

e 
Ro

ad
Ch

es
te

rf
ie

ld
VA

23
83

1
Ta

m
 M

oo
dy

80
4-

74
8-

64
48

tm
oo

dy
@

de
lt

ag
ra

ph
ic

.c
om

Vi
rg

in
ia

D
ES

10
37

 3
0t

h 
St

re
et

 N
W

W
as

hi
ng

to
n

D
C

20
00

07
Ra

y 
La

nh
am

20
2-

82
7-

38
82

rl
an

ha
m

@
de

s.
co

m
20

2-
73

3-
50

07
Vi

rg
in

ia
FS

I O
ffi

ce
23

12
 M

ar
in

er
’s

 M
ar

k 
W

ay
, U

ni
t 3

03
Va

. B
ea

ch
VA

23
45

1
Bi

ll 
W

ai
de

80
0-

84
5-

20
13

 E
xt

: 2
51

1
Bi

ll.
W

ai
de

@
Fo

rm
sa

nd
Su

pp
ly

.c
om

Vi
rg

in
ia

W
as

hi
ng

to
n 

G
ro

up
 S

ol
ut

io
ns

10
1 

W
. B

ro
ad

 S
tr

ee
t,

 2
nd

 F
lo

or
Fa

lls
 C

hu
rc

h
VA

22
04

6-
42

00
70

3-
23

7-
95

96
fu

rn
it

ur
e@

w
gs

of
fic

e.
co

m
W

es
t V

ir
gi

ni
a

Co
m

m
on

w
ea

lt
h 

Sc
ho

ol
 E

qu
ip

m
en

t,
 In

c.
21

40
3 

H
ul

l S
tr

ee
t R

d
M

os
el

ey
VA

23
12

0
D

av
id

 H
aw

ki
ns

(8
04

) 7
39

-4
57

5
dh

aw
ki

ns
va

@
ve

ri
zo

n.
ne

t
W

es
t V

ir
gi

ni
a

Ca
pi

to
l B

us
in

es
s I

nt
er

io
rs

71
1 

In
di

an
a 

Av
e

Ch
ar

le
st

on
W

V
25

30
2

30
4.

34
3.

75
51

w
w

w
.c

bi
w

w
.c

om
D

is
tr

ic
t o

f C
ol

um
bi

a
PJ

 &
 C

o.
14

08
1 

G
ar

ed
 D

ri
ve

, P
O

 B
ox

 2
31

G
le

nw
oo

d
M

D
21

73
8

Pa
ul

 Jo
hn

so
n

81
1-

82
5-

78
03

pj
oh

ns
on

@
pj

an
dc

o.
co

m
D

is
tr

ic
t o

f C
ol

um
bi

a
Co

m
m

on
w

ea
lt

h 
Sc

ho
ol

 E
qu

ip
m

en
t,

 In
c.

21
40

3 
H

ul
l S

tr
ee

t R
d

M
os

el
ey

VA
23

12
0

D
av

id
 H

aw
ki

ns
(8

04
) 7

39
-4

57
5

dh
aw

ki
ns

va
@

ve
ri

zo
n.

ne
t

D
is

tr
ic

t o
f C

ol
um

bi
a

W
as

hi
ng

to
n 

G
ro

up
 S

ol
ut

io
ns

10
1 

W
. B

ro
ad

 S
tr

ee
t,

 2
nd

 F
lo

or
Fa

lls
 C

hu
rc

h
VA

22
04

6-
42

00
P 

70
3.

23
7.

95
96

fu
rn

it
ur

e@
w

gs
of

fic
e.

co
m

D
is

tr
ic

t o
f C

ol
um

bi
a

D
el

ta
 G

ra
ph

ic
 In

c.
12

53
2 

Br
an

de
rs

 B
ri

dg
e 

Ro
ad

Ch
es

te
rf

ie
ld

VA
23

83
1

Ta
m

 M
oo

dy
80

4-
74

8-
64

48
tm

oo
dy

@
de

lt
ag

ra
ph

ic
.c

om
D

is
tr

ic
t o

f C
ol

um
bi

a
D

ES
10

37
 3

0t
h 

St
re

et
 N

W
W

as
hi

ng
to

n
D

C
20

00
07

Em
ily

 T
ho

rt
on

20
2-

82
7-

38
82

Em
ily

.T
ho

rt
on

@
D

ES
-D

C.
co

m
20

2-
73

3-
50

07
M

ar
yl

an
d

Am
er

ic
an

 D
es

ig
n 

As
so

ci
at

es
60

6 
Ba

lt
im

or
e 

Av
en

ue
, S

ui
te

 4
05

To
w

so
n

M
D

21
20

4
Ji

m
 Jo

ne
s

41
0-

82
3-

55
00

jim
jo

ne
s@

am
er

ic
an

de
si

gn
on

lin
e.

co
m

M
ar

yl
an

d
D

ou
ro

n
10

 P
ai

nt
er

s M
ill

 R
oa

d
O

w
in

gs
 M

ill
s

M
D

21
11

7
Fr

an
k 

Cl
ar

k
41

0-
36

3-
26

00
fc

la
rk

@
do

ur
on

.c
om

D
el

aw
ar

e
G

A 
Bl

an
co

 &
 S

on
s,

 In
c

Ka
re

n 
Al

ex
an

de
r

80
0-

93
1-

00
27

Ka
le

xa
nd

er
@

ga
bl

an
co

.c
om

D
el

aw
ar

e
Co

rp
or

at
e 

In
te

ri
or

s,
 In

c.
22

3 
Li

sa
 D

r
N

ew
 C

as
tl

e
D

E
01

97
2

Fr
ed

 L
eo

ne
80

0-
69

0-
91

01
FL

eo
ne

@
co

rp
or

at
e-

in
te

ri
or

s.
co

m
Co

lo
ra

do
O

ffi
ce

Sc
ap

es
 S

ch
oo

l D
iv

is
io

n
41

10
 H

ig
h 

Co
un

tr
y 

Rd
Co

lo
ra

do
 S

pr
in

gs
CO

80
90

7
Le

e 
St

ap
p

71
9-

57
4-

11
13

W
yo

m
in

g
O

ffi
ce

Sc
ap

es
 S

ch
oo

l D
iv

is
io

n
41

10
 H

ig
h 

Co
un

tr
y 

Rd
Co

lo
ra

do
 S

pr
in

gs
CO

80
90

7
Le

e 
St

ap
p

71
9-

57
4-

11
13

N
ew

 M
ex

ic
o

O
ffi

ce
Sc

ap
es

 S
ch

oo
l D

iv
is

io
n

41
10

 H
ig

h 
Co

un
tr

y 
Rd

Co
lo

ra
do

 S
pr

in
gs

CO
80

90
7

Le
e 

St
ap

p
71

9-
57

4-
11

13
Ka

ns
as

  
Sc

ot
t R

ic
e 

O
ffi

ce
 W

or
ks

  
14

72
0 

W
 1

05
th

 S
t  

Le
ne

xa
KS

66
21

5
St

ac
y 

Ro
th

  
81

6-
78

6-
58

88
st

ac
yr

@
sc

ot
tr

ic
e.

co
m

  
M

is
so

ur
i  

Sc
ot

t R
ic

e 
O

ffi
ce

 W
or

ks
14

72
0 

W
 1

05
th

 S
t

Le
ne

xa
KS

66
21

5
St

ac
y 

Ro
th

81
6-

78
6-

58
88

st
ac

yr
@

sc
ot

tr
ic

e.
co

m



VS America RFP Solicitation Number 19-18 APPENDIX  |  18

M
is

so
ur

i  
Ci

 S
el

ec
t

11
84

0 
W

es
tl

in
e 

In
du

st
ri

al
 D

r.
 S

ui
te

 1
00

St
 L

ou
is

M
O

63
14

6
St

ac
ey

 W
el

le
n

31
4-

90
9-

19
90

sw
el

le
n@

ci
se

le
ct

.c
om

N
eb

ra
sk

a 
 

Sh
ep

pa
rd

’s
 B

us
in

es
s I

nt
er

io
rs

  
72

5 
S 

72
nd

 S
t  

O
m

ah
a

N
E

68
11

4 
 

Ke
n 

Si
gm

on
  

40
2-

39
3-

60
83

ks
ig

m
on

@
sb

i-o
m

ah
a.

co
m

N
eb

ra
sk

a 
 

O
ffi

ce
 In

te
ri

or
s a

nd
 D

es
ig

n
14

01
 D

ah
lb

er
g 

D
r S

ui
te

 A
Li

nc
ol

n
N

E
68

51
2

Sa
ra

 D
ow

ne
s

40
2-

48
4-

75
00

sa
ra

.d
ow

ne
s@

oi
di

nc
.c

om
N

eb
ra

sk
a 

 
As

k 
Su

pp
ly

21
16

 A
ve

 N
Ke

ar
ne

y
N

E
68

84
8

Ki
rb

y 
W

ils
on

30
8-

23
4-

51
66

Ki
rb

y@
as

ks
up

pl
y.

co
m

  
N

or
th

 D
ak

ot
a

Ac
ce

nt
 L

ea
rn

in
g 

En
vi

ro
nm

en
ts

19
1 

Ca
va

lie
r S

tr
ee

t N
or

th
Pe

m
bi

na
N

D
58

27
1

Cu
rt

 S
ee

d
70

1-
82

5-
63

49
So

ut
h 

D
ak

ot
a

Ca
nf

ie
ld

 B
us

in
es

s I
nt

er
io

rs
40

2 
W

es
t 9

th
 S

tr
ee

t
Si

ou
x 

Fa
lls

SD
57

10
4

Ke
vi

n 
Ku

ph
al

60
5-

27
4-

81
42

kk
up

ha
l@

ca
nf

ie
ld

co
.c

om
So

ut
h 

D
ak

ot
a

Ev
er

gr
ee

n 
O

ffi
ce

 P
ro

du
ct

s
81

1 
St

 Jo
se

ph
 S

t
Ra

pi
d 

Ci
ty

SD
57

70
1

Bi
ll 

N
ew

ho
us

e
60

5-
34

3-
82

65
 e

ve
rg

re
en

bi
ll@

tt
cr

c.
co

m
Ar

ka
ns

as
Sw

ift
 E

du
ca

ti
on

 S
ol

ut
io

ns
56

66
 S

 1
22

nd
 E

 A
ve

, S
ui

te
 B

-7
Tu

ls
a

O
K

74
14

6
Je

ff 
Kr

is
m

an
91

8-
89

2-
69

50
je

ff@
sw

ift
of

fic
es

ol
ut

io
ns

ok
.c

om

Ar
ka

ns
as

Th
om

ps
on

 E
du

ca
ti

on
al

 F
ur

ni
sh

in
gs

14
00

 S
 F

re
tz

, S
ui

te
 1

60
Ed

m
on

d
O

K
73

00
3

W
ay

ne
 B

oy
d

40
5-

28
5-

03
23

w
bo

yd
@

th
om

ps
on

ed
uc

at
io

na
lfu

rn
is

hi
ng

s
.c

om

O
kl

ah
om

a
Th

om
ps

on
 E

du
ca

ti
on

al
 F

ur
ni

sh
in

gs
14

00
 S

 F
re

tz
, S

ui
te

 1
60

Ed
m

on
d

O
K

73
00

3
W

ay
ne

 B
oy

d
40

5-
28

5-
03

23
w

bo
yd

@
th

om
ps

on
ed

uc
at

io
na

lfu
rn

is
hi

ng
s

.c
om

O
kl

ah
om

a
Sw

ift
 E

du
ca

ti
on

 S
ol

ut
io

ns
56

66
 S

 1
22

nd
 E

 A
ve

, S
ui

te
 B

-7
Tu

ls
a

O
K

74
14

6
Je

ff 
Kr

is
m

an
91

8-
89

2-
69

50
   j

ef
f@

sw
ift

of
fic

es
ol

ut
io

ns
ok

.c
om

O
kl

ah
om

a
Co

pe
lin

 C
on

tr
ac

t F
ur

ni
tu

re
N

or
m

an
O

K
73

06
9

Br
ad

 C
op

el
in

40
5-

91
9-

80
68

 b
ra

d@
co

pe
lin

s.
co

m
O

kl
ah

om
a

Sc
ot

t R
ic

e 
W

or
ks

pa
ce

 S
ol

ut
io

ns
69

00
 N

 B
ry

an
t A

ve
O

kl
ah

om
a 

Ci
ty

O
K

73
12

1
Pa

ul
 G

la
va

s 
40

5-
84

8-
39

99
pa

ul
.g

la
va

s@
sc

ot
tr

ic
eo

k.
co

m
So

ut
he

rn
 T

ex
as

W
or

th
in

gt
on

 C
on

tr
ac

t F
ur

ni
tu

re
30

06
 L

on
gh

or
n 

Bl
vd

Au
st

in
TX

78
75

8
Ki

rk
 W

or
th

in
gt

on
51

2-
33

1-
16

28
ki

rk
@

w
or

th
in

gt
on

cf
.c

om
Lo

ui
si

an
a

Ar
no

ld
 a

nd
 A

ss
oc

ia
te

s I
nt

er
io

rs
, I

nc
37

07
 G

ov
er

nm
en

t S
tr

ee
t

Ba
to

n 
Ro

ug
e

LA
70

80
6

D
eL

is
a 

Ar
no

ld
22

5-
34

3-
27

02
da

rn
ol

d@
ar

no
ld

-a
ss

oc
ia

te
s.

co
m

Lo
ui

si
an

a
AO

S
40

0 
Po

yd
ra

s S
tr

ee
t,

 S
ui

te
 1

70
0

N
ew

 O
rl

ea
ns

LA
70

13
0

Su
za

nn
e 

D
um

ez
50

4-
56

1-
84

00
s.

du
m

ez
@

th
in

ka
os

.c
om

Lo
ui

si
an

a
G

en
er

al
 O

ffi
ce

 S
up

pl
y 

Co
.

10
03

 Je
ffe

rs
on

 S
t.

La
fa

ye
tt

e
LA

70
50

1
Ph

il 
M

ar
ti

n
33

7-
23

7-
25

63
ph

ilm
ar

ti
n@

ge
ne

ra
lo

ffi
ce

su
pp

ly
.n

et
M

ic
hi

ga
n

G
re

at
 L

ak
es

 F
ur

ni
sh

in
gs

59
0 

Ea
st

 3
2n

d 
St

.
H

ol
la

nd
M

I
49

42
3

Ro
n 

Ch
ri

sm
an

61
6-

29
6-

12
01

rc
hr

is
m

an
jr

@
gm

ai
l.c

om
N

or
th

er
n 

Te
xa

s
Lo

ne
 S

ta
r F

ur
ni

sh
in

gs
43

01
 R

ee
de

r D
r

Ca
rr

ol
lt

on
TX

75
01

0
Br

ad
 Jo

ne
s

97
2-

86
2-

99
00

br
ad

@
lo

ne
st

ar
fu

rn
is

hi
ng

s.
co

m
N

or
th

 T
ex

as
M

eT
EO

R 
Ed

uc
at

io
n 

(fo
rm

er
ly

 C
on

tr
ax

 F
ur

ni
sh

in
gs

) 
69

0 
N

E 
23

rd
 A

ve
nu

e 
G

ai
ne

sv
ill

e
FL

32
60

9
Ca

ro
lin

e 
Sm

it
h 

35
2-

41
6-

13
23

cs
m

it
h@

m
et

eo
re

du
ca

ti
on

.c
om

N
or

th
 T

ex
as

BK
M

 T
ot

al
 O

ffi
ce

97
55

 C
lif

fo
rd

 d
ri

ve
 –

 S
ui

te
 1

00
D

al
la

s
TX

75
22

0
Li

sa
 L

oc
ke

21
4-

90
2-

72
15

LL
O

CK
E@

bk
m

te
xa

s.
co

m
N

or
th

 T
ex

as
M

cK
in

ne
y 

O
ffi

ce
 S

up
pl

y
11

7 
W

 L
ou

is
ia

na
M

cK
in

ne
y

TX
75

06
9

Re
ed

 R
us

ch
ha

up
t

97
2-

56
2-

50
20

re
ed

r@
m

ck
in

ne
yo

ffi
ce

su
pp

ly
.c

om


